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Moayas koabl: OI'-1

Moayab aTaybl: OJIEyMETTIK-
T'yMaHUTaPIIBIK

IMIon araysi: Koramrany Oimimi
(TIoHApaTBIK OLTiM)

KyKpIK HeTi3nepi oHe chiOaiiac
KEMKOPJIBIKKA KapChl MOJICHHET
IIpepexkBu3uTrep: Mekren
KypcTapbl: AfaM, KOFam, KYKbIK
IMocTpexBusutTep: Ounocodus
Makcartbl: 3aH FBUIBIMBIHBIH
HOTHKEIIepIMEH, KOFaM/JIBIK
KaThIHACTAPBIH JTAMYBIHJIaF bl
MEMJICKETTIH KOHE KYKBIKTBIH
peinimMeH TaHBICTHIPY,
HOPMAaTUBTIK  3aH  aKTUIEpIH
Outyre yHpeTy JXoHe chlOaitnac
KEMKOPJIBIKKA KapChl a3aMaTThIK
YCTaHBIM/IbI Kyheni OuTIM
apKBLIBI KAJTBITACTHIPY.
Kpickaia cHUIaTTaAMAachl:
KazakcTaHIbIlK KOHCTUTYITUSIIBIK,
OKIMIIIUTIK, a3aMaTThIK, KapKBbl,
KBbLIMBICTBIK, MIPOIIECCYaIIbI,
€HOCK, KOCITKEPIIIK, YKOJIOTHSIIBIK
KYKBIKTBIK ~ MHCTUTYTTap  MEH
OHBIH HETI3T1 cajajapbiH
cUIaTTauIbl. Kazakcran
pecnyoIruKachl ceI0aiinac
KEMKOPJIBIKKA KapChl
MOJICHUCTIHIH 3aHHAMAJIbIK
HeTi3/IepiH 3epTTen/Il.
buriMrepaiH ~ KYKBIKTBIK — JKOHE
ChIOalac KEMKOPJIbIKKA KapChl
MOJICHUETIH KaJIBIITaCThIPyFa
OarpITTAFaH.  YJTTBIK  KYKBIK
JKOHE KEMKOPJIbIKKA Kapchl ic-
KHUMBLI CaJIaCBIHIAFbl KYKBIKTBHIK
KaTbIHACTapbIH EpeKIIeIIIriH
alKBIHTANIB].

OKbITY HITHIKeJIepi:

Kypctbl okpin OosiFaHHaH KeWiH
CTYIEHT Oinei:

- MemuiekeT neH KYKbIKTBIH ©3apa

OpeKeTTeCcyiHiH Heri3ri
3aHJIbUTBIKTapbIH;
* HEri3ri TEOPHSUIBIK YFBIMIAp
KOHE 3aH FBUIBIMBIHBIH
KaTeropusIapbiH;
- 3aH KbI3METIH/IE

Kon mopyas: CI'-1

Ha3Banue MOAYJIS:
ConunanbHO-TYMaHUTAPHBIN
Ha3zBanue AUCHUILINHBI:
OOuiecTBoBEIUECKHE 3HAHUA
(MEXIMCIUIUIMHAPHBIN KyPC)
OcHoBbI npasa U
AHTUKOPPYNLMOHHAS  KYyJIbTYypa
IIpepexkBU3UTHI: [IxonbHBIE
Kypcel: YenmoBek, 00I1IecTBO,
paBo

HocTpexBusutbl: Punocodus

ean: 03HAaKOMJICHHUE c
pe3ynpTataMu FOPUINYECKOU
HayKd, PpOJBIO TOCyIapcTBa U
rpaBa B pa3BUTUHN
00II1eCTBEHHBIX OTHOIIIEHHH,
U3ydeHune HOPMATHUBHBIX
TIPaBOBBIX aKTOB u
dbopMHUpOBaHHE  TpakIaHCKOM
AQHTUKOPPYNUUOHHONW  MO3UILIUU
MOCPEICTBOM PEryasipHOTo
o0pa3zoBaHUsI.

Kparkoe onucanue:
OmnuchIBaeT OCHOBHBIE OTPACIH
U MHCTUTYTBl Ka3aXxCTaHCKOI'O
npasa: KOHCTUTYLIMOHHOTO;
a/IMUHUCTPATUBHOIO;
IpaXIaHCKOTO;  (PMHAHCOBOTO;
YTOJIOBHOT'O; IPOLIECCYAIbHOTO;
TPYZLOBOTIO;
IpeANPUHUMATENBCKOTO;
9KOJIOTUYECKOTO. Nzyuaet
3aKOHOJIaTeIbHbIE OCHOBBI
AHTUKOPPYIILUOHHON KYJIBTYphI
Pecnybmuku KazaxcraH.
Hanpasnena Ha ¢opmupoBaHue
MPaBOBOU 51
AHTUKOPPYIIHUOHHON KYJIBTYpHhI
oOyyaromerocs. PackpbiBaer
0COOEHHOCTH TPaBOOTHOILIEHUI
B OTpacisiX  HaIMOHAIBHOTO
npaBa U chepe
OPOTUBOACHUCTBUS KOPPYILIUH
PesynbTaTsl 00yyeHus:

[Tocne usydyenust Kkypca CTyIEHT
OyZIer 3HaTh:

- OCHOBHBIE 3aKOHOMEPHOCTH
B3aMMOJIEICTBUS TOCYAApCTBa U

Code of module: SH-1
Name of module:
Social and humanitarian

Name of discipline:
Social studies
knowledge
(interdisciplinary
course)

Basics of law and anti-
corruption culture
Prerequisites:  School
courses: Person, society,
law

Postrequisites:
Philosophy

Purpose: to familiarize
with the results of legal
science, the role of state
and law in  the
development of social
relations, the study of
normative legal acts and
the formation of civil
anti-corruption position
through regular
education.

Brief description:
Describes the main
branches and institutions
of Kazakhstan law:
constitutional,
administrative;
financial, criminal;
procedural; labor;
business; environmental.
Studies the legislative
basis of the anti-
corruption culture of the
Republic of Kazakhstan.
Aimed at the formation
of legal and anti-
corruption culture of the
student. Reveals the
features of legal
relations in the fields of
national law and the
sphere of anti-corruption
Learning outcomes:
After  studying  the
course the student will

civil;




IICUXOJIOTUSIIBIK ouTiMIl
KOJTaHY/IbIH KYKBIKTBIK
HET13JIepiH;

-3aHrep/IiH KociOn KhI3METIHIH
TUIMJIUTITIH apTTHIPYAAFbI
KYKBIKTBIK TICUXOJIOTHSIHBIH PO
TypaJIbl.

CryneHT >xacaii anajsl:

- 3aHrepaig Kociou
KBI3METIHIH THIMALIICIH
apTTBIpyFa OarbITTANIFaH
KYKBIKTBIK TICUXOJIOTUSTHBIH
YCBIHBICTapbIHA KYTIHY/;

- 3aHrepaiH  KYHJAETIKTI
KociOM  MIHAETTEpIH  HIelryje
KYKBIKTBIK TICUXOJIOTUSTHBIH
FBUIBIMHU HET3eNTreH
YCBIHBICTAphIH  JYPHIC  KOJJIaHa
ouTymi;

- KOCciOM  TICHXOJIOTHSIIBIK
KBI3MET CalachIHAaFbl KYKBIKTHIK
MICUXOJIOTUSHBIH ~ JKETICTIKTEPIH
MTPAKTUKAJTBIK KOJIIaHy
JIaF IbUTAPBIH KETUTIIPY/IL.
KanbinTacarbin Ky3bIpeTTep:

ITonmi oky mpomeci  Kemeci
KY3IpeTTepai  KaJbIlITacThIpyFa
OarbITTaJIFaH:

- o3lHig Oosamak KoCiOiHIH
epeKIie MaHBI3IbUIBIFBIH
TYCiHe/], Kociou KYKBIKTBIK

CaHAaHBIH KETKUIIKTI IEHI€liHe he
0onapbl;

- JaMblfaH KYKBIKTBIK CaHa,
KYKBIKTBIK OMJIay jKOHE KYKBIKTBIK
MOJEHUET HEr131H1e Kociou
KBI3METTI JKy3€ere acbipa Oiry.

npaBa;
- 0a3oBbIE  TEOPETUUYECKUE
IIOHATHUA nu KaTCropmuu
IOPUCIHPYACHIUH,

- IIPaBOBLIC OCHOBBI
UCTIOJIb30BAHUS

IICUXOJIOTUYECKUX 3HAaHUH B
IOPUINYECKOM 1€ TENbHOCTH;

- 0 poIM  IOpUAMYECKOU
IICUXOJIOTUM B  IOBBIIIEHUU
s dexTuBHOCTH
npoeCCUOHAIBHOM
JeSITENIbHOCTH FOPUCTA.

CryneHT Oyaer ymMeTh;
OpPUEHTUPOBATHCS B
pa3paboTaHHBIX  OPUAUYECKOU
IICUXOJIOTUEN  PEKOMEHIALMSIX,
MpeIHa3HAYEHHBIX TUIs
MTOBBIICHUS 3¢ deKTUBHOCTH
npohecCuoHATBHOU
JeSITeIbHOCTH IOpUCTA;
MPaBWJIbHO MPUMEHSTh HAyYHO

000CHOBaHHbIE  pPEKOMEHAALNU
IOPUIMYECKON  TICHXOJIOTUH B
pelieHnu MOBCEHEBHBIX
poeCCHOHATBHBIX 3a/1a4
IOPHUCTA;

COBEpUICHCTBOBATh HABBIKK I10
IPAKTHYECKOMY  NPUMEHEHUIO
NOCTHKEHUN IOPUINYECKON
MICUXOJIOTUHU B chepe
poeCCUOHAITBHOU

IOPUANYECKOH 1eATEIbHOCTH.
®opmupyeMble KOMIETEHIUM:

- OCO3HAET CHEIHAIbHYIO
3HAYUMOCTh CBOEH  Oymymiei
npodeccum, obnamaer
JOCTaTOYHBIM YPOBHEM
npodeccuoHansHOro
IIPaBOCO3HAHUS;

- cmoco0eH  OCYILECTBIATh
po(eCcCHOHATILHYIO
JeSITeNbHOCTD Ha OCHOBE
pPa3BUTOTO MIPaBOCO3HAHUS,
IPaBOBOTO MBIIITICHUS u

IPaBOBON KYJIBTYPHI.

know:

- the main patterns of
interaction between state
and law;

-basic theoretical
concepts and categories
of jurisprudence;

- legal basis for the use
of psychological
knowledge in legal
activity;

- the role of legal
psychology in
improving the efficiency
of professional activity
of a lawyer.

The student will be able
to:

- to be guided in the
recommendations
developed by legal
psychology intended for
increase of efficiency of
professional activity of
the lawyer;

- correctly apply
scientifically based
recommendations of
legal psychology in
solving everyday
professional tasks of a
lawyer;

- to improve skills on
practical application of
achievements of legal
psychology in the sphere
of professional legal
activity.

Formed competencies:
The process of studying
the discipline is aimed at
the formation of the
following competencies:
- is aware of the special
importance of his future

profession, has a
sufficient  level  of
professional legal
awareness;

- able to carry out
professional  activities
on the basis of a




developed sense of
justice, legal thinking
and legal culture.

Moayas koabl: OI'-1

Monayab aTaybl: OJICyMETTIK-
T'YMaHHUTAPIIBIK

IMIon araysi: Koramrany Oimimi
(TIoHapaBIK OLTiM)

DOKOHOMHKA JKOHE KOCIMKEpIIiK
Herizzepi

IIpepexkBusuTTeEp:
IMocTpexBu3UTTEP:

Makcarbl: «DKOHOMHKA JKOHE
KOCIIIKEepJIIK ~ HETI3Jepl»  MOHIH
OKYJBIH MakcaTbl - OHJIIPICTIK

cajajia KOCIIKEpJiK cajachlHAa
COTTI JKYMBIC JKacay, HapbIKTa
WHHOBAIUSUTBIK KBI3METTI JKy3ere
aceIpy KOHE MaTepHAaIIbI
OH/IIpiCKe WHBECTULUSIIAP 1B
Oackapy YIIIH CTyISHTTEPAIH
KaXKeTT1 JIa¥ IbLIapbl MEH
KY3bIPETTEPIH JIaMBITY.

Kpickaima cunaTramMachl:

ITon CTYJEHTTEPIIH
SKOHOMMKAHBIH  KbI3MET €Ty
3aHJIBUTBIKTApbl KAl KelIeH 1l
TYCIHIKTEpIH  KaJbIITaCTBIPYFa,
KOCIMKEPITIK  KBI3METTIH OpTYypIi

CaJlaChIH/IaFbl KOJ11aHOAaITBI
KY3BIPETTUTIKTEPAl urepyine
OaFpITTAIFAH  ICKEpJiK  OUTiM
ayblHa OargapiaHra, e3
OW3HECIH alry >KOHE OHBI COTTI
KYPTizyaiH EPEKIICITIKTEPIH
alKBIHIaN b

OKBITY HITHAKEIEPi:

[Ion cTygeHT MIHOETTI Typle
3epTTey  HOTIKeciHme:  Oumyi
Kepek:

DKOHOMUKANBIK AaMYAbIH Ka3ipri
TEHICHIUSATIAPbI MEH TYpIepi;

DKOHOMUKAHBI QJIEyMETTIK
TYPACHIIPY MIcenenepi >koHe OChI
mporiecTi 6ackapy;

KocinkepnikTiH MoHI >KOHE OHBIH
OHJIprill KYIITEpAiH JaMyblHa
HICITYII ocepi;

Y WbIMIACTBIPYIbIH HETI3T1
epexenepi kKoHe HMHHOBALUSIBIK
MEHEJUKMEHTTIH d/icTepi;
Kocinopslnaap MeH y#bIMaapasl

Kon mopyas: CI'-1
Ha3Banue MOJYJIsl:
ConunanbHO-TYMaHUTAPHBIN

HazBanmue JHCHMILTHHBI:
OO011ecTBOBETICCKIE 3HAHUS
(MEXIMCIUIUIMHAPHBIN KYyPC)
OCHOBBI 9KOHOMHKHU u
peIITPUHIMATEILCTBA
IIpepekBU3NTHI:
IMocTpekBU3UTHI:

ean: Ilenwro W3YYEHUS
JUCITUATLTAHBI «OCHOBBI
SKOHOMHUKH u

IpeIIPUHUMATEILCTBAY
apnsgercs  (GopmupoBaHuEe Yy
CTY/ICHTOB He00XO0IMMBIX
HaBBHIKOB W KOMIIETEHLIMH JUIs
ycremHoil pabotel B oOnactu

OpCAIPUHUMATCIIBCTBA B
MIPON3BOJICTBEHHON chepe,
OCYIIECTBIICHHS

WHHOBAIIMOHHOW  JESITeThHOCTU
B YCJIOBUSIX PBIHKA, YIIPaBJICHUS
PUCKOBBIMM HMHBECTULIUSMU B
MaTepuaIbHOE MTPOU3BOICTBO.

Kparkoe onMcaHue:
JlucuuniuHa opueHTHpOBaHa Ha
dopMupoBaHHE y CTYIEHTOB
KOMIUJIEKCHOTO MPECTABICHUS O

3aKOHOMEPHOCTSIX
(GYHKIIHOHUPOBAHUS
SKOHOMHUKH, MOJIy4eHHE
ZIEJIOBOTO o0pa3oBaHus,
HaIpaBJIEHHOTO Ha
nproOpeTeHue MIPUKJIATHBIX
KOMIICTEHIMI B pasHbIX cdepax
IpeANPUHIMATEIBCKON
NEeATENbHOCTH, pacKpbIBaeT
0COOEHHOCTHU co3JaHus H
YCIIEIITHOTO BEJICHUS

cobcTBeHHOTO OM3HEca.
PesynabTaTsl 00yyeHus:

B pe3ynbTare W3y4YeHUs
JUCHUIIIIMHBI CTYAEHT JI0JIKEH:
3HaTh:
CoBpemMeHHbIe
Pa3HOBUAHOCTHU
SKOHOMHUYECKOTO Pa3BUTHS;
[TpoGnemsl COLMAIIBHOM

TCHACHIIMH u

Code of module: SH-1
Name of module:
Social and humanitarian

Name of discipline:
Social studies
knowledge
(interdisciplinary
course)

Bases of economy and
entrepreneurship
Prerequisites:
Postrequisites:
Purpose: The purpose

of studying the
discipline

"Fundamentals of
Economics and

Entrepreneurship™ is to
develop the necessary
skills and competencies
of students for
successful work in the
field of entrepreneurship
in the manufacturing
sector, the
implementation of
innovative activities in
the market, and the
management of risky
investments in material
production.

Brief description:
Discipline focused on
the formation of
students ' complex ideas
about the regularities of
the functioning of the
economy, obtaining a
business education
focused on the
acquisition of applied
competencies in
different spheres of
entrepreneurial activity,
reveals the features of
creating and
successfully running
your own business
Learning outcomes:




KYpy NPUHLUIITEPI MEH dICTEPI.
Tycinyi Tuic:

Toyekengep KoHE KOCIKEPIiK
MoMiienepiH Ma3MYHBI
Memnrepyi THic:

@upMaHbIH KapKbUIBIK KaFIabIH
Oararnay o/1icTepiH;

KK, JKIIC ecebi MeH calbIK
TOJICY/IiH dICTEeMECIH;
MHHOBAIUSUTBIK ~ KOCITKEPITIKTIH
THUIMJIUTITIH aHBIKTAY 9JIICTEPIH.
IcTeit anmysl THic:

Hapeikrars 9KOHOMUKAJIBIK,
CyOBEKTIHIH KarJalblH Oarayay
JKOHE 0oceKeecTiK
ApTHIKIIBUTBIKTAPBl ATyFa JKOHE
KOJiJayFa  MYMKIHIIK  OepeTiH
MHHOBAIHMSIIBIK MIHE3-KYJIBIK
CTPATETHSICHI TaKTUKACHIH
TaHJIaY;
Monenbaik
OarapiiaMalTbIK
ousHec;
Kaxerri WHBECTHUIUSIIAD
KeJieMiH, OoJyialmakK  arbIMIarbl
IIBIFBIHAAP/IBI AHBIKTAY, OJIAP/IBIH
OTeIyiH, WHHOBAIMSUTAPIbIH
QJIEYMETTIK-3KOHOMUKAJIBIK

THIM IUTIT] MEH TOyeKeIAep
KOJIEMIH ecenTey;
KaabinTacaTbsiH Ky3bIpeTTep:
KocimkepmikTiH MoHI MeH pedi
TYpaJIb ourimMal urepmi,
Kazakcranmarel — KOCIMKEPIIIKTIH
JaMy epeKIIeNIKTepiH TYCIHe/I],
HaKThl JKaFfaia e3 ICiH Kypy
KOHE  OKYpPrisy  JaraplIapbiH
KOJJaHaapl, OW3HECTIH HEri3ri
KOPCETKIMTEPIH €CenTel ayajbl:
nana, e31HIIK KyH, ITai1aIblIbIK,
IIBIFBIHAAP, OHIMIUTIK

MEH

WHHOBAaLMIAP,
WHHOBAITUSIIBIK

KOHBEPCUU SKOHOMMKH 51
YIPaBICHUS 3TUM MPOLIECCOM;
CymHocTb
OpEeIIPUHUMATEILCTBA H  €r0
pernraroriee BIIMSIHUE Ha
pa3BUTHE  MPOW3BOJAUTEIHHBIX
CHII;

OcHOBHEIE [IOJIOKEHUS
OpraHu3aIuu u METOIBI

yIIPaBJICHUS HOBOBBEIICHUSIMHU;
[TpuHIUIBI ¥ METOBI CO3/IaHUS
IPEANPUATHI U OPraHU3aLUN.
YMmeTs:

O1eHuBaTh SKOHOMHYIECKOE
MOJIO)KEHUE  XO3AKWCTBYIOIIETO
CcyObeKTa Ha PHIHKE M BBIOMPATH
CTpaTETruio u TaKTUKY
WHHOBAIIMOHHOTO  ITOBEJIECHMUS,
MO3BOJISIONICTO  TOJNYYUTh |
COXPaHHTH KOHKYpPEHTHBIC
MIPEUMYIIIECTBA;

MonenupoBath HOBOBBEICHMS,
MIPOrPaMMHPOBATH
WHHOBAIlMOHHLIN O13HEC;
Onpenensrb BEITUYNHY
HEO00XOIUMBIX
KalMTAJIOBIIOKECHUH,  OymyImx
TEKYIIUX 3aTpaT, pPacCUUTHIBATH
WX OKYIaeMOCTh, COIMAJIbHO-
SKOHOMHUYECKYIO
3(()EeKTUBHOCTh HOBOBBEICHUI
Y BEJIMYUHBI PUCKOB;
@DopMupyeMble KOMIETEHIMHU:
Biameer 3HaHUAMM O CYIIHOCTH
U POJU TMPEIINPUHUMATEIHCTBA,
IIOHUMAET 0COOEHHOCTH
pa3BUTHS
IpeANPUHUMATEIIBCTBA B
Kazaxcrane, uMeeT IpHKIaIHbIC
HAaBBIKK 110  CO3JaHUIO H
BEJAEHHUIO COOCTBEHHOIO OM3HECA
B pEAIbHBIX YCIOBUSX; yMeEET
paccUuTHIBATh OCHOBHBIE
npeInpUHIMATEThCKIE
MMOKa3aTelln: npUOBLIE,
ce0eCTONMOCTb,
PEHTA0ENbHOCTD,
MPOU3BOTUTEILHOCTD

W3/IEPKKH,

As a result of studying

the  discipline,  the
student must:

Know:

Current trends and

varieties of economic
development;

Problems of  social
conversion of the
economy and
management of this
process;

The essence of

entrepreneurship and its
decisive influence on the
development of
productive forces;

The main provisions of

the organization and
methods of innovation
management;

Principles and methods
of creating enterprises
and organizations.

Be able to:

Assess the economic
situation of an economic
entity in the market and
choose a strategy and
tactics of innovative
behavior that allows you
to obtain and maintain
competitive advantages;

Model innovations,
program innovative
business;

Determine the amount
of necessary investment,
future current  costs,
calculate their payback,

the socio-economic
effectiveness of
innovations and the

magnitude of risks;
Formed competencies:
Owns knowledge of the
nature and role of
entrepreneurship,
understands the features
of entrepreneurship
development in
Kazakhstan, has applied




skills to create and
conduct its own business
in real conditions; can
calculate the main
business indicators:
profit, cost, profitability,
costs, productivity

Moayasb koabl: OI'-1

Moayab aTaybl: OJICYyMETTIK-
T'YMaHHUTAPIIBIK

ITIon araysi: Koramrany Oimimi
(moHapanbIK OUTIM)

OkoJorus AKOHE TIPLILTIK
Kayilci3airi Herizaepi
IIpepexkBusutTep:
IMocTpexBu3UTTEP:

MakcaTtbl: agaM MeH TaOurar

apachlHJIarbl YHJIEeCIM Heri3iHge
SKOJIOTHSUTBIK MOJICHHET
HETI3JIepiH KOHE >KEePJIIH JIeM/IIK

SKOJIOTUSICHIHEIH HETr13T1
OarbITTapBIH KaJIBITITACTHIPY,
COHJA-aK CBHIPTKBI (paKTopIIap

MeH ceOenTepueH axamaap.IbiH
OJIIM-)KITIM1 MEH JICHCAYJIBIFBIHBIH
KOFAITybIH a3aiiTyFa OaFbITTaJIFaH
OlTiMII HacUXaTTay

Kpickama cunarramacel: Tipi
ar3aHblH, OPTYpJl JEHreujeri
YUBIMIAp DKOXKYHECIHIH, Kbl
OnocdepaHblH KbI3MET ETYiHIH

HETI3r1  3aHJBUIBIKTAPBIH  YKOHE
OJIapIbIH TYPAKTBUIBIFBIH
KapacThIpaJibl. Tiprrinik
Kayirnci3girinig TEOPHSIIBIK
HeTI3JIepiH, TIPIILTIK
KayINCI3aIriHiH KYKBIKTBIK,

HOPMATHBTIK-TEXHUKAIBIK ~ JKOHE
YHBIMIaCTHIPYIIBIIBIK HETi3epiH
’KOHE TEXHMKAJBIK Kypangap MeH
TEXHOJIOTUSIBIK yAepicTepaiH
KayilCi3JIriH apTThIpy oMICTEpiH
KaMTH/IbI.

OKbITY HITHIKeJIepi:

Okonorus KOHE TIpUIUTIK
Kayilnciziri  Herizzuepi — cajachl
OOMBIHIIIA OUTIMTE M€,

TaburarTel KOpFay/ablH ic-
[IapajapblHbIH ~ MaHbBI3IbLIBIFbIH
TyciHeni,

OKOJIOTUSIIBIK nporecTepi

TaJIJiay, AHTPOIOTEHMIK 9cepliH

Kon mopyas: CI'-1

Ha3Banue MOJYJIsl:
CouunanbHO-TYMaHUTAPHBIN
Ha3zBanue AUCHUILINHBI:
OO61ecTBOBEAUECKHE 3HAHUA
(MEXTMCIUIUIMHAPHBIN KypC)
Okonorust u ObX
IIpepexBU3NTHI:
[MocTpexkBU3UTHI:

Heasb: ¢opMupoBaHWe OCHOB
JKOJIOTHYECKOW  KYJIbTYpBl |
OCHOBHBIX HaIpaBJICHUN
MHPOBOM SKOJOTHHM 3eMJIM Ha
OCHOBE  TapMOHHMH  MEXAY
YEJIOBEKOM U IPHUPOJIOH, a TaKkKe
IpornaraH/a 3HAHWH,
HAIPaBJICHHBIX Ha CHWKCHHUE
CMEPTHOCTH U TOTEPH 310POBbA
JOJIeH OT BHEIIHHUK (PaKTOpOB U
IPUYNH

Kparkoe onMcaHue:
PaccmarpuBaer OCHOBHBIE
3aKOHOMEPHOCTH

(GyHKIIMOHUPOBAHUS KHUBBIX
OpraHu3MOB, 9KOCHCTEM
Pa3IUYHOTO YPOBHS
opraHuzanuu, Ouochepsl B

OoejJoM Hu HX YCTOI\/'I‘II/IBOCTI/I.

Conepxxut TEOPETUYCCKHE
OCHOBBI 0€30I1aCHOCTH
JKU3HEJCATCIILHOCTH; IIPAaBOBBIC,
HOPMAaTHBHO-TEXHUYCCKHE u
OpraHu3aI[MOHHBIC OCHOBBI
0€e30I1aCHOCTH

JKU3HENEATENLHOCTH M METOJIBI
MTOBBIIIEHHS 0e301IacHOCTH
TEXHHYECKUX CpeICTB u

TEXHOJIOTMYECKHUX IPOLECCOB
PesynbTaTsl 00yyeHus:
Buaseer 3HaHuSAMH B 001acTH
sxoioruu U OBX,

ITonumaert BaXHOCTh
MIPUPOJAOOXPAHHOM
JIeATEIILHOCTH,

Baaneer HaBBIKAMHM — aHaIW3a

Code of module: SH-1
Name of module:
Social and humanitarian

Name of discipline:
Social studies
knowledge
(interdisciplinary
course)

Ecology and life safety
basics

Prerequisites:
Postrequisites:
Purpose: formation of
bases of ecological
culture and the main
directions of the world
ecology of the Earth on
the basis of harmony
between  man  and
nature, as well as the
promotion of
knowledge, aimed at
reduction of mortality
and loss of health from

external factors and
causes
Brief description:

Deals with the basic
laws of functioning of
living organisms,
ecosystems of different
levels of organization,
the biosphere as a whole

and  their  stability.
Contains theoretical
bases of safety of
activity; legal,

normative-technical and
organizational bases of
safety of activity and
methods of increase of
safety of  technical
means and technological
processes

Learning outcomes:




QJIEYMETTIK-3KOJIOTUSLITBIK
cagapiapblH  Oarajay — JKoHE
TOTCHILE OKarjauWinapia Kopray
ToCUIIepi MEH TeXHOJIOTHSIIAPbIH,
KOpIIaraH OpTaHbl KOpPFay >KoHE
KayilCi3[iKTI KamMTaMachl3 €Ty
MakcaTblHIa KOCiOM  KBI3METTI
YTBIMBI €Ty AaFAbLIapPbIHA He.
KaubinracaTblH Ky3bIpeTTep:
Kopmaran opransiH =~ omOeban
KYH/IBUIBIFBIH MOMBIHAAN OTBIPHII
OFaH JKayanKepIIUTIKIIEH Kapay,
©31HIH 1C-OpEKETIHIH HITHXKelepi
MEH cajjapiapblH  TaOuFraTKa
KENTIpEeTIH  3UAHIBl  LIEKTEY
HEMece  a3alWTy  MaKCcaTbIMEH
Oaranay KaOu1eTi;
TexHocdepanarel  agaM  MeEH
TaOMFU OpPTaHbIH KayllCi3AiriH
KaMTaMachbl3 eTyIiH MaKcaTTaphl
MEH MIHJETTepIH Hacuxarray;
TOTEHILIe >KaFjailiapaa opTypii
OHTIPICTIK MPOTIECTEPIIH
Kayirnci3aik Heri3aepin oury

9KOJIOTHYECKUX MIPOIIECCOB,
OIICHKH COLIMAILHO-
JKOJIOTUYECKHUX MOCJIEACTBUM
aHTpOHOI‘CHHOﬁ ACATCIBbHOCTH,
criocodaMr M TEXHOJIOTHSIMH
3alIUTHI B qp G3BI)I‘-IaI\/JIHI)IX
CI/ITyaIII/IﬂX, HaBBbIKaMUM
paroHaIu3aIu|
npodeccrnoHaIbHO M
JEATENHHOCTH c LETBIO

obOecrieueHuss OE€30MaCHOCTH U
3alIUTHl OKPYKAOIIEN CPEIbI.

®opMupyeMble KOMIIETEHIIHU:
OTBETCTBEHHOE OTHOILIEHHE K
IIPUPOJHON Cpele Ha OCHOBE
IIPU3HAHKUS €€ YHUBEpPCAIbHOU

LIEHHOCTH, CIIOCOOHOCTD
OLICHUBATh pe3yNbTaThl 51
IIOCJIENCTBHU cBOen
NESTEILHOCTH C TOYKH 3PCHHUS
MIPUPOIOCOOOPA3HOCTH,
HCHAHCCCHUS NI MUHUMHN3AIINU
BpeJIa IPUPOJIC;
MpolaraHupoBaTh  IEMH |
3amayn obOecrieueHus
0e30IIaCHOCTH  4YeJlOBEeKa |
MPUPOAHOMN cpeapl B
TexHocdepe; WCIIOJIb30BaTh
3HaHUSA OCHOB 0O€30MacHOCTH
pPa3IMYHBIX TPOU3BOACTBEHHBIX
MPOIIECCOB B UPE3BBIYAMHBIX

CUTyalluAX

The student has
environmental
knowledge,

The student
understands the
importance of

environmental activities,
The student has the
skills of analyze
environmental processes
and  assessment  the
social and
environmental

consequences of human
activities; owns methods

and technologies of
protection in emergency
situations,  skills  of
rationalization of

professional activity for
the purpose of safety
and environmental
protection

Formed competencies:
Responsible attitude to
environment based on
the recognition of its
universal value, ability
to assess the results and
consequences of own
activities in terms of
nature, minimizing harm
to nature;

to promote the goals and
objectives of human and
environmental safety in
the technosphere; to use
knowledge of the basics
of safety of various
production processes in
emergency situations

Mopayab koapi: OI-1

Mopayab aTaybl: OneyMeTTiK-
T'YMaHHUTAPIIBIK

ITon araysi: Koramrany Ourimi
(ToHapanbIK O1TiM)
KemGacuipliblK ~ KacueT  JKoHe
MHHOBALMSHBIH CE3IMTaJIIbIFbI
IMpepexBusurrep: Mekren
KypcTapbl:  O3iH-031 TaHy
IMocTpexBusutrep: dunocodus
Makcarbl: CTYJIEHTTEPJIiH

Koa monyas: CI'-1

Ha3zBanmue MOy
ConunanbHO-TyMaHUTAPHBIN
Ha3Banmue AUCHUIINHBI:
OOuecTBoBeIUECKHE 3HaHUs
(MeXIMCUUIUTMHAPHBINA KypC)
JInnepckue KauecTBa u
BOCIIPUMMYHMBOCTH HHHOBAILIUM
IpepexBusuthi: [1IkonbHBIE
Kypcol: Camonio3HaHue
HocTpexkBusuthbi: Punocodus

Code of module: SH-1
Name of module:
Social and humanitarian

Name of discipline:
Social studies
knowledge
(interdisciplinary
course)

Leadership and
Susceptibility of
Innovation




YIBIMIACTBIPYIIBUIBIK
MakcaTrTapra KETy YILiH
alaMJapMeH  e3apa  KapbIM-
KaTblHAC Kacay Ke3iHae Typii
BIKOAT €Ty Ke3JepiH THIMIl
nanuanany JIa¥ IbUTAPBIH
KaQJIBIITaCThIPY, COHJail-aK
0JIap/IbIH TYJIFJIBIK
KOII0aCIIBIIBIK KacHeTTepiH
TAMBITY.

Kpickama cHnaTTaMachl:
KemGacmpimplk ~ KacueT — TeH
WHHOBAIIMSUTBIK OPEKET JIaFIbICHIH
KaJIBIITACTBIPY MaceJUIepiH
KapacTbIpabl. NuHOBaMSHBI
KaObLIAAYAbI aKnapaTThl
KaOblIay JKOHE e3repTy yHepici
peTiHaeri MOHIH arajsl.
KemGacmibIHBIH 63 KBI3METIHIH
KYpPBUIBIMBIHA WHHOBAIHSUTBIK

YAepic HOTHXKECIHJIE TYBIHJIaFaH

e3repicTepZll €Hrizy KaOUIeTiH
KaJIBIITaCThIpyFa  OaFbITTaJFaH.
Komoacisuibik KacueTTl

JTAMBITYJIBIH O0aChIMJIBIKTaphl MEH
Oackapynarel amaMm (haKTOPBIHBIH
Ka3ipri JKardaibIH 3€pPTTEHII.
OKBITY HITHKeJIepi:

KYKBIKTBIK, KOCIMKEPITIK,
OHJIIPICTIK, SKOJIOTHSUIIBIK
opTajarbl KOFaMJBIK JICYMETTIK
MaHbI3[bl  KYOBLIBICTAD  MEH
IpoLecTep i VFBIHYFa
WHHOBAIUASIIBIK TocUIACPII
Oaranay JKOHE KOJIJIaHy

KaOl1eTiHe ue
KaaeInTacarblH Ky3bIpeTTep:
MOJIIMETTEpAl OHIeY MEH Tajjay,

JIaFIbLIapIbI KUHAKTaYIbl
MEHIrepei; QJIEYMETTIK
MOOWIIUTIK JKOHE
CTpaTu(UKAUSIAP/IBI,

QJIEYMETTIK KYPBUIBIMHBIH
3aMaHayl TYXXbIpbIMJIaMajapblH,
KOFaM JlaMy Ke3eHIepl MeH

3aHJIBUTBIKTApbIH Oi1e1i.

Heab: dopMupoBanne HaBbIKA y

CTYJCHTOB 3pPeKTUBHO
UCII0JIb30BATh pa3uyHbIe
UCTOYHUKHU BIIMSIHUS BO

B3aHMOﬂeﬁCTBHH C JJIOAbMU JIA
AOCTHIKCHUA OPpraHu3allMOHHBIX
Lele, a TaKKe pa3sBUTHUE HX

JUYHOCTHBIX JTUIEPCKUX
KAa4eCTB.

Kpartkoe onucaHue:
PaccmarpuBaer po0JIeMbI
dbopmMupoBaHUs JIAJIEPCKUX
Ka4eCTB U HaBbIKOB
WHHOBAIIMOHHON JI€ATEIILHOCTH.
PackpsiBaeT CyThb
WHHOBAIIMOHHOMN
BOCIIPUUMYUBOCTH KaK
rporiecca rnpuemMa u

npeoOpa3oBaHusi HHPOPMAIUH.
Hamnpasnena Ha ¢opmupoBanue
CIOCOOHOCTH JIHJIepa BKIIOYATh

B CTPYKTYPY CBOEH
ACATCIIBHOCTHU U3MCHCHUS,
BbI3BAHHbIE  MHHOBAIIMOHHBIM
MPOIECCOM. N3yuaer
COBPEMEHHOE  COCTOSIHUE U
NEPCIIEKTUBBI pa3BUTHUSA
JUAEPCKUX Ka4yecTB U
yelmoBedyeckoro  (Qaktopa B
yIpaBJICHUH.

Pe3ysabTaTrnl 00yueHus:
OO0manaer CIIOCOOHOCTBIO
OIIEHUBATh u MIPUMCHSITh
MHHOBAIIMOHHBIE IOJXOJBI K
OCMBICJIEHHIO  OOIIECTBEHHBIX
COIMAJIBHO 3HAYMMBIX SIBJICHHI
U IPOIECCOB B  IPaBOBOM,
peIITPUHUMATEIbCKOM,
IIPOM3BOICTBEHHOM,
9KOJIOTMYECKOM cpeie
®opMupyemMble KOMIIETEHIINH:

3HAaeT 3aKOHOMEPHOCTU U JTaIlbl
pa3BUTHS oOriecTBa,
COBPEMEHHBIE KOHIIETIITHH
COIMANIbHOM CTPYKTYPBHI,

CTpaTH(UKAIUA U COLHUAIBHOM
MOOWIJIBHOCTH; BJIAJICCT
HaBbIKAMU cOOpa, aHalM3a W
00pabOTKU JAHHBIX.

Prerequisites: School
courses: Self-

knowledge
Postrequisites:
Philosophy

Purpose: formation of
students ' skills to

effectively use various
sources of influence in
interaction with people
to achieve
organizational goals, as
well as the development
of their personal
leadership qualities.

Brief description:
Deals with the problems
of formation of
leadership qualities and
skills of innovation.
Reveals the essence of
innovative susceptibility
as a process of reception
and transformation of
information. It is aimed
at the formation of the

leader's  ability to
include in the structure
of its activities the

changes caused by the
innovation process.
Studies the current state
and prospects of
development of
leadership qualities and
the human factor in the
management.

Learning outcomes:
Has the ability to
evaluate and apply
innovative  approaches
to understanding
socially significant
phenomena and
processes in the legal,
entrepreneurial,
industrial,
environmental
environment

Formed competencies:
knows the patterns and
stages of development




of society, the modern
concepts of  social
structure, stratification
and social mobility;
owns the skills of
collecting, analyzing
and processing data.

Mopnyasb koapi: OI'-1

Moayab aTaybl: OJICYyMETTIK-
T'YMaHHUTAPIIBIK

ITIon araysi: Koramrany Oimimi
(moHapanbIK OUTIM)

[nuscrany

IIpepexBusuTTEp: Mekren
Kypctapsl: Kazak onebueri
IMocTpexBu3UTTEP:

MakcaThbl: Knaccux aKbIH,
Kazyllbl, MyOJUIUCT, ApamMaTypr,
aynapMauisl, (b OJIBKIIOPUCT,
onebueT 3epTTeyllici, TapUXIIbI,
(GenbeToH  JKaHPBIHBIH  HEri3iH
CaJIFaH KOIl KbIPJbl TaJaHT lmusic
XancyripoBTiH 3epTXaHachlHA
«CHT3IM», medepiik MEeKTeOIH
capaiay, Tapa3bliay, CypeTKepAiH
CBIPBIH TYCIHIIPY.

Kpickama cunmarramacol: lnusic
JKaHCYTIpOBTIH NIBIFAPMAaIIBLIBIK

eMipOasiHbl, CO3 ©HEpIH Wrepy
JKOJIBIHIAFBI AJFAIIKBI
13IeHicTepl, KOFaMIBIK  JKOHE

MEMJICKETTIK KbI3METTEPI, SpTYpIi
OHEp cajlaChlHa aT CaJIbICYHI,
mosMajap  asybl, IPO3aHBIH
JaMybIHA KOCKaH yJteci,
IpaMaTyprusicbl, aybl3 oae0HeTi
YATUIEpIH  JKMHAM, Kapusiar,
3epTTeyl KAMTBLIFaH.

Oky HoTHIKECI:

- ILnusc Kancyripos
MypaJapbIH Oijeni;

- aKbIHHBIH
HIBIFAPMAJIAPBIH TAJAANWIbI;

- IIbIFApMAaJapabIH HIesJIbIK-
KOPKEMJITiH AHBIKTAH/BI;

- [.2)KancyripoBTiH onebu
MYPACHIHBIH JapalibIFbIH TYCiHE
anaJpl.
KaabinracaTbiH
Inusic
MypachiH

pyxaHu

Ky3bIperTep:
JKaHcyripoBTiH — onmebu

MEHIEpreH;  YITTBIK
KYH/TBUTBIKTAP IbI

Koa monayas: CI'-1

Ha3Banue MOJYJIsl:
CouunanbHO-TYMaHUTAPHBIN
Ha3zBanue AUCHUILINHBI:
OO61ecTBOBEAUECKHE 3HAHUA
(MEeXIMCIUIUTMHAPHBIN KypC)
WNnusacrany

IIpepexkBU3UTHI: Kazaxckas
auTepaTypa (IIKOIbHBIN KypC)
[MocTpexkBU3UTHI:

Henab: BeecTn B MHOTOTpaHHYO
TBOPYECKYIO nabopaTopuro
Hnesaca XKancyrypoBa — mosra-
KJIaCCHKa, nucaTes,
JpamMatypra, MepeBOTUMKa,
donpkIOpUCTa, UCCIEAOBATENS
JUTEPaTypHl, UCTOPHKA,
OCHOBOTNOJIO’KEHHUKA xKaHpa
denpeToHa.

Kparkoe onucanue:

B wu3yueHwe Kypca BXOJMT:
ouorpadus N.2Kancyrypoga,
nepBbIe MCCIEI0BAHUA Ha IYTH
U3y4eHUsT HUCKYCCTBa  CIIOBA,
oO1ecTBeHHas 54
rocy/lapCcTBeHHasl JAeSITebHOCTD,
€ro  MEeCTo B  pa3jM4YHbIX
00JacTsIX MCKYCCTBA, Ka3aXCKOU
JUTEPaTypOBEAYECKON  HayKe,
HEOIICHUMBII BKJIA]] B
dbopMupoBaHHE
XYJO>KECTBEHHBIX  MPHUHIUIIOB
HAIlIel JINTEpaTyphl, HAMHUCaHUE
MO3M, BKJIAJl B pa3BUTHE IMPO3bI,

JpamaTypruu, pasBuTHE
Ka3aXxCKoro JUTEPATYPHOTO
A3BIKA.

PesynbTaT 00yuenus:

- 3HaeT JIUTEPATypHOE

Hacaenne U.7Kancyryposa;

- aHAJIM3MpPYyeT NPOU3BedeHUs!
103Ta;

- onpeneasier UJIeiHOo-
Xy/105KeCTBEeHHbIEe 0COOCHHOCTH
NPOU3BEJAeHNH.

Code of module: SH-1
Name of module:
Social and humanitarian
Name of discipline:
Social studies
knowledge
(interdisciplinary
course)

Ilyastanu

Prerequisites: Kazakh
literature (school

course)

Postrequisites:
Purpose: Introduce
llyas Zhansugurov, a
classical poet, writer,
playwright, translator,
folklorist, literature
researcher, historian,
founder of the feuilleton
genre into the
multifaceted creative
laboratory.

Brief description: The
course includes:
I.Zhansugurov's

biography, first studies
on the way to study the
word art, public and
state activities, his place
in various fields of art,
Kazakh literary
scholarship, an
invaluable contribution
to the formation of
artistic principles of our
literature, writing
poems, contribution to
the development of
prose , drama, the
development of the
Kazakh literary
language.
Learning outcome:

- knows the




Kacrepieyre XKOHE
MHTEJUICKTyaJlbIK-
LIBIFaPMaIIbLUIBIK onnay

MS[[CHI/IeTiHC JarJblJIaHTaH.

- NOHMMAET
HHIUBHUIYAJIbHOCTb
JIMTEPATYPHOIO
N.’Kancyryposa.
®opmupyeMble KOMIIETEHIIUM:
Buiangeer IIOHUMAaHNEM
cnenuuku JUTEPaTypHOTO
Hacnenua Mnesica XKancyrypoga;
obnanaer HaBbIKaMU
MHTEJJIEKTYalbHO-TBOPUYECKOTO
MBILIUICHUSI W CIHOCOOHOCTSIMH
JIOPOKUTH LIEHHOCTSAMHU
HAI[MOHAJIbHO-TyXOBHOTO
HacJeusl.

HacJ1eaus

literary heritage of |I.
Zhansugurov;

- analyzes the
works of the poet;

- defines the
ideological and artistic
features of the work.

- understands
the individuality of the
literary heritage of |I.
Zhansugurov.

Formed competencies:
Owns the understanding
of the specificity of the
literary heritage of llyas
Zhansugurov; possesses
the skills of intellectual

and creative thinking
and the ability to cherish
the values of the
national and spiritual
heritage.
Monayasb koawi: TIH 4 Koa moayasi: OT/I 4 Code of module:
Moayas ataybl: Typucrtik ic- | Kog MOIYJIsA: OcHoBel | BTA 4
opeKeT Heri3aepi TYPU3MOJIOTHH Name of module:
ITon araysI: Typusmosiorusi | Hazsanue aucnunuebl: | Basics of tourism
Herizepi OCHOBBI TyPH3MOJIOTHH The name of the
IIpepexBusurrep: IpepexkBU3UTHI: discipline:  Basics
MocTpexkBusurrep: Typusm meH | [locTpeKBU3UTHI: [TpaBoBoe | oOf tourism
KOHAKKAMIBUIBIK HMHIYCTPHUSCHIH | 0OecredeHue TypH3Ma u | Prerequisites
KYKBIKTBIK KAMTaMacChI3 €Ty UHTyCTPUH rocrenpuumctBa | Post-requisites: Legal
Makcarhbl: Typuctik- | Ilean: noaroroska | support of tourism and
OKCKYPCHSIIBIK KBI3MET | CIIEIHAINCTOB mmpokoro | the hospitality
KOPCETYIIH Ke3 Keiared | mpoduass B chepe Typusma, | industry
calachlHIA  KYMBIC icreyre | cnocoOHBIX pabortaTh B Jr000# | Purpose: training of
KaOIeTTi Typu3M caiachiHza KeH | chepe Typuctcko- | Specialists of a wide
OeitiHai  MamaHmap  Jgaspiay. | SKCKYPCHOHHOTO profile in the field of
[IsIrapMaIbUIBIK, QNIeYeTTi, | 00CTY)KUBAHHSL. Cosznanue | tourism, able to work
0acTaMaIlbLIBIK ICH | YCJIOBHIA TS passutus | in any field of tourist
’KaHAIIBLIIBIKTBI TAMBITY, TYPU3M | TBOPYECKOTO noTeHiMana, | and excursion
TypasIbl KaJIBINTACAThIH | MHUIIMATHBBI W HOBAaTOPCTBA, | SErvices. Creating
FBUIBIMHBIH ~ TypHU3M  Heri3zepi | monydeHus: 3HaHuid mo ocuoBam | conditions for  the
OoifpiHma OimiM  almy, TypH3M | TYPU3MOJIOTHH development of
MEHe/PKEepiHe KaxerTi | popmupyromieiics  Haykn o | Creative potential,
NPaKTHKAJIBIK JaFbuIapapl  alny | TypH3Me, nproOpetenus | initiative and
YILIH XKaF/aai kacay. HPaKTHYECKUX HaBBIKOB, | Innovation, obtaining
Kpickama cUmaTTaMachl: | HeOOXOIUMBIX menemkepy | knowledge on the
"Typusmonorus Herizaepi" Kypchl | TypusMa basics of turismology
pekpeanusibik Teorpadus xone | Kparkoe omucanne: Kypc | of the  emerging
TypU3M reorpadusicsl | "OCHOBBI typusmoniorun” | science of tourism,
cajlaChIHJarbl  OapibIK  ’KaHA | OXBAaTBIBACT BCE HOBBIE TMOAXOJBI | acquiring practical
TOCUIEp  MEH  OKeTicTikrepni | M goctibkenuss B obmactu | SKills necessary for a




KaMTH/IbI KOHE TypHU3M
MaMaHJIapbIH TaWbIHIAYIBIH
Herisri  ¢yHAaMeHTi  OoJIbIm
TaObLIa/IbI.

OxkbITy HOTHKeNepi: Typusm
WHIYCTPHSICHIHBIH Iamy
[IapTTapbIH, OHBIH
epeKIIeNiKTepiH Olresni; Typu3M
CaJlaChIH/1aFbl MPAKTUKAJIBIK
KBI3METTE TEOPHSUTBIK-
oaicHAMaBIK OUTIMII KOJIIaHaIbl;
TYPHUCTIK KOCIOPBIH

KYMBICBIHBIH CTPaTErusicbl MEH
TaKTUKAChIH 931pJeiil; TYpHUCTIK
WHyCTpUs 00BEKTUIEPIHIH
JIEPEKTEP OaHKiH
KaJIBIITaCThIPaIbL.
KanbinTacarbin Ky3blperTep:
Typusm  uHAYCTpHSCHI  MEH
WHQPPAKYPBUIBIMBIHBIH TaMYBIHBIH
Heri3ri TEHICHIIMSUIAPBIH,
COHJal-aK OeliceHAl TYPHUCTIK
casxarrap/ipl YHBIMIACTBIPYAbIH
YKaJITIBI MOceTeepin Oury.

pEeKpearioHHoi reorpaduu U
reorpaduu Typu3Ma, KOTOpBIE
OCTaIOTCS (byHIaMEeHTaTBbHOM

OCHOBOM ITOJArOTOBKH KaJIpOB JUIs
CHCTEMBI TYpU3Ma.

PesynbTaTsl  00y4eHus:
3Haer yCIIOBUS pa3BUTHS
UHYCTPHU TypHu3Ma, ee
0COOEHHOCTH; IPUMEHSIET
TEOPETUKO-METO10JIOTUIECKUE
3HAHUS B IIPAKTHYECKON
JIeSITENIbHOCTH B cepe Typu3ma;
pa3pabaThiBaeT  CTpaTerudl U
TaKTUKH paboOThl TypHCTCKOTO
npeanpustus; GopmMupyeT 6aHKU
JAHHBIX OOBEKTOB TYPHCTCKOM
WHYCTPHH.

