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DNEKTUBTI MIOHAEP KaTaorsl GiliM amylmbUIapIbiH kKeKe GLTiM TPAaeKTOPHSICHH KANBIITACTHIPY YITiH
SIEKTHBTI OKY NOHAEpPiHIH KyMeneHmipiiren ti3beci Gombmm Tabeumamel/ KaTalor sieKTHBHBIX
IHCLMILIMH NPENCTaBIAET CO60H CHCTeMaTH3UPOBAHHEIN [TePEYeHb HIEKTUBHBIX YUeOHBIX TUCLHILIMH
11 GOpMHUpPOBaHHS MHAMBHYaIbHOM 00pa3oBaTelbHOM TpaekTropun obyuyaromuxcs / The Catalog of
elective disciplines represents the systematic list of elective academic disciplines to form an individual
educational trajectory of learners.

Mewmnexerrik Gackapy >koHE MEHEUKMEHT Ka(eJpachiHBIH OTHIPBICHIHAA KapacTBIPLUIIBI JKOHE
TajiKpU1aHabl -PaccMoTper u o6CyxeH Ha 3acefiaHuy KaeApbl TOCYIAPCTBEHHOIO YNPABICHHS U
menemxmenTa/ Considered and discussed at the meeting of the department of public administration
and management

(Xarrama/ [Tporokon/ Protocol N, «_ » 2020).

Kabenpa merrepymniici/ . 9.F.K., goueHt I'.P. baiitaepa/

3aBeayromuit kadenpoi/ fd_ﬂ oz K.9.H., fiouent Baiiraepa I'.P. /

Head of department: Candidate of Economic Scineces,
Associate Professor G. Baytaeva

Kymbic Oepyuiinepmed KOHE CTYAGHTTIK aKTHBTIH eoxinmepiMen kemicinren/ Cornacopan ¢
paboTonaTensMu U NPEACTABUTENSIMU CTyAeHYecKoro aktusa/ Agreed with employersand student
activity representatives:

«AnK» KBULKBIMAiTHIH MYJIK areHTirHiH JMpeKTopsI /
JlMpeKTop areHTCTRa 10 HeABMXUMOCTH « Ak /
Director of the real estate Agency «AIK»

«Kainap AKB» JKIIIC cary GeniminiH MapKeTOIOTH/
Mapkerounor otaena npoaax TOO " Kaitnap AKB» /
Marketing specialist of sales Department of the LLP " Kaynar
AKB»

% C.Ucaena/
>.Ucaesa /

CTyeHTTiK aKTUBTIH OKini/
TpezcTaBuTens CTYAEHISCKOrO aKTHRa /

Student activity representative: .Tukenov
CTYOeHTTiK aKTHRTIH OKiji/ A Hyp6ait/
[IpexncraBuTenb CTYACHYECKOTO aKTUBa / A.Hypbaii /
Student activity representative: @4Nurbai

®axyasTer KeHecinin OTHIpEICHHAA YChHBUTFan/ PekoMennosan Ha 3acenanny Copera dakyaprera/
Recommended at the meeting of the FacultyCouncil

(Xarrama/ ITpotoxon/ Report Ne . «__ » 2020).

Daxynsrer Kenecinin Teparachl/ ~— ®unocohus goxropsl (PhD)
IIpencenarens Coseta (akynsrera/ Tay6aes B.P./ Jlokrop dhunocodnn
Chairman of the Faculty Council (PhD) Tay6aes B.P./ Doctor of

philosophy (PhD) B. Taubayev



Moayas koabl: OI'-1

Moayab aTaybl: ONeyMeTTiK-
T'YMaHHUTAaPIIbIK

ITon araysl: Koramrany 6imimi
(moHapabIK O11iM)

KyKbiK HeTi3aepi J)KOHE
chi0aiinac KEMKOPJIBIKKA
KapChl MOJICHUET
IIpepexBu3uTTEp:
IMocTpexkBU3UTTEP:
®dunocodus

MakcaTbl: 3aH FHUIBIMBIHBIH
HOTIKEJIEPIMEH, KOFaMJIbIK
KaThIHACTAP/bIH  J1aMYbIH/IAFbl
MEMJICKETTIH JKOHE KYKBIKTHIH
peiimMeH TaHBICTBIPY,
HOPMATHBTIK 3aH aKTUIEpiH
Oimyre yi#pery jkoHe chifaiinac
KEMKOPJIBIKKA KapChl
a3aMaTThIK YCTaHBIMIbI JKYHe
OLTIM apKbUTBI KAJIBIITACTHIPY.

Kbickamma CHNIATTAMACKI:
Kazakcranabik

KOHCTUTYIUSUTIBIK, — OKIMIILIIK,
a3aMaTThIK, KapKBbl,
KBbUIMBICTBIK,  MPOIIECCYaII/Ibl,
eHOeK, KOCIMKEPIIK,
9KOJIOTUSLIIBIK, KYKBIKTBIK
MHCTUTYTTap MEH OHBIH HET13r1
cananapbiH CUIIATTANIbI.
Kazakcran pecnyOIuKachl
chI0aiinac KEMKOPIBIKKA
KapcChbl MOJICHUETIHIH
3aHHaMaJIbIK HeTi37epiH
3epTTEHIl. bimimrepaig
KYKBIKTBIK ~ JKOHE  chlOaitnac
KEMKOPITBIKKA KapChl

MOJIGHUETIH  KaJIbIITacThIpyFa
OarpITTaNFaH. YJITTHIK KYKBIK
KOHE >KEMKOPJIBIKKAa Kapchl ic-
KAMBLIT CaJTaChIH/IaFbI
KYKBIKTBIK KaThIHACTAP/IbIH
EPEKIIENTITIH aKbIH A IbI.
OKBITY HOTHKEJIepi:

Kypctel  okpin  GonraHHaH
KeiiH cTyneHT Oineni:

- MewmiekeT TMeH KYKBIKTHIH
e3apa OpEeKEeTTeCYiHIH Heri3ri
3aHIBUTBIKTApPBIH;

- HETI3r TEeOPUSUIBIK YFBIMAP
KOHE 3aH FBUIBIMBIHBIH
KaTerOpusIIapbiH;

Koa mopyas: CI'-1
Haspanune moayasi: ConupaibHo-

T'yMaHUTAPHbBIN

Ha3zBanmue AUCHHUIIMHBI:
OO61ecTBOBETUECKHE 3HaHUSA
(MEXIUCUMIUITMHAPHBIN KypC)
OCHOBBI npaBa u
AQHTUKOPPYILUOHHAS KYJIbTypa
IIpepexkBU3UTHI:
HocTpexBu3uthi: Gunocopus
Heas: 03HAKOMIJICHHE c
pe3yapTataMu FOPUANYECKON
HayKH, poJIbI0 FOCYJJapCTBa U IpaBa
B pa3BUTUU 0O0IIECTBEHHBIX
OTHOILLEHUH, U3y4yeHue
HOPMAaTUBHBIX TPABOBBIX aKTOB M
(dbopMupoBaHue IpaKJaHCKOU
AHTUKOPPYILIUOHHOMN MTO3ULINH
IIOCPEICTBOM PEryJIsipHOTO
oOpasoBaHus.

Kparkoe onucanue:
OnucelBaeT OCHOBHBIE OTpaciId U
MHCTUTYTBI Ka3aXCTAHCKOTO IpaBa:

KOHCTUTYLIMOHHOT0;
aJIMMHHUCTPATUBHOIO;
I'PaXkJaHCKOTO; (1HAHCOBOTO;
YTOJIOBHOTO; IIPOLECCYANIBHOTO;
TPYZIOBOTO;
MpeNPUHUMATEIbCKOTO;
9KOJIOTMYECKOTO. N3yqaer
3aKOHOJIaTeIIbHbIE OCHOBBI
AHTUKOPPYILIMOHHON KYJbTYpbI
PecniyOnuku KazaxcraH.
HanpaBnena Ha QopmupoBaHue
MIPaBOBOM M AHTUKOPPYILIMOHHON
KYJIbTYpPBI o0yyaroIerocs.
PackpriBaer 0COOEHHOCTHU

MPaBOOTHOILIIEHUT B OTpaciax
HallMOHAJIBHOTO TpaBa U cdepe
MIPOTUBOACHCTBUS KOPPYIIHH
PesyabTarsl 00yueHus:

[locne wusydyeHuss Kypca CTYHAEHT
OyJeT 3HaTh:

o -
3aKOHOMEPHOCTH
B3aUMOJICVCTBHUS
rocy/iapcTBa U MpaBa;

0a30BbIE  TEOPETUUYECKHE
MOHATHSI U KaTeropHH
IOPUCTIPYICHIINH;

MIPABOBBIE
WCIIOJIb30BAHUS

OCHOBHBEIC

e - OCHOBEI

Code of module:
GED -1

Name of module:
General educational
disciplines

Name of discipline:
Social studies
knowledge
(interdisciplinary
course)

Basics of law and anti-
corruption culture
Prerequisites:
Postrequisites:
Philosophy

Purpose: to familiarize
with the results of legal
science, the role of state
and law in the
development of social
relations, the study of
normative legal acts
and the formation of
civil anti-corruption
position through regular
education.

Brief description:
Describes the main
branches and
institutions of
Kazakhstan law:
constitutional;
administrative; civil;
financial; criminal;
procedural; labor;
business;
environmental. Studies

the legislative basis of
the anti-corruption
culture of the Republic
of Kazakhstan. Aimed
at the formation of legal
and anti-corruption
culture of the student.
Reveals the features of
legal relations in the
fields of national law
and the sphere of anti-
corruption

Learning outcomes:
After  studying the
course the student will




-3aH KBI3METIHIE
IICUXOJOTUSIIBIK oumiM i
KOJIJIaH Y IbIH KYKBIKTBIK
HETI3/IepiH;

-3aHrepiH KociOu KbI3METIHIH
TUIMAUTITIH apTTHIPYAAFbI
KYKBIKTBIK TICUXOJIOTUSTHBIH
peIIl Typasbl.

CryneHrt xacail anaipl:

- 3aHrepmin  Kociom
KBI3METIHIH THIMILIITH
apTTHIpyFa OarbITTaJIFaH
KYKBIKTBIK IICHXOJIOTHSTHBIH

YCBIHBICTApBIHA JKYTIHY/I1;
- 3aHrepiaiH KYHIENIKTI
KociOM MIHJCTTEpiH MIeuTye

KYKBIKTBIK IICUXOJIOTHSTHBIH
FBUIBIMU HETI3/eNreH
YCBIHBICTAPBIH JYPHIC KOJIJIaHa
Oy,

- KOociOM IICUXOIOTHSIIBIK
KBI3MET cajJachIHIarbl
KYKBIKTBIK IICHXOJIOTHSIHBIH
JKETICTIKTEPIH  MPAKTHKAJIBIK
KOJIJIaHy JaFIbITAPBIH
KETUIIIPY/I.

KasbinracaTbiH Ky3bIpeTTep:
[Tonni oky mporeci Keneci
Ky31peTTep/il KaJbIITacThIpyFa
OaFbITTaNIFaH:

- o3iHiH OoJjamakK KociOiHIH
epeKiIe MAaHBI3IbUILIFBIH
TYCiHEIl, KOCIOM KYKBIKTBIK

CaHaAHBIH JKETKUIIKT] JeHreHiHne
ne 0omapl;

- TaMbIFaH KYKBIKTBIK CaHa,
KYKBIKTBIK OWJIAy KOHE
KYKBIKTBIK MOJICHUET HETi31H/1e
KOCi0M KBI3METTI KY3€ere achipa
oiy.

MICUXOJOTMYECKUX 3HAaHUH B
FOPUANYECKOU IEATENBHOCTH;
0 DpOIH IOPHUINYECKON
TICUXOJOTHH B MOBBIIICHUH
s ekTHBHOCTH
npodecCuoHATBHON
NeSTEIIbHOCTH FOPUCTA.
CryneHnT Oyaer ymMeTh:
® OPHEHTHUPOBATHCS B
pa3paboTaHHBIX  IOPUAUYCCKOM
MICUXOJIOTHEH peKOMEHIAIMsIX,

MpeIHa3HAYCHHBIX JUTST
NMoBbIIICHUS 3P (HEKTUBHOCTH
npodeccnoHaTbHOM

JEATeIILHOCTH I0PUCTA;
® [IPaBWIbHO IPUMEHATH HAY4YHO
00OCHOBaHHbIE PEKOMEHALNN
IOPUMYECKON TICHXOJIIOTHH B

peleHnmn MMOBCEIHEBHBIX
po¢eCCHOHATBHBIX 3amaq
FOPUCTA;
COBEpIICHCTBOBATh  HABBIKU IO
MPAKTUYECKOMY MIPUMEHEHUIO
OCTU)KEHUI FOPUIAYECKOU
TICUXOJIOTUH B chepe

npodeccnoHanbHON  FOPUANYECKON
NEeATEIbHOCTH.
®opMuUpyeMble KOMIIETEHIUM:

- OCO3HAET CIELIUAIBbHYIO
3HAYUMOCTh cBOEH Oymyuieit
npodeccuu, obnamgaer
JIOCTaTOYHBIM YPOBHEM
po¢eCCuOHAIBHOTO
MIPaBOCO3HAHUS;

- CIIOCOOEH OCYIIECTBIISITh
npodeccroHaNbHYIO 1eITeTbHOCTD
Ha OCHOBE Pa3BHUTOTO
MIPaBOCO3HAHUS, TIPABOBOTO
MBIIUIICHUA U HpaBOBOfI KYJIBbTYPBEI.

know:

- the main patterns of
interaction between
state and law;

-basic theoretical
concepts and categories
of jurisprudence;

- legal basis for the use
of psychological
knowledge in legal
activity;

- the role of legal
psychology in
improving the
efficiency of
professional activity of
a lawyer.

The student will be able
to:

- to be guided in the
recommendations
developed by legal
psychology intended for
increase of efficiency of
professional activity of
the lawyer;

- correctly apply
scientifically based
recommendations of
legal psychology in
solving everyday
professional tasks of a
lawyer;

- to improve skills on
practical application of
achievements of legal
psychology in  the
sphere of professional
legal activity.

Formed competencies:
The process of studying
the discipline is aimed
at the formation of the
following
competencies:

- is aware of the special
importance of his future

profession, has a
sufficient  level  of
professional legal
awareness;

- able to carry out




professional activities
on the basis of a
developed sense of
justice, legal thinking
and legal culture.

Moayab koabl: OI'-1

Moayab araybl: OJEyMETTiK-
TYMaHUTaPIIBIK

IIon araysi: Koramrany Oinimi
(ToHapaIbIK O11iM)
KembacmbuiblK KacHEeT >KoHE
WHHOBAIIMSTHBIH CE31MTaJIIbIFbI
IIpepexBu3uTTEp:
IMocTpekBU3UTTEP:
®dunocodus

MakcaTsi: CTYACHTTEPHIH
YIBIMIACTBIPYIIBLIBIK
MakcaTTapra  JKeTy  YIIiH
ajaMJiapMeH e3apa  KapbIM-
KaThIHAC JKacay Ke3iHue Typdii
BIKIAT €Ty Ke3JepiH THIM/II
naiiajiany JIaFIbLIApbIH
KaJIBIITACTHIPY, COHJIali-aK
OJIap IbIH TYJIFAITBIK
KOIOaCIIbUIBIK ~ KacHeTTepiH
JAMBITY.

Kbickama CUNATTaMachbl:
Kembacmpuiblk  KacueT TeH
WHHOBAIIHMSITBIK opeKer
JIaF TLICHIH KAJIBIIITACTBIPY
MOCeIIEPiH KapacThIpaJibl.
MuHoBanusiHBl  KaOBUTAAY/IBI
aKmaparTtel KaObuigay SKoHE
e3repTy  yaAepici  peTiHueri
MOHIH amagsl. KemobacusHbIH
63 KBI3METIHIH KYPBUIbIMbIHA
WHHOBAIIUSITBIK yaepic
HOTH)KECIHIE TYbIHAAFaH
e3repicTep/il eHTI3y KaOlneTiH
KaJBIITACTBIPyFa OaFbITTANIFaH.

Kembacupuibik KAaCHEeTTI
JAMBITYIbIH ~ OachIMIBIKTAPHI
MeH Oackapyarsl azam
(aKTOPBIHBIH Kazipri
JKaFTalbIH 3ePTTEH/II.

OKBITY HOTHKEJIepi:

KYKBIKTBIK, KOCIMKepIIK,
OHJIIPICTIK, SKOJIOTUSIIBIK
OpTaJaFrsl KOFaMIbIK
QNIEYMETTIK MaHBI3 b
KYOBUIBICTap MEH TpolecTepi
VFBIHYFa WHHOBAITUSUIBIK

Koa mopyas: CI'-1

Hazanue wmoayas: ConuajibHO-
T'yMaHUTapHbIN

Ha3Banue AUCHUILINHBI:
OO01mecTBOBE TUECKHE 3HAHUSA
(MEXIUCIMIUTMHAPHBIN KypC)
Junepckue Ka4yeCcTBa u
BOIIPUUMYHUBOCTh HHHOBAIUIT
IIpepekBU3UTHI:

MMocTpexkBu3uThI: Ortocodus
Heab: ¢opmupoBaHue HaBBIKA Y

CTYJICHTOB s pexTUBHO
UCIIOJIbH30BATh pa3nuyHbIe
WUCTOYHHUKH BIIMSTHUS BO
B3aMMOJICHCTBHM C JIFOJBMHU IS
JOCTHOKEHUS OpraHU3aIMOHHBIX
Lneney, a TakKe pa3sBUTHE UX

JMYHOCTHBIX JIUJIEPCKUX KAUECTB.
Kpartkoe onucanue:
PaccmarpuBaet npo0ieMsl
(hOopMUPOBaHUS JTHIECPCKUX
KauecTB ¥ HaBBIKOB
WHHOBAIMOHHOW JEATEITHHOCTH.
PackpbiBaeT cyTh HHHOBAITMOHHOMN
BOCTIPUMMYHUBOCTH KaK Tporiecca
nmpueMa u npeodpa3oBaHus
nHpopmanuu. Hanpasnena Ha
(dhopMupoBaHHEe CITIOCOOHOCTH
AHJIepa BKIIOYATh B CTPYKTYPY
CBOEH JIeATEIbHOCTH HU3MEHEHUs,
BBI3BaHHBIE HHHOBAITMOHHBIM
nporeccom. M3ydaer coBpeMeHHOE
COCTOSIHUE U NEPCHEKTHBBI
Pa3BUTHS JTUIEPCKUX KAYECTB H
YeJI0BeYecKoro (akropa B

YIIpaBJICHUU.

PesyabTaTnl 00yuenus:

Obnanaer CIIOCOOHOCTBIO
OLICHUBATh " IIPUMEHSITh
MHHOBAIIMOHHBIC IOAXOAbI K
OCMBICIIEHHIO OOIIIECTBEHHBIX
COIIMAaJIbBHO 3HAYMMBbIX SBJICHUN W
IIPOLIECCOB B IIpaBOBOM,

MpEANPUHUMATEIBCKOM,
IIPOU3BOJICTBEHHOM, SKOJIOTHUECKOMN
cpene

@opmMupyeMble KOMIIETCHIIUM

Code of module: GED
-1

Name of module:
General educational
disciplines

Name of discipline:
Social studies
knowledge
(interdisciplinary
course)

Leadership and
Susceptibility of
Innovation

Prerequisites:
Postrequisites:
Philosophy

Purpose: formation of
students " skills to
effectively use various
sources of influence in
interaction with people
to achieve
organizational goals, as
well as the development
of their personal
leadership qualities.
Brief description:
Deals with the
problems of formation
of leadership qualities
and skills of innovation.
Reveals the essence of
innovative
susceptibility as a
process of reception
and transformation of
information. It is aimed
at the formation of the
leader's ability to
include in the structure
of its activities the
changes caused by the
innovation process.
Studies the current state
and prospects of
development of
leadership qualities and




Tocimaepni  Oaramay  JKOHE
KOJIJIaHy KaOineTiHe ue
KaaeInTacaTblH Ky3bIpeTTep:
MOJTIMETTEP/Ii OHJICY MCH
Tannay, Jarabuiap bl
JKUHAKTAy/IbIl MEHIePe/Ii;
QJIEYMETTIK MOOMIIILTIK KOHE
CTpaTH(QHUKAIMTIAPIbL,
QJIEYMETTIK KYPBUIBIMHBIH
3aMaHayu
TYKBIpBIMIaMaJIapbiH, KOFaM
JIamy Ke3eHaepi MeH
3aHIBUIBIKTAPBIH O11e1Ii.

3HAET 3aKOHOMEPHOCTH U ITAIThI
pa3BHUTHS O0OIECTBA, COBPEMECHHBIE
KOHIIEIIIMKM COLMAIbHOMN
CTPYKTYpBI, CTpaTu(UKAIIIN 1
COIMAJILHOM MOOHMJIBHOCTH; BJIaJI€ET
HaBbIKaMu cOOpa, aHaJIu3a 1
00paboOTKH JaHHBIX.

the human factor in the
management.
Learning outcomes:
Has the ability to
evaluate and apply
innovative approaches
to understanding
socially significant
phenomena and
processes in the legal,
entrepreneurial,
industrial,
environmental
environment

Formed competencies:
knows the patterns and
stages of development
of society, the modern
concepts of social
structure, stratification
and social mobility;
owns the skills of
collecting, analyzing
and processing data.

MoayJas koabI:
Moayab aTaysl:
ITon araysi: Koramrany 6iimi

(moHapabIK O1J11M)

Inuscrany

IIpepexkBusuTTep:
IHocTpexkBu3uTTEP:
Makcarsl: Kiaccuk  akplH,
Kazyuibl, nyOJIMLUCT,
JpaMarypr, ayJapmailibl,
(b ONBKIIOpPHUCT, onebuer
3epTTeyIIici, TapUXIIIbL,
(GenbeToH JKaHPBIHBIH HETri31H
CaJlIFaH KeIl KbIpJIbl TaJaHT
Insic XancyripoBTiH
3epTXaHachlHa «EHT131I»,
mebepaik MeKTeOiH capaiay,
Tapasbuiay, CYpeTKepaAiH
CBIPBIH TYCIHJIPY.

Kpbickama CUNATTaAMAachbl:
Insic XancyripoBTiH

HIBIFAPMaIIBUIBIK ~ ©MipOasHBbl,
€63 OHEpIH Urepy >KOJIBIH/IAFBI
aJTFaIIKbI 1371eHicTepi,
KOFaMJIBIK JKOHE MEMJIEKETTIK
KBI3METTEPi, OPTYpJi  ©HEp
caJjlachlHa ar CaJIBICYBI,
nosMayiap  Kasybl, MPO3aHBIH

Koa monpyas:

Ha3Banue MmoayJisi:

Ha3Banmue AUCUMIIUHBI:
OO61ecTBOBEIUECKHE 3HAHUA
(MEeXIUCIUILIMHAPHBIN KYpC)
WNnusicrany

IIpepexkBU3UTHI:
IHocTpekBU3UTHI:

Heanb: BBect B MHOIOIpaHHYIO
TBOpUECKyto Jlaboparoputo Wibsica
XKancyrypoBa — m03Ta-KIacCHKa,
nucaTels, Jpamarypra,
TepeBOUNKa, dosbKIOpHUCTA,
HcCle0BaTeNs JUTEpaTyphl,
HCTOpHKA, OCHOBOTOJIOKEHHUKA
*aHpa (enbeToHa.

Kpartkoe onucanue:

B  u3ydenue Kypca  BXOIUT:
ouorpadus N.Xancyryposa,
IIEpPBBIE HCCIENOBAaHUSA Ha IYTH
U3Y4YEeHUS HCKYCCTBa CJIOBa,
OOIIIeCTBEHHAs: M TOCylapCTBEHHAs
NesTeNIbHOCTh, €r0  MECTO B
pa3NUYHBIX 00JacTAX MCKYCCTBA,
Ka3axCKOM  JINTEepaTypOBEAUYECKOMN
HaykKe, HEOLICHUMbIM BKJIag B
(bopMHpOBaHHE  XYIOXKECTBEHHBIX
NPUHIUIIOB HAIIeH JIMTEPaTypHl,

Code of module:
Name of module:
Name of discipline:

Social studies
knowledge
(interdisciplinary
course)

Ilyastanu
Prerequisites:
Postrequisites:
Purpose: Introduce
llyas Zhansugurov, a
classical poet, writer,
playwright, translator,
folklorist, literature
researcher,  historian,
founder of the

feuilleton genre into the
multifaceted  creative
laboratory.

Brief description: The
course includes:
I.Zhansugurov's
biography, first studies
on the way to study the
word art, public and
state activities, his place
in various fields of art,




JlaMybIHA KOCKaH yneci,
JIpaMaTypruschl, aybI3
oneOueri  yiATUIepiH  >KUHA,
Kapusia, 3epTreyi
KaMTBUIFaH.

OKy HoTHIKeCI:

-Imusic XKancyripos

MypaapbiH OlTeI1;

-aKbIHHBIH IIbIFapMaIapbIH
TaJdanIbl;

-IIBIFApMaJIapIbIH UICSITBIK-
KOPKEMJIITIH aHBIKTAN/IbI,
-I.XKancyripoBTiH oneou
MYPACBIHBIH JapaJbIFbIH TYCIHE
ayapl.

KanbinTacaTblH Ky3bIpeTTep:
Imusic  JKancyripoBTiH — one0u
MYpAachlH MEHTEPIeH; YIITTHIK

pyxaHu KYHJIBUIBIKTAP bl
Kacrepieyre JKOHE
MHTEJUICKTyaJIJIbIK-

HIBIFAPMAIITBLUIBIK oinay

MQHGHHGTiHe JarabllIaHFaH.

HalucaHue M03M, BKJIaJ B pa3BUTHE
po3bl, JApaMaTypruy, pa3BUTHE
Ka3aXxCKOTr'0 JUTEPATYpPHOI'O S3bIKa.
PesyabraTt 00yuenus:

-3HAET JINTEpaTypHOE Hacleque
N.’Kancyryposa;

-aHaIU3UPYET NPOU3BEICHUS 1103Ta;
-onpeneIsieT UAEHHO-
XYA0KECTBEHHbIE OCOOCHHOCTH

MIPOU3BEICHUH.
-IIOHUMaeT WHAUBUIYaIbHOCTD
JUTEPATyPHOIO Hacieaus
N.Kancyryposa.

®opmupyemMble KOMIETCHIIUM:
Brnaneer monumanuem crneunpuku
auTepaTypHoro Hacienus Wibsca
XKancyryposa; 061asaeT HaBbIKaMU
HHTEJJIEKTYaJIbHO-TBOPUYECKOI 0

MBILUIEHUS W CIIOCOOHOCTSAMU
JOPOKUTH LIEHHOCTIMU
HAI[MOHAJILHO-TyXOBHOT'O HACIIC U

Kazakh literary
scholarship, an
invaluable contribution
to the formation of
artistic principles of our
literature, writing
poems, contribution to
the development of
prose , drama, the
development of the
Kazakh literary
language.

Learning outcome:

- knows the literary
heritage of I
Zhansugurov;

- analyzes the works of
the poet;

- defines the ideological
and artistic features of
the work.

- understands  the
individuality of the
literary heritage of I.
Zhansugurov.

Formed competencies:
Owns the understanding
of the specificity of the
literary heritage of Ilyas
Zhansugurov; possesses
the skills of intellectual
and creative thinking
and the ability to
cherish the values of the
national and spiritual
heritage.

Monayas koasi: MK-3
MonayJab araybl:
«MaMaHJBIKKa Kipicrie

IIon aTtaybl: DKOHOMUKAJIBIK
TEeOpUst

IIpepexkBusuTTeEp:
HSKOHOMHKAHBIH MEKTEMNTET1
KYPCBI

IHocTpexkBu3uTTEP:
I'ocynapcTBeHHOE
pEryaupoBaHNe SKOHOMUKHU
Makcatbl: - CTyACHTTEpre
MHUKpPO >KOHE MakKpoJIeHrenae
SKOHOMMKAIIBIK

CyOBEKTIIepIiH MiHE3-

Kon moayas: BC-3

HazBanue moayJs: «Beenenue B
CHELUATBEHOCTh

Ha3sBanue 1y cHMIIHHBI:
DKOHOMMYECKAs TEOpHUs
IIpepexkBU3UTHI: MIKOJIBHBIN KypC
SKOHOMUKH

IMocrpexBusutsl: State regulation
of the economy

Hean: - nmate cryaeHTam oliiee
MPEACTABICHUE O 3aKOHOMEPHOCTSX
TTOBEICHUS SKOHOMHUYECKHUX
CyOBEKTOB u MEXaHU3Me
(YHKIIMOHUPOBAHUSI IKOHOMUKH Ha
MHUKPO- U MAaKpOYpPOBHE.

Code of module: 1S-3

Name of module:
«Introduction to the
specialty»

Name of discipline:
Economic theory
Prerequisites: School
Economics course
Post-requisites: State
regulation of the
economy

Purpose: - to give
students a General idea
of the patterns of
behavior of economic




KYJTIKBIHBIH 3aHJIBUTBIKTapbI
J)KOHE DKOHOMHUKAHBIH KBI3MET
€Ty MEXaHU3MI TYPaJIbl JKaJIIIbI
TYCiHIK Oepy.

Kbickama cunatraMachl:
DKOHOMUKAIBIK TEOPHUSHBIH
MIOHI MEH 9JicTepi, KOFaMIIBIK
OHJIIpIC  HEri3Jepi, MEHIIIK
KaTbIHACTAPBI, KOFaMJIBIK
apyanibLIbIK HbICaHapFbl,
SKOHOMMKAJIBIK  KYHeIepaiH
TYpIepi, HAPBIKTHIK
[IapyalIbUTBIKTHIH
CUIIATTaMachl, CypaHbIC IICH
YCBIHBIC TEOPHUSCHIHBIH
Heri3zepi, KOFaMHBIH JIaMYbIH
Ke3eHIaHIbIpyFa ToCIAEDI,
KOCIITKEPJIIKTIH ~ MOHI, JKeKe
OHIIpIC TEOPHUSICHIHBIH
Heri3zepi, KaruTaja aliHaIbIMBI,
(¢bupMaHbIH MIBIFBIHAAPEI MEH

Kipicrepi, OHJTIpIC
(haKkTOpIapbIHBIH HaPBIFbI,
Y ITTBIK 9KOHOMHUKAHBI
KapacThIPaIbI

OKBITY HOTHKEJIEpi:

oleni:

- DKOHOMHMKAJBIK FHUIBIMHBIH
TreHe3ucl, SKOHOMUKAJIBIK
TEOPUSHBIH TIoHI, omici,

byHKIMSITIapBl MEH KYpaJliaphl;
- OHJIpic pecypcTapsl MEH
dakTopiapbl, OHIIpiC Typiepi
MeH (azamapbl, OHJIIPICTIK
KBI3METTI  JKaHJAHIBIPYarbl
HKOHOMMKAIIBIK

KaKeTTUTIKTEPIIH pen,
HSKOHOMHKAIIBIK  JKyHenepinH
TUNITEP1, MEHIIIIK HbICAHAAPHI;
- IIaFbIH JIGHTCHJII CypaHbIC
NEH YCHIHBICTHIH  HAapBIKTBIK

MeXaHU3Mepi, Oara
OenrineyiH MOHI MEH MaHBI3HI,
Oara oenriney onicrepi,
HYKOHOMUKA/IAFbl

09ceKeNnecTIKTIH peni,
MOHOTIOHSIAPIBIH MOHI MEH
HBICAH/Apbl,  TYTHIHYIIBIHBIH
MiHE3-KYJIBIK TEOPHSICHI,
OHJIIPICTIK pecypcrap

HApBIKTApBIHBIH ~ KBI3MET €Ty
epeKIIeIiKTepi;

Kpartkoe onucanue:
PaccmaTtpuBaer mpeamMeT U METOJIbI
SKOHOMHMYECKON TEOpUH, OCHOBBI
00IIECTBEHHOTO MIPOU3BO/ICTBA,
OTHOIICHHUS COOCTBEHHOCTH,
(hopMBI OOIIECTBEHHOTO XO35HCTBA,
TUNBI  DKOHOMHYECKHX  CHCTEM,
XapaKTePUCTHKA PBIHOYHOTO
X035IIICTBa, OCHOBBI TEOPUU CIIpOCa
U TPEIOKCHHS, MOAXOIbl K
MEePUON3aIUU PA3BUTHUS OOIIECTBA,
CYITHOCTh TPEIIPUHUMATEIBCTBA,
HalMOHAJIbHAS SKOHOMHKA  H
MaKpO3KOHOMHUYECKHE ITOKa3aTely,
paBHOBECHE, SJKOHOMHUYECKUN LHKIL,
Oe3paboruiia, UHQIISAIHS,
rOCy/IapCTBEHHOE  PETYIHpPOBaHHE
9KOHOMHKH, SKOHOMHYECKUN POCT.
PesyabTaTnl 00yuenus:

3HaeT:
- TE€HE3UC IKOHOMMYECKOW HAYKH,
npeaMer, Metoja, QYHKIHH |
WHCTPYMEHTBI SKOHOMHUYECKOH
TEOPHH,

- pecypchl u bakTopsI
MPOU3BOJICTBA, TUIBI U (a3l
BOCIIPOU3BOJICTBA, PO
SKOHOMHYECKUX MOTpeOHOCTell B
AKTUBU3allnun HpOI/ISBOI[CTBeHHOfI
NesITebHOCTH, THUIIBI
SKOHOMMYECKHUX CHCTEM, (HOPMBI
COOCTBEHHOCTH;

- PBIHOYHBIC MCXAaHHU3MbI CIIpOCa U
NPEUIOKEHUST HAa MHUKPOYPOBHE,
CYIIHOCTb " 3HAa4YCHUE
1IEHO00pa30BaHuUs, METO/IBI
LIEHOO0Opa30BaHuUs, poib
KOHKYPEHIIMU B HSKOHOMHUKE,

CYIIHOCTh ¥ (OPMBI MOHOIIOJHH,
TEOPHIO TIOBEJCHUS IOTpeOuTes,
0COOCHHOCTH  (HYHKIIHOHUPOBAHMUS

PBIHKOB IIPOM3BOJICTBEHHBIX
pecypcos;

®opMupyeMble KOMIIETEHIUHU:
yMeeT:

- OIIepUPOBATH OCHOBHBIMH
KaTeropusMu " MOHATUSIMH
HKOHOMHUYECKOH TEOpHH;

- HCII0JIb30BATh WUCTOYHUKH
HKOHOMHYECKOM uH(pOopMaIuy,
pa3nuyatb ~ OCHOBHBIE  YYEHHS,

IIKOJIbI, KOHIOCIIIIUHW WU HAITPaBJICHU

entities and the
mechanism of
functioning of the

economy at the micro-
and macro-level.

Brief description:
Examines the subject
and methods of
economic theory, the
foundations of social
production,  property
relations, forms of
social economy, types
of economic systems,
characteristics of
market economy, the
foundations of the
theory of supply and
demand, approaches to
the periodization of
society, the essence of
entrepreneurship.
Learning outcomes:
knows:

- Genesis of economic
science, subject,
method, functions and
tools of economic
theory;

- resources and factors
of production, types and
phases of reproduction,
the role of economic

needs in the
revitalization of
production  activities,
types of economic
systems, forms  of
ownership;

- market mechanisms of
supply and demand at
the micro level, the
nature and importance
of  pricing, pricing
methods, the role of
competition in  the
economy, the nature
and forms of
monopolies, the theory
of consumer behavior,
especially the
functioning of the




KaubinracaTblH Ky3bIpeTTep:
oureni:

- SKOHOMHKAJBIK TEOPHUSIHbIH
HETI3r1  KaTeropusuiapbl  MeEH
YFbIMJapblHa CYHEHY ; ;
- 9KOHOMHKAJIBIK
Ke3/epiH naianany,
HKOHOMHKAIIBIK FBUIBIMHBIH
HeT13r1 OKY-)KaTTBIFyJIapbIH,
MEKTENTEepiH,
KOHIIETIUSIIapbIH
OarbpITTapblH AXbIPATY;

- rpadukTep, cxemaiap Kypy,

aKmapar

KOHC

9KOHOMHMKAJIBIK, MOJIENbIEP
HeTi31H/1e opTypi
dakropimapaelH ~ e3apa  ic-
KUMBLIT MeXaHU3MJICPiH
Taynay;

SKOHOMUYECKOUN HAyKH;

- CcTpouTh TpaduKH, CXEMHI,
aHAIM3UPOBATH MEXaHHU3MBI
B3aUMOJICHCTBHSA pa3IMYHbBIX
¢baxTopoB Ha OCHOBE

SKOHOMMYECKHUX MOJICIICH;

markets of production
resources;

Formed competencies:
knows:

- to operate with the
basic categories and
concepts of economic
theory;

- to use sources of
economic information,
to distinguish the main
teachings, schools,
concepts and directions
of economic science;

- to build charts,
schemes, to analyze
mechanisms of

interaction of various
factors on the basis of
economic models;

Monayas koabi: AK-2

Moayab aTaysl:
«AKnapaTThIK-
KOMMYHHKATHBTI»

IIon araysbI:

Kacibu kazak (opsic) Timi
IIpepexBusurrep: Kazak
(opbIC) Tim1
IHocTpexkBu3uTTEp:
KacinopbIH 3K0OHOMHUKACHI
Makcarel: - MaMaHOBIK TiIi
HEri31HAe  KOMMYHHMKATHBTIK
JKOHE TIIAIK  KY3BIPETTUTIKTI
KaJIBIITACTBIPY, CTYACHTTEPIIH

Kocion MAWBIHIBIFBIH
KETUIAIPY.

Kbickama CHUMATTAMACHI:
Crynentrepi Kociou

KBI3METTIH MIHACTTEPIH IIEIry
YIIIH aybI3IIa oHe »)azbaiia
TYpZe Ka3ak (OpbIC) TIIAEpIHIIEe

KOMMYHUKAaIUsFa
TaWBIHIaN b Crynentrep
aKMapaTThIK Oackapy
calachbIHIAFbI

TEPMHHOJIOTHSIHBI Ka3akK (OpHIC)
TUIIAEPIH/C OKUIIBI.
Kazak Timi —

MEMIJIEKETTIK TIJI.
YKBINTBUIBIK TEH YHEMIIUIIIK
- YKOHOMHKA JKaHEI.
MeHiH MaMaHILIFBIM.

Kon moayas: UK-2

Ha3Banue MmoayJisi:
«H(popManMoHHO-
KOMMYHHKATUBHBIN

HasBanmue
aucuunaunbi:IIpodeccnonanbHbIM
Ka3axCKuM (pyCcCcKuil) A3bIK
IMpepexBusuthl: Kazaxckuil
(pycckuit) sI3bIK

IHocTpekBU3UTHI: DKOHOMUKA
MIPEAPHUATHS

Heab: — (dhopmMupoBaHue
KOMMYHUKAaTUBHOM U  S3BIKOBOM
KOMIIETEHIIMM Ha OCHOBE SI3bIKa
CIELMAIBHOCTH,

COBEpIIICHCTBOBAHUE
MpopeCCUOHAIBHOW  TOJTOTOBKHU
CTYJEHTOB.

Kparkoe omucanme: OnucChIBarOT
MOATOTOBKY CTYJICHTOB K

KOMMYHUKAI[M B  yCTHOW |
MUCHbMEHHOM (opMe Ha Ka3zaxCKOM
(pycckoM) si3BIKAX JJIsi  PEIICHHS
3aj1a4 npodeccuoHaTbHON
nesTenbHOCTH. CTYIEHTH U3ydaroT
TEPMHUHOJIOTHIO B o0mnacTtu
WH(POPMAIIMOHHOTO YIPaBICHHUS Ha
Ka3aXCKOM  (pYCCKOM)  si3bIKaXx.
Ka3zaxcknil sA3bIK-rOCy1apCTBEHHBIN
SA3BIK. AKKYpaTHOCTh "
9KOHOMHYHOCTh - Jyuia
HSKOHOMHUKHU. Most ipodeccus.

Code of module: IC -2
Name of module:
«Informatively-
communicative
Name of discipline:
Professional Kazakh
(Russian) language
Prerequisites: Kazakh
(Russian) language
Postrequisites:
Economics of enterprise

Purpose: — formation
of communicative and
language  competence

on the basis of the
language of the
specialty, improvement
of professional training
of students.

Brief description:
Describe the
preparation of students
for communication in
oral and written form in
the Kazakh (Russian)
languages to solve the
problems of
professional  activity.
Students study
terminology in the field
of information
management in the




OKBITY HITHIKeJIepi:

- ayeBma ceiyiey (kociom
OHTiIME  KYprizy,  akmapar
anMacy, JIHUCKYCCHUSl XKYPTi3y)
JKOHE jkaz0arra ceisiey (pecMu

XaTTap, KbI3METTIK  XaTTap,
HYCKayJbIKTap, TYpJi  3aH
KY’KaTTapblH KYpacThIpy;
JKa3bLIFaH KY>KaTTapabl
penakuusiay) YKaHpJIapblH
MEHI'€PIeH.

KanbinTacaTblH Ky3bIpeTTep:
biny:
- OPTYpJ TULMIK JKaraaiiapaa

Oarnapiany, ©31HIH
KoMMyHHKATHBTIK HHUETTEPiH
IYpBIC  ICKE  achIpy; -
opdorpadusbk,

MYHKTYALUSJIBIK KOHE COHiey
KaTbIHAChIH/A

JTUHTBUCTUKAITBIK CO3JIIKTEP
MEH AHBIKTAMAJTBIK
oneoueTTepIi naijaanaHa
OTBIPBIN,  OPBIC  TUTHJETI

xKaz0ama MOTIHIEpl cayaTThl
pecimaey.