®opmupyemMble KOMIIETeHIIMU:
3HATh OCHOBHbIE TEHJCHIINH
pa3BUTHS  WHIYCTPUHU "
UHOQPACTPyKTYpbl Typu3Ma, a
TaKXKe ofue  BOIPOCHI
OpraHu3anuu AKTHBHBIX
TYPUCTCKUX MYyTEIIECTBUI.

tourism Manager

Brief description:
The course "Basics of
tourism™ covers all
new approaches and
achievements in the
field of recreational
geography and
tourism  geography,
which  remain  the
fundamental basis for
training personnel for
the tourism system.
Expected results:
Knows the conditions
for the development of
the tourism industry,
its features; applies
theoretical and
methodological
knowledge in practical
activities in the field
of tourism; develops
strategies and tactics
of the tourist
enterprise; forms data
banks  of  tourist
industry objects.
Formed competencies:
know the main trends in
the development of the
tourism industry and
infrastructure, as well as
General issues  of
organizing active tourist
travel.

Moayas koabr: TIH 3

IIon arayer: Keismer kepcery
CaJIaChIHJIarbl TYPU3M
IIpepexBu3utTep:
Typusmonorus Herizaepi
IHocTpexkBHU3HNTTEP:

MakcaTtbl: TYpUCTIK camapiapibl
YUBIMIACTBIpYFa OaitIaHbICTHI
KbI3METTEp, CaThUIATBIH  JKOHE
TYTHIHBUIATBIH KbI3MET
caJlaJlapbIHbIH >KUBIHTBIFBIH JKaH-
XKakTel ~ MeHrepy.  Typusmre
KbI3MET  KOpCeTeTiH  caiajap
Kyieci (MbIcalibl, KOHaK Y,
TaMaKTaHy, moy-6usHec,
TYPHUCTIK CYpaHbICKa He KeuoOip

Konx monyasi: OT/ 4
Ha3Banmue AUCHUTLIUHBI:
Typu3sm B cdepe ycayr
IIpepexBU3HUTHI:
TYPU3MOJIOTUHI
IHocTpekBU3UTHI:
Ilenb: BCeCTOpOHHEE OCBOCHHE
YCIYTH, CBSI3aHHBIE c
opraHusanuei TYPUCTCKHX
NOE310K, BCECTOPOHHEE
OCBOCHHE COBOKYITHOCTHU
MPOJAaBAEMBIX M MOTPEOIIeMbIX
chep  mesarenpbHOCTH.  JlaTh
HCYEPIBIBAIOIIYIO
XapaKTePUCTUKy KaK CHCTEMBI
OTpacleH, 00CITy’KHBAIOITNX

OCHOBEI

Code of
BTA 4
The name of the
discipline: Tourism in
the service sector
Prerequisites: Basics
of tourism
Post-requisites:
Purpose:
comprehensive
development of
services related to the
organization of tourist
trips, comprehensive
development of a set
of sold and consumed

module:




Tayapiapabl OHAIpy >KoHE T.0.)
peTiHIe KaH-)KaKThl CHUIATTama
oepy.

Kbickama CHUMATTAMACHI:
Kpi3mMeT Kkepcery calachIHIAFbI
TYpU3M- TYPHCTIK KBI3METTEP MCH
Tayapiaapasl Kypy XoHE OJIapJbl
Ky3ere acelpy- Oenrium  Oip
KBI3BMETTEP/l  OHIIpyre  JKOHE
YCBIHYFa, TypusMjue Oenrir Oip
GbyHKIUSITApBI OpbIH/ayFa
MaMaHIaHIbIPbUTFaH
KOCITOPBIHAAP MEH YHBIMIApIIbIH
KOITETCH caJtajapbIHBIH
KYMBICBIH KapacThIPaJIbl.
Kyrisietin HoTHIKE:

Kypcts OiTiprexH COH
Outimrepiep Outyl THIC OUTIM
MEH JaFJblaap:
-TYPHUCTIK
YUBIMIACTBIPYFa
KBI3METTEP/11 O1ITY;
-TYpHU3M  CaJachIHIAFbI
KbI3MET  TYpPJEpiHIH
OailJIaHBICHIH TYCIHY;
KaabinracaTbiH Ky3bIperTep:

- TYPHUCTIK WHITyCTpUS
KOCIMOPBIHAAPBIHBIH eHOCK
YKBIMIAPBIHAA  KYMBIC  ICTEY
Kaoineri,

- TYPHUCTIK OHIM/1
TYTHIHYIIBUIAPMEH THIM/II
KapbIM-KaThIHAC Kacay KaOiuIeTi,
- TYTBIHYIIbIFA KBI3MET KOPCETY
MpoLIEeCiH yibIMIaCThIpa
OlTyiMeH.

camapJapIsI
OaliJITaHBICTHI

KaHa
e3apa

Typu3M (Hampumep, TOCTUHHUILY,

NUTaHUE, moy-ousHec,
IPOM3BOJICTBO HEKOTOPBIX
TOBApOB TYPUCTCKOIO cCIIpoca U
Ap.).

Kpartkoe onucaHme:
Typusam B cdepe ycuyr -
paccMmarpuBaeT CO3/1aHue

TYPUCTHYECKHUX YCIYI U TOBAPOB
U HX peanusaunus sABISIETCS
Jeq0oM  OOJIBIIOTO  KOJMYECTBA

oTpacied  OpeanpuaTHd U
OpraHu3aIuii,
CHEIUAIN3UPYIOIINXCS Ha
IIPOU3BO/ICTBE u
IPEIOCTABJIEHUN OIPEIEIEHHbIX
YCIIyT, BBITNOJTHEHUN
ompeneneHHbIXx  QyHKIMA B
TypU3ME.

Pe3yabTarsl  00yueHMS:

3HaHUS W HaBBIKHM, KOTOPLIC
JOJDKHBI  3HaTh OOydYaroluecs
MOCIie OKOHYAHHMS Kypca:

- 3HAaHWE YCIIYT, CBS3aHHBIX C

opraHmuzanyeil  TypUCTHUYECKHX
MOE3/I0K;
- TOHMMaHHE  B3aMMOCBSI3U

HOBBIX BHJIOB [ICSITEILHOCTH B
cdepe Typusma;

®opMupyemMble KOMIETEHIHH:
- CIOCOOHOCTBIO K paboTe B

TPYIOBBIX KOJUIEKTUBAX
MIpEeANPHUATUI TYPHUCTCKOM
UH]TyCTpUH,
- CIOCOOHOCTBIO K
3¢bdeKTUBHOMY  OOIICHUIO C
HOTPEOUTENIIMU ~ TYPUCTCKOTO
IIPOZTYKTa,
- YMEHHEM OpraHu30BaTh
po1iecc 00CITy>KUBaHHUS
MOTPEOUTEIS.

fields of activity. To
give an exhaustive
description as a
system of industries
serving tourism (for

example, hotels,
catering, show
business, production
of some  tourist
demand goods, etc.).

Brief description:
The creation of tourist
services and goods
and their

implementation is the

work of a large
number of industries
of enterprises and
organizations

specializing in the
production and

provision of certain
services, the
performance of certain
functions in tourism.
Expected results:
Knowledge and skills
that students should
know at the end of the
course:

- knowledge  of
services related to the
organization of tourist
trips;

- understanding the
relationship of new
types of activities in
the field of tourism;
Formed
competencies:

- the ability to work in
the labor collectives of

enterprises of the
tourism industry,

- the ability to
communicate
effectively with
consumers of a tourist
product,

- the ability to

organize the process
of customer service.




Moayas koabi: TIH 3
Moayab araybi: Typucrtik
ic-opeker Heriznepi
JIE) araysbl:
HKOHOMHKACHI
IIpepexkBusutTep:
Typusmrany Herizaepi
IMocTpexkBU3UTTEP: OHIIPICTIK
Toxipube Makcatbl: «Typusm
SKOHOMUKACKI» IIOHIHIH
MaKCaThI-9KOHOMHKA KOHE
TYPUCTIK caja MeH (HUpMaHbI
Talay MocemelepiHae  OutiM
MEH TPAKTUKAIBIK IaF IbLIap bl
urepy.

Kpickama CHNATTAMACHI.
«Typu3M S5KOHOMHKACHD) TYpU3M
SKOHOMHUKACBIHBIH ~ HET13/IepiH,
TYPUCTIK (UpMa KYMBICHIHBIH
HBICAHJIapbl MEH  SJICTEpiH,
TYPHUCTIK KBI3METT1
YBIMIACTBIPY TOCUIACPIH,
TYpU3M TYpJEPIHIH KIKTENyiH,
TypuU3MJ€  IIapTTap  ’kacacy
IapTTapblH, TYPHU3M CajachblH
MEMJIEKETTIK KOHE
XaJIbIKAPAJIbIK-KYKBIKTBIK PETTeY
MOceNleliepiH  Kapalapl  KOHE
3epaeneiii.

Kyrisierin noTmke: Kypcrol
OitipreH coH OuriMrepiep Outyi
THiC OLTIM MEH JaFIpuiap:
-cajlaapaiblK  KbI3METTEp
chepacblHIa  KOHE TYpU3M
HKOHOMMKACBIHBIH
€pEeKILIEeTIKTEPIH TYCIHY;

- Typu3MJeri SKOHOMHKAJIBIK
KYHENEepiHiH KYPBbUIBIMBI JKOHE

Typuszm

OHBIH Kypamac
ANIEMEHTTEPIHIH e3apa
0aiiIaHBICHIH TYCIHY;

biny kaxer:

- TypusM 5KOHOMHUKACBIHBIH
TEOPHMSUIBIK ~ HETI3IepiH  JKOHE

OHBIH  KypaMblHa  KipeTiH
Oemimaepai;

OTaHIBIK  JKOHE  LIeTeNeJliK
ToxipuOere coilkec  TypHu3M
HSKOHOMHKACHIHBIH  JKaf/JIaibIH
CHUITaTTalThIH OapIIbIK

KOPCETKIIITEP/Ii eCeTTey.
Kaabimracateln  Ky3bIperTep:

Koa monyns: OT/ -3
Ha3zpanume mopyasi: OCHOBBI
TYPUCTKOM IEATEIBHOCTH
HasBanmue

AUCHUIINH:

DKOHOMUKA TypHU3Ma
IIpepexBU3NTHI:

OCHOBBI TypU3MOJIOTHH
IHocTpexkBU3UTHI:
[IpounsBoacTBeHHAs
Hean:  Ilenb
«IKOHOMHUKA

MPaKTHUKA
T CLIUTUTAHBI
TypU3Ma» —
npuoOpeTeHue 3HAHUU u
NPaKTUYeCKUX  HABBIKOB B
BOIIPOCaxX 3KOHOMUKHU U aHaJIu3a
TYPUCTCKOM OTpaciu U pUPMBI.
Kparkoe cojiep:KaHue:
«IKOHOMHKA TypHU3May

paccmatpuBaeT M HU3ydaer
OCHOBBI JKOHOMHKH  TypHU3Ma,
dbopMbl W  METOABI PaOOTHI
TYPUCTCKON (UPMBI, CHOCOOBI
OpraHu3aIuu TYPUCTCKOM
JEeSITeNIbHOCTH, Kiaccu(uKaiuio
BUJIOB TypHU3Ma, yCIIOBUS
3aKJIIOYEHUs]  JOTOBOPOB B
TypU3ME, BOIIPOCHI
roCy/IapCTBEHHOTO u

MEXTYHApOTHO-TIPABOBOTO
perynupoBaHus chepbl Typu3Ma.
Oxxuaembie pe3yibTaThbl:
Jlo/KeH UMeTh TIpe/ICTaBIICHHUE:
- 00 0COOEHHOCTSIX 3KOHOMUKHU

TypusMa U T[PEANPUSATHIA
CMEXHBIX OTpacieil  chepsl
yCIyr,

- 0 CTPYKTYp€ 3KOHOMUYECKOU
CUCTEMBI TypHU3Ma

B3alMOCBSI3U BCEX

€€ COCTaBJIOIIUX D3JIEMEHTOB;
JlomKeH 3HaTh:

- TEOPETUYECKHE OCHOBBI
SKOHOMHUKH TypU3Ma B LIEJIOM U
COCTaBJIAIOLIUX €€ pPa3ieioB;

- pacuer BCEX
MoKa3aTeseH,
XapaKTEPU3YIOLUX COCTOSIHHUE
SKOHOMUKH

- Typu3Ma B COOTBETCTBHH C
OTEYECTBEHHON U 3apyOekHO
IIPaKTUKOM;

Komnerennuu: JlomkeH

Code of module: BTA
3

Name of module:
Basics  of  tourist
activities The name of
the discipline:
Economics of tourism
Prerequisites: Basics
of tourism
Post-requisites:
Production practice
Purpose: The purpose
of the  discipline
"Tourism Economics—
is to acquire knowledge
and practical skills in
economics and analysis
of the tourism industry
and the company.

Brief description:
"Tourism Economics”
examines and studies
the basics of tourism
economics, forms and
methods of work of a
travel company, ways
of organizing tourism
activities, classification
of types of tourism,
conditions for
concluding contracts in
tourism, issues of state
and international legal

regulation  of  the
tourism sector.
Expected results:

Must have an idea of:

- about the peculiarities
of the economy of
tourism and enterprises
of related service
industries;

- about the structure of
the economic system of
tourism and

the relationship of all

its constituent
elements; Must know:
- theoretical

foundations of the
tourism economy as a
whole and its




XKacaii amysI THIC:
- MakcarTapra KeTy >KOHE

KUHAKTAIFaH ToXKIpUOEHI ChIHK
TYPFBITAH  KalTa  KapacThIpy
KaOLIeTi;

- YKBIMZAa  KYMBIC  icTey,
amamIapapl 0ackapy KoHE oJlapra
OarbIHy KaOueri;

- TYPHUCTIK UHIyCTpUs
KOCITOPBIHIAPBIHBIH eHoex
VKBIMIIAPBIHAA ~ KYMBIC  ICTEy
KaOuIeTI;

- OPBIHAAYIIBUIAP/BIH  KYMBICHIH
YUBIMIACTBIPY, TYPHUCTIK KbI3METTI
yilbIMAcThIpy/la, OHBIH  IHIIHJE
MEMJIEKETTIH QJIEYMETTIK CcascaThlH
€CKepe OTBIPBII, OacKapyIIbUIbIK
menrimaep Kaopuiaay Kadiner.

YMETh:
- CHOCOOHOCTh K JOCTHIKCHUIO
neneun u KPUTHYECKOMY
MEPEOCMBICIICHHUIO
HAKOIJICHHOT'O OIIbITA;

- cHnocoOHOCTh paboTaTh B
KOJIJICKTHBE, PYKOBOIHTH

JJIOAbMU U ITIOJUHUHATHCA,
- cnocoOHOCTE K paboTe B

TPYIOBBIX KOJUICKTUBAX
MPEATPUATHI TYPUCTCKOU
UHIYCTPUU;

- CIIOCOOHOCTh OPraHU30BbIBATh
paboTy HCITOJTHUTEIICH,
MPUHUMATH yIpaBJICHYECKHE
penieHus B OpraHu3aIuu
TYPUCTCKOW  NIeATETLHOCTH, B
TOM quUCIIe c y4eToM
[e70)10%E:010 85 (6) 1 HOJINTUKH
rocyJapcTBa.

constituent sections;

- calculation of all
indicators
characterizing the state
of the economy

- tourism in accordance
with  domestic  and
foreign practice;
Competencies:

Must be able to:

- the ability to achieve

goals and critically
rethink the accumulated
experience;

- ability to work in a
team, lead people and
obey;

- ability to work in the
labor  collectives  of
tourism industry
enterprises;

- the ability to organize
the work of performers,
to make managerial
decisions in the
organization of tourist
activities, including
taking into account the
social policy of the state.

Monysb KOabI:

TUKBI 5

Moayab araybl: Typucrtik
UHIYCTpUS KOCIOPBIHAAPBIH
6acKkapy SKOHOMUKACHI
IIon araybl:
MEHEKMEHTI
IIpepexBu3utTep:
Typusmomnorus Herizaepi
IMocTpexBu3utrep: KoHak i

Typuzm

KOCIMOPBIHAAPBIHBIH
SKOHOMUKAJIBIK TaJIaybl
Makcarbl: CTYACHTTEp1
TYPHUCTIK MEHEKMEHT
Heri3zepiMeH, OHBIH JaMybIMEH
KOHE epeKuIeNiKTepiMeH
TaHBICTHIPY, CTYICHTTEpTe
TYPUCTIK caya
KOCIMOPBIHAAPBIHAA, 1MIKI KOHE
meTenaik OaFbITTapAa XajbIKKa
TYPUCTIK  KBI3MET  KOPCETYIIH
TEOPUSIIBIK OLTIM1 MEH

MPAKTUKAJIBIK Jar AblJIaPpbIH 6epy,

Kox moayasi: QYIITHU 5

Ha3zBanmue MOYJISA:
DKOHOMHKA YIIPaBJICHUS
NPEANPUATUIMU  TYPUCTCKOMU
UHYCTPUU

Ha3panue qucuMniInHbI:
MeHeKMEHT Typu3ma
IIpepexkBu3uTbi:  OCHOBBI
TYpU3MOJIOTUU
ITocTpexkBU3UTHI:
DKOHOMMYECKUI aHaIN3
TOCTUHUYHBIX

IPEANPUATHI

Llesn» n3ydyeHusi: 03HAKOMUTD
CTY/ICHTOB Cc OCHOBaMH
TYPUCTCKOTO  MEHEIKMCHTA,
ero pa3BUTHEM u
0COOCHHOCTSMH, JIaTh
CTY/ICHTaM TEOPETHUYECKHE
3HaHUST W [PAKTUYCCKHE
HaBBIKH OKa3aHHS TYPUCTCKHX
yCayr HACEJICHUIO Ha
NPEANPUATHIX  TYPUCTCKOU

Code of module:

EMETI 5

Name of module:
Economics of

management of tourism
industry enterprises

The name of the
discipline: Tourism
management

Prerequisites: The

basics of tourism
Post-requisites:
Economic analysis of
hotel enterprises
Purpose: to acquaint
students with the basics
of tourism management,
its development and
features, to give students

theoretical  knowledge
and practical skills in
providing tourist
services to the




oNapAsl OJaH dpi MPAKTHKAIBIK
KbI3METTE NanuJaIany

Kbickaa CHIIATTAMACHI:
Typusmperi Oackapy Herizzuepi
MEH OOBEKTUIEPiH, MEHEIKMEHT
(GYHKIMSIIaphl MEH TPHHIMIITEPIH,
Typusmaeri MEHEHKMEHT
ONiCTEpiH, TYPHUCTIK KACIOPBHIH
OaCIIBUTBIFBIHBIH CTHIIIH, TYPHCTIK
(bupmMaHbIH KbI3METKEpIIePiH
Oackapy OMIICTEPIH, eHOeK
MpOILIECiH OacKapyAblH Ma3MYyHBI
MEH  EpeKIIENIKTEePiH, KapbIM-
KaThIHAC TYpJIEpiH,
KaKTBIFBICTAP/BIH ~ TYpJepi MeEH
ceOenTepiH >KOHE OJapAbl KOO
omicrepin, Typusmaeri THIMII
Oackapy IIenrMaepiH Kaobuiiay
TEXHOJIOTHSICHIH 3epJIeNIeH Tl
Kyrisietin ~ HoTM:KE:  THIMIL
Oackapyibt KaJIBIITACTRIPYFa
BIKIIa eTEeTIH Typuzm
MEHEDKMEHTI CaJTaChIHJIAF bl
HETI3r1  YFBIMAAp, TEPMHHJEP,
aHpIKTaMajiap  MEH  TocUIaep
Oiuteni. bapnaplk  HOpPMaATHBTIK
KyXKaTTapAbl JAypbIC MaiijanaHa
amanpl, TYpPUCTIK  (GUPMaHbIH
KYMBICBIH YTBIMIbl YHBIMIACThIPA
ajajpl, TYPHUCTIK KBI3METTI
YUBIMJIACTBIPY CaJlaChIH/IaFbl
FBUIBIM MeEH TOXIpUOCHIH
KETICTIKTEPIH cayaTThl
najanaHa — anmaabl,  TYPHUCTIK
KOCIMMOPBIHHBIH, OHIIPICTIK KOHE
eHOek  pecypcrapelH  11ebep
naijanaHa ajajpl; TYypPUCTEPIIH
op  TYpAi  KOHTHHIE€HTTEpiHE
KbI3MET KepceTy Ke3iH/1e
MPOTPECCUBTI Oackapy
TEXHOJIOTUSTAPBIH naiaanaHa
anapl.

KanabinTacarbiH Ky3bIpeTTep:
CTaHIAPTTHl €MeC JKaFdainmapia
opeker  eTyre,  KaObUIAaHFaH
memiMaep — YIIiH — QIeyMEeTTiK
KOHE ITUKAJIBIK JKayalnKepIIUTIKTe
OostyFa JaiibiH 6011y; OJNEeyMETTIK,
ATUKANBIK, KOH(ECCHSUIBIK >KOHE
MOJICHH allBIPMAaIIBUIBIKTAPIBI
TOJICPAHTTHI KaOBLIAA OTBIPHIIL,
VKBIMJIIBI ©31HIH KOCiOM KBI3METi

cheppl, Ha BHYTPEHHUX U
3apyOeKHBIX Mapuipyrax, ¢
TEM, YTOOBI MCIOJB30BATH UX
B JIaJIbHEWIIEN NPaKTHYECKON
JESITEIBHOCTH

Kparkoe cojepkaHue:
N3yuaeT OCHOBBI M OOBEKTHI

yIOpaBiIeHUs B TYypHU3ME,
byHKIIN " TIPUHIUTIBI
MEHEPKMEHTA, METO/1bI
MEHE)KMEHTa B  TYpHU3ME,
CTHJIb PYKOBOJICTBA
TYPUCTCKOTO  TPEIIpPUSATHS,
METO/IbI yIIpaBJICHUS
[IEPCOHAIIOM TYPUCTCKOM
bupmsI; COZIepIKaHUE u
0COOEHHOCTH yIpaBJICHUS
npoleccamMu  Tpyaa, (hopmsl

OOIIeHUs, , THIBI ¥ MPUYIHHBI
KOH(DJIUKTOB W METOJBI HX
yCTpaHEeHHs; TEXHOJIOTHIO
MIPUHATHS 3¢ deKTUBHBIX
YOPaBICHUYECKUX PENICHUN B
TypHU3ME.

Oxupaembie  pe3yJabTaTbl:
3HAaeT: OCHOBHBIE IOHATHA,
TEPMHHBI, ONpENeNIeHUuss |
MIPUEMBI B obnactu
MEHEIKMEHTa TypHU3Ma,
CIoCOOCTBYIOIINE

dbopmupoBannio 3PHEKTUBHOTO
yrpaBieHUs. YMeeT NpaBUIbHO
M0JIb30BaThCA BCel
HOPMATUBHOW JOKYMEHTAIUEH,
parroHaIbHO OpraHu30BaTh
paboTy TypUCTCKOH (UPMBIL,
rPaMOTHO UCIIOJIb30BaTh
JNOCTHIKEHHS HAYKU M TIPAKTHKU

B oOnactu OpraHu3alyu
TYPUCTCKOMN NeSATeIbHOCTH,
yYMEJ0 UCIIOJIb30BAaTh
IIPOU3BOJICTBEHHBIE u
TPYZOBbBIE pecypesl
TYPUCTCKOTO NpeIpUsTUS;
UCIIOJIb30BaTh IPOTPECCUBHBIE
YIPABICHUYECKUE  TEXHOJIOTUHU

npu 00CITY>)KUBAaHUH Pa3THYHBIX

KOHTHHTEHTOB TYPHUCTOB.
KoMmnereHnnmm: TOTOBHOCTH
JIeHiCTBOBATh B
HECTAHJAPTHBIX  CHUTYaLMSX,

population at the
enterprises  of  the
tourism  sector, on
domestic and foreign
routes, in order to use
them in further practical
activities

Brief description:
Studies the basics and
objects of management
in tourism, functions
and principles of
management,
management methods in
tourism,  management
style of a tourist
enterprise, methods of
personnel management
of a tourist firm; the
content and features of
labor management,
forms of
communication,  types
and causes of conflicts
and methods of their
elimination; technology

for making effective
management  decisions
in tourism

Expected results:

knows: basic concepts,
terms, definitions and
techniques in the field of
tourism management
that contribute to the
formation of effective
management. It can
correctly use all the
regulatory
documentation,
efficiently organize the
work of a tourist
company, competently
use the achievements of
science and practice in
the field of tourism
organization, skillfully
use the production and
labor resources of a
tourist enterprise; use




camacelHia Oackapyra  JadbIH
00I1y; TIepCOHAIIMEH JKYMBIC ICTEY
Tocinaepi MeH QNIiCTepiH,
TYPHUCTIK HHAYCTPHUS KOCITOPHBI
MEPCOHANBIHBIH ~€HOCK  camachl
MEH  HOTIDKENUIriH  Oaranay
omicrepin Oimy.

HECTH COIIMAJIbHYIO u
9TUYCCKYIO OTBCTCTBCHHOCTDH
3a IIPUHATBIC PCLICHMA,
TOTOBHOCTD PYKOBOJHUTH
KOJIJICKTUBOM B cdepe cBoei
npodeccrnoHaIbHO M
JeATSIILHOCTH, TOJICPAHTHO
BOCIIpHUMaAs COLUAJIBHBIC,

ITUYECKHE, KOH(ECCHOHAJbHBIE M
KyJIbTYPHBIE pa3iIMuds; BIJIAJCHUE
npueMaMd M MeTojamMHu paboThl ¢
METOJJAMU  OLICHKH
pe3yIbTaTHBHOCTH
HpEeANpUsTUs

IIEPCOHAJIOM,
KayecTBa U
Tpyda IEepCOHAJIA
TYPUCTCKON UHAYCTPHH.

advanced management
technologies when
servicing various
contingents of tourists.
Competencies:
readiness to act in non-
standard situations, to
bear social and ethical

responsibility for the
decisions made;
readiness to lead the

team in the sphere of

their professional
activities, tolerant of
social, ethical,
confessional and
cultural differences;

knowledge of methods
and methods of working
with staff, methods of
assessing the quality and
performance of
personnel in the tourism
industry.

Monyab koabi: TIH 3 —
Moayas araybl: Typuctik
ic- OpeKeT Heri3aepi

ITon araysbl: Typuszm
UH(PaKYpPHUIBIMBI
IIpepexBu3uTTEp: Typuszm
MEHEKMEHTI
IMocTpexkBU3UTTEP:

TypormepaTopiiblK, TypareHTTIK
KBI3MET

MakcaThbI: TypUCTIK-CEpBUCTIK
JKOHE LIeCTIe KOCIMOPBIHAAPIbIH
TyTac KeIlleHI PeTiHae TYPHUCTIK

HHOPaKYPbUIBIM TypaJibl
TYCIHIK, OHBIH Jamy

mpoOieManapbl MeH
MepCIeKTUBAIapblHA  CATAJBIK
Ke3Kapac. Typucrix cajia

KOCIMOPBIHAAPBIHBIH JKEKeJIEreH
TUOTEPI MEH SKOHOMHKAHBIH
iecrie cananapbl apachIHAAFbI
e3apa OailaHbiC HeH
epeKIIeNIKTEP/Ii 3epTTeYy.
KbIckaia cumaTramMachl:
Typusm uHDPaKypbUIBIMBI-0yJT
TYPHUCTIK pecypcTapibl, >KOJI
KENIepiH naiJanany/ bl

Konx moayasi: OT/ 3
Ha3Banue MOYJISA:
OCHOBBI TYPUCTKOU
NEeATENbHOCTH

Ha3panue q1UCUMIIMHBI:
Hudpactpykrypa Typuzma
IIpepexkBU3HUTHI:
MeHepKMEHT Typu3Ma
IHocTpekBU3UTHI:
Typonepatopckasi,
TypareHTCKasl 1eATeIbHOCTh
Hean: dbopmupoBanue
MOHATHUSA 0 TYpPUCTCKOM
uH(ppacTpyKType KaK
LEJIOCTHOM KOMILIIEKCE
TYPUCTCKO-  CEPBUCHBIX U
COIYTCTBYIOIINUX
NPEeANpPUATHI,  OTPaCIEBOrO
noaxoga K mpod nemMam u
NEepPCIEKTUBAM €€ Pa3BUTHUSL.
N3ydyenne ocoOGeHHOCTEH U
B3alMOCBSI3€H MEXIY
OTnenbHBIMU TUTIAMU
IPEANPUATHI TYPUCTCKOM
cheppl U COMYTCTBYIOIIMMU
OTpACISIMH SKOHOMUKH.
Kparkoe conep:kanue

Code of module:
BTA 3

Name of module:
Basics of  tourist
activities

Name  of
discipline: ~ Tourism
infrastructure

Prerequisites:
Tourism management
Post-requisites: Tour
operator, travel agent
activity

Purpose: theconcept

of tourist
infrastructure as an
integrated  complex

of tourist service and
related enterprises,
sectoral approach to
the problems and
prospects  of
its development. The
study of characteristics
Brief description:
Tourism infrastructure
is telecommunications




KaMTaMmachl3  €TeTIH  TYpIK
KACIMOPBIHAAPBIMEH
0aliTaHBICTHI
TEJIEKOMMYHHUKAIHSIIBIK
OaiimaHbicTap, COHIal-aK
TYpU3M  KOCIMOPBIHIAPBIHBIH

KaJBIITHl JKYMBIC icTeyl YIIiH
XKarmal kacay, OyJI aBTOKeIIK,
TEMip  JKOJmap, BOK3aJgap,
TEpPMHUHAIIAP, KOIIK, dye, TeHi3
KeIiepi, KO3FaJIbICTHI
pPEeTTEeNTIH, KBUIYMEH
KaMTaMachl3 Kynenepi
AKOHE T. 0.

SFHU TypUCTIK HHPPaKYpHUIBIM
TYPUCTEPIIH TIPIIUIIK 9pEKeTl
YIIiH JKarai ’)KacauThIH
OHJIIPICTIK, ONEYMETTIK  JKOHE
peKpeaIsuIblK ~ WHQPAKYPBUIBIM
KeleH1 00JIbII TaObLIaab].

eTy

Kyrtisierin HOTHXKE: TYypHU3M
WHPPaKYPBIITBIMBIHBIH

Kypamjac OeikTepiH
Tanjgayra KeIlleH i
TOCUIZEMEH] MEHTepei;
KazakcranabpIk TYPHUCTIK
HapPBIKTHIH €peKIIeNiTin
eckepe OTBIPBHIII,
pecnyOnuKkaaarsl TYpHU3M
caJlaChblHIaFbl YITTHIK
TYPUCTIK OKIMIIUTIKTED MEH
KoCImOpBIHAAD KBI3METIHIH
TOXIpuOECiH KOPBITYIbI

KOJIJaHa aylajibl;
KaabinTacatein Ky3bIperTep:
Ocsl MOH/1 OKY
Ke3iH/le  CTYACHTTEp
Oacrankel Jlarapuiap
OUTiKTepAl, TYpU3M
UH(PaKYPBUTBIMBIHBIH
Kypamjac OeJiKTepiH
Tangayra KemeHal
KO3KapacThl, VITTBIK TYp
KbI3METIHIH  ToXipuOeciH
KUHAKTAybl KaJIBIITACTBIPAIbI
JJAMBITY npobaeManapbiH
Oaranay; KazakcraH TypHUCTIK
HapbIFBIHBIH epeKIIeNiriH
ecKepe OTBIPHIN, peciyOsinKaga
TypU3M UH(PAKYPBUIBIMBIH
JAMBITY MpoOIeMaapbiH
Oaranay;

KociOu
MEH

Wndpactpykrypa Typuzma —
3TO  TEJIEKOMMYHUKAlMOHHbIE
CBSI3M, CBSI3aHHBIE C TYPELIKUMU
IPEIIPUITUIMH,
o0ecrneunBarOIUMU
UCIIOJIb30BAaHUE  TYPUCTCKUX
pecypcoB, JOpOXKHbBIE CETH, a
TAKKE€ CO3JaHUE YCIOBHH IS
HOPMaJIbHOTO
(GYHKIIMOHUPOBAHUS
NPEANPUATHA  TypU3Ma, 3TO
aBTOTPAHCHOPT, YKeJe3HbIe
JIOPOTH, BOK3aJbl, TEPMHUHAJIBI,
TPaHCIIOPTHBIE,  BO3JYILHEIE,
MOPCKHE CETH, perylupymoline
JBUKEHUE, CUCTEMBI
TeriocHaOkeHus u T. A. To
€CThb TYPUCTUYECKOU
UHQPaACTpyKTypoil  sIBiIsieTcs
KOMIUIEKC TPOU3BOJICTBEHHOM,
COLIMAJIbHOM U peKpealnoHHON
UH(PaACTPYKTYpPHI, CO3JAIOIIHI
yCIOBUS JUISE
KU3HEICATEIIBHOCTH TyPUCTOB.
Oxuaembie pe3yabTaThbl:

OBJIAJICET 3HAaHUSIMH
KOMIUIEKCHOTO ~ TI0XO0Ja K
aHAJTN3y COCTaBIISIONINX
UH(PaCTPYKTYPHI TYPH3MA;
yMEET TMPUMEHITh 000O0IIECHUS
OTIbITA JeSTEITBHOCTH
HAIMOHAITLHBIX

TYPUCTCKUX aIMUHUCTpALUN U
npennpusituii chepbl TypuMma
B

pecmy0Oinke c y4eTOM
cnenuduku Ka3aXxCTaHCKOT'O
TYPUCTCKOTO
PBIHKA;

Komnerennun: 3a BpeM4

U3y4YEeHUS] JaHHOW JUCIUIUTAHBI
CTY/ICHTBI bopmMuUpyOT
npo(eCCHOHATILHBIE TICPBUYHBIC
HAaBBIKH u YMEHUS;
KOMILJIEKCHOTO IT0X0/1a K

aHaAN3Yy COCTAaBJISFOIINX
UHPPACTPYKTYPHI TypHU3Ma;
00001IeHNS OIIBITA
NEATENIBHOCTH  HAIMOHAJIBHBIX
TYp aJIMAHUCTpPAIHIA,
TpEANPHUITAN chepsl
TypHU3Ma;0leHKU npooeM
pa3BUTHS UHPPACTPYKTYPHI

connected to Turkish
enterprises that ensure
the use of tourist
resources, road
networks, as well as
the creation of
conditions for the
normal functioning of

tourism  enterprises,
such as vehicles,
Railways, railway
stations, terminals,
transport, air, sea
networks that regulate
traffic, heat supply

systems, etc.

In other words, the
tourist infrastructure is
a complex of
industrial, social and
recreational
infrastructure that
creates conditions for
the life of tourists.
Expected results:
master the knowledge
of a comprehensive
approach  to  the
analysis of tourism
infrastructure
components; can
apply generalizations
of the experience of
national tourist
administrations  and
tourism enterprises in
the Republic, taking

into  account the
specifics  of  the
Kazakh tourism
market;
Competencies: during
the study of this
discipline, students
form professional
primary  skills and
abilities; a
comprehensive
approach to the

analysis of components
of the tourism
infrastructure;




TypHu3Ma B PECIyOJIUKE C yIeTOM
cneuuuku Ka3aXCTaHCKOTO
TYPUCTCKOTO PBIHKA;

generalization of the
experience of national
tours.Administrations,
tourism enterprises;
assessment of problems

of tourism
infrastructure

development in the
Republic, taking into

account the specifics of

eHipnepiaae, TMJl enaepinae
YKOHE QJIEM eJIIepIHEC TYPU3M/II
JAMBITy TIEPCIIEKTUBAIAPHIMECH
YKOHE TTePCIEKTUBAIAPBIMEH

Kbickama cunarramacel. [lon

aiMaK  IIETIHAET1  TYPUCTIK
aHTpaKTap MEH MHPPAKYPHUIBIM
KyHenepin; A¥MaKTarbl
TYpU3MIi  TYpPaKThl  JIaMBITY
CTPaTETUSCHIH

KaJIBIITaCThIPY/IbIH Herizi
Oonpill  TaOBUIATBHIH ~ OacKapy
00BeKTUIEepiH OKBITA/IBI.
AMMaKTarsl TypU3M/Ii

JTAMBITYJIBIH HETI3T1 IIapTTaphbl.
ANMaKTBIK TYpU3MHIH HeEri3ri
Kypamaac  Oemiri  peTiHze
KayITCI3[IK AacMeKTICIH eHTi3y
veridaenredn. KP eHipnepinge
TYpU3M/Ii JTAMBITY/IBI
BIHTAJAHABIPY TETITIHIH HEri3ri
OaFpITTAPBI JOJIENICHTCH.
OKbITY HITHIKEJIepi:
OHipnepaix TaOUFu -
pEeKpealusiblK  pecypcTapbliH

Typu3Ma B Pa3IMYHBIX
peruoHax Kazaxcrana,
ctpanax CHI" u ctpanax mupa
Kparkoe OnMcaHue:
Jucuunnuna u3ydaer
CUCTEMBI TYPUCTCKHUX
aHTPAKTOB u
UHGPACTPYKTYpHl B Ipenaenax
peruoHa; O0OBEKTHI
yIpaBICHUS,  SBISIOIIECTOCS
OCHOBOI1 (hopMupoBaHus
CTpaTeruu YCTONYHMBOTO

pa3BUTHUA TypH3Ma B PETHOHE.
OcHOBHEIE yCIOBHS
pa3BUTHS Typu3Ma B PETHOHE.
OO0oCHOBaHO BKJIIOUCHHE
acriekta 0Oe30ITaCHOCTH  Kak
OCHOBHOM COCTAaBIISIOIIEH
PETMOHAIIBHOTO TypHU3Ma.
ApPryMeHTUpPOBAaHbl OCHOBHBIE
HaTpaBIICHUS MeXaHU3Ma
CTUMYJTMPOBAHUS
pa3BUTHS TypU3Ma B pEerHOHAX
PK.

PesynbTaTsl 00yyeHus:

the Kazakh tourism
market;
Monayab koawi: TPP 4 Kox moayasi: TPP 4 Code of module:
Mopyas araybl: Typuctik | Ha3panue Moayas: | TRR 4
PEKpeausuIbIK pecyperap Typuctckue  pexpeanmonnsle | Name of module:
IIon araybl: AMAaKTBIK TYpU3M | PECYPCHI Tourism and
Ka3zakcran alimakrapbeiHblH | Ha3BaHue JUCHMIUIMHBL. | recreation resources
TYPHUCTIK MOTEHIHAIIBI Typucrckuit noreHuuan | Name of
IIpepexBusurrepi: pernonoB Kazaxcrana discipline:  Tourism
Kazakcran typusmiHie | IlpepexkBusutni: ['eorpadms | potential of
reorpaduschl Typu3Ma Kazaxcrana | Kazakhstan's regions
IMocTpexBu3uTTEPI: IlocTtpexkBu3uThl: JleueOHO- | Prerequisites:
EmMIik  caybIKTBIDY  TypH3M | O3[0POBHUTEIBHBIN TypH3M Geography of tourism
Makcarhbl. PEKpEaIHSITBIK Heas:  o3makomsenne ¢ | in Kazakhstan
pecypcrapMeH,  TYPHCTIK pekpeanlnoHHBIMU pecypcamu, | Post-requisites: Health
UTEepYMEH TAHBICY | TYPHCTCKO#M OCBOEHHOCTBIO and wellness tourism
KazakcTaHHbIH op TYpIi U TepcreKTuBamMu pa3BuTusg | Purpose: introduction

to recreational
resources, tourism
development and
prospects of
development of tourism
in various regions
of Kazakhstan, CIS
countries and  the
world

Brief description: The
discipline studies the

systems of  tourist
intermissions and
infrastructure  within

the region; objects of
management, which is
the basis for forming a
strategy for sustainable
tourism development in
the region. The main
conditions  for  the
development of tourism
in the region. The
inclusion of the
security aspect as the




Oaranmaii  amanmel, OHIpIEPIiH
(U3UKaITBIK-TeOT paPHSITBIK
CHIIaTTaMachlH Oepe  anajsl,
TYTBHIHYIIBLUIAPBIH
CYpaHBICTApbIH
KaHaFaTTaHIBIPy MaKcaTbIHIA
HKOHE TYPHUCTIK KbI3METTEpIi

TYTBIHYILIBLIAP
IICUXOJIOTUSICBIHBIH
epeKIIeTiKTepiHe colikec
TapThIM/IbI TYPHCTIK
MapuIpyTTap/bl Kacai ajiajebl.

KanbinTacatslH  Ky3bIperTep:

o1yl Kepek: TypU3Mi

JAMBITY/IbIH Ka3ipri

TEHJCHIIMSIIAPbIH; eHIpyepe

TYPHUCTIK WHTYCTPHSHBI

JAMBITY/IbI perrey MeH

BIHTAJIAHIBIPYIbIH Heri3ri

(hakTOpIaphIH; TYPUCTIK KBI3METTI

perrey MeH BIHTAJIAH/BIPY

casicaThl acCHeKTICIHAE TYPH3MHIH

Heri3ri OHIpJIepIHIH

EPEKIICITIKTEPIH; Ka3ipri 3aMaHFbI
TYpU3M/II TAMBITY YPIICTEp1 MEH
OCBI TIPOIECTEP/ll BIHTAJIAHIBIPY
casicaThl OOWBIHINIA aKIapaTThIH
HETI3T1 KO3/ICPiH; TYpHU3M
caJlachIHAAFbl CcasiCaTThIH HEri3ri
OaFrbITTaPbHIH.

YMeer oueHuBaTh IPUPOIHO-
pEeKpealuoOHHbIE PECYPCHI
PErHOHOB,

¢uzuKoreorpadhuIecKyro

JaBaTb

XapaKTEPUCTUKY PETUOHOB; -
pa3zpabaThiBaTh
MPUBJIEKATEIbHBIE TYPUCTCKHUE
MapIIpyThl c LEJTbIO
yIIOBJIETBOPEHUS 3aIIpOCOB
notpedurenen u B
COOTBETCTBUU c
OCOOCHHOCTSIMU  TICHXOJIOTUU
notpedureneit TYPUCTCKHX
YCIIYT.

Komnerenuuu:

3HaTh: COBPEMEHHBIC TEHCHIIUU
pa3BUTHA TypU3Ma; OCHOBHBIC
GakTOpel  pErylMpoBaHUS U
CTUMYJIHUPOBAHUS pa3BUTHS
TYPHUCTCKOM WHIYCTPUHU B
peruoHax; 0COOEHHOCTH

OCHOBHBIX PETMOHOB TypU3Ma B
aClieKTe€ TMPOBOJMMON B HHUX
NOJIUTUKU  PETyJIUpPOBaHUSA U
CTUMYJIMPOBAaHUS  TYPHUCTCKOM
JeSTENbHOCTH; OCHOBHBIE
UCTOYHUKM HHPOpPMALUU  TIO
TEHJCHUUSAM pa3BUTHUSA
COBPEMEHHOTO TypusmMa H
MOJIUTHKE CTUMYJIMPOBAHUSA
3TUX  IPOLECCOB; OCHOBHBIE
HallpaBJ€HUsT  MOJUTUKA B
obnactu

main component of
regional tourism is
justified. The main
directions  of  the
mechanism for
stimulating the

development of tourism
in the regions of the

Republic of
Kazakhstan are
reasoned.

Expected results: Can
evaluate natural and
recreational resources of

regions, give physical
and geographical
characteristics of
regions; -  develop

attractive tourist routes
in order to meet the
needs of consumers and
in accordance with the

peculiarities  of  the
psychology of
consumers of tourist
services.

Competences:

know: current trends in

tourism  development;
the main factors
regulating and
stimulating the

development of the
tourism industry in the
regions; features of the
main tourism regions in
terms of their policy of

regulating and
stimulating tourism
activities; the  main
sources of information
on trends in the

development of modern
tourism and policies to
stimulate these
processes; the main
areas of policy in the
field of tourism

Moayas koabi: TUKKY 10
Mopayabs  araybl: Typucrik
MHAYCTPHSI KOCIOPBIHIAPbIHBIH
KbI3METIH YHBIMAACTBIPY

Koa moayas: OAIITHU 10

Name of module:
Opranuzanus  JeATENbHOCTH
IIPEIPUATUI TYPUCTCKOMN

Code of
module:OAETI 10
Name of

module: Organization




ITon aTraybl: Typuctix
KOCIMOPBIHIBI Oackapyabl
KyKaTTamMaliblK ~ KaMTaMachl3
eTy

IIpepexkBusutTep:

Typusmonorus Herizaepi
IMocTpexkBU3UTTEP: OHIIPICTIK
TOXKiproOe

Makcarbl: CTyIeHTTEpPAE
Typusm HUHYCTPUSACHI
KOCITOPHBIH ~ THIMJI  0ackapy
YIIIH KaXeTTI KyXaTTapMeH
KYMBIC iCTEy IaFaplIapbl MEH
OUTIM KYHECIH KaJIbIITaCThIpy
IToHHiH KbICKalIa CHNATTATYbI:

Typuzm CaJTaChIHIAFbI
KOCIMOpBIHAAp MEH MEeKeMeJep/al
Oackapyna Ky’KaTTaMaHbIH
KaKeTTUTIr H KapacThIpaJibl.

Typucrik cananarbl KSCITOPHIHIBI
THIMI1 Oackapy YIIIH KaXKeTTi
Ky’KaTTapMeH >KYMBIC icTey OLTiMi
MeH JaFIbIIapbIH
KaJIBIITACThIPA/IBI. ¥ UBIMHEBIH
YHBIMIACTBIPYIIBUIBIK, OKIMIILTIK
KOHE aHBIKTaMaJIbIK-aKIapaTThIK

Ky)KaTTapblH TalbIHIAY/IbI,
peciMaeyaig JTYPBICTHIFBIH
yipeTeni. On TYPHUCTIK
KOCIMOPBIHAAPIBIH KYMBIC
nporeciH  Oackapy, ¢akriepai
CANBICTBIPY ~ JKOHE  TEOPHSUIIBIK
KOHE MPAKTUKAJIBIK

KOPBITBIHJBUIAD JKacay Ke3iHJe
KoJija Oap MoJiMeTTepAl Taijay
OOMBIHIIIA KAXKETTI JaFabLIapIbl
MEHTepy/Ii )Kocrapanpl.

ITonmi
OKBITY
outyi

OKkbITYy HITHIKeJIEpi:
Teopusinbix
HOTWXECIHIE
Kepek:
KY)KaTTapbl JaibIHIAY KOHE
pecimaey epexeci,
Ky)KaTTapMeH >KYMBICTBIH
3aMaHayH TeXHOJOTHUSIAPHI;
KPUTEPHILIEpl  FBUIBIMHU-
TapUXU )KOHE MPAKTHKAIBIK
KYHJIBUTBIFBI KY)KaTTap/Ibl;
KY)KaTTay CaJaChlH/IaFbI
TEPMHHOJIOTHSI.

IToHni  MPaKTHUKAJIBIK OKY

CTYACHT

UHAYCTpUU
Ha3Banue JAUCHUIIIMHBI:
JloxymMeHTamoOHHOE
obecrieueHue YIPaBICHUS
TYPUCTCKUM IPEAIIPUATUEM
IIpepexkBU3NTHI: OcHoBBI
TYPU3MOJIOTUU
IHocTpexkBU3UTHI:

[IpousBoicTBEHHAs MpaKTUKa
Heas:  dopmupoBanme vy
CTY/ICHTOB CUCTE€MbI 3HAHHUI U
yMEHUN paboThI c
JOKYMEHTaMH1, HEOOXOIUMBIX
JUTS 3¢ ¢deKTUBHOTO
yIOpaBICHUS  NPEAIpPUITHEM
UHAYCTPUU TypU3Ma

Kpartkoe onucaHme:
PaccmatpuBaeTr HEOOXOIUMOCTH
JOKYMEHTAIlHOHHOTO
obecriedeHUss B  YIPaBIIEHUU
MIPEeANPUATHIMHI "
YUPEKICHUSMU Cepbl Typu3Ma.
dopmMupyeT 3HaHUS U YMEHHS

paboThl c JIOKyMEHTaMH,
HE00XOIUMBIMA TS
s dexTuBHOTO YIpaBJICHUS
peANpUITHEM WHIYCTPUN
Typu3Ma. OO6yugaet
COCTaBJICHUIO,  IMPAaBHIBHOCTH
oopMIICHHSI OpraHU3aIMOHHBIX,
pacropsIIUTeITbHBIX u

CIPaBOYHO-UH(OPMALIMOHHBIX

JIOKYMEHTOB OpraHu3aIyu.
[Tnanupyer npuoOpereHue
HEOOXOIUMBIX  HaBBIKOB B
BEJICHUU JTOKYMEHTO00opoTa
TYPUCTHUECKUX  TPEIIPUITUH,
AQHAIM3UPOBAHUM  UMEIOIIUXCS
MaHHBIX TPU  COMOCTaBJICHHUH

(GaxkToB U J1enaTh TEOPETUYECKHE

U MPAKTUYECKUE BBIBOJIBI.
PesynbTaTsl 00yyeHus:
B pesynbpraTe TEOPETHUECKOTO
U3y4EHUs JUCLMILINHBI
CTYIEHT JIOJKEH 3HaTh:
IIpaBuiIa NOATOTOBKU U
opopMIIeHUs  JOKYMEHTOB;
COBPEMEHHBIE TEXHOJIOTHU
paboThI C TOKYMEHTaMU;
B pesynpraTe mpakTU4ECKOTro
U3y4EHUs JUCLUILINHBI
CTYIEHT JIOJIKEH YMETh:

of activities of
enterprises of the
tourism industry

Name of discipline:
Documentary support
of management of the
tourist enterprise
Prerequisites: Basics
of tourism
Post-requisites:
Industrial practice
Purpose: formation of
students ' knowledge
and skills of working
with documents
necessary for the
effective management
of the tourism industry
Brief description:
Considers the need for
documentation in the
management of

enterprises and
institutions in the
tourism sector. Forms

knowledge and skills of
working with documents
necessary for effective
management of an
enterprise in the tourism
industry. Teaches the
preparation, correctness
of execution of
organizational,
administrative and
reference-information
documents  of  the
organization. He plans
to acquire the necessary
skills in managing the
workflow of tourist
enterprises,  analyzing
the available data when
comparing facts and
making theoretical and
practical conclusions.
Learning outcome:

As a result of the
theoretical study of the
discipline, the student
must know:

rules of preparation




HOTIIKECIH/IE CTYICHT:

ic KYprizy Maocenenepi
OOMBIHINIA 3aHHAMABIK KOHE
HOPMATHUBTIK-9ICTEMETIK
aKTUICPIIH epexeNepin
MPaKTUKaIa KOJIAHY;
Ky’KaTTapMeH KYMBICTBI
PETTENTIH KEePriTiKTi
HOPMATHUBTIK-9ICTEMEITIK
aKTUIePIi 931pIieyre KaThICy;

©3 YHUBIMBIHBIH €H KEH TapaJiFaH
YHBIMIACTBIPYIIBUIBIK, OKIMJIIK
KOHE AHBIKTAMAJTBIK-
aKIMapaTThIK KYXKaTTapblH KYPY,
TYPBIC peciMey;

Ky>KaTTapMeH YKYMBICTBI
KETULAIpY  YIIIH  3aMaHayu
TEXHOJIOTHSIIap MEH
npoueaypajapapl  NangagaHy;

ic KYyprizy cajachlHIa HaKTbhl
oHe Olp MarbIHAJIbI
TEPMUHOJIOTUSHBI TTal aIaHy
KaabinracatbelH Ky3bIpeTTep:
©31HIH apTHIKIIBUIBIKTAPEl MEH
KeMIIUTIKTEPiH CBIH
TYpFBICBIHAH Oarayail  anajsl,

YKOJITAPIbI
APTHIKIIBLIBIKTAPIBI
J)KOHE

KeMIIUTIKTEeP/I1

Oenriner,
TTAMBITY
KOO

KYpaJlIapblH TaH i alajbl;

- CTaHIAPTTHI
JKaraaniaapaa

eMeC

YHBIMJIACTBIPY-

Oackapy 1memnrimMaepin TaOyra

KaOLIeTTi JKoHE
YKayarKepIiIvIik ajyra

ojap YIIiH

TaWbBIH

TypI/ICTiK, 9KCKYPCHUSIIBIK KbI3SMCT

caJlaCblHAAr bl
3aHHaMa

KOJIAaHBICTArbI

Heri3/1epiH

ToKipuOeae KoyjlaHyra, COHJai-

aK TYPHUCTIK
Kayinciz ik

OHIMICPTiH
HOpMaJjiapblHa

COMKeCTIrH OakplIayJsl SKy3ere

acelpyFa KabijerTi

OPUMEHSTH Ha TIPaKTHKE
IIOJIOXKEHUST 3aKOHOJATENIbHBIX
U HOPMAaTHBHO-METOMUYECKUX
aKTOB 110 BOIIpOCaM
JIEJIONIPOU3BO/ICTBA;
y4acTBOBATh B pa3paboTke
JOKaJIBHBIX HOPMaTHUBHO-
METOJMYECKIX

aKTOB,
periiaMeHTupyoumx  padboTy
COCTaBJIATH, IPABUIILHO

ohopMIIITh HauOoJee
pacnpoCTpaHEHHbIE
OpraHu3alMOHHBIE,
pacropsiTuTeTbHbIE "
CIPaBOYHO-
UH(pOPMAIMOHHbIE

JIOKYMEHTBI cBOEen
OpraHu3alluy;,  TOJB30BATHCS
COBPEMEHHBIMH
TEXHOJIOTUSIMHU "
MpoLeaypaMu TUTSt

COBEPUICHCTBOBAHUS PaOOTHI C
JOKYMEHTaMU; HCIIOJIb30BATh
TOYHYIO U OJIHO3HAYHYIO
TEPMUHOJIOTHIO B oOyactu
JIEJIOTIPOU3BO/ICTBA
Komnerenuumn:

- ymMeer KPUTHYECKH
OLICHUBATHh CBOM JIOCTOMHCTBA
Y HEJIOCTaTKW, HAMETUTh IIyTU
U BBIOpaTh CPEJCTBA Pa3BUTHUS
JOCTOMHCTB M  YCTPaHEHHs
HEJIOCTATKOB;

- criocoOeH

HAaXOJIUTh OPraHU3ALMOHHO
CIIOCOOEH HCIIOJIb30BaTh Ha
IIPaKTUKE OCHOBBI
JIEHCTBYIOLIETO
3aKOHOJATEeNbCTBA B cdepe
TYPUCTCKOM, 3KCKYPCUOHHOU
JESTENIbHOCTH, a  TaKxke
OCYILECTBIIATh KOHTPOJIb 3a
COOTBETCTBUEM HOPMaM

As a result of the
practical study of the
discipline, the student
must be able to:

to apply the provisions
of the legislative and

normative acts on
record keeping;
participate in  the

development of local
regulations governing

the work with
documents;

draw up, correctly
draw up the most
to use modern
technologies and

procedures to improve
the work with
documents; to use
Competences:
- able to critically
assess their strengths
and weaknesses,
identify ways and
means to develop
strengths and
weaknesses;
- is able
organizational
- is able to use in
practice the basics of
the current legislation
in the field of tourism,
excursion
activities, as well as to
monitor  compliance
with the safety
standards of tourist
products

to find

0€3011aCHOCTH
TYPUCTCKHX IPOJTYKTOB

MonayJsib KoabI: Kox monyisi: Code of module:
Moayasb araybl: Ha3Banue moayJis: Name of module:
IMonnin araybl: Typusm | HazBanue mueumumebel: | Name of discipline:
MeH KOHaKKalbuIblK | [IpaBoBOE obecnieuenne | Legal support of tourism
WUHYCTPUSICHIH KYKBIKTBIK | TypH3Ma u unnyctpun | and  the  hospitality
KaMTaMachl3 eTy TOCTENPUHUMCTBA industry




IIpepexBusuTTEp:
Typusmonorus Herizaepi
IocTpexkBU3UTTEP:

MakcaTbl: TYpUCTIK KBI3METTI
KYKBIKTBIK PETTEy Typasibl OuTiMITi
KOHE  OJIapJpl  MPAKTHKAJIBIK
KBI3METTE icke achIpy/IbI
KaJIBIITACTBIPY; TypU3M
CaJlaChIH/1aFbl HET13T1
HOPMAaTHUBTIK-KYKBIKTBIK
aKTuIepai 3epaeney,
CTYACHTTEPAIH YHEMi e3repin
OTBIPATHIH 3aHHAMAaHBI o3
OeriHiIe  3epaeney  KaOUIeTIH
JaMbITy; TYPUCTIK (prupManapabiy
KYMBICBIH YHBIMIACTBIPY
Macenenepi OoiibIHIIIA
MIPaKTUKAIBIK ouTIM any;
Typucrik OuzHecTi YHBIMAACTHIPY
MPAKTUKACBIHIA
naiilaaHplIaTelH  [IapTTapAbIH
EpeKIIeTIKTEpIH amry; OoJamak
MaMaH1apIbIH KYKBIKTBIK
MOJIEHUETI MeH KYKBIKTBIK
CaHACBIH JAMBITY.

IIonre Oepiiiren KBICKAIIIA
cumarrama: Typuszm
caJlaChbIH/IaFbl XaJIbIKAPAIIBIK
BIHTBIMAKTACTHIK. JIyHUEKY3UTIK
Typucrik Y WBIMHBIH
XaJIbIKAPAJIBIK TypU3MIL

JTaMBITY/IaFbl POJII MEH MaHbI3bI.
XaJbIKapaIbIK KYKBIKTaFbI
HIETENIIK TYpUCT MapTebeci. XX
FACBIPJIBIH EKIHII JKapThICBI MEH

XXI FachIpJIbIH OaceIHIa
KaObUIAaHFaH TYpU3M
caJIaCBIHIAFbI XaJIbIKApaJIbIK
YUBIMIAP MEH
KaybIMJIACTBHIKTAPAbIH Heri3ri
aKTizepi.

Kyrisetin HoTHIKE:
HopMmaTuBTIK-KYKBIKTBIK
3aHHAMaHbBI, TYPHUCTIK CaJlaHbIH
HOPMAaTHBTIK-KYKBIKTBIK
aKTUIepiH,

TYPUCTIK  caajarbl
perJIaMeHTTEeHUTIH
KbI3METTEpi Oiy.
KaabinTacaTein Ky3bIpeTTep:
TYPUCTIK UHIIyCTpUsIA
CTaH/IapTTay/AbIH Ka3ipri 3aMaHFbI

KBI3METTI

IIpepexkBU3UTHI: OCHOBBI
TYPU3MOJIOTUHA
IMocTpekBU3UTHI:

ean: dopmupoBanue 3HAHUN O
MPaBOBOM peryJIMpOBaHUN
TYPUCTCKOM  JEATEIBbHOCTH U
YMEHHSI  peanu3alud HUX B
MPaKTUYECKOU JEATENbHOCTH;
M3y4YE€HHUE OCHOBHBIX HOPMATUBHO-
MIPABOBBIX aKTOB B chepe Typu3Ma,

BhIpaboTKa y CTYJICHTOB
CIIOCOOHOCTH K
CaMOCTOSITEIIbHOMY U3y4YEHUIO
MOCTOSTHHO MEHSFOIIEr0Cst
3aKOHO/IATENLCTBA; MoJTy4eHne
MIPAKTUYECKUX 3HAHUU o

BOIPOCAM OpraHu3alu padoThI
TYPHCTHYECKHX (DUPM; pacKphiTHE

oco0eHHoCTEl JIOTOBOPOB,
HCITOJIB3YEMBIX B IIPAKTHUKE
OpTaHM3aINN TypOu3Heca;
pa3BUTHE NPAaBOBOM KYyJBTYphl U
IIPaBOCO3HAHUS Oyaymmx
CIICITUAJIMCTOB.

Kparkoe congep:xkanue:
Jucuunnmna pacKpbIBaeT
O0COOCHHOCTH BO3HMKHOBEHHS U
pa3BUTHA  TMPaBOBBIX  (GopMm

OpraHu3aluii ¥ OCYIICCTBICHUS
NESTETLHOCTH B chepe Typu3Mma,
aKIEHTUPYsS  BHHMaHUE  Ha
aKTyaJlbHOE MEKJIYHApOJHOE W
3apy0eKHOE TYPHCTCKOE MPaBo.
dopmupyet BBIPAOOTKY
criocoOHOCTEH K
CaMOCTOSITEILHOMY — M3YYCHHUIO
TIOCTOSTHHO MEHSIFOILIETOCST
3aKOHOJIATEILCTBA;  IOJYYCHHE
NPaKTUYEeCKUX  3HAHUH  TIO
BOIPOCaM OpraHu3alii PadoThI
TYPUCTUYECKUX bupwm;
packpeiTHE ocoOeHHOoCcTeH
JIOTOBOPOB, HCIOJb3yeMbIX B
NPaKTUKE OpraHu3aIuu
TypOusHeca. OOyuaeT BiIaJCHUIO
HABBIKOB ~ aHAlM3a MPABOBBIX
JOKYMECHTOB; HABBIKOB aHaJIM3a
K OLICHKE JeSITEITbHOCTH
UHCTUTYTOB TYPUHIYCTPHUH;
HaBBIKOB PabOThI ¢ HOPMATHBHO-
NPaBOBBIM  MAaTepUaioM IO
TYPUCTCKON  HalpaBJICHHOCTH;
MOJIb30BaHHUS ~ KOMIUJICKCHBIMHU
NPaBOBBIMH  MPOrpaMMaMH |

Prerequisites: Basics of
tourism
Post-requisites:
Purpose: formation of
knowledge about the
legal  regulation  of
tourism activities and
the ability to implement
them in practice; study
of the main normative
legal acts in the field of

tourism, developing
students'  ability to
independently study
constantly changing
legislation;  obtaining

practical knowledge on
the organization of the
work of travel
companies; disclosure of
the features of contracts
used in the practice of
organizing tourism
business; development
of legal culture and legal
awareness of  future
specialists.

Brief description:
International
cooperation in the field
of tourism. The role and
importance of the World
Tourism Organization in
the development of
international  tourism.
The status of a foreign
tourist in international
law. The main acts of
international
organizations and
communities in the field
of tourism adopted in
the second half of the
twentieth century and
the beginning of the
XXI century.

Expected results:

Know the regulatory
legislation in the
tourism industry;
regulatory legal acts
regulating activities in




KYHECIH eHTi3y Kabiieri,
- TYpPHUCTIK ©HIM MEH TYpPHUCTIK

HUHIyCTpUS KBI3METTEPIH
Cranpgaprray, cepTuduKarTay
KOHE caracbl KOHIHJIET'1
HOPMAaTHUBTIK Ky’KaTTaMaHbI

o3ipIiey JKOHE CHTr13y Kadiieri

0a3aMH JaHHBIX IO

npeaMery, B TOM YHCIIE C
ITOMOIIIBIO JIOKAJIBHBIX u
rI100aIbHBIX CETEN.
O:kujaeMbie pe3yJbTaThI:

3HaThb HOPMAaTHBHO-IIPAaBOBOE
3aKOHOJaTEIBCTBO B
TYPHUCTCKOMN 0OTpaciu;
HOPMAaTUBHO-TIPABOBBIE  AKTHI,
periiaMeHTHpYoIL1e
NESTEIbHOCTh B TYPUCTCKOM
NeSITENIbHOCTH;
Komnerennumn:
-CIIOCOOHOCTBIO K BHEJPEHUIO
COBPEMEHHOU CHCTEMBI
CTaHJapTU3alMU B TYpPUCTCKOM
WHTYCTPUH,

-c11ocoOHOCThIO pa3paldaThIBaTh
W BHEAPSATH  HOPMAaTHUBHYIO
JOKYMEHTAIUIO 1o
CTaHapTHU3AIHH,
cepruuKaliMM ¥ KauecTBY

TYPUCTCKOTO TIPOJYKTA U YCIYT
TYPUCTCKOUN MHIyCTPUH

the tourism

industry;
Competencies:

the ability to implement
a modern
standardization  system
in the tourism industry,
-the ability to develop

and implement
regulatory
documentation on

standardization,
certification and quality
of tourist products and
services of the tourism
industry

Monyasb koabi: THM 6

Moayas artaybl:  TypucTik
HapbIK MapKETHUHT1

IIoHHIH araybl: Typuzm
MapKEeTHHT1

IIpepexBu3nTTEp:
Typusmousiorus Herizaepi
IMocTpexkBU3UTTEP:
Typusmperi YKapHaMaJIbIK-
aKMapaTThIK KbI3MET

Makcartnbr: CTYJEHTTEp/IE

TypUCTEpre KbI3MET KOPCETETIH
oprypuri Oeitinmi
KOCIMOpBIHAAPIaH TYPaThIH
OipTyTac 3KOHOMHUKAJIBIK OLIIM
peTiHIe  TYPHCTIK  KemleHIl
YHBIMIACTBIPY/IbIH,
0ackapyAblH  JKOHE  KbI3MeET
eTy/llH 3aMaHayd Herizuepi
Typajibl TYCIHIK KaJIbIITACTBIPY
KOHE OJapAbl MapKETHHITIK
3epTIey  JaFAbulapblHa
KOHE TYPHUCTIK KbI3MET KOpCeTy
HapbIFBIHBIH KOHBIOHKTYPAChIH
Oaranayra yipety
IIonre Oepiiren KpICKama
cunarrama: TypucTik cayiansl
Kazakcran  ymiH = JgaMyJblH

Kox monyasi: MTP 6
Ha3zBanmue MOYJISA:
MapkeTuHr TYPHUCTKOTO
pBIHKA

Ha3Banue 1McuUNIMHBI:
MapkeTusr Typusma

IIpepexkBU3UTHI: OCHOBBI
TYPU3MOJIOTUHI
IHocTpexkBuU3uTHI: PeknamMHO-
uH(bOpMaLMOHHAs

NeSTeIbHOCTD B TypU3Me
Heasb:  cdopmupoBate y
CTY/ICHTOB INpEICTaBJICHUE O
COBPEMEHHBIXOCHOBAX
OpraHu3alluM, YIpPaBICHUS U
(GYHKIMOHUPOBAHUS
TYPUCTCKOTO KOMILJIEKCa  Kak
LIEJIOCTHOTO AKOHOMHYECKOTO
0o0pa3oBaHusi, COCTOSIIETO W3
pasHONPO(UIBHBIX
OpeANpUATHA  00CTY)KMBaHUSA

TYpUCTOB, U OOyuYUTb UX
HaBbIKaM MapKETUHT OBBIX
UCCIIEIOBAaHUM M OIICHKHU
KOHBIOHKTYPBI pBIHKA
TYPUCTCKUX YCIyT

Kparkoe cojiepiKaHue:
Omnpenenenne TYPUCTCKOI

Code of module:
TMM 6
Name of

module: Marketing
of tourism market
Name of
discipline:
marketing
Prerequisites: Basics
of tourism, Tourism
Economics
Post-requisites:
Advertising and
information activities
in tourism
Purpose: to
students'
understanding of the
modern foundations of

Tourism

form

the organization,
management and
functioning of the

tourist complex as a
holistic economic
education, consisting
of diverse enterprises
of tourist services,
and to teach them the




O6acelM  OarbITTapbIHBIH  Oipi
perinae  aWKbIHOAy — epeKIe
CTpaTEeTHsUIBIK ~ MaHbI3fa  He
KOHE el HKOHOMUKACHIH
opTapanTaHAbIpyasl  KYpPrisyai
Taman erenl.  Ka3akCTaHHBIH
Opranblk A3us OHIPIHIH TYpU3M
OpTaJIbIFbIHA allHaJTybIHA
KeJlepri KeNTIPEeTiH MaHBI3/IbI
MoceneNepIiH Oipi
MapKETUHT TIK Kypajaapst
KETKUIIKCI3 Naiinanany Oo0bln
TaObLIa/IbI.

Kazipri  3amanfbl  oneMIiK
TYpPHCTIK  HapbIKTa  KOFaphbI
0JCEKEIIECTIK JKarIafdbIHIa
HapBIKTHl Tajjiay »OHE OHBIH
CYpaHBICTAphIHA  T€3  JKayal
Oepy naraplIapbl MEH OUTIKTEpi
epeKIe MaHbI3Fa ue.
MapKeTuHrTi 3epTrey TYypH3M,
casxaT HeMece KOHAKKaNIIBIIBIK
caJIaChIHJIaFbl KACIIKEpJiep MeH

MEHEIDKEpJIep  YIIIH  YJIKEH
MaHBbI3Fa He.
KyTtijieTiH HOTHMIKe: KypCThI

OKYy HOTHDKECIHIE CTYACHTTEP

TypHu3M/Ie MapKETUHT TIK
3epTTeyaepal  YUBIMAACTBIPY
TypaJIbl,

TYPHUCTIK

Kacinmopbeiaubig TYPHUCTIK
HapbIKTa  TaOBICTBI  YKYMBIC
icTeyl YIIIH >KaFmad okacay

TypaJibl OLTIM ajajbl, TYPUCTIK
KOCIMMOPBIHHBIH KbI3METIH
YUBIMIIACTBIPY  HET13JIepiH
yipeHe 11,5 KOHOMHUKAIBIK-
CTAaTUCTUKAJIBIK SicTepIi
MEHIepelli JKOHE  aXyaJJIbIK
Tangay

KanabinTacatbelH Ky3bIperTep:

-OTK3y[iH JKaHa HapBIKTapbIHA
IBIFY/TBIH Oar mapraManapbiH
o3ipiey, YHBIMHBIH HapBIKTaFbl
JKaFJaiiblH aHBIKTayFa MYMKIHIIK
OepeTiH SKOHOMHUKAJIBIK
WHUKATOP KyHeciH,acipece
XaJIBIKAPAITBIK MPAKTUKAIIBIK
MapKETHUHT, apHama
TEXHUKACHI,CATy/IbI 6ackapy,

OTpacid Kak OJHOIO W3
IPUOPUTETHBIX HAalpaBICHUI
pasButua s Kasaxcrana
UMeeT 0co00€e CTpaTernyeckoe
3HAYCHHE u TpeOyeT
NPOBE/ICHUS JUBEPCUPHKAIINN
SKOHOMMKHM CTpaHbl. OIHUM
u3 BaXXHBIX BOIIPOCOB,
IPENATCTBYIOIINX

npeBpamenno Kazaxcrana B
LHeHTp TypusMa lleHTpanbHO-

A3mnaTcKoro peruoHa,
ABIIETCS HEJ0CTATOYHOE
HCIIOJIb30BaHUE
MapKETHHTOBBIX
UHCTPYMEHTOB.

B YCIIOBUSAX BBICOKOU
KOHKYpPEHIIUH Ha
COBPEMEHHOM MHPOBOM

TYPUCTCKOM PBIHKE 0c000e
3HaUCHUE WMEIOT HaBBIKA W
YMEHUS aHAJTM3UPOBATh PHIHOK
n OBICTPO pearrpoBaTh Ha €ro
3aIpOCHI. HUccnenosanue
MapKeTUHIa HWMeeT OOJIbIIoe
3Ha4YeHHE TUIS
npeanpuHuMaTenei u
MEHELKEPOB B cdepe Typu3Mma,
MyTeNIeCTBUS W
rOCTEIIPUUMCTBA.
O:xunaemble pe3yJbTaThl: B
pe3ynbTaTe HU3Yy4eHUs Kypca
CTYICHTbI

oJryyaT 3HAHUS 00
OpraHu3alul MapKETHHIOBBIX
UCCIIEIOBAaHUII B TypU3Me, O

CO3/IaHUU yCIOBHI JUTSE
YCIIEIIHOTO
(GyHKIIMOHUPOBAHUS

TYPUCTCKOTO IIPCAIIPUATHUA Ha
TYPUCTCKOM PBIHKE, HAYy4aTCsA

OCHOBaM opraHmn3anuun
JACATCIIBHOCTH

TYPUCTCKOTO peaAlpusaTUs,
OBJIAACIOT METOJaMH

9KOHOMHMKO- CTATUCTUYECKOTO
U CUTYaIlHOHHOTO aHalln3a
Komnerennumn:

- PaszpaGotka  mporpamm
BBIXOJIAa HA HOBBIC PBHIHKU
cObITa, (dhopMupoBaHme
CUCTEMBI HKOHOMHUYECKOTO

skills of marketing
research and
assessment  of the
market of  tourist
services

Brief description:
Defining the tourism
industry as one of the
priority  areas  of
development for
Kazakhstan is  of

particular strategic
importance and
requires the
diversification of the
country's  economy.
One of the important
issues that prevent
Kazakhstan from

becoming a center of
tourism in the Central
Asian region is the
lack of use of
marketing tools.

In conditions of high
competition in the
modern world tourism
market, skills and
abilities to analyze the
market and quickly
respond to its requests

are of  particular
importance. Marketing
research is of great
importance for
entrepreneurs and
managers in the field of
tourism,  travel or
hospitality.

Expected results: as
a result of studying
the course, students
will gain knowledge
about the organization
of marketing research
in tourism, the
creation of conditions
for the successful
functioning of the
tourist enterprise in
the tourist market,
learn the basics of the




CBIPTKBI AKOHE

oiry;

Kl
KOHBIOHKTYPAChlH KaJIbIIITACThIPa

MHAMKATOpa, IO3BOJISIOLIETO
OTIPEIEIUTh 10JIOKEHHE
OpraHM3alMi  Ha  pBIHKE,
0COOEHHO  MEXIYHApOHOTO
IIPAKTUYECKOIO0  MapKETHHIA,
pEeKIIaMHOU

TEXHUKHU, yIIPABJICHUS
npojakaMy,  BHEIIHEW U

BHYTPEHHEN KOHBIOHKTYPBHI;

organization of the
tourist enterprise,
master the methods of
economic and
statistical
and situation analysis
Competencies:
Development  of

programs for entering
new sales markets, the
formation of a system of
economic indicators that
allows you to determine

the position of the
organization in  the
market, especially
international  practical
marketing, advertising
technology, sales
management,  external
and internal  market
conditions;
Moayabs koapi: ILDKTHU 8 Koa moayasi: TUVYIL 8 Code of module:
Moayab araybl: Ha3zBanmue MOJYJIA: TICD 8
[ubpaanasipy sKarmailbIHIaFbI Typucrckass WHAYCTpUS B Name of module:
TYPHUCTIK HHIYCTPHS yCIAOBHSX IU(paBU3aIMK Tourism industry in the
IIonHiH aTaybl: Ha3Banue IMCHMILIMHBI: conditions of
Typucrix OusHecTi [TnanupoBanue " digitalization
)Kocrapuay KOHE OpraHu3aIus TYPHCTCKOTO Name  of
YHBIMIACTBIPY OusHeca discipline:  Planning
IpepexBusurrep: IIpepexkBU3UTHI: and organization of
1) Typusm MeH KoHakxkaimsuiblk | 1) IlpaBoBoe  obecrieuenue | tourist business
WHTyCTPHUSICHIH KYKBIKTBIK | Typu3Ma 7 MHTYCTPUH Prerequisites:
KaMTaMachI3 €Ty TOCTENPHUUMCTBA 1) Legal support of
2) TypucTiK KbI3METTi KYKBIKTHIK | 2)MeXIyHapOoIHbIe tourism  and  the
perreymeri XaJblKapalblK | opranuzanud B npaBoBoM | hospitality industry
yibIMIap pEryJMpoBaHMM  TYPHCTCKOH | 2) International
IMocrpexBusurrep: Typusm nestenbHOCTH/ International organizations in the
MapKETHHT1 organizations in the legal legal regulation of
Makcarel: TypucTik Oumshec | regulation of tourism activities tourism activities
TypasIbl KOHE TypucTik | IlocTpeKBH3UTHI: Post-requisites:
KYHEHIH Oapnblk | MapkeTuHr Typusma Tourism marketing
KypaymbsiapsiH kemeH petinae | Leas: nenocrioe | Purpose: a holistic
KapacTeIpy JKOHE o3apa MpeACTaBJICHUE O TYPUCTCKOM view of the tourism
GaiaHbICTaphl Gipryrac Ou3Hece M paccMoTpeHue Bl business and
TYCIHIK KaJIBIITaCTHIPY KpaTtkoe  comepsanue: consideration in the
IMonre Oepiaren Kpickama | M3yuaer OocHOBHbIE | Complex of all
cunmarraMa: CTaTUCTUYECKUE components  tourism
KocimopelH KBI3METIHIH 3XKoHE | NpOrpaMMHBIE obecrieuenue B | System in their
KOpLIaraH DKOHOMMKAJIIBIK | TIpolecce  pa3paboTKu U relationships.
OpTaHbIH 60JKaMIapbIH [IOCTPOEHUS IIPOTHO30B Brief description:
a3iprey KoHe Kypy MpoLeciHze Studies  the  main

ACATCIIbBHOCTH NPCAIIPUATUA U




KaJIbIITACKAH  SKOHOMHUKAJBIK
KOHBIOHKTYpaHbl  Oarajayzpl
HETI3T1 CTATUCTUKAIIBIK
OarmapiaManblK  KaMTamachi3
eryni  3eprredgi.  Typucrik
OM3HECTI JKocmapiay KyHeciH
KYpYyZAarbl Karu1aTThI
TOCUIIEP/Il KapacThIpaIbl.

Kyrinerin natmke: "Typuctikx

OM3HECTI  KOcmapyiay KoHE
yibIMIacToIpy" KYPCBIHBIH
OarapyiaMachbiH MEHIepY
OapbIChIH/IA CTYZIEHTTEP

TCOPUAJIBIK JKOHC IMPAKTHKAJIBIK
Typu3M CajlaCblH IaMBITY/IbIH
o/licHaMaJIbIK Maceenepi

Kocnapnay men

Y ibIMAacCThIPYAbIH Herisri
MPUHIUOTEP] MEH
GyHKIMSIIAPHL,

Typucrik Ou3HecCTI
KaJIBIITaCThIPAIbI,
MPAKTUKAJIBIK 1CKEpJIIKTED MEH
JaFabLIap

O31HIH OoJtamax KociOn

KbI3METIHAE OUTIM/II KOJIIaHy.
KaneinTacaTtelH Ky3bIpeTTep:
TYPHCTIK cana
KOCITOPBIHAAPBIHBIH KYMBIC
EpeKIIeIIria Oy
(koramaplK TamakTaHy, Kerik
XKoHE T. 0.), TYPUCTIK KbI3METTI
areIM/arbl JKOHE
MEPCIIEKTHBAIBIK YKOCIapJiay;
- TypUCTepAl KaObuIgay >KOHE
Ki0epy oicTepiH KojaHa Oiy.
MEHEDKepIIePIiH

Jaya3bIMIbIK MIHJETTepIH
o3ipIiey, TYpPHUCTIK KOMIAHUSHBI
TIpKEeyre apHaJIFaH Ky)KaTTap
KayilCi3iK JKOHE TypHUCTepre
KbI3MET KOPCETYIIH >KOFapbl
caracsbl.
- TYpPHUCTIK OHW3HEC cajachblHAa
aknapat Oepy;
ayUTOPUSHBIH  €peKILeNirid
€CKepe OTBIPBIN, 9Jp Typii
¢bopmasarsl xabapiamanap;
©3 OeTiHIIEe >XYMBIC iCTey
JIaF TbICHIHBIH OOITYBI,
KaXXETTUIITIH
KocinTik  OLTIMl

TYCIiHY,
TYPaKThI

OKpYXKaIOIEH SKOHOMHYECKOU
cpeabl OLICHUBATh
CKJIaJbIBAIOLIYIOCS
IKOHOMUYECKYIO
KOHBIOHKTYpY. PaccmarpuBaet
IMPUHIUIIMAJIIBHBIC TOAXOJblI K

IIOCTPOEHUIO CUCTEMBI
IUIAHUPOBAHUSL ~ TYPUCTCKOTO
OusHeca.

O:xupaemblie pe3yiabrarbl: B
nporecce OCBOEHHUS
POrpaMMbl Kypca
«IIimannpoBanue 51
opraHu3anus

TYPUCTCKOTO OusHeca»
CTYIECHTBI paccMoTpsT
TEOPETUYECKHE u
METO/I0JIOTHYECKHE

npooseMbl pa3BUTUs  chepbl
TypHu3Ma, MO3HAKOMSATCS C
OCHOBHBIMH TTPHHIIUTIAMHAH
(GYHKIMSAME TUTAHUPOBAHUS U

opraHusanuvn TYPUCTCKOTO
OusHeca, chopmMupyroT
NpaKTUYeCKUE  yMEHHUS U

HaBbIKK TIPUMCHCHHA 3HAHUM

B cBOEH Oymymien
poeCCHOHAITBHOU
NEeSITeIbHOCTH.
Komnerenuun:

- HUMEThb MpejacTaBiIeHHEe 00
OCHOBAax OpraHuszanuu
JEeSITEIbHOCTH

NpEaIPUATHI TYPUCTCKOM
chepsr;

- 3HaTh creuuuky
paboTHI IpeIITPUITHIA
TYPUCTCKOI cdepbl
(0O1IeCTBEHHOTO MTUTAHUSA,
TPAHCIIOPTHBIX u ap.),
IPUHIIMIIBI IEPCIIEKTUBHOTO U
TEKYILETO TUTAHUPOBAHUS
TYPUCTCKOM IeATETHHOCTH.

- yMeTh UCTIOJIb30BATh
METOJIbI TIpHeMa M OTIPABKH
TYPUCTOB TIO  MapuipyTawm,
pazpaboTath

JOJIKHOCTHBIE  OOSI3aHHOCTHU

MCHCIPKCPOB, COCTABJIATH
IMaKeT JAOKYMCHTOB AJIA
perucTpanuun TypHCTCKOﬁ
KOMIIaHHH, 0o0ecneyuTh

statistical software in
the process of
developing and
building forecasts of
the company's
activities and  the
surrounding economic
environment to assess
the current economic
situation. Considers
fundamental

approaches to the
construction of a tourist

business planning
system.

Expected results:

In the process of

mastering the program
of the course "Planning

and organization
tourism business"
students will consider

the theoretical and
methodological
problems of tourism
development, get
acquainted with

basic principles and
functions of planning
and organization

tourism business,
form practical skills
application of

knowledge in the
future professional
activity.
Competencies:

- have an idea of the

basics of the
organization of
activities

enterprises in  the
tourism sector;

- to know the
specifics of the tourist
industry

(public catering,
transport, etc.), the
principles of
perspective and
current planning of

tourist activities.




KaHapTy.

0€30IaCHOCTh ¥ BBICOKOE
Ka4yeCcTBO oOcCITy>)KuBaHUS
TYPHCTOB.

- MpEeaCTaBIATh UHPOPMALIUIO
B o0sactTd  TYpPHCTCKOTO
Ou3Heca B pa3IMuHBIX popmax
coo01eHui c y4eTOM
cnenn(uKy ayAuTOPUH;

UMETh  HAaBBIKH
CaMOCTOSITENIbHON ~ paboThl,
MOHUMATh HE0OX0IMMOCTh
MOCTOSTHHOTO OOHOBJICHUS
po¢eCCUOHAIBHBIX 3HAHUN.

- be able to use the
methods of receiving
and sending tourists
routes, develop job
responsibilities of
managers, make
package of documents
for registration of a
tourist company, to

provide
safety ~and  high
quality of  tourist
service.

- provide information
in the field of tourism

business in various
forms of messages,
taking into

account the specifics
of the audience;

have the  skills
of independent
work,
understand the need
constant updating
of professional
knowledge.
Moayas koabl: IDKTH 8 Koa moxyasi: TUYIL 8 Code of module:
Moayab araybl: Ha3zBanmue MOJYJIA: TICD 8
HMubpnangeipy skarpaiieingarel | Typucrckas umagyctpus B | Name of  module:
TYPHUCTIK HHIYCTPHUS yCIOBHSX HU(paBU3aIMK Tourism industry in the
IMonnin araywl: Konawkaiibplk | Ha3BaHue AMCHMILIMHBI conditions of
UHIYCTPUSCBIHIAFbl KOCIIKepulik | I[IpeanpuHuMarensckas digitalization
KbI3MET JEATeNIbHOCTh B MHAYCTPHU Name of discipline:
IIpepexBu3uTTEp: TOCTEPUHMCTBA Entrepreneurial
1) Typu3M MEeH KOHAKKAIBUTBIK IpepeKBH3UTHI: activity in the
UHIYCTPHSACHIH KYKBIKTBIK | 1) IIpaBoBoe obecmeuenme | hospitality  industry
KaMTaMachl3 €Ty Typu3Ma " unayctpud | Prerequisites:
2) TypuCTIK KbI3METTI KYKBIKTBIK | TOCTENpPUUMCTBA 1) Legal support of
perreymeri XaJbIKapabIK, 2)Mex TyHapOIHbIE tourism and the
yibIMIap oprammzauuM B npasoBoM | hospitality industry
HOCTpeKBI/I3I/ITTep: TypI/BM PETYIIMPOBAaHUU TypHCTCKOﬁ 2) International
MapKeTHHI1 nesrenbHocTH/International organizations in the
Maxkcatbl:  KOHAKXalIbUIBIK organizations in the legal legal regulation of
MHIYCTPHUACBIHAA  KAcinkepiik | regulation of tourism activities tourism activities

KbI3METT1 YHBIMAACTBIPY YILIH

CTYIAEHTTEPAIH KaXeTT1
OLTIKTUTIK aTybl

IIonre Oepinren KbicKama
cumarrama:

TypI/IBM cajJlaCbIHIAAarbl OuzHec-
JKOHC

yaepicrepai  a3ipuey

IHocTpekBU3UTHI:

MapxkeTuHr Typu3ma

Heas: npuoOpereHue
CTyIICHTaMH HE00X0AMMOi
KBaU(UKAUU TSt
OpraHH3aluH

IpeITPUHIMATETBCKOM

Post-requisites:
Tourism marketing
Purpose: acquisition
by students of
necessary
qualification for the
organization of




xkobanay camachlHIa KOHAaK Y

Kacinkepaik KBI3METIH
YUBIMAACTBIPY KaOu1eTiH
KapacThIpaJibl; TypU3M
CaJIaChIH/IaF bl ousHec-
yaepicTepi xKobanayapH

OapJIBIK CcaThUIAPBIHA CayaTThl
MiHEe3 — KYIBIK Typasbl XyHeri
TyciHiri Oap TypHCTiK Qupma
MEHEJUKEpIHIH JAYHHETaHBIMBIH
KaJIBIIITACTRIPY-TIPOOIIEMaHbBIH
naiiga OosyelHaH Oacrtam OHBI
ICKe achIpyFa JIeHiH.
Kyrisietin HoTHIKE:
Makpo - KOHE MHKpPO -
IKOHOMHKAHBIH TEOPHSITBIK
HETI3JIepiH, CaJlaHbIH  JaMy
3aHJIBUTBIKTAPBIH  JKOHE KOHAK
YH  KbI3METTEepi  HApPBIFBIHBIH
HEri3ri Makpo - JKOHE
MHUKPOIKOHOMUKAJTBIK
KOpPCETKIITEPl KYHeCiH; KOHaK
yi KOCIMOPBIHIAPBIHBIH
UIBIFBIHAPBIH KOHE Oacka Ja
OpHaNacTelpy  KypaiaapblH
KAJIBIITACTRIPy MPUHIMITEPIH
oiry. Kap >KBbLIBIK JKOHE
DKOHOMUKAJIBIK TajaayIbIH
CTATUCTUKAIIBIK OdICTepl MEH
OMICTEpIH  KOJIJIaHA  OTBIPHII
Makpo - *oHe MHUKpPO JeHreiine
HETI3r1 KOPCETKITEPre Taaaay
KYPrizy; KOHAaK
Yi KocimophIHAapbl MEH Oacka
Jla OpHAJIACTBIPY

Kypanaapsl
IIBIFBIHIAPBIHBIH  KYPBUIBIMbI
MEH KYpaMmblH Tajujay. Urepy:
aKmaparThl KHMHAY, MAakKpo -
KOHE MHUKpPO -  JIeHreiine
KOPCETKIIITEPAl OHJeYy KOHe
Tannay TOCUIAEpiH; KOHaK Yi
KOCIMOPBIHAAPBIHBIH
IIBIFBIHAPBIH JKOHE Oacka Ja
OpHaNaCThIPy KYpalgapsbl.
KanbinTacatbelH Ky3bIperTep:
oillay MOJIEHUETIH, aKmapaTThl
KaNMbUIay, Tanaay, KaObuiaay,
MakcaT KOK JKOHE OFaH KOJ
KETKIZYy  KOJIJApbIH  TaHAay
KaOlIeTiH MeHTepy.
- JYHUETaHBIMJIBIK, dJICYMETTIK

NESATEeIbHOCTH B HWHAYCTPUU
rOCTEIPUUMCTBA

Kpartkoe coJepIkaHue:
PaccmarpuBaer cocoOHOCTH K
OpraHu3aluu TOCTUHUYHOU
MPEAITPUHUMATETBCKON
NEeSITENILHOCTH B o0JyiacTu
pa3paboTKU U MPOEKTUPOBAHUS
OusHec-mporieccoB B cdepe
TYpU3Ma; (dopmupoBanue
MHUPOBO33pEHUS MeHeKepa
TYPHUCTCKOMN bupmsl,
UMEIOLIET0 CUCTEMHOE
IpEJCTaBICHUE O TIPaMOTHOM
MOBEJICHUN Ha BCEX CTaUAIX
IPOEKTUPOBAHUS OusHec-
npoueccoB B chepe Typuzma —
OT TIOSIBJICHUS TIPOOJEMBI IO
BOIUIOIICHUS €€ peUIeHHUs B
KHU3Hb.

Oxupaembie pe3yabTaThbl:
3HAeT TEOPETUYECKHE OCHOBBI
Makpo- U MHKPO- SKOHOMHKH,
3aKOHOMEPHOCTH Pa3BUTHUS
OTPaCiIM U CUCTEMY OCHOBHBIX

Makpo- u
MUKPOIKOHOMHUYECKHUX
roKazareseu pBIHKA
TOCTUHUYHBIX YCIIyT;
MPUHLMIIB POPMHUPOBAHUS
3arpar TOCTUHUYHBIX

IpeIIpUITHIA u Ipyrux

CPEICTB pa3MEUICHUS; yMeeT
IPOBOJUTH AHAIN3 OCHOBHBIX
IOKa3aTenel Ha Makpo- u
MHKpPO YPOBHE C NPHUMEHEHHEM
CTaTHCTUYECKHX METOJOB U
METO/JIOB  (PMHAHCOBOTO |
HKOHOMHYECKOTO aHaIN3a;
aHAJTM3UPOBATh CTPYKTYpy H
COCTaB 3aTpaT T'OCTHHUYHBIX
peanpUATHHA u IPYTuX
CPEACTB DPa3MELICHMS; BIaJeeT
npuemMamu co6opa uHpopMaIuH,

00paboTku U aHaium3a
nokaszaTejieii Ha Makpo- W
MHUKPO-  YPOBHE;, METOJaMHU
oTIpe/ieICHUs 3arpar

TOCTUHUYHBIX MTPEANPUATHA U
JIPYTUX CPEACTB pa3MEIlECHHUS;
KoMnerenuum:

- BJIaJICHHE KyJIbTYpOH

business activity in
the hospitality
industry

Brief description:
Considering the
ability of the
organization of hotel
business activities in

the field of
development and
design of business
processes in  the
tourism  sector; the

Outlook Manager of
tourism firms with a
systematic
understanding of
proper behavior at all
stages of the design of
the business processes
in the field of tourism
— from the problem to
implementation of its
decisions.

Expected results:

Knows theoretical
basis of macro - and
micro - Economics,

laws of development
of the industry and the
system of basic macro
- and microeconomic

indicators of  the
market of hotel
services; the
principles of

formation of cost of
hotel companies and
other accommodation;
able to analyze key
indicators on a macro
and micro level, using
statistical methods and
methods of financial
and economic
analysis; analyze the

structure and
composition of the
costs of hotel

companies and other
accommodation; owns
techniques of




KOHE Keke MaHbI3/IbI
bunocopusIIBIK ~ Macemenepai
TYCIHY KOHE

Tajnjaay, NaTPUOTHU3M,
€HOCKKOPJIBIK JKOHE

a3aMaTThIK
KayarKepuITik KepceTy
KaoineTi.

- opinTecTepMeH
KOOTIepalusFa, YOKBIMJIAFbl
IIEKCi3 >KYMBICKA, STHHUKAJIBIK,
VITTHIK, HOCUIIIK,
KOH(ECCHUSITBIK
albIpMallbUIBIKTapFa, enuep
MEH XaJbIKTap/blH MOJCHHUETI
MeH canT-
JOCTYpIAEPIH KaObu11ayFa

JaibIH 00ITy.
- YHEMI XXeTUIIpy MeH ©31H-031

TaMBITyFa, ©31HIH OUTIKTLIIr
MEH Koci0n e0epIiria
apTThIpyFa YMTBLIY; o3

Kalu1eTTepi MEH KeMIILTIKTepiH
CBIH TYpPFBICBIHAH Oarajayra,
JKOJIZIBI OENTUIeyre JKOHE JaMy

KOHE KOIO KypaJIIapbIH
TaHJayFa JaibiH 00Ty
KeMIIUTIKTED.

MBIIIJICHUS, CIOCOOHOCTBIO K
0000111eH1I0, aHATTH3Y,
Bocnpusituro  uHbopManuy,
IIOCTAHOBKE 1€ ¥ BBIOOPY
yTeN €€ TOCTUKEHHUS.
- CHOCOOHOCTH MOHHMATh
U aHATM3UPOBATh
MHUPOBO33PEHYECKHE,
COIIATEHO u

JMYHOCTHO

3HaunMbIe puocodcekue
TPOSIBIIATH HaTPUOTH3M,
TPYIOJIIO0ME U TPaKTAHCKYIO
OTBETCTBEHHOCTb.
- TOTOBHOCTH K KOOIIEpaIliu
c KOJIJIETaMH,
O0eckOH(IUKTHON paboTe B
KOJIJICKTHBE, OBITh
TOJIEPAHTHBIM K 3THUYECKHUM,

HalTMOHAJIbHBIM, PpacoBbIM,
KOH(ECCHOHATBHBIM
pasindyusaM, K BOCIPHUATUIO

KyJIbTYpbl U OOBIYAEB CTPaH H
HapOJIOB.

CtpemiieHUE€ K TMOCTOSIHHOMY
COBEPUICHCTBOBAHUIO U
CaMOpa3BUTHIO, MOBBILICHUIO
CBOEH KBaTM(UKAITII u
poeCCUOHATBHOTO
MacTepCTBa; TOTOBHOCTbBIO
KPUTUYECKH OLIEHUBATh CBOHU
JOCTOMHCTBA M HEJIOCTATKH,
HAMETUTh IyTH M  BHIOpATh
CpelcTBa pa3BUTUSA u
yCTpaHEeHHs HEIOCTATKOB.

information gathering,
processing and
analysis of indicators
at the macro and
micro level; methods
for determining the
costs of hotel
companies and other
accommodation
facilities;
Competences:

- possession of the
culture of thinking, the

ability to generalize,
analyze,

Perception of
information, setting

goals and choosing ways
to achieve them.

- the ability to
understand and analyze
worldview, socially and
personally  significant
philosophical problems,
to show patriotism, hard

work and civic
responsibility.

- readiness for
cooperation with

colleagues, conflict-free
work in a team, to be
tolerant  of  ethnic,
national, racial, religious
differences, to the
perception of the culture
and customs of countries
and peoples.

- Striving for continuous
improvement and self-
development, improving
their skills and
professional skills;
readiness to critically
assess their advantages
and disadvantages, to

identify ~ ways  and
choose means of
development and
elimination of
shortcomings.

Mopayab koasr: 1) KYITY 2209 | Koa moayasi: OI'X 2209 Code of module: OHI

Moayib  araybl:

Typucrepre

Ha3Banue MOAYJIs:

2209




KbI3MET KOPCeTY/l YHBIMAACTHIPY

IIon aTaysbl:

1) KoHax yil mapyaiblUibIFbl
IpepexBusurrep: 1)Typucrik
OM3HECTI  JKOocmapiay  JKoHE
YUBIMIACTBIPY

2)KoHakxaibIK

WHIYCTPHSCBIHAAFBl  KOCIMTKEPIIiK
KBI3MET

I[MocTpekBU3NTTEP: Oky
[IPaKTUKAChI

Makcarbl: XaJIbIKapaJIbIK
TYpU3M/JI€ MaHbI3/Ibl OPbIH AJIaThIH
KOHAKXan WHYCTPUSCHI
OOMBIHILIA CTYAEHTTEPAIH OUTIMIH
KETULAIPY. OpHAJIACTHIPY

KbI3METTEPl. OKIMIILTIK-0acKapy,
Kayirnci3fgik KpI3METi jkoHE T.0.
Konak yitnepaeri KBI3MET
TYPIEPiHIH YUBIMIACTBIPBLLY
KypbuibiMbl.  Konak  yilnepai
aTTecTanysiayaaH oTKIi3yre
Kpickaia cHUIaTTaMachl:
KoHaxkaitabibIK
WHIyCTpUsAchiHA Kipicme. «Konak
Y  [mapyambUIBIFBDy — TOHIHIH
MakcaThl MEH OHBbI OKBITY/AbIH
MIHJIETTEPI. Konak yi
HIapyambUIbIFbIHBIH Iamy
TapuxblHa 1m0ay. KoHak yiiaepig
JTYHHE KY3UTIK
knaccudukanusacel.  Konak  yi
1apyanibUIbIF bIHBIH HeTI3r1
oOBeKTIepI. Konak YHIIH
OpHaacybl MeH HOMeEpJIep
knaccudukanusacel.  Konak  yi
AP yalllbLUIbIF bIHIAF bl KbI3MET
TypJiepi. Ka6pinay JKOHE
KOWBLIAThIH Tajamnrap.
Typucrepai OpHaNacThIpy
cranmaprrapsl.  Konak  yimi
Oackapy »kyieci. Konak yiizgeri
KOMIbIOTEpITIK TexHogorus. TM/I
enfepiHieri KOHAK  YHIepiH
JamMyel MeH Kaneimracybl. KP
KOHaK Yy IIapyamibUIbIFBIHBIH
JTAMYBI.

Kyrinerin normake: [lonai urepy
OapbIChIHIA OUTIMIEpTiH;

Ol1yi THIC:

- KOHAaK Y IIapyaniblUIbIFbIHBIH
HeT13r1 YFBIMAPBI MEH

Opranmzanus  0OCTyKHBaHUA
TYpUCTOB

Ha3zpanue nucuMIUIMHBI:

1) Opranu3amysi TOCTHHUYHOTO
XO351CTBa

IIpepexkBU3NTHI:

1)Typuctik Ou3HecTi )ocnapiay
KOHE
yiteimaacteipy/IlnanupoBanue u
opraHu3anus TYPUCTCKOTO
6usneca/Planning and
organization of tourist business
2)[IpeanpuHumaTenbcKas

JIEATEIBHOCTh B WHIYCTPHUH
FOCTENPUUMTCBA
IMocTpekBU3UTHI: VYuebnas
MpaKTUKA

Iesab: BOOpYKEHHE CTYIECHTOB
3HAaHUSIMU 1o HWHIyCTPUU
rOCTENPUUMCTBA, KoTopas
3aHMMAaeT BaXHOE MECTO B

MEXIYHAPOTHOM TYPHU3ME.

Kparkoe onucanue: Baenenue
B HHIYCTPHUIO TOCTEIPUUMCTBA.
Hemm w 3amaum  JUCIUATLIMHBI

«['ocTHHIYHOE XO3SHMCTBOY.
O0630p  uUCTOpUM  pa3BUTHUSA
TOCTUHHUYHOTO XO3SIMCTBA.
MexnyHapoaHas

KJaccudukanus TOCTHHHUII,
OcHOBHEIE 00BEKTHI
TOCTUHHUYHOT'O XO035HCTBA.
Pacmonokenue  TroCTHMHHI, U
Kiaccudukaius HoMmepoB. Buabl
CITy X0 TOCTHHUYHOTO

xo3siictBa. Cnyxba mpuema u
pa3MeleHMs.
AJMMHUCTpPAaTHBHO-
yIpaBJieHYeCKasi ciyx0a,
ciyx0a 0e30macHOCTH | T.IL.
OpraHu3allMOHHas  CTPYKTypa
ciyxx6 roctunui. TpebGoBaHus,
IIPEIbIBIISIEMbBIE pu
aTTecTaluu TOCTUHULL.
CrannaptHas  kiaccudukanus
CPEICTB Pa3MEILIECHUS TYypHCTOB.
Cucrema yIIpaBJICHHUS
TOCTUHULIBL. KomnerorepHas
TEXHOJOTUS B  TOCTHHHIAX.
dopMupoBaHUE M  pa3BUTHE
roctuHuly B crpanax CHI'.
Pa3Butune TOCTUHUYHOTO

Name of  module:
Organization of tourist
services

The name of the
discipline: Organization
of the hotel industry
Prerequisites:
1)Planning and
organization of tourist
business

2) Entrepreneurial
activity in the hospitality
industry
Post-requisites:
Educational practice

Purpose: arming
students with knowledge
of  the hospitality

industry, which occupies
an important place in
international tourism.