Pe3yabTarsl 00yyeHusi:
- BIAQACKOT >KAHPAMHU YCTHOM

peun (Bectu
npodeccuoHaIbHYI0 Oeceny,
00MEHUBATHCS
uHpopmanue, BECTHU
JUCKYCCHIO) M INHCBMEHHOU
peun (cocTaBiAThH
oduIraTbEHEIC MMchbMa,
ciry>)keOHbIe 3aIHCKH,
HWHCTPYKIIUH, pa3nu4YHbIC
IOpUANYECKUE JOKYMEHTHI;
PEIaKTHPOBATH
HAaITMCAHHOE).

®opmupyemMble KOMIIETEHIIUHN:

Ymern:

- OpPHEHTHUPOBATHCSI B PA3IUUYHBIX
S3BIKOBBIX CUTYyaLlUsX,
a/IeKBaTHO PEAJIU30BbIBaTh CBOU
KOMMYHHUKaTHBHbIE HAMEPEHUS;

- IpaMOTHO B Opporpapuueckom ,
IYHKTYallHOHHOM U PEYeBOM

OTHOILUEHUU opopMIIAThH
MUCbMEHHBIE TEKCTbI Ha
PYCCKOM  SI3BIKE,  MCIIOJb3Ys
JIMHIBUCTUYECKUE CJIOBApU M

CIPaBOYHYIO JUTEPATYpYy.

Kazakh (Russian)
languages. Kazakh is
the state language.
Accuracy and
efficiency — the soul of
the  economy. My
profession.

Learning outcomes:

- command of the
genres of oral speech
(conduct a professional
conversation, to share
information, to debate)
and writing (to
compose official letters,
memos, instructions,
various legal
documents; editing of
written).

Formed competencies:
Know:

- navigate in different

language situations,
adequately implement
their ~ communicative

intentions; - correctly in
spelling , punctuation
and speech to make out
written texts in Russian,
using linguistic
dictionaries and
reference literature.

Moayas koasi: MK-3
MoayJab ataybl:
«MaMaHJBIKKa Kipicrie
IIon araybl: MeHeHKMEHT
IIpepexkBusuTTeEp:
DKOHOMHYECKIIBIK TEOPUS
IHocTpexkBu3uTTEP:
Crparerusiiblk MEHEI)KMEHT

Makcartsbl: OKOHOMHKA
MaMaH/IbIKTaPbIHBIH

CTYJICHTTEPIH MEHEIKMEHT
TEOPUSACHI MEH MPAKTHUKACHI
cajacelHIa TEepeH OurMMeH
KaMTaMachI3 eTy, Oy
HAPBIKTHIK SKOHOMHMKA
JKarJalblHOA  YHUBEPCUTETTI
OiTipreHHeH KeHiH Oackapy
KBI3METIMEH THIMII

alfHaJBICYFa MYMKIHIIK Oepei.
Kpbickama cunarramacei: byn

Koa moayas: BC-3

HazBanue mony.as: «Bsenenue B
CHELUATbHOCTb)

Ha3BaHue 1MCHUIIMHBI:
MeHeKMEHT

IIpepexkBu3UTHI: DKOHOMHYECKAs
TEOPHS

ITocTpekBHU3HUTDI:
Crparerndeckuii MEHEDKMEHT
Heanb: oOecrneyeHne CTYACHTOB
HSKOHOMHYECKUX  CIICIHATLHOCTEH
rTyOOKMMM 3HaHUSIMM B 00JIaCTH
TEOPHH ¥ TPAKTUKHA MEHEKMEHTa,
YTO TO3BOJIUT UM IO OKOHYAHUH
YHHUBEPCHTETA B YCIIOBHSAX
PBIHOYHON SKOHOMHKH 3PPEKTUBHO
3aHUMAaThCS YIPaBJICHYECKOU
JeSITebHOCTBIO.

Kparkoe onucanmue:
PaccmarpuBaer u u3ydaer

Module code: IS-3
Module name:
«Introduction to the
specialty»

Name of discipline:
Management
Prerequisites:
Economic theory
Postrequisites:
Strategic management
Purpose: providing
students of economic
specialties with deep
knowledge in the field
of theory and practice
of management, which
will allow them to
graduate from the
University in a market
economy to effectively




MIoH Oackapy Ma3MYHBIH
KapacThIpalbl kKOHE 3epTTeii
KOHE KJIACCUKAJIBIK
MEHEKMEHT HETi37epiH
MEHIrepyre MYMKIHIIK Oepe,
Oackapy OPUHIUNTEP],
GyHKIUSIIApBl MEH TMPOIIECTEPI
TypaJbl Y KeIeHIH
KaJIBIITaCThIPA/IbI, Oackapy
KbI3METIHIH TYpJi TYpJepiH
JKY3€re  acblpyIblH  JKOHE
Oackapy KyHenepiH TangayabiH
HAKThI JIaFIbUIapbIH OHCH 1
OKBITY HITHKEJIepi:

- MEHEKMEHTTIH
NPUHIUNTEPIH, dICTEPiH JKOHE
byHKIMSIIapbIH Oltei.

- yibIMABlL e3apa OallIaHbICThI
DIIEMEHTTEp JKYyHeci peTiHje
KapacTbIpaJibl

- 0acKapylIbUIBIK JIaFabLTAPIbI
MEHI'€pTEeH.

KanbinTacaTblH Ky3bIpeTTep:
KY3BIPETTI:

-  YABIMAAFBl  FBUIBIM  JKOHE
KOciOM KBI3MET TYpl peTiHae
MEHE/DKMEHT TYPaJIbl YFBIMJIBI

aHBIKTay/Ia.
- MEHEKMEHTTE  aJIbIHFaH
OLTIMI, Kocion KBI3MET
MIPOIIECIH/IC Mai1amany.
-  KOMMYHUKATHBTIK  >KOHE
YUBIMIACTBIPYIITBLIBIK

JaFIbLIap bl KOMAaHyda

coJiep;KaHue yIpaBJIeHUS U
M03BOJISIET OCBOUTH OCHOBBI
KJIACCMYECKOI0 MEHEI)KMEHTA,
(hopMupyeT KOMIUIEKC 3HAHHH O
MPUHLIMIAX, QYHKIUIX U
IpoLeccax yrnpaBJIeHHUH,
BbIpa0aThIBAET KOHKPETHBIC HABBIKU
OCYIIECTBJICHUS Pa3IUYHBIX BUJIOB
yIPaBICHUYECKON AESITETbHOCTU U
aHaJIM3a CUCTEM YIPABIICHHUS.
Pe3ysabTarsl 00yyeHus:

- 3HAeT MPHUHUMUIIBI, METOABbl U
(YHKIIUM MEHE)KMEHTA.

- paccMaTpuBaeT OpraHu3aluio, Kaxk
CUCTEMY B3aUMOCBSI3aHHBIX
3JIEMEHTOB

- BiIajgeeT  YIPaBICHYECKUMHU
HaBbIKaMHU.

®opmupyembie KOMIIEeTeHIUH:
KOMIIETEHTHBI:

- B OIIPCACIICHUH ITOHATUA O
MEHEIKMEHTE, KaK O HayKe U BUJIC
npodeccCnoHATBHOM IeATEIIBHOCTH
B OpraHU3aIUH.

- UCII0JIB30BATh IMOJTYYCHHBIC B
MEHEJKMEHTE 3HaHHUs, B IPOIIECCEe
npodeccnoHanbHOM e TENIbHOCTH.
- B IPUMEHEHUHU
KOMMYHHKATHUBHBIX U
OpraHM3alMOHHBIX HABBIKOB

engage in management
activities.

Brief description:
Examines and studies
the content of
management and allows
you to learn the basics
of classical
management, forms a
set of knowledge about
the principles, functions
and processes of
management, develops
specific skills of
various types of
management activities
and analysis of
management systems
Learning outcome:

- knows the principles,
methods and functions
of management.

- considers the
organization as a
system of interrelated
elements

- has managerial skills.
Formed competence:
competent:

- in the definition of
management as a
science and type of
professional activity in
the organization.

- use the knowledge
gained in management,
in the process of
professional activity.

- application of
communication and
organizational skills

Monyasb ataybi: CT-4
Moayab araybl: «CTaTUCTHKA
YKOHE TaJay»

IIon aTaysl: CtaTucTHKa
IIpepexBu3uri:
ODKOHOMMKAJIBIK TEOPHUS
MocTpexBu3uti:  Kocinopsin
KbI3METIH YUBIMAACTHIPY

Makcarbi: Oackapy
111180991 (S o)1 3 KaObLIIaY
pOIECiHAe SKOHOMHUKAIBIK,

Kox moayasi: CA-4
HazBanue moayasi: «CTaTucTuka u

aHaJIn3»
Ha3Banmue AUCHHUILIMHBI:
Crarucrtuka

IIpepexkBu3uT: DKOHOMHYECKAs
TEOpHUs

IHocTpekBU3HUT: Oprann3anus

JEeSATEIbHOCTH MPEITPUATUS
Heab: hopMUpOBaHUU Y CTYIEHTOB
TEOPETUUECKUX 3HAHUN O 3HAYCHUU

Code of module: SA-4
Name of module:
«Statistics and
analysis»

Name of discipline:
Statistics
Prerequisites:
Economic theory
Postrequisites:
Organization of the
enterprise




THIMIUTITH
eTyeri
TaJIay IbIH

KBI3METTIH
KaMTaMachl3
CTaTHCTHKAJIBIK
MOHI  MEH TypaJibl
CTYICHTTEPIIH TEOPHUSIIBIK,
OULTIMIH KQJIBIITACTHIPY.
Kbickamma CHNIATTAMACKI:
CratucTtuka II9HI, namy
porecTepi JKOHE OHBIH
3eprrey  omicrepi.Craructuka
areHTTITIHIH
YUBIMIACTBIPBUTYBI )KOHE OHBIH
MIHJIETTEPI. CTaTUCTUKAJIBIK
Oakpuiay. CTaTUCTUKANIBIK
MoJTiMeTTepal KUHAKTAY,
TONTAY JKOHE KecTe Kypy.
Oprarra ramasap MEH
©3TepMEHIH KOPCETKIIITEPI.
Haxkrsr JKOHE KaTBICThI
amarap. CTaTHUCTHKAIAFBI
rpadukTik omic. Muumekcrep.
[minapa Oakpliay.
OJICYMETTIK-  SKOHOMHKAIIBIK
CTaTHUCTHKAHBIH, FBUIBIMH
Herizzepi. XaubIK XKoHE eHOEK
CTaTHUCTHKACHL YJITTBIK OaMJIbIK

pemi

CTaTHCTHUKACHI. XaIbIKTBIH
TYPMBIC TIOPEkKECIHIH
CTaTHCTHUKACHI. Tayapibl JKOHE
aKIajian ailiHaIbIC
CTaTUCTUKACHI. bara
CTaTHCTUKACHI.

OKBITY HITHKeJIEPi:

- Heri37eNrexH Oackapy
HIemiMaepiH  Kadbuijay YILIiH
HSKOHOMHUKAIIBIK  TMpOLeCTepIi
OoJKayTbIH CTAaTHUCTUKAJIBIK
O/liCTepiH, ozicTepin
KOJIJTAaHATBI.

KanbinTacatblH Ky3bIpeTTep:
oieni

- JKarmai >KoHe KaThapJbl
OaxplIaybl YIHBIMIACTBIPY;

- CTAaTUCTUKAJIBIK KECTENIEp MEH
KecTenepal Kypy;

- CTaTUCTHUKAJIBIK AEPEKTED
MacCHBTEPIH TalJay;
-CTaTUCTUKAJIBIK
KOPCETKIIITEP/Il ECENTey KOHE
TYCIHAIPY;

-KYPTi3UITeH Talaay1aH
TYBIHJAUTBIH

" POJIM CTATUCTUYECCKOT'O aHajInu3a B

o0ecrieyeHnn 3P HEKTUBHOCTH
IKOHOMHYECKON JEATEIbHOCTH B
mponecce MIPUHATHA

YIIPaBICHYECKUX PEIICHUM.
Kparkoe onucanue:

[Ipeamer, Merom, 3agaunm |
OpraHu3aus CTaTUCTHUKH.
CTaTHCTHYECKOE HaOJIIOIEHHE.
CraTucTuueckas CBOJIKA u
TPYIIIUPOBKA.  AOCONIOTHBIE U
OTHOCHUTEIIBLHBIC BEJIMYUHBEL.
Cpennue BEeTWYMHBI M ITOKa3aTeIn
BapHUallH. Psiopl IMHAMHUKH.
ODKOHOMUYECKHE

WHJIeKChl. BEIOOpOUHBIN METOJI.
CTaTHCTHKA YHCIIEHHOCTH
pabOTHHKOB M  HUCHOJb30BaHUS
pabouero BpemeHu. CTaTHCTHKA
MIPOU3BOIUTETHLHOCTH TpyZa.
CrarucTuka cebecTONMMOCTH
npoaykiuu. CTaTUCTHKA OCHOBHBIX
¢oumoB. Cucrem  mokaszaTemnei

COLIMATIbHO-9KOHOMHYECKOI
CTAaTUCTHUKH.
Pe3yabTarsl 00yueHus:
- MPUMEHSIOT CTAaTUCTUYECKUE
METOJbI, METO/Ibl IPOTrHO3UPOBAHUS
SKOHOMMYECKHUX IPOLIECCOB  JUIsS
MPUHATHS 000CHOBaHHBIX
YIIPABJICHYECKUX PEIICHUM.
dopmMupyeMble KOMIIETCHIMU:
ymeer

-  OpraHu30BaTh CIUIOLIHOE M

HECIUIOIIHOE HaOII0AeHHE;

- CTpOUTH CTaTHCTHYECKHE
rpauKu U TaOJIHIIBL;

- aHaJIM3UPOBATh MAacCCHBEI
CTATUCTUYECKUX JTAHHBIX;

- HCYHUCIATH 51
WHTEPIPETUPOBATH
CTaTHUCTHYECKHE
MOKAa3aTellH;

- (¢opmMynupoBaTh  BBIBOJBI,
BBITEKAIOIIHE H3

MIPOBCACHHOT'O aHAJIM34A.

Purpose: formation of
students ' theoretical
knowledge about the
importance and role of

statistical analysis in
ensuring the
effectiveness of

economic activity in the
process of management
decision-making.

Brief description:
Studies the subject,
method, tasks and
organization of
statistics. Statistical
observation. Statistical
summary and grouping.
Absolute and relative
values. Average values
and indicators of
variation. Series
dynamics. Economic
indices.Sampling
method. Statistics on
the number of
employees and the use
of working time. Labor
productivity statistics.
Production cost
statistics.

Learning outcomes:

- apply statistical
methods, methods of
forecasting  economic
processes to  make
informed management
decisions.

Formed competencies:
knows

- to organize continuous
and non-continuous
observation;

- build statistical graphs
and tables; - analyze
statistical data sets;

- calculate and interpret
statistical indicators; -
to formulate
conclusions arising
from the analysis.




KOPBITBIHABLIAP B
TYKBIPBIMAAY.

Monayas koabi: CT-4

Monayas ataysl: «CTaTUCTHKA
JKOHE Taaay»

ITon aTaybl: DKOHOMUKAA
CTATUCTUKAJIBIK dJIICTEP
IIpepexBusurTep:
DKOHOMUKAJIBIK TEOPHS
IMocTpekBU3UTTEP:
MapkeTuHr

Makcarthbl: CTYIEHTTEPIIH
MOJIIMETTEP/l  CTATHCTHKAJIBIK
Tannay ONICTepiH  KOJJIaHy
omicTeMeCi MEH MPaKTHKAChI
Mocesenepi  OOWbIHINA ipredni
TEOPHSIIBIK olmiMaepiH
KaJIBIITACTBHIPY,COHAAN-aK
CTYIEHTTEPAl Tanuay
MIHICTTEPIH IICIIyIi IKy3ere
aceIpaTblH Mopynblep Ky3ere
aceIpaThlH  Ka3ipri  3aMaHFbI
OarmapiaMaliblK  Kypajjaapra
yipery.
Kbickamma CHIIATTAMACKI:
Jepekrepmi MOJICTIBICY
ozlicTepi.  OpTypil  eley
IIKaTaapbIHIa YCBIHBLUTFaH
nepekrepai Typaenaipy. Ken
OJIIIEM/II  IEPEKTEPAl  aJJIbIH
ama  Ttammay. Jlepekrepain
JIYPBICTBIFBIH TaJlay oJicTepi
JKOHE Karenepai TY3eTYy.
CTaTUCTUKAIIBIK

TUIOTEe3aIap bl TEKCepy
omictepi. Y3aikci3 Oenrinepain
KJIacTepiik Tangaybl. Eximik
Oenrinepain KJIacTepIIiK
Tangaybl. JIMCKpUMUHAHTTBIK
Tanmuay.

OKBITY HOTHKEJIEPi:

- Herisri KOMIIOHEHT JMIiCiH
KoHE  OapbIHIIA  TIBIHAWBI
KOKETTUTIK JAiCiH MaiizaiaHa
OTBIPBIN, (DAKTOPNBIK Tangay
Kyprizeni,

- KYpBUIFaH (haKTOPITBIK
YJITiHIH MAaHBI3bIIBIFBIH
Oaraiananl

KansInracaTbelH Ky3bIpeTTep:
- CTaTUCTUKAHBIH HEr13r1
VFBIMJIApBl  MEH CaHATTapbIH

Koa moayasi: CA-4

HaszBanmne moayasi: «CTaTUCTHKA U
aHalu3»

Ha3BaHue Iy CUMIIMHBI:
CratucTudeckue MeTo/Ibl B
SKOHOMHUKE

IIpepexkBU3UTHI: DKOHOMUYECKAS
TEeOpHUst

IMocTpexkBU3NTHI: MapKeTHUHT
Heab: hbopmupoBaHue y CTyIESHTOB
(yHIaMEHTAJIbHBIX TEOPETUYECKUX
3HaHUN MO BONPOCAM METOAMKUA M
MPAKTUKA TNPUMEHEHHUS METOJOB
CTATUCTUYECKOTO aHaju3a JIaHHBIX,

a Takke OOydeHue CTyJICHTOB
COBPEMEHHBIM IPOrpaMMHBIM
CpelICTBaM B KOTOPBIX PEAIN30BaHbI
MOJYJIH, OCYIIECTBIISAIOLINE
peuieHue 3aa4 aHajin3a.

Kparkoe onucanme: Mertobl
MOJEIIUPOBAHUE JTAHHBIX.
[IpeobpazoBanue JAHHBIX,
MPEACTaBICHHBIX B  Pa3JIMYHBIX
nIKaizax U3MEpEeHusl.
IIpenBapurenbHblii aHau3
MHOTOMEPHBIX JaHHBIX. MeTobl

aHajM3a JIOCTOBEPHOCTU JAHHBIX U
WCIIpaBlieHue OmuOoK. MeTobl
MIPOBEPKU CTATUCTUYECKUX THIIOTE3.
KractepHblil aHanu3 HenpepbIBHBIX
npu3HakoB. KiactepHelii aHanu3
OMHApHBIX IIPU3HAKOB.
JIMCKpUMUHAHTHBIN aHAIU3.
PesynbTaTnl 00y4yeHus:

MPOBOAUT  (aKTOPHBIM  aHaIM3,
UCIIOJIB3YS METO] TJIaBHBIX
KOMITOHEHT U METO/T

MaKCHUMaJIbHOT'O IIPaB0II0100us,
OLICHUBAECT 3HAYUMOCTh
MOCTPOEHHOM (PaKTOPHOM Mosienu
®opMHUpyeMble KOMIIETCHLIMH:
-UCIOJI30BaTh B IIPAKTUYECKOMN
JEATEIbHOCTH OCHOBHBIE IOHATHS U

KaTeropuu CTaTUCTHUKH;;
dhopmupoBaTh COOCTBEHHYIO
MO3ULMI0 O  CTATUCTUYECKUX
HCCTIEOBAHUSIM;

-MCIO0JIb30BaTh JaHHbIE B
MPaKTUYECKON NEeSITeNbHOCTH,

0000mare uxX u pa3pabaThIBaTh

Code of module: SA -4

Name of module:
«Statistics and
analysis»

Name of discipline:
Statistical methods in
Economics
Prerequisites:
Economic theory
Postrequisites:
Marketing

Purpose: formation of
students ' fundamental

theoretical knowledge
on the methodology and
practice of statistical
data analysis methods,
as well as training
students in  modern
software  tools that
implement modules for
solving analysis
problems.

Brief description: Data
modeling methods.
Transformation of data
presented in different

scales of measurement.
Preliminary analysis of

multidimensional data.
Methods of data
reliability analysis and
error correction.
Methods for testing
statistical  hypotheses.
Cluster analysis  of
continuous features.
Cluster analysis  of
binary features.

Discriminant analysis.
Learning outcome:

- conducts  factor
analysis using principal
component analysis and

maximum likelihood
method,
- assesses the
significance  of the
constructed factor
model




TOKIPUOEITIK KBI3METTE
naiijjananys; ;

- JIEpEeKTepAl  NMPaKTHKAJIBIK
KBI3METTC Maijaaany, oJapJbl
KaJbLUIay JKoHE
CTATHCTUKAJIBIK 3epTreyliep

JKYPri3y SJiCTEPiH d3ipIey;

METOIBI MPOBEACHUS
CTaTHUCTHYECKHUX MCCIIEOBAHMI;

Formed competencies:

e -tousein
practice the
basic concepts
and categories
of statistics;; to
form its own
position on
statistical
research;

e -to use the data
in practice, to
summarize them
and to develop
methods of
statistical
research;

Mopayas koasi: MK-3
Moayab aTaysl:
«MamaHbIKKa Kipicre
IIon aTaybl: DKOHOMUKAHBI
MEMJIEKETTIK peTTey
IIpepexkBusurTep:
DKOHOMUKAJIBIK TEOpHUs
IHocrpexkBusurTep: JKana
MEMJIEKETTIK MEHEKMEHT,
Start-up MeHePKMEHT

MakcaThbl:

CTYICHTTEpre  SKOHOMHKAHBI
MEMJIEKETTIK peTTeyaiH
KYpAeli Mocemenepi Typalibl
JKaNMbBl TYCIHIK Oepy, perTey
HBICaHAApHI, cyOBeKTiIepl
JKOHE Kypalgapbl MaKCaThIH
KepceTy, MEMIIEKETTIK
YKOHOMHKAITBIK casicar

MYMKIHIIKTEPiHIH JIOTHKACHIH,

MEXaHu3Mi MEH  UIeKTEepiH
YCBIHY.

Kebickama CHIIATTAMACHI:
OKOHOMUKAaHbl ~ MEMJIEKETTIK
peTTEeYiH TEOPHUSIIBIK
HeTi37epiH 3epTTeH/Il.
OKOHOMUKAJIBIK ©Cy: Herisri
dakropnap KOHE OHBI
KaMTaMachl3 €Ty JKeHIHJerl
MEMJIIEKETTIK mapasap.
FUIpIMU-TEX HUKAITBIK
MPOTrpecTiH OarbpITTapbl JKOHE
OHBI KeACIIeTyAeT1
MEMJICKETTiH pei.

Koa moayas: BC-3

Ha3zBanue moayJsi: «BBenenue B
CHELUATIBbHOCTh

Ha3panue nucuMnjnHbI:
l'ocynapcTBeHHOE peryaupoBaHue
SKOHOMMKU

IIpepekBU3NTBI: DKOHOMHYECKAs
Teopus

ocTrpexBu3uThbl: HoBbI
roCy/1lapTBEHHBI MEHEIKMEHT,
Start-up MeHePKMEHT

Hean: pate cryaeHTam  oO1iee
IIPEICTaBICHHE 0 CJIOXKHBIX
npobiemax roCy/1apCTBEHHOTO
PEryJINpPOBaHMUS YKOHOMHKH,
MOKa3aTh LEIN O0BEKThI, CyOBEKTHI
u CpeacTBa perynupoBaHus,
MIPEICTAaBUTh JIOTHKY, MEXAaHHU3M H
TIPEIEIIBI BO3MOXHOCTEU
roCylapCTBEHHOM HKOHOMHUYECKOU
MOJINTUKH.

Kparkoe onmcanme: I3yuaer
TEOpETUUECKHE OCHOBBI
rOCyIapCTBEHHOI'O PETYJIUPOBAHMS
SKOHOMUKH. DKOHOMHYECKHUMN POCT:

OCHOBHBIE (axTopsl u
TOCYOJapCTBEHHBIC MCpPBI 110 €ro
00ecCTevYeHuIo. Hanpasnenus

HAYYHO-TEXHHYECKOTO Mporpecca u
POJIb TOCYIapPCTBA B €TI0 YCKOPCHHUMU.

@opMUpPOBAaHHE H  MEXaHU3MBI
OCYILIECTBJIEHUH  ITPOMBIIUICHHON
MTOJIUTHKHY. I'ocynapcTBenHOE
peryJmpoBaHue VHBECTULIUM.

Code of module: IS-3
Name of module:
Name of discipline:
State regulation of the
economy
Prerequisites:Economi
c theory
Postrequisites: New
public management,
Start-up management
Purpose: to  give
students a General idea
of the complex
problems  of  state
regulation of  the
economy, to show the
objectives  of  the
objects, subjects and
means of regulation, to
present  the  logic,
mechanism and limits
of state  economic

policy.

Brief description: He
studies the theoretical

foundations of state
regulation of  the
economy. Economic
growth:  the  main

factors and government
measures to ensure it.
Directions of scientific
and technological




OHepKoCINTIK casicaTThl
KAJIBIIITACTRIPY KOHE IKYy3€ere
aceIpy TETIKTEPi.
NuBecTunusiiap bt

MEMJIEKETTIK pertey.
OHAIpicTIK UHPPAKYPBUIBIMIBI
JAMBITY1aFbl MEMJIEKETTIH
perreyri pemni.OKbITY
HOTIDKENIEpi: - SKOHOMHKAHBI
MEMJICKETTIK PETTEy OAICTEepiH
MEHIepPIreH; - MEeMJIEKEeTTIK
casicaT  OOBCKTUIEpiH  iCKe
aceIpy TETIKTEPiH

Tycineai;OKbITY HITHIKeepi:
- DKOHOMMKAHbl MEMJIEKETTIK
PETTEYAIH 9MIICTEPiH MEHIeP/Ii;
- MEMJIEKETTIK cascar
HBICAHJIAPBIH  JKY3€re  achelpy
MEXaHU3MICPIH TYCIHEI];

KaabInTacaTsin Ky3bIpeTTep:
- FajaMJiaHy  JKarJaublHIa
Kazipri QJIEMHIH
HSKOHOMHKAJIBIK ~ Mceesepine

nepbec 6ara Oepe amapbl;
-YJITTBIK SKOHOMHKAHEI
MEMJIEKETTIK peTTeyain
omicTepl  MEH  KypajAapblH
Tajngan aaaabl;

- Kazipri SKOHOMUKAJIBIK
CasiCaTThIH QJIEyMETTIK-
HSKOHOMUKAJIBIK ~ MoceleepiH

TaHBIT-O1JIe/I.
- perTey 0OBbeKTIIepl OOUBIHITIA

Perynupytomass ponb rocynapcTsa
B Pa3BUTUM  TPOHM3BOJCTBEHHOM
uHppacTpykTypsl. Pe3yabrarsl
o0yueHus:

- BJIaJIeET METOJIaMU
TOCYJapCTBEHHOTO PETYJINPOBAHUS
SKOHOMMKH;

- MOHUMAET MEXaHU3MBI
peanuzanuu 00BEKTOB
rOCyJ1apCTBEHHOM MOJUTUKU;
®opMupyeMble KOMIETEHIIUM:

- MOKET CaMOCTOSTEIIBHO
OLICHUBATh 9KOHOMUYECKHUE
mpoOJIeMBl COBPEMEHHOI'O MHpa B
YCIOBUSIX TI100AN3alINN;

- aHaNM3WpOBAaTh  METOABI W
UHCTPYMEHTBl ~ T'OCYJAapCTBEHHOTO
peryanpoBaHus HAIMOHAJIbHOU
HSKOHOMUKH;

- 3HaeT COLMAJIbHO-I)KOHOMHUYECKHUE
poOIEMBI COBPEMEHHOM
9KOHOMHYECKON MOJUTUKH.

- OTIPENIETIATh O0COOEHHOCTH
UCIOJb30BAHUS  SKOHOMUYECKHUX
MHCTPYMEHTOB 1o o0BeKTaM
peryaupoBaHHUsL.

progress and the role of

the  state in its
acceleration. The
formation and
mechanisms for the
implementation of
industrial policy. State
regulation of

investments. Regulatory
role of the state in the

development of
industrial

infrastructure.Learning
outcome: - owns the
methods of  state
regulation of  the

economy; - understands

the  mechanisms  of
implementation of state
policy
objects;Learning
outcome:

- owns the methods of

state regulation of the

economy;
- understands the
mechanisms of

implementation of state
policy objects;

Formed competencies:
- can independently
assess the economic
problems of the modern

OKOHOMHKAIIBIK  KYpaJaapabl world in the context of
naiianany/ e globalization;
epeKIIeIiKTePiH aHBIKTaN - analyze methods and
ayapl. tools of state regulation
of the national
economy;
- knows the socio-
economic problems of
modern economic
policy.
- to determine the
features of the use of
economic  instruments
for the objects of
regulation.
Monayasb araybi: CT-4 Kox moayns: CA -4 Code of module: SA -4
Moayab araybl: «Craructuka | Hazpanme moayasi: «Cratuctuka u | Name  of  module:
KOHE TaJIJIay» aHAIN3» «Statistics and
ITon araysl: CraTuctuka Ha3Banue AUCHMILIMHBI: | analysis»




IIpepexBu3uTi:
DKOHOMUKAJIBIK TEOPHUS
HocTpexBu3uTi: Kapxbl
Makcarbi: CTaTUCTUKAJIBIK
o/liCHaMaHbI KapacThIpy:

CTaTHUCTUKAJIBIK JepexTepai
KMHAY MEH TaJIAay/IbIH >KaJIIbI
NPUHIUITEPIH, xKarmau

QJIIEYMETTIK KYOBUIBICTAp MEH
MPOLECTEPIIH 3aHIBLIBIKTAPBIH
3epTTey, COHAAW-aK  eJIiH
YKOHOMUKAITBIK KOHE
QJIIEYMETTIK eMipiHAe OOJIbII
KATKaH >Kammai oJIeyMEeTTiK-
9KOHOMUKAIBIK KYOBUTBICTAPIbI
CaHJIBIK KOHE carabl
OaraiayJIbIH TEOPUSUIBIK
OuTiMIepi MEH TPAKTHKAIBIK
JaF IbUTAPBIH MCHIEPY.

Kbickaima CHIIATTAMACKI:
KoramIbIK  eMipiH  CaHIBIK
JKarbIH 3epTTeiii, o1

KOFaMJIBIK ~ KYOBUIBICTap MEH
MPOLIECTEPIIH HAKTHI MOJIIepi
MEH CaHJBIK apaKaThIHACHIH]IA

o3 KOpIHICIH Tadaabl.
OKOHOMHUKaHbIH TYpIl
cananapeigaa 6ap Craructuka
KOPCETKIIMITEPIMEH, oJapibl

ecenTey OIICTEeMECIMEH >KOHe
TaIIayAbIH HeT13r1
OarpITTapbIMEH TAaHBICTHIPA/IBI.
OKBITY HITHKEJIEpi:
OJeYMETTIK-I9KOHOMUKAIBIK
CTAaTHCTHUKAHBIH FEUIBIMU
Heri3AepiH Oinei;
DKOHOMUKAJIBIK
JICHIeHiH, 9KOHOMHMKAJIBIK
MIPOIIECTEPIIH JKarTaiapsl
MeH  (akToOpiapblH  Talujay
YIIIH CTaTUCTUKAIIBIK 9IICTEP/II
KOJIIaHa bl
CTATHCTHKAJIBIK
HOTHXKEIIEePiH
CTAaTHCTHKA
CTaTUCTUKAJIBIK
OHJICY JKOHE TaJay
JKOHE MOTIHIIK
3epTTey MEHIepreH
OHipain xoHe KazakcraHHBIH
QNIEYMETTIK ~ —3KOHOMHMKAJIBIK
sKarnaibIH JKOHE JIaMYbIH

amy

aKnapaTThIH
YCBIHY  YILIiH
caJlaChIHaF bl
aKmaparThl

PEKUMILC

Craructuka

IIpepexBU3NT: DKOHOMHYECKAst
TEOpHUs

MocTpexkBu3uT: OUHAHCHI

Hean: paccMOTpeHue
CTaTUCTUYECKOU

METOJOJIOTHU:00IMUX  TPUHIIUIIOB
coopa W aHamM3a CTATHCTUYECKUX

JTAHHBIX, H3y4YEHHUE
3aKOHOMEPHOCTEN U

TE€HJECHUNN MacCOBBIX
O0IIECTBEHHBIX SIBJICHHH u
MIPOLIECCOB, a TaKXe MpHOoOpeTeHne
TEOPETUYECKUX 3HAHUU 51
MPAKTUYECKUX HaBBIKOB
KOJINYE€CTBEHHO-Ka4€CTBEHHOM
OLICHKM  MAacCOBBIX  COLIMAJIBHO-
SKOHOMUYECKUX SIBJICHU,

IMPOUCXOAAIINX B 3KOHOMHUYECKON B
COLIPIEIJ'ILHOﬁ JKU3HU CTpPAHBI.

Kparkoe onucanme: I3yuaer
KOJIMYECTBEHHYIO CTOPOHY
OOIIIECTBEHHOW  KU3HH, KOTOpas
HaXOJUT CBOE OTOOpakeHUE B
KOHKPETHBIX pa3mepax "
KOJIMYECTBEHHBIX  COOTHOIICHHSX
00IIIeCTBEHHBIX SIBJICHUI u
MPOIIECCOB. 3HAKOMUT c
MOKa3aTeIsIMU CTaTHCTHKH,
CYHIECTBYIOIIMMU B  Pa3lUYHbBIX

OTpaciisIX 3KOHOMHUKH, METOJIUKOMN
UX HUCYMUCICHUS W OCHOBHBIMHU
HaIpaBJICHUSIMHU aHAJIN3a
PesynbTaTnl 00y4yeHus:
3Haer Hay4YHbIE
COLIMAIbHO-3KOHOMHMUYECKOM
CTaTUCTUKU;

OCHOBBI

HCIOJIb3YET CTaTUCTUYECKHE
METO/IbI aHanm3a YpOBHS
9KOHOMHUYECKOTO pa3BUTHS,
YCIIOBHM 51 bakTopoB

SKOHOMHUYECKHX MPOIIECCOB
yMEEeT CaMOCTOSITeNIbHO coOOuparh,

oOpabaTeiBaTh U  aHATH3UPOBATH
CTaTHCTUYECKYI0 HH(OPMAIUIO B

oOactu CTaTUCTHUKHU JJIA
IpeaAcTaBJICHUSA PE3YIBTATOB
CTaTUCTUYCCKOI'O

WCCIENIOBAHNS B
TEKCTOBOM PEKUME.
Bnageer HaBbIKaMM NPaKTHYECKOTO
IIPUMEHEHUsI 3HAHUW U yMEHUU B

HariiiIHOM H

Name of discipline:
Statistics
Prerequisites:
Economic theory
Postrequisites:

Finance
Purpose: consideration
of statistical

methodology:General
principles of collection
and analysis of
statistical ~ data, the
study of patterns of
mass social phenomena
and processes, as well
as the acquisition of
theoretical knowledge
and practical skills of
quantitative and
qualitative  assessment
of mass socio-economic
phenomena occurring in
the economic and social
life of the country.
Brief description:
Studies the quantitative
side of social life,
which is reflected in the
specific  size  and
quantitative relations of
social phenomena and
processes.  Introduces
the indicators of
statistics  existing in
various sectors of the
economy, the
methodology of their
calculation and the

main  directions  of
analysis.Learning
outcomes:

Knows the scientific

basis of socio-economic
statistics;

uses statistical methods
to analyze the level of
economic development,
conditions and factors
of economic processes

can independently
collect,
process and analyze




CUTIATTAaWTBIH  KOPCETKIITEepPi
apKBUIBI MHKpPO-
MaKpPO3KOHOMHKAITBIK

KamplaMa ecenreyaepiin
TEXHUKACHI MEH

TEXHOJIOTUACKLIH OUIIM MEH ic

KY3iHAC KOJIAHY JIaFbICHI
Oap.

KaapinTacaTbin
KY3bIpeTTep:, OHJIIPICTIK,
FBUIBIMA—3EPTTEY KbI3METIH/IC
QIBIHFAH  TEOPHSUIBIK  JKOHE
MPaKTUKAJIBIK OimiMi,
ICKepIIIKTI, JIaF AbLIapbIH
KOJIJTaHY

BJIQJICHUN TEXHUKOU M TEXHOJIOTHEN
pacueToB  00OOIIAIOIIMX ~ MHKPO-
MaKpOIKOHOMHYECKHE

IIOKAa3aTeIu, XapaKTePU3yIOIINX
COIMAJILHO —3KOHOMHYECKOE
COCTOSIHUE€ M PAa3BUTUE CUTYyallUU
peruona u PK.

®opMHUpyeMbIe KOMIIETEHIIHM
MIPUMEHCHHE MOJTYYCHHBIX
TEOPETUYECKUX H TMPAKTHYECKUX
3HAHUM, YMEHHUH,

HaBBIKOB B  IPOM3BOJICTBCHHOM,
Hay4YHO-HCCIIEA0BATEIIbCKOM
JIETCIIEHOCTH.

statistical information
in the field of statistics
to present the results of

statistical research in
visual and text mode.
Has the skills of

practical application of
knowledge and skills in
mastering the technique

and  technology of
calculations
generalizing micro-
macroeconomic
indicators

characterizing the socio
—economic situation
and development of the
region and Kazakhstan.
Formed competencies:
the  application  of
theoretical and practical
knowledge, skills and
abilities in industrial,
scientific and research
activities.

Monyas ataybi: CT-4
Moayab araybl: «Cratuctuka
YKOHE Tajaay»

ITon araybl: OkxoHOMHKana
CTaTUCTHUKAJIBIK JIiCTEP
IIpepexkBusuTTeEp:
OKOHOMUKAJIBIK TEOPHUS
IHocTpexkBu3uTTep: Kapxsl
Makcarbl: CTaTUCTUKaHBIH

TEOPHSIIBIK MoceJenepiH,
3epTTey 00BEKTICIH,
KaFIaiibIH, JTaMyBIH,
QIEYMETTIK  KYOBUIBICTap/IbIH
KYPBUIBIMBIH, oJapabl

CTATUCTUKAIBIK Oakbuiay MeH
CTaTUCTUKAJIBIK aKmnaparThl
KUHAYIbI 3€pTTEY.

Koa moayasi: CA -4
Ha3zpanue moayas: «CraTuctuka u

aHaIu3»
Ha3Banue AUCHUIIMHBI:
Craructuueckue METO/IbI B
SKOHOMHKE

IIpepekBU3UTBI: DKOHOMHUYECKAS
TEeOpHst

ocTpexkBu3uThI: OUHAHCH

Heab: HM3yueHune TteopeTUUECKUX
BOIIPOCOB  CTAaTHUCTHUKH, OOBEKTa
HCCIe0BaHMS, COCTOSIHMS,
Pa3BUTHS, CTPYKTYPBI COITMATBHBIX
SIBJICHUH, WX  CTATUCTUYECKOTO
HaOII0ICHUS " cbopa
CTaTUCTUYECKOU MH(DOPMALIUH.

Kparkoe omnmcanue: PackpeiBaer

Code of module: SA -4

Name of module:
«Statistics and
analysis»
Name of discipline:
Statistical methods in
Economics

Prerequisites:
Economic theory
Postrequisites:
Finance

Purpose: The study of
theoretical issues of
statistics , the object of
study, the state,
development, structure
of social phenomena,

Kbickama CHUINATTAMACHI: | OCHOBHBIE MOHSITUS teopuu | their static observation
bIKTUManABIKTap  TEOPHSCHI | BEpOATHOCTe W Mmartemartuueckoit | and  collection  of
MEH MaTeMaTUKaNbIK | cTaTUCTHKK; M3yuaer BeposiTHbIe | Statistical information.