Brief description:
Introduction to  the
hospitality industry.
Goals and objectives of
the discipline "Hotel
industry”. Review of the
history of the hotel
industry.  International
classification of hotels.
The main objects of the

hotel industry. Hotel
location and  room
classification. Types of
hotel  services. The

service of reception and
accommaodation.
Administrative
management  service,
security  service, etc.
Organizational structure
of hotel services.
Requirements for
certification of hotels.

and

Standard classification
of accommodation
facilities for tourists.
Hotel management
system. Computer
technology in hotels.
Formation and

development of hotels in




KaTeropusIapbIH,
YHIepAiH  KOHE

KJIacCU(UKAIUSCHIH;
- KOHAaK yH IIapyallblIbIFbIH
YUBIMIACTBIPYABIH ~ TEOPHUSUIBIK,
YUBIMIBIK-KYKBIKTHIK HET13/1EPiH;
- KOHaK Yilepinae Typucrepre
KBI3MET KOPCETY MOCEJIeINepiH;

-KbI3MET KOepceTy cepachbiHaarbl

KOHAK
HOMEpJIEePIiH

caranbl KBI3METTep i
KaJIBIITACTBIPATHIH HAKTBI
YKaranmapabl;

- KOHaK yitaeri HET13T1

KbI3METTEP/I1 )KOHE T.0.
)acai OuTyl THIC:
-  KOHaK YU
yinecripy;

- KOHaKTap/bl KapChl alyFa YHEMi
JaibeIH 00Ty,

- casxaTIIbUIAP/BIH >KaHYSCHIHA,
ickep azamapra,
casxarTaylmbUiapJIelH Oacka Ja
CaHaTTapbIHA KBI3MET KOPCETY.
MEHTepyi THiC:

- metenmeri xoHe KP-marer
KOHAaK YW IIapyanibUIBIFbIHBIH
JaMy Tapuxbl, OJIEMIIK KOHAK Yi
IapyanibUIBIFBIHBIH, ~ YHABIMJIBIK-
0acKapyIIbUIBIK KYPBUIBIMBI,
KOHAK YHIIH HETi3ri KbI3MeTTepi
JKOHE OJIapJbIH ©3apa IC-opeKeTi
YKaNJIbI TEOPHSUTBIK OLTIM/II;

- KOHAaK YyH IHapyalIblIbIFbIH

ic-  opeKeTiH

KYPrizy OapbICBIHIA
KIIMEHTTEPMEH THIMJII  KapbIM-
KaTBhIHAC JKacay JIaFIbIChIH.
Kysiperriuiri:

KBl KY3IPETTUTIKTEp:

- KOHAaK Yil IIapyambUIbIFBIHAIA
HOPMAaTHBTI-KYKBIKTBIK
KyKaTTapJpl  KOJIJaHa
JaibIH 001y,

- YHeMi ©31H-631 JaMbITYFa *oHE
KETUIPYTeE, o3 ICKepIIiK
OUTIKTUIIT iH KOHE KociOu
11eGepIIirid apTThIpyFa KaOiieTTi;
- ©3 TYIFachlH CbIHM Oaranai
ajaapl, 031H-031 JAMBITY
KOJIAPBIH OeNTiIel anabl.
KoCiOM Ky3ipeTTuIIKTep:

- KOHaK Yyiiep MeH Oacka Ja
OpHAJIACTHIPY OpBIHJAPBIHBIH

outyre

xo3sictBa B PK.

O:xkupaeMble pe3yabTarbl: B
pe3ynbrare OCBOCHUS
JMCLUUTUIMHBI CTYCHT:

JIOJDKEH 3HATh:

- 3HAaTh COJIEPYKAHHE KIFOYEBBIX
HOHATUHI u KaTeropuiu
TOCTHHUYHOH NeSATeIbHOCTH,
KJIACCH(PUKAIUIO TOCTUHUI[ H
JIPYrUX CPEACTB pa3MELICHHs, a
TaKKe KJIaCCH(PHUKAIUIO
TOCTHHHYHBIX HOMEPOB;
-TEOPETHUYECKHE "
OpraHu3aIMOHHO-TIPABOBBIC
OCHOBBI OpraHu3aIuu
TOCTUHHYHOTO JIeTIa;

- 1pobseMbl  OOCITYKMBaHHS
TYPHCTOB B TOCTUHUIIAX;

- KOHKPETHBIE YCJIOBHS, TMpH
KOTOPBIX dbopmupyercs
KauecTBO yCIyT B JJaHHOU cdepe
00CITy)KHMBaHUS,

- OCHOBHBIE  CIyXObl B

TOCTHHHIIC U JI.

JIOJDKEH YMETh:

- OCYHIIECTBIATh KOOPIWHAIIUIO
TOCTHHHYHOH e TEILHOCTH;

- o0ecreyuTh  TMOCTOSIHHYIO
TOTOBHOCTb K BCTPEUE TOCTEM;

- PEJOCTABIISATh YCIIYTH
CeMbsIM, JICJIOBBIM JIFOJIIM |
IPYTrUM KaTeropusiM
MyTEIIECTBYIOIIHX.

JIOJDKEH BIIAJICTh:

- TEOPETUYCCKHUMH 3HAHUSMH 00
UCTOPHHU pa3BUTHS
FOCTUHUYHOTO X03s1iicTBa B PK 1
3a
pyoexxoM, 00 OpraHu3alMOHHO-
yIpaBJICHYECKO N CTPYKTYype
MHUPOBOTO TOCTHHUYHOTO
KOMILIEKCA, 00
OCHOBHBIX CIy’KOaX TOCTHHHIIBI
U 0COOCHHOCTAX
B3aMMO/ICHCTBUS ITUX CITYXKO;

- npuoOpectu HaBbIKU
3¢ (deKTUBHOW KOMMYHHUKAIIMH C
KIMEHTaMH B mporecce
OCYIIIECTBICHUS

TOCTUHUYHOM JEATEIHHOCTH.
Komnerennumn:

00I1II1e KOMITETeHIINU:

CIS  countries. The
development of the hotel
industry in the Republic
of Kazakhstan.
Expected results: as a
result of the
development of the
discipline student:

need to know:

- know the content of

key  concepts and
categories  of  hotel
activities, classification
of hotels and other

accommodation
facilities, as well as the
classification of hotel
rooms;

- theoretical and
organizational and legal
basis of the organization
of hotel business;

- problems of tourist
service in hotels;

- specific conditions
under which the quality
of services in this
service sector is formed;
- basic services in the
hotel, etc.

must be able:

- to coordinate hotel
activities;

- to ensure constant
readiness to meet guests;
- provide services to
families, business
people and other
categories of travelers.
must own:

- theoretical knowledge
of the history of the
hotel industry in
Kazakhstan and beyond
abroad, on the
organizational and
management structure of
the world hotel
complex, about

the main services of the
hotel and features of
interaction of these




KBI3METIH, TYTBIHYIIbLIApFa
KbI3MET KOpCeTy YpAiciH OakpLIay
KYHECIH YHBIMIACTBIpa alajbl;

- KOHAK yHmep MeH Oacka Ja

OpHaJacThIpy OPBIH/IAPBIHBIH
KbI3METIH, TYTBIHYILIBLIAPFa
KbI3MET KepceTy YpPZIICiH
JKocrapiau, T gan JKOHE

HOTHOKECIH Oaraliail anajpl;

- 3aMaHayW FBUIBIMH OJIiCTEepIi
KOJIJaHa  OTBIPBIII  KOHAaK YU
HapbeIFbIHA ~ KEIIEGHII  3epTTey
KYprizyre KaOuierTi,

- KOHAK YW WHIYCTPHUSICHIHIAFHI
WHHOBAIIMSUIAPABIH ~ THUIMIUTITIH
3epTTel JKoHe Oaranail anajbl.

- TOTOBHOCTb K HCIIOJIb30BaHUIO

HOPMATUBHBIX MIPaBOBBIX
JOKYMEHTOB B TOCTUHUYHOU
JeSITEIbHOCTH;

- TOTOBHOCTh K IIOCTOSTHHOMY
COBEPILIEHCTBOBAHUIO "
CaMOpPa3BUTHIO, TTOBBIIIICHHUO
CBOCH JIeTIOBOM KBaH (UK U
podeccuoHaTEHOTO
MacTepCTBa;

- croco0eH KPUTHYECKU
OIIEHUTL COOCTBEHHYIO
JUYHOCTh,  HAMETUTh  IyTH
CaMOPa3BUTHSL.
npo¢eCCuOHAIbHBIE
KOMITCTEHITHH:

- TOTOBHOCTh OPraHHU30BBIBATh
CHUCTEMY KOHTPOJISI

JNEATeIbHOCTA ~ TOCTUHHI] U
JIIPYTUX CPEACTB pa3MEIICHUS,

00CTyKUBaHUS TIOTPEOUTEIICIH;
- TOTOBHOCTbH IJIaHUPOBATh,
AHAJIN3UPOBATH )51 OLICHUBATH
Pe3yAbTATHI JeSTeTbHOCTH
TOCTHHHII ¥ JpPYIrUX CpPEACTB
pa3MelIeHus, 00CITy>)KMBaHUS
noTpeduTene;

- CIIOCOOHOCTH MIPOBOJIUTH
KOMILIEKCHBIC UCCIICIOBAaHUS
TOCTHHHYHOTO pBIHKA C

HCIIOJIb30BAHUEM COBPCMCHHBIX
Hay4YHbIX METOO0B,

- TOTOBHOCTH MCCJIEAOBaTh H
OIICHUBATH 3¢ peKTHBHOCTD
UHHOBAIAI B TOCTUHWYHOH
WHYCTPHUU.

Services;
- to acquire skills of
effective communication

with clients in the
process of
implementation

hotel activities.
Competences:

generic competence:

- ready to use legal
documents in  hotel
industry;

- readiness for

continuous improvement
and  self-development,
improvement of their
business  skills  and
professional skills;

- he is able to critically

assess his own
personality, to outline
the ways of self-

development.
professional
competence:

- readiness to organize a
control system

activities of hotels and

other  accommodation
facilities, customer
service;

- willingness to plan,
analyze and evaluate the
performance of hotels

and other
accommodation
facilities, customer
Service;

- ability to conduct

comprehensive research
of the hotel market
using modern scientific
methods;

- willingness to research

and evaluate the
effectiveness of
innovations in the hotel
industry.
Moayas koasl: 2) TKY 2209 Ko moayas: 2) OT/ 2209 Code of module: OTA
Mopnyasb aTraybl: Kezmer | HazBanue moayasi:TexHomnorus | 2209
KOpPCEeTY TEXHOJIOTHSICHI 00CITy>)KUBaHUS Name of module:
Ilon araysel: Typucrik Kpi3merTi | Ha3Banue aucumiIMnbl: | Service technology




YUBIMIACTBIPY

IpepexBusurrep:  1)Typucrik
OM3HECTI  JKOocmapiay  JKoHE
YUBIMIACTBIPY

2)KoHaKKalIIbIK

WHAYCTPHUSCBIHIAFBI  KOCIIKEPIIiK
KBI3MET

IMocTpekBU3NTTEP: Oky
MIPAKTUKACHI

MakcaTpl: CTYACHTTEpII KOHAaK
Y MEH MelpaMxaHazia
KAYIMCI3AIKTI  YHBIMAACTHIPYIBIH
HETI3/IepIMEH TaHBICTHIPY, KOHAK
yi MEH MelpaMxaHaia
KayIMCi3AIKTI KaMTaMachl3 €TYiH
YHBIMIACTBIPYIITBLUIBIK
acmeKTUIepiH 3epTTey.

Keickamia CHANATTAMACHI:
Kayirncizgikti kKaMTamachi3 €TyIiH
KYKBIKTBIK HETI37IepiH;
KayIICI3IKT1H OHIpIIK
acreKkTuIepiH 3epaeneil.
MeMmiekeTTIH SKOHOMHUKAJILIK
Kayirci3AiriHig MoH1 MEH XKYHeCiH
KapacThIpaJibl. KoacimoperHHbIH

TOYeKeNAepiH OacKapy/bl ariajbl.
MyMKIHIIKTEP, TOyeKenaep MeH
KayilnTep/i aHbIKTay KoHE Tayay
YIIIH ~ MOJENBACP  YCHIHAIBI.
Bomxamasl YKOCTIapJIay/Ibl
CHIATTaNbI: TOyeKeIAePIi
aHBIKTAy J>KOHE MYMKIHIIKTEPII
131ey. busuecreri THUOTIK
SKOHOMUKAJIBIK KOHE KYKBIKTBHIK
JKaraamapapl  OOJDKaMabl; JKEeKe
Kap KbUIBIK KayIMCI3/IK.

Oky wormkeci: Ilommi  oky
HOTHXXECIH/IE CTYACHTTEP

O11yi THIC:

KOHAaK YU KOHE MeHpamxaHa

[IapyallbUIBIFBIHBIH KayiNCi3airin
YUBIMIACTBIPYJBIH ~ TEOPHUSAIIBIK,
OlliCHaAMaJbIK JKOHE KYKBIKTHIK
Heri3zepi, OHbl KaMTaMachl3 €Ty
KyHeci, opTypdi 1Kl xKyhenepiy
KYMBIC ICTEYIH XoHE KayilcCi3JiK

KbI3METIHIH KYMBICBIH
YUBIMAACTBIPYABIH ~ €peKIIeNiri,
TEXHUKAJIBIK  Kypajijap  MEH
Kayinciz ik xymnenepi;

xKacai aJrybl THIC:
KbI3METKepJIepIiH Kayinci3

Opranuzanus
JESITENIBHOCTH
IIpepexkBU3NTHI:
1)Typuctik OusHecTi )ocnapiay
KOHE
yiteimaacteipy/InanupoBanue u
opraHu3anus TYPUCTCKOTO
6usneca/Planning and
organization of tourist business
2)IIpeanpuHumMarenbcKas

TYPUCTCKOU

NESITeILHOCTh B WHAYCTPUU
TOCTEIIPUIMTCBA

ean: 03HaKOMJICHHE
CTYJICHTOB Cc OCHOBaMH
opraHu3anuy 0e30MacHOCTH B
TOCTHHUIIE u pecropase,
U3YYHTH OpTraHU3aIIOHHBIC
aCTIEKThI oOecreueHust
0e30MacHOCTH B TOCTHHHIE |
pecropase.

Kparkoe omnucanme: M3yuaer

IIpaBOBBIC OCHOBEI obecrieueHus
0€30MacHOCTH;  peruoHajbHbIE
ACTEKThI 0€30MacHOCTH.
PaccmarpuBaer cymHOCTh U
cucreMa SKOHOMUYECKOHN
0e30MacHOCTH rocynapcTaa.
PackpriBaer yIpaBJIECHUE
puckamu MIPEeANPUSATHS.
[TpuBoauT MOJIeTN TUIs
BBISIBJICHUS U aHaim3a

BO3MOYHOCTEH, PUCKOB U yIpoO3.

OmnuceiBaeT IIPOTHO3HOC
IIJIAHUPOBAHUC! OIIPCACIICHUC
PUCKOB U IIOUCK BO3MOKHOCTEH.
HporHosnpyeT THUIIMYHBIC

HSKOHOMHUKO-TIPABOBBIC CUTYAIHH
B Ou3Hece; nuuyHas (puHAHCOBAs
0€30I1aCHOCTb.

PesyabTar o0OyueHmus: B
pe3yibTare U3YUCHHS
JTUCIHUTUIMHBI CTYIEHTHI TOJKHBI
3HATDb:

TEOPETUYECKUE,
METOJIOJIOTUYECKUE U TPABOBBIE
OCHOBBI OpraHu3aluu
0€30MacHOCTH TOCTMHHYHOTO H
pECTOPaHHOTO XO351CTBA,
cucreMy  ee  obecreueHwus,
cnenupuky OpraHu3aluu

(YHKIIMOHUPOBAHUS PA3INYHBIX
IOJICUCTEM U PabOTHl CIYXOBbI

The name of the
discipline: Organization
of tourist

activitiesPrerequisites:
1)Planning and
organization of tourist
business

2) Entrepreneurial
activity in the hospitality
industry
Post-requisites:
Educational practice
Purpose: familiarization
of students with the
basics of the
organization of security
in a hotel and restaurant,
to study the
organizational aspects of
security in a hotel and
restaurant.

Brief description:
Studies the legal
foundations of security;
regional  aspects  of

security. Examines the
essence and system of
economic security of the

state. Discloses
enterprise risk
management.  Provides
models for identifying
and analyzing
opportunities, risks and
threats. Describes
predictive planning:
identifying risks and
searching for
opportunities.  Predicts
typical economic and
legal  situations  in
business; personal

financial security.
Learning outcome: As
a result of studying the

discipline, students
should

know:

theoretical,
methodological and

legal foundations of the
organization of security




KYMBICBIH ~ JKOHE  KOHAKTapJbl
KOHAK Y MEH MeHWpaMxaHaJarbl
CeHIll  TamlCBIPBUIFAH  KbI3MET
y4Jackecinje Typi Kayir-
KaTepJiepieH CEHIMJII KOpFayJbl
YUBIMJIACTBIPY.

MeHrepyl THiC: MelMaHxaHa/aa
KOHE MelpamMxaHaga Kayimnci3
KYpIC-TYpBIC JIaF IbLTAPbIH,
KOHaKTap/Ibl IBIFY  TETiHIH
opTypii Kayin-KaTepiepiHeH
KOpFay TOCULACPIH, KayimCI3IIKTi
KaMTaMachl3 eTYAIH TeXHUKAaJBIK
KypajiIapbIH.

KaubinracatblH Ky3bIpeTTep:
TOTEHIIIE JKaF[aiyiap/a aJFamIkel
KOMEK OMICTEpIH, KOpFray
OMICTEepiH KOJIJaHyFa KaOUIeTTi;
MeilpamxaHanap, KOHaK YHiep
XKoHE Oacka J1a OpHAJIACTBHIPY
KypalIapbIHBIH KbI3METKepJepi

Me€EH KJIMEHTTEPIHIH
Kayirnci3airia KaMTaMachl3
eTy[IH 3aMaHayd ONiCTepiH

KOJITaHyFa KaOlIeTT1.

0€e30I1aCHOCTH, TEXHHUYECKHUE
cpencTBa u CHCTEMBI
obOecrieueHus: OE30IIaCHOCTH.
yMeETb: OpraHU30BaTh
Oe3omacHyr0 paboTy mepcoHala
Y HAJCKHYIO 3alUATYy FOCTEH OT
yrpo3 Pa3IMIHOTO
MIPOUCXOXKICHUS HAa BBEPCHHOM
y4acTKe JIEATEIBHOCTH B
TOCTHUHUIIC ¥ PECTOPAHE.
BJIA/IETh: HaBBIKAMH
0e30IIaCHOTO  TOBEJACHUSA B
TOCTUHHIIE u pecTtopane,
NpHEMaMH 3allUThI TOCTEH OT
yrpo3 Pa3TMIHOTO
MIPOUCXOXKICHUS, TEXHHUECKUMU
CpeACTBaMU oOecrieueHus
0€30I1aCHOCTH.

dopmupyeMble KOMIETEHINHI:
CII0Co0eH HCIIOIb30BAaTh
TIPUEMBI MepBOM MOMOIIIH,
METOJBI 3alUTBl B YCIOBHSX
Ype3BbIYAHBIX CUTYALINM;

cmocobeH K NPUMEHCHHIO
COBPEMEHHBIX METOJIOB
obecrieueHus

0€30MacHOCTH  TepcoHasla |
KJIMCHTOB pEeCTOpaHoB,

TOCTHHHUI] ¥ IPYTUX CPEJICTB
pa3MenieHusl.

of the hotel and
restaurant economy, the
system of its provision,
the specifics of the
organization of the
functioning of various
subsystems and the
work of the security
service, technical means
and security systems.

be able to: organize the
safe work of staff and
reliable protection of
guests from threats of
various origins in the
entrusted area of activity
in the hotel and
restaurant.

possess: skills of safe
behavior in a hotel and
restaurant, methods of
protecting guests from
threats  of  various
origins, technical means
of ensuring security.
Formed competencies:
able to use first aid
techniques, methods of
protection in emergency
situations;

capable of applying
modern  methods  of
ensuring the safety of
staff and customers of

restaurants, hotels and
other  accommodation
facilities
Moayas koabi: ILKTH 8 Kox moxynsi: TUYIL 8 Code of module:
Moayanb araybl: Ha3zBanue MOYyJIA: TICD 8
Hudpnanaesipy KargailbIHIaFbI Typucrckass uHAYCTpUS B Name of module:

TYPUCTIK UHIYCTPUS

IIon  arayer: Konak yii-
MeilipamxaHa KbI3METTEPiH
aBTOMATTaH[BIPY
IIpepexBu3urTep: 1)
Typuctik  KOCIHOPBIHIBI
Oackapy/bl

Ky>KaTTaMaJIbIK

KamTamacoi3 ety 2) Ic -
KarazJaap/sl Kocion
KYprizy

IHocTpexkBHU3HTTEP:

yCIOBHAX LU(paBU3aLUU
Ha3zBanue AU CHUILIHHBI:
ABTOMaTH3aIMsl TOCTUHUYHO-
pPECTOpaHHBIX YCTYT
IIpepexkBU3HUTHI:
1)lokymeHTallMOHHOE
o0ecrieueHre yNpaBICHHUS B
TYPUCTCKUX MPEIIPUATUIX
2)[IpodeccuonanbHoe
JIeTIOTIPOU3BOICTBO B TypU3Me
HocrpexkBu3uTnl: 1) OTukKa
oOCITy’)KUBaHUSI B HHIYCTPUHU

Tourism industry in the
conditions of
Digitalization

Name of
discipline:
Automation of hotel
and restaurant services
Prerequisites:

1) Documentary
support of
management of the
tourist enterprise




1)KoHakKalIbIK
MHIYCTPHUSCHIHIA KbI3MET
KepceTy oatukacel 2)Typucrtix
Ou3HecTeri UMUK OKOHE
ICKepJIiK TpeHa

MakcaTbl: TIOHII HTepyAiH
MaKCaThl KOHAaK yii-
MelpaMxaHa
KOCIMOPBIHAAPBIHAA
KOJIIaHbUIaThIH 3aMaHayu
aKIaparThIK
TEXHOJIOTUSIAPIbIH Heri3ri
TypJiepi TypaJsbl
KY3BIPETTLIIKTED MEH
TYCIHIKTEpI1 KQJIBIITAaCTBIPY
00JIbIN TaObLTAIBI.

IIonre Oepinren KbicKama
cunarrama: Konak yiigeri
OpBIHIAP/IbI pe3epBTey
KYHETIT MEH

TEXHOJIOTHUACBIH KapaCThIpalbl,
TYTBIHYIIBIAp/IaH  OpoHIayra

TarcChIPbIC KaObu1/12Y,
OpoHmaynbl  OpBIHAAY  JKOHE
OHEI Kyxarramansik
KaMTaMmachl3 €TyIl JKYprizy;
TYTBIHYLIBIHBI OpoHbay
TYpaJIbI xabapaap eTy;
OpoHblaynbl >k0t0. bponmay

KBI3METIHIH  JKYMBIC  OPHBIH
yHbIMIacThIpa OUTy; ©TIHIM MEH

OJIaHKUTepIiH op TYpJIi
TYpJEpiH xacay KOHE
pacimaey.

Kyrisietin HOTHKeJIep:
Typusmpueri aKnapaTThIK
TEXHOJIOTUSIIAPBIH IaMy
TeHJACHIMsUIaphl  koHe AT-
OHIM/JIEPIH KOJIJaHy THIMALIITH
Oaranay MIPUHIIUATITEPI;

TYPHUCTIK KOCIMOPBIHAApIA
KOJIIaHBUIATBIH KOMITHIOTEPIIIK
Kyiienep MeH OargapiamalibIK
KaMTaMachl3 eTyliH 0a3aibiK
cUmnarTaManapsl;
TYPHHyCTpHUSIA
KOJIJITaHBUIATBIH ~ TYpOHIMIEpAi
OpoHmay KOHE  KYpacThIpy
OargapiaManapblH Naiiiagany
KanbinTacatbiH Ky3bIpeTTep:
A. Tyitiami
ky3bipertinikrep (TK):

rOCTEIIPUUMCTBA
2) Umupk 1 1enoBOM TpEeHI B
TYPHCTCKOM Ou3HEce

Hean: Ienwro OCBOEHUS
JUCTTUTUTAHBI SIBIISIETCS
dbopMupoBaHUE KOMIETCHIUN 1
MPEJICTABICHU 00 OCHOBHBIX
BUIAX COBPEMEHHBIX
UH(POPMAIMOHHBIX
TEXHOJIOTUH, HUCIOJB3YeMBIX B
TOCTUHUYHO-PECTOPAHHBIX

NPEAIPUATHSIX.

Kparkoe co/iepKaHue:
PaccmarpuBaer
MIOCJIeIOBATEIFHOCTD "
TEXHOJIOTUS  PE3EPBUPOBAHUSA
MECT B I'OCTHHUIIEC,

npreMa 3aKa3oB Ha
OpoHUpOBaHHUE oT
MoTpeOuTeNeld,  BBITIOJTHEHUS
OpOHUPOBAHUS W BEJICHUS €TrO
JOKYMECHTAIIMOHHOT'O
o0ecreyYeHus;
nHGOpMUPOBAHHS
norpeduresnst o0 OpOHUPOBAHNH,
AQHHYJIMPOBAHUS
OponupoBanus. Hampasnena
00y4YEeHHIO YMETh
OpraHU30BBIBATH pabouee

MECTO CITy»KObI OPOHUPOBAHUS,

opopMIIATH M COCTaBIAThH
pa3nuuHbBle BUIBl 3aSBOK U
0JIaHKOB.

Oxunaemble  pe3yJbTaThbl:
Tennenuuun pa3BUTHUS
UH(GOPMAITMOHHBIX
TEXHOJOTHUI B TypuU3Me U
MPUHIIMIIBI OIICHKH

3 (PEeKTUBHOCTH TMPUMEHECHHS
UT-nponykros; 0a30BbIE
XapaKTEePUCTHKU
KOMITBIOTEPHBIX CUCTEM U
MPOrPaMMHOTO  OOecCIeyeHus,
MPUMEHSIEMbIX Ha TYPUCTCKUX
OPEIIPUITUSIX; TOJIb30BaTHCS
nporpaMMaMy OpOHHPOBAHHUS

n KOHCTPYHMPOBAHUS
TYpIPOAYKTOB,
MPUMEHSAEMbIMU B
TYPUHIYCTPUHU
Komnerenuumn:

- A. XJIIOYEeBBIE KOMIIETEHIIMU
(TK):

2) Professional office
management in
tourism
Post-requisites:

1) Service Ethics in the
hospitality industry

2) Image and trend in
the tourism business
Purpose: The purpose
of the discipline is the
formation of
competencies and
ideas about the main
types of  modern
information
technologies used in
the tourism industry.

Brief description:
Examines the
sequence and
technology of
reserving hotel seats;
accepting booking
orders from

consumers, making a

reservation and
maintaining its
documentation;

informing the
consumer about the

reservation; canceling
the reservation. It is
aimed at training to be
able to organize the
workplace  of the
booking service; to
issue and compile
various  types  of
applications and
forms.

Expected results:
Trends in the
development of
information
technology in tourism
and the principles of

evaluating the
effectiveness  of IT-
products;

Basic characteristicsof
computer systems and
software used in




- Kaciou KbI3METTE
KOJIJITAaHBUTATBIH TYPUCTIK OLTIM
HEri3JepiH MEHTepYy;

- amFad OuIlM  HerizaepiH
KOFapFbl TYpPHUCTIK OUTIM MeH
iCKepITiK- JIaF IbLIap bl
KaJIBIITACTBIPY ToCUIIEpiH
MEHIepy JKOHE OHBI iC- KY3iHJIe
Maiiiajiany, TYpU3M CalaChbIHbIH
HAKTBUIBl MIHJETTEPiH wIemry

OapbICHIHAA TEOPUSIIBIK
TY>KbIpbIMaMaliap ibl
Maii1aany.

b. IloHmik  Ky3ipeTTuliKTep
(HK): . o . .

- TYPHUCTIK TYCIHIKTEpIl TE€peH
TYCIHAIpIT, TapUXH
TOXKIpuOEnepal Kocion
Tajjayra  JKOHE  TYPHUCTIK
KBI3METTE naiiiaianyra
KY3bIPETTI O0I1y;

- TaHBIMJIBIK OEJICEHIUTIKTEePIH
apTThIpyFa MYMKIHAIK OepeTiH
OuTiM Heri3gepi MEH KapbIM-

KaThIHAC CTpaTerusIIapbiH
MEHTepY;
- 3aMaHayH WHHOBAIUSIIBIK

TEXHOJIOTUSIIAP/IbI MEHTEPY;
- KociOu 1me0epITiKTi apTThIpyFa

YMTBUIABIPY, TYpU3MJIET1
KOMIIBIOTEPITIK
Oaraapiamanap bl
CTATUCTHKAJIBIK JKOHE
rpaduKTiK KecTenepai OuriM
K31 peTinae nanana”ny
JaFIbUIaPBIH UrepY;

- TMoH OoiibiHIIA OakplIay-
Oaranay MaTepHaIIapbIH

naiiplHaayFra Kaouierri Oomy. B.
ApHaiibl KY3bIPETTUTIKTEP:

- OoJamak Typu3M CaaChIHBIH
MaMaHbl  pETIHJIE Kociou
KbI3METIHE KAKETT1 TEOPHUSIIBIK
OutiM, ICKepiik-  JaFapuiap,
3epTTey KOHE I3[CHIC oJic-
TOCUIIEPIH MEHTEPY;

- amfaH OulMIl TYpJeHAipy
JaFJbplIapblH MEHTepy, Kociou

JeHr el JKOFaphbl OLTIKTI
MaMaHzap TOXipuOenepin
OKBITI-YHpPEHy, JKHUHAKTal ic
Ky3iHIe naiananyra

- OBJIaJICHUE OCHOBaMU
TYPUCTHYECKUX 3HaHH,
UCIIOJIb3YEMbIX B
npodeccrnoHanbHO M
JESITENIbHOCTH;

- OBJIaJICHUE OCHOBaMU
MOJIYYEHHBIX 3HAHUM
cnocobamu  GopMUpOBaHUS

BBICOKUX TYPUCTCKMX 3HAaHHUU
U JCIIOBBIX HAaBBIKOB M HX

MPAKTUYECKOE  IMPUMEHEHHUE,
HCIIOJIb30BaHUE
TEOPETUYECKUX  KOHUEMIHI

IIpU  PELICHUH KOHKPETHBIX
3a1a4 B chepe Typusma.
b. IPEAMETHBIC KOMIICTCHIIMHN

(B10):
- OBITh KOMIICTEHTHBIM B
poQeccuoHAIbHOM  aHallu3e
HUCTOPUYECKOTO  OMBITA |
WCTIOJIb30BaHUHT
TYPUCTHYECKOU
NeSITETbHOCTH, TTyOOKO
O0OBSICHATH TYPUCTCKHE
MOHSTHUS,

- OBJIaJICHUE  OCHOBaMH
3HaAHUU u CTpaTerusiMu
OOIIIeHH, MO3BOJIAIOIIUMHA
MOBBICUTH  MO3HABATEIIbHYIO
AKTUBHOCTA;

- OCBOGHHE COBPEMEHHBIX

WHHOBAIMOHHBIX TEXHOJIOTHIA;
- CTpeMJICHHE K TOBBIIICHUIO
po(eCCHOHATIBHOTO
MacTepcTBa, OBIIAJICHUE
HaBBIKAMU  HCIIOJIb30BaHUS
KOMIIBIOTEPHBIX MPOrpamMM B
Typu3Me€  KaK  HMCTOYHHKA
3HAHUH, CTATUCTHYECKUX W
rpadu4IecKux TaOIuIL;

OBITH CIOCOOHBIM K
MOJTOTOBKE KOHTPOJIbHO-
OIICHOYHBIX MAaTepUaOB IO
TUCIHTLTAHE.

B. crnenuaabHbIe
KOMIICTEHITUH

- npuoOpeTeHue
TEOPETUUECKUX 3HAHUH,

YMEHUH W HAaBBIKOB, METOJIOB
UCCIENOBAHUS M TIOMCKa,
HEOOXOIUMBIX TS
npodeccroHanbHOM

tourist enterprises; to
use the programs of
booking and design of
tourist products used
in the tourism industry
Competencies: A
core competencies
(TC):

- mastering the basics
of tourist knowledge
used in professional
activities;

- mastering the basics
of the knowledge
obtained by ways of
forming high tourist
knowledge and
business skills and their
practical  application,
the use of theoretical
concepts in  solving
specific problems in the
field of tourism.

B. subject
competencies (DB):

- be competent in the

professional analysis
of historical
experience and use of
tourism activities,
explain tourist

concepts in depth;
- mastering the basics

of knowledge and
communication
strategies that can
increase cognitive
activity;

- development of
modern innovative

technologies;

- striving to improve
professional skills,
mastering the skills of

using computer
programs in tourism
as a source of

knowledge, statistical
and graphical tables;

- be able to prepare
control and evaluation
materials  for  the




Kabinerri 6omy;

- CTaHAapTThl eMec Oarama
merimMaep i Tady aFabUIapbiH
MEHIEpY, CBbIH TYPFBICHIHAH
ounay, yKacaMmnasJbIKIEH
mremryre Kaourerri 6oiy;

JEeSITEIbHOCTH Oymyiero
crenuaignucta B o0jacTu
Typu3Ma,

- OBJAJEHHE  HABLIKAMH

npeoOpa3oBaHUs MOTY4EHHBIX
3HAHUM, OBJIaJCHIE HaBBIKAMHU

U3yYCHUs, O0000IIeHUs U
PaKTHYECKOTO
UCTIOJIb30BaHUS OTIbITA
CHCIHAIUCTOB C  BBICOKUM
npodeccHnoHaTEHBIM
YPOBHEM;

- BJIaJACTh HaBBIKAMHU I[OMCKA
HECTaHIapPTHBIX
aJIbTePHATHBHBIX PCIICHMIA,

OBITH CHOCOOHBIM KPUTHUYECKU
MBICIIUTB;

discipline.

B. special
competencies:

- acquisition  of
theoretical knowledge,
skills, research and
search methods
necessary  for the
professional  activity
of a future specialist
in the field of tourism;
- mastering the skills
of transforming the
knowledge obtained,
mastering the skills of
studying, generalizing
and practical use of
the experience of
specialists with a high
professional level;

- have the skills to
search for non-standard
alternative solutions, be
able to think critically,
create;

Moayas koabi: LKTH 8
Moayab araybl:
Hudpnanasipy KargaibIHIAFbI
TYPHUCTIK HHIYCTPHUS
IIon araybl:
nudpaasapIpy
IpepexBusurrep: 1)
TypucTik  KoCIMOPBIHABI
OacKapy/sl

KY’KaTTaMaJbIK

KaMmTamace3 ety 2) Ic -
Karazaappl KaciOu
KYprizy

ITocTpexBu3UTTEP:

1) KoHakkanabIK
UHIYCTPUSACHIH/IA KbI3MET
KepceTy »aTuKacel 2)Typucrtik
Ou3HecTer1 UMUK JKOHE
ICKepJIiK TpeH T

Makcarpl: OutiM amymbUIapaa
OipbIHFall TYPUCTIK MOPTaJIIbI
KYprizy OoliblHIIA OUTIM MEH
JaFaplIapasl  KaJbIITACTBIPY,
reimMuduKanus
AIIEMEHTTEpIMEH
pecypcTapabl
3D BU3yallu3aIusi-

Typuzmui

TYPUCTIK
nudpranasIpy;
3D

Konx monyasi: TUY1] 8
Ha3zBanmue MOYJISA:
Typuctckas  WHAYCTpUS B
yCIOBUSAX LU(paBU3ALIH
Ha3Banue 1McUUNJIMHBI:
[Mudposuzanus Typuzma
IIpepexkBU3UTHI:
1)loxymeHTarmonHoe
obecrieueHUe yIpaBiCHUS B
TYPUCTCKUX MPEATPUATHIX
2)IIpodeccronanbHOE
JIENIONPOU3BOJICTBO B TypU3ME
MocTpexkBu3uthl: 1) DOTHKA
o0cnyXUBaHUS B HHIYCTPHUH
TrOCTEIIPUUMCTBA

2) UMumKx 1 AeI0BOM TPEHI B
TYpPUCTCKOM Ou3Hece

Hean:  ¢dopmupoBanue y
oOyuaronuxcs  3HaHUS U
HABBIKM I10 BEJECHHE EIWHOTO
TYPUCTCKOTO nopTara,
UQPPOBU3AIMS  TYPUCTCKUX
peCypcoB ¢  d3JIEMEHTaMHU
reiimMuduKanum; 3D

BU3yasIn3auus - coznanue 3D
MOJENIEH U NPUIIOKECHUM
JIOTIOJIHEHHOH PEAJIbHOCTH.

Code of module:
TICD 8

Name of module:
Tourism industry in the
conditions of
digitalization

Name of discipline:
Digitalization of
tourism
Prerequisites:

1) Documentary
support of

management of the
tourist enterprise

2) Professional office
management in
tourism
Post-requisites:

1) Service Ethics in the
hospitality industry

2) Image and trend in
the tourism business
Purpose: formation of
students ' knowledge
and skills to maintain
a single tourist portal,
digitalization of tourist




MOZACIBACP MCH KOCBIMIIIA

HAKTBUTBIK KOCBHIMIITaJIapbIiH
KYPY JaFIbUIapbIH MEHTEPY

IIonre Oepinren KbIcKama
cunarrama: Typusmai
UQPIAHIBIPYIBI  3€PTTCYIIH
©3CKTUIIriH 3epTTei .
Typucrik HapBIK
CYyOBEKTUICPIHIH CaHJIBIK
TEXHOJIOTHSUTAP/ABl  Maijanany

cebenrepi. TeopwsutbIK Tammay.

"Hudpnangsipy” YFBIMBIH
EHTI3y/IeH Oacka OHBIH
apTHIKUIBIIBIKTAphl MEH  ICKe
achIpyIbIH BIKTUMAJI
ToyeKenaepi 3epTTenel.
"Hudprbik KbI3METKepAiH"

KaHa TYPIHIH KaJbITACYbIHBIH
MaHBI3IBUTBIF I OaifKanampl,
OHBIH Ka3ipri 3aMaHFbl TYPUCTIK

yibIMIapIaFsl pemi
KepceTuiesi.
Kyrinerin HITHIKeJIep:

TYpUCTIK OW3HECTIH Ou3Hec-
MPOIIECTEPIH
aKnapaTTaHIbIPYIbIH
TOCUIACPIH; -
KOCIMOPBIHHBIH
aKnapaTThIK

Heri3ri
TYPUCTIK

Heri3ri
mporecrepi; -
TYpHUCTIK  OW3HECTIH  HEri3ri
aKMmaparThlK  TEXHOJOTHUSJIApHI
MEH JXYHenepin oureni,
KanabinTacatbiH Ky3bIperTep:
MEHEIKMEHT HETI37epiH,
OacKapyIblH HETI3r1 Kypajiaapbl
MEH MeXaHu3MmjepiH  Oiny,
YUBIMHBIH JKarIanbl MeH
JaMybl Typajbl aHaJTUTHKAIIBIK
KOHE CTaTUCTUKAIIBIK
JepEeKTepPMEH  KYMBIC  IcTEy
OoiibIHIIIA OLTIM MEH ICKEPIIIKTI
KOJIIaHy JaFJbliaapbl, alblHFaH
HOTHXKENep/l Kyieney JKoHe
KUHAKTAY

Kpartkoe conepxanue: M3yuaer
AKTyaJIbHOCTh

UCCceI0BaHMs HU(PPOBU3AIIH T
ypuzMa. MOTUBBI CyOBEKTOB
TYPUCTCKOTO pBIHKA K
MCII0JIb30BaHUIO U(pPOBBIX
TEXHOJIOTUH. Teopernuecknii
aHamu3. Ilomumo  BBeneHUs
IIOHSTHUS «uudpoBuzanus»
UCCIIEYIOTCSA €€ MPEeUMYIIecTBa
u BO3MO>KHBIE PHUCKH
peann3aium. OtmMmeuaercs
B2XHOCTh CTAHOBJICHHS HOBOTO
TAMa paboTHUKA «U(POBOTO
pabOTHHKa», YKa3bIBa€TCS €ro
poJib B COBPEMEHHBIX
TYPUCTCKUX OPTaHU3AIUSX.
Oxupaembie  pe3yJbTaThl:
3HAaeT - OCHOBHBIC TIOJXOJIBI
nHpopmaTuzanuu ousHec-
MPOIECCOB  TYPUCTHYECKOTO
ousHeca; - OCHOBHEIE
MH(OpPMaLlMOHHBIE TIPOIECCHI
TYPUCTHYECKOTO
IpEIIpUSITUS,
nH(pOpMaIMOHHBIE
TEXHOJOTUM U CHUCTEMBbI
TYPUCTHUYECKOTO OM3HECa;
Komnerenuumn:

3HaHHUSI OCHOB MEHEDKMEHTA,
OCHOBHBIX ~ HMHCTPYMEHTOB U
MEXaHU3MOB yIIpaBJIeHHUS,
HABBIKM MPUMEHEHUS 3HaHW U
yMEHUH o pabore c
AHATUTUYECKUMU u
CTAaTUCTUYECKUMHU JaHHBIMU O
COCTOSIHUU u pa3BUTUU
OpraHu3alyii, CHCTeMaTUu3aluu
U O00OOIIEHUIO  MOJIy4yaeMbIX
pe3yabTaToB

OCHOBHBIC

resources with
elements of
gamification; 3D

visualization - creation
of 3D models and

augmented reality
applications.

Brief description:
Exploring the

relevance of the study
of digitalization of
tourism. The motives
of the actors of the
tourist market to the

use of digital
technologies.

Theoretical analysis.
In addition to
introducing the
concept of
"digitalization", its
advantages and
possible  risks  of
implementation  are
studied. The

importance  of the
formation of a new
type of employee
"digital worker" is
noted, and its role in

modern tourist
organizations is
indicated.

Expected results:
knows- the  main
approaches to

Informatization of
business processes in
tourism business; -

basic information
processes  of  the
tourist enterprise; -
basic information

technologies and
systems of the tourist
business;
Competences:
knowledge of the basics

of management, the
main tools and
mechanisms of
management, skills in




applying knowledge and
skills to work with
analytical and statistical
data on the state and
development of
organizations,
systematization
generalization of
results obtained

and
the

Moayas koabl: LHIZKTHU 8
Moay.b aTaysl:
Hudpnanasipy xaraailbiHIaFbl
TYPUCTIK UHIYCTpUS
IIon araybi: KoHakkaiJbIK
MHIYCTPUSACHIH/IA KbI3MET
KOPCETY 3THUKACHI
IIpepexkBusutTep:
yi-MelpaMxaHa
aBTOMATTaHBIPY
2) Typusmi HudpaasabIpy
IHocTpexkBU3NTTEP:
1) Typenimai caTy IKoHe
KBUTKBITY TEXHOJIOTUSICHI
2)Typuctik-peKpeanusuibIK
x)obamay MakcaTbl:

KOHAaK YH

1) Konak
KbI3METTEPIH

UHYCTPHUSICHI
KOCIMOPBIHAAPBIHBIH,  KBI3METI,
oJIap/IbIH YHBIMIBIK
KYpBUIBIMBI, OHJAFbl KbI3MET
KOpCeTy  HBbICAaHIApbl  MEH
omicTepi YKaWUJIbI YKAIIBI TYCIHIK
oepy.

IIonre Oepijren KbICKama
cunarrama: Konak yil >xoHe
Ou3HEeCTeri ICKepNIIK OTHUKET
CaJlaChIH/IaFbl TEOPUSITBIK
oimimaepai KaMTHIBI, 0l
CEPBHCTIK UHIYCTpUAIA
KapbIM-KaTbIHAC epexenepi
Typadbl aHBIK TYCIHIK anyra
MYMKIHIIK Oepefi; KOHaK Y
Ou3Heci  KOCINOpBIHAAPBIMEH
KYMBIC icTey; KOHAK Yil Ou3Heci
KOCIMOPBIHAAPBIHIAFBl  IAYIIBI
KaFr ainapabl perTey
JaFJbIIaphl; OPKEHUETTI KOHAK

yi okoHe TypucTik busnec
STHUKAchl  OOWBIHINA  THIMZAL
CTpaTETrHsUIBIK JKOHE
OTIepPAIUSITBIK Oackapy

HIeNiMJIEpiH KaObUI A Ibl.

Koa moayns: TUYL 8
Ha3Banue moayJis:
Typucrckas uHIyCTpUs B
yCIOBUSAX LU(paBU3ALIU
Ha3Banue AUCHUILIUHBI:
Ortuka  oOClIyXHBaHUS B
UHAYCTPUHU TOCTENPUUMCTBA
IIpepexkBU3NTHI:

1) ABTOMaTH3anus
TOCTUHUYHO-PECTOPAHHBIX
ycyr

2) lludpposuzanus Typusma
IHocTpekBU3UTHI:

1) Texunonmoruss mnpomax u
IPOJBMKEHHE TYPIPOAYKTa

2) Typuctcko-pekpearioHHOe
IPOEKTUPOBAHHE

Heanb: math cTymeHTaM o0I1Iee
IpeJCTaBICHNE 0
GYHKITMOHUPOBAHUHT
[Ipennpuaruii  rOCTUHUYHOH
UHAYCTPUH, OpPraHU3aI[MOHHOM
CTPYKTYpe, popMax U MeTo1ax

00CITy)KMBaHUS.
Kparkoe coJiep;KaHme:
Conepxut TEOPETUYECKHE

3HaHHe B o0jacTu ACJIIOBOI'O
OTHKCTAa B TOCTMHHMYHOM H
6H3Hece, IIO3BOJIAIOINUX HMMCETH

SACHOE npeCTaBIeHNE 0
npaBujIax OOIIEHHUS B CEPBUCHOM
UHYCTPHH;

paboThI c MEPCOHAIIOM
NPEIPUSTHIA TOCTHHHYHOTO
Ou3Heca; HaBBIKU

ypEeryJlupoBaHusi KOHQIUKTHBIX
CUTyallUll Ha TpeInpUsTUsIX
TOCTUHMYHOTO Ou3Heca;

pUHUMATh s peKTUBHbIE
CTpaTeru4ecKue u
OTlepallMOHHbIE YIIPaBJIEHYECKHE
pelieHusi,  COOTBETCTBYIOIIUE
ITHKE IIUBIJIN30BAaHHOTO

Code of module:
TICD 8
Name of module:
Tourism industry in the
conditions of
digitalization
Name of
discipline:
Ethics in
hospitality
Prerequisites
1Automation of hotel
and restaurant services
2) Digitalization of
tourism
Post-requisites: 1)
Technology of sales
and promotion  of
tourism products
2) Tourist and
recreational design
Purpose: to give
students a General
idea of the functioning
of the hotel industry,
organizational
structure, forms and
methods of service.
Brief description:
Contains  theoretical
knowledge in the field
of business etiquette
in the hotel and
business, allowing you
to have a clear
understanding of the
rules of
communication in the
service industry; work
with the staff of hotel
businesses; skills to
resolve conflict
situations in the hotel

Service
the
industry




Kyrisietin  HoTHKe:  KbI3MET
Kepcery cajachl
KBI3METKEPJICPIHIH JIaya3bIMJIbIK
MiHIETTep1 MEH STUKAJIBIK
KaFugaapbiH;

- TypUCTEepre KbI3MET KOPCETY
LUKIIH OUTe .

KanbinTacatbiH Ky3bIpeTTep:

- KOHAaK YH KeIIeHIiHe
TYpUCTEPre KbI3MET KOPCETY
OOMBIHIIIA KBI3METTI

KaMTaMachI3 €Ty; - TYpUCTEepre
KbI3MET KOpCETy Ke31HJe Kocion
9THKA TaJlAITApbIH CaKTay.

TOCTUHUYHOTO u
TYPUCTUYECKOTO OM3HEca.
O:xuaemMbie pe3yJbTaThl:
- 3HAeT JOJKHOCTHBIC
00S3aHHOCTH W DTHYECKHUE
MPUHIMIEI pa0OTHUKOB chepsl
00CITy>)KMBaHUS.
- LUK
TYPHUCTOB;
- TPUHITUITBI
(G YHKIIMOHUPOBAHHUS
OPEIIPUSITHA  Pa3MEIICHUS U
MUTaHUS;
Komnerenuuu:
- yMeTh 00ecreunBaTh
NEeSITELHOCTB 110
00CITyKUBaHUIO TYPUCTOB B
TOCTUHUYHOM KOMILIECKCE; -
cobmo1aTh TpeOOBaHUS
po¢heCcCHOHANBHON JITHKU TPHU
00CTyXKUBaHUU TYPUCTOB.

00CITy>)KMBaHUS

business; make
effective strategic and
operational

management decisions
that correspond to the
ethics of a civilized

hotel and  tourism
business.

Expected result:
knows the job
responsibilities and
ethical principles of

service employees.

- tourist service cycle;

- principles of
operation of
accommodation and
catering enterprises;
Competences:

- be able to provide
services for tourists in

the hotel complex; -
comply  with  the
requirements of

professional ethics when
serving tourists.

Moayas koabi: LKTHU 8
Moayab araybl:
Hudpnanasipy KargaibIHIAFbI
TYPUCTIK UHIYCTPHUS
IIon araybl: Typucrik
onsHecTerl UMUK JKOHE
ICKepJIiK TPeH/T
IIpepexBu3nTTEP:
yi-MeiipaMxaHa
aBTOMATTaHJBIPY
2) Typusmai nudpaasabpy
ITocTpexBu3UTTEP:
1) Typenimai caTy oHe
KBUTKBITY TEXHOJIOTUSICHI
2)TypucTik-peKpeanusibiK
xobanay Makcatbl: KOHaK

yil JKoHE TYpHUCTIK
OU3HECTIH XaJBIKapaIbIK
Toxipubecinae  KaObLIgaHFaH
ICKepITIK  3TUKETTIH OSTHKAJBIK
KaFuganapbl MEH paciMIepiH
3epTTey, KOHAK)KalJIbUTBIK
MHAYCTPUSACHIHIA iCKEpPITIK
KapbIM-KaThIHACTHIH
MIPAKTUKAIBIK
KOMMYHHKAITHSUTBIK

1) Konak
KBI3METTEPIH

Kon monyasi: TUYL 8
Ha3zBanmue MOYJISA:
Typucrtckass uWHIyCTpus B
YCIOBUAX

nudpaBu3anuu

Ha3Banmue AUCHUILIUHBI:
Nmumk u n1enoBod TpeHH B
TYPUCTCKOM Ou3Hece
IIpepexkBU3UTHI:

1) ABTOMAaTH3ALNSA
TOCTUHUYHO-PECTOPAHHBIX
ycayr

2) Hudposuzamus Typusma
IMocTpexkBU3UTHI:

1) Texuonmoruss mpomax u
MPOJBMKEHHE TYPIPOIYKTa

2) TypucTtcko-pekpeanioHHOe
MIPOEKTUPOBAHUE

Henab: wu3yyeHue STUYECKHUX
OPUHLIUIIOB W TpOLEayp
JIEJIOBOTO 3THUKETA, MPUHSITHIX
B MEXIYyHAPOJTHOW MPAKTHKE

TOCTUHUYHOTO u
TypUCTHYECKOTO  OusHeca,
BbIpabOTKa MPAKTUYECKUX

KOMMYHUKAIIMOHHBIX HABBIKOB

Code of module:
TICD 8

Name of module:
Tourism industry in the
conditions of
digitalization

The name of the
discipline: Image and
trend in the tourism
business
Prerequisites
1Automation of hotel
and restaurant services
2) Digitalization of
tourism
Post-requisites: 1)
Technology of sales
and promotion  of
tourism products

2) Tourist and
recreational design
Purpose: the study of
ethical principles and
procedures of business
etiquette adopted in
the international




JaF IbIIapbIH KaJIBIITACTHIPY.
IIonre Oepiiren KbicKama
cumarrama: «Typucrix
Ou3HeCTer1 UMUK JKOHE
ICKepIiK TpeHa» MoHI  KbI3MET
Kepcery caJlaChIH/IaFbl

KOCIMOPBIHAAPABIH  KIMEHTTEP/Al
TapTyJarbl UMHDK JKOHE OHBIH
THIMII TYpJiepl KOHE OHBIH
yiBIMIapAarel peii,  iCKepIliK
KapbIM-KaThIHACTHIH
KITMEHTTEPI1 TapTyaarbl
3aMaHayd  JKaHa  TocULAepAl
naiinananyna OoJjamak KbI3MET
KepceTy MaMaHJ1apkbl
apachIHAAFBl  BIKITAJBIH KOPCETY
00JIbIN TaObLTAIBI.

KyTrinerin HoTHAKCICP:

ITonmi OKY HOTWXKECIHIIE
CTY/ICHT:
TYCIHIK:
- KOHAK YW JKOHE TYPHUCTIK
Ou3HECTerl ICKepiiK JTHUKET
MIPUHIIUATITEPIHE coiikec
OaitytaHbIC TIePCOHAJIBIH
OKBITYJaFbl MEHEKEPIIH peoJi
TYpaJbl.
-KOCIMKEPJIiK CaHaHBIH
KYPBUIBIMBIHIAFbI STHKaHBIH
peJIi TypaJibl, TApUXH-3TUKAIBIK
MPOIIECTIH Heri3ri IaMy
KEe3CHJEPIH IKOHE  MOpajbIi
HETi3JIey  TOCUIIEpiH, OHBIH
Ma3MyHbl MEH (YHKIUSJIAPBIH
ouny;
oimyre: KOHAKKaNIbUIBIK
WHYCTPUSCHIHAAFbI ICKepIIiK
ATUKETTIH HETI3r1 epexeepiH
oiny;
- TYpU3MHIH Ka3ipri >KIKTelyiH
oiny;
- TYPUCTIK KbI3MET

KepceTy TypJepi;

- TYpUCTEpre KbI3MET KepceTy

OOMbIHIIIA
NIEPCOHAIJIBIH

KbI3METIH  pETTeUTIH

HOPMAaTHUBTIK-KYKBIKTBIK

aKTinep, epexenep

HYCKaYJIbIKTap;

oiny:

- KOHaK YH JKOHE TYPHCTIK

MCH

JICIIOBOTO o0IIeHUs B
UHIYCTPUU TOCTEIPUUMCTBA.
Kpatkoe conep:xkanue:
[IpenmeTom KAMUIK u
JICJIOBOM TPEHJ B TYPHUCTCKOM
On3Hece»  ABISIETCS UMUK
OpeanpusaTHii chepsl yCiayr B
MPHUBJICYCHUH KIUCHTOB H €0
spdexTuBHBIE (QOPMBI U €ro
pOJIb B OpraHu3aIusX,
OKa3aHHWE BIIMSHUS JIEJTOBBIX
OTHONICHHA MEXIy OYIylIuMU
CIIEIUATTUCTAMU OOCTYKUBAHUS
B HCIIOJIb30BaHUN
COBPEMEHHBIX HOBBIX ITOJIXO0JI0B
B IIPUBJICYCHUH KIIMECHTOB.
O:xunaemMbie pe3yJbTaThl:

B pe3yJbTaTe M3y4eHUs
JTUCTIUTUTAHBI CTY/ICHT
JIOJIKEH: UMETh
MIpe/ICTaBJICHHE:

-0 polM  MEHeIKepa B
00y4YeHNHN KOHTAKTHOTO
IepcoHana B COOTBETCTBUU C
NPUHLIUIIAMU JIeJI0BOTO

JTHKETa B TOCTHHUYHOM H
TYPUCTUUYECKOM OH3HECE.
- O pOJIM ITHKHU B CTPYKType
3HAaTh OCHOBHBIC IOJIOKCHHS
JIETIOBOTO ITHKETa B
WHIYCTPUU TOCTCIIPHHMCTBA,;
- 3HaTb - COBPEMEHHYIO
KJIacCU(UKAIMIO TYPU3Ma;
- BUJIBI TYPUCTCKOTO
00CITy)KHBaHUS,
- HOPMaTHBHO-TIPaBOBbBIC
aKTBhl, TIOJIOXKCHUS u
UHCTPYKIIUH,
periIaMeHTHPYIOTHE
NeSITEIbHOCTh TEePCOHANIA TIO
00CITy’)KHUBaHUIO TYPUCTOB;
YMETh:
- YMETh

UCTIOJIb30BaTh
UHCTPYMEHTHI

OTIepPaIIOHHOTO
MEHEKMEHTA,
COOTBETCTBYIOLIETO JIEIOBOM
9THUKE B TOCTHHHYHOM U
TYPUCTUYECKOM OusHece,
BBIPa0OTaHHBIE

MHOTOJIETHEU

practice of hotel and
tourism business,
development of
practical
communication skills
of business
communication in the
hospitality industry.
Brief description:
The subject of "image
and business trend in
tourism business™ is
the image of service
companies in
attracting  customers
and its effective forms
and its role in
organizations,
influencing  business
relationships between
future service
professionals in using
modern new
approaches in
attracting customers.
Expected result:

As a result of studying
the discipline, the
student must: know:

- the role of the
Manager in training
the contact staff in
accordance with the
principles of business
etiquette in the hotel
and tourism business.

- on the role of ethics
in the structure of
entrepreneurial
consciousness, to
know the main stages
of development of the
historical and ethical
process and ways to
justify morality, its
content and functions;
know:

- know the basic
provisions of business
etiquette in the
hospitality industry;

- know the modern




Ou3HecTe  ICKepNiK  JTUKara
ColiKeC KeleTiH, XaabIKapaiblK
KOHAaK yi TI30EriHiH
KOTIIKBIUIIBIK TOXKIpUOECiHIe
KaJIBINITACKAH OTIePAIHSIIBIK
MEHEDKMEHT

KypajgapbiH naiiianana
oiry;

- YUBIMHBIH TYPHU3M
caJlaCbIH/Arbl OLTIKTI

MaMmaHaapra KOKETTUTIriH
aHBIKTAY;
- KbI3METKepiepll IpiKTey,

KYMBIC KOHE OKbITYy OOMBIHIIA
THICTI1 casgcaTThl KY3€re achIpy.

- anFaH OUTIMIEpIH Txipudene
KOJI/IaHy.

KaabinTacarblH Ky3blperTep:
Menrepy OapbichiHIa  OuTIM
QTYIIBI KeJeCl Kbl MOJIEHU
ky3bipertutikke (MK)  xoHe
kocibu Ky3eiperTinikke ([IK) ue
00JTyBI THIC.):

OK-1: WHTEIJICKTyaJJIbIK,
MOJIEHH, aJaMIepIIIiK, JCHE
KOHE KOciOM ©31H-631 JaMBITy
KOHE 031H-031 KETUIIIpY
Kao1ineri;

OK-2: aypI3mia »oHe jkazbdaria
coiyieyli  KUCBIHABI  JTYPHIC,
TONIENI  JKOHE  aHBIK  KYpYy

KaOWIeTi, TUCKYCCHUSIHBI KYPri3y

JTAFIbUIApbIH  MEHIepy  JKOHE
MaKcaTTapra KETy JKoHE
KUHAKTIFaH TOXKIPHOCH1 CBIH
TYPFBICBIHAH  KaWTta  OWjay
Kaoieri;

KK-3: Typucrtik eHIM >k00achl
OOMBIHIIIA  OPTYpPJII  aKmapar
Ke3JIepiH o3 OeTiHIle Taly KoHe
naiganany Kaoineri,

IIK-4: TypucTik HHAYCTpHUsAA
xoOanap/ibl icke aceIpyra
JTaNBIHJIBIK;

IIPAKTUKOM  MEXIYHapOJIHBIX

TOCTHHHYHBIX IICTICH;

- OIpeneisaTh NOTpeOHOCTH

OpraHu3auu B

KBaJTH(PHUIIUPOBAHHBIX

crenuainucTax B o0nactu

TypHU3Ma,

- OCYILECTBIATh
COOTBETCTBYIOIIYIO
MOJIMTUKY 1O  TOA00pY,
pabote U 00yuYeHUI0
nepcoHana.

-  TpUMCHATh Ha

NpaKTUKe MIOJTyYCHHBIE

3HaHus. Kommerenuum:

B MpoLecce  OCBOEHUS

oOyJaronuiics JIOJDKEH

oOazmare CIIeMYIOITUMHA
0OLIEKYIbTYPHBIMU

KOMITETCHITUSIMHU

npoeccuoHaTbHBIMHU

komnereHusamu (I11K):

OK-1: CIIOCOOHOCTh K

UHTEIJIEKTyalIbHOMY,

KYJIbTYPHOMY,

HPABCTBEHHOMY,

buzngeckomy u

poeCCHOHATBHOMY

CaMOPa3BUTHIO U

CaMOCOBEPILIEHCTBOBAHUIO;

(OK) wu

OK-2: CIIOCOOHOCTD
JIOTHYECKH BEPHO,
apryMEHTHPOBAaHO M SICHO
CTPOUTh YCTHYIO u
IMUCBMEHHYIO pEYb, BJIAJICTh
HaBBIKAMH BEJICHUS
JMCKYCCHM M CIIOCOOHOCTB

KIIpCAIPHUHHUMATCIIbCKOT'O
CO3HaHus, 3HAaTb OCHOBHBIC
OTaIlbl pa3BUTUA UCTOPHUKO-
OTHYCCKOIO ITpoLecca u

CIOCOOBI 000CHOBaHHMS
Mopaiu, ©€ colIepKaHue U
dyHKIMH;

3HATh: JOCTH)KEHHIO IIENEN H
KPUTUYECKOMY
NIEPEOCMBICIICHHIO

HAKOIIJIEHHOI'O OIIBITA;
T1IK-3: cnocoOHOCTH

CaMOCTOATCIBHO HaxoauThb
N UCIIOJIb30BATh
Pa3INIHBIC HNCTOYHHUKH

classification of
tourism;

-types  of  tourist
services;

- legal acts,

regulations and

instructions governing
the  activities  of
personnel for tourist
services;

know:

- to be able to use the
tools of operational

management

corresponding to
business ethics in the
hotel and tourism

business, developed by
long-term practice of

international hotel
chains;

- to determine the
needs of the
organization in

qualified specialists in
the field of tourism;

- implement
appropriate  policies
for the selection,
operation and training
of personnel.

- to apply in practice
the acquired
knowledge.
Competences:

In the process of

mastering the student
must have the
following General
cultural competencies
(CA) and professional
competencies (PC):

OK-1: ability to
intellectual, cultural,
moral, physical and
professional

OK-2: ability to
logically true,

reasoned and clear to
build oral and written
speech,  skills  of
discussion and the

(N




UHpOpMALIUU TI0
IPOEKTY TYPUCTCKOTO
npoaykrta; [1K-4: rotoBHOCTH K
peanzanuu IIPOEKTOB B

TYPUCTCKOW MHIYCTPUH;

ability to achieve the
goals and critical
rethinking of the
experience gained,;
PK-3: ability
PK-4: readiness to
implement projects in
the tourism industry;

Monyasb koasi: THM 6
Moayabs araybl:  Typucrik
HapbIK MapKETHHT1

IIon araysbI:

IIpepexkBusutTep:
MapKeTHHT1
IMocTpekBU3UTTEP:
TyponepaTopiblK, TypareHTTIK
KBI3MET

IIonHiH MakcaThl - TYPUCTIK
KbI3METTEep/i cary/ipl
YUBIMJIACTBIPYJBIH ~ TEOPHSUTBIK
OUTIMIEpIH  MEHrepy  JKoHe
KIUEHTKE OarbITTaIFaH
caTyIbIH MPaKTUKAIIBIK
JIaF IbUTApBIH MEHTepY.

IIonre Oepiiren  KbICKala
cUmaTTaMa: Kypc CTYACHTTEp/Il
TYPHUCTIK

caTy YpIICIHIH
HETI3r'1 AJIeMEHTTEPIMEH
TaHBICTBIPYFa OarbITTaJIFaH;
KIIMCHTTEPMEH  >KYMBICTHIH
MICUXOJIOTUSIJIBIK JKOHE
TEXHOJIOTUSIIBIK Heri3aepiH
OastHAAy; TYPUCTIK
WHIYCTPUSHBIH Ooamak
MaMaHJapbIH TYPUCTIK
KbI3METTEP 1

YPAICiH

KyTrinerin HoTmxke: -  Kazipri
3aMaHFbl MapKETHHT TiH
MPaKTUKAIIBIK ToCUIIep i
KOJAaHynbl  Oilyi, HapbIKTHI
Kanau CEerMEHTTEY/Il,
KBI3METTEP/I1 KalFacThIPY/Ibl;

- MapKETHHITiH
YFBIMJIBIK-KaTeTOPHUSIIBIK
anmapaTelH OKYy CTYACHTTEp.i
MapKeTHUHT KYpalJapIsl >KOHE
Tokipubene amraH  Outimzi
KOJIaHy KO AAPBIMEH
TaHBICTHIPY;

KbI3METTEP 1

cary

Typenimai cary
KOHE JKBUDKBITY TEXHOJIOTHSICHI
Typuzm

Koa moaynsi: MTP 6

Ha3Banue MOJYJIsl:
MapxkeTuHr TYPUCTKOTI'O
pBIHKA
Ha3sBanmue AUCUMILIMHBI:
TexHomorus poAax u
IIPOJIBUKEHHE TYPIIPOAYKTA
IIpepexBu3uTbl: MapkeTUHT
Typu3ma

ITocTpekBU3UTHI:
Typoneparopckasi,

TyparcHTCKas J€ATCIbHOCTD
Henb: ocBOEHUE CTyAEHTaMHU

TEOPETHUECKUX 3HaAHUU
Opra"u3aiuu POk
TYPUCTCKUX yCIyr H

npruoOpeTeHne MpPaKTUIECKUX
HaBBIKOB
KJIMEHTOOPHEHTHPOBAHHBIX
POJaXK.

Kpartkoe coaep:kaHue: Kypc
HalpaBJIieH Ha O3HAKOMJICHHE

CTYJICHTOB C  OCHOBHBIMH
JJIEMEHTAMHU npoiiecca
POJAXKHU TYPUCTHYECKUX
YCIIyT; U3JI0KCHHE
NICHXOJIOTUIECKUX u
TEXHOJIOTUYECKUX OCHOB
paboThI c KIIMCHTaMH,
oOyueHue OyayImx
CIEIHUAITMCTOB TYPUCTUYCCKOM
WHIYCTPUU YMEHUIO
HanOoJee 3¢ pexTuBHO
OpraHu30BBIBAThH nporecc

OpoAaX TYPUCTCKUX YCIYT U
BBIOMpPATh KaHaJIbl
pacnpeneneHus
TYPUCTHYECKOTO ITPOIYKTA.
Pe3yabTaT IHCHMIIMHBI
3HATh:

- YMCHUC NNPpUMCHSITH
IMPAKTHYCCKUC IO AXO bl
COBPEMCHHOT'O MAapKCTHHIA,

Kak cer MCHTHUPOBATH PBIHOK,

Code of module:
TMM 6
Name of module:

Marketing of
tourism market
Course name:
Technology of sales
and promotion of
tourism products
Prerequisites:
Tourism marketing
Post-requisites: Tour
operator, travel agent

activity

Purpose: the
development of
students ' theoretical

knowledge of the
organization of sales
of tourist services and
the acquisition of
practical skills of
customer-oriented
sales.

Brief description: the

course is aimed at
familiarizing students
with the basic
elements of the
process of selling
tourist services;

presentation of the
psychological and
Technological

foundations of
working with clients;
training future

specialists ~ of  the
tourism industry to the
ability to most
effectively  organize
the process of selling
tourist services and

choose the distribution




- MapKEeTUHTTIK
KYMBICTBIH ~ (hopMasiapbl MEH
ONIiCTEepiH Urepy;

- OacekenecTepaeH
apTHIKIIBUTBIKTAPFa KETYyI,
HAPBIKTHIH Ooamax
e3repicTepin 00K YIBI,
YKapHaMaHBbI KAKCAPTY/IBL.
TyTeIHYIIBITAPABIH
JOSITBAUTINIH ~ OCKITYAl JKoHe
catyabl ecipyli KaMTamachl3
eTeTIH 0acKapylbUIbIK
miermimMaep i KaOblIAayaa
MPAKTUKAJIBIK KBI3METTE
MapKEeTHHI'TI KOJIJIaHYy.
KasbinracatblH Ky3bIpeTTep:

icTe amybl THIC:

- HAPBIKTHI Kanam
CErMEHTTEY/I, KBI3METTEP/I1
KaUFacCTBIPY/Ibl, OHJIIpUIreH
KbI3METTEepre  Kamaili  Oara
KaJIBIITACTBIPY/IbI, KaJai
MapKETUHT TIK apHaHbBI
TaHJay/bl, KbI3METTEP1

TYTBHIHYIIBIFA KETKI3Y/I1.

- OHIPUITeH KbI3METTepre Oara
KaJIBIITACTBIPY/IbI,

MapKETUHT TIK apHaHbBI
TaH/Iay/Ibl, KbI3METTEepIi
TYTBHIHYIIBIHA JKETKI3YI1.

- CTyAGHTTEpPre  apHajFaH
KOFapbl MEKTENl YCHIHBUFaH
IOpiCc  MarepuanapblH  OKY,
HETI3r'1 OKY KYpaJ1apbiH
naiiianany  apkbuUIbl  KypC
CYpaKTapblH MEHTEPY.

- ajFaH OUTIMIEpIH CceMHUHap
cabakTapbl  FBUIBIMH  JKOHE
OyKapasbIK aKnapar
KypalJlapblHIaFbl  MaKaJjaiap
apKBIIbl KOPBITHIHBLIAY

NO3ULMOHUPOBATh YCIYTH;
- U3Yy4YCHUE  MOHITUHHO-
KaTeropuajbHOTO  armapara
MapKeTHHIa 03HAaKOMUTH
CTYIEHTOB  C  MeETOoJaMu
IPUMEHEHUST MapKETHHIOBBIX
CPEICTB U IOJIyYEHHBIX
3HaHUM Ha IIPAKTHUKE.;

- OCBOEHHE METOIO0B U (popm
MapKETUHTOBOU pabOTHI;

- JOCTH)KEHHE IMPEUMYIIECTB

oT KOHKYpPEHTOB,
IIPOrHO3MpPOBaHUE  OyIyIINX
W3MEHECHU I pBIHKA,
yIydlIeHHe pEKIIaMBbl.

[IppuMeHenne MapkeTuHra B
MPaKTUYECKON JeATETbHOCTH
npu MIPUHSATHN
YOPaBICHUYECKUX  PEIICHUM,
00€eCIIeYnBaOIINX
3aKpeIUICHUE JIOSJTBHOCTH
notpeduTenen u poct
MPOJIAXK.

KoMmnerenuumu:

YMETh:

- KaKk CErMEHTUPOBATh PHIHOK,
MO3UIIMOHUPOBATH YCIIYTH,
KaK 1IeH000pa3oBaTh
MPOU3BEJECHHBIE YCIIYTH, KaK
BBIOPATH MapKETUHTOBBIN
KaHaj, JOCTaBJIATh YCIYyT'H
OoTpeOUTEIIIO.

- 1IEHOOOpa30BaHKE Ha
MIPOU3BEICHHbBIC YCIIYTH,
Bri6op MapKETUHIOBOTO
KaHaja, JIOBEICHHE hi(e}
NOTPEOUTENS YCITYT.

- YTCHHE JIEKITUOHHBIX
MaTepualioB,
PEKOMEHJIOBAHHBIX  BpIciien
IIKOJIOW  JUIsl  CTY/ACHTOB,
U3y4eHHUE KYPCOBBIX
BOIIPOCOB C HCIIOJIb30BAHUEM
OCHOBHBIX CPEJICTB OOyUEHHUSI.

- 00001IeHNe  TOJIyYEHHBIX
3HAHUM TIOCPENCTBOM CTaTeu B
Hay4YHBIX H cpencTBax
MaccoBoil  umH(MOpPMaNUU ~ Ha
CEMUHAPCKUX 3aAHATHUSX.

channels of the tourist
product.

Expected results: As
a result of studying

this discipline,
students:

must know:

- ability to apply
practical approaches

of modern marketing,
how to segment the

market, position
services;

- study of the
conceptual and
categorical apparatus

of  marketing to
familiarize  students
with the methods of
applying  marketing
tools and the
knowledge gained in
practice.;

- mastering methods
and forms of
marketing work;

- achieving
advantages from
competitors,
predicting future
market changes, and
improving advertising.

Application of
marketing in practice
when making

management decisions

that ensure the
consolidation of
customer loyalty and
sales growth.

Competencies: - how
to segment the market,
position services, how
to price the services
produced, how to
choose a marketing
channel, deliver
services to the
consumer.

- pricing for services
produced, Choosing a
marketing  channel,




bringing services to
the consumer.

- reading lecture
materials
recommended by the
Higher  school for
students, studying
course questions using
the main teaching
tools.
- generalization of the
obtained knowledge
through  articles in
scientific  and  mass
media at seminars.
Monyas koasi: THM 6 Koa moxynsi: MTP 6 Code of module:
Mopyas araybl: Typuctik | Ha3anue MOAYJIS: TMM 6
HapbIK MAPKETUHT1 MapxketnHr TYPUCTKOTO Name of
ITon araybl: Typucrik- | pbIHKa module: Marketing
PEKpeaIisuIbIK jk00anay Ha3zBanue aucnumumael: | Of tourism market
IIpepexkBu3nTTEP: Typusm | TypucTcko-pekpearmoHHOe Name of discipline:
MapKETHHT1 MPOCKTUPOBAHUE Tourist and
IMocTpexBu3uTTEp: IlpepexBusurner: Mapkerunr | recreational design
TyponepaTopiIbIK, TypareHTTiK TYpU3M Prerequisites:
KbI3MET IlocTpeKBU3UTHI: Tourism marketing
IMounin MAaKCAThbI TyponepaTopibIK, Post-requisites: Tour

CTYIEHTTEPAIH XaHa TYPHUCTIK-
PEKpeaIsIIbIK ayMaKTappl
)obamay  yIIiH KaKETTI
OutiMaep MeH JaFapUIapablH
(KY3BIPETTUTIKTEpIIH)  KyHem
YKUBIHTBIFBIH KaJIBIITACTHIPY
’KOHE TYPU3MHIH TYPaKThI IaMy
MPUHITUATITEP1 HETI31He
KYpbUIFaH  TYPHUCTIK-
PEKpeaIsIIbIK aiiMakrapna
Ka3ipri MH(PPaKYPBUTLIMIBI
JAMBITY KOHE TYPHUCTIK-
PEKpeaIsIIbIK ayMaKTap/Ipl
MEHTepy.

IIonre OepisireH KbICKaIIa
cunarrama: TypusMm  KoHE
TYPUCTIK KBI3MET caiajapbliH
xobanay o0beKTLIepl, TYpUCTIK
KEHICTIKTIH  TypJiepi  MeH
TUNTEP1, TYPUCTIK OHIMAEP MEH
KbI3METTEp HAapbIFbl, TYPHUCTIK
KOHE PeKpealusUIblK oHIMAEePAl
xko0anayablH HET3ri Ke3eHaepi,
COHJIali-aK ANEKTPOHIBIK
TYPUCTIK OU3HECTI JaMBITYIbIH
npo0ieManapbl MEH

TYpareHTTIK KbI3MET
Hean: dopmupoBanue y

CTY/ICHTOB CHCTEMHOTO
Habopa 3HAHUH u
HaBBIKOB (KOMIIETECHIIHH ),
HE00XOIUMBIX IS

MPOEKTUPOBAHUSI HOBBIX
TYPUCTCKO-PEKPEAIMOHHBIX
TeppUTOPUI U Pa3BUTHS

COBPEMEHHOU
UH(GPACTPYKTYPHI B yKE
CO3JITaHHBIX TYPUCTCKO-
pEKpealMOHHBIX 30HaxX Ha
OCHOBE NPUHIUIIOB
YCTOMYMBOTO pa3BUTHS
Typu3ma u OCBOCHHUS

TYPUCTCKO-PEKPEALIUOHHBIX
TEPPUTOPUHL.

Kparkoe coJepiKaHue:
PaccmarpuBaer oOnactu
Typu3Ma u TYPUCTCKOM

NeSITEeTbHOCTH KaK OOBEKTHI
IPOEKTHUPOBAHHUS, TUIIBI U BHUJIBI
TYPUCTCKOTO IIPOCTPAHCTBA,
PBIHOK TYPUCTCKUX

IPOJYKTOB M YCIYI, OCHOBHBIE

operator, travel agent
activity

Purpose: is  the
formation of students '
systematic  set  of
knowledge and skills
(competencies)
necessary for the
design of new tourist
and recreational areas
and the development

of modern
infrastructure in the
already  established
tourist and
recreational areas on
the basis of the
principles of
sustainable

development of
tourism and

development of tourist
and recreational areas.
Brief description:
Considering the field
of tourism and tourist




JTaIbl
TYPUCTCKUX
U PEKPEALMOHHBIX IIPOLYKTOB,

activities as objects of
design, styles and
types of tourist market

NEPCHEKTHBANIAPbI,  TYPHUCTIK
KOCIMOPBIHHBIH KBI3METIH >KOHE
TYpHUCTIK YHBIMHBIH OH3HEC-

IMPOCKTUPOBAHUA

MpoIeCTepiH JKo0amay peTiHae |a  Takke poOJIEMbI u | tourist products and
KapacThIpaJibl. HEPCICKTHBBI services, key stages of
KyTrinerin HaTmxkenep: pa3BUTHS anekTponHoro | the design of tourism
biny: TYPUCTCKOTO OousHeca, | and recreational

-ayMaKTbIH TYpHCTIK-
PEKpeAMSUTBIK OJICYSTIH THIMII

products, as well as
problems and

IMPOCKTUPOBAHUEC ACATCIBHOCTHU
TYPUCTCKOT'O IPCAINPHUATUA U

Han1anany by OM3HEC-TIPOIIECCOB prospects of e-tourism
TyxbIppIMIamManblK  HET3AEPi | TypucTckoit opranmsanuu. | business, planning of
MEH TEXHOJIOTHSIIAPHI; | METO/IOJIOTHYECKUX MMoax070B | activity of the tourist
Icren any: TYPUCTIK | METOIUYECKHUX enterprise  and the
UHIYCTPUANIAFBl  CTPATCTUANBIK | [IpHEMOB npoektupoBaHus | business processes of
esrepicrepai OIPIKTIPIIreH | HOBBIX TypucTtcko- | the tourism
Oackapy Heri3iHie TYPHUCTIK- | peKkpealMOHHBIX TEPPHUTOPHIL. organization.
PEKpeAnUAIILIK ayMakTapapl | Q:kujaaeMble pe3yJbTaThl: Expected result:

Urepy JKoHe JaMBITY | 3Haer KoHnentyanpHble | Knows the conceptual
Oarnapiamanapbia OCHOBBI U TEXHOJIOTHHU bases and technologies
KaJbIITACTBIPY JKOHE TaNay; paIrMoOHAIBLHOTO of rational use of tourist
-TYPHCTIK-PEKPEAIIUSIIBIK WCIOJB30BAHUSA  TYpHCTCKO- | and recreational
afiMakTap MeH OOBEKTUICPAIH | pekpeannoHHOro mnorennuana | potential of the territory;
Oipereil xo0anapblH aylaHIBIK | TeppUTOPHUH; methodological

YKocTapJiiay cbI30achIH 931pIiey;
TYPHUCTIK-PEKpeaIusiIbIK
aiMakTap MEH OOBEKTUIepIi

)obanay Ke3iHe
MHHOBAIUSUIIBIK
TEXHOJIOTUsIap/Ibl

naiiianany; MeHnrepyi:
TYPUCTIK-PEKPEALUSITBIK
xolanayablH,  ayMakTap.pbl
urepy  MEH  JaMbITY/AbIH

3aMaHayH TEXHOJIOTHSCHI
KaapInTacatelH Ky3bIpeTTep:
-TYPUCTIK WHTYCTPHUSHBIH
TajanTapbliHa CONKEC KEeJICTIH
JKaHa TYPUCTIK ko0amapabl
aziprey, xobanayaa 6acpIM
OaFpITTap/Abl AHBIKTAYy, KaXeTTi
HOPMATHBTIK-TEXHUKAJIBIK
Ky)KaTTaMaHbl Kypy KaOuieTi;

denepaniplk, OHIPIIIK,
MYHUIUNATABIK JAEHTeHIe KoHe
xobanapapiH THICTI

JICHreinepine ColiKec TYpPHUCTIK
KbI3METTI TaMBITy
CTpaTerusChIH d3ipiiey Kabineri;
- TYPUCTIK WHTyCTPUS
KOCIMOPBIHAAPBIHBIH
KBI3METIH/IE IeniMIepIi
Tangay, o3ipiey JKoHe i3zey

METOJIOJIOTUYECKHE TTOAXO0/IbI K
(GhOPMHUPOBAHHIO YCTOWYUBOTO
pa3BUTHS TYpPUCTCKO-
PEKpeanMoOHHbIX TEPPUTOPHUIA;
YMmeer dhopmupoBaTth u
aHAJIM3UPOBATh  MPOrPaMMBI
OCBOCHUS u pa3BUTHUS
TYPUCTCKO-  pEKpealMOHHBIX
TeppUTOPUI Ha OCHOBE
UHTETPUPOBAHHOTO

yIpaBJIEHUS CTPATErHYECKUMU
U3MEHEHUSAMU B TYPHUCTCKOM

UHAYCTPUU;
— pa3pabaTbiBaTh
CXEeMbl PalOHHOM IJITAHUPOBKH
OpUTHHAIIBHBIX

MPOEKTOB TYPUCTCKO-
pPEeKpealnOHHBIX 30H W
0OBCKTOB;

- HCIOJIb30BaTh
WHHOBAIIMOHHBIE TEXHOJOTUU
npu MPOEKTUPOBAHUN
TYPUCTCKO-  pEKpEalMOHHBIX
30H U 00BeKToB; Branetsb
COBPEMEHHBIMH
TEXHOJIOTUSIMU TYPUCTCKO-
PEKpeaoHHOTO
MPOEKTUPOBAHUS, OCBOCHUS

Y pa3BUTHsI TEPPUTOPUI.

approaches to  the
formation of sustainable
development of tourist

and recreational
territories;
Able to form and

analyze programs for the
development and
development of tourist
and recreational
territories  based on
integrated management
of strategic changes in
the tourism industry;

— to develop schemes of
regional planning of the
original

projects of  tourist-
recreational areas and
facilities;

- use innovative

technologies in  the
design of tourist and
recreational zones and
objects; Possess modern
technologies of tourist
and recreational design,
development and
development of




oNiCTepiH KOJIJaHyFa JIalbIH
ooy

Kommnerenumii:

- CIIOCOOHOCTH
pa3pabaThiBaTh HOBBIC
TYPUCTCKHUE MIPOEKTHI,
COOTBETCTBYIOIIINE
TpeOOBaHUAM TYpPUCTCKOM
WH]TyCTpUH, BBISIBJIATD

[PUOPUTETHBIE HAIPABJICHUS B
IIPOEKTUPOBAHUH, COCTABJIATH
HEOOXOUMYI0 HOPMaTHUBHO-
TEXHUYECKYIO
JOKYMEHTAIHIO;

CIOCOOHOCTP K pa3paloTke

CTpAaTeTUi pa3BUTHUS TYPUCTCKON

JeSITEIbHOCTH Ha (ellepaaIbHOM,

pEroHaNbHOM,

MYHULIUNIAJIBHOM  (JIOKaJIbHOM)

YPOBHE U  COOTBETCTBYIOIIMX

YPOBHSIM  IPOEKTOB;FOTOBHOCTb

MPUMEHSTh METOJbl  aHaJIN3a,

pa3pabOTKH M TOWCKA PEIIeHUN

B JIEATEIBHOCTH NPEIIPUITUN

TYPUCTCKOW UHIYCTPUU

territories.
Formed competencies:
- the ability to develop

new tourism projects
that meet the
requirements of the
tourism industry,

identify priority areas in
the design, draw up the
necessary regulatory and
technical
documentation;

ability to  develop
strategies for the
development of tourism
activities at the Federal,
regional, municipal
(local) level and
corresponding levels of

projects; readiness to
apply  methods  of
analysis,  development

and search for solutions

in the activities of

tourism industry

enterprises
Monayas koani: TIH 3 Koa moxyasi: OT/I -3 Code of module:
Moayas arayel: Typuctik | Ha3Banme MOIYJISA: BTA3
ic-opeKeT Herizaepi OcHOBBI TYpUCTKOU Name of
ITon araybl: XalblKapajiblK | ICSITEIbHOCTH module: Basics of
TYpHU3M HazBanue JUCIHUILIHHDL tourist activities
IMpepexBusurrep: Typucrik- | MeKIyHAPOAHOTO TypU3Ma Name of discipline:
PEeKpearsUIbIK sko0anay IlpepexBusutnl: Typucrcko- | International tourism
IMocTpekBHU3UTTEP: PEKpearMoHHOe Prerequisites:
Typusmueri MICE skone Event | mpoekTupoBaHue Tourist and
Ionuin MakcaTbl: Oyl TMoH IToCTPEeKBU3HTHI: recreational  design
onemzeri Typuctik pecypcrap | Typusmueri MICE u Event 8 | Post-requisites:
MeH TypHU3M/II JAMBITY Typu3Me Typusmaeri MICE and
Macenenepine Heri3genred | Ileaw: Jlamnmas gucnmmoixaa | Event in tourism
TYpH3M reorpadusAcel | ¢popmupyer 3HaHus B oOiactu | Purpose: This discipline
CaJTaChIH/IaF bl ouniMai | reorpaduu Typusma, B ocHose | forms knowledge in the
KaJIbINTaCThIPATIbL. oneMHiH | koroporo  nexar  Bompockl | field of geography of
KEKeJIereH eniepi MEH | pa3BUTHS TypucTuueckux | tourism, which is based
alMaKTapbIH/IaF bl TYpU3M. | pecypcoB M Typusma B wmupe. | on the development of
[lonmi  wWrepy = HOTHIKECIHJE | Typu3M B OTJENBHBIX cTpaHax M | tourism resources and
KapTorpagusbK XKOHE | pernonax  wmmupa. Pabora ¢ | tourism in the world.
CTATUCTHKAIBIK MANIMETTEPMEH | kapTorpaduuecKUMH u | tourism in  selected
KYMBIC.: CTaTUCTHYECKUMH JaHHbIMH B | countries and regions of
Binyre THIC! TYPH3M | pe3yibTare ocsoenns | the world. Working with
reorpadusCHIHbIH HETI1 | guenumuimubl  o6yvarommiics | cartographic and
YFBIMIApEL  MEH  CaHATTAPBL, | qojIKeH: statistical data As a
TYPHUCTIK pecypeTap MCH | 3gaTh: ocHOBHBIE moHsATUs u | result of mastering the




TYpU3MHIH  HEri3ri  TypiepiH
KEHICTIKTe OpHaJIaCTBIPy
NPUHLUITEPI; QNeMHIH
KEKeIlereH enaepi MeH

eHIpJIepiHAEe TYpPU3MHIH Jamy
epEKIIEITIKTEP];

Icreyi Kepek: Typucrik
3eprreynepae  reorpadusuIbIK
oNiCTepal  KOJIIaHy, ayMaKThIH
TYPHUCTIK  QNeyeTiH Oaranay;
ayMaKThl TYPHCTIK
ayJaH1aCTIPYbI KYpPrizy;
engeri (eHIpHeri, aynaHIarbl)
TYPU3MHIH Ka3ipri Kal-KyHiH
Oaranay;

Menrepyi THIC: ©31H]IIK 3€pTTEY
KbI3METIHIH  JaFapuiapbl; -
KapTorpaQusiIbIK KOHE
CTATHCTHKAIIBIK

MaTepHajlapMeH >KYMbIC ICTey
JaF bUTAPBI.

KaTeropuu reorpaduu Typusma;
IIPUHLUIIBL  [IPOCTPAHCTBEHHOTO
pasmenieHus TYPUCTCKHUX
pECypcoB M OCHOBHBIX BHJOB
Typu3Ma; cHenu(uky pasBUTHS
TypH3Ma B OTACIIbHBIX CTPAHAX U
peruoHax MHpa;

Ymersn: IIPUMEHSATH
reorpaguueckue  METOABl B
TYPUCTCKUX HCCIIEIOBAHUSX;
OLICHUBATh TYPUCTCKUI
MOTEHIINAT TEPPUTOPUH;
IPOBOJAUTH TYPUCTCKOE
paliOHUpOBaHUE  TEPPUTOPUH;
OIICHUBATh COBPEMEHHOE

COCTOSIHUE Pa3BUTHs Typu3Ma B

cTpaHe (peruoHe, paioHe);
Baagern: HaBBIKAMH
CaMOCTOSTEIIFHOM
HUCCIIEIOBATEILCKON
ACATCIBbHOCTH, - HABBIKN pa6OTBI
c KapTorpaguueckum u

CTaTUCTUYCCKUM MaTCpUaIOM.

discipline, the student
must:

To know: basic concepts

and categories  of
tourism geography;
principles of spatial
placement of tourist
resources and main
types of  tourism;
specifics of tourism
development in

individual countries and
regions of the world;

Be able to: apply
geographical methods in
tourist research;
evaluate the tourist
potential of the territory;
conduct tourist zoning
of the territory; assess

the current state of
tourism development in
the country (region,
district);

Possess: skills of
independent  research
activity; - skills of
working with
cartographic and

statistical material.

Monysb KOabI:

Moayab araybl:

IIon araywi:Typusmaeri MICE
xoHe Event

IIpepexBu3uTTEp:
Typusmomnorus Herizaepi
ITocTpexBu3UTTEP:

Makcartpl: OiniM  amymisiiapa
TYpU3M WHIYCTPHUSCHIHIAFbI
ICKepJIiK ic-mapanapsl
YUBIMIIACTBIPY MEH OacKapyblH
oJiCHAMAChI MEH
TEXHOJIOTUACHIHBIH Heri3epin

OuTiM KYHEeCiH KaJbIITacThIPY;
TYPJIl OKUFAJIBIK ic-II1apaap/sl o3
OeTiHIIE iC KY3lHIE JKy3ere
achIpy, xKocrnapriay KOHE
YUBIMAACTBIPY YIIIH KY3bIpETTEp,
KociOM  MamibIKTap, JaFabliap
JeHreinepi OoibIHIIA capalaHFaH
KaJIBINTACTBIPY  JKOHE  OJIap[ibl
TYPUCTIK  KbI3MET  KepceTyje

Koa moayaisi:

Ha3Banue moayJs:

HaszBauue nucuuniaunasl. MICE
u Event B Typusme
IIpepexkBU3UTHI:
TYPU3MOJIOTUHI
IMocTpexkBU3UTHI:
Heasn: dbopmupoBanue y
00yyarouxcss CUCTEMbl 3HAHUU
OCHOB METOJI0JIOTUHU u
TEXHOJOTUU OpraHu3alud |
yIpaBIeHUS JIEIOBBIMU
MEPOTPHUATHIMH B UHAYCTPUU
TypU3Ma; (dhopmupoBaHue
(g depeHInPOBAHHBIX 1o
YPOBHSAM KOMIIETSHIIUH,
npodeccHoHaNbHBIX  YMEHHUH,
HABBIKOB ISl CAMOCTOSTEIILHOTO
MPAKTHYECKOTO OCYIIECTBICHUS,
IUTAHUPOBAHUS M OpraHU3alUd
Pa3TUYHBIX COOBITUIHBIX
MEPOTIPHUSITHIA " ux

OCHOBEI

Code of module:

Name of
module:

Course name: MICE
and Event in tourism
Prerequisites: Basics of
tourism

Post-requisites:
Purpose: formation of
students' knowledge
system of the basics of
methodology and
technology of
organization and
management of business
events in the tourism
industry; formation of
differentiated levels of
competencies,
professional skills, skills
for independent
practical




raii1ajiany.
IIonre  Oepisren
cumarrama:
MICE TypusMmiHJeri ic-mapaHblH
YUBIMIACTBIPYIIBLTBIK
X)o00anayblH, KOHAKKaNIBUIBIK
MEH KBI3METTI KOHE OKHFaHBI
YKOcTapJiayabIH HET13T1
MPUHIIAIITEPIH, OKHUFaJIapapl
Oackapyarsl aKIMapaTThIK
TEXHOJIOTUsIap. [c-mapa
XKOOACBIHBIH ~ TYKBIPHIMIaMaChIH
KapacThIPaJIbl.

Kyrisietin HoTHIKeICP:

- TYPUCTIK  WHIYCTPHUSIAFHI
YUBIMIACTBIPY KbI3METIHIH
oliCHaMachlH MEHTEPY;

- MICE, Event-typusmai
YHBIMIACTBIPYIbIH Heri3ri
KaTeropHsIapbl MeH
MPUHIUITEPIH UTEpY;

- ICKepJITiK ic-1apanap/isl
o3ipiey, TaHIay JKoHE  ICKe
acelpy TpOIECTEpiH  Oackapy
JKOHE  OJIApABIH  TUIMIUTITIH
Oaranay aFJAbUIapbIH MEHIEpY;
-MICE, Event-typusmumi
OacKapyIbIH omicTepi MEH
KypalgapblH MEHIepy
KanbinTacarbin Ky3blpeTTep:

KbICKaIlIa

FBUIBIMH-3€PTTCY YKBIMBIH/IA
(3epTxaHana, ou3Hec-
WHKyOaTtopla, CTyausga IKOHE

T.0.) KYMBIC iCT€y JaFabliIapbiH
epKIH KepceTy, KaHa WesuIap.Ibl
reHepanusiay, KbI3METKepIep/aiH
©3IH/IIK KpEaTHBTI oJieyeTi MeH
HIBIFAPMAIIBUIBIK ~ KaOUICTTEpiH
KOJI/1ay JKOHE JaMbITYy KaOlleTi.

UCIIOJIb30BAaHUE B TYPUCTCKOM

00CTyKUBaHUU.

Kpartkoe coJepIkaHue:
PaccmarpuBaer
OpraHU3alMOHHOE
IMPOCKTUPOBAHUEC MCPOIPHUATHUA,
TOCTCIIPUUMCTBO n

oocnyxuBanue B MICETypusme.
OcHoBHbIE HIPUHLIUIIBI
TUTAHUPOBAHHS COOBITHSL.
HNudopmanioHHsle TEXHOJIOTUU
B COOBITHITHOM MEHEIKMEHTE.
Konuenmms TPOEKTA
MEPOTIPUSTHSL.

O:xugaemMble pe3yabTaThl:

-OCBOCHHE METOI0JIOT U
OPraHu3alMOHHO N
ACATCIIBHOCTHU B TYpHUCT CKOM
WHIYCTPHH,

-OCBOCHHME OCHOBHBIX KATErOpUi
u IIPHUHIHUIIOB OopraHusanuvu
MICE, Event -typu3sma;

-npuoOpeTeHue HAaBBIKOB
yIpaBICHUS rporeccamu
pa3paboTKH, BBIOOpA "
peanuzanuu JIeTIOBBIX
MEpOIPHUATHI U OLEHKH UX
s dexTuBHOCTH;

-OCBOCHHE METOJI0B u
UHCTPYMEHTOB yIpaBJICHUS
MICE, Event -typuzmom
Komnerenuuii:

CIIOCOOHOCTBIO ¢BOOOIHO
JEMOHCTPUPOBATH HaBbIKU
paboThl B Hay4YHO-

UCCIIEIOBATEIILCKOM KOJUICKTHBE
(B nabopaTopuu, Oou3Hec-
UHKy0aTtope, CTyIHMH H TaK
nanee), TEeHEpUpOBaTh HOBBIC
ujieu, T0JJICP>KUBATh "
pa3BUBAThH COOCTBEHHBIH
KpPEaTHBHBIH  TIOTEHIMAT U
TBOpYECKHE CIOCOOHOCTH
COTPYIHUKOB.

implementation,
planning and
organization of various
event events and their
use in tourist services.
Brief description:
Examines the
organizational design of
the event, hospitality
and service in MICE
tourism. Basic principles

of event planning.
Information

technologies in event
management. The

concept of the event
project.

Expected result:
-mastering the
methodology of
organizational activity
in the tourism
industry;

-mastering the main

categories and
principles of
organizing MICE,

Event tourism;
-acquisition of skills
in  managing the
processes of
developing, selecting
and implementing
business events and
evaluating their
effectiveness;
-mastering methods
and tools for managing
MICE, Event tourism
Formed competencies:
the ability to freely
demonstrate the skills of
working in a research
team (in a laboratory,

business incubator,
studio, and so on),
generate new ideas,
maintain and develop
their ~ own  creative
potential and creative

abilities of employees.

Mopayab koapi: KK 7

Koa moayas: IIK 7

Code of module: PC




Mopyas  araysl: Kaciou
KOMMYHHKAIIHS

ITon aTaysr: Business Skills
IIpepexBusuTTeEp: Typusm
MEHEDKMEHT1
IMocTpexkBU3UTTEP:

OHipicTIK ic-Toxipube
Makcatbi: CTyneHTTepAIH

KOCciOM IC-OpeKeTTiH op Typdi

caJlaJlapblH/a, FBUIBIMU JKOHE
MIPAKTUKAIBIK

YKYMBICTA, TIETEIIIK
cepikTecTepMeH KapbIM-

KaTblHACTa, ©3 OeTIHIIEe OLTIMaTy

KOHE Oacka

Jla MaKcaTTap YIIiH IeT TUIH
nanjanaHyra MYMKIHIIK
OepeTIHKOMMYHHUKATHUBTIK

KY3BIPETTUTIKTI

MEHTEpPY. [TpakTukanbIk
MakcaTheH Karap, IeT TuTl
KYpChl CTYIEHTTEP/IH OM-epiciH
KEHEUTYyre, OJIapAbIH  KaJIIbI
MOIIEHHETI MEH OuTIMIH
apTThIpyFa, COHAA-aK ouay

MOJICHHUETI MEH KYHJEJIKT1 JKOHE

Kociou KapbIM-KaTbIHAC
MOJICHUETIH apTTBIpyFa, Oacka
enaep MeH
XaJIBIKTap.IbIH PyXaHU
KYHJIBLIBIKTapbIHA
HIBIAAMIBUTBIK TICH
KypMeTKe  TopOueney

apKbUIBI OUTIM Oepy jkoHE TopOue
MAaKCaThIH JKy3eTre achIpabl.
OKBITBIIATBIH T
eNJIepiHIH MQJIIEHUETI MEH
JOCTYpIIePiH KOHE Ceiliey

ATUKETIHIH epeKeIepiHe  Kell
KOHL1 OeIriHeIl.
IIonre OepisireH KbICKaIIa

cunarrama: Kazipri 3aMaHfbl
aFbUIIIBIH  TUTI YIIIH THITIK

rpaMMaTHKAJTBIK
KYpBUIBIMIAP/IbI OKBIN YHPEHY,
COHaM-aK XaJIBIKAPAITBIK
TYpU3M TaKbIpbIObl OOIBIHINIA
aybI3IIa JKOHE kaz0arma
MOTIHAEPAl €Ki KaKThl ayaapy
KOHE TypU3M MEH
KOHAKKaNTBIIBIK

WHYCTPUSCHIHBIH apHaubI

Ha3Banue
[Mpodeccuonanbuas
KOMMYHUKAIUS
Ha3BaHue IUCHUNJIMHBI:
Business Skills
I[IpepekBU3NTHI:
MeHemKMEHT Typu3Ma
[MocTpekBU3NTHI:
[IpousBoicTBEHHAs MPAKTHKA
Heasb: Osnanenue
CTyJIEHTaMHU
KOMMYHUKAaTUBHOMN
KOMIICTCHITHCH,
MO3BOJIUT
WHOCTPaHHBIM
Ppa3IUYHBIX
npoeCCUOHAIBHOM
JIEATEIbHOCTH, HAy4YHOM H
MpakTH4yecko  pabore, B
oOlmEeHn ¢ 3apyOe’KHBIMHU
TapTHEpamu, s
caM000pa3oBaTeIbHBIX u
apyrux uene. Hapsagy ¢

MoayJid:

KOTOpast

MOJIb30BATHCS

SI3BIKOM B
o0macTax

MPAKTUYECKOW I1ENbI0, KypC
MHOCTPAHHOTO A3bIKa
peanuzyeT oOpa3oBaTeabHbIEe U
BOCIIUTATEIbHbIE LeNH,
crocoOCTBys pacCIIipeHUIO
Kpyro3opa CTY/IEHTOB,
HNOBBIIICHUIO ~ UX  oOuiei

KyJIbTypbl U 00pa3oBaHus, a
TaK)Ke KYJIbTYPbI MBIILICHUS U

MOBCEIHEBHOTO
u poheccuoHaIbHOTO
oOmeHus, BOCITUTAHUIO

TEPIUMOCTH U YBaXEHUS K
JYXOBHBIM LIEHHOCTSIM JPYrUX
CTpaH M HapojaoB. bonbmoe
BHUMaHUE yaensercs
U3yUYCHHIO KYJIBTYpPbI u
TPaJULMHA CTpaH M3y4aeMoOro
A3bIKa W TPaBUJIAM PEYEBOTO
JTHKETA.