CTaTHCTHKAHBIH HETI3T1 | IPOCTPAHCTBA, COOBITHS u | Brief description:
YFBIMIApBIH amaabl; blktuman | cmyuaiiHbie BenMuuHBl, | Reveals the basic
KEHICTIKTepIi, okuFranapsl | koppemsnuio.Jlaet xapaktepuctuky | concepts of probability
JKOHE KE3IEHCOK IIamaiapibl, | CIIydaiHbIM BenimunHaM, | theory and
KOPPEIISAIUSHBI HE3aBUCHUMOCTH M 3aKOHy Oousbimx | mathematical statistics;
seprreiiai.Kesmericok 4HCeN,B  pacnpeaeiacHuo  xu- | Studies probable




mamasapra

6epeni. Toyencizaik
YJIKeH caHaap 3aHpbl.
OKBITY HITHKEJIepi:

curiarrama
JKOHC

binmimaep:kaiita KYpyFa
OarpITTalIFaH  DKOHOMUKAJIBIK
KaTbIHAcTap KOHE
CTaTHCTUKAIIBIK Tangay
JKYpPri3zy MakcaTbIH/a

KaKETTI  JKEJECJ, AarbIMJIarbl
KOHE

NEPCIIEKTUBAJIbI mrenrimaep
KaOpUIZaya  CTaTUCTHKAHBIH

KaHa OarpITTapbIH Oinei,.
Ickepniktep:  eHIEy  KOHE
Tanuay HOTHKETIEPMEH
TaHBICTBIPY YIIIH ©3 OeTiHIIe
CTaTHCTUKAITBIK aKIapaTThI
JKMHaW ajtaJibl

JlaFIpIChI: KOFaMHBIH
9KOHOMHUKAJTBIK JaMYbIH
CUNIATTAWTBIH Kbl MHUKPO-
MaKpPOIKOHOMHUKAJIBIK,
KOPCETKIMTePAl ecenrey
TEXHUKACHIH urepye
MPAKTUKANBIK KOJJaHy OiliMi
MEH JIaF/IbICBIHA Ue
KanabinTacatblH Ky3bIpeTTep:

CTaTUCTUKAaHBIH HETI13T1
YFBIMJapbl MEH CaHaTTapblH
TOXKIpUOETiK KBI3METTE
naianany; CTaTHUCTUKAJIBIK
3eprTeynep OOWBIHIIA KEKe
MNO3ULUACBIH  KaJBITaCTBIPY;
JepeKTepai MTPAKTHKAJIBIK

KbI3METTE Maiijlanany, oJapisl
JKWHAKTay >KOHE JIKOHOMHKAJa

CTaTUCTUKAJIBIK 3epTTeynep
KYpri3y onicTepiH KOJjJaHa
oiny;

kBajzpat, CterofeHTa, @uiepa.
PesynbTaTsl 00y4yeHus:

3HaHUA: 3HACT HOBBIE OPUEHTHPHI
CTaTUCTHUKH, HaIlTpaBJICHHBIX Ha
npeoOpa3oBaHue CJIOKUBILIUXCS
paHee SKOHOMUYECKUX OTHOLIECHUM
U NIPOBEACHUE

CTaTUCTUYECKOT0 aHAINU3a C ILIEJIbIO

MIPUHATHUS HEOOXOIUMBIX
OTIEPaTUBHBIX, TEKYIIHX u
MEPCIEKTUBHBIX PEIICHHN.

YMeHus: yMeeT CaMOCTOSITEIbHO
cobupars,

oOpabaTbiBaTh ¥ aHAJTU3UPOBATH
CTaTUCTHYECKYIO HH(OPMALMIO JUIS
IIpE3EeHTALNAN pe3yibTaToB
CTaTUCTHYECKOI'O UCCIIEIOBAHMUA.
HaBpiku: uMeeT HaBBIKH
MPAKTUIECKOTO PUMEHEHHUS
3HAaHUH M YMEHHI B BJIAJCHUU
TEXHUKOW pacyera 0000IIaromux
MHKPO-MaKpO3KOHOMUYECKUX

IIOKa3aTeNle,  XapaKTepU3YIOIUX
HKOHOMHYECKOE pasBUTHE
oOuiecTBa

®opMmupyemMble KOMIIETEHIIUH:
WCIIONB30BaTh B IPAKTUYECKOM
JeSATEIbHOCTH OCHOBHBIE TMIOHATHS U

KaTeropuu CTaTHCTHUKH;
dbopmMupoBarthb COOCTBEHHYIO
MO3UIMI0  TI0  CTATUCTHYECKHUX
HCCIIEIOBaHUSIM; UCIIOJIb30BaTh
JIaHHBIE B IIPaKTUYECKON
IeITEeIbHOCTH, 0000IIaTh HX U
pa3pabaThiBaTh METO/IbI
MIPOBEICHUS CTaTUCTUYECKUX

HCCIEIOBAHNH B DKOHOMHUKE;

spaces, events and
random

variables,correlation.Gi
ves a description of the
random variables.
Independence and the
law of large numbers.

Sample distributions of

Chi-square, student,
Fisher.
Learning  outcomes:

Knowledge: knows new
statistical guidelines,

aimed at the
transformation of the
existing previous

economic relations and
conduct of statistical
analysis for the purpose
of required operational,
ongoing and

promising solution.
Skills: self-assemble,
processing and
analyzing statistical
information for results
presentations

statistical study.

Skills: has the skills of
practical application
knowledge and skills in
the mastery of the
technique of calculation
synthesis of  micro-
macroeconomic
indicators
characterizing
economic development
of society

Formed competencies:
HUCITIOJIB30BAThH Ha
IMPAaKTUKC OCHOBHBIC
IOHATHUA MW KaTCropuu
CTaTUCTHUKH,
¢dbopMupoBaTh
COOCTBEHHYIO TO3UIIHIO
10 CTAaTUCTUYCCKUM
HCCICOOBAHUAM,
HUCIIOJIB30BATh JAaHHBIC
Ha TMpakTHKe, 06001IaTh
WX U pa3pabaThIBaTh
METOIbI




CTaTUCTUYCCKUX

HCCIIEA0BaHUN B

HKOHOMHUKE;
Moayab koasr: MK-3 Koa monyas: BC-3 Module code: IS-3
Monyan arayol: | Hazpanue monyns: «Beaenue B | Module name:
«MamaH/IbIKKa Kipicriey CIICLUATILHOCTB "Introduction to the
ITon aTraybl: MeHeKMEHT Ha3Banue AUCHMILUINHBI: | specialty»:
IIpepexBu3uTTEP: MeHeKMEHT Name of discipline:
OKOHOMHUKAJIBIK TEOPHUS IIpepexBu3uTnbl: DxoHoMmueckas | Management
MocTpexBU3UTTEP: TeOpusi Prerequisites:
WHHOBaUMsUIBIK  MeHEKMEHT, | [IocTpeKBU3HTHI: Economic theory
Jarnapbicka Kapchl | IHHOBAIIMOHHBIN MEHEKMEHT, Postrequisites:
MCHEKMEHT AHTHKPHU3UCHBI MEHEDKMEHT Innovation
Makcarbi: Okonomuka | Heab: obecreuenune cryaentoB | management,  ANTI-
MaMaHIbIKTapbIHbIH KOHOMHUYECKUX  crenuanbHocTel | Crisis management
CTYACHTTEpiH MEHE/DKMEHT | TTyOOKMMH 3HaHMAMU B oOsactu | Purpose: providing
TEOPUSACHl MEH TNPAKTHKAChl | TCOPUU W MPAaKTHKH MeHeIKMeHTa, | Students of economic
calachlHAa TepeH OuTIMMEH | 4TO MMO3BOJUT MM 110 OKOHuaHuM | Specialties with deep
KaMTaMachI3 ery, Oy | yHHBEpCHTETA B yenoBusix | knowledge in the field
HAPBIKTHIK HKOHOMHMKa | peIHOYHOM 3k0oHOMHUKHU 3 dextuBHo | Of theory and practice
KarJailblHIa  YHHBEPCHUTETTI | 3aHUMATHCSI ympasienueckoii | of management, which
OiTipreHHeH KeWiH Oackapy | IeATeNbHOCTHIO. will allow them to
KbI3METIMEH tuimai | Kparkoe onucanme: | graduate  from  the
aifHaypICyFa MYMKiHAIK Oepeni. | PaccmaTpuBaet " uzydaet | University in a market
KpIcKala cHmaTraMachl: coJiepKaHue yIIpaBJICHUS u | economy to effectively
By1 moH 0ackapy Ma3MyHBIH | ITO3BOJISICT OCBOUTH OCHOBBI | €ngage in management
KapacThIpajibl JKOHE 3epTTEilli | KIacCHYeCKOro MEHeIDKMeHTa, | activities.
JKOHE KJIACCUKABIK | GopMupyeT KoMIuleke 3HaHuii o | Brief description:
MEHEDKMEHT HETI3JIEpiH | IPUHITUIAX, byHKIUAX u | Examines and studies
MEHIrepyre MyMKIiHIIK Oepei, | mpoieccax ynpasienuw, | the content of
Oackapy HNPUHIMITEDPI, | BhIpabaThiBacT KOHKPETHBIC HaBBIKK | Management and allows
(GYHKIMSTIapBl MEH MPOIECTEePi | OCYIIECTBICHHS Pa3IMyYHbIX BUaOB | you to learn the basics
TypaJbl 611iM KEIIEHIH | yrpaBlIeHYecKoi aesTenbHocTH u | Of classical
KaJIbINTACThIPA/bI, Oackapy | aHaIM3a CUCTEM YIPaBJICHHUS. management, forms a
KbI3METIHIH TYpii TypnepiH | Pe3yabTaTnl 00yyeHus: set of knowledge about
Kysere aChIPY/IbIH KoHe | - 3HaeT mnpuHNUOBL, Metoawl u | the principles, functions

Oackapy KyHenepiH Tanaay/IbIH
HaKThI Jaf/IbUIApbIH OHJIEH 1.
OKBITY HOTHKEJIEPi:

- MEHEHKMEHTTIH
NPUHLIMIITEPIH, SIICTEPIH JKOHE
byHKUMsTapBIH OiIe1i.

- yibIMABI ©3apa OallylaHbICThI
BIIEMEHTTEp JKYHeci peTiHJe
KapacTbIpaJibl

- GacKapylIbUIBIK JafFAbLIAP.IbI
MEHTepTeH.

KassbinracaTblH Ky3bIpeTTep:
KY3bIPETTI:

- yHBIMIaFbl FBUIBIM JKOHE
KOociOM KBI3MET TYpl peTiHIe
MEHEDKMEHT TYpaJIbl YFBIMJIBI

(YHKIIUN MEHEKMEHTA.
- paccMaTpuBacT OPraHU3ALMIO, KaK

CUCTEMY B3aMMOCBSI3aHHBIX
3JIEMEHTOB

- BIAJEET  YINPaBICHYECKUMU
HaBbIKaMH.

dopMupyeMble

KOMIIeTEeH UM :KOMIIETEHTHBI:

- B OMpECaACIICHUU IIOHSTUSA (6]
MEHEKMEHTE, KaKk O HayKe U BUIE
popECCUOHABHONU  JIeATETLHOCTH
B OpraHHU3aIuu.

- HCIIOJIB30BaThb IIOJYUCHHBIC B
MEHEKMEHTE 3HAaHHsI, B IPOIIECCe
poheCCHOHATLHOMN JIeATEIIEHOCTH.
- B NPUMCHCHUU

and processes  of
management, develops
specific  skills  of
various types of
management activities
and analysis of
management systems.

Learning outcome:

- knows the principles,
methods and functions
of management.

- considers the
organization as a
system of interrelated
elements

- has managerial skills.




aHBIKTay/Ia.

- MEHEIKMEHTTE  aJIbIHFaH
OLTIMI, Kaciou KBI3MET
MpoLECiHAC Maliaiany.

-  KOMMYHHKATHBTIK  JKOHE
YHBIMIACTHIPYIIBLIBIK,

JIaFIpLIap bl KOJIJIaHyaa

KOMMYHHKAaTHUBHBIX n
OpraHHU3allMOHHBIX HABBIKOB

Formed competence:
competent:

- in the definition of
management as a
science and type of
professional activity in
the organization.

- use the knowledge
gained in management,
in the process of
professional activity.

- application of
communication and
organizational skills

Moayas koabi: AK-2

Moayab aTaysl:
«AKnapaTThIK-
KOMMYHHKATHBT1»

ITon araybi: KociOu Kazak
(opsIc) Timi

IpepexBusurrep: Kazak
(opsIc) Tii
IMocTpexkBu3uTTEP:
MapKeTHHTTIK 3epTTeyiep
Makcarsl: - MaMaHIBIK T
HETi3iHAC  KOMMYHHKATHBTIK
JKOHE TIIAIK  KY3BIPETTUTIKTI
KAJIBIIITACTBIPY, CTYACHTTEP/iH

Kocion MAWBIHIBIFBIH
KETUIIIPY.

Kbickama CHNIATTaMachbl:
Crynentrepai Kocion

KBI3METTIH MIHJETTEPIH Iy
YIIIH aybl3IlIa >KoHE »)azbalia
TYpAE Ka3ak (OpbIC) TUIAEpiHIEe

KOMMYyHUKAaIUsFa

NaUBIH AU IbI. Crynentrep
aKnapaTThIK Oackapy
caJachIHaFbI

TEPMHHOJIOTHSIHBI Ka3akK (OpHIC)
Tinaepiaae okuael. Kazak Timi
- MEMJIIEKETTIK T1I.
¥KBIMTBHIIBIK TI€H YHEMITIIIK

— DKOHOMHMKA >KaHBl. MeHIH
MaMaHIObIFbIM.

OKBITY HITHIKEIEPi:

- ayeBma ceiyiey (kociom

OHTiME  JKyprizy,  axmapar
anMacy, JHUCKYCCHUSl XKYpPIi3y)
JKoHe kazbaia ceiney (pecMmu
XaTTap, KbI3METTIK  XaTTap,
HYCKAyJBIKTap, TYpJi  3aH

Ko mopyns: UK-2

Ha3Banue moayJisi:
«udopmarmonHo-
KoMmMmyHHKaTHBHBIN»

Ha3Banue qucUMIIMHBI:
[IpodeccronanbHbII Ka3aXCKUH
(pycckuit) a3bIK

IMpepexBusuthl: Kazaxckuil
(pycckuit) a3bIK

IMocTpekBU3UTHI: MapKETHHTOBBIC
nccaea0BaHue

Heun: - ¢dbopmupoBaHue
KOMMYHUKAaTUBHOM U  SA3BIKOBOU
KOMIIETEHIIMM Ha OCHOBE s3bIKa
CHELUATbHOCTH,

COBEpILEHCTBOBAHUE
npoeCCUOHATBHON ~ MOATOTOBKU
CTY/IEHTOB.

Kparkoe ommcanme: OnucheiBaroT
IIOATOTOBKY CTYACHTOB K

KOMMYHHUKAIlMM B  YCTHOW |
MUCHbMEHHOW (opMe Ha Ka3zaXCKOM
(pycckoM) si3bIKaxX JJisi  PEIICHHS
3aa4 npodeccuoHaTbHON
nesTenbHOCTH. CTYIEHTH U3ydaroT
TEPMHUHOJIOTHIO B o0mnacTtu
WH(POPMAIIMOHHOTO YIPaBICHHUS Ha
Ka3aXCKOM  (pYCCKOM)  si3bIKax.
Ka3zaxckuil sA3BIK-rOCy1apCTBEHHBIN
SA3BIK. AKKYypaTHOCTh u
HKOHOMHUYHOCTh — Jyia
HSKOHOMHKH. Mos ipodeccus.
PesyabTarsl 00yueHus:

- BJIAJACKOT JKaHpaMU YCTHOI‘;I

peun (BectH
npodeccuoHanbHy0 Oeceny,
0o0OMeHUBaThCS

nHpopmanuei, BECTHU

Code of module: I1C-2
Name of module:
«Informational and
communicative»

Name of discipline:
Professional Kazakh
(Russian) language
Prerequisites: Kazakh
(Russian) language
Postrequisites:
Marketing research

Purpose: — formation
of communicative and
language  competence

on the basis of the
language of the
specialty, improvement
of professional training
of students.

Brief description:
Describe the
preparation of students
for communication in
oral and written form in
the Kazakh (Russian)
languages to solve the

problems of
professional  activity.
Students study
terminology in the field
of information
management in the
Kazakh (Russian)
languages. Kazakh is
the state language.
Accuracy and
efficiency — the soul of
the  economy. My




KYy’KaTTapblH KYpacThIpy;
JKa3bUIFaH KYXKaTTapabl
penakuusiay) KaHpIapbIH
MEHIEpTreH.

KaubinracaTbiH Ky3bIpeTTep:
biny:

- OpTYpJ TULAIK >KaFdaiiapaa
Oarmapiany, ©31HIH
KoMMyHUKATUBTIK HHUETTEPiH
ZypBIC icke aceIpy; -
opdorpadusbIK,
MIYHKTYaLUSJIBIK KOHE COniey
KaThIHACBIH/IA

JIUHTBUCTUKAJIBIK CO3IIKTEp
MeH AHBIKTAMAJIBIK
oneoueTTepIi naijaanaHa
OTBIPBIN,  OPBIC  TUIHJETI

xKaz0ama MOTIHIEpl cayaTThl
pecimaey.

JUCKYCCHIO) M THChbMEHHOMN

peuun (cocTaBiATh
oduIHaNbHbIe MUChMa,
CITyeOHbIC 3aMUCKH,
WHCTPYKLUH, pa3anyHbIe
IOPUJNYECKHE JOKYMEHTHI,
pEeAaKTHPOBATh
HaIKMCAHHOE).

®opmupyemMblie KOMIIETEHIUU:

Ymersn:

- OpUEHTHPOBATHCS B Pa3IMYHBIX
SI3BIKOBBIX CUTYaIusX,
aJICKBaTHO PEaJM30BbIBATh CBOU
KOMMYHHKATUBHBIC HAMEPCHHUS,

- TpaMOTHO B oporpadudeckom ,
MYHKTYallTAOHHOM ¥ PEYEeBOM

OTHOLUEHUU opopMIIATH
MMUCbMEHHBIC TEKCTBI Ha
PYCCKOM  SI3BIKE,  HCIIOJb3YS

JTUHTBUCTUYECKUE CIIOBAPH U
CIPaBOYHYIO JTUTEPATYpYy.

profession.

Learning outcomes:

- command of the
genres of oral speech
(conduct a professional
conversation, to share
information, to debate)
and writing (to
compose official letters,
memos,  instructions,
various legal
documents; editing of
written).

Formed competencies:
Know:

- navigate in different

language situations,
adequately implement
their ~ communicative

intentions;

- correctly in spelling ,
punctuation and speech
to make out written
texts in Russian, using
linguistic  dictionaries
and reference literature.

Monayas koabi: AK-2

MoayJab aTaybl:
«AKnapaTThIK-
KOMMYHHKATHBTI

ITon aTays1: Kocibu
OarbpITTaJIFaH IICT T
IIpepexBusurrep: Ller Timi
IMocTpekBU3UTTEP:

New public management, Start-
up management

Makcarbi: CTYIEHTTEPIH
KOMMYHHKATHBTIK
KY3BIPETTUIINH MEHrepyi, ol
Oojamiakrta KociOM KbI3METTIH
op TYpJIi cajayiapbIHa,
FBUIBIMUA KOHE TPAKTHKAIBIK
AKYMBICTA, MIETEJIIK
CepiKTecTepMeH KapbIM-
KaTBIHACTA, O3JIrHeH OiaiM
almy jkoHe Oacka J1a MakcaTTap
YIIIH [IeT TUTH MaigataHyFa

MYMKIHJIIK Oepeni.
[TpakTukanbiK MaKcaTIIeH
Karap, IIeTell TUll  KYpCHI
Koc10u MaKcaTIIEH Katap
CTYICHTTEPAIH 0if-epiciH

Koa moayns: UK-2

Ha3Banue moayJisi:
«HHpopmarioHHO-
KoMmMmyHHKaTUBHBIN»

Ha3sBanme qucuMIIMHbI:
[TpodeccuonanbHo-
OpPUEHTUPOBAHHBIA NHOCTPaHHBIN
(S13BIK)

IpepexBusurhl: THOCTpaHHBIN
SI3BIK

HOCTpeKBI/BI/ITLI:

New public management, Start-up
management

]_[e.]'lb: OBJIAACHUC CTyACHTaMU

KOMMYHUKATUBHON KOMIIETCHIIUEH,
KOTOpasi B JAJIBHEUILIEM IIO3BOJIUT
MOJIb30BaTHCSA MHOCTPAHHBIM
S3BIKOM B PA3JIMYHBIX O0JACTIX
poeCCUOHAIBHONU JIeATETLHOCTH,
Hay4YHOH M MpaKTU4ecKoil paboTte, B
oO1IeHnu c 3apyOeKHBIMU
napTHEpamy, JUIS
camMo00pa3zoBaTeNbHBIX M JPYTUX
nener. Hapsany ¢ mnpaxktudeckoin
L[eNbI0, KypC MHOCTPAHHOTO SA3BbIKa
U1 TIpO(eCCHOHANBHBIX  IIeJIeH

Code of module: IC-2
Name of module:
«Informational and
communicativey

Name of
discipline:Professionall
y-oriented foreign
language)
Prerequisites: Foreign
language
Postrequisites: New
public management,
Start-up management
Purpose: Students
mastering
communicative
competence, which will
further allow the use of
a foreign language in
various areas of
professional  activity,
scientific and practical

work, in
communication with
foreign partners, for

self-education and other




KCHEUTYyre, OJIapJIbIH KAJIIIbI
MOJEHHUETI MEH OLIIMIH
apTTHIPYFa, COHJIal-aK
OPKOHOMHKA CallaChlHIa Oujay
MOJICHHETI MEH  KYHJACINIKTI

JKOHE KOCIOM KapbhIM-KaThIHAC

Kacayra, Oacka enjep MeH
XaJIBIKTaPIbIH pyxaHu
KYHJIBUTBIKTapbIHA

TO3IMIUTIKKE J)KOHE
KypMeTTeyre TopOueneyre
BIKIIAJI €T€ OTBIPHIT, O1l1iM Oepy
XKOHE TopOHME MakKcaTTapblH

JKY3€re achIpaibl.
Kpickama cunarramacol: by
IIOH Ke3 KeIreH MaMaHJIbIK
OoiibIHIIIA CTYACHTTEP/IH
JUHTBUCTUKAIIBIK O1TIM aTybIHA
KQKETT1 JKaJIIbl YCHIHBIMIAP,IbI
KamMTuapl. OHBIH ~ Ma3MYHBI
CTYICHTTEPIIH FBUIBIMU-
Koaciou cajiaiarel
KOMMYHHKATHBTIK

KOKETTUTIKTEPIMEH,  FBUIBIMHU
KBI3MET KYpallbl PETiHJE OpBIC
TUTIH OKBITYABIH MaKcaTTapsbl
MEH MIHJETTEpIMEH
AHBIKTAJIAbI. Tinmi
MIPAKTUKATBIK MEHTepY/IiH
KOMMYHHUKATHUBTIK MaKcaTTaphbl
MeH MIHJIETTEP1
KOHILIETITYaJIbl, 0a3uCTIK
00BIIT TaObUIABL.
bakanaBpuar CTYIEHTTEp1
KAapbIM-KATBIHACTBIH ~ FBIIBIMA
cajachIMEH OaliIaHBICThI
ceuney JIaFAbLTApPbI MeH
ICKEpIIKTEpIH  KaJbIITacThIpa
’KOHE JKETUIJIIPe OTBIPHIN, aHa
TiIIHE  KATBICTBI  KOCBIMIIIA
KapbhIM-KaThIHAC  KYpPaIdapbiH
MEHTepill, HOTHXKECIHJE TepeH

JKOHE camalibl  Kociou  OiaiM
ajajpl.

OKbBITY HOTHKEJIEPi:

-1IeT TiAIHAE CO3IIK-
AHBIKTaMAJILIK oneduerTi
KOJIIaHa ajiajbl;

- OHIMJI KOHE PEeIENTUBTI

OUTIKTEpIl KeTUIAIpY, aybI3lia
celiey, Kazy, OKY, ThIHIAY
JaFbUIAPbIH aBTOMATTaHABIPY;

peamu3yer  oOpa3oBaTelbHBIE U
BOCIIUTATEIIbHBIE e,
CIOCOOCTBYs pacIIMpeHuIo
KpPYyro3opa CTYAECHTOB, TOBBIIICHHIO
ux oOrei KYJBTYPbI u
o0pa3oBaHMs, a TaKXKe KYIbTYpHI
MBILIUIEHUS] M IOBCEJHEBHOIO M
npodeccHoHATLHOTO  OOIICHUS B
chepe HKOHOMHUKH, BOCIUTAHHIO
TEPIUMOCTH W YBOXEHUS K
IYXOBHBIM  ILIEHHOCTSIM  JPYTux
CTpaH U HapOJIOB.

Kparkoe omnucanue:  [lanHas
TUCIUIUIMHA ~ COJCPXKUT  OOIIHe
pEeKOMeH1alu, peanu3arus
KOTOPBIX HeoOxoanMa B
JIMHTBUCTHYECKOM o0pa3oBaHUU
CTY/ICHTOB JIFOOOW CIEIHMaTbHOCTH.
Ee comepxanme  ompenensercs
KOMMYHUKaTHBHBIMU
NOTpeOHOCTSIMH  CTYICHTOB B
Hay4yHO-TIpoeccuoHaNbHON cdepe,
HeIsIMM M 33JadyaMu  00ydeHHUs
PYCCKOMY SI3bIKY Kak CpEACTBY
Hay4HOU NEATEIIbHOCTH.
KonnenryanbHbiMM,  Ga3UCHBIMU
SBIISTFOTCS. KOMMYHHKATHBHBIE TIEITH
U 33J]a4d MPAKTUYECKOTO BJIAJCHUS
s3plkoM. CTyZeHThl OakajaBpuara,
dopmMHUpysT U COBEpLICHCTBYS
peueBble  HABBIKM W yMEHWUS,
CBSI3aHHBIE C HAay4yHOU cdepoii
KOMMYHHKAIIHIH, OBJIQ/ICBAIOT
JIOMOJTHUTEIBHBIM 110 OTHOLLIEHHIO K
pOIHOMY SI3BIKY CpeICTBOM
oOIIeHUss W B WTOre MOJIYy4aroT
Iy0OKOe " KaueCTBEHHOE
npogeccuoHaIbHOE 00pa3oBaHUE.
Pe3yabTarsl 00yueHus:

- ymeer MOJIb30BaThCS
CJIOBAPHO-CIIPABOYHOMN
JUTEpPaTypol Ha  HMHOCTPAHHOM
SI3BIKE;

- COBEpIICHCTBOBaHHE
MPOAYKTUBHBIX W  PEUENTHBHBIX
YMEHUH, aBTOMAaTH3aIMsl HABBIKOB

YCTHOM peuyHu, MNHCbMa, YTEHHS,
ayIUpOBaHUs,
3HaeT HAIMOHAIBHOM KYJIbTYpHI, a

TaK)Ke KYyJIbTypbl OOIICHHS W
BEIECHUSI OunsHeca cTpaH
M3y4aeMOT0 SI3bIKa

purposes. Along with
the practical goal, a
foreign language course

for professional
purposes  implements
educational and
educational goals,

contributing to  the
expansion of students
"horizons, raising their
general culture and
education, as well as
thinking culture and
everyday and
professional
communication in the
field of economics,
nurturing tolerance and
respect for the spiritual
values  of  others.
countries and peoples.
Brief description:

This discipline contains

general
recommendations, the
implementation of

which is necessary in
the linguistic education

of students of any
specialty. Its content is
determined by the
communicative  needs
of students in the
scientific and

professional field, the
goals and objectives of
teaching Russian as a

means of  scientific
activity.  Conceptual,
basic are the
communicative  goals
and  objectives  of
practical language
proficiency.

Undergraduate students,
developing and
improving speech skills
and abilities associated
with  the  scientific
sphere of
communication, acquire
additional means of




OKbUTaTBIH  Tim  enuepiHiy
VITTHIK MOJICHUETIH, COHAi-aK
KapbIM-KaThIHAC ~ MOJICHHETIH
KOHE Ou3Hec KYprizy
MQJIEHUETIH OLIemi
KanbinTacaTblH Ky3bIpeTTep:
ayJapMa-MaMaHbIK OOWBIHIIA
TYITHYCKa MOTIHAEPI
ayzapyzbl YHpeHy;

- KOMMYHHKATHBTIK-COMIICY
JIaFIBUIAPBIH ©3JIITIHEH Coiey
JEeHTeliiHe KAKBIH/ATY;

- tuaik - CNN, Euronews
TeneapHaIapbIHBIH
xabapnapelH Kepy Ke3iHAe Til
TacChIMaJIAYIIbLIAPIBIH
ce3lepiH TYCIHY, aKMapaTThl
TYIHYCKaJ1a OKY KOHE
naii1ajiany.

®opmupyeMble KOMIETEHINH:
nepeBogYecKasi -  HayYUTbCA
NEPEBOANTh OPUTHMHAIBHBIE TEKCTHI
M0 CHEIHUATBHOCTH;

- KOMMYHHKATHBHAS -
OpUONM3UTE pEYeBbIE HAaBBIKU K
YPOBHIO CITOHTAaHHOW peyu;

- 3bIKOBasi - TIOHMMAaTh pEYb
HOCHUTENEH s3bIKa TPH IPOCMOTPE
nepenay TeJIeKaHaJIOB CNN,
Euronews, unTaTh M HCIIOJIB30BATh
nH(OPMAIIHIO B OpUTHHAIE.

communication in
relation to their native
language and as a result
receive a deep and
high-quality
professional education.
Learning outcomes:

- able to use vocabulary
and reference books in
a foreign language;

- improving productive
and receptive skills,
automating the skills of
speaking, writing,
reading, listening;

- knows the national
culture, as well as the
culture of
communication and
business of the
countries of the target
language

Formed competencies:
translation - learn to
translate the original
texts in the specialty;

- communicative - to
bring speech skills to
the level of spontaneous
speech;

- language - understand
the speech of native
speakers when
watching programs on
CNN and Euronews TV
channels, read and use
the information in the
original.

Monayas koabl: MK- 3
Moayab araybl: MaMaHIBIKKA
Kipicme

IIon araybsl: MapkeTuar
IIpepexBu3uTTEp:
OKOHOMUKAJIBIK TEOPHUS
HHocTpexkBU3NTTEP:
MapKeTHHTTIK 3epTTeyiep
MakcaTbl:MapKeTUHITIH
TEOPHSUIBIK HET131€PiH OKBITY,
COHBIMEH KaTap, OHbIH
AIIEMEHTTEPI MEH
MPUHLMIITEPIH Malananya
TOXKIpHOEnep KUHAKTAY

Koa moayas: BC -3

Ha3Banue moayJisi: Beenenue B
CIIENUAJIbHOCTD

Ha3panue 1UCHUILIMHBI:
MapkeTuHr

IIpepexkBU3UTHI: JKOHOMUYECKAS
TEOpHs

IMocTpekBU3UTHI: MapKeTUHIOBOE
HCCIIEI0BaHUE

Heasn: M3yyeHne TeopeTUuecKux
OCHOB MAapKETHHTA, a TAKKE
0000IIIEHHE OIBITA UCIIOJIH30BAHUS
€ro 3JIEMEHTOB Y MIPUHIIMIIOB
Kparkoe onucanue:

Code of module: IC -3
Name of module:
Introduction to the
specialty

Name of discipline:
Marketing
Prerequisites:Economi
c theory
Postrequisites:
Marketing research
Purpose:The study of
the theoretical
foundations of
marketing, as well as




Kbickama cunatraMachl:
[Ton  xemeci  macenenepai
3epTTen/Il: MapKETHUHITIH
TEOPHSUIBIK ~ HEri3gepi  MeH
KOHUENIUSUIaPhL;
MapKETUHITIK 3epTTeyiep;
MapKeTHHITIK  OpTa;  Tayap
HAPBIKTAPBIHIAFbI
TYTBIHYIIBLIAP IIH MiHE3-
KYJIKBI, HApPBIKTBI CETMEHTTEY;
MapKETHUHT XYHECIHET1 Tayap;
MapKETUHITErl Tayap casicarsbl,
MapKeTHHITErl Oara casicaThl;
MapKETUHITET1 OTKI3y casicarsbl,
MapKEeTUHITET1
KOMMYHHKAIIHSUTBIK Casicar.
OKBITY HOTHKEIEPi:
- MapKeTHHITIH
YFBIMJIAPBIH 011y,

- MAapKeTUHITIK 3epTTeynepii
KYPTi3y oHmiCTepiH KOHE PEeTiH
oiny;

- SKOHOMUKAJIBIK TEPMHUHICPII
KoJ/1aHa oO1i1y;

- MapKETUHT KEIIEeHIHIH
HET131r1 AJeMeTTepiH OLTy.
KasbinracaTbiH Ky3bIpeTTep:
Tayapiap MeH KbI3MET
KOpCEeTYJep HapbIFbIHIAFbI
TYTBIHYIIBUTBIK MiHE3-KYJIBIK
TEOPHSICBIHBIH HET13/1epi;
MapKETUHITIK 3epTTey KYpPrizy
JIaFIbUTAPBIH; MAPKETHHT TIK
aKIapaTThl )KMHAY JKOHE
TaJay; HApBIKTHl CETMEHTTEY
MEH Tayap/ibl MO3UIIUATIAY;
MapKEeTHHT KYHEeCIHIET1 Tayap
casicaTblH, OaFaHbIH KYPbUTYBI
MEH OarayibIK CTpaTerHsuIapbIH
KOJIJIaHy; Tayap KO3FaJIbIChI
’KOHE Tapary >Kyiheci MeH
Tayapiap MeH KbI3MET
KOPCETYJIEP/il KbIIKBITY
caJlachIH/Ia MIeNiM KaObLIaay

Herisri

N3yvaer crneaymonme BOMPOCH:
TEOPETUUYECKUE OCHOBBI u
KOHILIENIUN MapKETHHIa;
MapkeTHHrOBbIE UCCJICIOBAHMUS,
Mapketunrosas cpezna; [loBeaenue
norpeduTenei Ha TOBAPHBIX
pbiHKax; CerMeHTUpPOBaHUE PBIHKA;
ToBap B cuCTeME MAapKETHHIAQ,
LleHoBas monuTHKa B MapKETHHIE,
KoMmmyHUKanMoOHHasi TOJUTHKA B
MapkeTuHre; Pekimama B cucreme
MapkeruHra; [lmaHupoBanue U
KOHTPOJIb MapKETHHIA;
Crparernueckoe IJITaHUPOBAaHUE B
MapKETHHIE; Mex1yHapoaHbIi
MapKETHHT.
Pe3yabTaTrnl 00y4yeHus:
- 3HaTb  OCHOBHBIE
MapKETHUHTa;

- 3HaTh TNOPAOK U  METOJbI
MIPOBEACHUS MapKETUHT OBBIX
HCCIEIOBAHMN;

- yMeHHue MIPUMEHSATH
3KOHOMUYECKHUE TEPMUHBI;

- 3HaTh OCHOBHBIE  DJIEMEHTHI
MapKETHHIOBOI'O KOMILJIEKCA.
dopmupyemMbie KOMIETEHIMU:
OCHOBBI TEOPHH TOTPEOUTEITHCKOTO
MOBEJICHNsT HA PBIHKE TOBApOB U
YCIIYT; HaBBIKH MIPOBEACHUS
MapKETHHTOBBIX HCCIIEIOBaHU;
cobop W aHamM3 MapKETUHTOBOM
nH(pOpMaILIUK; CETMEHTAlUs PBhIHKA
W  TO3UIHMOHHUPOBAaHUE  TOBApa;
MIPUMEHEHHUE TOBAPHOW MOJUTUKH B
cucreme MapKeTHHTa,
IIEHOOOpa3oBaHUsI M IICHOBBIX
CTpaTeru; IPUHATHE PEIICHUN B
o0JacTi MPOJABHKEHHUS TOBapOB H
YCIYI W CHUCTEMBbl JBHKEHUS U
pacrpocTpaHeHHUs TOBapOB

IIOHATHSA

generalization of the
experience of using its
elements and principles
Brief description:
Studies the following
ISSues: theoretical
foundations and
concepts of marketing;
Marketing research;
Marketing
environment; consumer
Behavior in commodity
markets; market
Segmentation; Product

in the marketing
system; Pricing policy
in marketing;
Communication policy
in marketing;
Advertising in  the
marketing system;
marketing Planning and
control; Strategic

planning in marketing;
international marketing.
Learning outcome:

- know the Dasic
concepts of marketing;

- know the procedure

and methods of
marketing research;
- ability to apply
economic terms;
- know the basic
elements of the

marketing complex.

Formed competencies:
fundamentals of the
theory of consumer
behavior in the market
of goods and services;
skills  of  marketing
research; collection and
analysis of marketing

information; market
segmentation and
product positioning;

application of product
policy in the marketing,
pricing and pricing
strategies; decision-
making in the field of




promotion of goods and
services and the system
of  movement and
distribution of goods

Monayas araysl: CT-4
Moayab araybl: «Cratuctuka
JKOHE TaJaay»

ITonnin arTaybl: DOKOHOMUKA
KOHE Ou3HecTe CaH/IbIK
TEXHOJIOTHSUIapAbl KOJIJaHy
IIpepexBu3uTTEp:
AKnapaTThIK-
KOMMYHHKAIUSIIBIK
TEXHOJIOTHUsIAp
IMocTpexkBu3uTTEP:
KomMmmMepunanuzanusuianibIipy
KoHe OU3Hec-Kocmapiay
Makcatbl: CTYACHT KeJeciHi

MeHTrepyi Kepek:
9KOHOMHUKAITBIK aKIaparThl
OHJIeY oiCTepiH JKOHE
SKOHOMHUKAJIBIK ecenrepi
HIenry/ii  aBTOMATTaHABIPYIbIH
Kazipri KEH TapajFraH
KypaJgapbIH.

Kbickama CUNATTAMACHI:
CaHJbIK HKOHOMHKA
HET13/IepiH; UGPIBIK
ABTOMATTaHIBIPY; AKYMBIC
KEHICTITIH  BUPTYaJIJaHIbIPY;
aTKapyUIbLIBIK Oackapyabl
OHTAWNAH/BIPY; KIHCHTTEPTe
KbI3MET  KOpCETy  CamachlH
TYPACHIPY; OTIePAITUSITBIK
mporecTepai
TpaHcopmanusiay,  CaHABIK
YKOHOMUKAHBIH Kasipri
3aMaHFbl  TPEHATEpPi  KOHE
Ou3Hec-MoAeNnbaAepAl UMPIBIK
TparcopmaIusIayabH
EpeKIe  epeKIIeTiKTepi; o3
onsHecl YIIiH U PITBIK
TEXHOJIOTUSITAP BT
MPAKTUKATBIK KOJIJIaHy,
TEXHOJIOTHSITBIK KOHE
SKOHOMUKAIIBIK cepIiic
uaeonorusicel  peringe "KP
A (PIIBIK SKOHOMUKACHI"
3epTTeHIl.

OKBITY HOTHKEJIepi:
-aKMapaTThIK
TEXHOJIOTHSIIApIbIH HETI3T1

Koa monyasi: CA -4
Ha3Banue moayas: «CraTucTuka u

aHaJIU3)
Ha3Banme TUCIUIIMHBI:
[IpumeHnenue (G poBBIX
TEXHOJIOTMM B  JKOHOMHMKE U
OusHecee

IIpepekBU3UTHI:
HNudopmanmnonto-
KOMMYHHKAITUOHHBIE TEXHOJIOTUU
IlocTpekBHU3UTHI:
Kommepumanuzamuss u  OuzHeC
IJIAaHUPOBaHHUE

Heab: CTYIEHT JNOHKCH OBIAJICTH:
METOoIaMU 00paboTKu
HSKOHOMHYECKOW HWHPOpMaUUd U

COBPEMEHHBIMHU Hanboee
pacrpoCTpaHEHHBIMH  CPEICTBAMHU
aBTOMAaTHU3alUN penieHus
HKOHOMHUYECKUX 3a]1a4.

Kparkoe onucanme: HM3yuaer
OCHOBBI  ITM(PPOBOH  IKOHOMHUKH;
uudpoBas aBTOMaTH3allMs;
BUpTYaIU3anus pabouero
MIPOCTPAHCTBA; ONITUMU3ALIHS
WCTIOJTHUTEIBHOTO yIIpaBIICHMUS,
npeoOpa3oBaHue KayecTBa
o0cy>)KUBaHUS KJINEHTOB;

«u¢posas skonommuka PK» kak
UJICOJIOTUIO TEXHOJIOTMYECKOTO H
9KOHOMMUYECKOTO IIPOPBIBA;
UACHTUDUIIMPOBATH pPHUCKH
1M (poBON SKOHOMHKH, €€ BIMSIHHUE
Ha PBIHOK TpyZa; TEXHOJOTHUH H
BO3MOKHOCTH uudpoBoit
TpaHchopmanuu OpraHu3ally;
IIPUMEHEHHE U (POBBIX
TEXHOJIOTHI B OHU3HECE;
PesyabTarsl 00yueHus:

- OCBOEHBl OCHOBHBIE  KJIACCBhI
MH(OPMALIMOHHBIX TEXHOJOTUH H
UX IPUMEHEHHUE B SKOHOMHUKE;

- TPHOOPETEHBI  IMPAKTHYECKHE
HaBBIKM 00pabOTKH SKOHOMHUYECKOM
nHpopmanuu c ITOMOIIIBIO

IIPOrPaMMHBIX CPEJICTB;
- MPUOOPETEHbl HAaBBIKU MPUHSITUS
HSKOHOMHYECKUX pelIeHHH Ha 0Oase

Code of module: SA -4

Name of module:
«Statistics and
analysis»

Name of discipline:
Application of digital
technologies in
economy and business
Prerequisites:
Information
communication
technologies
Postrequisites:
Commercialization and
business planning
Purpose: the student

and

must master. methods
of processing economic
information and modern
most common means of
automation of economic
problems.