Kparkoe coJepKaHue:
Conepxut U3ydeHue
rpaMMaTHYECKUX CTPYKTYp
TUIUYHBIX JJIS COBPEMEHHOTO
aHIJIMICKOTO  S3bIKa,  TaKXKe,
JNBYCTODOHHUN  IIEPEBOJ  Kak
YCTHBIX, TaK M TMHCbMEHHBIX
TEKCTOB o TeMaTuKe
MEXIYHApOJHOTO TypH3Ma U

7 Name  of
module: Professional
communication
Course

name:Business Skills
Prerequisites:Manage
ment tourism
Post-requisites:
Industrial practice
Purpose: students
Master communicative
competence,  which
will allow to use a
foreign language in
various  fields of
professional activity,
scientific and practical
work, in
communication  with
foreign partners, for
self- educational and
other purposes. Along

with  the practical
purpose, the foreign
language course
implements

educational goals,

contributing to the
expansion of students '
horizons, improve
their General culture
and education, as well
as the culture of
thinking and everyday
and professional
communication,
tolerance and respect
for the spiritual values
of other countries and
peoples. Much
attention is paid to the
study of the culture
and traditions of the
countries  of  the
studied language and
the rules of speech
etiquette.

Brief description: It
contains the study of
grammatical
structures typical of
modern English, as
well as  two-way




JICKCUKACBIH MEHIepY.
Kyrisietin HoTHIKeIEp: pECMU-
ICKepIiK CTWIb HOPMaJapbiH
MEHIepIeH;

- OenceHai ICKepIiK JIEKCUKa
MEH TEPMHHOJIOTHSHbI MEHI€PY;
- JonMe-Ion  Jkaszbamia  JKoHE

aybl3lia  KO3JIEPMEH  KYMBIC
icrey;
- ICKEepIIIK ~ KOMMEPITUSIIBIK

XarTap xazy;
- KOMIBIOTEpAE KyKaTTapibl
OHJIey, JAaWbIHAAY JKOHE OHJEY
TEXHUKACBIH MEHTEPY;

- IcKepyik  cyxOaTTappl,
KeJicco3iep/l ayaapy;

- Tesie)OH apKbUIbI IIET TUTIH/AE
ICKepJIiK OHTIME KYPTi3y.
Kaabinracatbin Ky3bIperTep:
barnapnamansl MEHTEPY

OBJIAJICHHE CIIELIMAIbHO M
JIEKCUKOM MHIYCTPUU TYpPU3Ma U
TOCTCIIPUUMCTBA.
O:xunaemble  pe3yJbTaThI:
BJIAJICET HOpMaMu
opUITHAITEHO- JIEJIOBOTO
CTHIIA;

- BJAJEET aKTUBHOU JIEIIOBOU
JIEKCUKOM ¥ TEPMUHOJIOTUEH;
- paboTaTh C ayTEHTHUYHBIMHU

IINCBbMCHHBIMHU nu yCTHI)IMI/I
HNCTOYHHUKaMMU,

- IIHCATh JICIIOBEIC
KOMMepLIeCKI/Ie ImicpMa,

- BIAJIETET  TEXHUKOH

PEAAKTUPOBAHUSA, TTOATOTOBKHU
U 00pabOTKU JTOKYMEHTOB Ha
KOMIIBIOTEPE;
- TEepEeBOIUTH
Oecenpl, IEPEeTrOBOPHI;

JCIIOBBIC

translation of both
oral and written texts
on the topic of
international tourism
and mastering the
special vocabulary of
the  tourism  and
hospitality industry.
Expected results:
owns the norms of
official business style;
- has an active
business  vocabulary
and terminology;

- work with authentic
written  and  oral
Sources;

- writing business and
commercial letters;

- master of editing,

OapbIChIHAa KOMMYHUKATUBTIK, | - BECTH JEJOBYI0 Oecemy Ha | preparation and
JVHTBUCTHKAJIBIK, OJEYMETTIK- | HWHOCTPAaHHOM  s3bIKE IO | [Processing of
MOJICHH JKOHC IIparMaTHKaJIBIK Tenedony. documents on a
KY3BIpETTEpi nameiTy | KommereHmum: computer;
HET131H/e ICKepITiIKKapbIM- B xone OCBOCHHS - translate business
KaThIHAC CaJlaChIHIA ©3re TUIIE | MPOrpaMMbl npeuiaraeTcsi | conversations,
aybI3IlIa JKOHE )ka30ama KapbiM- | o0ydeHre Ky/IbType MHOS3BIUHO | Negotiations;
KaThlHAC  )Kacayra  YHPETy | yCTHOTO W THUChMEHHoro | - conduct a business
YCHIHBLIAIBL. obmenus B cdepe OeIOBBIX | conversation in a
OTHOIIIEHWI Ha ocHOBe pa3Butus | foreign language over
KOMMYHHKATHBHO, the phone.
JIMHTBUCTHYECKOM, Competences:  during
COLIMOKYJIbTYPHOM u the development of the
nparMaTudeckoi kommneTeHuuii. | program offers training
in the culture of foreign
language  oral and
written communication
in the field of business
relations on the basis of
the development of
communicative,
linguistic, socio-cultural
and pragmatic
competencies.
Monyab koabi: KK 7 Kox monyasi: TIK 7 Code of module: PC
Mopayas  araysl:  Kocibu Ha3Banmne MOJYJIsI: 7 Name  of
KOMMYHHKAIIHS [Mpodeccronanpuas module: Professional
ITon araybl: Business | KoMMyHHKanus communication
tourism Ha3Banmue mucimmeel. | Course  name:
IIpepexBusurrep: Typusm | Business tourism Business tourism
MEHEJKMEHTI IIpepexkBu3NTHI: Prerequisites:

IHocTpekBHU3HTTEP:

MeHeKMEeHT Typusma

Management tourism




OHipicTiK ic-Toxipube
Makcartbi: [lorni  wurepyain
MakcaTbl ~ QIEMAIK  TYpPHUCTIK
HAPBIKTHIH Iamy
KOHIICTIIHSIIAPbIH Oky,
XaJIbIKapaJbIK TYPU3MHIH
ayMakThIK (aliMaKTBIK, eJJIIK)
epeKIeTiKTepi TypaJibl
TYCIHIKTEpII  KaJbIITACTBIPY;
TYpU3MII YUBIMIACTBIPY MEH
JAMBITY/IBIH reorpadusuIbIK
epEeKIIeNTIKTEP1 MEH
3aHJIBUTBIKTAPBIH 3epTTey
00JIbIIT TaOBIIAIEL.

IIonre Oepinren KbicKama

cunarrama: [lon Oacka emngep
MEH XaJIBIKTapJIbIH MOJICHUET1
MEH CaNIT-I9CTYpIIEpiH
KaObu11ayFa AW BIHBIFBIH,
VIITTHIK, HOCUIIK,
KOH(ECCHUSITBIK
albpIpMaIlIbUIBIKTApFa
TO3IMIUTIKTIEH Kapayra,
TYPHUCTIK UHIYCTPUSIAFbI
MOJICHHETapaIIbIK
KOMMYHHKAIUsIIapra
KaO1JIeTTUTIKTI,
pecypcrany TEOPUSICHIHBIH
HETI3T1 KaTeropusIapbiH;
ONeMIIK TYPHCTIK HapBIKTBIH
JaMy  3aHJBUIBIKTapbl  MEH
(hakTopapbIH, TYPUCTIK
pecypcrapabl OaranayabiH
HETI3r1 TOITAPBI MEH
KpUTEPUIJIEPIH YHPEHEI1.
Kyrisietin HOTHKeJIeP:
TYPUCTIK-TeOrpaQUsIIbIK
aKmaparThl OHJAEY TOCULACPIH;

TYPUCTIK

TypHU3M reorpagusCbIHBIH
HeTI3r'1 YFBIMJIAPBI MEH
KOHIICTIIUSIAPBIH, TYPHCTIK
arbIHJIap/IbIH HET13r1
reorpausuIbIK

3aHJIBUTBIKTapPbIH, oneM

eNJepiHeri TYpU3MHIH Jamy
epeKILeNiria, OJIeMJIIK casxar
HAPBIFBIHIAFbI 0acThl
TEeHACHIUSIIAP Bl OlTei
KanbinTacatblH Ky3bIperTep:
TYPUCTIK KbI3MET CalaChIHIAFbI
FBIIBIMA-TEXHUKAJIBIK
aKmaparTel Taly, Tangay >KOHE

[MocTpekBU3NTHI:
[IpousBoacTBeHHAsA
MpaKkTUKa

ean: IlenssMu ocBoeHUs
JTUCIUTITUHBI SBJISICTCS
HA3y4YCHUE KOHIENHA
pa3BUTHUA MHUPOBOTO
TYPUCTCKOTO pBIHKA,
¢dopmupoBanue
IIPEACTABICHUI 0
TEPPUTOPHATHHBIX
(pernoHaNbHBIX,

CTPAHOBBIX) OCOOEHHOCTSIX
pa3sBUTHA MEXIYHAPOIHOIO

TypU3Ma; U3y4eHue
reorpaduyecKux
ocobeHHocTel "
3aKOHOMEPHOCTEN

OpraHW3allil HW Pa3BUTHUSA
TypU3Ma.

Kpartkoe coJepRaHue:
Hucuunnmna A3y4aeT
TOTOBHOCTh K BOCIIPHSTHIO
KYIbTYpel W OOBIYACB
JIPYTUX CTpaH U HapOJOB, C
TEPIHUMOCTBIO OTHOCUTHCS K
HAI[MOHAJIbHBIM, PAacOBBIM,
KOH(ECCHOHAILHBIM
pa3uuusAM, CIIOCOOHOCTHIO
MEXKYJIbTYPHBIM
KOMMYHUKAIIHUSIM B
TYPUCTCKOI UHYCTPUH,
OCHOBHBIE KaTeropuu
Teopuu TYPUCTCKOTO
pecypcoBeieHus;
3aKOHOMEPHOCTH u
dakTopbl pa3BUTHUS
MHUPOBOTO TYPUCTCKOTO
pPBIHKA, OCHOBHBIE TPYIIIbI
u KPUTEPUU  OIICHKHU
TYPUCTCKUX PECYPCOB
O:xunaemble  pe3yJbTaThI:
3HaeT TMpHeMbl 00pabOTKU
TYPUCTCKOTEOTpadudecKoit
uH(pOpMaIINH; OCHOBHBIE
MOHSTUS u KOHIETIIHH
reorpaduu TypHu3Ma,
OCHOBHBIE  reorpaduvecKue
3aKOHOMEPHOCTH
(GYHKIIMOHUPOBAHUS
TYPUCTCKUX MOTOKOB,
cnenuuKy pa3BUTHS TypU3Ma

Post-requisites:

Industrial practice

Purpose: The purpose
of the discipline is to
study the concepts of
the development of
the world tourism
market, the formation
of ideas about the
territorial ~ (regional,
country) features of
the development of
international tourism;
the study of
geographical features
and patterns of

organization and
development of
tourism.

Brief description: The
discipline studies the
readiness to perceive
the culture and customs
of other countries and
peoples, tolerance for
national, racial,
religious  differences,
ability to intercultural
communication in the
tourism industry, the
main categories of the
theory  of  tourist
resource studies,
patterns and factors of
development of the
world tourism market,
the main groups and
criteria for evaluating
tourist resources
Expected results:
knows the techniques
of processing tourist
geographical
information; the main
concepts and concepts
of tourism geography,
the main geographical
patterns  of  tourist
flows, the specifics of
tourism development in
the world, the main
trends in the world




OHICY  KaOlleTi; TypHCTIK | B cTpaHax Mupa, riaBHbeie | travel market
KbI3MET HApBIFBIHBIH | TeHACGHIMH Ha  MupoBoMm | Competences: ability
MOHHUTOPUHT ONiCTEpiH | PBIHKE MYTEUICCTBUIMA to find, analyze and
naianany Kaouieri; Komnerennuu: process scientific and
CIIOCOOHOCTH HaxoauTh, | technical  information
aHAJM3UPOBAThH u | in the field of tourism
00OpabaTbIBaTh Hay4HO- | activities; ability to use
TEXHUYECKYI0 HMH(pOpManuio B | methods of monitoring
obmactu TYPHUCTCKOi | the market of tourist
NEATENBLHOCTH;  CIIOCOOHOCTS | services:
UCII0JIb30BATh METOIbI
MOHUTOPHUHTA pBIHKA
TYPUCTCKUX YCIIYT;
Moayabs koabi: THUKBD 5 Kox moayns: YIITHU 5 Code of module:
Mopyas araybl: Typuctik | Ha3panue MOIYJIsA: EMETI 5
MHYCTPUS KOCIIOPBIHIAPbIH DKOHOMHKA YIIPaBIICHUS Name of
0ackapy S9KOHOMHUKACHI npeanpusaTHsIMA  TypucTckoid | module:  Economics
IIan arTaybl: boc yakpIT XoHE WHAYCTPUU of management of
KOHLUT KOTEPY MHIYCTPHUACHI Ha3Banue TMCHUTLIMHBI: enterprises of tourism
IIpepexBusurrep: WNupycrpust nocyra | industry
1) Business Skills | pasBneuenns Name of discipline:
2) Business tourism IlpepexBusurni: 1) Business | Leisure and
IMocTpexBu3uTTeEp: Skills entertainment industry
1)Typuzmue KemkTik | 2) Business tourism Prerequisites:

KaMTaMachI3 eTy
2)Typusmperi JIOrucTuka

Makcartnbr: OMBIH-CayBIK
WHIYCTPUSACHIHBIH O0O0BEKTLIEPI,

TypucTepaiH 00C  YaKbIThIH
YHBIMAACTHIPY, JIeMaJIbIC
KbI3METIHIH ~ TypJiepi, OfbiH-

caybIK Oargapiiamaliapbl MEH ic-
mIapanapaslH - Typiepi Typaibl
OUTIM KYHECIH KaJbIITacTBIPY,
TYPU3M JKOHE KOHAKKAMIIBLIBIK

cajacheIHIa OMBIH-CAYBIK
KBI3METTEPIH YHBIMAACTBIPY
MPUHIMITEP];  aHAIUTHUKAJIBIK
KaOieTTepin JaMBITY;

MPaKTUKAIBIK MIHACTTEPl iCKe
acplpy YIIIH UrepuireH Oimimi
KoJi1aHa o1y

IIonre Oepiiren KpiCKaIIa
cunmaTrrama: Typuctix
JeMalbICThIH TMaiaa 0oy kKoHe
namy 3aHJIBUTBIKTaPbIH
3epTTeial; 00C YaKbITTBl >KOHE
OHBIH YUBIMIACTHIPY
(dopmanapbiH TYCIHY 1
KaJBINTACTHIPY; opTypi
enmemaep OOWBIHINIA  OWBIH-

caybIK MH(PAKYPBUIBIMBI
0O0BEKTUIepIHIH TYPJIEPiH, TeaTp

IHocTpekBU3UTHI:
1)TpancroptHOe obecrieueHne
B TypH3Me

2) Jloructuka B Typuzme

Hean H3Y4YEeHMSI:
dbopmMupoBaHue CHCTEMBI
3HAHUH 00 00BeKTax
HUHyCTPUHU pa3BiICUCHUSI,
OpraHu3aluu Jocyra

TYPUCTOB, O BUJIaX I0CYrOBOM
NeSITeNIbHOCTH,

Pa3HOBHIHOCTSIX
pa3BIIEKATENbHBIX  IPOrpaMM
Y MEPOTIPUSITUA

HPUHLIUIIAX OpraHu3aluu
pa3BIEKATENBHBIX  YCIYT B
chepe Typu3Ma u
TOCTEIIPUUMCTBA; Pa3BUBATh
aHAJTUTHUYECKHE

CIIOCOOHOCTH; yMeHue
PUMEHSTh OCBOECHHbIE 3HAHUS
Kparkoe cojiepiKaHue:
Nzyuaer 3aKOHOMEPHOCTH
3apOXKAECHUS U Pa3BUTHA
TYPUCTCKOTO J0Cyra;
chopmMHupoBaTh  TOHUMAaHHE
jocyra u ero
OpraHu3alMOHHBIX bopwm;
paccMaTpuBaeT BU/IBI

1)Business Skills
2) Business tourism
Post-requisites:

1)The transport
provision in tourism

2) Logistics in tourism
Purpose: the formation
of knowledge about
objects of entertainment
industry, leisure time
travelers, the types of
leisure activities, types
of entertainment
programs and events the
principles of the
organization of
entertainment  services
in tourism and
hospitality; to develop
analytical  skills; the
ability to apply the
learned knowledge to
implement practical
tasks.

Brief description:
Studies the laws of the
origin and development
of tourist leisure; form
an understanding of




KbI3METTEPi MEH TeaTp
[IapyallbUIBIFbI, KO MaKCaTThI
3aJ1 MapyambUIbIFbL, KTy jKoHE
casti0aK KpI3METiH KapacThIPaIbl.
Kyriserin HOTHIKeJIep:
JIeMaJIbIC WHIYCTPHSICHIH
TaMBITy epekmenikrepi, OWbIH-
cayblK WHYCTPHCHIH/IAFbI
MapKeTUHITIH epekmieniri, 6oc
YaKbIT WH/TYCTPHICHIHBIH
CerMEHTTEDI, 6oc YaKbIT
WH]TyCTPHUSACBIHBIH KOMIILTIK
TypJiepi Typaibl OUTIM KyHeciH
KaJIBIITACTRIPY; TYpPHU3M JKOHE
KOHAK)KAWJIBUIBIK ~ CaTaChIH/IAFblI
6oc YaKbIT KBI3METIH
YUBIMIACTBIPYIbIH Heri3ri
NPUHIMNTEPl,  OHBI  XKYy3ere
achIPY/IbIH omicrepi MEH
TocuIIEpi, TYPHUCTIK
AQHUMAIMSTHBIH KYPBUIBIMBI MEH
EPeKIISTIKTEPl Typalbl  OuLTIM
KaJBIITACTRIPY;  CTYACHTTEpHC
Ka3ipri 3aMaHfbl OWBIH-CAYBIK
WHIYCTPUACHIH  Tanmaid  Oury,
aHMMAaLUSIIBIK Oarnapiaama
93IpJIey JKOHE OHBI NMPAKTHKAJIBIK
KbI3METKE  €HII3y;  OJapbl
MaMaHJIaHAbIpyJbIH 00C YyaKbIT

WHTYCTPHUSCHIHBIH Heri3r1
OPTaJIBIKTAPhI TypaJbl
KewnicrikTix TYCIHIK
KaJIBIIITACTBIPY

KanpInTacatblH Ky3bIpeTTep:
JIEMAJIbIC HHIYCTPUSCHIHBIH
Ka3ipri >Kal-Ky#HiH, JeMabic
KOCIMOPBIHAAPBIHBIH JKIKTETYiH,
JIEMaJIbIC WHTYCTPHSICBIHBIH
Kammail  TypJiepiH, TYpPHUCTIK
MeKeMeJep/ie 6oc yaKbIT
TYpAepin Oy

00BEKTOB  pa3BJICKATEILHOM
UHPPACTPYKTYPHI 1o
Pa3TUIHBIM KPUTEPHSIM,
TeaTpalbHbIC yCIYTH "
TeaTpaabHOE XO3SI1CTBO,
XO3SIICTBO MHOT'OLIEJIEBOTO
3aja, KIyOHas M IapKoBas
JeSATEITBHOCTb.

O:xugaemble  pe3yJbTaThI:
chopMHPOBATH CUCTEMY

3HAaHUM 00  OCOOEHHOCTIX
pa3BUTUS UHIAYCTPUM JOCYTa,

cnenuduke MapKeTHHTa B
WHAYCTPUU pa3BIICUEHHUI,
CerMEHTaX WHIYCTPUH JOCYTa,
JIOCYTOBOM JEATEIIbHOCTH,
MacCCOBBIX BUaX UHIYCTPUU
J0CYTa; chopMUpOBaThH
3HAHUS 00 OCHOBHBIX
MIPUHITATIAX

OpraHu3aluu  JOCYrOBOM
e TETHHOCTH B chepe

Typu3Ma H TOCTENPHUUMCTBA,
MeTOJaX W TpUeMax ee
OCYIIECTBIIEHUSA, O CTPYKType
n 0COOEHHOCTAX
TYPUCTUYECKOUN aHMMAIIHN;
pa3BUBATH y CTYJICHTOB
yMEHHUE aHaJIM3UPOBATH
COBPEMEHHYIO HWHITYCTPUIO
pa3BicUYCHHH, pa3padaThIBaTh
AHUMAIIMOHHYIO MTPOTpaMMy U

KoMnereHuuu: 3HaTh

COBPEMEHHOE COCTOSIHHUE

WHIYyCTPUU J0CYTa,

KJ1acCU(DUKAITHIO TIPETPUATHI

J0CYTa, MacCOBBIE

BUJIbI UHAYCTPUHU JIOCYTA,

dbopmbl ocyra B

TYPUCTCKUX YUPEKICHUSIX.

leisure and its
organizational  forms;
considers the types of
entertainment
infrastructure  objects
according to various
criteria, theater services
and theater economy,
multi-purpose hall
economy, club and Park
activities.

Expected results: to
form a system of
knowledge about the
features of the

development of the
leisure industry, the

specifics of marketing in
the entertainment
industry, segments of
the leisure industry,
leisure activities, mass
types of the leisure
industry; to form
knowledge about the
basic  principles  of
organizing leisure
activities in the field of
tourism and hospitality,
methods and techniques

of its implementation,
the structure and
features  of  tourist
animation; to develop
students ' ability to
analyze the modern
entertainment industry,

develop an animation
program and implement
it in practical activities;

form a spatial
representation of the
main centers of the
leisure industry their
specialization.

Competencies:  know

the current state of the
leisure industry,
classification of leisure
enterprises, mass types
of  leisure industry,
forms of leisure in




tourist institutions

Moayas koasi: TUKBI 5
Moayabs araybl:  TypucTik
WHAYCTPHUS KOCIMOPBIHIAPBIH
0acKapy SKOHOMHKACHI

IIon  arayer:  Typusmpueri
AHUMAIUSUIBIK KbI3MET
IIpepexkBusuTTep:

1) Business

2) Business tourism
IHocTpexBu3uTTEP:
1)Typuzmae
KaMTaMachl3 €Ty
2)Typusmperi J10oTUCTHKA
MakcaTtpl: CTYACHTTEPAIH
TYPUCTIK  MHIYCTPUSCHIHAAFBI
AHUMAIMSUIBIK ~ KBI3MET  JKOHE
OHBIH epeKIIeNikTepi OoMbIHIIA
KYHem-OUTIMA1 KabIITacThIPY.

Skills

KOJIIKTIK

IIonre Oepiren KbICKala
cunarrama:

AHUMaNUSIIBIK KBI3METTIH
KYPBIIBIMBL MEH

TEeXHOJOTusIapeiH; Typusmieri

AHUMAIUSUTBIK KBI3METTIH
TYpJIEpiH; TYPHUCTIK
KOCIMOPBIHAA AHUMAaITUSTHBI
YHBIMIACTBIPY ANTOPUTMIH
3eprrey; AHMMAIUSUTBIK
KBI3METTI xocrapiay
EPEKIICITIKTEPIH KapacThIpy;
TYPUCTIK  HApBIKTBIH  JaMy
EPeKIICITIKTEPIH  KOHE  OHBI
3epTTey MOCeNeNepiH 3eprTey;
AHUMAIUSUTBIK KbI3METTI
yiBIMIACTBIpYAa oJIap bl
KOJIJIaHy YIIiH aKnapaTThIK JKOHE
e3re  Jie  TEXHOJOTHSIIAP.IbI
3eprrey.

KyTisieTin HoTmxke:

ITonmi OKY HOTWKECIHIIE
OutiMrep Outelli OKy KypChIHBIH
HeT13r1 TYCIHIKTEpIH:
QJIeyMETTIK-MOJICHH,
pEeKpealusbIK, TYPUCTIK
AHMMAIUsIap aHbIKTaMaJlaphiH,
OJIap/IbIH TUTIOJIOTHSICHIH,
YUBIMIACTBIPY HBICAHIAPbIH
KOHE aHUMAIUSUIBIK  KBI3MET

KepceTy OarbITTapbIH.
Kacaii anaapl
TYPUCTEPMEH KYMBICTHI

Kon mopyasi: QYIITH 5

Ha3Banue MOJYJISA:
DKOHOMHKA yIIpaBJICHUS
OPEANPUATHSIMUA  TYPUCTCKON
UHTYCTPUU

Ha3zBanmue JAMCHMILIMHBI
AHMMaNMOHHAs JEATEIbHOCTD
B TYpU3Me

IpepexBusurei: 1) Business
Skills

2) Business tourism
IMocTpexkBU3UTHI:
1)TpancnopTHOoe obecnieueHue
B TYpU3Me

2) JlorucTtuka B Typu3Me

Heasn U3YyYCHHS:
dbopMHUpOBaHHE Yy CTYJECHTOB
CUCTEMHO- o0Opa3zyromux
3HaHUM 1O aHWMMAlUOHHOU
NeSITEIbHOCTH u ee
OCOOEHHOCTSIX B TYPHUCTCKOM
WHTYCTPHH.

Kparkoe onucaHue
AUCHUTLIUHBI:
PaccmarpuBaer CTpyKTyphel U
TEXHOJOTUH  aHMMALMOHHOU
NeSITeNIbHOCTH; BH/IBI
AHUMAIIMOHHOM NeATeIbHOCTH
B TypHU3ME; U3y4eHue
aNropuTMa OpraHu3aluu
aHUMAIMM Ha  TYPUCTCKOM

OPEIIPUITUH;, PACCMOTpPEHHUE
0COOCHHOCTEH TIJIaHUPOBAHUS
AHUMAIMOHHOM J1eSTEIbHOCTH;
U3y4eHUe ocoOeHHocTel
pa3BUTUSA TYPUCTCKOTO pPBHIHKA
U MPOOJIEM €ro HCCIETOBAHMUS;

HN3YUCHUC I/IH(I)OpMaLII/IOHHLIX
U MHBIX TEXHOJOTWH  JJIs
IMPUMCHCHUA Hux B

OpraHM3alyy aHUMAaLMOHHOMN
JESTEIBHOCTH.

O:xupaembie pe3yJbTaThbl:

B pe3yabTaTe U3Y4YEHUS
JUCLUUIUIMHBL  o0ydJarouuiics
JOJDKEH  3HATb  OCHOBHBIE
HOHATUS ~ Y4eOHOTrO  Kypca:
OIpe/IeeHUs COLIMAJIbHO-
KYJIbTYpPHOH, PEKpEallMOHHOM,
TYPUCTCKOM  aHUMaluH, HX
THUIIOJIOTHIO, OpraHU3allMOHHBIE

Code of module:
EMETI 5

Name of
module:  Economics
of management of
enterprises of tourism

industry

Name of discipline:
Animation activities
in tourism
Prerequisites:
1)Business Skills

2) Business tourism
Post-requisites:

1)The transport
provision in tourism

2) Logistics in tourism
Purpose: the
formation of students
system-forming
knowledge of
animation  activities
and its features in the
tourism industry.

Brief description of
the discipline:
Examines the structure
and technology of
animation activities;
types of animation
activities in tourism;
study of the algorithm
for organizing
animation in a tourist
enterprise;
consideration of the
features of planning
animation activities;
study of the features of
the development of the
tourist market and its
research problems;
study of information
and other technologies
for their application in
the organization of
animation activities.
Expected results: As a
result of studying the
discipline the student
must know the basic
concepts of the training




OJIApJIBIH JKaC epeKIIeTIKTEepiH
€CKepe OTBIPBIN YUBIMAACTHIPY;
aIFaH OlTiMaepin Oacka
MIOHJIEP/Ii OKY/Ia, KYPCTBIK JKOHE
JIMIUIOMJIBIK  JKYMBICTAp JKa3zy
OaphICBIHIA KOJIaHa Oy Ii.

KaabinTacateln Ky3bIpeTTep:

KabinerTi:
- TONTa OKYMBIC ICTEyTe,
QJICYMETTIK,

STHHUKAJIBIK, KOH()ECCHSITBIK
AKOHE MOJIEHU
allbIpMaIIbUIBIKTApAbl  TO31M/1
KaObu1/1ayFa;

- aTKapyuwbulap  >KYMBICHIH
YHBIMIACTBIPYFa;

- KOHAaK YyH WHIYCTPUACBHIHIA
AHUMAIIHSUTBIK,
TEXHOJIOTHSIIAP Bl KOJITAHYFa;
-aHUMaIASITBIK
OarmapiiaManapabl jkacay JKoHe
)obarayra.

dbopMbI u HarpaBJICHUS
AHUMAITMOHHOTO

00CTyKUBaHUS. YmeTh
UCIIOJIb30BATh MOJTy4YCHHBIC

3HaHUS B U3YYCHHUM [JPYTUX

TUCHUILUINH, TpPU HAMUCAHUU
KYPCOBBIX Hu IUATUIOMHBIX
pabor.

Komnerenunuu:

CnocoOeH:

paboTtath B KOMaHJIE,

TOJIEPAHTHO BOCIIPUHUMATH
COLIMANIbHBIE, ATHUYECKUE,
KOH(ECCHOHAJIbHBIE U
KYJIbTYPHBIE pa3Inyus;
OpPraHHU30BBIBAThH paboty
VICITOJTHUTEIICH; IIPUMEHSATH
aHUMAI[MOHHbIE TEXHOJIOTUU B
TOCTUHUYHON UHIYCTPHH;
cO37aBaTh u IIPOEKTHPOBATH
AHUMallVOHHEBIC ITPOrpaMMBI.

course: definitions of
socio-cultural,
recreational, and tourist

animation, their
typology,
organizational  forms,

and  directions  of
animation services. Be
able to use this
knowledge in the study
of other disciplines,
when  writing  term
papers and theses.
Competences:
Capable:

- to work in a team,
to tolerate  social,
ethnic, religious and
cultural differences;

- organize the work
of performers;
- ?PPW
animation
technologies in
hotel industry;
create  and design
animation programs.

the

Moayas koabi: THM 6
Moayas artaybl:  Typuctik
HapbIK MAPKETUHT1

IIon araybr: Typusmue

KOJIKTIK KaMTaMachl3

eTy

IIpepexBusurrep: 1) boc
yaKbIT JKOHE KOHUI KeTepy
WH]TyCTPHUSCHI

2)Typusmaeri AHUMALASIIBIK
KBI3MET

ITocTpexBu3uTTEP:

DKCKYpPCHUSUIIBIK ICTIH 9icTeMeci
MEH TaXipubeci

MakcarsbI: CTYIEHTTEpIE
KOJIIKTiH KEKeJlereH
TYpJepiMeH TypuUcTepre KbI3MeT
KepceTyai YHBIMIACTBIPY
TypaJibl OuTiM KEIIeHIH
KaJIBIITACTBIPY

Herizri 0eJiiMaepain

KbICKAIlIa MA3MYHbI:

Kenik  kp3mertepi-Typusmueri
KbI3MET  KOpCEeTyAlH  Heriri
TYpAEpiHiH oipi. Kemix

Konx monyasi: MTP 6

Ha3zBanmue MOYJISA:
MapxkeTusr TYPUCTKOTO
pBIHKA

Ha3Banue 1McUUNJIMHBI:
TpancnoptHoe

obecrnieyeHue B Typu3Me
IIpepexkBu3uTTEp: 1)
WNupycrpus nocyra u
pasBiedyeHus/Leisure and
entertainment industry
2) AHrManoHHas

JIeSITEIbHOCTD B TYpU3ME
IMocTpexBu3utrTep: MeTtoauka
U IPAaKTUKA 3KCKYPCHOHHOIO
zena

Heab: popmupoBanue y
CTYIEHTOB KOMIUIEKCA 3HAHUM

00 OpraHu3aluu
00CITyKMBaHUS TYPUCTOB
OTICTbHBIMU BUJIAMHU
TpaHCIopTa

Kparkoe conep:xanue:
TpaHcHOpTHBIE YCIYTH - OJWH
u3 OCHOBHBIX BHJIOB

Code of module:

TMM 6

Name of module:
Marketing of
tourism market
Name of
discipline:  The
transport

provision in
tourism

Prerequisites:

1) Leisure and
entertainment industry
2) Animation activities
in tourism
Post-requisites:

Methodology and
practice of the
excursion business
Purpose: the
formation of

students of the
complex of
knowledge about

the organization of




IIBIFBIHAPE  TYPUCTIK  TAKET
KYHBIHBIH KOT OeJIIriH Kypaubl.
Kemikrig BIHFAMJIbI JKOHE
KBUIIAM ~ TYpi  KOJIJAHBUIFaH
CaifbIH, casgxaT KYHBI COFYPJIBIM
aoFrapbl. TypUCTIK YHbIMIApbIH

uelnirinae KOJIayLIbLIIap 1B
TachIMaliay ~ YIIiH  KOJIKTIH
opTypdi Typiiepi Oap.

Kyrisietin HoTHIKeICP:

[Tonni MeHrepy HOTIKECIHIE
CTYJICHT:

butyre:

- Typu3M HapbIFBIHIA KOIIIK
TachIMaJapblH 0Oackapy JKOHE
JIOTUCTHKA HET13/epi;
-KOIIKTIK-JIOTUCTUKAIBIK
KYHeNep/li KaabIITaCThIPy MEH

JAMBITYFa KaTBICTBI JKYHEIIK
TOCUIAIH HET137epi.
biny:
- OTaHIBIK JKOHE IIETENIIK
3epTTeymiep

aJra’ HOTWKETEp i
KOPBITBIH/IBLIIAY, TYCIHIIPY

JKOHE Cro
TYPFBICBIHAH Oaranay;
- Typuszmaeri KOJIIKTIK-
JIOTUCTHUKAJIBIK

KBI3METTIH THIMIUTITH
Oaranay;
- JIOTHCTUKAJIBIK KYHEHIH Heri31
peTinae
KOJIIK
MH(PaKYPHUIBIMBIH JIAMBITY
CIICHapUHiH KYPY;
- OHIPIIH JIOTUCTUKAJIBIK
KYHECIHIH

3JIEMEHTTEPIH, COHIak-aK
OJIapIbIH carajbIK
CHIIaTTaMaJlapblH  CHUIATTAYbI
Oemy.
Menrepyi:

- JIOTUCTHKAJIBIK >KYHenepaiH
TUIMAUITH OaranayablH Ka3ipri
3aMaHFbl 9JIiCTEPIMEH;

- ©3IHJIK 3epTTey KYMBICHIHBIH
JaF IbLIAPHI;

KaabinracaTtelH  Ky3bIperTep:
Ka6inerri:

- TypOu3HEC-Te KONIKTIH HeTi3ri
TYpJIEpiH

oOciIy)kuBaHusi B  TypH3Me.
3arpatsl Ha TPaHCIIOPT
COCTABJIIOT OOJIBIIYIO YacTh OT
CTOUMOCTH TYPHUCTCKOTO
nakera. Yem Oouee
KoMpopTadeTbHbII u
CKOPOCTHOM BHJl TpaHCIOpTa
UCTIOJNB3YeTCs, TEM  BBINIC
CTOMMOCTh TyTemecTBus. Jlis

MEPEBO3KH  NACCaXXUpPOB B
pacnopsKeHUU TYPUCTCKHX
Opra"u3arui AMEIOTCS

pa3IMYHbIe BUIBI TPAHCTIOPTA.
O:xugaemMble pe3yabTaThl:
3HaeT OCHOBBI  YIpPaBJIEHUS
TPaHCIOPTHBIMH TIEPEBO3KAMHU
Ha TYPUCTCKOM PBIHKE;

OCHOBBI CHCTEMHOTO
MOIX0/Ia TPUMEHUTEITHEHO

K (opMHpOBaHUIO U

pa3BUTHSA TPaHCIIOPTHO-
JJIOTUCTUYCCKUX CUCTEM.

- 0000mmaTh,
UHTEPIPETHPOBATH "
KPUTHYECCKH OIICHUBATh
PE3YIIBTATHI, MOJTyYCHHBIC
OTEYECTBEHHBIMU "
3apyOeKHBIMU
UCCIIETIOBATEIISIMHY;

- OIICHUBATh

3¢ (HEeKTUBHOCTH TPAaHCIOPTHO-
JIOTHCTUYECKON e TeITbHOCTH

B TypH3ME;
— COCTaBIIATh  CIICHApUIl
pa3BUTUSA

TPaHCHOPTHOM

UHGPACTPYKTYPHI KaK OCHOBBI
JIOTUCTHUYECKON CUCTEMBI;
— BBIICTISITH DJIEMEHTHI

JOTUCTHYECKOM CHCTEMBI
peruoHa, a TaKKe
OTMCHIBAIOIINE
UXKa4eCTBEHHbIE
XapaKTePUCTUKH.
Komnerenuumn:
CrnocobeH:
- BBIIBJIATH OCOOEHHOCTH U
cneuuuky

UCTIOJIb30BAHUSI OCHOBHBIX
BUJIOB TpaHCIIOPTa B
TypOu3Hece;
- HCIOJb30BaTh OTIBIT

Brief description:
Transport services are
one of the main types
of services in tourism.
Transport costs make
up a large part of the
cost of a tourist
package. The more
comfortable and high-
speed mode of
transport is used, the
higher the cost of
travel. Various types of
transport are available
for the transportation of
passengers by tourist
organizations.
Expected result:

As a result of
- - basics of logistics
and transport
management in the
tourist market; the
basis of a systematic
approach  to  the

formation and
development of
transport and logistics
systems.

Know:

- to summarize,

interpret and critically
evaluate the results
obtained by domestic

and foreign
researchers;

- evaluate the
effectiveness of

transport and logistics
activities in tourism;

- to prepare a scenario
for the development of
transport
infrastructure as the
basis of the logistics
system;

- identify the
elements of the
logistics system of the
region, as well as
describing their
quality characteristics.




AT IaHyIbIH
epeKIeTiKTepi MEH
epeKIIeNiriH aHbIKTaY;

- amtobOyc, Temip  XKOI,
aBHAIUSIIBIK, ©3€H, TCHI3 KOJIIrl
KbI3METTEpiH

naujanany OoMibIHILIA
KETCKII  IIeTeNIIK  KOHE
OTaH/JIBIK TYPHCTIK
KOoprioparusiiap

MEH (bupmanapIeH
TOXipuOeCiH naiiianany;
-Kazipri 3aMaHFbI
MIETENIIK KOHE OTaHIBIK
TOXKIpUOCHI1
Tangay KOHE KOJIIKTEr'1
TYpU3M CaJTaChIH IaF bl
KOMIKTIK- JIOTUCTUKAJIBIK
WHOPaKYPBUTBIMTBI JTAMBITY
€pEeKILENIriH aHbIKTAY.

BEAYILUX 3apyOSIKHBIX |

OTEUECTBEHHBIX TYPUCTCKHX
Kopriopanii 1 GuUpM, 1O

UCTIOJIb30BAHUIO

YCIIYT TPaHCHIOPTa:

aBTOOYCHOTO,
KEJIe3HOIOPOIKHOTO,
aBUAIIMOHHOTO,

PEYHOTO, MOPCKOTO;
aHATM3UPOBaTh  COBPEMEHHYIO
3apyOCKHYI0O M OTCUYECTBECHHYIO
TIPAKTHKU " BEISIBUTH
cnenuduxy pa3BUTHS
TPAHCHOPTHO-  JIOTUCTHYECKOU
UHOQpPacTpyKTypsl B cdepe
TypH3Ma Ha TPAHCIIOPTE

Oown:
- modern methods
of  assessing  the
effectiveness of
logistics systems;
- skills of
independent
research work;
- Competences:
Capable:
-to  identify  the
features and specifics
of the use of the main
modes of transport in
the tourist industry;
- to use the
experience of leading
foreign and domestic
tourist corporations
and companies in the
use  of  transport
services: bus, rail,
aviation, river, sea;
analyze modern foreign
and domestic practices
and identify the specifics
of the development of
transport and logistics
infrastructure in the field
of tourism in transport.

Monyasb koasi: THM 6
Moayas ataybl: Typucrik
HapbIK MAPKETUHT1

IIon aTaysbi:

Typusmperi 1oructuka
IIpepexBusutrep: 1) boc
yakpIT JKOHE KOHUI KeTepy
WHTyCTPUSIChI

2)Typusmaeri AHUMALASIIBIK
KbI3MET

ITocTpexBu3uTTEP:
DKCKYpPCHUSUIIBIK ICTIH 9JIicTeMect
MeH Taxipubeci

Makcarhbl: KOJIIKTIK-
JIOTUCTUKAJIBIK HHPPAKYPHLIBIM
KBI3METIH xKocrmapiay,

YUBIMJIACTBIPY >KOHE OakbuIay
aiimMarpiHIa OUTIM Kyiieci MeH
JaFIbLIAP/Ibl KAIBIITACTHIPY.

IIonre Oepiiren KbiCKama
cumarrama: Typusmae
JIOTUCTUKAHBIH JKYMBIC icCTeyiH

Kox monyasi: MTP 6
Ha3Banue moay.Jisi:
MapkeTHHT TypUCTKOTO
pBIHKA
Ha3Banue 1McUUNJIMHBI:
JlorucTuka B Typusme
IIpepexkBu3uTTEP: 1)
WNupycrpus nocyra u
pasBiedeHust/Leisure and
entertainment industry
2) AHrManoHHas
NEATENILHOCTD B TYpH3MeE
HocTpexkBusurrep: Meroauka
U TPaKTUKA HKCKYPCHOHHOTO
nena

Heasn: ¢dopmupoBaHue
CHCTEMBI 3HAaHUI U HAaBBIKOB B
obnactu IUTaHUPOBAHUS,

OpraHu3alud U  KOHTPOJSA
JEATEIIbHOCTH  TPAHCIOPTHO-
JIOTUCTUYECKON

UHPPACTPYKTYPHI.

Code of module: TMM
6
Name of module:
Marketing of tourism
market
Name of discipline:
Logistics in tourism
Prerequisites:
1) Leisure and
entertainment industry
2) Animation activities
in tourism
Post-requisites:
Methodology and
practice of the
excursion business
Purpose: the
formation of
knowledge and skills
in the field of
planning, organization
and control of




YHBIMJIACTBIPY HETi3/1epiH,
OIpIHIIIT KE3eKTE JIOTUCTHKAHBIH
(YHKIIMOHATTBIK cajajiapblH,
JIOTUCTUKAIBIK 3EpTTey JKOHE
Oackapy 0OBEKTINIEPiH,
JIOTUCTUKAHBI KOJIJTAaHY/TbI

YUBIMIACTBIPY JKOHE TYPHU3MIE
aKnmapaTThIK KaMTaMachl3 eTyIi

KapacThIpaJibl. Typucrik
OIlepaToOpPIAPABIH,  KYMBICBIHIA
JIOTUCTUKAJIBIK Tociaepai

KOJIJIJaHy MoceJelepiHe €peKIle
Ha3ap aygapbliibl.
Kyrisietin HoTHIKE:

— TYPHUCTIK HapBIKTarbl

JIOTUCTUKA  KOHE  KOJIKTIK

TachIMaJIay/Ibl Oackapy

HET13/IepiH;

— KOIIKTIK-JIOTUCTUKAJIBIK

KyHeHi KaJIBIIITACTBIPY
KOHE JTAMBITYFa
KATBICTBI AKYHEIIK

Ke3Kapac Heri3aepiH oiieni.

- OTAHIBIK JKOHE IIETEIIIK

3epTTeyIIIeD aJFaH

HOTWKENEP/Il KabLIay, Talaay

YKOHE ChIHU Oarayayibl;

- TypU3MJIET1 KOJIKTIK-

JIOTHCTUKAJIBIK KBI3METTIH

THIMZIUTITTH OaFanay/pl;

- JIOTHCTUKAIIBIK ~ JKYHEHIH

Heri31 peTiHe KOJIIK

MHPPAKYPHLIBIMBIH JAMBITY

CIICHAPUHIH KYPY/IbI;

- aliMaKTBIH JIOTHCTUKAJIBIK
JKYWECIHIH 3JIEMEHTTEPIH,

COHBIMEH Kartap OJIapIbl
CHIIATTAYILIBI carajbIK
cUIaTTamaiapapl aXbIpara
anapl.

- JIOTHCTHKAJIBIK

KYHenepaiH THIMIUTITH
Oarmay/iblH 3aMaHay! 9JIICTEPIH;
- e3 OeTiHIIIe

3eprTey YKYMBICBIH
KYPri3y JaFAbICBIH MEHTepe/Ii.
Kaabinracarsln Ky3bIperTep:
Kabinerri:

- TypOu3HecTe KOJIIKTIH

HET13T1 TYpJIepiH
KOJIIaHY/IbIH

epeKIIeNiKTepi MEH

Kpartkoe cojlep KaHue:
PaccmarpuBaer OCHOBBI
OpraHu3alun

(YHKIIMOHUPOBAHUS JIOTUCTHKHU
B Typu3Me, B IEPBYIO OYEpeIh
(GyHKIIMOHATBHBIE 00J1aCTH
JIOTUCTUKH, 00BEKTEI
JIOTUCTHYECKOTO HCCIIETOBAHUS
U YyIOpaBJICHHS, OpraHUu3aIus
NPUMCHCHHUS  JIOTUCTHUKH U
UHPOpPMALMOHHOE O0ecreueHue
B TypusMme. Ocoboe BHHUMaHHE
yIIEJICHO BOIPOCaM MPUMEHCHUS
JIOTUCTHUYECKUX  TOJXOJIOB B
pabote TYPUCTHUECKUX
OTIepPaTOPOB.
O:xunaemMble pe3yJbTaThl:
3HAeT OCHOBBI JJOTUCTUKHA U
YIPaBJICHUS TPAHCTIOPTHBIMH
MepPeBO3KaMHU Ha TYPUCTCKOM
PBIHKE;
— OCHOBBI CHCTEMHOTO
TO/IX0/1a TPUMEHHUTETHHO
VYmeet 0600mAaTh,
UHTEPIIPETUPOBATH U
KPUTHYECKH OIICHUBATh
pe3yabTaThl, MOJTY4CHHbIE
OTEUECTBEHHBIMU U
3apyOeKHBIMU
UCCJIEJIOBATENSIMU; OLICHUBATH
3¢ (PEeKTUBHOCTH TPAHCTIOPTHO-
JIOTUCTUYECKOU
NeSITeNIbHOCTH B TYpU3ME;
COCTaBIIATh CIICHApUI
Pa3BUTHSI TPAHCTIOPTHO
UHPPACTPYKTYPHI KaK OCHOBBI
JIOTUCTHYECKOU CUCTEMBI;

BBIJIETIATH JJIEMEHTHI
JIOTMCTUYECKOM CUCTEMBI
peruoxa, a TaKXKe
OITMCHIBAIOIIHE Hux
KayeCTBEHHBIE
XapaKTePUCTUKH.
Komnerenuuu:

Cnoco0eH:

- ONpeneiuTh Ccrenuduky u
0COOEHHOCTH IPUMEHEHUS

OCHOBHBIX BHJIOB TPaHCIIOpPTa
B TypOHM3HECE;

- TPUMEHSTH OIBIT BEIYLINX
3apyOeKHBIX u
OTE€YECTBEHHBIX  TYPUCTCKHX

transport and logistics
infrastructure.

Brief description: It
considers the basics of
organizing the
functioning of logistics
in tourism, primarily

functional areas of
logistics, objects of
logistics research and
management,

organization of
logistics  application
and information
support in  tourism.
Special attention is

paid to the application
of logistics approaches
in the work of tourist

operators.
Expected result:
As a result of

thedevelopment of
the discipline the
student must: Know:
- basics of
logistics and transport
management in the
tourist market;
- the basis of a
systematic approach to
the  formation and
development of
transport and logistics
systems.
Know:
- to  summarize,
interpret and critically
evaluate the results
obtained by domestic

and foreign
researchers;

- evaluate the
effectiveness of

transport and logistics
activities in tourism;

- to prepare a
scenario for the
development of

transport infrastructure
as the basis of the
logistics system;
- identify

elements of

the
the




crien(hUKachIH aHBIKTAYFa;

- KOJTIK TYPJICPIHIH;
aBTOOYyC, TEMIpXKOJI, dye, ©3€H,
TeHI3  KOJIKTepi  KBI3METiH
KOJITaHy  OOWBIHIIIA  KETEKIIi
HIETEITIK KOHE OTaHJIBIK
TYPUCTIK KOPHIOpaIsuIap  MeH
bupmaapIsIH TOKIpHOECIH
KOJIIaHYFa;

- TYpU3M CaJlaChIH/IaF bl
KOJIKTIK-JIOTUCTUKAJIBIK

MHGPAKYPHLTBIM JTAMYBIHBIH
crenn(pUKachIH aHBIKTAYFa;
Kazipri MIETeIK >KOHE OTaHJIbIK
TOKIpUOeH1 Tanayra.

Kopriopanii U ¢uUpM 1O
PUMEHEHHIO BUJIOB
TpaHCHIOpTa: aBTOOYCHOTO,
KEJIe3HOIOPOIKHOTO,

BO3IYILIHOTO, peuHoro,
MOPCKOTO TPaHCIIOPTa;

-TPaHCIIOPTHO-JIOTUCTHYECKIX
yeayr B chepe Typm3ma
OTIPEIEIUTh cenupuxky
pa3BuTHS  UHQPPACTPYKTYPHI;
AQHAJIM3UPOBATh COBPEMEHHBIN
3apyOexHBbIN "
OTEYECTBEHHBIN OIIBIT.

logistics system of the
region, as well as
describing their quality
characteristics. Own:
- modern methods
of assessing the
effectiveness of
logistics systems;
- skills of
independent
research work;
Competences:
Capable:
- to identify the
features and specifics
of the use of the main
modes of transport in
the tourist industry;
- to use  the
experience of leading
foreign and domestic
tourist
corporations and
companies in the use of
transport services: bus,
rail, aviation, river, sea;
- analyze  modern
foreign and domestic
practices and identify
the specifics of the

development of
transport and logistics
infrastructure
Monnin mmpper: ITKKY 9 | Koa moayns: 00T 9 Code of module:
Moayas araybl: Okckypcus | Haspanme MOYJIAA: ESOTS 9
KYpPridy  JKOHE  TypHUCTepre DKCKYpCOBEACHUE u Name of module:
KBbI3MET Kepcery/i OpraHu3anusi OOCITy>KUBaHHUS Excursion study and
YHBIMIACTBIPY TYpPUCTOB organization of tourist
IIon arayel: Oxckypcusuiblk | Ha3panme AUCUHMUILIAHBI: services
ICTIH anmicreMeci MEH Metoamuka U MpaKkTHUKa Name of
toxipubeci IlpepekBH3UTTEP: | SKCKYPCHOHHOIO Jieia discipline:
Typusm uHOPAKYPHLIBIMBI IIpepexkBU3UTHI: Methodology and
IMocTpexkBu3uTTEP: HNudpactpykrypa Typuzma practice of the
OHpipicTik ic-tokipube | IlocTpekBH3UTBI: excursion business
Makcarhbl: DKCKYPCHSIIBIK [IpousBoacTBEHHAs MpaKTUKa Prerequisites:
ICTIH 9aicTEMECI MEH Hean: M3yyeHne METONUKU U Infrastructure tourism
MPaKTHKACHIH 3epueney, NPaKTUKH ~ 3KCKYPCHOHHOTO | Post-requisites:
SFHU ~ OKCKYPCAaHTTapiblH op | Jena, T.e. GOpMUPOBAHUE Manufacturing
TYpAi TOTNTAPHI YUIiH | CHCTEMBI TEOPETUYECKUX practice
JKCKypCUsIapAbl NMalbIHAay | 3HaHUM U IPAKTHYECKUX Purpose: Study of
MEH  OTKBBYIIH  TEOPHUSIBIK Kpartkoe cojiep:KaHue: methods and practice
OumiMzepi MeH TPaKTHKAIBIK | JKCKyPCHOHHAs METOAUKA of excursion business,
JIaF IbUIAPBIHBIH KYHeciH KaK COBOKYITHOCTh CIOCOOOB ie. formation of




KAJIBIIITACTHIPY, Kacion
CTaHZapTKa KOWBUIATBIH
TaJIaNTapAbl €CKEepPe OTBIPHIIL,
OurimMzi,  meOepiikTi  JKoHe
JaFAbLIap bl KAJBIITACTBIPY
IIonre Oepinren KpicKama
cunarramMa: DKCKYPCHUSIIBIK
o/licTeMe JKYMBICTBI JKYPTi3yliH
TOCUTIEpI  MEH  TOCULACpIHIH
KUBIHTBIFBI ~ peTiHge. Herisri
YFBIMJIAP: "skckypcoson',"
AKCKYPCUSIIBIK Mapuipyt"," oKy
IKCKypcuschl","balikay
AKCKYpPCHUACHI". DKCKYpPCHUSHBI
KYPTrizyIaiH JMIICTEMEITIK
TocUIIepl  MEH TEXHUKACBIH
aHBIKTAY. DKCKYpPCHUSHBIH
TEXHOJIOTUSIITBIK KapTachlH
kKacay. OKCKYpPCHSHBIH KEKe
MOTIHIH  Kypacteipy. Keke
MOTIH/1 MaljaNaHy TEeXHUKACHI.
baiikay 3KCKypCHUSCBIH =~ OTKI3y
KOHE OHBI OeKITYy.
DKCKYpCHUSHBI ThIHAAY
KapTOUKACHI.
DKCKYPCHSIIBIK KbI3METTI
ozipiey. Mypaxaiinapaa,
KepMmenep/e, epexiie
Kopranaten aliMakrapaa
AKCKYpCUSIIap bl YUBIMIACTHIPY
YKOHE OTKI3Y €PEKIICITIKTEP1
Kyrisietin HOTHKeJIep:
IKCKYPCUSITBIK AKYMBIC
TapUXBIHBIH HETI3r1 Ke3eHICPIH

oiny; IKCKYPCHUSIIBIK  ICT1
JAMBITY/IbIH 3aMaHayH
TEHCHIIMSIAPHI;

AKCKYPCHSIAP THITOJIOTHUSCHI;
AKCKYPCHSLIAP I

JaWbIH QY TBIH opTypii
TUNTEPIHIH oicTeMeIiK

MPUHLUOTEP1;3KCKYpCHUsIIap bl
OTKI3Y/IH TYpJiepi MEH
o/iCcTePi;PKCKYPCOBOIKA
KOMBUIATBIH HET13T1
TaJlanTap;Ka3ipri 3aMaHfbl
OKCKYPCHUSUIBIK KOHE TYPHUCTIK
KOCIMOPBIHAAP KYMBICBIHBIH
epeKIIeNiri. AKCKYPCHUSIHBIH
op TYpJi TypiepiH mdaiibiHIay
ONIiCTepiH KoJsJaHa oiy;
HKCKYPCHSUITBIK KYMBICTBIH

U IPUEMOB IPOBEICHUS
paboTbl. OCHOBHBIC TIOHSITHS:
«BKCKYPCOBOI»,«3KCKYPCUOHH
Bl MapILIPYyT»,

«yuebOHas IKCKYPCHUSY,
«11poOHast IKCKYPCUSD.
JKcKypeun.  TexHuka
UCIIOJIb30BaHUS
WHAMBUIyaIbHOTO TEKCTA.
[IpoBenenue poOHOMI
9KCKYPCUU U YTBEP)KJCHHE.
Kaprouka npocnymusanus
SKCKypCcUi B My3edX, Ha
BBICTAaBKaX, B 0c000
OXpaHsIeMbIX 30HaX
O:xupaemble  pe3yiabTaThl:
3HATh OCHOBHbIE ATaIbl
HACTOPUM IKCKYPCHOHHOU
paboThI;COBpEMEHHbBIE

TEHJICHITUN pa3BUTH
AKCKYPCHOHHOTO nena;
TUIIOJIOT IO JKCKYypCUH;
METOJMYECKAE  MPUHIIUITHI

IIOATOTOBKU AKCKYpCHUI
pa3HBIX  THUIOB;HOPMBI |

METO/Ibl TPOBEICHUS
3KCKYPCHUI;0CHOBHBIE
TpeOOBaHUSI K IKCKYpCOBOY;
cnenuduxy paboThI
COBPEMEHHBIX
9KCKYPCUOHHBIX u
TYPUCTHUYECKUX MPEITPUITHA.
YMETb UCIIOJIb30BATh
METOJIMKH MOJATOTOBKH Pa3HbIX
TUIIOB 9KCKYpPCUI;BIAAETh
TEPMHUHOJIOTHYECKUM H
NOHSITUMHBIM  armapaToM
J3KCKYPCUOHHOU
paboTHI;KIIacCU(DUIIMPOBATH
9KCKYPCHH o ux
COJIeP’KaHUIO u MECTY
IPOBE/ICHUS; BBIOHpAThH
3¢ deKTUBHBIE METOAUKU
IPOBEICHUS AKCKYpCHii;HA
BBICOKOM YPOBHE IPOBOJMTH
9KCKYpPCHH JUIS  Pa3HBbIX
KaTeropui
9KCKYpPCaHTOB.BJIAJETh
TEPMHUHOJIOTHYECKUM |
MOHSITHUIHBIM anmapaTom
9KCKYPCHOHHOTO
JIe1a;COBPEMEHHBIMU

system of

theoretical knowledge
requirements of
Brief description:
Excursion technique
as a set of
methods and
techniques of work.
Basic concepts: the

"guide”,  "guided
tour", "educational
tour”, "trial tour".

Determination of
methodological

techniques and
techniques of the tour.
Preparation of
conduct of excursions
in museums,
exhibitions, in
specially protected
areas

Expected results:
know the main stages
of the history of
excursion work;
modern  trends  of
development of

excursion business;the
typology of the city;
methodological
guidelines  for  the
preparation of the city's
different types;

forms and methods of
excursions; basic
requirements for
excursions  according
to their content and
location; to choose
effective methods of
excursions; to conduct
excursions for different
categories of tourists at
a highlevel.
ownterminological and
conceptual apparatus of
excursion business;
modern technologies of
organization of
excursion business in
tourism.




TCPMHUHOJIOTUAJIBIK KHC
YFBIMJBIK allapaTrblH MCHI'CPY,

OKCKYPCHUSIHBIH Ma3MYHBl ~ MEH
OTKI3y  OpHBI
OolbIHIIIA TONTACTHIPY;

AKCKYPCHUSIHBI OTKI3YAIH THIMJII
oNiCTepiH  TaHAY;
OKCKYpPCAHTTapbIH dp CaHATHI

YLI1H JKOFapbl  JCHTenne
IKCKypcusap
OTKIi3y.9KCKYPCHUSIIBIK icTiH
TEPMUHOJIOTUSIIBIK YKOHE
YFBIMJIBIK annapaThblH;
TYpU3MJIE€ SKCKYPCHUSUIBIK  1CT1
YUBIMJIACTBIPYJBIH  3aMaHayH

TEXHOJIOTUSIIAPBIH MEHTepYy.
KanbinTacarbiH Ky3biperTep:
DOKCKYPCHUSIHBIH JKIKTETY1H,

AKCKYPCHSIHBI
XKobanay ke3eHnepiH,
OKCKYPCHUSHBI  JKYPri3ylliH

HETI3r1  QMICTEMENIK TocUIaepi
MEH TEeXHUKACHIH, SKCKYPCHHBI
Kobayay  Ke3eHIepiH  Oury
AKCKYpCHsIIapAbl KYPri3yaiH
HETI3r1  QMICTEMENIK TocUIaepi
MEH  TEXHHMKAChL,KepMeJepAai
YUBIMIACTBIPY ~ KOHE  OTKI3Y
HETi311epi, KepMesepi XKiKTey,
OJIAPJIBIH KOPMEHKeIepICH
abIPMAaIIBUTBIFbI, KepMe
KBI3METIH XKocrapiay
Ke3CHJIepi, KopMe
AKCTIO3HIIHSCHIH
epexenepi
DKCKYpCHUSIHBI Ke3eH-Ke3eHMEH
xobamail  OlTy; SKCKYPCHUSHBI

xacay

OTKi3y YIIIH  KOKETTi
TEXHOJIOTHSUIBIK ~ KapTa MeEH
Oacka Ia KYKaTTap Ibl

KYPacThIpy; TYTBIHYIIBUIAPBIH
TaJJaNTapblH €CKEePEeOTHIPHIT,
KOMMYHUKAaIUs MPOIIECIHIH
KOPBITBIH/IBICHIH

Tayngay. OKCKypCHSUIBIK
MapuipyrTa KoJ aKmapaTblH
KYPridy  JaFabuiapbl JKoHeE
(Hemece) KbI3MET TaxipuoOeci
(MeHrepyi), TYTHIHYIIBUIAPIBIH
TaJIaTapbIH €CKepPe OTHIPHITI,
TYPUCTIK KbI3METTE
KOMMYHHKAIMSI, SKCKYPCHUSIIBIK

TEXHOJIOTUSIMU  OpraHu3aluu
IKCKYpPCUOHHOIO  Jefla B
Typusme. HM3ydaer OCHOBHBIE
IOPUHLMIIBI  OpraHu3aluul U
peanu3aluy  3KCKYpCUOHHOM
JesATenbHOCTH. PaccmarpuBaer
OCHOBHBbIE  (YHKIUH THIA-
9KCKYpPCOBO/a, a  TaKxe
cnenuuky  GOPMHUPOBAHUS
9KCKYPCUOHHOTO

noptdens. HaBpikam
CaMOCTOSITEIbHON paboThl U
NOTPEeOHOCTH
poeCCHOHAIIBHOM
CaMOCOBEPILIEHCTBOBAHHH,
BUJIETh MEPCTIEKTUBBI
COOCTBEHHOM ESATENbHOCTH.

B pe3yJbTare 0CBOEHMS
AUCUHMILUIMHBI  00yYarouuics
JOJIAKEH:

3HaTBh: METOJUKY IOJATOTOBKU
9KCKYpPCUW HA Pa3INYHbIE TEMBI;
Ymers: no101path u
UCINOJb30BAaTh  METOJUYECKYIO,
KpaeBEUECKYI0, HMCTOPUUYECKYIO
U JpYrylo JUTEpaTypy IO TeMme
9KCKYpCHH; TOTOBUTH
JOKYMEHTAlMI0 Ha pa3jIu4yHbIe
BHJIbl SKCKYPCHH;

Baanern: TEXHUKOU
IIPOBE/ICHUS IKCKYPCHIA;
HaBBIKAMU  CaAMOCTOSITEIILHOM
paboTel W TOTPEeOHOCTH B
po(heCCHOHATLHOM
CaMOCOBEPIIICHCTBOBAHUH,
BUJICTh HIEPCIICKTHBBI

coOCTBEHHOH ACATCIBbHOCTH.

Komnerennun: 3HaTb
KJIACCU(PUKAIUIO  HKCKYPCHIA;
JTanbl MIPOCKTHUPOBAHUS
3KCKYpCHUH, OCHOBHEIC
METOJUYECKUE TMpPUEMBl H
TEXHUKY BEJEHUS 3KCKYpPCHIA,
JTambl MPOEKTUPOBAHUS
3KCKypCUU OCHOBHBIC
METOJUYECKUE TMPUEMBl U
TEXHUKY BCACHUS
JKCKYpPCUN,0CHOBBI
OpraHu3alul U TPOBEIEHUS
BBICTaBOK,  KiIaccu(UKaIHIO
BBICTABOK, HX OTJIHYHAE OT

Competencies:

To know the
classification of the
city; stages of the
design tour, the basic
methods and
techniques of tour
guiding, planning

stages of the tour
basic methods
techniques of tour

guiding,principles of
organization and
holding of exhibitions,
the classification of
exhibitions differ from
fairs in the planning
stages of exhibition
activities, rules of
drawing up of the
exhibition To be able to
design a tour step by
step; to make a
technological map and
other documentation
necessary for the
tour;to analyze the

results of the
communication

process taking into
account the
requirements of
consumers. To have

skills and (or)
experience of activity
(to possess) skills of
carrying out travel
information on the
excursion
route, communication
in tourist
activity taking into
account requirements of
consumers, to possess
skills of carrying out
travel information on the
excursion route




Mapuipyrra KOJI  aKIapaTblH
KYPri3y IarablIapblH MEHIEpY

SIPMApOK, STaIbl
MJIAHUPOBAHUSL  BBICTABOYHOM
JeSITeILHOCTH, TpaBUiia

COCTaBJICHUS BBICTaBOYHOMN
AKCIO3ULIUU

YMmers [IO3TAITHO
IPOEKTUPOBATH
9KCKYPCHIO;COCTABIIATD
TE€XHOJIOTMYECKYI0  KapTy U
JIPYTYIO JIOKYMEHTAIHIO,
HEO0OXOUMYIO TUTSt
IIPOBEJCHUS SKCKYPCHH;
aHAJIN3UPOBATH UTOTH
nporecca KOMMYHHUKAIM ¢
Y4ETOM TpeOoBaHU
norpedureneil.

Nmery HaBbIkM U (WJIM) OMBIT
JeSITETbHOCTH (BMageTh)
HaBbIKaMU MIPOBEIEHUS
yTeBoi nHpopMaIun Ha
9KCKYPCUOHHOM  MapIipyTe,
KOMMYHHKAIlUd B TYPUCTCKOMH
NeSITENIbHOCTH c y4eTOM
TpeboBaHUM noTpeOuTeNeH,
BJIAJICTh HaBbIKaMH [TPOBEACHUS
MyTEBOM

nHpopMmaruu Ha
9KCKYPCHOHHOM MapuIpyTe

Moayasb koabl: TUKBED 5
Monayas aTaybl: Typucrik
UHYCTPUS KOCIMOPBIHIAPbIH
6acKkapy SKOHOMUKACHI

IIon aTaybl: KoHaKXalIbUIBIK
UHYCTPUSACHIHAAFbI CEPBUCTIK
KbI3MET

IIpepexBu3urTep:
DKCKYPCHSUIIBIK ICTIH 9/1icTeMect
MEH TaXipubeci
ITocTpexkBU3UTTEP:

OHIIPICTIK MPaKTHKa
MakcaTbl: MeiipamxaHa Ou3Heci
casachl

KOCIMOPBIHAAPBIHBIH KbI3METTEP1
KaMIIbl TEOPUSITBIK OUTIM Oepy
KOHE OJIappbl )Kacay, KbUTKBITY
KOHE caTy OOMbIHIIA TOXKIPHOETIK
JarJplIapra ue 0omy.

IIonre Oepinren Kpickama
CHUMATTaMAa: )KYMBIC iCTEy
TypaJibl XKaJmbl TYCIHIK,
KOCIOPBIHAAP, KOHAK Y KOHE
MelpaMxaHa HHIYCTPUSICBIHBIH

Kox moayasi: QYIITU 5

Ha3zBanmue MOYJISA:
DKOHOMHKA yIIpaBJICHUS
PEANPUATHIMHA

TYPUCTCKOM MHTyCTPUU
Ha3Banue 1McUUNJIMHBI:

CepBuCcHass JesATENbHOCTh B
UHIYCTPUU  TOCTENPUHUMCTBA
IIpepexBusntsi: Meroauka u
IpaKkTUKa 3KCKYpPCHUOHHOTO

nena IlocTpekBU3UTHI:
[IpousBocTBEHHAS MMPAKTHUKA

Heasb: [IOJTy4YEHHUE
CTYNEHTAMH  TEOPETHUYECKUX
3HaHUH U TpuoOpereHue
IIPAKTUYECKUX HaBBIKOB
pa3paboTKu, MPOJBIKEHUS U
peanu3anuu yCIyr
IPEIIPUITHH cdepsl
pecTopaHHOro Ou3Heca.
Kparkoe OIHUCaHUe
AUCUHUIUINHBI

olmiee  TWpeaCTaBlI€HUE O
(YHKIIMOHUPOBAHUH

Code of
EMETI 5
Name of
module:  Economics
of management of
enterprises of tourism

module:

industry
Name of the
disciplines:  Service

activities in  the
hospitality industry
Prerequisites:
Methodology and
practice of the
excursion
businessPost-

requisites: Industrial
practice

Purpose: students
gain theoretical
knowledge and

acquire practical skills
in the development,
promotion and




YUBIMJIBIK KYPBUTBIMBI,
HBICAH/Iapbl MEH 9/IICTEP1 KbI3MET
KOpPCETy HEeTI3re ajia OTHIPBHIII,
AKYMBIC TOKIpUOECiH, KOHAK
yilsiep MeH TypHuCTiK

KeIeHep.

Typai ynrigeri skoHe Gpopmagarsl
KOFaMJIBIK TaMaKTaHIBIPY
KOCITOPBIHAAPBIHBIH OHIPICTIK
KOHE CEPBUCTIK KbI3METIHIH
KYMBICBIH YHUBIMIACTHIPY
npuHIUNTepin outeni. Kocimopsn
OacUIbIChl, CEPBUCTIK KbI3METTI
YMBIMIACTBIPYIIBI, 3aJ1
MEHEDKEP1, asIIbl )KOHE OKIMIIII,
xocrec xoHe CTroapT OUTIMIH
TOXKIpHOene KoJiJaHa aajibl.
KanpinTacatbiH Ky3bIpeTTep: -
KOCi0M KBI3METTE TEOPHUSITBIK
OUTIMTI KOJITAaHY JIaF AbLIapbIiH
MEHTepY;

- KoCi0M MaMaHIapIbIH
TOXKIpUOECIH 3epTTey, KUHAKTAY
OHE KOJIAAHY JIaF IbLIapblH
MEHTepy;

- CTaHJApPTThI €MeC JKOHE Oanmama
menrimMaep Kaobuiai Outy, ChIHA
oiinayra, UJIeSHBI ICKE achIpyFa
KpeaTuBTI Tocuieyre Kabinerri
oomy;

- KbI3MET KOPCETY CaJlaChIHaFbl
HOPMAaTHUBTIK KYXKaTTapbl
MEHTepy.

NPEANPUATHI  TOCTUHUYHOU
pecTopaHHOU UHIYCTPUHU,
OpPraHU3alMOHHOU CTPYKTYpE,
dopmax u

MeToJax o0cIyKUBaHUS,
UCXOJISl U3 TMIPAKTHKH pabOTHI B
FOCTUHULAX U  TYPUCTCKUX
KOMILIEKCaX.

O:xuaembie pe3yJibTaThl:
3Haer IPUHLIUIIBI
OpraHu3anuu paboThI
MPOU3BOJACTBEHHOMN 51
CEpBHUCHOM CITY’KOBI
OpeanpusITUi 0OIIECTBEHHOTO
IUTaHUST Pa3IMYHBIX THUIIOB M

dbopm.
YmMmeer Ha IIPaKTUKE
MIPUMEHSTH 3HAHMUSL:

pyKOBOIMTEISL MPENIPUATHS,
OpraHu3aTopa CEpBUCHOM

JIEATEITLHOCTH, MEHeKepa
3aja, odunmranTa n
aJMUHUCTpPATOpa, XOCTECC H
CTIOApTA.

KoMmnerenuumu:

- BJIAJIETh HaBBIKAMU
NPUMEHEHUSI  TECOPETUUECKUX

3HaHUH B TMPodecCHOHATHLHOU
JIESTENBHOCTH;

- OBJIa/IcHUE HaBBLIKAMH
W3y4YCHUS, 00001eHns u
HPUMCHEHUS OIIBITA
pOoPeCCHOHATEHBIX
CIIEI[HAJIMCTOB;

- o0amaTe YMEHHUEM
NPUHUMATh HECTaHJIAPTHBIC H
aJIbTCpPHATHBHBIC peIICHNS,
OBITH CITOCOOHBIM K
KPUTHYECKOMY  MBIIUICHHIO,
KpPEaTMBHOMY  TOJAXOAY K
pean3anuy uiacH,

- BJaJeTh  HOPMATHBHBIMHU
JOKyMEHTaMH B chepe
OKa3aHUsl YCIYT.

implementation of
services of enterprises
in  the restaurant
business.
Brief description:
General understanding
of the operation
enterprises of the hotel
and restaurant
industry,
organizational
structure, forms and
methods of service,
based on the practice
of working in hotels
and tourist centers
complexes.
Expected result:
Knows the principles
of organizing the work
of production and
service  services  of
various types and forms
of  public catering
enterprises. He is able to
apply the knowledge of:
the head of the
enterprise, the organizer
of service activities, the
hall Manager, the waiter
and administrator,
hostesses and Stewart.
Competence:
- have the skills to apply
theoretical knowledge in
professional activities;
- mastering the skills of

studying, generalizing
and applying the
experience of

professional specialists;
- have the ability to
make non-standard and
alternative decisions, be
able to critical thinking,
creative approach to the
implementation of the
idea;

- possess regulatory
documents in the field
of providing services.

Monyab koawl: 1) TP4

Kon monyns: 1) TP4

Code of module: 1)




Mopayab aTtaysl: Typucrik

pecypcrap
IIsan  araysIl: 1)Arpapibix
TypU3M

Ilpepexsusummep: OHIIPICTIK
ic-ToKiproOe
Ilocmpexeusummep: Empik-
CayBIKTBIPY TypHU3Mi

Maxkcamui: ArpapiiblK TYpU3M
TypaJbl OTiM KYHECIH
KAJIBIITACTBIPY

aybll SKOHOMMKACBIH
opTapanTaHIbIPyIbIH MaHBI3]IbI
(bakTopbl peTiHze, aybLl
XaJIKBIH JKYMBICTICH KaMTYJIbIH
Oamamacol peTiHae OHBI
PEKpeanusIIbIK naiiiaiany
MpoLeciHAe TaOUFU  OPTaHbI
KOpFay.

Kvickawa cunammamacor .
Pexpeannsnbik chepaHbIq
nepoec cayachl peTinae
arpapJibIK TypU3MIi
KaJIBIITACTHIPYIBIH Heri3ri

(bakTopiapblH aMKbIHAAY JKOHE
Kazakcran PecmyOnukachiHBIH
«OKachbUT JKOHOMHKAFa» KOIly
Konnenumsicel  asiceiHga KP
OHBIH namy [IaMacChIH
KaJIBITITACTBIPY.

Oxvimy nomuscenepi: Kypcrol
OKBITI OOJIFAaHHAH KEHIH CTYJICHT
oureni:

-aYBUIIIBIK napya
KOXKaJIBIKTapblH  pedopmarnay
OpeKeTIH opTapanTaHIbIPy
OarbITTApBIHBIH ~ Oipl  peTiHze

arpoTypusM TYCIHITiHIH MOHIH

3eprrey;
-AnMartsl OOJIBICHIHBIH
aybUIIBIK €I MEKEHJEpiHJeri
arpoTypuCTIK  KbI3METTEp/iH
MYMKIHJIIKTEPiH KOHE
aliMaKTaFbI arpoTypusm
JaMybIH TEXENTIH
baxTopiapsl 3eprTey;
-MHHOBAIUSIIBIK yJrizgeri
arpoTypu3Mai KOJIIay IbIH
aliMaKTBIK KyHenepiHiy
UHPPAKYPBUTBIMTBIK

MEXaHU3MJIEPIH KaJBIITACTBIPY
ONIICTEpiH YCHIHY;

Ha3Banue MOJYJIs:
Typucrckue pecypesl
Haszeanue oucyunaunot. 1)
ArpapHblil Typu3Mm
Ilpepexeuszumui:
[Ipon3BOICTBCHHAS TPaKTHKA
IHocmpekeusumept: JleueOHO —

03JI0pPOBUTEIIBHBIN TypU3M
tourism
Ilens: chopmMupoBaTh

cHCTEeMY 3HaHHUU 00 arpapHOM
TypU3Me€ Kak crocode

OXpaHbl IPUPOJHOU Cpelbl B
IPOLIECCE €€ PEKPEalMOHHOTO
UCIIOJIb30BaHUs, KaK Ba)KHOM
dakTope JTBEpCcUpUKAIIIT
CEIbCKOM DKOHOMHKH, Kak
albTepHATHBE 3aHSTOCTH
CEJIbCKOTO HaCeJIeHHUS.
Kpamkoe onucauue:
Onpenenenue OCHOBHEIX
dakTopoB (dhopMupoBaHus
arpapHoro  Typu3Ma  Kak
CaMOCTOSITEIbHOMN OoTpaciu
peKpeanuoHHONW  cdepbl  H
dbopMUpOBaHUE BETUYUHBI €r0
pazeutuss B PK B pamkax
Konnenumu mo  mepexony
Pecnyommkun  Kazaxcrtan
«3€JIEHO YKOHOMUKE.
Peszyrvmamut 00yuenus:
[Tocne U3yYeHUs Kypca
CTYIEHT OyJleT 3HaTh:
-HCCIIeIOBaHNe CYIIHOCTH
HOHSTUS nuBepcudukays
JEeSTeIbHOCTH  KPECThSIHCKHUX
XO3SUCTB CEJIbCKHX
arpoTypusM Kak OJHO U3
HapaBJICHAN
pedopMUpOBaHUS; -
UCCIIEIOBAaHHE BO3MOYKHOCTEH
U (aKTOpoB, CIEPKUBAIOIINX

pa3BUTHE CEJIbCKHUX
HACEJIEHHBIX IYHKTax
AnMaTHHCKON oOnactu
arpoTypu3mM arpoTypHUCTIK
yCIIyrT B pETHOHE; -
¢opmMHupoBaHHE MEXaHU3MOB
HNONJEPKKA  PETHOHAIBHBIX
UHQPACTPYKTYPHBIX  CHUCTEM
MHHOBAI[MOHHOTO THIIA
METOJIOB IIPEICTaBICHUS

TR4

Name of
module: Tourism
resources

Name of discipline: 1)
/Agricultural  tourism
Prerequisites:
Industrial Practice

Postrequisites:
Health-improving
tourism

Purpose: The goal is
to form a system of

knowledge about
agricultural tourism as
a way

of  protecting the
natural environment in
the process of its
recreational use, as an
important factor in the
diversification of the
rural economy, as an
alternative to rural
employment.

Brief description: o
familiarize with the
results of legal
science, the role of
state and law in the
development of social
relations, the study of
normative legal acts
and the formation of
civil  anti-corruption
position through
regular education
Expected results:
After studying the
course the student will
know: - the main
patterns of interaction
between state and law;

- study of the essence of
the concept of
diversification of the
activities  of
farms of
agrotourism as one of
the areas of reform; -
research of opportunities
and factors hindering the

peasant
rural




-ayBUIABIK €N  MEKCHJCPAiH
arpoTypPHUCTIK TaPTHIMIBLUIBIFBIH
OaranaybIH ATOPUTMIH
KQJIBINTACTBIPy JKOHE alMakra
arpoTypu3Mai JAMBITY/IbIH
QJIEYMETTIK-3KOHOMHUKAIIBIK
THIMJUTITIHE OaFa Oepy.
Kanvinmacamotn
Kyzvipemmep:  IloHnmi oKy
mporeci  kemeci  Kysiperrepnai
KaJIBIITaCThIpyFa OarbITTaJIFaH:!
o3iHIH  Oojamak  Kocl1OiHIH
epeKIie MaHBI3/IbLIBIFbIH
TYCIHEIl, 3KO-arpOoTypU3MHIH
JaMybIH/Ia MaHBbI3[bl HOTHXKE
peTiHze KEPrUTIKTI
pecypcTrapabl  Ky3ere —achipy
apKbLIbI QJIEYMETTIK-MO/ICHH
XKOHE pyXaHH ocep, YITTHIK
TaOUFU, TapUXHU-MOJIEHU JKOHE
pyXaHH  MypanapAbl  cakray
XKOHE  JIaMBITy,  JKEpPTUIIKTI
XaJBIKTBIH ~O€NeNiH  KeTepyal
AKY3€re achlpajbl.

arpoTypuU3M/Ii; -JICOPUTM
dbopMUpPOBaHUS U PA3BUTHUS B
peruone COLMAIIBHOM

NPUBJIEKATEILHOCTH CEIBCKUX
HACEJICHHBIX MYHKTOB
arpoTypHUCTIK  arpoTypU3M/Ii
OIICHKH-OLICHKA
3KOHOMUYECKOMN

3¢ (HEeKTUBHOCTH.
Dopmupyemule
Komnemenyuu:

IIpouecc pa3rpaHuyeHus
IIOJTHOMOYM I U3YYEHUS
JUCIWIUIMHEI HaIllpaBJICH Ha
dbopMUpPOBaHHE CIIETYIOMINX:

- OCO3HaeT 0co0yro
3HAYMMOCTh CBOEH Oymyien
npodeccun, OCYIIIECTBIISIET
COIMABHO-KYIIETYPHOE u
JIYXOBHO€E BO3JIEIICTBIIE,
COXpaHeHHEe W  pa3BHUTHE
HAIIMOHAJIFHOTO  TIPUPOJIHOTO,

HUCTOPHUKO-KYJIBTYPHOTO "
JTyXOBHOTO Hacyenus,
MOBBIIICHHE MpecTuxka
MECTHOTO HAaceJleHUsl IyTeM
peanuzanuu MECTHBIX
pecypcos KaK BaYKHOTO

pe3ynbrata B Pa3BUTUU HKO-
arpoTypusma .

development of rural
settlements  of  the
Almaty region
agrotourism
agrotouristic services in
the region; -formation of
mechanisms to support
regional infrastructure
systems of innovative
type of methods of
representation of
agrotourismdi; -
algorithm of formation
and development in the
region of social
attractiveness of rural
settlements agrotouristic
agrotourismdi
assessment-assessment
of economic efficiency.
Formed
competencies:The
process of delineating
the powers of studying
the discipline is aimed at
forming the following:

- - realizes the special
importance of his future
profession, carries out

socio-cultural and
spiritual impact,
preservation and

development of the

national natural,
historical, cultural and
spiritual heritage,

increasing the prestige
of the local population

through the
implementation of local
resources as an

important result in the
development of eco-
agrotourism.

MoayJib koawl: 2) TP4
Mopayab aTtaysl: Typucrtik
pecypcTap

ITon aTaybl: AWMAaKTBIK TypU3M
IIpepexkBu3uTTEp:
DKCKYPCHSUIIBIK ICTIH 9/1icTeMeci
MeH Taxipubeci
ITocTpekBH3HUTTEP:

Kox monyuisi: 2) TP4
Ha3zBanmue MOy
Typucrtckue pecypebl
Ha3Banue JUCUMILIUHBI:
PernonanbHbIi TypHU3M
IpepexBu3utbl: Mertoauka u
MpaKkTUKa 9KCKYpPCHOHHOTO
Jena

Code of module: 2)
TR4

Name of
module: Tourism
resources

Name of the
disciplines: Regional
tourism




OHIIPICTIK MPAKTHUKA

Makcarbl: Kazakcranma Typusm
XKOHE  JIEMAIBICTBI  JAMBITYFa
BIKIAJI ~ €TCTIH TaOWFH  JKOHE
QNIEyMETTIK —3KOHOMUKAJIBIK
(baxToprapIpIH MaHBI3bIH AHBIKTAY
APKBLTBI PEKpeAIHSITBIK
pecypcTapbiH Oarajarr,oyap bl
TaJIJay ’kacay HeTi3iHAe ayMaKThIK
YUBIMIACTHIPY, TaOMFaThIH
TYPUCTIK  THIMII  Maiijanany,
KJIacTepiiK  JKyWeMeH  JlaMbITy
MaceJIesepiH KapacThIpy.

IIonre  Oepiiren  KbICKama
cunarrama; Kazakcrtan
ayMarbIHbIH TYpPHUCTIK-
PEKpEaIHSITBIK TYpPFBIIaH
urepunyi MeH 3epTTenyi;
KazakcTaHHBIH TYpPHUCTIK-
PEKpeaIHsITBIK pecypcTapbiH
Oaranmay omictepi; KazakcTaHHBIH
xKep Oemepi MEH  KIMMATTHIK
pPEKpeanusuIbK  PeCypCTapbIHBIH
TYPHUCTIK-PEKpEaIusIIbIK ic-
OpEKTTI JaMBITYAaFbl MaHBI3HI;
Kazakcran PecryGnukachIHBIH
THJIPOJIOTHUSIITBIK pecypcTapbiH
PEKpEAIHSITBIK MakcarTa
naiianany Kazakcran
Pecry0nukachIHBIH TapUXH-
apXCOJIOTHUSJIBIK ~ JKOHE  MOJICHU
coyJer €CKEPTKIMTEPiHIH
TYPU3MJII JTaMBITYarbl  aJIaThIH
opHbl, Ka3zakcTaHHBIH  eMJIIK-
CayBIKTBIPY TYPHU3MI
HHubpakypbUIbIMIaPhI
KaapInTacarelH Ky3bIperTep: -
KOCiOM  KBI3METTE  TCOPHSIIBIK
OUTiIMIl KOJAAaHY JarJblIapbliH
MEHTepy;

- Kacion MaMaHIapbIH
TOXIpUOECIH 3epTTey, >KMHAKTay
KOHE  KOJNJaHy  JaFJblIapbliH
MEHTepy;

- CTaHJAPTTHI eMeC JKoHe Oamama
memmimMaep KaObliaai Oity, ChIHA
oiinayra, UJIeSHBI iICKe achIpyFra
KpeaTuBTI Tocuiieyre KabijaerTi
oomy;

- KbI3MET KOPCETY CcaJachIHaFbl
HOPMATHUBTIK KYXKaTTapabl
MEHTepy.

IHocTpexkBU3UTHI:
[IpounsBoacTBEHHAs IPAKTUKA
Hean: Paccmorpenue
BOIIPOCOB  TEPPUTOPUAIBHOMU
OpraHu3al1K,palMOHaIbLHOTO
IPUPOJIONI0JIb30BaHUS,
pa3BUTHA KJIACTEPHOU
CHUCTEMBI Ha OCHOBE aHAJIN3a U
OLICHKHU peKpeanMoHHbIX
peCypCoOB IIyTEM ONPENCIICHUS

3HAYCHUSA MIPpHUPOAHBIX u
COIMAIILHO —3KOHOMHYECKHX
(GhakTopoB, CMOCOOCTBYIOIIUX

pa3BI/ITI/HO TypmMa " OTAbIXa
B Kazaxcrase.

Kpartkoe onucaHmue
AUCUUILUINHBI:
TypucTcKko-pekpealnoHHOE
OCBOEHUE u U3y4eHue
TEPPUTOPUHN Kazaxcrana;
MCTOJbI OICHKU TYPHUCTCKO-
peKpeanoHHbIX pecypcos
Kazaxcrana; 3HAUYCHHE
penbeda W KIMMATHYCCKUX
PEKpealOHHbIX pecypcoB
Kazaxcrama B pa3BuTHH

TYPUCTCKO-PEKPEAMOHHON
NeSITeNIbHOCTH;
peKpeanrioHHoe
UCIIOJIb30BaHUE
TUAPOJIOTUYECKUX  PECYpPCOB
Pecniyoinku Kazaxcran mecto
HUCTOPUKO - apXEOJOTHYECKUX
u KYJIbTYPHBIX
ApPXUTEKTYPHBIX MaMSITHUKOB

PecniyOnuku  Kaszaxcrtan B
pa3BUTUU TypHU3Ma;
uHppaCTPYyKTypa Je4eOHO-
03JIOPOBUTEILHOTO  TypHU3Ma
Kazaxcrana
Komnerenuumu:

- BJIAJICTh HaBBIKAMU
NPUMEHEHUS  TEOPETUYECKUX

3HaHUH B TNpo¢ecCHOHATBHOM
JEATEIbHOCTH;

- OBJIaJICHUE HaBbIKAMHU
U3y4eHus,  OOOOmIeHUs U
PUMEHCHUS OTIbITa
poeCCHOHATEHBIX
CIICIIHATUCTOB;

- obnaymath yYMEHHUEM

INPpUHHUMATb HCCTAHAAPTHBIC U

Prerequisites:
Methodology and
practice of the
excursion business
Post-requisites:
Industrial practice

Purpose:
Consideration of
issues of territorial
organization, rational
use of natural
resources,

development of a
cluster system based
on the analysis and
assessment of
recreational resources
by determining the
importance of natural
and  socio-economic
factors contributing to
the development of
tourism and recreation
in Kazakhstan.

Brief description:
Tourist and
recreational
development and study
of the territory of
Kazakhstan; methods
of assessing the tourist
and recreational
resources of
Kazakhstan; the
importance of the relief
and climatic
recreational resources
of Kazakhstan in the
development of tourist

and recreational
activities; recreational
use of hydrological
resources of the
Republic of
Kazakhstan the place
of historical,
archaeological and
cultural  architectural
monuments  of the
Republic of
Kazakhstan in the
development of




abTEPHATUBHBIC peleHus,
OBITH CIIOCOOHBIM K
KPUTUYECKOMY  MBIIUICHUIO,
KpeaTUBHOMY  TOJIXOAY K

tourism; infrastructure
of health tourism of
Kazakhstan
Competence:

pean3aliy uiaeu; - have the skills to apply
- pramers HopmaruBHbIME | theoretical knowledge in
JIOKYMEHTaMHU B cepe | professional activities;
OKa3aHHs YCITYT. - mastering the skills of
studying,  generalizing
and applying the
experience of
professional specialists;
- have the ability to
make non-standard and
alternative decisions, be
able to critical thinking,
creative approach to the
implementation of the
idea;
- possess regulatory
documents in the field
of providing services.
Monnin wmeper: ITKKY 9 | Koa moayas: 00T 9 Code of module:
Moaynb araybl. Okckypcus | HazBanue moayasi: | ESOTS 9
KYprizy KOHE DKCKypCOBE/ICHHUE u | Name of module:
TYPHUCTEPre KbI3MET  KOPCETYIi | OpraHu3arius obcmykuBanus | Excursion  study and
YIBIMIACTBIPY. TYPHCTOB organization of tourist
Ilon araywi: Emnuik-caywikteipy | HazBanue JTMCHMILUIMHBI. | SErvices
TypHU3Mi JleueOHO-0310pOBUTEIILHBIN Name of discipline:
IpepexBusurrepi: TypHU3M Health- improving
DKCKypeHsUIbIK icTiH TaxipuoOueci | IIpepexkBusurbi: Mertoauka wu | tourism
MEH o/icTeMeci | MpaKTHKa SKCKypCcHOHHOTro aena | Prerequisites: Methodol
IMocTpexkBU3UTTEPI: IMocTpeKBU3UTHI: ogy and practice of
OnuipicTik ToxKiprbe [Tpou3BoACTBCHHAS IIPAKTHKA excursion business
Makcarsbl: TaOUFu emaik | Hean:Jucuumimaa Post-requisites:
pecypcThl MaiiiaiaHy HEri3iHae | paccMaTpuBaeT neuyeobno- | Industrial practice
aJlaMHbIH (bu3MKabIK, | 03M0POBUTEIbHBIN Typu3Mm Kak | Purpose: formation of
IICHUXOJIOTHSUIBIK, HarnpasJIeHHE typuctckoii | the system of knowledge
MYMKIHTIKTEPiH KETUIIPYL, | JAeSTEIbHOCTH. W3yuaet | on sanatorium and resort
cajaayarThl oOMIp CaIITBIH | 3apOXKICHHUE u passutHe | business and
HACHUXATTay[bl KO3JCUTIH eMIIK- | Je4eOHO-0310POBUTEIBHOTO recreational  activities,
CayBIKTBIPY TypusMiH | Typusma B mupe u B Kazaxcrane. | providing for the
YHBIMIaCTHIPYAbI Ke31elTiH | MupoBast reorpadus nedeOHO- | Organization of medical
IATaXai ici MEH | 03JJ0POBUTEIHLHOTO tTypusMma. | and recreational tourism,
PEKpeaIUsIIbIK KbI3BIMET I'eorpadus ne4yebHoO- | providing for the
Typsepi OoifbIHIa OLTIM JKYHEeCiH | 03Z0pOBUTENBFHOTO TypH3Ma B | improvement of
OOWBIHIIIA KAJIBITITACTBIPY. Kazaxcrane.  Pekpeaunonnsie | physical and
Oxky HoTmxenepi: OuTyi THIC: OCHOBBI neueOHO- | psychological
-TabuFu  eMIIK  (aKTOpJIapablH | 03J0POBUTEIHLHOTO typusMma. | capabilities  of  the
Herisri  cumarramanapsl  MeH | Pecypchas cocTapmstomas | person on the basis of

oJlap/ibl MalanaHy Ieriy;
EMmik-caybIKTBIPY

J1e4e0H0-03/I0POBUTEIHLHOTO
TypHU3Ma.

natural
resources,

the use of
medical




omicTepiH, COHBIH 1008101 (5
OanmpHEOEM/ICY JKOHE OalIIbIKIICH
eMzey TOCUIAEpiH, KIMMATIICH
eMJIey/IiH HEeTi3T1 eJeMaepin

duznoemaey i YUBIMAACTBIPY
onicTepiH;

op Typdi Gercen i emaey omic-
ToCiIACpiH naiinanany
KOJIJIApbIH;

eMJIIK TaMaKTaHyAbIH MOHI MEH
CaHaTOPUIIEP MeH
NMaHCHOHATTapaa OHBI
YHBIMJIaCTBIPY MOCEJIENEPiH;
AQHMMALUSUITBIK

KBI3BIMET KOpCeTyll IC KY31HJe
naianady MEH OJjaplbl OTKi3y
omicTepin Oaranay;

3aMaHayu eMJIey OPBIHIAPbIH
Oackapy

KBI3BIMETIHIHHETI3I1 OaFbITTapbIH
Kacai aiysl THIC.

CryneHTTep icTeil anmybl THIC:
-FBUIBIMHBIH Herisri
TYKbIpbIMIaMalapbl MEH
TYCIHIKTEpIHE CBIHIAPJIBI TaJlJay
JKacail anysl;

KazakcTan mMeH anpic *aKblH IIET
eNIePIIH IIUTIaKalIapbIH
OpHajacThIpyFa  ocep  EeTeTiH
(dakTopnapapl aHBIKTanm Oaranait
aIybl; €MIIK-CAyBIKTBIPY TYPHU3Mi
YILIiH aKIaparThIK
TEXHOJIOTUsIap/Ibl naijanana
OlTyl; Ke3 KEeITreH IIUITaXanIbIK
aynanra OalJIaHBICTBI CHIATTaMa
oepyi;

KazakcrannsiH, Peceii men TM/]
eNJIEPIIH 9p TYPJIi ayJaHAapbIHbIH

TabUFu  eMAIK  pecypcTapbliH,
TYPUCTIK Urepilyi MeH JaMmy
OonamiarplH  Oaramamn  oJlapra
TaJjjay Kacau anysl.

KansinracaTsin KY3bIpeTTep:
KaJIbIITACTBIPYIIIbI:

[unakaiiTaHyABIH HETI3T1
TEOPHSUIBIK eperkesiepi MeH 0acThl
TYCIHIKTEP/, CaYBIKTBIPY
MaKcaTbIH/a KOJIJIaHBLIAThIH
nanamagpTTap MEH
TUAPOMHUHEPATIBIK pecypcrap

’KOHE OJIapJbIH HETi3ri TYpJepiH,
HNIMMKANIBIK ~ ayJlaHiap  MeH

Meroasl KypOpPTHOTO JICUEHHS.
AKTUBHBIE BUJBI O3JI0POBJICHHS
u KypOpTHas aHUMAIIHSL.
Knunnueckuit TYPHU3M.
TexHomoruu TyponepeuTuHra B
7e4e0HO0-03I0POBUTEITLHOM
TypU3Me. MapxkeTuHr B
71e4e0HO0-03I0POBUTEITLHOM
TypHU3MeE.

O:xunaembie pe3yabTaThl
3HATh: OCHOBHBIE TIOJIOKCHUS
7e4e0HO-03/I0POBUTEIEHOTO
TypusMa U (opMathl JIe4eOHBIX
TYpPOB Il PA3JIMYHBIX IICJIEBBIX
rpymnmn; o0IIyI XapaKTEpPUCTUKY
bakTopoB ne4eOHo-
03JIOPOBUTEILHOTO TypH3Ma |
TO, KaK OHHU WCIOJB3YIOTCS B
KYpPOPTHOM nerne B
COBPEMEHHBIX  PEKPEAIMOHHO-
03JI0POBUTEIHHBIX TEXHOJIOTHSIX;
0COOEHHOCTH MOBEIECHHUS
norpedurenei ycayr jedeOHO-
037I0POBUTEIHHOTO TypU3Ma;
0COOEHHOCTH EeATEIILHOCTH
KOMIIJIEKCOB Je4eOHo-
03JI0POBUTEIHLHOTO TYpU3MA;
YMeTh: IIOATOTOBUTDH "
OpraHu30BaTh OCHOBHBIE
BapHaHThl TEMAaTUYECKUX TYpPOB

B chepe ne4eOHo-
037I0POBUTEIHLHOTO TypHU3Ma;
CIUIAHUPOBATh W pa3padoTaTh
porpamMmmy 00CITy’>)KUBaHUS
norpeodurenein ne4eOHo-
037I0POBUTEIHLHOTO TypHu3Ma;
pa3pabarbiBaTh U
pea30BbIBATh

TEXHOJIOTUYECKUE MIPOIIECCHI
KOMILIEKCa neyeOHo-
037I0POBUTEIHLHOTO TypHu3Ma;

000CHOBBIBaTh HEOOXOAMMOCTb
OpUMEHEHHUs PabOT IO OIEHKE

1e64eOH0-03/I0POBUTEIHHOTO
HOTEHIIHAaa TUIst 1794
UCTIOJIb30BaHUSI B INPAKTHKE

TypOu3Heca;
KoMnerenumuyu qucumnjiuHbl:

Buaapern: HaBBIKaMH
MOJIy4YCHH, aHaJIM3a u
HCIIOJIb30BaHUA I/IH(I)OpMaI_II/II/I,

HEO0OXOIMMOM JJIs OpraHu3aluu

promotion of healthy
lifestyles.

Learning outcome:
need to know:
- the main

characteristics of natural
healing factors and the
limits of their use;
Therapeutic ~ methods,
including balneotherapy
and mud therapy, the
main criteria of
treatment with climate
Methods of organization

of physiotherapy;
the treatment of a
variety of active

methods and techniques
of road maintenance;
the essence of medical

nutrition and the
problems of its
organization in
sanatoriums and
boarding houses;

evaluation of the
practical use of

animation services and
methods of their
implementation;

to be able to develop the
main activities of the
management of modern
medical institutions.
Students should be able
to:

constructive analysis of
the basic concepts and
concepts of science;
Identification of factors
affecting the placement

of health resorts in
Kazakhstan and CIS
countries;

the ability to use

information technology
for health tourism;
description of any resort
area;

- To be able to evaluate
natural healing
resources, prospects of




alimakrap, TaOuFu eMJIIK
bakTopiap sl naganany
omicrepi Typabl oiiMi
MEHTepi, Oomarmak
KBI3BIMETKOPCETY CaJIaChIHBIH
MaMaHbl ~ PETIHIAE  alJbIHA
MakKcaT KOHWBIN OJIapJbl UIenny,
MO3UTHUBTI  oilay,  >ko0anay,
Tangay JKOHE o
KOPBITHIHIBLIAPBIH IIbIFapa
OlTyIiH ICKepITiK-JIaF IbLIAPBIH
KAJIBIIITACTRIPY.