Brief description:
Studies the basics of
digital economy; digital
automation;
virtualization of
workspace;
optimization of
Executive management;
transformation of
customer service
quality; "Digital
economy of
Kazakhstan® as the
ideology of
technological and
economic
breakthrough; identify

the risks of the digital
economy, technologies
and opportunities for
digital  transformation
of the organization.
Learning outcome:

- the main classes of
information
technologies and their




KJIaCTaphbl JKOHE OJIap Ikl
HKOHOMHUKAIa KOJIZIaHY
UTEPLIIL;

- OargapiIamMalbIK
KypaJigapIbIH KOMETIMeH
HKOHOMUKAJIBIK aKmapaTThl
OHJICY/IiH MPAKTHKAJIBIK

AarAblIapbl aJIbIHABI;
- AKMNaparTelK TCEXHOJIOrusiap

Oa3aceIHIa SKOHOMUKAJIBIK
nienrmaep KaOpLIIaY
JIaF IbLTAPHI JTBIH/IB;

- aKmaparTblK  TEXHOJIOTHS
KOMeTIMEH SKOHOMUKAJIBIK
KBI3METTI YUBIMIACTBIPY

omicTepi MEHTepuIIi.
KauabinracaTbiH Ky3bIpeTTep:
-yHABIMIACTBIpY-0acKapy

HIeIIiMIepiH KaObL1IaY
KaOleTi
- OKOHOMHUKAJBIK ecenTepi

JKYPri3y YIIIH opTypiii aKmapar
KO37epiH Tangay KOHE
naiianany Kaoineri

WH(POPMAIIMOHHBIX TEXHOJIOTHH;

- OCBOCHBI METOJIbI OPTaHU3AIHNH
SKOHOMHYECKOW JEATENbHOCTH C
TIOMOIIIBIO nH()OPMAMOHHOU
TEXHOJIOTHH.

®opmupyeMble KOMIETEHIHHU:

CIIOCOOHOCTh IPUHUMATD
OpraHU3alMOHHO-YIIPABICHYECKUE
peuieHus

CIOCOOHOCTh ~ AHAIM3MPOBATH |
UCIIOJIb30BaTh pa3IH4YHbIe
WUCTOYHUKA  WHPOpMAIUU IS
HPOBE/ICHHS IKOHOMHYECKUX
pacueTos

application  in  the

economy have been
mastered,;

- acquired practical
skills  of economic
information processing
with  the help of
software;

- acquired skills of
economic decision-
making  based on
information technology;
- the methods of
organization of

economic activity with
the help of information
technology have been
mastered.

Formed competencies:
- ability to make
organizational and
managerial decisions

- ability to analyze and
use various sources of
information for
economic calculations

Monyas ataybi: CT-4
Moayab araybl: «Cratuctuka
JKOHE TaJaay»

IIon aTaysi: Kectemik
MPOLIECCOPIAPAAFl KAPHKbI-
9KOHOMHKAIIBIK ECETTeyIIep
IIpepexBusurTeEp:
AKnapaTThIK-
KOMMYHHKAITUSITBIK
TEXHOJIOTHUSIAp
IMocTpekBU3UTTEP:
Kommepumanuzanusnanasipy
XKoHe OM3Hec-)Kocmapiay
MakcaTbl: -  aKmaparThiK
TEXHOJIOTHSUIAp TYypalibl TyTac
TYCIHIKTEpII  KaJbIITACTHIPY,
DIIEKTPOHJIBIK KecTenepe
THIMO1 AKYMBIC icTey
KaFUuIaTTaphl MeH
MEXaHU3MAEPIHIH  Ma3MYHbIH
amry, Ka3ipri KOFaM  MeH
YKOHOMUKAIBIK OLITIMHIH
JAMYyBIHJIaFel  aKmapaTr TIIeH
aKIMapaTThIK
TEXHOJIOTHSUIApAbIH ~ MaHbI3bIH
KYHeni KaOblIIayabl TaMbITYy.

Koa moayasi: CA -4

Ha3zpanue moayas: «CraTuctuka u
aHaJIN3»

Ha3zBanue nucuMnjinHbI:
DUHAHCOBO-3KOHOMHUYECKHE
pacueTsl B TaOIMYHBIX IpoLeccopax

IIpepexkBU3UTHI:
NupopmannonHo-
KOMMYHHKAITUOHHBIE TEXHOJIOTUU
IlocTpekBHU3UTHI:
Kommepumanuzanus u 6usHec
TUTAaHUPOBAHHE

Hean: - dhopmupoBanme
LEJIOCTHOTO  TPEJCTaBlIeHUs 00
WH)OPMAIIMOHHBIX  TEXHOJIOTHSX,
packpbITHE coJIepKaHus
MIPUHIIAIIOB U MEXaHU3MOB
s dhexTuBHON paboThI B

ANEKTPOHHBIX TaOIUIAX, pa3BUTHE
CUCTEMHOI'O BOCIIPUATHUS 3HAYCHMUSI
nHpopManuu U MHGOPMAIMOHHBIX

TEXHOJIOTUI B pa3BUTUHU
COBPEMEHHOTO oOmecTBa "
SKOHOMHUYECKUX 3HAHUH.

Kpatkoe ONnHUcCaHMe:
PaccmarpuBaer claeayruue

Code of module: SA -4

Name of module:
«Statistics and
analysis»

Name of discipline:
Financial and economic
calculations in tabular
processors
Prerequisites:
Information and
communication
technologies
Postrequisites:
Commercialization and
business planning
Purpose: — formation
of a holistic view of
information technology,

disclosure  of  the
principles and
mechanisms of
effective  work in
spreadsheets, the
development of a
systematic  perception

of the importance of




Kpickama cunarramacel: byn
Kypc  Kejeci  Macenenepai
arajel: MS Excel-ne
HSKOHOMHKAJIBIK ~ €CenTeyIepai
YUBIMIIACTBIPY. DKOHOMHUKAJIBIK
KOPCETKIIITEpIi Tangay >KoHeE
ecenTey YIIH KIPIKTIpUIreH
Kap>KbUIBIK byHKIMSTapABI
nanganany. MS Excel
Ti3IMIEpiHIH KeMeTiMeH
IKOHOMHKAITBIK aKnapaTThl
Tanjaay. I'padukrep  meH
JarpaMMaliap bl KYDpY.
[Tapamerpai Tanmay. MS Excel
KypaiJiapbIMEeH

OHTAMIAHIBIPBLIFAH
SKOHOMHKAIIBIK ~ ecenTeyaepl
KYPTizy

OKBITY HITHKEJIEepi:

- SKOHOMHKAJBIK aKmapaTieH
xyMbIc ictey ymin MS Excel
KOJIaHa/bl;

- DKOHOMHKAJIBIK €CenTeyyep
QITOPUTMICPIH KYPY;

- MS Excel xemerimen
SKOHOMUKAJIBIK ecenTepai
JKY3€ere achIpaJibl;

-  MS  Excel nepekrep
0a3acbIMEH HETI3T1

olepauusIapabl Xypriseui;

- DKOHOMHKAJBIK YJHepicTep
ywin MS Excel kypannapeiMen
rpadukanbk 60mKay 9IicTEpiH
KOJIJJTaHA[Ibl;

KasbinracaTbiH Ky3bIpeTTep:
oiny:

- HaKThl SKOHOMHUKAJIBIK €CeMNTi
HIely YIIiH SJiCTepi TaHaay,

- OKOHOMHUKAJBIK  CayaJarsl
ecenrepai HIenty
ANTOPUTMAEPIH KYPY;

- MS Excel-ne s3xoHOMUKAIBIK
ecenTep/Ii OpbIH/AY;

— KapXXbUIBIK €cel aMbIpbicy

YIIiH Kap>KbLTbIK
(GyHKIMSIIapAbI Naianany;

- MS Ecxel-me Tisimaep
HETi31HJe YHBIMAACTBIPBUIFaH
JepekTep Oa3achlHa 1pIKTeyl,
CY3yi, KOPBITBIHIBI
IIBIFApYAbl  JKOHE  JKUBIHTBIK

ecenTepi Xy3ere achpy;

BOIIPOCHI: Opranuzanus
SKOHOMHUYECKHUX pacueTtoB B MS
Excel. cnoap3oBanne BCTPOEHHBIX
(bHAHCOBBIX (PYHKIIMH JIJIS aHAITN3a
u pacdeToB SKOHOMHUYECKHUX
MOKa3aTese. Ananus
SKOHOMHUYECKOH uH(pOpMaIUu  C
nmomoInpio cnuckoB B MS Excel.
[TocTpoenue rpadukoB u
muarpamM. Ilogbop  mapamerpa.
[IpoBeneHne  ONTUMHU3AITMOHHBIX
SKOHOMHUYECKHUX pacdeToB
cpenctBamu MS Excel
Pe3yabTaTnl 00yueHus:
- npumensroT MS Excel mis
paboThl ¢ SKOHOMUYECKOU

nH(pOpMaInei;

- cO31a0T QITOPUTMBI
9KOHOMHYECKUX PACUYCTOB;

- OCYIIECTBJISCT

SKOHOMHYECKHE PACUCThl C
nomoisio MS Excel;

- IIpoOBOAAT OCHOBHBIC
orepauuu ¢ 6azamMM JaHHBIX
B MS Excel,

- IPUMEHSIOT METO/1bI
rpaduyecKoro
IIPOrHO3UPOBAHUS

cpenctBamu MS Excel mis
SKOHOMHUYECKUX MPOLIECCOB;
®dopmupyeMble KOMITETEHIMM:
YMeTh:
- BBIOMpATh METOJIBI JJIA PEIICHUS
KOHKPETHOU 9KOHOMHUYECKOM
3aJ1a49u;
— COCTaBJISITh AITOPUTMBI PELICHUS
3a/1a4 YKOHOMUYECKOH cdepe;

—  BBINOJHATH  YKOHOMHYECKHE
pacuetsl B MS Excel,

—  HUCHONB30BaTh  ()MHAHCOBBIE
byHKIIIT TSt (bMHAHCOBBIX
pacyeTos;

—  OCYILECTBISTH  COPTUPOBKY,

¢GubTpanuio, MOJABEIEHHE HTOTOB
Y CBOJHBIC OTYETHI B 0a3aX JaHHBIX,
OpraHU30BaHHbIX Ha OCHOBE
criuckoB B MS Ecxel,

— mnoalupare BHJ TpadUIecKOro
OTOOpaKEHHS SKOHOMHUYECKON
uHpOpMalUU B 3aBUCHMOCTH OT €€
XapakTepa;

information and
information technology
in the development of

modern society and
economic knowledge.
Brief description:

Considers the following
issues: Organization of
economic calculations
in MS Excel. The use of
built-in financial
functions  for  the
analysis and calculation
of economic indicators.
Analysis of economic
information using lists
in MS Excel. Plotting
charts and diagrams.
The selection of the
parameter.

Learning outcome:

- apply MS Excel to
work with economic
information;

- create algorithms of
economic calculations;

- performs economic
calculations using MS
Excel;

- perform basic
operations with
databases in MS Excel,
- apply methods of
graphic forecasting by
means of MS Excel for
€conomic Processes;
Formed competencies:
Know:

- select methods for the
solution of specific
economic problems;

— make algorithms for
solving problems in the
economic sphere;

— perform economic
calculations in  MS
Excel;

— use financial
functions for financial
calculations;

—  perform  sorting,
filtering, summarizing




- OKOHOMHUKAJBIK aKIapaTThl
OHBIH CHUIAThIHA OalIaHBICTHI
rpadgukanblK OeiHeney TypiH
TaHJaYy;

and summary reports in
databases organized on
the basis of lists in MS
Ecxel;

— select the type of
graphical display of
economic information,
depending on its nature;,

Moayab koabi: BEM-6
Monayab araybl: «barbiTTap
OOMBIHIIIA MEHEKMEHT)

IIon araybl: Kana
MEMJIEKETTIK MEHEIPKMEHT
IIpepexBusurTep:
MeHeKMEHT
IHocTpexkBu3uTTEP:

Kommepruanuzausiianisipy
JKoHE OM3Hec-)ocmapiay
Makcarsbl: Kaszipri
MEMJIEKETTIK Oackapy KyHeciH
QNIEYMETTIK-CasiCU KaiTa Kypy
KOHTEKCTIHC MEMJICKETTIK
opraHjap MEH JKEPTUIKTI ©31H-

e31 OackapyIbiH Kazipri
3aMaHFbI MocCeJIeNIepiH
CTYISHTTEPAIH TEpeH JKOHE
Kyheni Typae TYCIHYIH
KAJIBIITACTBIPY

Kbickama CHNIATTaMachl:
¥HABIMHBIH MOCeJIeNepiH,
TEOPUSCHIH KOHE 9/IICHAMACKHIH
(MemnekeTTik OackapyabIiH
FBUIBIMU Tociaepi,
KaFu1aTTapsbl, OHBIH
MakcaTTaphl, MIHIETTEPI,
GyHKUMATApBl  MEMIIEKETTIK
Oackapy OKyHeciHIe OTeTiH

nporecTep, Oackapy omicTepi,
oJIapJIbIH KOMETIMEH
MEMJIEKETTIH KOHE OHBIH TYPJIi
JICHTeHIeTrT KYPBUTBIMIAPBIHBIH

MIHJETTEepl IIENIIeTiH, el
JAMBITYJIBIH MaKcaTTapbl MEH
MIHIETTepiHE KON  IKETKI3y
KaMTamachI3 €TUIeTIH), 0acKapy
HIenrimMaepin KaObLIIaY
MPOIIECiH KOHE Oackapy
TEXHOJIOTHSIAPBIH
KapacThIPaJIbI JKOHE
3epaeneni.

OKBITY HOTHKeJIEPi:

- MEMJIEKETTIK JKOHE

Koa moayasi: MH - 6

Ha3zBanue moayJs:
«MEeHeIKMEHT 110 HAaIlPABJICHUSIM»
Ha3Banue 1ucHMIIHHBI:

Hoswsrit rocyaapTBEHHbBIN
MEHEKMEHT

IIpepexBu3uThi: MEHEKMEHT
IMocTpekBU3UTHI:
Kommepunanuzamus  u
TJITAHUPOBaHUE

Heab: dopmupoBaHue y CTyIEHTOB
yIIyOJIGHHOTO ¥ CHCTEMHOTO
MPEACTaBICHUSI O COBPEMEHHBIX
npobiemax (GyHKIMOHUPOBAHUS
OpraHoOB TOCYAApCTBEHHON BJIacTH
U MECTHOTO CaMOYIpPaBJICHHUS B
YCIIOBUSIX COLIMAJIBHO —
MOJIUTHYECKHUX Tparchopmarmii
COBPEMEHHOM Ka3aXCTaHCKOU
CHUCTEMBI YIIPaBJICHHUS.
Kpartkoe OnMcaHue:
PaccmarpuBaer u n3ydaer BOIpOCHI
OpraHu3alui, TEOPUIO u
METOJOJIOTUIO (HAYYHBIE TMOAXOJbI,
MIPUHIUIIBI roCyJapCTBEHHOTO
yIOpaBlI€HUs, €ro Leiad, 3aJaud,
(YHKIIUH, TPOTEKAIOIINE B CUCTEME
rocyJapCTBEHHOTO yIpaBieHUS
MIPOLIECCHI, METObl YIPaBJICHHUS, C
MOMOIIBKD  KOTOPBIX  PELIAITCS
3aJ1a4M TOCYAapCTBa U €r0 CTPYKTYP
pazIuyHOTO YpPOBHS,
oOecrnieunBaeTcs JOCTUKEHHE Lieer
Y 33/1a4 pa3BUTHS CTPAHBI), MPOLECC

ousHec

MIPUHATHS YIPaBJICHUYECKUX
peLieHuin u TEXHOJIOTUH
yIpaBJIeHUSI.

PesyabTaTnl 00yuenus:

- BJIAACCT HAaBBIKAMH MCHCIKEpPA B
chepe rOCY/IapCTBEHHOTO u
MYHUIUIIAJIBHOTO YIIPABJICHUSA

- yMeeT UCIIOJIb30BATh
COBpPEMEHHBIC yIIpaBJICHYECKHE
TEXHOJIOTHH B chepe

Code of module: MD -

6
Name of module:
«Management by

directions »:

Name of discipline:
New public
management
Prerequisites:
Management
Postrequisites:
Commercialization
and business planning
Purpose: Formation of
students' in-depth and
systematic
understanding of
modern problems of the
functioning of public
authorities and local
self-government in the

context of  socio-
political

transformations of the
modern Kazakhstani

system of government.
Brief description: This
discipline examines and

studies issues of
organization, theory
and methodology

(scientific approaches,

principles of public
administration, its
goals, objectives,
functions, processes in
the public
administration system,
management  methods

that help solve the tasks
of the state and its
structures at various
levels development
goals and objectives of




MYHHITHTTAIBIK Oackapy
cajachIHIarbl MEHEKEPIiH
JIaFIblIapblHa e,

- MEMIIEKETTIK JKOHE
MYHHITHITAJIBIK Oackapy

caJylachIH/Ia 3aMaHayu Oackapy
TEXHOJIOTHSUIAPBIH  KOJIJIAHYFa
KaO11eTTI

KanpInTacaTblH Ky3bIpeTTep:
- oeicen i a3aMaTThIK
MO3UIIMSIHBI HeJICHY KabiJeTi;

- ©3 KbI3METIHJIE HOPMAaTHUBTIK
KYKBIKTBIK Ky KaTTap.Ibl
KoJ1/1aHa o011y,

- KaObLIJaHATHIH
YUBIMIACTBIPYITBLIBIK-
OacKapylIbUIBIK IEIIiMIEPIiH
oIapTTapbl  MEH  CaJJIapbiH
Oaranay KaOuieri;

- MEMJIEKETTIK
OpraH/IapbIHBIH
KaObUIIaybIHBIH
cebenTepi  MeH
TYCIHY

perrey
[IemimMaep

HET13r1
TETIKTEPiH

rOCY/IapCTBEHHOTO "
MYHHUIUIIAIBHOIO YIIPABICHUS
®opmupyemMble KOMIETEHIHH:

- CO0COOHOCTh 3aHMMATh AKTUBHYIO
IPaKAAHCKYIO TIO3UIHIO;

- YMCHHUEM HUCIIOJIB30BaTh
HOPMAaTHBHBIC IPaBOBBIC
AOKYMCHTEI B cBOCH ACATCIIbHOCTH,
- CIIOCOOHOCTH OLICHMBATH YCIOBHS
u IIOCJIICACTBUA IMPUHHUMACMBIX
OpraHU3alMOHHO-YIIPaBICHUYECKUX
peleHui;

- IOHUMaHUE OCHOBHBIX MOTHUBOB U
MEXaHU3MBbl IIPUHATHSA PELICHUN
opraHamu rOCYAapCTBEHHOTO
peryupoBaHus

the country),
management decision-
making process and
management
technology.

Learning outcomes:

- owns the skills of a
manager in the field of
state and municipal
management;

- able to use modern
management
technologies in the field
of state and municipal
government

Formed competencies:
- ability to take an
active civil position;

- the ability to use

regulatory legal
documents in their
activities;

- the ability to assess
the  conditions and
consequences of
organizational and
managerial  decisions
taken;

- understanding of the
main  motives  and
decision-making
mechanisms of state

regulatory bodies

Monyab koabl: BEM-6
Monayab araybl: «barbiTTap
OOMBIHIIIA MEHEKMEHT)

ITon araybl: Crapr-an
MEHEDKMEHT
IIpepexkBusuTTeEp:
MeHeKMEHT
IHocTpexkBu3uTTEP:
Kommeprumanuzanusiaaspy
XKoHe OM3Hec-)Kocmapiay
Makcatbl: -  CTYACHTTIH
YITTHIK YKOHOMHKAHBIH
OachIMIBIKTapbIHA COMKeC icKe
KOCy O0O0achlH YHBIMIACTBIPY
XKoHe OacKapy Typalibl OipTyTac
TYCIHITIH KaJIBIITACTBIPY,
O6usHecTi KYpy  YZepiciH
KEACIILTY JKOHE KUl
KaTelikrep kibepmey  yuIiH

Koa moxynsi: MH - 6

HazBanue MoayJs: «MeHEIKMEHT
110 HAIIPABJICHUSIM»:

Haspanue aucuuniuubi: Crapt-
aIl MEHEIDKMEHT

IpepexBu3nTHI: MEHETKMEHT
IlocTpeKkBHU3UTHI:
KomMmepunamuzanuss u
MIJIAaHUPOBaHUE

Hean: dbopmupoBanne y CTyIeHTa
LICJIOCTHOT'O IIOHUMAaHUS
OpraHu3aIu H yIpaBIICHUS
MPOLIECCOM peajii3aluu CTapTar-
MPOCKTa B COOTBETCTBUU  C

ounsHec

MIPUOPUTETAMU pa3BUTUSA
HalMOHAILHOU 9KOHOMUKH,
npuodpeTeHue HEOOXOIUMBIX
MPAKTUYECKUX HaBBIKOB I10
OpraHu3aluu yIpaBJICHUS

Code of module: MD -
6

Name  of
«Management
directionsy:
Name of
discipline:Start-up
management
Prerequisites:
Management
Postrequisites:
Commercialization
and business planning
Purpose: The purpose
of the discipline is to
form a student's holistic
understanding of the
organization and
management of the

module:
by




HaKThl JKoOamapael Oackapyibl
YUBIMAACTBIPY YILIIH KaXeTTi
NPAaKTUKAJIBIK JIaFbLIAPIbI
MEHTrepy

Kbickamma CHIIATTAMACKI:
Start-up —xobamapasl  KOHE
marblH  OW3HECTI Kypy MeEH
JaMBITYABIH ~ €peXeci  MeH
3aHJIBUIBIKTApBIH JKOHE Kazipri
Ka3zakcrannarsl 0JIapAbl
Oackapy EpeKIICTKTePiH
AHBIKTAUTHIH (OPMAITBIIBI JKOHE
dhopmaitb bl emMec
UHCTUTYTTapAbIH  e3apa ic-
KUMBLIT McelelepiH, COHJai-
aK  WITTBIK  3KOHOMHKAHBIH
Jamy OachIMIBIKTapbIHA COHKEC
CTapTan-Xxo00aHbl iCKEe achkIpy
MPOIECIH YHUBIMIACTBIPY MEH

Oackapyabl, OuW3HECTI Kypy
POIECiH KeJIeIeTyre
MYMKIHIIK ~ OepeTiH  HaKThl
y)o0anapsl OacKapyabl
3epaeneimi.

OKBITY HITHKEJIEpi:
Craprarm-xo0ara Tangay
JKYprize ajajgpl HKOHE OHBI
Ky3ere aCBIPY/IBIH Typi

HYCKaJapblH Oarajiail anaibl;

-cTapran-Kko0aHsl  93ipieyai
JKOHE icke acheIpyabl
YUBIMAACTBIPY.

Craprarn-xo00aHbIH HeT13r1
KOHIIETILUSIIapbIH KOHE

cTapTamn-xo0anap/sl
TOCUIZIepiH MEHIepreH
KasbinracaTbiH Ky3bIpeTTep:
Crapran-ujesHbl *KyYMBIC icTen
TypraH Ou3HecKe alHalJIbIpy
KaOlJeTiH KalbINTACTHIPY;
CrapranTbl HOpPMAaTHUBTIK
peTTeyqiH Herisri ypaicTepi
Typajbl TYCIHIK KaJIBIITaCThIPY

Tanuay

KOHKPETHBIMU IpOEKTaMH,
MO3BOJISIIOIIMX YCKOPUTH IPOLECC
co3maHus OuszHeca U u30exaTh
9acTO JIOMYCKAEMbIX OLIHOOK.
Kparkoe onucanme: I3yuyaer
BOIIPOCHI B3aUMOJICHCTBHUS
dbopMasbHBIX U HEPOPMAILHBIX
WHCTUTYTOB, OIIpEeAEIISAIOIINX
MOJIOKEHHE U 3aKOHOMEPHOCTH
CO3IaHusd W pa3BuUTHA Start-up —
MPOEKTOB M Majoro OwuszHeca U
0COOEHHOCTH UX YIPABJICHUS B
coBpemenHoM Ka3zaxcrane, a Takxe
OpraHu3aLu u yIIPaBJICHHUS
MPOLIECCOM  peaju3aluy  CcTapTar-
IIPOEKTa B COOTBETCTBUHM  C
MIPUOPUTETAMU pa3BUTUA
HALIMOHAJIbHON YKOHOMHUKH.
PesyabTaTnl 00yuenus:

YMeeT npoBOAUTH aHAJIU3 CTapTar-
MPOCKTAa W OIEHUBATH PA3JIUYHBIC
BapUaHTHI €r0 peatn3aluiy;

- OpraHU30BBIBATH pPa3pabOTKy W
pealn3aluio CTapTan-npoeKTa.

Bnaneer  3HaHUAMH ~ OCHOBHBIX
KOHIICTIIIMK ~ cTapTan-npoeKkTa |
cnocobaMu  aHaiM3a  cTapTan-
MIPOEKTOB

dopmupyeMble KOMIETEHIIUM:
dopmupoBaHue CIOCOOHOCTH
MIPEBPATUTH CTapTamn-ujacko B

paboTaroiuii 6u3Hec;
dopmupoBaHUe TpPEACTaBICHUS 00

OCHOBHBIX TEHJAEHLUAX
HOPMaTHUBHOT'O peryaupoBaHus
crapramna

start-up  project in
accordance with the
priorities of the national
economy, acquiring the
necessary practical
skills for organizing the
management of specific
projects to speed up the

business creation
process and avoid
making frequent
mistakes.

Brief description: He
examines the
interaction of formal
and informal
institutions that
determine the position
and patterns of creation
and development of
start-up projects and
small businesses and
their management in
modern Kazakhstan, as
well as the organization
and management of the
implementation
process.

Learning outcomes:
Able to analyze start-up
project and evaluate
various options for its
implementation;

- organize the
development and
implementation of a
start-up project.

Knows  the basic

concepts of a start-up

project and how to
analyze start-up
projects.

Formed competencies:
Formation of the ability
to turn a startup idea

into a working
business;

Forming an idea of the
main trends in the

regulation of a startup

Monayas ataysl: CT-4
Moayas araybl: «CTaTucTuka

Koxa monyasi: CA -4
Ha3Banue moayas: «CtaTuctuka u

Code of module: SA -4
Name of module:




KOHE TaJIay»

IIon aTaybl: @UHAHCHI
IIpepexBu3uTTEp:
OKOHOMUKAJIBIK TEOpHUs
IHocTpexkBU3UTTEP:
Kommepruuanuzanusianspy
KOHE OM3HEC-)KOCTapiay
Makcatbl: KapKbIHBIH HETi3Ti
TYKBIPBIMIAMAIAPbIH  UTEPY/Ii
KaMTaMachl3 €Ty, Kap>KbIHBIH
MOHIH, Kap>KbUTBIK
KaTBIHACTAP/bIH ~ €PEKIIENiriH,
KapXKbl KYWECIHIH cajanapbl
MeH OYyBIHJAPBIHBIH KYpPaMbIH
TYCIHY  KOHE 9p  Typii
9KOHOMHUKAJTBIK
CYyOBEKTINepAiH Kap>KbUIapblH
YUBIMIACTBIPY €peKIIeTiKTepiH

JKOHE Kazipri 3aMaHFbl
KapKbIHBIH JJaMy YpAICTepiH
TYCiHY

Kbickaima CHIIATTAMACKI.
Kapxputapasl  yUBIMIACTBIPY
JKoHe  Oackapy  Heri3zepiH,
Kaszakcran PecniyOnukacsl
Kap Kbl )KYHECIHIH Kypambl MEH
KYPBUIBIMBIH,  IapyaIlbUIBIK
KYprizymi CyOBEKTIUIepIiH
Kap>KbUIapbIH, MEMIIEKETTIK
Kap KbLTapbl (cambIkK,
MEMJIEKETTIK  OIOJDKET KOHE
OrO/KeTTeH  ThIC  KopJjap,
MEMJIEKETTIK  KPEOUT  JKOHE
MEMJIEKETTIK Oopsir),
CaKTaHJIbIPYy HET13/IepiH,

Kap>KbIHbIH ©3€KTi MacelleNepiH
Kapacteipanpl. KP  Kapxsl
xydecin 3eprredai. Kasipri
Ke3eHJIET1 Kap>Kbl CasiCaThIHBIH
Mocesieniepi MeH MiHJeTTepiH
KapacThIPaJIbl.

OKbITY HOTH:KeJepi: O3iHIIK
DKOHOMHKAJIBIK ~ KaThIHACTap
peringe Kapxkbl MoHI MeH
(GYHKIUSITAPBIHBIH  TEOPHSUTBIK
Heri3gepin Oineni; ¥isIMaap
MEH MEMJICKETTIH Kap>KbUTBIK
casicaThlH KoHE
naiiananbUIaThIH Kap Kbl
KypalgapblH Oaranmail anajsl;
Typmi MEMJIEKETTEePIiH
Kap KbLJIAPbIHBIH Tamy

aHaJIN3)

Ha3zBanme AUCIUIINHBI:
DUHAHCHI

IIpepexkBU3UTBI: DKOHOMHUYECKAS
TEOpHsI

IMocTpekBU3UTHI:
Kommepumanuzamuss u  OuszHec
IJIAaHUPOBaHUE

Heab: OOecneyeHne OCBOCHHS
OCHOBHBIX KOHIICTIIIUH (DUHAHCOB,
MMOHUMAHHUE CYIITHOCTH (PUHAHCOB,
cieuupuku (rHAHCOBBIX
OTHOIIEHWH, cocTtaBa chep H
3BCHhCB (DUHAHCOBOW CHCTEMBI H
TTOHUMAaHHE 0COOEHHOCTEH

opraHu3anyy GUHAHCOB Pa3ITUNIHBIX
9KOHOMHUYECKUX  CYOBEKTOB U
TeHI[eHLII/Iﬁ Pa3sBUTHA COBPEMCHHBIX
¢uHaHCOB

Kparkoe onucaHue:
PaccmarpuBaer OCHOBBI
OpraHHu3aIu u yIpaBJICHUS

¢buHaHCaMHU, COCTaB U CTPYKTYpYy
¢uHaHCcOBOM cucTeMbl Pecrnybnuku
Kazaxcran, (buHaHCHI
XO3SIHCTBYIOLINX CyOBEKTOB,
rOCyJ1apCTBEHHBIE (buHaHCHI
(nanoru, roCyJJapCTBEHHBIH
Oro/KeT M BHEOIOKETHBIE (HOH/BI,
roCyJ1apCTBEHHBIH KpeIuT u
TOCYJapCTBEHHBI JIONT), OCHOBBI
CTpaxoBaHM4, aKTyaJbHbIE
npobnembl  unancoB.  M3yuaer
(UHAHCOBYIO cucTeMy PK.
PaccmarpuBaet npo6iieMsl U 3a1a4u
¢uHaHCOBOMH MOJUTUKH Ha
COBPEMEHHOM JTarie.

PesynbTaTnl 00y4yeHus:

3HaeT  TEOPETHYECKHE  OCHOBBI
CYHMIHOCTH M (YHKIMHA (UHAHCOB
KaK crenupuIecKux
HKOHOMHYECKUX OTHOILEHHIA;
YMeer oneHuBaTh (PUHAHCOBYIO
MOJUTUKY OpraHu3aIui u
rocyJapcTBa ¥ HCIIOJIb3YeMbIe
(uHAHCOBBIE HHCTPYMEHTHI,
Brnaneer MHCTpyMEHTaMH aHajln3a
TEHJIEHIMH pa3BUTHS  (UHAHCOB
pa3NMYHBIX TOCYIApCTB, a TaKXke
MyOJIMYHO-TIPAaBOBBIX  00pa3oBaHU
u Ipyrux 9KOHOMMUYECKUX
CyOBEKTOB

«Statistics and
analysis»

Name of discipline:
Finance
Prerequisites:
Economic theory
Postrequisites:
Commercialization and
business planning
Purpose: Ensuring the
development of the
basic  concepts  of
Finance, understanding
of the nature of
Finance, the specifics of
financial relations, the
composition of areas
and links of the
financial system and
understanding of the
organization of Finance
of various economic
entities and trends in
modern Finance

Brief description: The
discipline "Finance"
occupies an important
place in the system of

other academic
disciplines. In
accordance with the
requirements of the

educational standard of
Kazakhstan in the
preparation of
specialists in the field
of Economics is of
great importance to the
acquisition of
knowledge, skills and
abilities in the field of
Finance

Learning outcomes:
Knows the theoretical
foundations of the
essence and functions
of Finance as a specific
economic relations;
Able to assess the
financial  policy of
organizations and the
state and the financial




YpAiCTepiH, COHJAN-aK >Kapusi-
KYKBIKTBIK KYPBUIBIMIAD MEH
0acka 1@  DKOHOMHKAIIBIK
CyOBEKTINepIiH Tangay
KypaJJlapblH UeJICHE i
KaJsibinracaTbiH Ky3bIpeTTep:
OTaHIBIK MPAKTHKAIA
MEMJICKETTIK Kap>KbIHbBI
YUBIMIACTHIPYABIH METEIIiK
TOXKIPUOECIH CATBICTHIPY JKOHE
KOJIJJaHY CaJIaCchIHIaFbl
0a3anbIK OlmiMIepiH KepceTeni

®opMupyemMble KOMIETEHIIUM:
JlemoHcTpupyeT 6a30BbIC 3HAHUS B
o0JjacTu CpaBHEHHUS U MPUMEHEHHUS
3apyOeKHOI0 OIbITa OpraHU3aIuU
roCy/1apCTBEHHBIX (PMHAHCOB B
OTEYECTBEHHOU IPAKTUKE

instruments used;

He has the tools to
analyze trends in the
development of Finance
of various States, as
well as public-legal
entities and  other
economic entities

Formed competencies:
Demonstrates basic
knowledge in the field
of comparison and
application of foreign
experience  in  the
organization of public

Finance in domestic
practice
Moayab koabi: M3b- 7 Koa mopyas: MUY-7 Code of module:
MoayJb aTaybl: Ha3Banue MmoayJisi: MRM- 7
MapKeTHHITiK 3epTTey JKOHE MapkeTHHIr0BO€ UCCIIEI0BAaHUE U Name of module:
Oackapy yIpaBJICHUE Marketing research and
IIon aTraybl: DOKOHOMUKAHBI Ha3zBanue aMCOUIIINHDBI: management
MEMJICKETTIK peTTey l'ocynapcTBeHHOE peryanupoBaHue Name of

IIpepexBu3uTTEP: DKOHOMUKA
JIBIK TEOPHS
IHocTpexkBu3uTTEp:
MapKeTHHTTIK 3epTTeyep
MakcaTbl:CTyIeHTTEpTe
HYKOHOMHKAHBI MEMIICKETTIK
peTTeyAiH KypAeli Macenenepi

Typajibl >Kajlmbl TYCIHIK Oepy,
perrey HBICAaHAAPHI,
CyOBEKTLIepl JK9HE Kypajaapsl
MaKCaTbIH KOpCeTy,
MEMJIEKETTIK ~ HKOHOMMKAJIBIK
casicar MYMKIHJIKTEpiHIH
JOTMKAaChlH, MEXaHHU3MI MeH
HIEKTEPIH YChIHY.

Kbickama

cunarramachbi: HapbIKThIK
JKarjannapaa OMP
Ka>KeTTLUIIr L. [TapyambuibIk
IpOLECTEPre  apajacnayiblH
MEMIIEKETTIK CasCaThIHBIH
60JIMBICHL. DKOHOMHKAJIBIK
MIPOIIECTEPIIH MEMIIEKETTIK

O9KOHOMHUKAJBIK CasCaTKa SCCpi.

Kocnapmay, Oomkay KoHE
Oarnapnamanay apKbLIBI
9KOHOMHKaFa MEMJIEKETTIH
HaKTBI apajacyblHbIH

SKOHOMUKH
IIpepekBU3NTHI: DKOHOMHUYECKAS
TEOpHUsI

IMocTpekBU3UTHI: MapKEeTHHTOBBIE
Hccae0BaHue

Hean:gate  crygeHtaM  oOriee
MpeACTaBICHUE 0 CJIOKHBIX
npobiemax roCyJapCTBEHHOTO
peryaupoBaHus SKOHOMUKH,
MOKa3aTh LI OOBEKTHI, CYObEKTHI
u cpencTBa peryimpoBaHusl,
MPEACTaBUTh JIOTUKY, MEXaHU3M M
TIPEIEIIBI BO3MOXHOCTEU
roCyJapCTBEHHOM HSKOHOMHUYECKOM
TTOJTUTHKHY.

Kparkoe onucaHue:
Heo6xomumocts I'PD B pBIHOYHBIX
YCIIOBHSIX. Peanun
rOCyJ1apCTBEHHOM TIOJINTUKHA
HEBMEIIATEIbCTBA B
XO3SIICTBEHHBIE

npouecchl. Bo3aencrBuesKOoHoMu4e
CKHX MPOLECCOB Ha

rOCYJapCTBEHHYI0 3KOHOMHYECKYIO
MTOJINTHKY.

Dopmsbl KOHKPETHOT'O
BMEILATENLCTBA  TOCYyJapCcTBa B
SKOHOMUKY 4epe3 IUIaHHUPOBAHUE,

discipline:State
regulation of the
economy
Prerequisites:
Economic theory
Postrequisites:
Marketing research
Purpose: to  give
students a General idea
of the complex
problems  of  state
regulation of  the
economy, to show the
objectives  of  the
objects, subjects and
means of regulation, to
present  the logic,
mechanism and limits
of state  economic
policy.

Brief description: The
need for SRE in market
conditions. The realities
of the state policy of
non-interference in
economic
processes. The impact of
economic processes on




dbopmanapsl. KyppuibiMasik
casicaT JKOHE HKOHOMMKAJBIK

ocy (aKkTOpIapbIHBIH JaMYybl.
Kypannapsr: okiMmIiniik, Hecue-

aKmia KOHE  CaJIbIK-OIOJKET
KYpajaapsl, COHJaM-aK
9KOHOMHUKAHBIH 0aceiM
cajlaJlapblH  JKOHE OHJIPICTIK
UHPPAKYPBUIBIMIBI  1aMBITyFa
MEMJICKETTiH apasnacysl.
OHIpIIK  SKOHOMHKA  KOHE
OHipik namy
Oarmapiiamaapebl.

MeMiekeTTiH TaOuFaT Kopray
JKOHE CBIPTKBI IKOHOMHKAIIBIK
KBI3METIH PETTeYy.

OKBITY HOTHKEIEPi:

- DKOHOMHKaHBI MEMIICKETTIK
PETTEYAIH 9MIICTEPiH MEHTEeP/Ii;
- MEMJICKETTIK casicat
HBICAHJAPBIH  JKY3€Tre achIpy
MEXaHU3MJIEPIH TYCIHEe/];
KanbInTacaTblH Ky3bIpeTTep:
- FajamIaHy OKarJadbIHIA
Kazipri QJIEMHIH
SKOHOMHKAJIBIK ~ Maceelepine
nepbec 6ara Oepe anajpbr;

-YJITTBIK 9KOHOMHKaHbI
MEMJIEKETTIK peTTeyain
olicTepi  MEH  KypajJapbiH
Talgal ajgajpl;

- Kazipri SKOHOMUKAIBIK
CasiCcaTThIH QJIEyMETTIK-
HSKOHOMMKAJIBIK ~ MOcelleNepiH
TaHBIN-011e].

- perTey 00beKTiIepi OOWbIHIIA
SKOHOMHUKAJIBIK  KypaJJgap/sl
Mai1aIany/1bIH
epeKIIeTIKTepiH aHBIKTal
ayajpl.

MIPOTHO3UPOBAHUE u
nporpaMMmupoBanue. CTpyKTypHas
MOJINTUKAU  pa3BUTHE  (HAKTOPOB
9KOHOMMYECKOTO pocra.
HNHCTpyMEHTHI:

aJMUHUCTPATUBHBIX, KpEIUTHO-
JICHEKHBIX u HaJIOr0BO-
OIOIKETHBIX, a TaKKe
BMELIATENILCTBY  TOCyAapcTBa B

pa3BUTHE NPUOPUTETHBIX OTpaCIeH
SKOHOMHMKM M IIPOM3BOACTBEHHOHN

uHOPACTPyKTYpbl.  PermonanbHas
9KOHOMHKAH IIPOrpaMMBbI
PErMOHAIIBHOTO
passurus.PerynupoBanue
MIPUPOIOOXPAHHOMN U

BHEUTHEOKOHOMUYECKOU
JeSITEIbBHOCTH FOCY/1apCTBa.
PesyabTaTnl 00yuenus:

- BIIaJIeeT METOJIaMU
rOCy/IapCTBEHHOI'O PEryJIHMpOBaHUS
SKOHOMHKH;

- MMOHUMAET MEXaHU3MBI
peanuzanuu 00BEKTOB
rOCyJ1apCTBEHHOM MOJUTUKU;
®opMmupyeMble KOMIETEHIIUM:

- MOXKETCAMOCTOSATEIbHO OIICHUBATh
9KOHOMMUYECKHE poOIEeMbI
COBPEMEHHOTO MHUpPAa B YCIOBHSIX
ra00aIu3amm;

- aHaIM3UpPOBaTh  METOABl U
WHCTPYMEHTBl  TIOCYAapCTBEHHOI'O
peryJMpoBaHus HaITMOHAJILHOM
9KOHOMUKH;

- 3HAeT COIMAJIbHO-YKOHOMHYCCKHE
poOIeMbI COBPEMEHHOM
SKOHOMHUYECKOI MOTUTHKH.

- OIIPENENATh 0COOEHHOCTH
HCIIOJIb30BAHUS YKOHOMHUYECKUX
WHCTPYMEHTOB o 00BEKTaM
peryJIMpOBaHUs.

public economic policy.
Forms of specific state

intervention in  the
economy through
planning,  forecasting
and programming.
Structural policy and
development of
economic growth
factors. Instruments:

administrative,
monetary and fiscal, as
well as state
intervention in  the
development of priority
sectors of the economy
and industrial
infrastructure. Regional
economy and regional
development programs.
Regulation of
environmental and
foreign economic
activity of the state.
Learning outcome:

- owns the methods of
state regulation of the

economy;
- understands the
mechanisms of

implementation of state
policy objects;

Formed competencies:
- can independently
assess the economic
problems of the modern
world in the context of
globalization;

- analyze methods and
tools of state regulation

of the national
economy;

- knows the socio-
economic problems of
modern economic
policy.

- to determine the
features of the use of
economic  instruments
for the objects of
regulation.




Monayas koabl: M3b- 7
Monayab aTaysl:
MapKeTHHITiK 3epTTey JKOHE
Oackapy

IIon araybl: MemiiekeT >koHE
Ou3Hec

IIpepexBu3uTTEp:
DKOHOMUKAJIBIK TEOPHUS
IHocTpexkBU3UTTEP:
MapKeTHHTTIK 3epTTeyiep
MakcaTbl: MEMIIEKET OHBIH
OpraHapsl XoHE TYPJIi MEHIIIIK

dbopmanapsr KOCIIKepJIepiH
KaMTHUTBIH YKOHOMHUKAITBIK
CEKTOPJIbIH apachIH/IAFbI
TYBIHAAWTBIH YKOHOMHUKAJIBIK,
KYKBIKTBIK, ITHKAJIBIK
KaTbIHACTAp TYpalibl TYCIHIK
KAJIBIIITACTRIPY.

KbIickama cunatraMachl:
MemiteKeTTiH SKOHOMHUKAIIBIK
peui. MemiiekeT oHe apajac
HKOHOMHKAHBIH KaJIBIIITACYHI.
OKOHOMUKaHbl MEMJIEKETTIK
Oackapy xyieci xoHe
OrOpoKpaTU3M. DKOHOMHKAaHbI
MEMJIEKETTIK OacKapyIbIH
YUBIMIACTBIPYIIBUIBIK
Herizaepi. Memieker
HapBIKTHIK KaThIHACTAP/IbI
BIHTAJIAHIBIPY/IbIH CYOBEKTIC1
petinge. KocinkepiikTi
JTAMBITY/IBIH SKOHOMHUKAIIBIK
HETi3/1epi, OHBIH TYpPJIEPI.
"Ykimer-busnec"
KaThIHACTAPBIH PETTEY, OHbIH
CaJIMKAJIbI eniepAeri
ToxiprOeci. DKOHOMUKAIBIK
6Cy MOCeTIeNIepiH MenTy/1e
YKOHE a3aMaTThIK KOFaM/Ibl
KaJIIbIHA KENTIpyae
MEMJIEKETTIH POIiH
KapacThIpaJIbl

OKBITY HOTHKEJIepi:
CTYIEHTTEp MEHUIIK TypiHe

OaliIaHbICTHI KOFaM/IbIK-
SKOHOMUKAIIBIK KYHEHIH
MOJIENIIH, MEHIIIK TYpJepiH
KOHE OJIapJbIH TYpi
MeMJIeKeTTepAeri KapbIM-
KaThIHACHI Macenenepi,
MEMJICKET KOHE

Koa moaynsi: MUY- 7

Ha3Banue moayJis:
MapKkeTHHI0BO€ HUCCIIeIOBaHHUE U
yIpaBlieHUE

Ha3Banue AUCHUILINHBI:
I'ocynapcTBo u OuzHec
IIpepexkBU3UTHI: DKOHOMUYECKAS
Teopus

IMocTpexkBU3UTHI: MapKEeTUHTOBBIC
HCCIIEIOBaHKE

Hean: dhopmupoBanue
MPECTaBICHNUS 00 YIKOHOMUYECKHX,
MIPaBOBbBIX, STUYECKUX OTHOIICHHUSX,

BO3HUKAIOIINX MEXIY
rocylapCTBOM, €ro OpraHaMu u
9KOHOMMYECKUM CEKTOpOM,
OXBAaThIBAIOIINM
HpearnpuHuMarenei pa3IUYHbIX
(hopM COOCTBEHHOCTH.

Kparkoe onucanmue:

N3yyaer rocyaapcTBo u
CTaHOBJICHUE CMEIIaHHON
9KOHOMHUKH. Cucrema
roCy1apCTBEHHOIO YIPaBJIEHUSA
SKOHOMHUKOW U OIOPOKpaTH3M.
OpranuzannoHHbIE OCHOBBI
roCy/1apCTBEHHOIO yIpaBiIeHUs
JKOHOMUKOU. ['ocymapcTBo  Kak
CyOBEKT CTUMYJIMPOBAHUS
PBIHOYHBIX OTHOILIEHUH.
DKOHOMHYECKHE OCHOBBI Pa3BUTHS
IIpEeANIPUHUMATEILCTBA.
PerynupoBanue OTHOIIIEHUI

«IIpaBurenscTtBo-buznecy» u  ero
OTBIT BPA3IMYHBIX CTpaHax. Poib
rocy/apcTBa B peIICHUH MpodIemM
SKOHOMHYECKOTO pocta u
BCTaHOBJICHUU TPaKJAHCKOTO
obmectBa. Pe3yjabTaThl 00yUeHus:
dbopMupoBaHue y CTYJICHTOB
MpeACTaBICHUS 0 MOJIENIN
00111eCTBEHHO-9KOHOMUYCCKOM
cucteMbl, (OopM COOCTBEHHOCTH H
WX OTHOIICHUSIX B  Pa3IUYHBIX
rocyJapcTBax, MPAaBOBBIX aCTIEKTax
B3aUMOJICHCTBUSL TOCYyJapCcTBa U
ousHeca.

dopmMupyeMble KOMIIETEHIMU:

- BeIOOp HauOosee 3(hHEeKTUBHBIX
METOJOB M CPEJCTB pEIICHUs 3a/1a4
30 COBEPIIEHCTBOBAHUIO
OTHOIIICHUI OusHeca c

Code of module:
MRM- 7

Name of module:
Marketing research and
management

Name of discipline:
Government and
business
Prerequisites:Economi
c theory

Postrequisites:
Marketing research
Purpose: to form an
idea of the economic,
legal, ethical relations
arising between the
state, its bodies and the
economic sector,
covering entrepreneurs
of different forms of
ownership.

Brief description: The
economic role of the
state. Creation of the
state and mixed
economy. The system
of state management of
the  economy  and
bureaucracy.
Organizational bases of
state management of
economy. The state as a
subject that stimulates

market relations.
Economic bases of
development of

entrepreneurship and its
types. Regulation of
"government-business™
relations and its
experience in different
countries. The role of
the state in addressing
issues of economic
growth and the
formation  of  civil
society. The state of
business  development
in various sectors of the
economy. Legal aspects
of relations between the
state and business.




OM3HECKATHIHACHIHBIHKYKBIKTHI
K AaCIEeKTICl JKeHIHJE TYCIHIK
KaJIBIIITACTBIPY.
KanbinTacaTblH Ky3bIpeTTep:
-  OW3HECTIH MEMJIEKETIIEH
KapbIM-KAaThIHACKIH  KETUIIIPY
OoiibIHIIIA MIHJIETTEPIl
HICITYIIH ~ HEFYPJIBIM  THIMJI
omicTepi  MEH  KYpalJapbiH
TaHJaY;

- KYHesney, MOJCIBICY KOHE
dakToprapIbH ocepiH
AHBIKTAY;

- MEMIJIEKETTIH  OH3HECIIeH
e3apa  KapbIM-KaThIHACBHIHBIH
TUIMJIUTITIH Oaranay.

rOCY/IapCTBOM;

- cucreMarulanus, MOACINPOBAHUC
U Ompe/ieNieHNe BIUSHUS (PaKTOPOB;
-OLIEHKa 3P PEKTUBHOCTH
B3aMMOOTHOLICHUH TrocyIapcTBa ¢
OU3HECOM.

outcome:

Learning
formation of students
ideas about the model
of socio-economic
system,  forms  of
ownership and their
relations in different
countries, legal aspects
of interaction between
the state and business.
Formed competencies:
- selection of the most
effective methods and
means  of  solving
problems to improve
business relations with
the state;

- systematization,
modeling and
determination of the
influence of factors;
-evaluation  of  the
effectiveness of
relations between the
state and business.

Moayab koabi: M3b- 7 Kox moayns: MUY- 7 Code of module:
Moayab aTaybl: Ha3Banmne moay.is: MRM- 7

MapKeTHHITIK 3epTTeY XKOHE MapkeTHHTOBOE HCCIIC/IOBAHUE U Name of module:
Oackapy yIpaBJieHUE Marketing research and
IIon arayel: Mapketunrrik | HazBanue AMCIMILIMHBI: | Management

3epTTey MapKeTHHTOBBIE HCCIICIOBAHUE Name of discipline:
IpepexBusurrep: Mapkerunr | [IpepexkBu3UTHI: MapKeTHHT Marketing research
IMocTpekBU3UTTEP: IMocTpekBU3UTHI: VYupasnenue | Prerequisites:
MapkeTHHTTI 6acKapy MapKETHHTOM Marketing

Makcarbl: HapbIKTapabl, | Llean: dbopmupoBanue | Postrequisites:
Tayapiaapiael, OocekenecTepli | TeopeTHYecKHX 3HaHMH B obmactu | marketing Management
JKOHE TYTBIHYIIbLIApABI | MAPKETHUHI OBBIX uccnenoBanuii | Purpose: formation of
MapKETHHITIK 3epTTey | phIHKOB, TOBapoB, KOHKypeHTOB u | theoretical knowledge
calachlHIa TCOPHSIIBIK OuTiMIi | moTpeduTeneii, a takxe ocBoenue | in the field of marketing
KaJIBINTaCcTHIPY, COH/Iali-aK | MPaKTHYECKHX HaBbIKOB | research  of  markets,
MapKETHHITIK  3epTTEyJeplli | OpraHu3aIuu u npoBesieHus | products, competitors
YHBIMIACTBIPY MEH KYPri3yAiH | MApKETHHTOBBIX UCCIICTOBAHHIA. and consumers, as well
NPAaKTUKAJIBIK narnpiiapsi | Kparkoe onucanme: | as the development of
MEHTepY. PaccmatpuBaer cymHoctb, | practical skills in the
Kpickamma CHUMATTAMACKI: | COJIep)KaHUe u opranu3zaiys | organization and
MapKeTUHITIK  3epTTeyNepiH | MapKETHHTOBBIX uccienosanuid. | conduct of marketing
MOHI, Ma3MYHbI *oHe | OCHOBHBIE HarmpaBlieHHs | research.
YHBIMIACTHIPBUTYHI. MapKETUHTOBBIX uccnenoBanuii. | Brief description:
Mapketunrrik  3eprreynepain | Uadopmanus B MapketuHrosbix | tExamines the nature,
HeTi3r1 OarpITTaphl. | HCCIICAOBAHUSX. [TnanupoBanue | content and
MapKeTHHITIK 3epTTeyJIepaeri | MapKETHHTOBBIX WCCIIeIoOBaHMiA. | organization of
aKmapar. Mapxkerunrrik | [Tponecc MapKeTHHIOBBIX | marketing research. The




3epTreysepal JKocTapiay.
MapKeTHHTTIK 3epTreynep
poIIeci. MapKkeTHHTTIK
3epTTeynepal  YWBIMIACTHIPY
JKOHE ATHKACBhl. MapKETHHITIK
3epTTeynaepai KYPTi3yaiH
Kanmel  omictepi.  bakpuray
omictepi. YMTiHI KocHapiay.
MapkeTHHITeTi CaHIBIK JKOHE
canabIK 3epTTeyIePIaiH
KIKTEIYI. MapkeTuHrreri
doxyc-Tom omici.
DKCIepUMEHTTEP I
YUBIMIACTBIPY CYpaKTapbiH
KapacThIpaJibl

OKbITY HOTH:KeJIepi:
MapkeTHHI TiK 3epTTey
KYPri3yi JKocmapiail  koHe

YUBIMAACTBIPA allajpl, 3€PTTEY
MpOLECiHE KATHICYIIbLIAP/IbIH
KBI3METIH YHJIeCTipe —alajpl;
opTypii HapbIKTap1a o3
OeriHrre MapKETUHTTIK
3epTTeyNepAl YUbIMAACThIPaIbl
YKOHE HKYpri3e anaibl.
KaabinTacaTbiH Ky3bIpeTTep:
KociOu  KpI3METTE  FBUIBIMH,
OHBIH IMIIHJIE MAapKETHHITIK
3epTTeyIiep KYprizyre
KaO11eTTI

uccienopanuid. OpraHuzanuss U
ITHKA MapKETHHTOBBIX
uccaenosanuii. OOmmMe MeTOIbI
MPOBEACHUS MapKETHHTOBBIX
HUCCIIEJOBAHUH. Metonanl
HaOII0ACHUS. [InanupoBanue
BBIOOPKH. Knaccudukamms
KOJIMYECTBEHHBIX M KaueCTBEHHBIX
UCCIIEIOBAaHUIT B~ MapKeTHHTE.
MeTton doxyc-rpynmsi B
MapKeTHHTE. Opranu3zanus
SKCIEPUMEHTOB

PesysabTrarsl  00y4deHHMsi: yMeeT
IJIAHUPOBaTh W  OPraHU30BBIBATh
MIPOBEICHUE MapKETHHTOBOTO
WCCIEAOBAHUS;  KOOPJAWHUPOBATH
JeSITeNIbHOCTD Y4aCTHUKOB
HCCIIEA0BATEIbCKOTO npoiiecca;
OpPraHHW30BBIBATE U  IMPOBOIUTH
CaMOCTOSITEILHO ~ MapKETUHTOBbIE
WCCIEAOBAaHUS  HA  Pa3IUYHBIX
pBIHKaX.

dopmupyeMblie KOMIETEHIHH:

CIOCOOCH TPOBOJWTH HAyYHBIC, B
TOM qUCJIIC MAapKCTHHI'OBBIC
UCCIIEIOBAHHS B
npo¢eCCUOHANTBHON IeATETLHOCTH

main  directions  of
marketing research.
Information in
marketing research.
Marketing research

planning. The process
of marketing research.
Organization and ethics
of marketing research.
General methods of
marketing research.
Method of observation.
Sample planning.
Classification of
quantitative and
qualitative research in
marketing. Focus group
method in marketing.
Organization of
experiments
Learning  outcomes:
able to plan and
organize marketing
research; coordinate the
activities of participants
in the research process;
organize and conduct

their own marketing
research in  various
markets.

Formed competencies:
able to conduct
research, including
marketing research in
professional activities

Moayas koabi: MK- 3
Moayab araybl: MaMaHIbIKKA
Kipicre

IIon
Kommepunanuzanus
Ou3Hec-)xocnapiay
IIpepexBusur:
ODKOHOMMKAJIBIK TEOPHUS
IHocTrpexkBu3uT: WNHureprer
MapKETHHT

Makcatbl: busHec-)ocmapabl

aTraybl:
JKOHE

93ipJiey JaFaplIapblH MEHTEPY

Kpbickama CUNATTaAMAachbl:
Keneci Macenenepl
KapacThIpaJbl: HETI3T1 eKIIH

OM3HEC-KOCTIap b azipiey
ozmicteMeciHe kacanraH. byn

Kox moayas: BC -3
Ha3Banue moayJisi: Beenenue B

CIEIMAIBHOCTD
Ha3Banue AUCHHUILINHBI:
Kommeprumanuzanuss u  OusHec-
IUTaHUPOBaHUE

IIpepexBu3ur: DKOHOMMYECKAs
Teopus

ITocTpexkBHU3HUT: HNurtepHer
MapKeTHHT

Hens  m3ydenusi:  OBnaneHue
HaBbIKaMU  pa3paboTku  Ou3Hec-
IJ1aHa

Kparkoe omucanme: M3ywaer Bce
ACIIEKTBI IJIAaHOBOM u
KOMMEPUYECKON JESTEIBHOCTH.
JESITEIbHOCTH XO3SICTBYIOIINX

Code of module: IC -3
Name of module:
Introduction to the
specialty

Name of discipline:
Commercialization and
business planning
Prerequisites:
Economic theory
Postrequisites: Internet
marketing

Purpose: Mastering
the skills of developing
a business plan

Brief description:
Examines all aspects of
the  planning  and




JIaF IbLIApPIbI
YKOHOMUKAITBIK
MaMaHAbIKTapAbIH CTYJIEHTTEPI
YILIiH KaXeT. Bbonamak
MapKeToJIorTap YIIH Oy eH
©3CKTi, OUTKEH1 oJap
HaAPBIKTHIK 3epTTeyiepicH
TYBIHAAWTBIH  KOCIMOPBHIHHBIH
Kap KbUIBIK CTpaTerusiChlH
o3ipiey JaFapUIaphlH  Mrepyi
THIC.

OKBITY HITHKEJIepi:

- KOJI KETKI3UITeH HOTHKeIepal
Oaranay, OHIIpIC THIMIUIITIH
apTTHIPY PE3ePBTEPiH AHBIKTAY;
-Ou3Hec-kocmap Kypy JKoHE
OHJIa KOCIMOPBIHHBIH CBIPTKBI
KOHE 1IKI Jamy (aKTOpIapbiH
Oail1aHBICTHIPY;

- aJlFaH OimimMaepiH
MPAKTUKATBIK KBI3METTE THIMII
naijanany.

KanbInTacaTblH Ky3bIpeTTep:
Ou3Hec-)Kocmapbl JKOHE OHBIH

urepy  OapJbIK

TycayKecepiH TYPBIC
KYpacTblpy,  OHBl  ©3repTy
MYMKIHIIKTEPIH TYCIHY.

CepiKTeCTep MEH KalHUTaJbl
TapTy MakKcaThIHAA IHaJOrKa
Kipe Oiny.

cyonekToB. @OpMUPOBAHUE MOJICTH
KOMMepIHaiu3aud. bu3Hec-TuaH
KakK OCHOBA peanu3anuu
MIPEeANPUHUMATEIHECKON UJICH.
buzHec-mmaHupoBaHUE KaK JIEMEHT
SKOHOMHYECKOUN MOJUTUKH (DUPMBL.
Opranu3anus TJIAaHUPOBAHUS
Oou3Heca. Mecto W ponb Ou3HEc-
IJIaHa TPU YIPABJICHUH OW3HECOM.
AHanuTHYeCcKue pas3zelibl THIIOBOTO
OousHec-m1aHa. KimroueBbie pasiernbl
THIIOBOTO OM3Hec-11aHa. OCHOBHBIC
AJIEMEHTHI OM3HEC-TUIAHUPOBAHU. .
Pe3yabTaTnl 00yueHus:

OLICHUBATh JTOCTHTHYTHIC
pEe3YNIbTAThl, BBISBISITH  PE3CPBBI
TTOBBIIICHUS a3 dexTuBHOCTH
MIPOU3BOJICTBA,;

COCTaBJISITh Ou3HeC-TUIaH "
yBSI3bIBATH B HEM BHEIIHUE U
BHYTpEeHHUE (aKTOPhl Pa3BHUTHUSA
MPEIIPUSTHS,

3¢ heKTHBHO WCII0JIb30BATh
MOJTyYCHHBIC 3HaHUS B

MPAKTUYECKOU JIeATETLHOCTH.
®opmupyeMble KOMIIETEHIIHHU:

MpaBWJIbHOE COCTaBJIeHUE Ou3HEec-
IUIaHAa W €ro  IMpe3eHTalluu,
IIOHUMAaHHE BO3MOXHOCTEH  €ro

npeoOpa3oBaHus. YMEHUE BCTYIATh
B JHAJIIOT C LEJbIO MPHUBICUYCHUS
MMAPTHEPOB U KalUTaJIA.

commercial activities.
activities of economic
entities. The formation
of the model of
commercialization.

Business plan as a basis
for the implementation
of entrepreneurial ideas.
Business planning as an
element of economic
policy of the company.
Organization of
business planning.
Place and role of the
business plan in
business management.
Analytical sections of a

typical business plan.
Key sections of a
typical business plan.
Basic  elements of

business planning..
Learning outcomes:

- to evaluate the
achieved results,
identify  reserves to
improve production
efficiency;

- make a business plan
and link it to internal
and external factors of
development of the
enterprise;

- effectively use the
knowledge gained in
practice.

Formed competencies:
proper preparation of
the business plan and
its presentation,
understanding the
possibilities  of its
transformation. ability
to enter into a dialogue
in order to attract
partners and capital.

Moayasb koabi: BBM - 5
Monyab araysbl: barsiTrap
OOMBIHIIIA MAPKETHHT

IIon aTaysl: Jloructuka
IIpepexBusuTi: MapkeTuar
IocTpexkBu3uTi: MapKkeTHHITI

Koa moayasi: MII- 5

HasBanue moayssa: MapKeTHHT 110
HaIlpaBJICHUSAM
HasBanmue
Jlorncruka
IIpepexkBu3uT: MapkeTuHr

AUCHUIIJIMHBI

Code of module: MD-
5

Name of module:
Marketing by directions
Name of discipline:
Logistics




Oackapy

MakcaTtbl: Tayapasl eHIIpY,
Oemy KOHE aily1aabIMBbI
CaJIaChIHIAFbl  MaTEPUATIBIK
JKOHE aKMapaTThIK arbIMIap/Ibl
YUBIMAACTBIPY, xKocrapiay
)koHe  Oackapy  OOJBICHIHIA
MaMaHJIbI KYPY.

Kbickaima CHNIATTAMACKI:
MapKeTHHTTIK JIOTUCTUKAHBIH
TEOPHSITBIK Herizaepi.
JloruCTHKAHBIH 3KOHOMHKAIBIK
MOHI, peui JKOHE
¢ynkuusnapsl. et ennepneri
MapKETUHITIK  JIOTUCTHUKAHBIH
spomonmsicel. KP Kemik kxoHe
TachIMaAaydbIH HEri3ri
TYpJepi. Keumix
JIOTUCTUKACBIHJIAFBl  Oackapy.
OHIpicTiK JIOTUCTHKA.
lerenmik JIOTUCTUKAIBIK
TOXKIpHUOE. Jloructukanbl
YHUBIMIACTBIPYIBIH
MEePCIEKTUBTI GopMaapsl MEH
amicrepi. JlorucTukanslk
MeHeKMeHT.  KazakcTanaarsl
MapKETHHTTIK  JIOTUCTHKAHBI
MEMJIEKETTIK pertey
MaceJIeNiepiH KapacThIpaabl
OxbITYy HITHKeJIepi: -
MaTepUAIIBIK KOHE
aKIapaTThIK arbIMAApIbI
KYPY/IbIH PETTITIH O111y;

- HApBIKTBIK KAaThIHACTAPBIH
naiiga 00JIaThIH )KOHE TaMUTHIH
nrapTTapja MaTeHalIblK >KOHE
aKIapaTThIK arbpIMIap b
Oackapy, JKocmapiay JKoHE
pPETTEYMIIH HETI3T1 OICTepiH
oiny;

KanpInTacaTblH Ky3bIpeTTep:
JIOTUCTHKAIBIK KBI3METTIH
AIIEMEHTI peTinzae
JIOTUCTHKANBIK aKmapar TIeH
Tayapjlap MEH KbI3METTep/Il
KBUDKBITY ~TOpPTIOIH Hemece
MapKETHHITIK OPTAaHBI JKOHE
camamap OOWBIHIIA KYpPaMBIH
oieni

IMocTpekBU3HUT: VYnpasnenue
MapKETUHTOM

Heab: cozmanue crneuuanucra B
obnacTu OpraHu3aluiy,
IUIAHUPOBAaHUS M YIpPaBIICHUS
MaTepUaIbHbIMU u
MH(OPMALIMOHHBIMU  [OTOKAMH B
obnacTtu MIPOM3BOJICTBA,
pacnpeseneHus u
MaHUIyJIUPOBaHUS TOBapaMHu.
Kparkoe onucanme: I3yuaer
TEOPETUUECKUE OCHOBBI
MapKeTUHTOBOI JIOTUCTHKHU.

DKOHOMMYECKAs CYLIHOCTb, POJIb U
(GYHKIIUM  JIOTUCTHKHU. OBOJIOIHS
MApKETUHIOBOW  JIOTUCTHKH B
3apy0OexHbIX cTpaHax. (OCHOBHbBIE
BH/JIbI TpaHcnopTa u
TPaHCIIOPTUPOBKU B PK.
VYnpasinesHue B TPaHCIIOPTHOM
JIOTHCTHKE. [IpousBoacTBeHHAas
JIOTUCTHKA. 3apyOexHbIN
JIOTUCTUYECKHUI OITBIT.
[lepcriekTrBHBIE (HOPMBI U METOJbI
OpraHu3aluu JIOTUCTHUKH.
Jloructuueckui MEHEIKMEHT.
l'ocynapcTBeHHOE  peryiampoBaHUE
MAapKETUHIOBOW  JIOTUCTHUKA B
Kazaxcrane.

PesynbTaTnl 00y4yeHus:

- 3HaTh MOCIEN0BATEIBHOCTh
IIOCTPOEHUsSI ~ MaTEpUAJIbHBIX U
MH(POPMAITMOHHBIX TTOTOKOB;

- 3HaTh  OCHOBHBIE  METOJBI
YOpaBICHUS, IUIAHUPOBAHUS U
pEeryaupoBaHusl MaTepUAIbHBIX U
WH(QOPMAIIMOHHBIX  TIOTOKOB B
YCIOBUAX BO3HUKHOBEHHUS u
Pa3BUTHS PHIHOYHBIX OTHOILICHUH.
DopMuUpyeMble KOMIIETEHIUN:
3HAeT JIOTUCTUYECKYIO
nH(bOpMAIIHIO u MOPSAI0K
MPOJABUKEHUS TOBAPOB U YCIYT WU
MApKETUHIOBYIO CPEly U COCTaB I10
OTpaciisiM Kak 3JIEMEHT
JIOTUCTUYECKOU IESITENBHOCTH.

Prerequisites:
Marketing
Post-requisites:
Marketing management
Purpose: to create a
specialist in the field of
organization, planning
and management of
material and
information flows in the
field of production,
distribution and
manipulation of goods.
Brief description: He
studies theoretical bases
of marketing logistics.
Economic essence, role
and functions of
logistics. Evolution of
marketing logistics in
foreign countries. The

main modes of
transport and
transportation in
Kazakhstan.

Management in
transport logistics.
Production logistics.
Foreign logistics
experience. Promising
forms and methods of
logistics. Logistics
management. State

regulation of marketing
logistics in Kazakhstan.
Learning outcomes:

- know the sequence of
construction of material
and information flows;

- to know the basic

methods of
management, planning
and  regulation  of
material and
information flows in the
conditions of
emergence and

development of market
relations.

Formed competencies:
knows the logistics
information and the




order of promotion of
goods and services or

the marketing
environment and
composition by

industry as an element
of logistics activities

Mopnyas koasi: bEM - 5
Monayasb araybl: bareiTTap
OOMbIHILIA MAPKETHHT

ITon araysl: Kei3mer cdepachr
MEH caJjianap OoiibIHIIA
MapKETHHT

IIpepexBu3uT: MapkeTuHr
IMocTpexkBu3uT: MapKEeTUHITI
Oackapy

MakcaTbi: CTYIEHTTEPIIH
TEOPHSUTBIK ~ Oimimzaepi  MeH
MPAKTUKANBIK JaFIbLTapPbIHBIH
KYHECIH KaJBIITACTBIPy >KOHE
op Typhi canamapaa >KoHE
KbI3MET caJlaiapbIH/ia
MapKETHHITI
YUBIMIACTBIPYIBIH
€pEeKILETIKTEePiH aHbIKTAY.
Kpickama CHIIATTAMACHI:
ATpOOHEPKACINTIK  KEeIIeHAET]
Mapkerunr. KpiBMer kepcery
caJlaChIHAAFbl MapkeTHHTr.
binim oepy KbI3METI
MapKETHHT1HIH MOHI,
Macenenepl,  MYMKIHAIKTEpI.
ChIpTKBI HKOHOMMKAJIBIK
KbI3METTET1T MapKeTHHT: MoHI,
MakcaTTapbl,  epeKIleNiKTepi,
KYPBUIBIMBI  JKOHE Ma3MYHBI.
Cakranasipy KBI3METIHIET1
MapKETUHITIH epeKIIeTiKTepi.

Ketepme KOHE OeJek
cayJaJiarbl MapKETHHT
epeKIIeiKTepi. Typucrik

6usHecreri Mapketunr. bank
KbI3METIHIH Typaii
caJlalapblHAaFbl MapKETHUHITIH
EPEKIISTIKTEPIH 3epAeei i

Koa mopyas: MII- 5

HazBanue MoayJsi: MapKeTHHT 11O
HaIpaBJICHUSAM

Ha3Banue AUCHUILINHBI:
MapkeTuHr B oTpacisx U B cepax
JeSITeIbHOCTH

IMpepexkBu3uT: MapkeTHHT

IMocTpexkBU3HT: Ynpasnenue
MapKCTHHI'OM
Heabp wu3yuenusi: QopmMupoBaHue

CUCTCMbI TCOPCTHYCCKUX 3HAHUM H
IIPAKTUYECKUX HaBBIKOB CTYICHTOB
110 Kypcy 51 BBISIBIICHUE
ocoOeHHOCTeH OpraHu3alH
MapKCTHHTa B Pa3IMIHBIX
oTpacisax U cepax AesTeIbHOCTH

Kparkoe onucanme: M3syuaer
MapKETUHI B arporpoMbIILICHHOM
KoMmIuiekce. MapkeTur B cdepe

ycayr.  CymiHOCTh,  MPOOJIEMBI,
BO3MOXKHOCTH MapKeTHHTa
00pa3oBaTeIbHBIX YCIYT.
MapkeTusr BO
BHEIITHEOKOHOMUYECKOH

JESITeTbHOCTH:  CYIIHOCThH, IEJH,
0COOEHHOCTH, CTPYKTypa u
coJiepKaHue. Ocobennoctu
MapKeTHHTa B CTpaxoBOM
JeSITENIbHOCTH. OcobenHoctu

MapKETUHTa B ONTOBOM 51
PO3HHUYHOMN TOprosie. MapkeTUHr B

TYPUCTHYECKOM ousHece.
OcobenHoctu MapKeTHHra B
pasnmuuHbIX cdepax OaHKOBCKOU
JeSITebHOCTH.

Pe3ysabrarsl 00yuyeHHsI: JOJDKEH
3HATB! 0COOEHHOCTH

MapKeTHHFOBOﬁ ACATCIBHOCTU B

Code of module: MD-
5

Name of module:
Marketing by directions
Name of discipline:
Marketing in industries
and fields of activity
Prerequisites:
Marketing
Postrequisites:
Marketing management
Purpose: the formation
of a system of
theoretical knowledge
and practical skills of
students in the course
and identify the features
of the organization of
marketing in various
industries and fields of
activity

Brief description:
Studying marketing in
the agricultural sector.
Marketing in  the
service sector. Essence,
problems, opportunities
of marketing of

educational  services.
Marketing in foreign
economic activity:

essence, goals, features,
structure and content.
Features of marketing
in insurance activities.
Features of marketing
in wholesale and retail
trade. Marketing in the

OKbITY HOTHKeJepi: bBinyi | pa3nu4HbIX OTpacisx W METOAuKy | tourism business.
THIC: op TYpJi calanapjaarbl | aHaiaW3a, OIEHKH W BbIOOpa | Features of marketing
MapKETHHTTIK KBI3METTIH | I[EJIEBBIX CETMEHTOB peinka; | in various fields of
epeKIIeIiKTepiH )KOHE | METOIbI CerMEHTAaluMu pbiHKa u | banking.

HaPBIKTBIH MAaKCaTThl | MO3UIIMOHUPOBAHUS ToBapa; | Learning  outcomes:
CETMEHTTEpPiH Tanjay, Oaranay | 0COOCHHOCTH komruiekca | should know: features
KOHE TaHJAay OJICTEMECiH; | MapkeTHHra npu  pabore  Ha | Of marketing activities




HApBIKTBl CETMEHTTEY JKOHE
Tayapabl MO3UIUSIIAY
OMICTEDIH; op TYpIi
HapBIKTap/la  JKYMBIC  icTey
Ke31lHzeri MapKETHUHT
KEIICHIHIH  epeKIIeTIKTEPiH.
CtyneHT icTedl amybl THIC:

¢upMa ©3 KBIBMETIH XKy3ere

aChIPaThIH op Typi
HapbIKTap/ia MapKETUHTTIK
3eprreyiep KYprizy;
(bupMaHbIH OHIMIECPIH HAPBIKKA
THIMJI KBUDKBITY; 9p TypJi
HapBIKTapAa >KOHE op Typdi
KbI3MET caJlajiapbIH/ia
MapKETHHT TIK KBI3METTIH

€pEeKILEeTIKTEePiH aHbIKTAY.

KanbInTacaTblH Ky3bIpeTTep:
MapKETHHITIK KOCiOM KBI3METTI
YHBIMIACTBIPY KOHE Oackapy

YIIIH  KOXKETTI  aKmaparThl
JKUHAYJIbI, CaKTay/bl, OHICYIl
JKoHEe  Oaramayabl  JKy3ere

aceIpyFa KabineTTi.

Pa3IUYHBIX PHIHKAX.

CTyneHT JoKeH YMETh: IPOBOIUTD
MapKeTHHTOBBIC HCCJIECJOBAaHHUS Ha
pa3NUYHBIX pPBIHKAX, Ha KOTOPBIX
OCYIIECTBIIICT CBOIO JIESATEIBHOCTH
¢upma; 3¢pGPEeKTUBHO MPOABHUraTh
Ha PBIHOK NPOIYKUIUIO (UPMBI;
BBISIBIISITh 0COOEHHOCTH
MapKeTHHTOBOW JEATEILHOCTH Ha
Pa3IMYHBIX PHIHKAX U B PAa3JIMYHBIX
cepax IesTeTbHOCTH.
®opMupyeMble KOMIIETEHIUHU:

CIOCOOEH  OCYIIECTBIATH  COOp,
XpaHeHue, 00pabOTKy U OIEHKY
nHpopManuu, HEOOXOIUMON IS
OpraHu3aIu u yIpaBICHUS
MapKETUHTOBOM
npodeccnoHaTBEHOM
JESTEILHOCTBIO.

in various industries
and methods of
analysis, evaluation and

selection of target
market segments;
methods of  market
segmentation and
product positioning;
features of the
marketing mix when
working in different
markets.

The student should be
able to: conduct market

research in  various
markets in which the
company operates;

effectively promote the
company's products to

the market; identify
features of marketing
activities in  various

markets and in various
fields of activity.

Formed competencies:
it is able to collect,

store, process and
evaluate  information
necessary  for  the
organization and
management of

marketing professional
activities.

Moayasb koabi: BBM - 5
Monyab araybl: barsiTTap
OOMBIHIIIA MAPKETUHT

IIon araysl: JXapnama xoHe

MapKETHUHT
IMpepexBu3uT: MapkeTuar
IHocTpexkBHU3HUT: WNHureprer
MapKETHHT

Maxkcarbl: TYTBIHYIIBIIAPABIH
CaHacChIH/IA TayapJapablH

YKAFBIMJIBI UMUJDKI MEH TYTBIHY
ONETTEPIH KAIBITITACTHIPYIAFbI
KOHaK YWJIep MEH apHama
TOXKIPUOECIH, OHBIH MOHI MEH

MOHiH O11Ty.

Kebickama CHIIATTAMACHI:
dupmaHbIH MapKETHUHTTIK
KBI3METIH/ET] YKapHaMaHBIH
pemi MEH MaHbI3bI.

Koa moayasi: MII- 5

HasBanue moayusa: MapKeTUHT 110
HaIPaBJICHUSAM

Ha3panue AUCHHUILINHBI:
Pexsiama 1 MapkeTuHr
IpepexBu3uT: MapkeTuHr

ITocTpekBHU3HUT: HNurepHer
MapKEeTHUHT
Heas wu3yuyeHus: mpHoOpeTeHHE

CTYNEHTaMHM 3HaHUA OTEOpUH U
IIPaKTUKE pEKJIaMbl, €€ 3HAUYCHUN U
CYIIHOCTH B dbopMupoBaHUU
NOTPEOUTENBCKUX ~ MPUBBIUEK U
MOJIOXKUTEIBHOTO MMHJIKa TOBApOB
B CO3HAHUU MOTpedUTENEH.

Kpartkoe onucaHue:
PaccmarpuBaer poiib M 3Ha4YeHUE
peKIIamMbl B MapKETHHI'OBOH
JESITEIbHOCTH (bUPMBI.

Code of module: MD-
5

Name of module:
Marketing by directions
Name of discipline:
Advertising and
marketing
Prerequisites:
Marketing
Post-equisites: Internet
marketing

Purpose: the
acquisition of students '
knowledge of the
Fatherland and practice
of  advertising, its
meanings and essence
in the formation of
consumer habits and a




MapkeTHHT TIK oprta,
MapKETUHTTI Oackapy.
JKapnama mporeciHiH MoHI.

JKapHaManplK alHaiIbIM JKJHE

OHBIH KypaMmacTaphbl.
JKapHamanelKk Kypanmap »KoHe
OJIApJIbIH KIKTEIYI.
Kapnamanbix KBI3METTI
3eprrey. MapkeTuHrTi
JKOCTIapyiay JKoHe Oakpliay.

Kapnamanbl xocnapiay xoHe

OIOKETTI KYpY.
MapkeTuHrTeri  KapHaMaHbIH
TUIMJIUTITIH Oaranay

CYpaKTapbIH KapacThIPaIbl
OKBITY HITHKEJIepi:

- MAapKeTHHI >KOHE >KapHama
TYCIHIT1 Typajbl TYCIHIKKE He

oomy;

- JKapHaMaHbIH HEri3ri
TEPMUHAEP] MEH YFBIMAAPBIH
Oty  oHe  KapHaMaHBIH
TUIMJIUTITIH Oaranay.
KaapinTacaTbin
KY3bIpeTTLIKTep:
MapKETHHITI JKocIapiayra,
KapHama xKacayra,

KapHaMaJblK KOMIIaHUsIApAbI
yiibIMIacTbIpyFa KabieTTi;

MapkeTuHroBasi cpeza, yrpaBiIeHUe
MapKETUHIOM. CymHocTh
peKiiaMHOro Tporecca. PeximamHoe
oOpaiieHue M €€ COCTaBIISIOIIHE.

Pexnamuble  cpenctBa M MX
Kiaccuukanus. Hccnenosanue
peKIaMHON JEsITebHOCTH.
[InanupoBanue u KOHTPOIIb
MapKeTHHTA. [TnanupoBanue

peKIaMbl B COCTaBIICHUE OIOJDKETA.
Onenka 3¢ (HheKTUBHOCTH PEKJIaMbl B

MapKETHHTE.
Pe3ysabTarsl 00yyeHus:

- UMETh
IpeCTaBICHUE 0
MOHSTUU
MapKeTHHTa u
peKJambl;

- 3HaTh OCHOBHBIE
TEPMHUHBI U TIOHATHUSA
peKJiaMbl M OIICHKA
a3 exTUBHOCTH
peKJIamBbl.

®opmupyembie KOMIIeTeHIHH:

CIOCOOEH IMJIaHUPOBAaTh MApKETHHT,

paspaboTartb pekIamy,
OpraHU30BHIBATH peKJIaMHbIe
KOMITaHUU

positive image of goods

in the minds of
consumers.

Brief description:
Examines the role and
importance of
advertising in  the
marketing activities of
the company.

Marketing environment,
marketing management.
The essence of the
advertising process.
Advertising appeal and
its components.
Advertising means and

their classification.
Research of advertising
activity. Marketing
planning and control.
Advertising  planning
and budgeting.
Evaluation of
advertising

effectiveness in
marketing.

Learning outcome:

- have an idea of the
concept of marketing
and advertising;

- know the basic terms

and concepts of
advertising and
evaluation of
advertising

effectiveness.

Formed competencies:
able to plan marketing
to develop the
advertising, arrange the
advertising company

Moayasb koabi: BBM - 5
Moayab araybl:  bareiTTap
OOMBIHIIIA MAPKETHHT

IIon aTayel: MepunHaai3uHr
IMpepexBu3uT: MapkeTuar
IHocTrpexkBu3HT: WNHureprer
MapKETHHT

MakcaTsi: CTYACHTTEpiH
MEPYCHIAW3UHTTI THIMII caTy
TEXHOJIOTHSICHI peTinge

Koa moayasi: MII- 5
HasBanue moayisa: MapKeTHHT 110

HaIlpaBJICHUSAM
HasBanmue AUCHHUILIMHBI:
MepunHaa3uHr

IIpepexBu3uT: MapkeTuHr
IHocTpekBU3HUT: HNutepHer
MapKETUHT

Henp:  u3ydeHHe  CTyIOCHTAMH

Mepqunaﬁanra KaK TCXHOJOI'nu

Code of module: MD-
5

Name of module:
Marketing by directions
Name of discipline:
Merchandising
Prerequisites:
Marketing
Postrequisites: Internet
marketing




3epTTey, OHIMJl YCBIHY KOHE
OHBI JKYy3ere achlpy IMpPOLECIH
Oackapy TYKbIpbIMIaMaChIHBIH
Tapuxu JaMYbIH,
MepYeIai3uHTTIH
AHBIKTaMAaChl, MaKcaTTapbl MEH
MIHJIETTEPiH, OHBIH
byHKUIMSTAPHI MeH
MPUHIUIITEPIH, OHIIPYIIl MEH
CATYIIBIHBIH  EpeKIICTIKTepiH,
cayla KEHICTITHIEri caThIn
aTyIbUIAPIbIH MiHE3-
KYJIKBIHBIH EpPEKIICIIriH KoHE
OFaH acep eTeTiH
dakTopnapsl, cayna
KEHICTITiH YHBIMIACTBIPY
omicTeMeciH KapacThIpa
OTBIPBITL.

Kbickama CHUMATTAMACHI:
MepunHaai3uHTTIH
AHBIKTaMACHI, MakKcaTTapsbl,
MIHJIETTEP1 KOHE MPUHIIUIITEPI.
MepuYrHIA3UHTTIH ~ TapuXbl
JKoHe Kaszipri ngamybsl. Carbin
aTyIIbUIAPIBIH MiHE3-
KYJIKBIHBIH epeKIIeTIKTEePI.
Hyxenmi JKOcIapiayra
MEPUYUHAAN3UHTTIK TACIII.
Cayna >kaOIbpIKTapblH THIM/II
opHanacteipy. ['a3 imiHzgeri
AKmapar oHe MEepUHUHIAN3UHT
Kypalngapbl peTiHAE COMIUIHMHT
CYpaKTapblH KapacThIPA bl
OKbITY HITHIKeJIepi: HaKTbI
KOCIMOpBIHIA
MEpUEHAAM3UHTTIK  KBbI3METTI
yiBIMIAcCTBIpY JKoHE Oackapy
ICKepJIIKTepl MEH JaFAbUIapbIH
MEHrepreH (KepceTe ajajbl)
HEMece cay/la KOCIMOPHBIHBIH
KOCIIAPBIH JKOHE OHBIH JKYMBIC
icCTey  TeTIriH  KepceTeTiH
Hepbec xobaHbI KYpYy.
KanbinTacatblH Ky3bIpeTTep:

YUBIMHBIH ~JKOHE (UPMaHBIH
HApBIKTaFrel ~ OeleNmiH  KOHE
OacekenecTikK YCTaHBIMBIH
apTTHIpY MaKcaThIH/1a
HAPBIKTHIK OaKpLIAYTBI,
cayajqHaMaHbl, cayalHaMaHbI,
AKCTIIEPUMEHTTI1

YUBIMAACTBIPYFa JKOHE

3¢ PeKTUBHBIX MPOJIAK,
paccmarpuBas HCTOPUYECKOE
pa3BUTHE KOHLEMIMU YIpaBJIECHUS
IIPOLIECCOM IIPEJICTaBICHUS
OPOAYKIMH W €€ pealu3aluu,
onpezeyNeHue, UeId U 33Jauu
Mepuesnai3uHra, ero (QyHKUUU WU
MPUHIUIIBI, 0COOEHHOCTH
IPOU3BOAUTENE M HIPOJAABLA,
crenupuKy IOBEIEHUI
MOKyIaTesei B TOPrOBOM
IIPOCTPAHCTBE u (bakTopsl,
BIIMSIOIIME HA HEro, METOJO0JIOTHs
OpraHu3aLu TOPrOBOI'O
IIPOCTPAHCTBA.

Kpartkoe onucaHue:
Paccmarpusaer olpeieNeHue,
e, 3aJadyd U IPUHLMUIBI
MepuuHaaisuHara.  HMcropus  u
COBPEMEHHOE pasBuUTHE
MepuUMHJai3uHra. OcoOenHoctu
MIOBEICHUS HOKYyMaTeseH.
MepurMHIA3UHTOBBIA  TOAXOJ K
IUTAHUPOBKE MarasuHa.
DddexTuBHOE pa3MelieHue
TOPTrOBOTO 000pya0BaHUs.
BuyTtpumaraszunnas nHdopmanusa u
COMIUIMHI  KaKk  HMHCTPYMEHTBI
MEpYMHAAN3NHTA.

PesynbraTrsl 00y4eHHsi: BIaIceT
(6BITH B COCTOSTHUH
IIPOJEMOHCTPUPOBATh) YMEHUSAMHU U
HaBbIKaMU OpraHu3aluu u
YIPABJICHUS  MEpPYCHAAN3MHIOBON
NESTEIbHOCThI0 Ha  KOHKPETHOM
npeanpusaTH  aM00  co3/laHue
CaMOCTOSITEIILHOTO IIPOEKTA,
0TOOpakaroIiero IJIaH TOProBOTO
NPEeNnpusaTHs. U MEXaHU3M €ero
(GYHKIIMOHUPOBAHUS.
®opmupyemble KOMIIETEHIUHN:
CrocooeH OpraHHu30BaTh u
MIPOBECTU PBIHOYHOE HAOIIO/IEHUE,
OIIPOCHI, AQHKETUPOBAHUE,
SKCIIEPUMEHT C LENbIO MOBBIIIECHUS
UMUJKa ¥ KOHKYPEHTHOH NO3MLIUN
opranuszanu U (GuUpMbl Ha PBIHKE;
OCYILIECTBUTH cOOp, 00paboTKy W
aHaJIN3 MOTYYEeHHBIX JaHHBIX

Purpose: the study of
merchandising students
as a technology of
effective sales,
considering the
historical development
of the concept of
management of the
process of presentation
of products and its

implementation, the
definition, goals and
objectives of
merchandising, its
functions and

principles, features of
the manufacturer and
the seller, the specifics

of the behavior of
buyers in the retail
space and the factors
affecting it, the
methodology of the
organization of retail
space.

Brief description:
Considers the
definition, goals,
objectives and
principles of
merchandising. History
and modern
development of

merchandising.
Features of behavior of
buyers. Merchandising
approach  to  store
layout. Effective
placement of
commercial equipment.
In-store information
and sampling as
merchandising tools.
Learning  outcomes:
owns (be able to
demonstrate) the skills
of organization and
management of
merchandising
activities in a particular
enterprise or the
creation of an




KYprizyre; aJIbIHFaH
JIepeKTepi KUHAYAbI, OHICYIl
KOHE TaJIAAy bl Kysere

aceIpyFa KaOieTTi

independent project that
displays the plan of the
trading enterprise and
the mechanism of its
functioning.

Formed competencies:
able to organize and
conduct market
surveillance,  surveys,
questionnaires,
experiments to improve
the image and
competitive position of
the organization and the
company in the market;
to collect, process and
analyze the data

Moayab koabi: BEM-6
Moayas araybl: «barbiTTap
OOMBIHIIIA MEHEKMEHT)
IIon arayel: MHHOBaUMsUIBIK

MEHEDKMEHT
IpepexBu3uTi: MeHeKMEHT
IMocTpexBu3uTI:
XanbIKapaiblK JKapHama,

Crparerusiblk MapKETHHT
MakcaThbl: MaxKpo J)KOHE
MUKPOACHTEHE  TEOPHSUIBIK
KOHE MPAKTUKAJIBIK TOKIpHOEH1
KOHE WHHOBAIHSIIaF bl
OackapyAblH  KbI3METI  MEH
omiCTepiH FBUIBIMU  TYpFbIJa
Oiny, )KaH-)KaKThLUIAYy.
Kpickama cunarramMachl:
HNunoBaTHka TEOPHSCHIHBIH
KaJIBIITACybl ~ JKOHE  OHBIH
Kazipri KOHIIETTIHSIIAPBI.
KoMnaHusSHBIH WHHOBAIUSIIBIK
KBI3METIH Oackapy Herizuepi.
NHHOBaIUAIIBIK yAepicTi
YUBIMAACTBIPYIbIH onicrepi
MEH dopmanapsl.
KocinopbsIHHBIH MTHHOBAIHSUTBIK,

QJIeyeTiHIH JIeHIeHiH aHbIKTaY.
NHaHOBaASIIBIK x)obamapapl
Oackapy JKoHe >ko0anapiabIH

THIMIUTIK JeHreiin Oaramay.
OHIMHIH OMIPJIK LUKIIHIH op
TYpi KE3eHIepiHIe
MHHOBAIASHBI KYpy  MeH
urepyai  Oackapy — omicrtepi.
VHHOBAIMSUTBIK  CTpaTerusiiap.

Kox moayasi: MH - 6

HasBanue MoayJs: «MeHEIHKMEHT
10 HAMPABJIECHUAM:

Ha3Banme AUCHHUILIMHBI:
aHoBanmoHHBIA MEHEKMEHT
IIpepexBu3ur: MeHETKMEHT
IMocTpexkBu3uT: MexyHapoaHas
pekiiama, Crparernueckuii
MAapKETHUHT

eas: HayuyuTh, pPa3HOCTOPOHHE
3HaTh TEOPETUYECKUI u
MPAaKTUYECKUI ONBIT Ha MAaKpo-u
MUKPOYpPOBHE, (DYHKIIUU U METOJIbI
YIPABJIECHHS B UHHOBALIUAX.
Kparkoe onucanue:

OnuchiBaeT CTaHOBJIEHUE TEOPUHU
WHHOBAaTUKM W €€ COBPEMEHHBIE
KoHuenuuu. OCHOBBI yIpaBJiIeHUS
WHHOBAIIMOHHOM JIEATEIIbHOCTH
KoMmmaHuu. Metoasl u  GHOpMBI
OpraHu3alu VHHOBAILIMOHHOT'O
npouecca. OnpeneneHne ypoBHS
WHHOBAaLIMOHHOT'O MOTEHILIMaIa
NPEAIPUATH. VYmpasnenue
WHHOBAIIMOHHBIMU  TIPOEKTaMU U
OlICHKa YpOBHS 3(PQPEKTUBHOCTH
MpOEKTOB. MeTonbl  yIpaBieHUs
CO3JJaHUEM u OCBOEHHUEM
WHHOBAIIMM Ha Pa3IMYHBIX 3Tanax

J)KA3HEHHOTO IMKJIAa MPOAYKIUH.
HNuHOBanMOHHbBIE CTpaTEruu.
Pe3ynbTaTe! WHHOBAIIMOHHOU
JEATEIIbHOCTH.

Pe3ysabTarsl 00yyeHusi:
YMCTb aHaJIM3UPOBATh, OLCHHBATH

Code of module: MD -
6

Name  of
«Management
directionsy:
Name of
discipline:Innovation
management
Prerequisites:
Management
Postrequisites:
International

module:
by

advertising,  Strategic
marketing
Purpose: to teach,

versatile to know the
theoretical and practical
experience at  the
macro-and micro-level,
functions and methods
of management in
innovation.

Brief description:
Describes the formation

of the theory of
innovation and its
modern concepts.
Fundamentals of
management of

innovative activity of
the company. Methods

and forms of
organization of the
innovation process.

Determination of the




W HHOBaMSITBIK KBI3METTIH
HOTHXKEIEPi. 3UATKEPITiK
MEHIITIK TYCIHIKTEpiH
cUnaTrTauabl

OKbBITY HOTHKeJIEPi:
bupMaHbIH Kal-KYHiH >KOHE
OHBIH KOPCETKIITEPiH (TaOUFu,

eHOEK, Kap)KbUIbIK) Tajjaau
Oimy, ©Oaramay, cypaHbICKa
COHMKeC  TayapAblH  HeMece
KBI3METTEPIIH

APTHIKIIBLUIBIKTAPBIH KYpY
KaOlJIeTiH Oaramnai oury;
bupmMaHbIH JTaMYBIHBIH

HEFYPJIbIM THIMJII aliMaKTapbIiH
KaMTaMachl3 €Ty MYMKIHAIriH

COCTOSIHHE bupMbI " ee
IoKa3aTesen (npupoaHBIX,
TPYIOBBIX, (PHUHAHCOBBIX); YMETh

OLICHMBATh CIIOCOOHOCTH CO3/aHUS
MPEUMYILECTBA TOBapa UK YCIYyT B
COOTBETCTBUH CO CIPOCOM; aHAIIN3a
BO3MOYKHOCTH obecrieueHus
Haubosee  PPQPEKTHUBHBIX  30H
pa3BUTHS PUPMBI,

®opmupyemble  KOMIETEHIHH:
W3yyeHne u OCBOCHHE METOIOB
pa3paboTku WHHABAI[MOHHBIX
peUICHu  SKOHOMHYECKOTO U
OpraHU3alUOHHOTO Xapakrepa,
peleHne MPAKTHYKCKUX 3371a4.

level of innovative
potential of the
enterprise. Management
of innovative projects
and evaluation of the
level of project
effectiveness. Methods
of management of
creation and
development of
innovation at different
stages of the product
life cycle. Innovation
strategy. The results of
innovation

Learning outcomes:

Tauay. to be able to analyze,
Kajabinracarbin assess the state of the
KY3BIPETTLIIKTEp: company and its
3KOHOMUKAIBIK JKOHE indicators (natural,
YHBIMIACTHIPYIIBLIBIK, labor, financial); to be
CHUIATTAFbI VHHOBAIMSIBIK able to assess the ability
HICHIMIEp/l d3ipiiey dicTepiH to create advantages of
3eprrey JKOHE urepy, goods or services in
HPaKTHKAJIBIK MiHIETTep/I accordance with
HIeny. demand; analysis of the
possibility of providing
the most effective areas
of development of the
company;
Formed competencies:
the Study and
development of
methods of
development of
innovative solutions of
economic and
organizational nature,
the solution of practical
problems.
Monayasb koawsi: BEM-6 Kox moayas: MH - 6 Code of module: MD -
Moayas araybl: «barbiTrap | Hazpanue moayJsi: «MeHemKMeHT | 6

OOMBIHIIIA MCEHCI’KMEHT»

ITon araybl: AHTUKPHU3HUCTIK
MCEHECI’KMCHT

IIpepexkBu3uTi : MeHeHKMEHT

IMocTpexBU3uUTI:
XampIKapanbIK JKapHaMma,
CtpaTerusiblk MapKeTHHT
Makcathbl: DKOHOMHUKAHBIH
HaKThI CEKTOPBIH/IA
SKOHOMUKAIBIK onmicrepi

10 HAIIPABJICHUSAM»:
HasBanmue
AMCUMIIMHBI: AHTHKPU3UCHBIN
MEHEIKMEHT

IpepexBu3uT: MEHETKMEHT
IHocrpexkBu3uT: MexayHapoaHas
peknama, Crparernueckuii
MapKETUHT

Hean: OBJIaJICHHE
AHAJIMTUYECKUMU

pacyeTHo-
HaBbIKaMU

module:
by

Name of
«Management
directionsy:
Name of discipline:
ANTI-Crisis
management
Prerequisites:
Management
Postrequisites:
International




nai1aIanyIbIH ecenrey-
TajnAay JarAbliapFa  HMEJEeHY
JKOHE Ka)XKeTTI Kaci0u

OLTIMIIEPiHIH KAJIBIITACYHI.
Kbickama cunatraMachl:
JlarmapeicTapapiH naiaa 6oy
cebenTepi )KOHE OJIap IbIH
KOFaMHBIH QJICyMETTiK-
YKOHOMUKAJIBIK JIaMYbIH IaFbI
pedni. JlarnapbiCc THIIOJIOTHSCHI.
DKOHOMHUKAJIBIK

JaF IapBICTAPIbIH
EpEKIISTIKTepl MEH TYpJIepi.
Harmapsic Oenrinepi: TaHy
xoHe xeny. Lluki dazanapser
YKOHE OJIapIbIH KOpiHiCi.
JlarmapbicKa Kapchl
OacKapyablH KaXKETTUIITT MCH
KakeTTimri. Jlarmapeicka
Kapchl OacKapyAblH HETi3Ti
Oenrizepi MeH TETIKTepi.
MewmuekeTTik O6ackapy
JKYHECIHJIET1 JaF IapBICTHI
Karaauaapapl MEMJICKETTIK
peTTey KOHE JaFaphICThI
CUIATTaUIbI.

OKBITY HITHKEJIEpi:

(bupmMaHbIH KapKbl-
HIapyaIIblUTBIK KBI3METIH
peTTeiTiH HOPMAaTHUBTIK-
KYKBIKTBIK ~0a3aHbI;KCIIOpPBIH
KbI3METIH xKocrnapriay
OIICTEPIH;KOCIMOPHIH KbI3METIH
Oaranay QiCTEpiH;KOCIIOPBIH
KbI3METIH JKocmapiay
CaJlaChIHAAFbl O3BIK OTaHJIBIK

JKOHE IIETENIIK KOCIMOphIHAAp
ToXipudenepin oOiny.

KanpInTacarbiH Ky3bIpeTTep:
JlaFmapheICTBIK ~ MPOIIECTEP/iH
Heri3ri OeNTiJepiH aHBIKTaY,
Tannay JKoHe  JaFIapbhIcKa
Kapchl  OacKapyIblH  HETi3ri
o/liCTEPiH MEHrepy

WCIIOJIb30BAHUS 9KOHOMUYECKUX
METOJOB B PpEATbHOM  CEKTOpE
SKOHOMHUKHM U (OpMHUpPOBaHUE

HEOOXOAUMBIX TMPO(EeCcCHOHATBHBIX
3HaHUMU.

Kparkoe onucanue:

OnuceiBaer HIPUYHHBI
BO3HUKHOBEHHS KPHU3UCOB U HX
pOJIb B COLMATbHO-3KOHOMUYECKOM
pa3BuTHHM oOmiecTBa. THUmonorus
KpPU3HUCOB. OcoGenHoctu u
Pa3HOBUIAHOCTU HKOHOMHUYECKHUX
kpusucoB. [lpu3Haku  kpuswuca:
pacrno3HaBaHME€ M IIPEOJIOJIEHUE.
@a3pl IUKIA U HUX [POSIBICHUE.
[ToTrpebHoCTh M HEOOXOIUMOCTH B
AHTUKPU3UCHOM YIPaBJICHUH.
OcHOBHbIE YEpTBl U MEXAHU3MbI
AHTUKPU3UCHOTO yIpaBJICHUS.
l'ocynapcTBeHHOE  peryiaupoBaHue
KPU3HUCHBIX CUTyallUd M KPU3HUCHI B
cucreme roCcyJapCTBEHHOTO
yIpaBJICHUS.

Pe3yabTarsl 00yueHus:

3HAHUE HOPMAaTUBHO-IIPaBOBOM
0a3pl, perynupyrouieii puHaHCOBO-
XO3SIIICTBEHHYIO JeSITeNIbHOCTD

(GupMbI; METOAOB IJIAHWPOBAHUS
JeSITeIbHOCTH
MIPEANPUATHS;METOJOB OLICHKHU
JeSITeIbHOCTH

OpeAIPpUATUA TICPCIOBOTO OIIbITa

OTEYECTBEHHBIX M  3apyOeKHBIX
MIPEANPUATHI B obsacTu
IJIaHUPOBAHUS JIeSITeIbHOCTH
MIPEANPUATHS.

®opMupyemMble KOMIETEHIIUM:
BbisiBneHue, aHanM3  OCHOBHBIX
MIPU3HAKOB KPHU3UCHBIX IPOLECCOB
U OCBOCHHME OCHOBHBIX METOJOB
AHTUKPU3UCHOTO YIPaBICHUS

advertising,
marketing
Purpose: mastering the

Strategic

calculation and
analytical  skills  of
using economic
methods in the real

sector of the economy
and the formation of the
necessary professional
knowledge.

Brief description:
Describes the causes of
crises and their role in
the socio-economic
development of society.
Typology of crises.
Features and varieties

of economic crises.
Signs of crisis:
recognition and

overcoming. Phase of
the cycle and their
expression. The need
and necessity for crisis
management. The main
features and
mechanisms of crisis
management. State
regulation of  crisis
situations and crises in
the system of public
administration.
Learning outcome:
knowledge of the
regulatory  framework
governing the financial
and economic activities
of the
company;methods  of
planning the activities
of the
enterprise;methods  of
assessing the activities
of the enterprise;best
practices of domestic
and foreign enterprises
in the planning of the
enterprise.

Formed competencies:
Identification, analysis
of the main features of




crisis  processes and
development of the
main methods of crisis

management
Moayab koawi: BEM - 5 Kox moayns: MII- 5 Code of module: MD-
Mopyas araybl:  barbiTTap | HasBanue moayJsi: Mapketusr no | 5
OOMBIHIIIA MAPKETHHT HaTpaBJICHUSM Name of module:
ITon aTaybl: BpeHaunr Ha3Banue mucuumaunel: | Marketing by directions
IIpepexBu3uTTEP: bpennuur Name of
MapKeTuHTTIK 3epTTeyep IpepexBusurbi: Mapkerunrossie | discipline:Brending
IMocTpexkBu3uTTEP: MHTEpHET | MICCeOBaHUE Prerequisites:
MapKeTHHT IocTpexkBU3UTHI: Wurepuer | Marketing research
Makcarbl: MapKETUHT Postrequisites: Internet
KpicKama cunaTraMachl: Henab: ocBoeHme  cryaeHtamu | marketing
OKBITY HOTHKEJIepi: TEOPETUYECKUX U Purpose: the
KajbInTacaTblH Ky3bIpeTTep: | IPaKTHYSCKUX OCHOB Openauura. | development of
Makcarhbl: crynerrrepain | Kypc opuentupoBan Ha oBnanenue | theoretical and
TEOPHSUTBIK JKIHE HaBbIKAMU aHaiM3a Openaa kak | practical — basics  of
OpEHINHITIH [PAaKTUKAJIBIK | MAPKETUHIOBOM, CEMUTHYECKOM branding. The course is

Heriznepi. Kypc MapkeTHHITIK,
CEMUTHKANBIK CHUSKTBI OpEeHITI
Tangay JaFIbUTapBIH
MEHrepyre OarbITTalIFaH.

JKOHE KOMMYHHUKATHBTIK
CaHaThl MEH OpEHIUHT

OpeHnaTi Kypy XoHE Oackapy
npolieci peTinie

Kbickama cunmarrama: xesueci
acTeKTUIepal  KapacThIpaJbl:
OpeHn — aHBIKTamajiap MeEH
MOHJIED. Bpenn-6unaunr-
Openn a3ipiey. Anmamaap MeH

OpeHaTep-0OpBIHAayIIBLUIaPMEH
KOHE TYTBIHYIIBUIAPMEH
taneicy.  Brand-development
(Openn  nmambiTy).  Bpenari
3EpTTEYy. bpenn
KOMMYHUKAIHSACHIH
CTpaTerusibiK )Kocnapiay.
Tuimai OpeH-
KOMMYHHUKAIMSHBI JKOCHapIiay.
bpenari KaJIBIITACTBIPY
OoitbIHIIIA KOMITAaHHUSTHBI
OakpLIay KOHE OHBIH

THIMJIUTITIH Oaranay.

OKBITY HITHIKEJIepPi: MiHJIETTI
MapKETHHTTIK, CEMHUOTHKAJIBIK
JKOHE KOMMYHHKATHBTIK
OarpITTATY-
JIAMBITY;

IICHX OJIOTHSITBIK
OOMBIHIIIA

OpeHINHTTIH
3aHapbl
ajauplk  OpeHnui;

U KOMMYHUKATHUBHOM KaTEropuu M

OpeHIMHTa

KaKk  Ipomecca  CO3JaHUS U
yIpaBiieHUs! OpeHJ0M

Kpartkoe onucaHue:
PaccmatpuBaer CIIElyIOIINE

aCMeKThl: OpeHJl — ONpeIeNieHUusl U
cymHocTd.  bpenp-Omungunr -
pazpaborka Openma. Jlrogu wu
OpeH b - 3HaKOMCTBO c
WCTIOJTHUTENSIMUA U TIOTPEOUTEINSIMHU.
Brand-development (Pa3Butne
Openna). HccnemoBanust Openpa.
Crparernyeckoe IUTaHUPOBAHHE
KOMMYHHUKaIUN OpeHpa.
[InanupoBanue 3P PEKTUBHBIX
OpeHn-koMMyHHKanuid. KoHTposb
KOMMaHuu 10  (OPMHPOBAHUIO
Openaa u OIICHKA ee
3 PEeKTUBHOCTH.

Pe3ysabTaThl 00yuyeHHsI: BIa/IeTh
00s13aTeTbHBIM

MUHUMYMOM 3HaHMi B 001acTu
OpeHIMHTa; OPHEHTHPOBATHCS B
MapKETUHTOBBIX, CEMHUOTHUECKUX U
KOMMYHHUKaTHBHO-
MICUXOJIOTUYECKUX 3aKOHaX
OpeHIWHTa; pa3BUBaTh YMEHHS II0
aHan3y (POpMUPOBAHUS

JJOSAJIBHOCTH 6peH21y, OBJIaICTDH
HaBBIKaAMH

CCITMCHTUPOBaHUA n
MMO3UITUOHUPOBAHU A

focused on mastering
the skills of brand
analysis as marketing,
Semitic

and communicative
category and branding
as a process of brand
creation and
management

Brief description:
Examines the following
aspects: brand
definitions and entities.
Brand building - brand
development.  People
and brands - getting to
know the performers
and consumers. Brand-

development (brand
Development).  Brand
research. Strategic
planning of  brand

communications.
Planning of effective
brand communications.
Control of the company
on brand formation and
evaluation of its
effectiveness.

Learning  outcomes:
own mandatory
minimum knowledge in
the field of branding;




JaFIbUTAPBIH MCHIEPY
CETMEHTTEY KOHE MO3UIUsIIAY
OpeHn

KaabinTacaTblH Ky3bIpeTTep:

MapKETUHTTIK 3epTreyepai
a3ipieyre Katbicy

CTpaTerus yibIMaap,
Kocrapiay ic-Trapanapsl
XKY3ere achblpyFa OHBI iCKe
aceIpyra

OpeHna
DopMupyeMble
CnocoO6HOCTH
y4acTBOBaTh B
MAapKETUHIOBOM
CTpaTeruu
IJIAaHUPOBATh

U OCYIIECTBIATH
HarpaBJIEHHbIE

Ha ee pealin3aluio

KOMIIeTeHIHHU:
paspaboTke
OpraHH3alni,

MEpOIPHUATHS,

navigate in marketing,
semiotic and
communicative-
psychological laws of
branding; develop skills
in the analysis of
formation

loyalty to the brand;
master the skills
segmentation
positioning
brand's
Formed competences:
Ability

and

participate  in  the
development of
marketing

the strategy of the
organizations, plan

and to carry out

activities aimed at
for its implementation

Mopayas koabi: BEM - 5
Moayab araybl:  barbITTap
OOMBIHIIIA MAPKETUHT

ITon arayb1: Onepauusuibik
MapKETUHT

IIpepexkBu3uTTeEp:
MapkeTHHITIK 3epTTeyiep

IHocrpexkBusurrep: MHTepHET
MapKETHHT

Makcarbi: CTYIEHTTEPIH
OIEPALMIIBIK MapKETHHT

TEOPHSICBIH MEHTepY, COHBIMEH
Katap (UpMaHbIH KbI3METIH/E
MapKETUHITIH TaKTUKAJIBIK
KYpalgapblH  NalJagaHyablH
TOXKIPUOETIK aFIbIJIapbIH ally.
Kebickama CHIIATTAMACHI:
JKeJllell MapKeTHHI Heri3epiH
OKbITambl. JKemen MapKeTHHT
UHQPPAKYPHUTBIMBI XKexe
TYTHIHYIIBIJIADMEH ©3apa  ic-

KUMbLI. WHTepHeTTeri Tayap
casicaThl ~ JXKOHE  KBI3METTEp
HapbIFbl. JKenen MapKeTHHITIH
Oara  cascatel.  JKapnama,
Kellel MapKeTHUHITE OTKIi3yi
KOHE KYPTIIBUTBIKITCH

0ailIaHBICTHI BIHTATAHABIPY
OKBITY HOTHKeJIEPi:
oinyre:

Kon moayas: MII-5

Hassanue moayssi: MapKeTuHr 1o
HalpaBJICHUAM

Ha3panue nucuMnjinHbI:
OnepaTHBHBII MapKETHHT

IpepexBu3uTbl: MapKETUHIOBbBIE
HCCIIE0BAHUE

IHocTpekBU3HUTHI: HNutepHer
MapKETHHT

Ieasb:  ocBoeHME  CTyACHTaMH
TEOPUH OIIEPALIUOHHOT O
MapKeTHHIa, a TaK e IOJIy4eHHE
MIPaKTUYECKHUX HaBBIKOB
HCIIOIb30BaHUS TaKTUYECKUX
WHCTPYMEHTOB  MapKeTHHra B
NesITeTbHOCTH (PUPMBI.

Kparkoe onucanme: M3yuaer

OCHOBBI OIIEPaTUBHOTO MapKETHHTA.
WNndpactpyktypa  omepaTUBHOTO

MapKEeTUHIa BzaumopeiictBue ¢
VHIUBUTyaIbHBIMU

MOTPEOUTEISIMHU. ToBapHas
MOJUTAKA W PBIHOK YCIYyT B
nHTepHere. lleHoBass  monuTHKa
ONEPaTUBHOTO MAapKETHHTA.

Peknama, cTumynupoBaHue coObiTa U
CBS3M C  OOIIECTBEHHOCTHIO B
OTepaTUBHOM MapKETUHTe
Pe3yabTarsl 00yyeHus:

3HATH:

Code of module: MD-
5

Name of module:
Marketing by directions
Name of discipline:
Operational marketing
Prerequisites:
Marketing research
Postrequisites: Internet

marketing
Purpose: the
development of the

theory of operational
marketing, as well as
practical skills in the
use of tactical
marketing tools in the

activities of the
company.

Brief description:
Studies the basics of
operational marketing.
Operational marketing
infrastructure .
Interaction with
individual consumers.

Commodity policy and
the market of services
on the Internet. Price
policy of operational



http://www.aup.ru/books/m80/1.htm
http://www.aup.ru/books/m80/2.htm
http://www.aup.ru/books/m80/2.htm
http://www.aup.ru/books/m80/3.htm
http://www.aup.ru/books/m80/3.htm
http://www.aup.ru/books/m80/3.htm
http://www.aup.ru/books/m80/5.htm
http://www.aup.ru/books/m80/5.htm
http://www.aup.ru/books/m80/5.htm
http://www.aup.ru/books/m80/6.htm
http://www.aup.ru/books/m80/9.htm
http://www.aup.ru/books/m80/9.htm

- OmepamyusuIblK ~ MapKETHHT
TYCIHITi, OHBIH KOCIMOPBIHIBI
Oackapyaarbl OpHBI MEH poJTi

- OTepanusUIblK MapKETHHITIH

HeT13r1 KYpaJiaphbl:
MO3UIHUSIIAY, Openprey,
MapKeTUHI  KEIICHI,  SIFHU
OaraHbIH, TayapAblH  pedi,
OTKI3Y/Il YHBIMAACTBIPY,

CaTyIblH MAaKCaTThl KeJIEMiHe
KOJI )KETKI3yJIe aJiFa KbIJDKBITY.
KanbinTacaTblH Ky3bIpeTTep:
YUBIMHBIH (KOCIMTOPBIHHBIH)
OU3HEC-OPTACHIH, OHBIH
[IapyalbUTbIK KBI3METIHIH
TUIMJIUTITIH Tanaay MEH
Oaranayra o3iputiri,
CTpaTerusiHbl d3ipJieyre, OHBIH
ICKe achIpbUTYbIH Oakpuiayra
JKOHE KociOU KBI3METTIH ayAHTi

(KOMMEpLUSIIBIK, HEeMece
MapKETUHITIK, Hemece
KapHaMaJblK, HeMmece
JIOTHCTUKABIK, Hemece
TayapTaHy) apKbUIbI
THIMIUTIKTI Oaranayra

KaO1eTTi.)

- MOHSITHE OTIEpPaI[MOHHOTO
MapKeTHHIa, €ro MecTO U poJib B
yIPaBICHUH MPEATNPUATUEM

- OCHOBHBIE WHCTPYMEHTBI
OTIEPAI[MOHHOTO MapKEeTHHTa!
MO3UIIMOHUPOBAHUE,

OpeHanpoBaHuE, KOMIUIEKC
MapKeTHHIa, T.€. POJIb  IICHBI,
TOBapa,  OpraHu3anuu  cObITa,
MPOJBMXKEHUM B JIOCTHIKCHUHU

1eneBoro oobeMa npoaax.
®opmupyembie KOMIIEeTEeHIHH:
TOTOBHOCTh K aHaju3y M OIICHKE
Ou3HEC-CpeIbl OpraHu3aluu
(npennpusrtus), 3pHEKTUBHOCTH €€
XO3SMCTBCHHOM JICATEIIbHOCTH,
CrocoOeH K pa3paboTKe cTpaTeruu,
KOHTPOJIIO 3a €€ peanu3auued u
omeHKe  A(P(HEKTHBHOCTH  IIYTEM
ayauTa npodeccuoHaNbHOM
NEeSATELHOCTH (KOMMEPUYECKOH, HITH
MapKETUHITOBOM, WA PEKIAMHOU,
W JIOTUCTHYCCKOH, WA
TOBapPOBEITHOM)

marketing. Advertising,
sales promotion and
public  relations in
operational marketing
Learning outcome:
know:

- the concept of
operational marketing,
its place and role in
enterprise management
- the main tools of
operational marketing:
positioning, branding,
marketing mix, i.e. the
role of price, product,
sales organization,
promotion in achieving
the target sales volume.
Formed competence:
readiness to analyze
and evaluate the
business  environment
of the organization
(enterprise), the
effectiveness  of its
economic activities, is
able to develop a
strategy, monitor its
implementation and
evaluate the
effectiveness of the
audit of professional
activities (commercial,
or marketing, or
advertising, or logistics,
or merchandising)

Monayasb koabi: M3b- 7
Monayab araybl:
MapKeTHHITIK 3epTTey JKoHe
Oackapy

ITon araybr: CaTbUIBIMIAp/IbI
Oackapy

IpepexBusuTi: MapkeTuar

IMocTpexkBusuri: urepuer
MapKETHHT

MakcaTsi: caTynap/isl
Oackapy HeTi3epiH
MEHTepyae, Tayapiap MeH
KBI3METTEP/I1 HapbIKTa
KBUDKBITYIAa  CTYACHTTEPAiH

TEOPHUSIITBIK, )KOHE MPAKTUKAIIBIK
JabIHIBIFBIH KAMTAMAChI3 €TY.

Koa mopyns: MUY- 7

Ha3Banue moayJis:
MapKkeTHHI0BOE UCCIIEI0BAHNE U
yIpaBIICHHUE

Ha3Banmue AMCUMUIJIMHBI:
VYnpasneHue npogaxamu
IIpepexBu3uT: MapkeTHHT
ITocTpekBHU3HUT: HNurtepHer
MAapKETHUHT

easn: obecrieueHre TEOPETUIECKOM

U TPaKTUYECKOW  MOATOTOBKHU
CTYACHTOB B YCBOCHUU OCHOB
YIIPaBIICHUS npoaaXamu,

MPOJBMKEHUH TOBapOB M YCIYT Ha
PBIHKE.

Kparkoe OIMCaHHe:

Code of module:
MRM- 7

Name of module:
Marketing research and
management

Name of
discipline:sales
Management
Prerequisites:
Marketing
Postrequisites: Internet
marketing

Purpose: to provide
theoretical and practical
training of students in
mastering the basics of




Kpbickamma cUNATTaAaMAaChI:
caTyJibl OackapyabIiH
TICUXOJIOTHSUTBIK ~ aCIIEKTUIepiH
KapacThIpabl. Carynapnbl
Oackapy OapbICHIHIAFbI
OciiBepOab i apHaIap/IbH
peui. bencenmi caty
TexHukacel. Kazipri >xarmaiina
caTyzsl YUBIMIACTBIPY.
KnuenTrin Ka)KCTTUIITH
Tajaay. Cayna areHTiHIH
xKyMbIchl. CaTy HOTHXKeEIepiH
KaKcapry. Knuentrepaig
A IbIFBIH
KaJIBIITACTBIPY/IaF bl
CATYIIBIHBIH POJi.

OKBITY HOTHKEIEPi:

Oimyi THiC:

- Tayapiap MeEH KbI3METTep/i
Oackapy oHEe YHBIMIACTBIPY
TEOPHSCHI,

- OHIMJII CaKkTay MEH OTKI3yIl
YUBIMAACTBIPY JKOHE
TEXHOJIOTHSCHL;

- KbI3MET KOpPCeTy HapBIFbIH]IA
Tayapiapisl KBUTKBITY
JKOCTIaphIH KYpY JKOHE OTKI3y
JKOCTIApPBIH KYPY.
KaasinTacaTbin

KY3bIpeTTiIKTep: (UpMaHbIH
KOMMEPLHSIIBIK KbI3METIH
YUBIMIACTBIPYABIH ~ TEOPUSACHI

MEH TMPaKTHKAChIH MeEHIepy,
Ou3HecTi OacKapyAblH HETi3ri
JAFABUIAPBIH  KAJBIITACTRIPY/Ia
KOMMEPIIUSHbBI
YUBIMIACTBIPYABIH MOHI MEH
MaHbI3bl,  COHBIMEH  Kartap
bupmaHbIH KbI3METIH/IE
YUBIMIACTBIPY  3JIEMEHTTepi
MeH NPUHLIUITEPIH KOJIIaHY.

PaccmaTtpuBaer ncuxosoruyeckue
aCHeKThl YMPaBICHUS MPOJaKaMH.
Ponp HeBepOanbHBIX KaHAIOB B
IIpoLIECCEe YIPABJICHUS IPOJaKaMu.
TexHUKHM  aKTUBHBIX  MPOJAXK.
Opranuzanus MPOJIaXx B
COBPEMEHHBIX YCIIOBUSX. AHaNN3
norpeOHocTel  knuenrta. PaGora
TOPrOBOrO  areHra.  YIydlleHue
pe3yapTaToOB MPOJIAXK. Posb
MpoJaBia B dbopMupoBaHuU
JIOSUTBHOCTHU KJIUEHTOB.
Pe3ysabTarsl 00yyeHus:

JOJIKEeH 3HATh:

- TEOPHIO yIpaBJICHU u
OpraHu3alyi TOBApPOB U YCIYT;

- TEXHOJIOTMIO ¥ OpraHH3aliH
XpaHEHUs U COBITA PO TYKITHH;
yMeTh COCTaBJISTh IU1aH
MIPOJBMKEHHSI TOBApOB HA PBIHKE
YCIIYT ¥ COCTaBJIATH IJIaH COBITA.

®dopmupyembie KOMIIETEHIHH:
OBnazeHue TEOPUM U NPAKTUKU
OpraHHU3aLH KOMMEPYeCKOu
NesITeNbHOCTH (PUPMBI, 3HAYCHHUE U
CYIIHOCTb OpraHH3aluu
KOMMepIuH B (OPMHPOBAHUHU

OCHOBHBIX HABBIKOB  YIIPABJICHUA

OM3HECOM, a TaKXKe [IpPUMEHEHHE
3JIEMEHTOB U HPUHIUIIOB
OpraHu3alii B JIEATEIHHOCTH
(bupMBL.

sales management,
promotion of goods and
services in the market.
Brief description:
Examines the
psychological aspects
of sales management.
The role of nonverbal
channels in the sales
management  process.
Active sales techniques.
Organization of sales in
modern conditions.
Customer needs
analysis. The work of a
sales agent. Improved
sales results. The role
of the seller in the
formation of customer
loyalty.

Learning outcome:
need to know:

- theory of management
and organization of
goods and services;
-technology and
organization of storage
and  marketing  of
products;

be able to make a plan
for the promotion of
goods in the market of
services and make a
sales plan.

Formed competence:
Mastering the theory

and practice of the
organization of
commercial activity of
the  company, the

importance and essence
of the organization of

Commerce in  the
formation of basic
business management
skills, as well as the use
of elements and
principles of the
organization in  the
activities of the
company.

Monyab koawi: M3b- 7 Kon monyns: MIY- 7 Code of module:




MonayJab ataybl:
MapKeTHHITIK 3epTTey KoHE
Oackapy

IIon araybl:
MapKETHUHT1
IIpepexBu3uTi: MapkeTunr

Keizmer

HocTpexkBu3uTi: InTepHer
MapKETUHT

MakcaThl: KbI3MET
MapKETHHTIHIH Heri3ri
TYCIHIKTEPI MEH
KOPCETKIIITEPiH OKBITY.
Kbickamma CHNIATTAMACKI:

KpI3MeT kepceTy caiachiHIaFbl
MapkeTuHr. bimim oepy

KBI3METI MapKETUHTIHIH MOHI,
Macenenepi,  MYMKIHAIKTEpi.
CBIPTKBI 9KOHOMHKAJIBIK,
KBI3METTETT MapKeTHHT: MOoHI,
MakcarTapbl, E€peKIIeTiKTepi,
KYPBUIBIMBI  J)KOHE Ma3MYHBI.
Caxranapipy KBI3METIHAET

MapKETUHITIH EpeKIICTIKTepi.

Ketepme KOHE Oeunmek
cayJazarbl MapKETHHT
epeKIIeTIKTEePI. Typucrik
Ou3HecTer1 MapxkeTuHr

MoceJieNepiH 3epaenenai
OKBITY HITHKEJIEpi:
61yl THIC: op
caJanapiarsl

TYpdi
MapKETHUHITIK
KBI3METTIH epeKIIEeTIKTEPIH
JKOHE  HAPBIKTBIH  MAaKCaTThI
CerMEHTTEpIH Tanjay, Oaranay
JKOHE  TaHJay  OMICTEMECiH;
HApBIKTB  CETMEHTTEY JKOHE
Tayapasl MO3UIUSIIAY
O/liCTEPIiH; ap TYpaii
HapbIKTap/a  JKYMBIC  iCTEY
Ke3iHJIeri MapKETHHT
KEILIEHIHIH epeKIIEeTIKTEPIH.
Kaabinracarbin
KY3bIpeTTiIiKTep:
MapKETUHTTIH omicTepiH,
TOCUIZIEPIH JKOHE KBhI3METTEPIiH
Oinmeni, oxapasl  ToXipuOene
KOJIAaHY/IbI TYCIHE/I].

Ha3Banue MmoayJisi:
MapkeTHHIr0BO€ UCCIIeIOBAaHUE U
yIpaBJeHHE

Ha3Banue qucUMIIHHBI:
MapkeTuHr yciyr
IIpepexBu3uT: MapkeTunr

ITocTpekBU3HUT: HNutepner
MapKETHHT
Hean U3yUYeHHS: U3y4eHue

OCHOBHBIX IIOHSATHHU M IOKa3aresei
B MapKETUHIE yCIIYT.
Kparkoe onucanue: MapkeTuHr B

chepe YCIIYT. CymHocTs,
POOJIEMBI, BO3MO>KHOCTH
MapKeTUHIa 00pa3oBaTeNbHBIX
YCIYT. Mapxketunr BO
BHEIIIHEAKOHOMHUYECKON

NESTENIbHOCTH:  CYLHOCTb, IIEJIH,
0COOEHHOCTH, CTPYKTypa u
coJiepKaHue. OcobenHoctu
MapKeTHUHIa B CTPaxoBOM
NeSITeIbHOCTH. OcobenHoctu

MapKETUHTa B ONTOBOM 51
PO3HUYHON TOprowiie. MapKeTUHT B
TYpUCTUYECKOM OM3Hece.

Pe3yabTarsl 00yueHus:

JOJDKEH ~ 3HATh: 0COOEHHOCTH
MapKETUHTOBOM  JESITEIBHOCTH B
Pa3IMYHBIX OTpacisiX U METOJUKY

aHalM3a, OIEHKH W  BbIOOpa
[[ETIEBEIX CErMEHTOB PBIHKA;
METOJIBl CErMEHTAIlMH pPBhIHKA |
HO3I/IHI/IOHI/IpOBaHI/I$[ TOBapa;
0COOEHHOCTHU KOMILIEKCa
MapkeTMHra npu pabote  Ha
pa3IMYHBIX PHIHKAX.

dopmupyembie KOMITETEHI[HH:

3HACT MCTOIbI, CIIOCOOBI U C.]'Iy}K6LI
MapKETHHIra, HNPpHUMCHCHHUE HX Ha
MPAaKTUKC ITOHUMACT.

MRM-7

Name of module:
Marketing research and
management

Name of

discipline:marketing
services

Prerequisites:
Marketing
Postrequisites: Internet
marketing

Purpose: the study of
the basic concepts and
indicators in the
marketing of services.

Brief description:
Marketing in  the
service sector. Essence,
problems, opportunities
of marketing of

educational  services.
Marketing in foreign
economic activity:

essence, goals, features,
structure and content.
Features of marketing
in insurance activities.
Features of marketing
in wholesale and retail
trade. Marketing in the
tourism business.
Learning outcome:
must know: features of
marketing activities in
various industries and
methods of analysis,
evaluation and selection
of  target market
segments; methods of
market  segmentation
and product
positioning; features of
the  marketing mix
when  working  in
different markets.
Formed competence:

knows the methods,
methods and services of
marketing, their

application in practice
understands.




Monayab koabi: BBM - 5
Moayab araybl: barbiTTap
OOMBIHIIIA MAPKETUHT

IIon araybl: XajablKapajablK
sKapHaMa

IIpepexBusurTep: MapkeTunr
IHocTpexkBU3UTTEP:
XasbIKapaJblK MApKETUHT,
KomMmyHMKaust MapKeTHHT1

Makcarthbl: CTYIEHTTEPIIH
TEOPHSIIBIK MPHHIIHATITEPII,
DIIEMEHTTEP/I,  XaJIbIKAPAIBIK
MapKETHHITI  JKy3ere acheipy

TOCUIZIEpIH OKBINI Oy >KoHE

oJIapbl OENTTl MIETENIIK XKOHE
OTaHJIBIK bupmanapIbH
MBICAJIBIHA KOJIIaHYIbIH
MPAKTUKATBIK JIaF IbLTAPBIH
MEHTrepYy.

Kbickaima CHIIATTAMACKI:
Onemaik xkoHe KaszakcTaHIbIK
JKapHama HapBIFBIHBIH
JKarganbl. KapKbIHABI Aambln
Kee JKaTKaH JKapHama
HAPBIFBL. XaJlbIKapaJibIK
JKapHama arcHTTIKTEPI.
bpenaunr. XaJblKapaJbIK
OpeHauHT Moceenepi.
XajaplKapanblK ~ MapKETHHITIK
KOMMYHHUKAIUsIIap.

Xanblkapanblk  MapKeTHHITIK
KOMMYHUKaIUAIApAblH ~ JKaHa

Kypanuapel. MoaeHueT xkoHe
XaJIbIKapaJIbIK KapHama.
Kapnama KBI3METIHIH
KYKBIKTBIK aCTeKTiIepiH
KapacTbIpaJibl

OKbITY HITHAKEIEPI: KapHaMa
HOTIDKENIEpIH  YHBIMIACTHIPY,
xocrnapiay koHe Oaranay, PR,
caTyzsl BIHTAJIAHJIBIPY
JaFIbIapbIH KOJIIaHY,

TIKEJIeW MapKeTuHr, jaepoec
cary.

KanbinTacaTblH Ky3bIpeTTep:
ap Typi HapbIKTap/a
HSKOHOMHUKAJIBIK  areHTTep/iH
MiHE3-KYJIBIK  CTpaTeTHsIChIH

a3ipreyre KabuIeTTi

Koa mopyasi: MII- 5

HasBanue moayis: MapKeTUHT 110
HaIlpaBJICHUSAM

Ha3panue nucuMnjinHbI:
MexnyHapoaHas pekiama
IMpepexkBu3uTHI: MapKeTHUHT
IMocTpekBU3UTHI:
MexnyHapoaHbI MapKETHHT,
MapkeTUHT KOMMYHUKaIAA

Heab:  u3yyeHue  CTyACHTaAMH
TEOPETUYECKHUX MIPUHIUIIOB,
JJIEMEHTOB, IPUEMOB peanu3aluu
MEXIYHApOAHOTO MApKETHUHIA U

OBJIaJICHNE NPaKTUYECKHUMHU
HaBBIKAMH HMX [PUMEHEHUS Ha
npuMepax JeATeIbHOCTH
M3BECTHBIX 3apyOeKHBIX u
OTEYECTBEHHBIX (DUPM.

Kpartkoe onucaHue:
PaccmarpuBaer COCTOSIHHE
MHPOBOTO M Ka3axCTaHCKOTO

pEKIaMHOro pbIHKA. JuHaMU4HO
pa3BHBaroIIMECs peKIamMHbIe
PBIHKH. Me:xtyHapoHbIe
peKjIamMHble areHTCTBa. bpeHauHT.
[Tpo6aemsl MEXIYHapOIHOIO
OpeHauHra. MexnyHapoaHble
MapKETUHTOBbIE  KOMMYHMKAIUH.
HoBrie cpenctBa MexayHapOAHBIX
MapKETUHTOBbIX ~ KOMMYHMKAIUH.
Kynetypa u  MexayHapomHas
pexnama.  [IpaBoBele  acHEKTbI
PEKJIaMHOM NeATEIbHOCTH.
PesyabTarhl o0y4eHus:
MPUMEHITh HABBIKM OpraHU3alluy,
IJIaHUPOBAHUS U OLICHKHU
pe3yapTaToB pEKIIamBl, PR,
CTUMYJIMPOBAHUS MPOJaXK, IPSIMOrO
MapKeTHHTa, NEePCOHAIbHBIX
MPOJAXK.

®dopmupyembie KOMIIeTeHIUH:

crocobeH pa3pabaThiBaTh CTpaTerud
TIOBEJICHHSI YKOHOMHYECKUX areHTOB
Ha Pa3NMYHBIX PhIHKAX

Code of module: MD-
5

Name of module:
Marketing by directions
Name of discipline:
International
advertising
Prerequisites:
Marketing
Postrequisites:
International marketing,
communications

Marketing

Purpose: students
study the theoretical
principles,  elements,
methods of
implementation of
international marketing
and  mastering the

practical skills of their

application on  the
examples of  well-
known foreign and
domestic firms.

Brief description:
Examines the state of
the world and
Kazakhstan advertising
market.  Dynamically

developing advertising
markets. International
advertising  agencies.
Branding. Problems of
international branding.
International marketing
communications. New
means of international

marketing
communications.
Culture and
international
advertising. Legal
aspects of advertising.
Learning  outcomes:
apply skills of
organization, planning

and  evaluation  of
advertising results, PR,
sales promotion,

direct marketing,
personal sales.




Formed competencies:

able to develop
strategies  for  the
behavior of economic
agents  in  various
markets
Moay.ab koawi: BEM - 5 Kox moayns: MII- 5 Code of module: MD-
Mopyas araybl:  barbiTTap | HasBanue moayJsi: Mapketusr no | 5
OOMBIHIIIA MAPKETHHT HaTpaBJICHUSM Name of module:
IMon arayei: Crpaterusuibik | HazBanue mucuumunel: | Marketing by directions
MapKETHUHT Crparernueckuii MapKeTUHT Name of
IIpepexBusurrep: Mapketunr | IlpepekBU3UTBI: MapKeTUHT discipline:Strategic
IMocTpekBU3UTTEP: IMocTpeKBU3UTDI: marketing

XasbIKapaJblK MApPKETUHT,
KoMmmyHuKaIs MapKeTUHT1
MakcaThbl: CTpaTErUsIIbIK
MapKETHHT OHE KOCITOPBIHIbI
JKOCIIapiiay pejii Typaibl OuTiM
bepy

Kbickama CHUMATTAMACKI:
CrpaTerusibik MapKETHUHT
YPOICIHIH ~ KYpBUIBIMBI ~ MEH
JeHrenepi. dupMaHbIH
MaKcaThl, = MaKCcaThl  JKOHE
HEerisri MiHJIETTEPI.
KopmopatuBTik  cTpaTerusHbl
AHBIKTAUTHIH (paKTOpIap MeH
Ma3MmyHbl. JKanfpi3  OusHec
CTpATEerHsICHI. CtpaTerusHbl
icKe aceIpy KypaJiapsl.
MapkeTHuHITe  CTpaTerHsUIbIK
OaKbLIAY BT YUBIMJIACTHIPY.
KocinmopbiHHBIH ~ 69ceKenecTik
APTHIKITBITBIKTAPHI.
MapKeTHHITeT1 CTPaTerHsIIbIK
JKOHE  Kellel  JKocrmapiay.
MapkeTHHrTi OaKpLIay,
Oaranay KOHE ayauT
CYpaKTapbIH 3epJenei i
OKbITY HOTH:KeJIepi:
MapKeTHHITI  KOCTapJaybIH
OTaHJIBIK KOHE QNIeMJIIK
TOXIpuOeci Oiy;

Kpicka >koHE y3aK Mep3imii
KocmapiayablH omicTepiH
Tannayabl YUpeHei.
KanpinTacatblH Ky3bIpeTTep:

KOCIOPBIH ~ JKOHE HapbIK
CTpaTerusChlHAa Tajjay Kacau
anajpel, Kaszakcranabik

EPEKIICTIKTI €CKEepPE OTBIPHIT
MapKETHHT OoiibIHIIA

MexnyHapoaHbI MapKETHHT,
MapkeTrHI KOMMYyHUKaUN

Menn: J1aTh 3HaHUS 0
CTPaTErMYeCKOM MApKETUHIE U O
POJIH IJITAHUPOBAHUS IIPEAIIPUATHS.
Kparkoe onucanme: CTpykTypa u
YPOBHH IIpoOIECCa CTPATErH4eCKOro
ynpapieHus. HazHaueHue ¢upmsl,

€¢ IeNd U OCHOBHEIC 3aJayu.
Coneprxanue 51 (bakTopsHI,
OTpPENIEIAIONINEe  KOPIOPATUBHYIO
crpareruto. CTparerus 0OIMHOYHOTO
OusHeca. WHcTpymenTapuit
peanu3anuu CTpaTeruu.
Opranuzanus CTPATETUYECKOTO
KOHTPOJISL.

Pe3yabTaThl  00y4eHHsi: 3HATh

OTEYECTBEHHBII M MHUPOBOM OIIBIT
TJITAHUPOBAHUST MAPKETHHTA;

- Oyayr ymeTrb  aHaIM3UPOBATh
JIOJITOCPOYHBIE M KPATKOCPOUHBIE
METO/bI IIJIAHUPOBAHMUS.
dopMupyemble KOMIIETEHIIMH:
CIIOCOOHOCTh aHAJIN3UPOBATh
CTpaTeruu NPEeANpUsITHS U PHIHKA,
pemaTh BOMPOCHI MPEANPHUSATHN IO
MapKEeTHHTY c y4eTOM
Kaszaxcranckoit  cneuuduxkua B
OyayuiemM mepuoje; pa3pabaThiBaTh
CBOHM MIPUEMBI B obnactu
MIPOU3BOJICTBA, COBITA, YIpaBIEHUS,
IIEH U T.].

Prerequisites:
Marketing
Postrequisites:
International marketing,
communications

Marketing
Purpose: to provide
knowledge about

strategic marketing and
the role of enterprise
planning.

Brief description:
Structure and levels of
the strategic
management  process.
The purpose of the
company, its goals and
main objectives.
Content and factors
determining corporate
strategy. Single
business strategy. Tools
for strategy
implementation.
Organization of
strategic control.
Learning outcomes: to
know domestic and
world  experience in
marketing planning;

- will be able to analyze
long-term and short-
term planning methods.
Formed competence:
the ability to analyze

the strategy of the
enterprise  and  the
market; to solve the

problems of enterprises
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MocesIenepal  IIeme  ayajbl;
OTKi3y, Oara, 6ackapy
OoiibIHIIIA o3 TOCUIACPIH

o3ipIieii anapbl.

in  marketing, taking
into account the
specifics of Kazakhstan
in the future period; to
develop their methods

in the field of
production, sales,
management,  prices,
etc.
Monayab koawi: M3b- 7 Kox monyns: MUY- 7 Code of module:
Moayab aTaybl: Ha3Banue moxy.isi: MRM- 7
MapKeTHHITIK 3epTTEY KOHE MapKkeTHHTOBOE HCCIIC/IOBAHUE U Name of module:
Oackapy yIIpaBIICHUE Marketing research and
ITon araybl: MapKeTHHTTI Ha3Banue IUCHHUILUIMHBI: management

Oackapy

IIpepexkBusurTep:
MapkeTHHITIK 3epTTeyiep
IHocrpexkBusurTep: MHTEpHET

MapKETHHT
Makcatbl:  ThIHAAyLIbLIApFa
HapPBIK JKarJIaibIH/la YHBIMHBIH
MapKETHHT TIK KbI3METIH
Oackapy OolibIHIIA OiTiM Oepy.
MapkeTHHT T 0oceKeIecTiK
opTa JKarJalbIHIA
TYTBIHYIIBIFA OarbITTAl

OTBIPBIT, OHBIH dJI€YETiH THIM/I
naijaiany Heri3igae
KOCIMOPBIHHBIH KOMMEPITHSIIBIK

TaObICTapblHA  KOJ  JKETKI3Y
Kypaibl  peTiHJe  TYCiHyre
epeKIIle Ha3ap ayaapblUIabl.

Kbickama CHNIATTaMachbl:
MapkeTusr Oackapy
mienmiMaepin  KaObuiaynarsl
UHTETpasaay (b yHKIUSACH
peTiHze. KopnoparusTik
JeHrenae MapKETUHITI
Oackapy. MapkeTnHrri
(G yHKITMOHATIBIK JeHrei e
Oackapy. MapkeTuHrri

acmanThIK JeHrenae Oackapy.
Kacinoperaaarbl MapKeTHHITIH

GyHKIIMOHANABIK ~ OaiIaHbICHL.
KaocinopblHHBIH ~ 69cekenecTik
aPTHIKIIBLIBIKTAPHI.

MapKeTHHITET1 CTPaTETHsITBIK
JKOHE  JKelleln  Kocmapiay.
MapkeTHHrTi OaxpLIay,
Oaranay JKOHE ayauT

VFBIMJIAPBIH 3€PTTEH/TI
OKBITY HITHIKeJIepi: aFIbIHbI

VYnpaBineHue MapKeTUHIOM
IIpepexkBU3UTBI: MapKETHUHTOBBIE
nccae0BaHue

IHocTpexkBu3uThl: VIHTEpHET
MapKETHHT

Heab: gaTh caymarensiM 3HaHHUS 110

yIIpaBJICHUIO MapKEeTUHTOBOH
NEeSTENIbHOCTbIO ~ OpraHu3allud B
YCIOBHAX PBIHKA. Ocoboe
BHUMaHUE YJESeTCs] MOHMMAHUIO
MapKeTUHIa Kak HHCTpyMEHTa
JOCTUKECHUS KOMMEPUYECKUX

YCHEXOB NPEANPUATHS HAa OCHOBE
3(PEeKTUBHOTO UCIOJIL30BAHUS €TO
MOTEHIMajga C OpHEeHTalued Ha

noTpeduTens B YCIOBUSIX
KOHKYPEHTHOH CPEJIBI.

Kpartkoe onucaHue:
PaccmarpuBaer claenyromme
ACIEKThl: MAPKETHHT KaK
HMHTErpUpYIOLas GyHKIMS B
MIPUHATHA YIPABJICHYECKUX
penieHui. VYmpasneHue

MapKeTUHIOM Ha KOPIOPATHBHOM
YpPOBHE. YTpaBJIeHHE MAPKETUHIOM
Ha  (yHKIMOHAILHOM  YpOBHE.
VYmpaBneHue  MapKeTMHIOM  Ha
WHCTPYMEHTAIbHOM YPOBHE.
OyHKIMOHATbHbBIE CBSI3U
MapKeTMHIa Ha  [OPeAIpUsITHH.
KonkypenTtHbie MIpEUMYyILEeCTBa
npeanpusatus. CrTpareruyeckoe U
ONEPAaTHUBHOE  IUIAHHPOBAaHUE B
MapkeTuHre. KoHTposib, OlleHKa u
ayJIUT MapKeTUHTa.

Pe3yabTaTel o0yuenusi: Brnanets
HaBBIKaMHU:

— OpraHu3aluu paboThl  CIYXKOBI

Name of discipline:
Marketing management
Prerequisites:
Marketing research
Postrequisites: Internet
marketing

Purpose: to  give
students the knowledge
to manage the
marketing activities of
the organization in the

market. Particular
attention is paid to the
understanding of
marketing as a tool for
achieving commercial
success of the

enterprise on the basis
of effective use of its
potential with a focus
on the consumer in a
competitive
environment.

Brief description:
Considers the following
aspects: marketing as
an integrating function
in management
decision-making.
Marketing management
at the corporate level.
Marketing management
at the functional level.
Marketing management

at the instrumental
level. The functional
relationship of

marketing in the




MEHTepy:

-KOCIIOPBIHJIAFBl ~ MapKETHUHT
KBI3METIHIH KYMBICBIH
YUBIMAACTBIPY;

- HapblK KOHBIOHKTYpAaChIH
Talgay JKOHE KOPIOPATHBTIK
JIEHren e CTPATErHSUTBIK
MapKETHHTTIK mIetiMaep i
a3ipiey;

- aJIbIHFaH HOTHKEJIep
Heri3iaae (YHKIIMOHAIBIK
JeHrenae MapKETUHTTIK
3epTTEeyJiep  JKYpPrizy  JKoHE
MapKETHHTTI Oackapy
OoibIHIIIA menrmaep
KaObLIIAY;

KaapinTacaTbin

KY3bIpeTTUIIKTep: YIBIMHBIH
OTICPAITUSITBIK KbI3METiHE
Tannay XKypri3yre >KOHE OHBIH
HOTHDKENIEpiH  0acKapyIIbUIBIK
nrenriMaepal  JalblHAay  YIIiH
naiiananyra KaOouieTTi

MapKeTHHTa Ha MPENpUITUH;

- aHanusa PBIHOYHOM
KOHBIOHKTYPbI u BBIPAOOTKH
CTPAaTErMYECKUX  MAPKETUHIOBBIX
peuieHUd  Ha  KOPIIOPaTUBHOM
YPOBHE;

— IPOBENECHHMS  MApPKETHUHIOBBIX
HCCIIEeI0OBaHU I " IIPUHATHS
pelIeHui o YIIPABJIEHUIO

MapKeTUHIOM Ha (QYHKIHMOHAIHLHOM
YPOBHC Ha OCHOBC IIOJYYCHHBIX
PE3yJIbTaTOB;

dopMupyemble KOMIIETEeHLIHM:
CHOocOOEH  MPOBOAUTH  aHAIU3
ONepaluvOHHON NEeATEIIbHOCTH
OpraHM3allil U HCIIOJIb30BaTh €ro
PE3YIbTATHI JIIA IOATOTOBKHU
yIPaBICHUYECKUX PELICHHM

enterprise. Competitive
advantages of the
enterprise. Strategic and
operational planning in
marketing. Control,
evaluation and audit of
marketing.
Learning
Proficiency:
- organization of work
of marketing service at
the enterprise;

- analysis of market

outcomes:

conditions and
development of
strategic marketing
decisions at the

corporate level,

- conducting marketing
research and making
decisions on marketing
management at the
functional level based
on the results;

Formed competence:
able to analyze the
operational activities of
the organization and
use its results to prepare
management decisions

Mopayas koawi: BEM - 5
Moayabs araybl:  barbITTap
OOMBIHIIIA MAPKETUHT

IIon aTaybl:
MapKETHHT
IIpepexkBu3uTi:
Oackapy
HocTpexkBu3uTi: IunioMabiK
’KYMBICTBI ()KOOaHBI) KoHE
KOpFay HeMece KeIIeH/ i
€MTHUXaH TarchIpy

MakcaTtbl: UHTEPHETTE
MapKETHHT KYHECIHIH
KYPBUTYBIH — OPTa,
MapKETUHITIK 3epTTEYIl
yibIMIacTBIpY, Tayap, Oara,
0oy KoHEe KOMMYHHKATHUBTI
casicaTThl Kypy Macenenepi
Typabl OUTIMIL
KaJIBIIITACTBIPY.

Kbickama cunatraMachl:
WNHTepHeT-MapKeTuHr

WNHureprer

MapkeTuHrri

Koa moayas: MII- 5
Hassanue moayasi: MapKkeTuHr o

HaIlpaBJICHUSIM
Ha3sBanmue AUCHHUILIMHBI:
HNHTepHeT MapKeTUHT
IIpepexBusuT: VYmpasieHue
MapKETHHIOM

IMocrpexkBu3ur: Hamucanue wu
3aInTa JUIUIOMHOM paboThI

(mpoekTa) UM c1aya KOMILJIEKCHOTO
JK3aMeHa

Heas: npuoOpereHue cTyIeHTaMU
3HAHUU B TIOCTPOCHUN CHCTEMBbI
MapkeTuHra B MHTepHere - cpena,
OpraHu3alus MapKETHHTOBBIX
HCCIIEIOBaHUM, BOIIPOCHI
MOCTPOEHUSI TOBAPHOMW, IIEHOBOM,
pacnpenennTenbHon u
KOMMYHHKATUBHOM MOJIUTUKH
Kparkoe onmcanme: I3syuaer
OCHOBBI WHTEPHET-MapKETHHIA.
Wudpactpykrypa UHTEPHET-

Code of module: MD-
5

Name of module:
Marketing by directions
Name of
discipline:Internet
marketing
Prerequisite:
Marketing management
Post-requisites:
Writing and defending
a thesis (project) or
taking a comprehensive
exam

Purpose: the
acquisition of students
knowledge in  the
construction of the
marketing system on
the Internet-the
environment, the
organization of



http://www.aup.ru/books/m80/1.htm
http://www.aup.ru/books/m80/2.htm

Heriznepi. MaTepuer-
MapKETUHT UHPPAKYPHUTBIMBIL.
Keke TyThIHYLIBIIIAPMEH ©3apa
ic-kumbL1. IHTEepHETTET1 Tayap
casicaThbl )KOHE KbI3METTEP
HapbIFbl. bara cascarsl xKoHE
uHtepHeT. XKapHama,
UHTEPHETTE OTKI3Y JKOHE
JKYPTIIBUIBIKIIEH OaiIaHbICTHI
pIHTANIAaHABIPY. HTEpHETTE-
opTa, MAPKETUHITIK
3epTTeyepai YHbIMIacThIpy,
TayapJbIK, Oara, TapaTy KoHe
KOMMYHHKATHBTIK CasiCaTThI
KYpY Macenenepin
KapacTbIpaJibl

OKBITY HOTHKEIEPi:

- UHTEPHET-MapKETHHT
epeKIIeINiKTepi Typassl Oiexi;

- HWHTEpHET-
MapKETHHT
UH(}paKypbUIBIM
BIHBIH HETI3T1
3JIEMEHTTEPIH
Oinei.

KaapinTacaTbin

KY3bIpeTTIIKTep: HHTEPHET

MapKETHHT YUBIMIACTBIPY

KaoieTi KaJIbIIITaCKaH,

WHTEPHETTE MapKETHHTTIK

CTpaTerusiHbl THIML KYprizyre
KaOlJIeTTi.

MapkeTuHra. BzaumopeicTBue ¢
I/IHI[I/IBI/II[yaJIBHBIMI/I

MOTPEOUTEIISIMH. TosapHas
IIOJIUTUKA W  PBIHOK YCIyI B

uHtepHeTe. lleHoBass momuTHKAa ©
UHTEPHET. Pexnama,
CTUMYJIMPOBaHHE COBITA M CBS3U C
OOIIIECTBEHHOCTHIO B MHTEpHeTE. B
Wuteprnere - cpenma, opraHu3anus
MapKETUHTOBBIX UCCIIEIOBAHHIH,
BOINPOCH  NTOCTPOCHUSI TOBAPHOM,
LICHOBOM, PpAaCHpPEACIUTENBHON U
KOMMYHUKAaTHBHOW TOJUTHKH
Pe3yabTaThl 00y4eHus:

-METh IpeCTaBICHNE 00
0COOEHHOCTSIX UHTEPHET
MapKeTHHTa;

- 3HAaTh
AJIEMEHTHI
UHGPACTPYKTYPHI
HNurtepHer-
MapKEeTHHTa.

®opMmupyembie KOMIIeTeHLHH:
peoOpeTaeT HaBBIKOB OpraHU3aINN
WHTEpHET-MapKEeTUHTa,  CrnocoOeH
3¢ pexTUBHO MIPOBOJIUTH
MapKETUHTOBBIE  CTpaTeTMd B
UHTEpHETE.

OCHOBHBIC

marketing research, the

construction of
commodity, price,
distribution and

communication policy
Brief description: He
is studying the basics of
Internet marketing. The
infrastructure  of the
Internet marketing.
Interaction with
individual consumers.
Commodity policy and
the market of services
on the Internet. Pricing
and Internet.
Advertising, sales
promotion and public
relations on the
Internet. On the Internet
- the environment, the
organization of
marketing research, the
construction of
commodity, price,
distribution and
communication policy
Learning outcomes:

- have an idea about the

features of Internet
marketing;

- know the basic
elements of the Internet
marketing
infrastructure.
Formed competence:
acquires  skills in
organization  Internet
marketing, can
effectively implement

marketing strategies in
the Internet.

Moayasb koabi: BBM - 5
Moayab araybl:  bareiTTap
OOMbIHIIIA MAPKETHHT

ITon araysr: Keizmer xHe
Tayap MapKeTHHI1
IIpepexBu3uri:
Oackapy
HocTpexkBu3uTi: {UnioMabIK
KYMBICTHI (3)KOOAHBI) KOHE
KOpFay HeMece KeIIeH]Ti

MapKeTuHrTI

Koa moayasi: MII- 5
HasBanue moayisa: MapKeTHHT 110

HaIlpaBJICHUSAM
Ha3Banmue AUCHHUILINHBI:
MapkeTHHr TOBapOB U yCIIyT
IIpepexkBusuT: VYmpasneHue
MapKETHHIOM

ocrpexkBu3ur: Hamnucanue wu
3aruTa IUIUIOMHOM paboTsl

(mpoekTa) Ui caadya KOMIUIEKCHOTO

Code of module: MD-
5

Name of module:
Marketing by directions
Name of

discipline:Marketing of
goods and services
Prerequisite:
Marketing management
Post-requisites:



http://www.aup.ru/books/m80/2.htm
http://www.aup.ru/books/m80/3.htm
http://www.aup.ru/books/m80/3.htm
http://www.aup.ru/books/m80/3.htm
http://www.aup.ru/books/m80/5.htm
http://www.aup.ru/books/m80/5.htm
http://www.aup.ru/books/m80/5.htm
http://www.aup.ru/books/m80/6.htm
http://www.aup.ru/books/m80/6.htm
http://www.aup.ru/books/m80/9.htm
http://www.aup.ru/books/m80/9.htm
http://www.aup.ru/books/m80/9.htm

E€MTHUXaH TarchIpy

Makcatbl: KbI3METTED MEH
TayapJiap HApBIFBIHBIH
€peKIIeNiri Typajbl TYCIHIK
oepy, OCHI cajajapablH

OpKAWCBICBIHA MAapKETHUHITIK
Kypangap/sl naiianany
epEeKIIeNIKTEPiH KOPCeTy
Kbickaima CHNIATTAMACKI:
Tayapnap MeH  KbI3METTEp
CaJIaChIH/IaFbl MapkeTHHTr.
binim oepy KBI3METI
MapKETHUHTIHIH MOHI,
Mocenenepi,  MYMKIHIIKTEpi.
ChIpTKBI HKOHOMHUKAIIBIK
KbI3METTErl Tayap MapKeTHHTI:
MOHI, MakKcaTTaphbl,
epeKIIeIiKTepi, KYPbUIBIMBI
XKoHe Ma3MyHbI. CakTaHapIpy
KBI3METIHAET] MapKETHUHITIH
epekmrenikrepi. Kerepme xone
Oediiek caynagarbl MapKETHHT
epeKIIeIiKTepi. Typucrik
OusHecTeri MapkeTuHr
YFBIMJIAPBIH 3epeiei i
OkbITY HOTHKeJIepi:
Tayapjap MEH  KbI3METTEep
CaJIaChIH/IaFbl KOCIMOPBIHIAPIBI
MapKETUHTTIK OaranayibIH
Ka3ipri  3aMaHfbl, FBUIBIMU
OPUHLMITEPT MEH OICTEpPIH
naiganany JIaF IbLTAPBIH
MEHTepy

KaabinracaTrbin
Ky3iperTijiikTep: KbI3MET
KOpCceTy  calachblHAa  JKOHE
Tayapnap yIlIiH MapKeTHHITIK
Tanuay KypalJapbIH
nanjananyra, KbI3MET KOpceTy
MeH Tayapiap OarachiH
ecenreyre, Oara  Oenrurey
CTpaTerusiChIH azipneyre,
Tayapyap MeH KbI3METTep YIIiH
no3uIusiay  OargapiaMachiH
o3ipieyre,  Tayapiap — MeH
KBI3METTEP HapPBIFBIHAA
0aceKeecTiK Tanaay
KYprizyre KabieTTi.

JK3aMeHa

eab: [garb MpeaCTaBICHUE O
cnenuuke  peIHKA  yCIyr  H
TOBapOB, TIOKa3aTh OCOOCHHOCTHU
HCMOJIb30BAHUSI ~ MApKETHHIOBOTO

WHCTPYMEHTApUS B KAKJIOW U3 3TUX
chep

Kparkoe onucanue: W3yuaer
MapkeTUHI B cdepe TOBapoB U
ycayr.  CymiHOCTh,  MPOOJIEMBI,
BO3MOYXHOCTHU MapKeTHHTa
00pa3oBaTENbHBIX YCIIYT.
MapkeTuHr TOBapoOB BO
BHEIIHEAKOHOMUYECKOU

NEeSTeNbHOCTH:  CYIIHOCTb, IIeJH,
0COOEHHOCTH, CTPYKTypa u
coJiep>KaHue. OcoOenHoctu
MapKeTHUHIa B CTpPaxoBOH
JESTEIbHOCTH. Ocobennoctu

MapKeTHMHIra B ONTOBOM u
PO3HUYHOMN TOProwie. MapKeTHHT B
TYpUCTHYECKOM OHM3HECE.

Pe3yabTaTbl 00y4eHUsl: OBIAACTh

HaBbIKAMH HCIIOJIb30BaHUS
COBPEMEHHBIX, HAaYYHBIX
MIPUHLUIIOB u METO/IOB
MAapKETUHT OBOM OLIEHKH

NpeanpusATHii cepsl TOBapoB U
ycayr

®opmupyembie KOMIIETCHIIUM:
crIoco0eH HUCIIOJIb30BaTh
WHCTPYMEHTHI MapKETUHTOBOTO

aHaiM3a B cdepe yciayr u Juid
TOBApPOB, PACCUUTHIBATh LIEHBI Ha
YCIYTH W TOBaphl, pa3paldaThIBaTh
CTpaTeTuto [IEHOOOpa30BaHus,
pa3pabaTbiBaTh porpaMMy
MO3UIIMOHUPOBAHUS JUIsI TOBApPOB U
YCIYT, TPOBOJWTH KOHKYPEHTHBIN
aHaJIN3 Ha PHIHKE TOBAPOB U YCIYT

Writing and defending
a thesis (project) or
taking a comprehensive
exam

Purpose: to give an
idea of the specifics of
the market of goods and
services, to show the
features of the use of
marketing tools in each
of these areas

Brief description:
Studies marketing in
the sphere of goods and
services. Essence,
problems, opportunities
of marketing of
educational  services.
Marketing of goods in
foreign economic
activity: essence, goals,
features, structure and
content. Features of
marketing in insurance
activities. Features of
marketing in wholesale
and retail trade.
Marketing in  the
tourism business.
Learning outcomes:

to master the skills of
using modern scientific
principles and methods
of marketing evaluation
of enterprises in the
sphere of goods and
services

Formed competence:
able to use the tools of
marketing analysis in
the field of services and
goods, to calculate
prices for services and
goods, to develop a
pricing strategy, to
develop a positioning
program for goods and
services, to conduct
competitive analysis in
the market of goods and
services

Moayab koabsi: BbM -5

Koa mopyas: MII- 5

Code of module: MD-




Moayab araybl: barbiTTap
OOMBIHIIIA MAPKETUHT

IIon araybl: OHEPKICINTIK
MapKETUHT

Prerequisite: Marketing
management

Post-requisites: Writing and
defending a thesis (project) or
taking a comprehensive exam
MakcaTsi: OHEPKACINTIK
MapKeTHHT1

OOMBIHIIA TEOPHUSUIBIK OUTIMIH

OKBITY.
Kbickama CUMATTAMACHI:
OHepKocinTIK MapKETHHT
TypaJbl YKaJIIIbI TYCIiHIK.
OHepKoCcinTIK MapKETHHT
amicrepi. Herisri
KaTBICYIIbLIAp MeH
oObekTinep. byriari  Tanma
OHEPKAICIMNTIK MapKETHHTTIH
namy  ypaici.  MapKeTuHrTi

acmanThIK JeHreiige Oackapy.
Kacinopeiaaarbl MapKETHHITIH
GyHKIMOHAIABIK ~OalIaHbBICHI.
KocinopbeiHHbIH ~ 09cekennecTik
APTHIKIITBITBIKTAPHI.
MapKeTHHTTeT1 CTPaTerHsIIbIK
JKOHE Kee xKocrapiay
MoceleNIepiH KapacThIpaabl
OKbITY HOTH:IKeJIepi:
MapkeTHHT TiH aKIMapaTThIK
0a3achlH Tannay HKOHE
HApBIKTBl 3€PTTEy OIICTEpIiH;

)kaHa Ourimali  e3  OeriHIe
MEHTepy JKOHE MAapKEeTHHITIK
aKnaparThl napanany
JaFIbLTAPBIH MEHTEPreH.
Kaabinracarbin
Ky3iperTinikTep:
OHEPKACINTIK MapKETHUHT
HETi31H  JKOHE  TEOPHSUIBIK

9JIicCHaMaChIH UTepe/Il.

HazBanue MoayJsi: MapKeTHHT 11O

HaIpaBJICHUSAM
Ha3Banmue AUCHHUILIMHBI:
[IpoMBIIITIEHHBIM MAPKETUHT
IIpepexBU3UT: VYnpasnenue
MapKETUHIOM

IMocTpexkBu3ut: Hanucanue wu
3amuTa JTUIUIOMHOM paboThI

(mpoekTa) uiu caada KOMIUIEKCHOTO
JK3aMeHa
Hean: nate odmiee TEOPUTHYECKOE

3HAaHUE O IIPOMBILUICHHON
MAapKETHHTE.

Kparkoe OonuCaHMeE:.
PaccmarpuBaer o0ree MmoOHATHE O
MPOMBIIUIEHHOM MapKETHUHTE.
Metonsl MPOMBIIUICHHOX

MapkeTuHra. OCHOBHBIE YYaCTHUKHU
1 00bexThl. Ha ceromuamuuii neHp

TEHJICHLIUH pa3BUTHA
MPOMBIIIIIEHHOTO MapKeTHHTa.
VYnpaBiaeHne  MapKeTHMHIOM — Ha
WHCTPYMEHTAILHOM YPOBHE.
@DyHKIMOHAIbHBIE CBSI3U
MapKeTHHTa  Ha  NPEANPHUSITHH.
KonkypeHTtHble IPEeUMYyIIEeCTBA
npennpustus. Crpaterndyeckoe U
ONEpaTUBHOE  IUIAHUPOBAHUE B
MapKeTHHTE.

Pe3yabTarsl 00yuenusi: Brnazgeer:
METOAaMH H3y4YeHHsS pbIHKA |
aHamu3a WHQPOPMALMOHHOM 0a3bl
MapKETHHTA; HaBBIKAMHU
CaMOCTOSITEIILHOTO OBJIA/ICHUS
HOBBIMH 3HAaHUSIMH "
UCIOJIb30BAHUS MapKeTUHTOBOM
nH(popmManuu.

®opMmupyembie KOMIIeTeHLUH:
TEOpETUYECKHE OCHOBBI u
METOJI0JIOTUN MapKeTHUHTa

MMPOMBIINIJIICHHOI'O OCBOCHUA.

5

Name of module:
Marketing by directions
Name of
discipline:Industrial
marketing
Prerequisite:
Marketing management
Post-requisites:
Writing and defending
a thesis (project) or
taking a comprehensive
exam

Purpose: to give a
General theoretical
knowledge of industrial
marketing.

Brief description:
Examines the General
concept of industrial
marketing. Methods of
industrial ~ marketing.

The key actors and
objects. To date, the
development trends of
industrial ~ marketing.
Marketing management
at the instrumental
level. The functional
relationship of
marketing in the
enterprise. Competitive
advantages of  the
enterprise. Strategic and
operational planning in
marketing.

Learning outcomes:

Owns: methods of
market research and
analysis of the
information base of
marketing; skills of
self-mastery of new

knowledge and the use
of marketing
information.

Formed competence:
theoretical foundations
and methodology of
marketing of industrial
development.

Mopayas koabi: M3b- 7

Koa mopyns: MUY-7

Code of module:




MonayJab ataybl:
MapKeTHHITIK 3epTTey KoHE
Oackapy

IIon  araysl:
Oackapy
IIpepekBHU3UTI: MEHEKMEHT
HocTpexkBu3uTi: J(MiIoMabIK
JKYMBICTBI  (3)KOOAHBI)  KOHE
KOpFay  HeMece  KeIeHIl
E€MTHUXaH TaIrcbIpy
MakcaThl:

Kobamnaps

«Kobanap bt
Oackapy» WHBECTULIHSIIAY
THIMOL JKOJIJIAPBIH,
WHBECTUIMSUTBIK Tanuay >KOHE
Oomxkay amicrepi MEH
MOJIeNbepi HeTi31H/e
yKoOamapapl Oackapy
KypaJlIapbliH  d3ipiey  OOJIbII
TaObBLIAABI.

KbIickama cunatraMachl:
Keneci mocenenepai 3eprreii:
»Ko0anbIK 0ackapy
epeKIernikrepi, AKnapaTThIK
TEXHOJIOTHSIIAP CaJlaChIHIaFbl
XKobGamapaer 6backapy amicrepi;
»00anbIK ToCLIAl backapyaa
KOJIIaHy, 5K00aIbIK
KOMaHAalap/Ibl KYpy *KoHe
Oackapy JarabplIapbiH
KaJBIITACTBIPY; KOOATBIK
OacKapyabl KaMTaMachl3 €TETiH
3aMaHayH aKnapaTThIK
Ky#enep/i KoaaaHy.

OKBITY HITHIKEJIepi:

’Kobansr Oackapy o1icCHaMaJbIK
Kypangap/sl naiiaanana Oimy
KaabInTacaTblH Ky3bIpeTTep:
CTpaTeTUsIIbIK MIHJETTEpAl
ey YIIH Ka3ipri 3aMaHFbl
KOPITOPaTUBTIK Oackapy
OMICTEPIH YKIMETTIK  KapiKbl
KoJj1aHa 01y

Ha3Banue MmoayJisi:
MapKeTHHTOBO€ UCCIIeIOBAaHUE U
yIpaBJICHUE

Ha3Banue AUCHUILINHBI:
VYnpasieHue npoeKTaMu
IIpepekBU3UT: MCHEKMEHT
IMocTpexkBu3ut: Hanucanue wu
3amuTa JTUIUIOMHOM paboThI
(mpoekTa) uiu caada KOMIUIEKCHOTO
JK3aMeHa

Hean: pazpabotka 3hPEeKTUBHBIX

yTein MHBECTUPOBAHUA»
yIpaBJiCHHE npoekramu',
WHCTPYMEHTOB yIpaBiIeHUS
MIPOEKTaMHU Ha OCHOBE METOJIOB M
MoJenen WHBECTULIMOHHOTO

aHaJIM3a U IIPOrHO3UPOBAHUS.
Kparkoe onucanue:

N3yuaer cuenyronime
0COOEHHOCTH IIPOEKTHOTO
YIIpaBJIICHNUS, METOAUKaMU
ylpaBJIeHUsI TpoekTamMu B cdepe
MH()OPMAITMOHHBIX TEXHOJIOTHIA;
BbIpaOOTKa HABBIKOB IPUMEHEHHUS B
YIPABJIEHUU IPOEKTHOIO IMOJIX0JA,

BOIIPOCBHI:

CO3JIaHMS u PYKOBOJICTBA
MIPOEKTHBIMU KOMaHJaMH;
IIPUMEHEHHE COBPEMEHHBIX
MH(OPMALIMOHHBIX CHUCTEM,
o0ecreunBaromux IIPOEKTHOE
yIpaBJICHHE.

PesynbTaTnl 00y4yeHus:

YMeHue HCIIOJIb30BATh
METOJIOJIOTUYECKUE  HHCTPYMEHTHI

yIIpaBIICHUS IPOCKTOM
dopmupyemble KOMITETEHIIUN:
YMEHHUE TPHUMEHSTh COBPEMEHHEIC
METObI KOPIIOPATUBHOT'O
VIIpaBJICHUS] TPABUTEITHCTBEHHBIMU
¢uHanca

MRM- 7

Name of module:
Marketing research and
management

Name of
discipline:project
Management
Prerequisites:
management
Postrequisites: Writing
and defending a thesis
(project) or taking a
comprehensive exam
Purpose: development
of effective ways of

investment" project
management”, project
management tools
based on methods and
models of investment
analysis and

forecasting.
Brief description:
Studies the following

issues:  features  of
project  management,
project management
techniques in the field
of information
technology;

development of skills in
the management of the

project approach, the
creation and
management of project
teams; the use of
modern information
systems that provide
project management.

Learning outcome:

Ability to use

methodological tools of
project management

Formed competencies:
ability to apply modern
methods of corporate

management of
government finances
Moayab koawi: M3b- 7 Kox moayns: MUY- 7 Code of module:
Moayab aTaybl: Ha3Banmne moay.is: MRM- 7
MapKeTHHITIK 3epTTey KOHE MapKkeTHHTOBOE UCCIIeIOBAaHHE U Name of module:

Oackapy

YIIPABJICHUE

Marketing research and




Ilon araybl: busnecri
YUBIMAACTBIPY

IpepexBusuTi: MeHeKMEHT

MocTpexkBu3uTi: IUNiIoMIbIK
JKYMBICTBI ~ ()KOOAHBI)  JKOHE
KOpFay  HeMece KeIeH Tl
E€MTHUXaH TarchIpy

MakcaTbl: Om3HeC
CaJIaChIH/IaFbl TEOPHSIIBIK JKOHE
TOXKIpUOETIK oM

CTYACHTTEPl KapyJIaHIbIpy, 63
OM3HEC, KOCIMKEpNIiKTI OachiM
OarpITTaphI OoiipIHIIIA
CTYIEHTTEPAIH OLTiM ayKbIMBIH
KaJBINTACTBIPY JKOHE OW3Hec-
xKocmappl d3ipiey OoibIHIIA
MPAaKTUKAJIBIK JIaFIbLIAPIbI
UEJICHY1 KOMEKTECY.

Kpickama cunarramMachl:
busnec TyciHiri, 1amy TapuXbl.
buznec  TypnepiH  KIKTey.
busHecti Xyprizy HbICaHAApHI.

buzHec cyOBeKTiIEpiH TipKey
TOpTIOi. KocinopbraubIg
OaHKPOTTHIFBI KOHE
TapaTbUIYhL. busnec
UH(OPAKYPBUIBIMBIH  KYPYIBIH
00BEKTUBTI KaXKETTLIIT.

busnec uHQPaKypbUIBIMBIHBIH

anementrepi. Kenmen xyiieci.
KeneHHiH aHBIKTaMachl >KOHE
G yHKIHSIIAPHL. busnectig
calnblKk  JKydeci.  busnecreri
MEHEKMEHTTIH HeT13r1
HPUHLIUAIITEPI. busnecreri
nepcoHanpl  Oackapy JKoHe

ICKepJIIK 3THKAa MICeJIENepiH
KapacThIpa/ibl
OKBITY HOTHKEJIEPi:

biny kepek: - »kammel opTa
OLTIM HETI31HAEC, OW3HEC >KOHE
KOCIMKEPIIiK caJIaChIHIAFbI

Ou1IMI MEH TYCIHITIH KepCeTe;

HSKOHOMHKAJIBIK JKYHe peTiHJe
Ou3Hec MpOLECIH
YUBIMIACTBIPYABIH ~ TEOPHSICHI

MeH MpaKTUKAChl TYTac TYCIHY,

KOHE BIHTAJAHIBIPDY Ou3Hec
YUBIMAACTBIPY dbopmanapsl,
KOMITaHUsIap, 6usHec-

KocTapiay 3JEMEHTTEpl XKoHE
OHBI ICKE achlpy Ke3eHJepi,

Ha3Banmue AUCHHUILIMHBI:
Opranuzanus OuszHeca
IpepexBu3nT: MEHETKMEHT
IMocrpexkBu3ut: Hanucanue wu
3almTa JUILUIOMHOM paboThI
(mpoekTa) uinu caadya KOMILUIEKCHOTO
JK3aMeHa

Heasn: TEOPETUYECKUE u
MpakTU4ecKre 3HaHus B cdepe
ousHeca IOMOYb CTYACHTaM

MPUOOPECTH MPAKTUUYECKHE HABBIKU
10 BOOPYKEHUIO, (HOPMHUPOBAHHIO
Kpyro3opa 3HaHUW CTYJIEHTOB IO

MIPUOPUTETHBIM HaIpPaBICHUSIM
CBOETO OusHeca,
MpEeANPUHIMATEIHCTBA u

pa3paboTke OM3Hec-TIIaHa.
Kparkoe onucanue:

N3yuaer nonstue OuzHeca, UCTOPUS
pasButusa. Kiaccudukanus BUaOB
ousHeca. DopMbl BeleHUs OU3HEca.
[Topsmox perucrpanuu CyOBEKTOB

OusHeca. bankpoTcTBO u
JIMKBUIALHUSA MIPEATPUSITHS.
OOBeKTUBHAS HEOOXOINMOCTE
cO3JaHus UHPPACTPYKTYPHI
OusHeca. DIeMEeHTHI
UHOPACTPYKTYPHI OousHeca.
TamoxeHHas CHCTEMA.
Omnpenenenne U byHKIHIN
TaMOkHHM. HamoroBas  cucrtema
ousHeca. (OCHOBHBIE TPUHIIHUIIBI
MeHEeHKMEHTA B ousHece.
VYmpasnenue MEePCOHAIOM B
OusHece W JeloBasg  DTHKA.

PesynbTaTnl 00y4yeHus:

YMeTb: - IEMOHCTPUPOBATh 3HAHUSA
U TIOHUMaHue B o0yiacTu Ou3Heca U
MPEeINPUHIMATEIBCTBA HA OCHOBE
o01iero cpenHero ooOpa3oBaHUSA; -
MOHUMATh IIEJIOCTHOE TTOHMMAaHUE
TEOPUHM W TPAKTHUKH OpraHU3aluu

Ou3Hec-TIpoiecca KaK
9KOHOMMUYECKOMN CHCTEMBI, u
MOTUBHPOBATh (hopMbI

opraHmu3anuu OuszHeca, KOMIIaHUH,
3JIEMEHTHI OW3HEeC-TUTAHUPOBAHUS U
JTambl €€ peaau3allud, MPUHIIHIIBI
opraHu3anvun u JCATCIIBHOCTHU
0a30BBIX COCTaBJISIONINX
HH(PPACTPYKTYpHI OM3HECA.
dDopMupyeMble KOMIETEHIIUH:

management

Name of discipline:
business Organization
Prerequisites:
Management
Postrequisites: Writing
and defending a thesis
(project) or taking a
comprehensive exam

Purpose:  theoretical
and practical
knowledge in the field
of business to help
students acquire
practical ~ skills in

armament, formation of
horizons of knowledge
of students in priority
areas of their business,
entrepreneurship  and
business plan
development.

Brief description:
Studies the concept of
business, history of
development.
Classification of types
of business. Forms of
business. The order of
registration of business
entities. Bankruptcy
and liquidation of the
company. The objective
necessity of creation of
business infrastructure.
Elements of business
infrastructure. Customs
system. Definition and
functions of customs.
The tax system of
business. Basic
principles of business
management. Personnel
management in
business and business
ethics.

Learning outcome:

To be able to: -
demonstrate knowledge
and understanding in
the field of business and
entrepreneurship on the




TYXKBIpBIMAaMalIap MeH Ou3Hec
UH(PAKYPBUIBIMBIHBIH 0a3aJIbIK

Kypamac HeT13r1
OipIeCTIKTEpPiHIH
YHBIMIACTHIPBLTYBI MEH

KBI3MET IPUHIIMIITEPI
KanpInTacaTblH Ky3bIpeTTep:

On OusHec IKIKTEy IKOHE
naiianany caJlaChIH/IaFbl
TOXKIpUOECiH MEHTepei;
Ou3HecTi YUBIMAACTBIPY
TOCUIZIEpIH  KOHE  QICTEepiH
yipeHeni.

OH BIIaieeT OIBITOM B 00JIACTH
KJIacCU(DUKAMU M HUCIOJIb30BaHUS
Ou3Heca; wM3ydaeT CIOCOOBI |
METObI OpraHu3aIy OU3Heca.

basis of General
secondary education; -

to  understand  the
holistic  understanding
of the theory and
practice of the
organization of the

business process as an
economic system and to
motivate the form of
business organization,
company, elements of
business planning and

the stages of its
implementation, the
principles of
organization and
activities  of  basic
components  of the

business infrastructure.

Formed competencies:
He has experience in
the field of
classification and use of
business; studying ways

Moayas koabi: M3b- 7
Monayab araybl:
MapKeTHHITIK 3epTTey KoHE
Oackapy

IIon araybl: XanbIKapaibiK
MapKETHHT

IIpepexBu3uTi: MapkeTunr
IHocTpexkBu3uTi: [UnioMabIK
JKYMBICTBI (3k00aHBI) KOHE
KOpFay HeMece KEIIeH/I1
E€MTHUXaH TarchIpy

Makcatbl: XaJIbIKapaJIbIK
MapKETUHT OOMBIHIIIA HET13T1
3aHJIBUIBIKTAPMEH JKOHE OHBIH
KYPacTBIPYBI epeKIIeiKTepi
Typajbl TEOPHUSUIBIK OLTIMTI
CTyJIGHTTEpre Oepy.

Kpickama cunarramacel:
XamplKapanblK ~ MapKeTHUHITIH
MOHI MeH  Makcatel. KP
HPKOHOMHKACHIHA XaJIBIKAPAIBIK
MapKEeTHHITI eHT13y
KOKETTUIIIT MEH Macenenepi.
XanpIKapasblK — (hupMamapabiy
KBI3METIHET] MapkeTuHr.

Kon mopynsa: MUVY-7

Ha3Banue moayJis:
MapkeTHHI0BOE UCCIIEI0BAHNE U
yIIpaBJICHHE

Ha3sBanmue AUCHHUILINHBI:
MexayHapOIHbI MApKETUHT
IIpepexBu3ut: MapkeTHHT
MMocrpexkBu3ur: Hamucanue wu
3amuTa JUTUIOMHOMN paboTHI
(mpoexTa) WM claya KOMILJIEKCHOTO
JK3aMeHa

ean: aThb CTyA€HTaM
TEOPETUIECKHE 3HAHUA 1o
MEXTYHAPOTHOMY MapKeTHHTY,
00ecIeYnBaroIInX CHCTEMHOE
MpPEJICTaBICHUE 00 OCHOBHBIX

3aKOHOMEPHOCTSIX U OCOOCHHOCTSIX
ee popMHUpPOBaHUSI.
Kparkoe onucanue:
N3yuaer cymHOCTH U
MEXITYHapOAHOIO
HeoOxomumocte  #
BHEJPEHHUS
MapKeTUHIra B
MapkeTusr B

LEeH
MapKEeTHHTA.
poOIeMbI
MEXIYHAPOJAHOTO
skoHOMHUKY PK.
ACATCIIbHOCTHU

and methods of
business organization.
Code of module:
MRM- 7

Name of module:
Marketing research and
management

Name of

discipline:International
marketing
Prerequisites:
Marketing
Postrequisites: Writing
and defending a thesis
(project) or taking a
comprehensive exam
Purpose: to  give
students theoretical
knowledge of
international marketing,
providing a systematic
understanding of the
basic laws and features
of its formation.

Brief description: the
Essence and objectives
of international




XabIKapaablK OMn3HECTIH
KOpILIaFaH OpTaCBIHAFbI
MapkeTHuHT - MHKC. OJIEMIIK
HAPBIKTAFbl eIIH 09CEKENeCTIK
APTHIKIIBUIBIFBI

TyKbIpbiMaamachkl.  [lerenik
cepikTecTepAiH  CEHIMIUIITIH
MapKETUHITIK Oaranay.
Y#WpIMIACTRIPY JKOHE OakpLiIay,
XaJTBIKAPAITBIK MapKETHHT
CypaKTapbIH 3epTTEH Il

OKpBITY HOTHIKeJIepi:
CTYJICHTTEP XaJTBIKAPAJIBIK
MapKeTHHI  TCOPHUSACHI  MCH

ToXKIpuOecin, oHbIH Kazakcran

3KOHOMUKACBIH

KaJIBIITACTBIPYIAFbl  MaHBI3BI
MeH MOHIH, coHIal-aK
(bupmaHbIH KBI3METIH/IC
XaJsbIKapabIK MapKETHHT
AIIEMEHTTEPI MCEH
HMPUHIIMIITEPIH KOJIJIaHy

MYMKIHIITiH OileTiH 0oJiajbl;
MEMJICKETTIH JKOHE HapPBIKTHIH
MapKETHHITIK CasCaThIH €CKepe
OTBIPBIN, Oanamanbl Oackapy
niemiMaepiH  Kaobuiiaid  Oliy;
XaJTbIKapaJIbIK MapKEeTUHTTI
Oackapy  KOCHapelH  KYpY;
Ka3aKCTaH/IbIK epEeKILEeNIKTI
€CKepe OTBIPHIN, MAapPKETHHT
OOMBIHINIA  KOCITOPBIHIAPIBIH
MOceJIeNiepiH IIelly; HapbIKKa
3epTTey KYprizy;
bupmanapibIH KbI3METIH/IE
MapKeTHHT  QJICTepi  MeEH
TOCUIIEPIH KOJIJIaHY;
XaJTbIKapaIbIK OTKi3y,
Oaramapapl Oackapy cajachiHa
03 TOCLIICPiH d3ipIiey.

KaabinracarblH Ky3bIpeTTep:
naiiaianyra KabinerTi
MapKETHHITIK TOXKIpuoOEe
OJIapJIbIH YKYMBICBIH
XaJTBIKAPAITBIK MapKETHHT,
XaJIbIKapaJIbIK MapKETHHT

YIBIMBIHBIH JaMbITy OOMBIHIIIA
aKmapar, MapKeTHHITIK cascar
KOCITTOPBIHHBIH
npobiieManapapl Iy YIIiH
QJIeMJIeT1 Hazapra aja OTHIPHIT,
€pEeKIIEeNITiH, 1IIKI HApbIK.

MEXTyHApOIHBIX bupm.
MapKeTHHT - MUKC B OKPYXKarouien
cpelne MEeXIyHapoJHOro Ou3Heca.
Konuenuus KOHKYPEHTHOT'O
[peuMyIlecTBa CTpaHsbl Ha
MHUPOBOM pBbIHKE. MapKeTuHronas
OLICHKa HAJIeKHOCTU 3apyOeKHBIX

IMAPTHEPOB. Opranmzanust
KOHTPOJIb MEKIYHAPOTHOTO
MapKETUHIA.

Pe3ysabTarbl 00y4eHusi: CTYJEHTHI
OyAyT 3HATh TEOPHUIO U MPAKTUKY
MEXIYHApOJAHOTO MAapKETHHIa, ero

3HAYCHUE u CYILIHOCTh B
hopmupoBaHUHN SKOHOMHKH
Kazaxcrana, a Tak)ke BO3MOKHOCTD
MIPUMEHCHUS 2JIEMEHTOB 5
MIPUHIIUAIIOB MEXIYyHApOIHOTO
MapKeTHUHTa B JIeITEIIbHOCTH
(bupmsI;

YMeTh TpPUHATH abTEPHATHUBHBIC
yIpaBIeHUYECKHE pemieHuss ¢

Y4E€TOM MapKETUHIOBOW IOJIUTUKHU
rocyJ1apcTBa M PbIHKA; COCTAaBIIATH
IIJIaH YIPaBJICHUS MEKIyHApOIHBIM
MApKETUHIOM; pellaTb BOIPOCHI
NPEANPUATH 110 MapKETHHIY C

Y4ETOM Kazaxcranckon
CHEeU(PUKY; IIPOBOJIUTH
HCCIIEIOBAaHUE pPBIHKA; MPUMEHATH

METOABl W TpPHUEMBl MapKETHHTa B
JeSITeNbHOCTH bupm;
pa3pabaThiBaTh CBOM TIPUEMBI B
00J1IaCTH MEXIYHapOJIHOro CcOBITa,
VIIpaBJICHUS IIEH.

®opmupyeMble KOMIIETCHIMU:
Croco0eH HCII0JIb30BAaTh
MapKETUHTOBBIN OIBIT B UX pabOTHI,

MEKyHApOIHBIN MapKeTHHT,
MEXIYHAPOAHBIE  MAapKETHUHIOBBIE
OpraHu3ayu o Pa3BUTHIO
uH(popMaIuy, MapKETHUHIOBast
MOJINTUKA  TPEANPUSATHS, UYTOObI
pemuTh  npoONeMbl B MHDE,
MPUHUMAS BO BHUMAaHHUE

cnieun UKy BHYTPEHHETO PHIHKA.

marketing.  Necessity
and problems of
implementation of

international marketing
in the economy of
Kazakhstan. Marketing
in the activities of
international firms.
Marketing mix in the
international  business
environment. The
concept of competitive
advantage  of  the
country in the world
market. Marketing
assessment of reliability
of foreign partners.
Organization and
control of international
marketing's.

Learning  outcomes:
students will know the
theory and practice of
international marketing,

its importance and
essence in the
formation of  the
economy of
Kazakhstan, as well as
the  possibility  of

applying the elements
and  principles  of
international marketing
in the company;

To be able to make
alternative management
decisions taking into
account marketing
policy of the state and
the market; to make the
plan of management of
the international
marketing; to solve
questions of the
enterprises on
marketing taking into
account the Kazakhstan
specifics; to conduct
market research; to
apply methods and
receptions of marketing
in activity of firms; to




develop the receptions
in the field of the
international sale, price
management.

Formed competencies:
able to use marketing
experience in  their
work, international
marketing, international
marketing information
development

organizations,

enterprise  marketing
policy to solve
problems in the world,
taking into account the

specifics of the

domestic market.
Moayab koabi: M3b- 7 Koa mopyas: MUY-7 Code of module:
MoayJb aTaybl: Ha3Banue MmoayJisi: MRM- 7
MapKeTHHITiK 3epTTey JKOHE MapkeTHHIr0BO€ UCCIIEI0BAaHUE U Name of module:
Oackapy yIpaBJICHUE Marketing research and
IIon araybi: KommyHnukanus | HazBanue AUCHMILIMHBI: | Management
MapKETHHT 1 MapkeTuHI KOMMYHUKalUH Name of

IIpepexBu3uTi: MapkeTuHr
IocTpexkBu3uTi: UmioMabIK
YKYMBICTBI (3k00aHBI) KOHE
KOpFay HeMece KEIIeH/Il
€MTHUXaH TalcChIpy

MakcaTbl: MApKETUHITIK
KOMMYHHKAIUS OOMBIHIIA
TEOPUSIIBIK OLTIM/1 OKBITY.
KbIickama cumatraMachl:
MapKkeTHHITIK KOMMYHUKAITUS

Typajlbl ~ HEri3ri  yFbIMJap.
MapkeTHHI TiK aKnapaTThbl
Oackapy. Kommanusiubig
MapKEeTUHITIK  XOHE 1Kl
OpTachlH  KEHIeHAl 3epTTey.
KacinopbsIHHBIH Tayap
casiCaThIH KaJIBIITACTRIPY.
MapkeTuHrTi acIarThIK
JIEHrenae Oackapy.

Kocinopeiuaarsl MapKeTHHTTIH
GYyHKIMOHAIABIK OaiIaHbBICH.

KocinmopblHHBIH ~ G9CEKeNnecTikK
APTHIKIITBIIBIKTAPBIH
KapacThIpaJIbl

OkbITYy HOTHKeJIepi:

MapKETUHITIK KOMMYHUKAIIUS
OOMBIHINIA TYCIHIK aly XKoHE
HET13T1 TepMUHACPAL OLTy.

IIpepexBu3ur: MapkeTuHr
IMocTrpexkBu3ur: Hanucanue wu
3amuTa JUTUIOMHOMN paboTHI
(mpoexTa) UM claya KOMILJIEKCHOTO
JK3aMeHa

Henanb: nate obiiee TEOpUTHUECKOE
MIOHATHE 0 MapKETHHIOBOM
KOMMYHHUKAITUH.

Kparkoe onucanue:

N3ydyaeT OCHOBHBIE TIOHATUSA O

MapKeTUHIOBOM  KOMMYHHUKAaIUU.
VYmpasnenue MapKETHUHIOBOI
nHpopmanuen. Kommekcnoe

HUCCICIOBAHUC MapKCTHHFOBOﬁ u

BHYTPEHHEH  Cpeabl  KOMIIAHWH.
dopmupoBaHue TOBApHOU
MOJIUTUKHU NPEINTPUATHSL.
VYnpaBneHue  MapKeTMHIOM  Ha
WHCTPYMEHTAIbHOM YPOBHE.
O yHKIIMOHAJBHbIE CBSI3U
MAapKeTUHIa Ha  MOPEeANpHUSTHH.
KonkypeHTHbIE [IpEUMYLIECTBA
NPEIPUSITHSL.

Pe3yabTaTrhl  00y4eHHMsI: HMETh
MIpEACTABICHUE 0 MOHSTHHU
MApKETUHIOBOM  KOMMYHHUKAIUU,

3HAaTb OCHOBHBIC TCPMHHOB.
KOMHeTeHHI/IH: MOKCT TMPOBOAUT

discipline:Marketing
communications
Prerequisites:
Marketing
Postrequisites: Writing
and defending a thesis
(project) or taking a
comprehensive exam
Purpose: to give a
General theoretical
concept of marketing
com

munication.

Brief description:
Studies  the  basic
concepts of marketing
communication.
Management of
marketing information.
Comprehensive
research of marketing
and internal
environment of the
company. Formation of
commodity policy of

the enterprise.
Marketing management
at the instrumental




KasbinracaTbiH Ky3bIpeTTep:
Tayap MeH KbI3MeTTepi OTKI3y
MaKcaTbIH/Ia TYpJi caTylapbl,
JKapHaMaJIbIK ~ YHAEY JKacau
anmanel;, PR eTkizeni.

PR mnpomax TOBapoB W ychayr c
O CIbIO IMPOBCACHU A Pa3INIHBIX
PEKIIaMHBIX OOpalIeHHIA.

level. The functional
relationship of
marketing in the
enterprise. Competitive

advantages of  the
enterprise.

Learning outcomes: to
have an idea of the
concept of marketing
communication, to

know the basic terms.
Competencies: PR can
conduct sales of goods
and services with the
aim of conducting a
variety of advertising
appeals.

Moayab koabi: BEM-6
Moayas araybl: «barbiTTap
OOMBIHIIIA MEHEHKMEHT

IIon araybl:
MennamMeHeIKMEHT
IIpepexBu3uTi : MeHEHKMEHT
IocTpexkBu3uTi: UmioMabIK
JKYMBICTBI (3KOOAHBI) KOHE
KOpFay HeMece KeIIeH/Ti
€MTHXaH TalcChIpy

Makcarbi: CTYIEHTTEPIH
HAPBIKTHIK KaTbIHACTap
JKaradbIHIa

MeANaMEHEKMEHT  Heri3aepi
OolibIHIIIA OuTIMIepiH
KaJbINTACThIPY; opTypii BAK-
TBHIH YUBIMIAPBIHBIH
pecypcTapbiH THIMTI
naiianana OTBIPBITI,
HSKOHOMHUKAJIBIK  HET13/I€ITeH

0acKapylmbUIbIK — MIeIIiMIepAl
KaObpUIay JaFAbulapbl  MEH
ICKEepIIIKTEPiH KATBINTACTHIPY.
Kebickama CHIIATTAMACHI:
MeanaMeHe[KMEHTTIH ~ MOHI.
MeanaMeHeDKMEHT
MPUHIIMIITEP] MEH MaKCaTTaphl.
MennamMeHeKMEHTKE
TEOETUKAIIBIK Ke3KapacTap.
MeanaMeHePKMEHT
00BEKTIepl MEH CYOBEKTiIepi.

MennaMeHeHKMEHTTIH, HET13T1
cajaJyapsl. Menua J)KOHE
MeInaMeHeKMEHT

HKOHOMHKACHIHBIH EPEKILENTiri.

Koa moayasi: MH - 6

HasBanue MoayJs: «MeHEIHKMEHT
10 HAIIPABJICHUSIM:
HasBaunue
MennamMeHeKMEHT
IIpepexBu3ur: MeHETKMEHT
IMocTrpexkBu3ur: Hanucanue wu
3almTa JTUIUIOMHOM paboThI
(mpoexTa) UM claya KOMILJIEKCHOTO
JK3aMeHa

Hean: popMupoBanue y CTyJICHTOB
3HaHUN MO OCHOBaM
MEIMaMEHEKMEHTA B YCIIOBUSIX
PBIHOYHBIX OTHOILIEHUN;
(hopMupOBaHNE YMEHUN U HaBBHIKOB
MPUHATHS. SKOHOMUYECKH
000CHOBAHHBIX YIPaBICHUYECKUX
peuIeHui ¢ palMoOHaIbHBIM
HCIIOJIb30BAaHUEM PECYPCOB
opranusanuii paznmuaasix CMU.

JAUCHHUILTHHDI:

Kparkoe onucanue: N3yuaer
CYIIHOCTH MEAUaMCHE/P)KMECHTA.
[TpuHIMTIBI u LEH

MeJraMeHeKMeHTa. TeoeTnyeckue
B3IJISIIBI  HA  MEJMAaMEHEIKMEHT.
OOBbeKThl 51 CyOBEKTHI
MeIaMEHEKMEHTA. OcHoOBHbIE
cdepbl MEIMaMEHEKMEHTA.
Crenuduka SKOHOMHUKH MeAHa H
MeaMeHEe[KMEHTA.
Crparernueckuit
MeJMaMEHEKMEHT.  YIpaBlieHHe
Me/IMaakTUBaMH. MapKeTHHTOBbIe
ucciaenoBaHuss B Mmeauacdepe.
JuctpuOynuss B MeauabOH3Hece.

Code of module: MD -
6

Name of module:
«Management by
directionsy:

Name of discipline:
Prerequisites:
Management
Post-requisites:
Writing and defending
a thesis (project) or
taking a comprehensive
exam

Purpose: formation of
students ' knowledge of
the basics of media
management in market
conditions; formation of
skills and abilities of
economically sound
management decisions
with the rational use of
resources of
organizations of various
media.

Brief description:
Considers the concept
of "media

Management"; tasks of
media management in

modern conditions;
Operational and
strategic media
management; Basic

strategies in  media




CrpaTerusibiK
MeIHaMCHEKMEHT.
MennaakTuBTEp/Ii
Menunacdepanarsi
MapKETUHTTIK 3epTTeyliep.
Menuabuznec  luctpuOyuusi.
MenunabusHecTeri Oara
oenriney CYpaKTapbiH
3epTTen/Il

OKBITY HITHKEJIepi:

- QIIEYMETTIK, JTHHKAJBIK,
KOH(ECCUSUTBIK JKOHE MOJICHU
Al bIPMAaIIBUTBIKTAPIbI
TOJICPAHTTHI KaObLI 1Al
OTBIPBHIII, O31HIH Kaci0u
KBI3METI CaJlACBIHJA Y KBIMJIBI
Oackapyra JaiibiH 60:1y;

- MEIMAITOCITOPBIHAAPABIH
KBI3METIHAEIT DKOHOMHUKAJIBIK
(dakTopiapablH MOHIH €CelKe
ajyra JalbIH/IBIK,

Oackapy.

- MEIWa’KOHOMHKA OUIIMIH
Kocioun KBI3METTE THIMII
naijanany;

- BAK pamy crparerusiceina,
MeuanblK Jkobaapra coiikec

YHUBIMIACTBIPYIIBUTBIK,
yitnecripy, OakpuIay
MIHJIETTEPIH, arLIMIAarsl

JKocTapiiayibl Ky3€ere acblpyFa
JNAUBIHIBIK.

Kaabinracarsin Ky3bipeTTep:
- BAK-TBI  yHBIMAACTBIpY
MakcaTTaphl, MHCCHSCHIH
KaJIBIITACTBIPY, aFall Kypy

- BAK-TBI 1amMbITy GaFbITTapbIH
KaMTaMachI3 eTeTiH y3aK
Mep3iMIl KYKaTTap/bl TalIay;
- YMBIMHBIH CBHIPTKBI JKQHE 1K1
opTa ¢paKkTopIapbIH aHBIKTAY;

- OJIapFa TaJJay XYprizy;

-  BAK-TBIH  KYpBUIBIMABIK
OeiMIIIeTIep 1iH KBI3METIH
JKEZeN JKocmapiiayAbl JKy3ere
aceIpy

[lenoobOpa3zoBanue B Meanadbu3Hece.

PesyabTaTnl 00yuenus:

- TOTOBHOCTh PYKOBOJAMTH
KOJUIGKTHBOM B cdepe cBoei
npodeccrnoHHaIbHOMN
JESTENIbHOCTH, TOJEPAHTHO
BOCIPUHUMAs COLIMAJTIbHBIE,
STHUYECKHE, KOH()ECCHOHAIbHBIC
U KyJIbTYpHBIE pa3Inyus;
-TOTOBHOCTb YUMTHIBAaTh 3HAUECHUE
SKOHOMMYECKUX (PaKTOPOB B
NEeSTeIbHOCTH METUATPEANPUITHH,
- 3 deKTUBHO HCIIOIB30BATH
3HAaHHUA MEINAa’KOHOMMKH B
npodeccroHaNbHO 1eATENbHOCTH;
-TOTOBHOCTb OCYIIIECTBIISATh
OpraHHU3alOHHBIE,
KOOpPJUHAIIMOHHBIE,
KOHTPOJIUPYIOITUE OO0S3aHHOCTH,
TeKylllee MIIAHUPOBAaHUE B
COOTBETCTBUM CO CTpaTeruen
pazButusi CMU, MenuitHbIX
IIPOEKTOB.

®opmupyeMble KOMIIETEHIIHHU:

- (opmyIupoBaThH IEIH,
MHUCCHUIO, CTPOUTH ACPEBO
uenei opranuzanuun CMU

- -aHaJM3UpOBATH
JOJITOCPOYHbIE IOKYMEHTHI,
obecreunBarome
HaIlpaBJIEHUs Pa3BUTUS
CMU;

- OIpenensTh PaKTOpsbI
BHEILIHEW U BHYTPEHHEN
Cpeibl OpraHu3aluu 1

MPOBOANTh WX aHAIM3;
OCYILIECTBIISITh ONEPATHBHOE
TUTAaHUPOBAHHE
JESITeTbHOCTH CTPYKTYPHBIX
MOJpa3IeJICHUI

CMU.

management; Reference
strategies  for  the
development of media
business; problems of

management and
effective work of the
media; basics of

editorial and publishing
marketing;
competitiveness in the
media.

Learning outcome:

- willingness to manage
a team within the scope
of  their  activities
professionalnoe,

tolerant perceiving
social, ethnic,
confessional and

cultural differences;
-readiness to take into
account the importance
of economic factors in
the activities of media
enterprises,

- effectively use the
knowledge of media
Economics in
professional activities;
-readiness to carry out
organizational,
coordination,  control
duties, current planning
in accordance with the

media development
strategy, media
projects.

Formed competence:

- articulate purpose,
mission, build the tree
of goals of the media
organisation

- -analyze long-term
documents that provide
directions  for  the
development of the
media;

- to determine the
factors of external and
internal environment of
the organization and
conduct their analysis;




to carry out operational
planning

activities of structural
units

MEDIA.

Moayab koabi: BEM-6
Moayab araybl: «barbITTap
OOMBbIHIIIA MEHEIPKMEHT

IIon araybl: Kapnama
MEHEKMEHTI

IIpepexBu3uTi : MeHEHKMEHT
HocTpexkBu3uTi: J(MMIOMIBIK
JKYMBICTBI ~ ()KOOAHBI)  JKOHE
KOpray  HeMece KeIeH Tl
E€MTHUXaH TarchIpy
Makcarbl:">kapHama
MEHEKMEHTI" TOHIH UTepyIiH
MaKCaThI YKOHOMHKA
OakaaBpiiapbIHIa Kazipri
3aMaHFBl  KYHemik  Oumimi
KaJIBIITaCTBIPY KOHE
YKapHAMAJIBIK KBI3METTIH
TEOpUSACHI MEH IPaKTUKACHI
cajlachIH/1a KY3BIPETTITIKTI
JAMBITY; JKapHAMaJbIK 9CEPAiH
oprypii Tocinaepi JKOHE
omapuabl  Pecent  karmaiteiHza
JKY3€re acblpy MYMKIHAIKTEPI
Typabl TYCIHIKTepAl
KaJIBIITaCThIPY; COHBIMEH
Karap ’KapHaMalblK ©HIMJIep.i
KYpY, Kysere aceIpy
MpoIEeCTepiH Oackapy
ICKEpIIKTEPIH  KaJbITaCTBIPY
OoJ1bII TaOBLTAE.

KbIickama cumatramMachl:
’Kapnamansix MEHEKMEHT
YFBIMBIH KapacThIpaJibl.
¥ WBIMIACTBIPY KOHE KapHama
Oepymri. JKapnama areHtTiri
(PA). JKapnamanblk HayKaH.
Kyxar alfHaJIbIMBIH
YUBIMIACTBIPY  JKOHE  OHBIH
KapHama KbI3METIHJEr1 peJli.
JKapHamanblK ~ MEHEDKMEHTTE
HIETIIM KaObLIIaY
TEXHOJIOTHACHI JKOHE OJIap bl
aKMapaTThIK KaMTaMachl3 eTy.
KpeaTuBTi MEHEKMEHT.
Kapnamanbig THIMILUIITIH
Oaranay. Kapunamanbix
CTpaTerusi >KOHE OHBI J3ipIey.

Kox moayasi: MH - 6

Ha3Banue MoayJsi: «MeHEIHKMEHT
110 HAIIPABJICHUSIM:

Ha3Banmue AUCHHUILIMHBI:
PexnamMubIil MeHEDKMEHT
IpepexBu3nT: MEHETKMEHT
IMocrpexkBu3ut: Hanucanue wu
3aluTa JUILUIOMHOM paboThI
(mpoekTa) uinu caadya KOMILUIEKCHOTO
JK3aMeHa

Mean: Lensro OCBOCHHUS
YCIUILINHEI «PexiaMHBIN
MEHEIHKMEHT) SIBJISICTCSI
¢dbopmupoBanne y  0OakanaBpoB
9KOHOMUKH COBPEMEHHBIX
CUCTEMHBIX 3HAaHUW U pa3BUTHE

KOMIIETEHIII B OOJIACTH TEOPHH U
MPAKTHKH PEKIIaMHOM
NeSITENIbHOCTH; ¢dopmupoBanue
NPEICTaBICHUA O  Pa3IUYHBIX
croco0ax peKJIaMHOTO BO3JIEUCTBUS
U BO3MOXXHOCTH HX peajM3alii B

POCCHUICKHX YCJIOBHUAX; a TaKkKe
(dbopMupoBaHue YMEHUI
YIPABJICHHS MPOIECCAMU CO3aHUs,
peanu3auuu pEeKJIaMHOM
MPOYKIIUH.

Kparkoe onucanmue:
PaccmarpuBaer TTOHATHE
PEKIIAMHOTO MEHEKMEHTA.
Opranmszanus W PpeKIaMOJaTelNb.
Pexnamnoe areHTCTBO (PA).
Pexnamnas KaMIaHusl.
Opranm3anus J0KyMEHTO000pOTa 1
€ro pOJib B pEKIIaMHOM
eSITeIbHOCTH. Texuonorusa
NPUHATHS PEIICHUH B PEKIaMHOM
MEHEKMEHTE u 1704
nH(pOpMalIMOHHOE  OOecreueHue.

KpeaTuBHBIN MEHETKMEHT.

Onenka 3(pGEKTUBHOCTH PEKIAMBI.
Pexnamnas  crparermss wu  ee
pa3paboTka. OpraHu3zausi y4acTHus
NpeAnpusiTASS B BBICTaBKax |
spMmapkax. KoHTponb pekiamHOU
NEeATEIbHOCTH.

PesyabTaThl 00yueHHs:

Code of module: MD -
6

Name of module:
«Management by
directionsy:

Name of discipline:
Prerequisites:
Management
Post-requisites:
Writing and defending
a thesis (project) or
taking a comprehensive

exam
Purpose: the Purpose
of the development of
the discipline

"Advertising

management™ is the
formation of bachelors
of Economics of

modern system
knowledge and
development of
competencies in the
field of theory and

practice of advertising;
the formation of ideas
about different ways of
advertising impact and
the possibility of their
implementation in the
Russian  environment;
as well as the formation
of skills of management
Brief description:

Considers the concept
of advertising
management. The
organization and the
advertiser. Advertising
Agency (RA).
Advertising campaign.
Organization of
document flow and its
role in advertising.
Decision-making

technology in




KocinopeiHHBIH =~ KepmMmenepre
KOHE KOPMEHKeepre
KaTBICYbIH YHBIMIACTBIPY.

JXKapnama KpI3MeTiH OaKpLIay.

OKbBITY HOTHKeJIEPi:
-)KapHaMaHbI Oackapy
calachlHIaFbI HEri3ri
YFBIMJIApBI UTEPY;

-MporecTeri KapHaMma
KBI3METIHIH  MOHI  Typabl

TyCiHIK Oepy OwW3HeC IKoHE
Oackapy mporieci, KapHamMma
KBI3METI;

-)KapHama KBI3METIHIH
KYPBUIBIMBIH, ~OHBIH  HETI3r1
AIIEMEHTTEPIH )KOHE
YKapHaMaHBIH KIKTEyi;
-KapHaMalblK ~ Xabapiamanap
KYpacThIpy JaF IbLTAPBIH
urepy;

KanbInTacaTblH Ky3bIpeTTep:
KociOM  JKapHaMaJlblK  JKOHE
KOMMEPIHSITBIK KBI3METTIH
WHHOBAIHSUTBIK
TEXHOJIOTHSIIAPBIH azipiey
YKoHEe Oaraliay JalbIH]IbIFbI

-OBJIaJIETh OCHOBHBIMHU IOHATHUSIMHU
B obnacTu PEKIaMHOIO
MEHEKMEHTA;

— JIaTh IIPEJCTABIICHUE O CYLIHOCTH
peKIaMHOMI JIESITENIbHOCTH B
rporecce OCYILIECTBJICHUS
KOMMEPYECKOW  AEATEIbHOCTH U
rpolrecca yIpaBJICHUs PEKIAMHON
JEeSATEIbHOCTBIO;

— H3Y4YUThb CTPYKTYpPY PEKIAMHOMN

JIEATEIIbHOCTH, ee OCHOBHBIE
3JIEMEHTHI 51 KJ1acCU(PUKAIUU
peKIaMsl;

— npuoOpecTu YMEHUSI COCTAaBICHUS
PEKIIaMHBIX COOOIICHHIA
dopMupyeMble KOMITETEHIMN:

TOTOBHOCTh  pa3pabarelBaTh U
OLICHUBATh 3¢ PEKTHBHOCTD
MHHOBAIIMOHHBIX TEXHOJIOTHH

npodeccCHOHATLHON PEeKJIAaMHON U
KOMMEPYECKO# IeITeIbHOCTH

advertising
management and their
information  support.
Creative management.

Evaluation of
advertising
effectiveness.
Advertising strategy
and its development.
Organization of
participation in

exhibitions and fairs.
Control of advertising
activities.

Learning outcome:
-master  the  basic
concepts in the field of
advertising
management;

-to give an idea of the
essence of advertising
activities in the process
business and
management process
advertising activities;
-study the structure of

advertising  activities,
its main elements and
classification of
advertising;

-acquire the skills to
compose  advertising
messages;

Formed competence:

willingness to develop
and evaluate the
effectiveness of
innovative technologies
of professional
advertising and
commercial activities