KYHEIEYIi: OKY YPIICIHIH
OapbICBIH/Ia EMJIIK-  CAYBIKTBIPY
TYpU3MIiHIH KYPBUIBIMIBIK
epeKIIeTIKTEP] MEHOJIap bl
ayMaKThIK- YaKBITTBIK
YHBIMIACTBIPYIbIH Heri3i
peTiHzeri munaxaiga emieny,
IITHTTaKAMITBIK IcTert

MEHEDKMEHTIHIH ~ YII  JIeHTeHiH,

MUMaXail ~ calacklH  Oackapy
JIEHreHiH, unaxamn
WHIYCTPHUSCHIHIAFbI TYPUCTIK
OHIMII, IIMOAXKAHIBIK IC IIeH
TYpPHUCTIK OM3HECTIH  e3apa
opeKeTiH oenriti
JIOpEeKeEIe TepeH MEHT €T,
TYPHUCTIK ouTiMTi Kyneney,
KYPBbUIBIM/IAY, 137ICHY
JaFIbLTapbIH KaJIBITITACTBIPY;
3epTTey:  IIUMaKaWTay  ICIHIH
THECOJIOTHUSICHIH, 9IICHaMAaChIH,
aKmapaTTapabl Oackapy
JaFAbUIaphlH  MEHTepTy, Tajjaay,
CUHTE3/CY HEr3IHIE KelleHai
MOHHUTOPHHT xKacay,
TYPAaKThI TYpJIE 3eprTey
MOIECHUETIH KETUIIIPY.

bBakputayiibl:  TypucTiK
MEHEDKMEHT cajlacblHaH OuIIMl
MEHTepil, MOHHTOPHHT KYprizy,

TYPHUCTIK eJILeYIIep MEH
WHAUKATOpJiap IKYyHeciH kacay
JaF IbIJIapbIH MEHTEPY.

0o0CTyXKUBaHUSIT B KOMIUIEKCAX
J1e4e0H0-03/I0POBUTEIHLHOTO

TypU3Ma; METOIaMH
MJIaHUPOBAHUS
MIPOU3BOJACTBEHHO-
XO3SUCTBEHHOM  JICATEIBbHOCTH
KOMILIEKCOB JeueOHO-
03JI0POBUTEIILHOTO Typu3Ma;
METOJIaMH OpraHu3aIuu
MPOU3BOJACTBEHHO-
XO3SUCTBEHHOM  JICATEIBbHOCTH
KOMILIEKCOB JeueOHO-

03I0POBUTCIIBHOI'O TypU3Ma.

development and tourist
development of different
regions of Kazakhstan,
Russia and CIS
countries.
Competencies:

- formative: to master
the basic theoretical
provisions and basic
concepts of the
sanatorium, knowledge
of landscapes and
hydromineral resources
used for recreational
purposes, their main
types, resort areas and
areas, methods of using
natural healing factors,
to form the skills to
solve problems in the
field of future activities,
positive thinking,
design, analysis and
synthesis of  mental
results.

systematizing: in  the
process of learning a
deep mastery to a certain
extent of the structural
features of medical and
recreational tourism and
the basics of their
territorial and temporary
organization of
sanatorium  treatment,
three levels of
management in the Spa
business, the level of
management  of  the
resort industry, tourist
product in the resort
industry, Spa business
and the interaction of
tourism  business, the
formation of skills of
systematization,
structuring and search of
tourist knowledge.;

- research: mastering
ginecologia,
methodology, skills of
information




management, a
comprehensive
monitoring on the basis

of analysis, synthesis,
continuous
improvement of

research culture.
controller: acquisition of
knowledge in the field
of tourism management,
skills of monitoring,
development of a system
of tourist measurements
and indicators.

IIon mmgpsei: TUKKY 10
Mopyas araybi:Typucrik
WHIYCTPHUS KOCITOPBIHIAPBIHBIH
KBI3METIH YHBIMIACTHIPY

JIE) araybl: TypHcTIK
(bopManbabLIBIKTAP
IIpepexkBusurrep: Typusm
MEHEDKMEHTI
IMocTpexkBU3UTTEP:
OHIIPICTIK iC-TOXKIpHOE
MakcaThbl: Keily KOHE UIBIFY
TYpU3MiH  YHABIMJIACTBIPY
Ke31HJe, COHal-aK
TYPHUCTEPIIH KaYINCi3AiriH
KaMTaMachl3 €Ty calachIH/a
KaXeTT1 TYPHUCTIK
(bopManbABUIBIKTAPAbI 3€PTTEY.
Heri3ri 6esaimaepain
KbICKAILIA MA3MYHBbI:
TYPHUCTIK KOMIAHUSIIAPAbIH

KbI3METIH
perteiiTin  ke3xaep. Typuctik
KOMIIaHUsIap KbI3METIHIH

YHBIMIaCTHIPY-KYKBIKTBIK
HbICAaHJapbl.  TypuCTIK
KOMITaHUSIApAbl  MEMJIEKETTIK
TIpKEy JKOHE KailTa Tipkey.
Ownuanaap MeH OKUIIIKTep,

TYPHUCTIK KOMIaHUIAPp/IbIH
KBI3METIH KailTa YHBIMAACTHIPY
JKOHE TOKTATYy. [TapTTap
TypaJIbl  KajIlbl  E€pexXenep,
mapTrap YFBIMBI J)KoHE
tanantapsl. [llaptTer kacacy,
e3repTy JKoHE oy3y.
[apTTapabiy JKEKeJIereH
TYpJiepi: KaJiFa oepy,

Koa moxysas: OAIITH 10

Ha3sBanmue MOJYJIA:
Opranuzanus  JIeATeIbHOCTH
MIpe APUSTAN TYPHUCTCKOMN
WHIYCTPUH

Ha3zBanue TUCUUIIMHBI.
Typucrckue GpopmanbHOCTH
IIpepekBU3UTHI:
MeHeKMEHT Typu3Ma
IHocTpekBU3UTHI:
[Ipon3BoaCTBEHHAs MMPAKTHKA
Heab: n3ydyeHHE TYPUCTCKUX

dbopMaTbHOCTEH,
HEO00XOIUMBIX npu
OpraHMW3allii  BBE3JHOTO M

BBIC3/IHOTO TypH3Ma, a TaKXKe
B oOmactu  obOecrieueHus
0€301aCHOCTH TYpPHCTOB.
Kparkoe congep:xkanue:
N3yuaer 0COOCHHOCTH B
0(hOpMIICHHH HEOOXOIUMBIX
JOKYMEHTOB, 0€3 KOTOPBIX
BBIC3]1 32 pyOeK WK
NPUTJIAIICHUE HHOCTPAHHOTO
TypHCTa CTAHOBUTCS
HEBO3MOXKHBIM, TIOHSTh
0a30BbIC TPUHIIUIIBI U
[EHHOCTh TYPUCTCKUX
dbopmanbHOCTEH 1715
peanu3ainuu TypUCTCKOTO
MPOJYKTa, a TaK ke Haubosee
MOJIHOE MPECTAaBIEHUE O
COBPEMEHHOM CUCTEME
MacCTOPTHO-BU30BOTO
KOHTPOJIS U TIpaBUIIAX,
TaMO>KEHHO-BATFOTHOM
PETryIUPOBAHUM, MEJIHKO-

Code of module:
OAETI 10

Name of module:
Organization of
activities of

enterprises of the
tourism industry
Discipline name:
Tourist formalities
Prerequisites:

tourism Management
Post-requisites:
Industrial practice
Purpose:: the study of

tourist formalities
necessary for the
organization of

inbound and outbound
tourism, as well as in
the field of safety of
tourists.

Brief description:
Sources regulating the
activities of travel
companies.
Organizational  and
legal forms of activity
of tourist companies.
State registration and
re- registration of
travel companies.
Branches and
representative offices,
reorganization

of tourist activity.
Legal registration of
stay in the territory of




CaKTaHJBIPY, AaKbUIBI KBbI3MET
KOpCeTy, KOJIAYIIBLIAPIBI
TaceIMaliZiay IapTel. TypuCTIkK
KbI3MET CYOBEKTUIEpiH KOpray

Tociaepi. Backa

MEMJICKETTepAIH  ayMarbIHIa
OOJIYbIH KYKBIKTBIK peciMzey.
3ussH  KenTipy  cajuJgapblHaH

TYBIHIAUTBIH MiHJETTEMENED.
Kyrisietin HoTHIKeICP:

KYPCThI MCHIEpY HOTHIKECIH/IC
cTyaeHTTep: butyre: Typuctik
(hopMaTbABLITBIKTAPIbI Koca
aNfaHAa, TYPUCTIK KbI3METTI
MEMIJIEKETTIK peTTeyiH
0a3ainbIK HET13AEpI;

- BH3QJIBIK,  MACHOPTTHIK,
KeJIeHTIK, MeTuIMHAIIBIK KOHE
BaJTIOTAJIBIK
(hopMaNbABUIBIKTAPABIH, ~ MOHI,
EPEKIISTIKTEP1 MEH Macemenepi,
MOJICHH KYHIBUIBIKTAPIBI OKEITy
KOHE OKETY epexenepiH, (ayHa
MeH (¢Jopa YATUIEPIH ajbII
KYpy TopTiObiH  Oimy, OCHI
aKnaparThl €pKiH MEHIepy KoHe
OHBI KaTaH eCemKe aja OTBIPHII
TypJiap xkacaii oiny;

biny:

- Oenruri Olp eniH TYPHUCTIK
(bopManbAbUIBIKTAPBIH aHBIKTAY
KOHE 3epTTey KOHE OJ YUIH

TYpu3MHIH 0acbklM  TYypJIepiH

ooy,

- TYpHUCTIK (HOPMaJbIABLIBIKTHI

€CKepe  OTBIPBIN,  TYPHUCTIK

KBI3METTI  Jocmapjay >KOHE

y3aK Mep3iMi
MEPCIEKTHBAaFa  YCBIHBICTAP

oepy.

Menrepyi:

- casxarT Ke3iHAe TYpHUCTepAiH

Kayinci3iria YUBIMIACTBIPY

oJIicTEMECI;

KaabInTacaTein Ky3bIpeTTep:
-MHTEJUIEKTYaJIbIK, MO/ICHH,
aIaMTepIILIIK, JIeHe  JKJHE
KociOM ©31H-031 JaMBITy KOHE
©31H-031 JKeTUIIpy KabineTi;

- JIYHUETaHBIMBIK, dJIEyMETTIK
KOHE  TYJIFAIBIK  MaHbI3/bI
¢wiocopusnbIK  Mocenenepai

CaHUTAPHBIX MPABHIIAX MTPH
OpTraHHU3aIUH BBIC3THBIX
TYpOB.

O:xunaembie pe3yabTaThI:
B pe3ynbTaTe ycBOE€HUsA
Kypca CTYACHTHI JOJDKHBI:
3HaTh:
- 0a30BbIE
rOCyJapCTBEHHOTO
pPETYJIMPOBaHUS TYPUCTCKOM
NEeSITEITILHOCTH,
BKJTIOYAst TYPUCTCKHE
dbopmabHOCTH;
- CYTb, 0COOEHHOCTH "
poOJIeMbI BU30BBIX,
MACTIOPTHBIX, TaMOYKEHHBIX,
MEMIIMHCKUX U BATFOTHBIX
dbopmabHOCTEMH, 3HATh
nmpaBWjia BBO3a M BBIBO3a

KYJIBTYPHBIX IIEHHOCTEH,

MOPSZIOK  MPOBO3a  0Opa3IoB

dayasl u Giaopbl, cBOOOIHO

BJIaJIeTh 3TOM MHpOpManueil u

yMETh pa3pabaTbiBaTh TYpPHI C

€€ CTPOTUM Y4YETOM;

OCHOBBI

YMers:

- BBIBIATH M HCCIENOBAThH
TYPUCTCKHE (hopMaIBHOCTH
ONpENECICHHO N CTpaHbl

U BBIICIATH MPUOPUTCTHBIC
BH/IbI TYPU3Ma JUIS HEE;
- IUIAaHHPOBATh
TYPUCTCKYIO IeATEIbHOCTD
- METOJIMKON OpraHu3aluu
0€30MacHOCTH TYPUCTOB BO
BpEMsI ITyTEIICCTBUS;
Komnerennumu: -
CIIOCOOHOCTD K
UHTEJUICKTYaIbHOMY,
KYJbTYPHOMY,
HpPaBCTBEHHOMY,
dusnueckomy
npodeccuoHanbHOMY
CaMOPa3BUTHIO U
CaMOCOBEPIIIEHCTBOBAHUIO;
- CHOCOOHOCTH ITOHHMAaTh
Y aHAJTU3UPOBATh
MUPOBO33PEHYECKHUE,
COLIMATIBHO U

JUYHOCTHO

3HaunMbIe puocodcekue
FOTOBHOCTD K

other States. The

obligations arising

owing to infliction of
harm.

Expected results: as a

result of mastering the

course, students
should:

Know:

- basic bases of state

regulation of tourist

activity, including
tourist formalities;

- the essence, features
and problems of visa,
passport, customs,

medical and
currency

formalities, to
know the rules of
import and  export

-to  identify  and

explore the tourist

formalities of a

particular country and

identify priority types
of tourism for it;

- to plan tourist
activities taking into
account tourist

formalities and make
recommendations for
the long term.

Own:

- methods of
organizing the safety
of tourists during the
trip;

Competencies: -
ability to intellectual,

cultural, moral,
physical and
professional self-

development and self-

improvement;
- the ability  to
understand and

analyze philosophical,
social and personally
significant
philosophical
problems, to use the




TYCIHY JKOHE Tajjay, Kociou
KBI3METTE KapaTbUIbICTaHYy-
FBUIBIMA  TOHJIEPJIH  HEri3ri
3aHJIapbIH KOJIJaHy KaOineTi;

- Oacka enyep MEH
XaJIBIKTApIbIH MOJICHUETI MEH
CaJIT-QCTYPIICpiH KaObUIAAYFa,
VITTHIK, HOCUIIIK,
KOH(DeCCHSITBIK
albIpMallbUIBIKTApFa
TO3IMIUTIKIICH Kapayra,
TYPHUCTIK MHYCTPHSIAFbI
MO/IEHUETAPAIIBIK,

BOCHPUSATUIO  KYJIBTYphl U
WOSEE:! JOPYruX CTpaH |
HApoJOB, C  TEPIUMOCTHIO
OTHOCHTBCSI K HAIMOHAIBHBIM,
pacoBbIM, KOH(PECCHOHATBHBIM
pas3IuuusaM, CIIOCOOHOCTHIO K
MEXKYIIbTYPHBIM
KOMMYHHKAIHSIM B
TYPUCTCKOW UHAYCTPHH;

- CIIOCOOHOCTh TIOHUMATh

CYLIHOCTb U 3HAYCHHE
uHpopMaruu B pa3BUTUU
COBPEMEHHOTO

basic laws of natural
Sciences in
professional activities;
willingness to accept
the culture and
customs of  other
countries and peoples,
to tolerate national,

racial, religious
differences, the ability
to intercultural

communication in the
tourism industry;

KOMMYHHUKAIHMsIapFa KaOlieTTi uHdopmanmonHoro obmecra, | - the  ability to
Oostyra aiibia 001y, co3HaBaTh  omacHocTH  u | understand the
- Kazipri aKnapaTThIK yTpO3bl B TypuU3Me, coO0JI01aTh essence and
KOFaMHBIH JaMybIHIaFbl OCHOBHBIC TpeboBaHMs importance of
aKnapaTThIH MOHI MeH | WHPOPMAIMOHHON information in  the
MaHbI3bIH TYCiHY, Typusmueri | Oe3omacHoctd, B ToMm umcie | development of
Kayinrep MEH KayinTepai 3aIUTHI TOCY/IapCTBCHHOM modern  information
TYCiHY, aKMaparThlK | TaWHBI; society, to be aware of
Kayinci3aiKTiH - yMmenue  paccuutath W | the  dangers and
HETI3r1 TajanTapblH CakTay, | OIICHHTh 3aTpaThl no | threats in tourism, to
OHBIH IIIIHAE  MEMIIEKETTIK OpraHu3allii  JESITEIbHOCTH comply with the basic
KYIHSHBI KOPFay; OpeNpUSITAS  TYPUCTCKO#M | requirements of
- TYPHCTIK UHAYCTPHUSL | HHIYCTPHU; information security,
KOCIMOPHBIHBIH KbI3METIH FOTOBHOCTh K  mpumenenuro | including the
YUABIMIACTBIPY OOWbIHIIIA | MHHOBAIIMOHHBIX TeXHoJIoruii B | protection of state
HIBIFBIHAAPIBI  €CENTEy JKOHE | TYPHCTCKOW JAEATETHHOCTH. secrets;
Oaranay; - the ability to
- TYPHCTIK KbI3METTE calculate and estimate
HMHHOBAIUSUIBIK the costs of organizing
TEXHOJIOTUSIAPABI  KOJIAaHyFa the activities of the
JalbIH 00JTy. tourism industry;
readiness to use
innovative technologies
in tourism activities.
Moayas koapi: ITKKY 9 | Koa moayas: 00T 9 Code of module:
Mopyas araybl: Oxckypcus | Ha3panme mopyJisi: ESOTS 9
KYprizy XKOHE  TypucTepre | OKCKYpPCOBEICHHUE u | Name of module:
KbI3MET KOPCETY/II YWBIMIACTRIPY | OpraHuzanust — oocimyxuBaHus | Excursion study and
IIon  araysri:  Konaxk  yH | TypHCTOB organization of tourist
KOCIMOPBIHAAPBIHBIH Ha3zpaHue IUCUHHILUIMHBI services
KOHOMHUKAJIBIK TaJaybl OKOHOMUYECKUN  aHAJH3 Course  name:
IIpepexBu3urTep: Typusm | TOCTHHHYHBIX Economic analysis of
9KOHOMMKACHI NPEIPUSTHIA hotel enterprises
MocTpexkBU3UTTEP: IIpepexkBU3UTHI: Prerequisites: Tourism
OHIpiCTIK ic-Toxipube | DKOHOMMKA Typu3Ma Economics
Makcarbl: skoHOMHKaHbI | [locTpeKBU3NTHI: Post-requisites:
OackapyabIH 3amaHayn | [Ipon3BojacTBeHHas MPAKTHUKA Production practice
MIHJETTepiHE coiikec | lean: dbopmupoBaHue y | Purpose: formation of
KOCIOPBIHIA DKOHOMUKAJIBIK | 0OyJaromuxcsi cucreMbl 3HaHuWi | students'  system  of




TaNIAyIbl YUBIMIACTHIPY KOHE
omicreMeci  OoWipiHIIA  OLTIM
IyIIBUTApABIH,  OlTiM  XKyiieci
MEH MNPAKTUKAJIBIK JIaFIblIapbiH

KAJIBIIITACTHIPY.
IIonre Oepinren  KbICKama
cunarrama: [I[oH KoHak YH
KOCIMOPBIHAAPBIH

DKOHOMUKAJIBIK TajayblH

HETI3T1 QJICTepl YFBIMBIH JKOHE

onmapasl Oackapy mIemiMaepiH
azipriey MEH KaObu11ay
MIPOLIECIHIH opTypii
Ke3eHJIEPIH/Ie KOJIJTaHy 1B
KapacTbIpaJibl.

Konak yif ici GarbIThl OOMBIHIIIA
OeHiHIK IIOHJIED OUTIMIH
KyHeneyre KOHE  KOJIJIaHYFa
MYMKIHIIK Oepe/i.

Kypctel oKy ymiH Typusm
SKOHOMMKACHIH OLTY Ka’KeT.
Kyrisierin HoTmake:  [lonmi

OKY HOTHKECIHJIE CTYICHT

OlLTy: KOHaK YH KOCIMOPHBIHBIH
KapKbUIBIK-9KOHOMHUKAITBIK
TaJIJaybIHBIH MOHI MEH Ma3MYHBI,

OHBIH  KOCITOPBIHABI  OacKapy
YKYWECIHJIET1 OPHBI,

MEHTepyl  KepeK:  aKmaparThl
OHJIEY, Tajay KOHE
CHHTE3/ICY/IIH aJICKBATTHI
ONMICTEpIH  KOJIJAaHA  OTBIPBIII,
3epTTey TaKbIPHIOBI ~ OOMBIHIIIA
FBUIBIMM  aKIaparThl  TYCIHY,

3epJeriey JKoHe ChIHU TalAay
3epTTey HOTHXKENEPiH YChIHY;
MEHrepy:  OJIEyMeTTIK  e3apa
OpEKeTTeCY MKOHE KociOu KapbIM-
KaTbIHAC JKacay KaOuieri;
YKBIMIIAFBl  YKBIMIBIK — YKYMBIC
YKOHE OPBIHJIAYIIBUIAPIBIH [IaFbIH
YKBIMIAPBIHBIH KYMBICBIH
YUBIMIACTBIPY;

KaoOuIeT1 MEH TANBIHIBIFBIH
KOpCeTy: KOHAK YHIIH Kap»KbUIbIK-
HKOHOMHUKAIBIK TalAaybIHBIH
HETI3r1 YFBIMJIApbIH TYCIHY; KOHAaK

yit KOCIMIOPHBIHBIH AKYMBIC
OapbICHIH/IAFbI JKarTalbIH
CHITATTaHTHIH SKOHOMMKAJIBIK

TaJiay KOPCETKIIITEPIH 3epTTey.
KajabinTacaTblH KY3bIpeTTep:

U IMPAKTHUYCCKUX HABBIKOB IIO
opraHu3anuu n MCTOJHUKE
O9KOHOMHYCCKOI'O aHaJii3a Ha
MMpCaAnpusATHU B COOTBECTCTBUH C

COBPEMEHHBIMHU 3a1a4aMu
YIPaBJICHUS 9KOHOMMKOM.
Kpartkoe cojiepiKaHue:
Hucuunnmuna paccMarpuBaeT
IIOHATHUE OCHOBHBIX METOJ0B
3KOHOMHYECKOTO aHanMsa

TOCTUHUYHBIX TPEINPUITHA H
UX TPUMEHEHUS Ha pPa3HbIX
CTaausAX mpolecca pa3paboTKu U
TIPUHSTHS yIIpaBIEHYECKUX
peLIeHuN.

[To3BosseT cucCTEMATU3UPOBATh
u MPUMCHHTD 3HaHUS
NpoQWIMPYIOMUX — TUCIUILTINH
[0 HAMpaBJICHUIO TOCTHHUYHOE
JIeIIo.

Hns W3Y4YECHHS
HE00X0INMMO
SKOHOMMKH TypU3Ma.
Oxupaemblie pesyjbTarbl: B
pe3ynbrarte U3Yy4eHUs
JUCIUIUIMHBI CTYIEHT J0JKEH
3HATh: CYIIHOCTb U COJIep>KaHue
(MHAHCOBO-PKOHOMHUYECKOTO

Kypca
3HAHHUE

aHaJIn3a JACATCIbHOCTH
T'OCTUHHUYHOI'O IpCaIpusaTusd,
€ro MECTO B CHCTCMC

yIpaBJICHUS NPEANPUITUEM;
yMeTh: MOHMMAaTh, HU3y4aThb U

KPUTHYECKH aHaJIM3UPOBATh
Hay4yHyl0  MHPOpMaLUIO 1O
TEMaTUKe UCCIIEIOBaHUS,

UCIIOJIB3YSl aJIeKBaTHBIE METOJbI
00paboTKH, aHaIM3a U CHHTE3a
uHpopMauu u
MIPEICTABIISTh

HCCIICIOBAHMN;
BIIAJICTh: CIIOCOOHOCTBIO K
COIIMAIFHOMY B3aMMOJICHCTBHUIO
u po(hecCUOHATEHOMY
OOIICHUIO; TOTOB K

PE3YIIbTAThI

KOJIJIEKTUBHOM pabote B
KOMaHJIe ¥ OpraHu3aiuu paboThl
MaJbIX KOJIJIEKTUBOB
HCIIOJIHUTEICH;
JEMOHCTPUPOBATH CIOCOOHOCTh
u TOTOBHOCTb: IIOHHUMATh
OCHOBHEIE TOHSTHS

knowledge and practical
skills on the organization
and methodology of
economic analysis at the
enterprise in accordance
with modern tasks of
economic management.
Brief description: The
discipline examines the
concept of the main
methods of economic
analysis  of  hotel
enterprises and their
application at different
stages of the
development  process
and management
decision-making.
Allows you to
systematize and apply
the knowledge of the
core disciplines in the
direction  of  hotel
business.

To study the course, you
need to know the
economics of tourism.
Expected result:

As a result of studying
the discipline , the
student must

to know: the essence
and content of the
financial and economic
analysis of the hotel
enterprise, its place in
the enterprise
management system;

be able to: understand,

study and critically
analyze scientific
information on the
subject of research,
using adequate

methods of processing,
analysis and synthesis
of information and
present the results of
research;

own: ability to social
interaction and
professional




-KOHaKYWIepIiH
(YHKIIMOHAJTBIK
OemiMInenepiniy xoHe Oacka na
OpHAJIACTBIPY  KYpaJJapbIHbIH
KbI3MET HOTHKEJEPiH,
TYTBIHYIIBLUIAPFA KbI3MET
KepceTy JEHTeWiH  Taljayra,
THICTI  KOPBITBIHABI ~ JKacayfra
TabIH 00Ty

- HETI3r1 QJIEyMETTIK-
HKOHOMHKAIIBIK
KOPCETKIIITEPI1H O0JKaAMbIH
xKacay

KOCIMOPBIHHBIH, CaJlaHbIH,
OHIPIIH KOHE YKaJIIbI

SKOHOMMKAHBIH KbI3METI.

- JKYMEJIK JKOHE CaJIbICThIPMAJIbI
Tajnayabl MEHrepy.

- HapblK KOHBIOHKTYpachl MEH

(HHAHCOBO-?KOHOMHUYECKOTO

aHajJin3a TOCTUHHUYHOTIO,
HU3YUYUTHh IIO0Ka3aTCiIn
9KOHOMHUYCCKOI'O aHajim3a,

XapaKTepU3YIOIIUE COCTOSTHHUE
TOCTUHHUYHOI'O MPCAIPUATHUA B
npoiiecce ee padboThI.

KomnereHnuu: - TOTOBHOCTH
aHaJIM3upOBaTh pe3yIbTaThl
JeATeNbHOCTH  (DYHKIIMOHAIBHBIX
MOAPA3JEICHU  TOCTHHMI U
JIPYTUX CPEICTB pa3MELICHUs,

YPOBEHb 00CITy’KUBaHHUS
norpeouTeeH, JeNaTh
COOTBETCTBYIOIIUC BBIBOJbI

- COCTaBJIATH MPOTHO3
OCHOBHBIX COIIMAJIBHO-
SKOHOMHMYECKUX TMOKa3aTenei
OCATCIIBHOCTU IpCANpUATHA,

communication; ready

for

teamwork and
organization of work of
small groups of
performers;

demonstrate the ability
and willingness to:
understand the basic
concepts of financial
and economic analysis
of the hotel; to study
the indicators  of
economic analysis that
characterize the state of
the hotel enterprise in
the process of its work.
Competencies: -
willingness to analyze

YABIMHBIH OHJIIPICTIK | OTpaciu, pernoHa u skoHomuku | the results of the
MYMKIHIIKTEPiH €CKepe OTBIPHIM, | B IEJIOM. activities of functional
Kened, CTaTHCTUKAIBIK, |-  BIageTh CHCTeMHBIM  u | units of hotels and
OyxranrepIik )KOHE | CPAaBHUTEIBHBIM aHATU30M. other accommodation
0acKapyIIbUIBIK ~ €Cell NeH | - aHanu3upoBarth, IutanupoBarts | facilities, the level of
€CeNTUTIK JCPEeKTEPIH Maiianana | u IPOTHO3MPOBATH | CUstomer service, to
OTBIPBIII, ¥UBIMHBIH | XO3IHCTBEHHYIO  JIEATEIBHOCTH | draw appropriate
[IapyalIbUIBIK KbI3METIH Tayaay, | OpraHu3allviH, ucnoJb3ys | conclusions
JKocmapJay KoHe 6oJnKay. JTAHHBIC oreparuBHoro, | - to make a forecast of

CTATUCTHYECKOTO, the main socio-

OyXrajaTepcKoro u | economic indicators

ympaBieHueckoro  yuera  u | Of the enterprise, the

OTYETHOCTH, yuauthiBas | industry, the region and

KOHBIOHKTYPY pBIHKA u [ the economy as a

IIPOM3BO/ICTBEHHBIC whole.

BO3MOKHOCTH OPTraHU3aI[1H. - possess systematic
and comparative
analysis.

- analyze, plan and
forecast the economic
activity of the
organization using
operational,  statistical,
accounting and
management accounting
and reporting data,
taking into  account
market conditions and
production capabilities
of the organization.

Moayas koapi: THKBD 5| Koaxmoayasi: QYIITHU 5 Code of module:

Moayas  araysl:  Typuctik | HasBanue monayasi: | EMETI 5

UHAYCTpHUS KOCIMOPBIHAAPBIH | OKOHOMMKA ynpasiaenuss | Name of module:




0ackapy SKOHOMUKACHI

JIE) araysbl: Ke3mer
CaJIaChIHArbl TOYKENJEP
IIpepexBusurrep: KoHak yH
KOCIMOPBIHAAPBIHBIH
SKOHOMMKAJIBIK TaJJ1aybl
IHocTpexBu3uTTEP:
TypomepaTopiblk,  TypareHTTIK
KbI3MeT MaKcaThl: CTyAeHTTEpl
TOYEKENJepi  Taijay  JKOHE
Oackapy Heri3aepiMeH

TaHBICTHIPY, COHJIal-aK CEPBUCTIK

KOCIMOPBIHIBI Oackapy
MPOIIECIHAEC OCHl  KypaJlaapbl
nananany OuTiKTEp1 MEH
TaF ABLTAPHI, CTyZIEHTTEpTe
TYPHUCTIK cana
KOCIMOPBIHAAPBIH/A, IMIKI JKOHE
HIeTeNIIK Mapuipyrrapaa
XaJbIKKa  TYpPHUCTIK KBI3MET

KOPCETYAIH TEOPHUSUIbIK OLTiMaepi
MEH TIPAKTHKAIBIK JIaFIbUIapbIH
oepy, oJIappl oJaH opi
MIPAKTUKAIBIK KbI3METTE
naiiianany.

Kpickaina CUIIATTAMACHI.
Typmsmaeri Oackapy Herizaepi
MEH OOBEKTUIepIH  3epaesei,
"KbI3MET KOPCETY CaJIAChIHAAFbI
Toyekenaep" TOHI CTYACHTTEpIl
KbI3MET CaJIaChIH/IaF bl
Toyekenaepai  Oarajmay — JKoHE
Oackapy KYHeciH azipiey
cajachblHIa  Jaspiay  dJIEMEHTI
Oonpim  TaObutamel. [loHII  OKY
0apbIChIH/IA CTYICHTTEpP CEPBUCTIK
KOCIMOPBIHAAPIAFbl TOYESKENASPAIH
TYpiepiMEH  KOHE  CEPBHUCTIK
KOCIOPBIH meHoOepiHe
Toyekennepai OGackapy >KyheciHiH
KYPBUTYbIMEH TaHBICYHI THIC.
Kyrijietin HoTHIKE: TOyeKenIiH
HeT13r1 YFBIMJIApbIH,
ToyeKkenepai 6ackapy ylepiciHiH
Ma3MYHBIH J>KOHE OHBIH HETI3T1

KE3eHJIepiH, TOoyeKel JeHreliH
aHbIKTay, Oarajay J>oHE Tajjiay
ONiCTepiH,  KbI3MET  KOpCeTy
caJlaChbIH/IaFbl ToyeKenIepai
Oackapy KyheciH
KaJIBINTACTHIPYAbIH 3aMaHayu
OPUHLIMOTEPI MEH  OMICTEpiH.

NPEANPUATUIMU  TYPUCTCKOU
UHyCTPUU

Ha3Banue 1ucHUNIHHBI
Pucku B cdepe ycnyr
I[IpepekBU3NTHI:
DKOHOMHYECKHUI aHaIHN3
TOCTHHUYHBIX

HIPEANPUATHI
[MocTpekBU3NTHI:
Typoneparopckasi,
TypareHTcKas

JeSITENIbHOCTD

eap u3ydyeHusi: 03HAKOMUTH
CTYJECHTOB c OCHOBaMH
aHaIM3aMH W YIpaBJICHUS

pUCKamMu, a TaKXe YMEHUH M
HABBIKOB HMCIIOJIb30BAHUS ITUX
WHCTPYMEHTOB B  IpoOIecce
yIIpaBIeHUS CEPBUCHBIM
MPEANIPUATHEM, JaTh
CTyJICHTaM TEOPETHIECKHIE
3HAHUST W TPAKTUYECKUE
HaBBIKM OKa3aHUSI TYPUCTCKUX
ycIyr HACEJICHUIO Ha
OPEeIIpUITUSIX ~ TYPUCTCKOM
cheppl, Ha BHYTPEHHUX U
3apyOCKHBIX Mapuipyrax, ¢
TEM, YTOOBI HCIIOJIb30BATh MX
B JIaJbHEUIIEH MpPaKTHYECKON
JEeSITEIbHOCTH

Kparkoe cojeprkaHue:
H3ydaeT OCHOBBI M OOBEKTHI

YIPaBJICHHS B TypHU3Me,
Jucnunianna «Puckn B
chepe yciayr» mpencTaBiseT
coOoi DJIEMEHT
MNOJATOTOBKH  CTYJIEHTOB B
obnactu OLIEHKU u
pa3paboTKu CHCTEMBI
yIipaBJeHHs] pUCKaMu B cepe
cepBuca. B nporecce
U3y4eHUs JUACIATUTHHBI
CTYNEHTHl  JOJDKHBI  OBITh
O3HAKOMJIEHBI €  BHIaMH
PHUCKOB Ha CEPBUCHBIX
PEIPHUITHIIX 51
MOCTPOECHUEM CHCTEMBI
yIIpaBJICHUS pUCKaMu B
pamkax CEPBUCHOTO
PETPUSITHSL.

Oxupaemblie  pe3yiabTaThbl:

OCHOBHBIEC ITOHSTHS pHuckKa,

Economics of
management of tourism
industry enterprises

The name of the
discipline: Risks in the
service sector
Prerequisites:
Economic analysis of
hotel enterprises
Post-requisites: Tour

operator, travel agent
activity

Purpose: The purpose
of the study: to
familiarize students with
the basics of risk
analysis and

management, as well as
the skills and abilities of
using these tools in the
process of managing a
service enterprise, to
give students theoretical
knowledge and practical
skills  in  providing
tourist services to the
population at tourism
enterprises, on domestic
and foreign routes, in
order to use them in
further practical
activities

Summary: Studies the
basics and objects of
management in tourism,
the discipline "Risks in
the service sector” is an
element of training
students in the field of
assessment and
development of a risk
management system in
the service sector. In the
course of studying the
discipline, students
should be familiar with
the types of risks at
service enterprises and
the construction of a risk
management system
within a service
enterprise.




JICHTeHUIH
KOJI/IaHy,

biny:  Toyekennep
Oaramay  QiCTepiH
HHBECTUIUSIIIBIK KoOanapabIH
TaPTHIMIBLIBIFBIH aHBIKTAY,
CEPBHCTIK KocimopeIHAapaa
TOyeKeJl KypajapblH Maiganany.
Menrepy: TOYCKeIIep i
Oackapyra JKyHem — Ke3Kapac,
CEpPBUCTIK KOCIMOPBIHIAP
KbI3METIH/IE ToyeKeIepl
O0ackapy  OIICTepiH  KOJJIaHY
TaF AbLTAPHI.

KausbinracatblH Ky3bIpeTTep:
CTaHIAPTTBl €MeC JKarjaiiapaa
OpeKeT  eTyre, KaObUIJaHFaH
menrMaep  YHIIH — QJIEYMETTIK
YKOHE ITUKAJIBIK JKayarnKepIIIiKTe
0omyra maibIiH 00JTy; OJIEyMETTIK,
ATHKAJBIK, KOH(ECCHSIIBIK KOHE
MOJICHU aBIPMAaIIBUTBIKTAPIBI
TOJICPAHTTH KaOBUINAH OTBIPHIII,
YKBIMIBI ©31HIH KOCIOM KBI3METI
cajachlH/a Oackapyra  JalbIH
00JTy; TIEpCOHATIMEH KYMBIC ICTEY
Tociaepi MeEH OMICTEpiH,
TYPUCTIK HWHIYCTPUS KOCIIOPHBI
MEPCOHANIBIHBIH ~ €HOEK  carachl
MEH  HOTIKENUIriH  Oaramay
omicTepiH Oiy.

COJIEpIKaHuE mpouecca
YIPaBICHUS PUCKAMH U €ro
OCHOBHBIE  3Tambl, METOMbI
OIIpENENICHUs] YPOBHS pHUCKa,

OIICHKHU u aHaJIn3a,
COBPEMEHHBIC NPUHIUIBI U
METO/bI (dopmMupoBaHus
CHCTEMBI yIPaBICHUS
puckamMmu B cdepe  YCIyT.

3HaTh: IMPUMCHCHHUEC MCTOJ0B

OLEHKH  ypPOBHS  PHCKOB,
olpeneIeHue
IIPUBJIEKATEIILHOCTH
WHBECTUIIMOHHBIX  IIPOEKTOB,
HCIIOJIb30BaHUE

WHCTPYMEHTOB  pUCKa  Ha

CCPBUCHBIX NPCANIPUATHAX.

Bnaners: CUCTEMHBIM
MOJIXOJIOM K  YIPaBJIEHUIO
pI/ICKaMI/I, HaBbIKAMH
HpI/IMeHeHI/IH METOI0B
YIIpaBJICHUA puckamu B
JEeITECITLHOCTH CEPBHUCHBIX
MPEATPUATHIA.

KomnereHuuu: TOTOBHOCTH
NIEUCTBOBATH B
HECTAaHJAPTHBIX  CUTYyallUsX,
HECTU COIMATbHYIO u

THYECKYI0 OTBETCTBEHHOCTD
32 TpUHATBIE  PCIICHHS,
TOTOBHOCTb PYKOBOJIUTH
KOJJICKTHBOM B cdepe cBoei
poeCCUOHAITBHOU

NS TeTbHOCTH, TOJIEPAHTHO
BOCIIpMHUMaAs COLHAJIBHEBIC,
O9THYCCKUC, KOH(I)CCCI/IOHaHLHLIQ u
KYJbTYPHBIC pa3Iniusi; BJIaJCHUC
MpueMaMi W METOoAaMu paboThI ¢
IIEPCOHAIIOM, METOJaMH OIEHKH
KadeCcTBa n PE3YJIBbTaTUBHOCTHU
TpyAa TepcoHada TMPEeNIpHUITHS
TYPUCTCKON WHAYCTPHUH.

Expected results: The
basic concepts of risk,
the content of the risk
management process
and its main stages,
methods for determining
the level of risk,
assessment and analysis,
modern principles and
methods of forming a
risk management system
in the service sector.
Know: the use of risk

assessment methods,
determining the
attractiveness of

investment projects, the
use of risk instruments
at service enterprises.

Possess: a systematic
approach to risk
management, skills in
applying risk

management methods in
the activities of service
enterprises.
Competencies:
readiness to act in non-
standard situations, to
bear social and ethical

responsibility  for the
decisions made;
readiness to lead the

team in the sphere of

their professional
activities, tolerant of
social, ethical,
confessional and
cultural differences;

knowledge of methods
and methods of working
with staff, methods of
assessing the quality and
performance of
personnel in the tourism
industry.

ITonnin mmgpser: TUKKY 10
Mopayabs araybl:  TypuCTiK
WHAYCTPHSI KOCIOPBIHAAPBIHBIH
KbI3METIH YHBIMAACTBIPY

IIan araysl: Typomneparopibik,

Koa moayas: OAIITH 10

Name of module:
Opranuzanus  JIeSTEIBHOCTH
IIPEAIPUATUI TYPUCTCKOHN

UHIYCTPUU

Code of
module:OAETI 10
Name of module:
Organization of
activities of




TYpareHTTiK KbI3MET
IIpepexBusuTTEp:
MEHEKMEHTI
IocTpexkBU3UTTEP:
OHJIIPICTIK  YKOHE JUTUIOMAJIJIBI
ic-Toxipube

Makcartbi:  Typucrik cdepa
’KOHE YKOHOMHKAHBIH KOCBIMIIIA
CaJIaChIHBIH KOCIITOPBIH AP
TUOTEpPI apacbIH/1a e3apa
Oaiimaneic epeKIIeTIKTePiH
aHBIKTay, aJbIHFaH  OUTIMII
TOJIBIKTBIPY TYPUCTIK OHIMAL
OHJICY JKOHE IKY3ere achlpy
KE3€HJIep1 aHbIKTAYy.

IIonre OepiireH KbICKaIa
cunarrama: TyponepaTop MHE
TypareHT apachIHIAFbI
allbIpMaIIbLIbIK Oy-
TYpareHTTiH TypAbl  Kypyra
KatbicriaybiHia. Ce6e0i 01 OHBI
TypOTIepaTOpJaH CaThIIl aJbIl,
TYpOIIepaTOPIbIH HYCKaybIMEH
Ky3ere aceipansl. byman Oacka

Typusm

aBIPMAaIBUTBIKTAP BT
OyxranTepiik ecen
TYPFBICHIHAH KepceTyre
OoJIaIbl.

- Kipic xy#eci OOUbIHIIA:
TYpOIIEPaTOPIbIH TYPHCTIK
OHIMI 0ap oHE OJIaH TYCKEH
Kipic caTelll iy, cary
Oaranapsl apachIHIAFbI

alBIPMAIIBUIBIKTAH  KYPbLIa/Ibl.
Typomneparop JKEKeJereH
KbI3MET KOpPCETY asChIH JKHi
ajanbl, KEMIH omaH o3IHIIK Oara
MEXaHU3MI oap KeleHai
TYPUCTIK  ©HIM  Kypaasl.byn
yakKbITTa TypareHT »eKe Jaapa
CaTyIbl peTiHe JKYMBIC
aTKapaabl, OHBIH Kipici e3re
TYPHUCTIK oHIMI1 caryaaH
TYCKEH KOMHUCCHOHEPITIK
ChIHaKbIIaH YKUHAJIA IbI.
Typarent  TypuCTiK  eHIMAL
TypoTiepaTopiapblH  IIbIHAWBI
0a,acbIMeH xKy3ere
acwIpabl. (KUl JKOHE
JKEKCJICHT'¢H KbI3MET
KepoceTyJep:  aBUOOWIeTTED,
KOHAaKU HeMIpIepi T.0.)
TypomnepaTtopiapmMeH  KbI3MET

Ha3Banmue AUCUHUILIAHBI:
Typoneparopckas,
TypareHTcKast 1esTebHOCTh
IIpepekBU3NTHI:
MeHemKMEHT Typu3Ma
[MocTpekBU3NTHI:
IIPOM3BOJICTBEHHAS u
MpEIUIIIIOMHAs TTPaKTUKa
Leab: packpbITh COIEpIKAHHUE
U cnenuduKy  Iporecca,
CBS3aHHOI'O C OpraHu3anueu

TypOIIEpaTOPCKOU 51
TYpareHTCKOH JesTeIbHOCTH,
KaK  CHCTEMHYI0  OCHOBY
npoeCCUOHAIBHOM
JEeSITEIbHOCTH  CHEIHaJInCcTa
10 TYpU3MY.

Kpartkoe conep:xanmue:
Pa3zuuna MEXITY

TYpOTIIEPAaTOPOM U TypareHTOM-
3TO TO, YTO TYpareHT He
y4acTByeT B CO3JaHHM Typa.
I[Toromy d4rO ero Kynwiu Yy

TypoIieparopa,
OCYIIECTBIISICTCST IO YKa3aHUIO
Typoreparopa. Kpome TOTO,

pa3nuuus MOKHO OTpa)KaTh C
TOYKU 3pPEHUST OYyXrajaTepCcKOTO
yueTa.

- IO BXOJHOU CUCTEME:
JOXOJ1 TYpOIepaTopa, UMEIOIIH

TYPUCTCKHUI MPOJIYKT u
MOJTy4YECHHBIN oT HEro,
CKJIQJIIBACTCS M3  Pa3HUIIbI
MEXTY IIeHAMH MOKYIIKH,
nponaxu. Typoreparop Yacto
3aHUMaeT OTHeIbHbIC  C]epbl
YCIIYT, a  3areM co3maer
KOMIIJICKCHBIN TYPUCTCKUM
MPOJYKT C CcOOCTBEHHBIM

LIEHOBBIM Me€XaHU3MOM.B 310
BpeMsl TypareHT paboTaeT Kak
WHVBHyaJIbHBIN [IpOJIaBell,
J0XO0J KOTOPOro codupaercs OT
peanusanuu Apyroro
TYPUCTCKOTO MIPOJYKTa c
KOMHUCCHOHEPHOTO
BO3HArpax<JcHusl. Typarent
OCYUIECTBIISAET TYPUCTCKUI
IIPOJYKT c PeanbHOCTBIO
TypOIIEpaTOPOB.(4acTbIe u
WHJUBHIyaJIbHbIE YCIIyTH:
aBUOOMIIETHI, TOCTUHUYHBIE
HOMEpA U T. 1I.) 10 (PpaKTUYECKUM

enterprises of the
tourism industry
Name of discipline:
tour Operator, travel
agent activity
Prerequisites:
tourism Management
Post-requisites:
industrial and pre-
diploma practice
Purpose: to reveal the
content and
specifics of the
process associated
with the
organization of
tour  operator and
travel agent activities
as a systematic basis
of professional
activity of a specialist
in tourism.
Summary of main
sections: The
difference between a
tour operator and a
travel agent is that the

travel agent is not
involved in creating
the tour. Because it

was purchased from a
tour operator, it is
carried out on the
instructions of the tour
operator. In addition,

differences can be
reflected from an
accounting

perspective.

- by the input system:
the income of a tour
operator that has a
tourist  product and
received from it is
made up of the
difference between the
purchase and sale
prices. A tour operator
often occupies separate
service areas, and then
creates a
comprehensive tourist
product with its own




KOPCETYIIUIEPTiH
Oaranapbl OOMBIHIIA;
- Typuctix OHIMHIH
THUICTUTIriHE OAHIaHBICTHI:
Typoneparopna opKaiaH
caTyFa  apHaJfaH  TYPHUCTIK
OHIMHIH KOpbI OoJianel, ai
TyparcHr TYTBIHYIIBI
KBI3BIFYIIBUTBIFEL  TYFaH —Ke3e
FaHa CYpPAaHBIC Kacaupl.
Kyrtinerinvoruxke: Ilonmi
OKy  HOTHIXKECIHJE CTYAEHT
ouryre THIC:CTYIACHTTEPIC
XKyHem — OUTIM cajlachIHIaFbl
TYpOTIEPaTOPIIBIK KOHE
TYpareHTTiK KbI3MET; TYCIHIK
oepy, CTYJIEHTTEpPre Heri3ri
YpIicTep  YHBIMIACTBIPY IKOHE
0ackapy TypONepaTOpPJIbIK >KOHE
TYpareHTTIK  KBI3MET;  aIly
EpeKIISTIKTEPI MEH Macemenepi,
YUBIMJIACTBIPY KQHE  OacKapy
TYPUCTIK YHABIMIAPIbIH
TYpOIepaToOp MEH CaHKHHT;
KOPCETY OPHBI  JKOHE pemi
TYpONIEpaTOPIBIH  KOHE
TypareHTTep HaAPBIKTHIK
SKOHOMMKA/IaFbl OKBIN YIpEHy;
YFBIM/IBIK-KaTeTOPHUSIIBIK
anmnaparsl CaJIaChIH/IaFbl
TyponepedTuHTa KOHE
TYpareHTTiK KbI3MET; AaHbIKTay
(GYHKIHOHATABIK — KYPBUIBIMBIH
TyponepedTuHra KOHE
areHTTIKTIH 3ep/Ieiey calachl
MEH KbI3MET TypJiepi
CanacbIiHAaFbI MamaH
TYpOIIEPEUTHHTA KOHE areHTTIK

HAKTEI

1eHaM TypOIIepaTopOB "
MOCTABIIUKOB yCIYT;

- B 3aBUCHUMOCTH OT
MPUHAJICKHOCTH TYPUCTCKOTO
MPOJIYKTa:

Typonepatop Bcerma Oyxer
UMETh  3alac  TYpPUCTCKOTO
POJYKTa, MPEAHA3HAYCHHOTO
JUIS  TIPOJIaXH, a TypareHT
CMOXET CIIPOCUTH TOJBKO Ha
MOMEHT BO3HUKHOBEHUS
UHTEepeca noTpeouTens.
O:xunaembie Ppe3yabTaThl:
Bpesynbrare nzyueHus
JTUCIUIUIMHBL  CTY/ICHT
JOJIKEH:CPOPMUPOBATh Y
CTYJCHTOB CHCTEMHBIC 3HAHUS
B chepe TypormepaTtopckoil u
TYpareHTCKON JIeATeIbHOCTH;
JaTh MPEJICTaBJICHHE
CTyJIeHTaM 00O0CHOBHBIX
TEHICHIIUAX B oOnactu
OpraHW3alliMK  YIPABIICHUS
TypOnepaToOpCKOn u
TYypareHTCKON J1eATeNbHOCTH;

PacKphITh 0COOCHHOCTH U
npoOIeMbI OpraHu3aiui u
yIIpaBJICHUS

TYPUCTUIECKUMU
OpraHu3aIUsIMH
TYpOIIEpaToOpoM u

TYpareHTCTBOM; I0Ka3aTh
MECTO U pOJib TypoIeparopa u
TypareHTCTBa B

prHO‘lHOﬁ OKOHOMHKE,
HU3Y4YUTb MOHSITHUMHO-
KaTeFOpHaHLHLIﬁ alrapar

TYPOIIEPEUTUHIA U areHTCKOU

pricing mechanism.At

this time, the travel
agent works as an
individual seller, whose
income is collected
from the sale of
another

tourist product with a
Commission fee. The
travel agent carries out a
tourist product with the
help of tour
operators.(frequent and
individual services:
airline tickets, hotel
rooms, etc. d) at the
actual prices of tour
operators and service
providers;

- Depending on the
tourist product:

The tour operator will
always have a stock of
the tourist product
intended for sale, and
the travel agent will
only be able to ask at
the time of the
consumer's interest.
Expected results: as a
result of studying the
discipline, the student
should: form students '
system knowledge in
the field of tour
operator and travel
agent activities; give
students an idea of the

: main trends in the
KRI3METT SATEIbHOCTH organization
Kaabinracarbin Kyspiperrep: | KOMIeTeHIMM: categorical apparatus
Bimy: MoHi TypomepeiiTumra, | 3HaTh:CYIIHOCTh TypOIeparopa, in the field of tour
TyponepaT.OprIH., TYPAaréHTCTB, TCEXHOJIOTHUIO operator and travel
TYParcHTTIKTEPIH (OpMHPOBAHHS TYPOB;  BHIbI Agency activities; to
TEXHONOTUSCHIH; KANBINTACTBIPY TYypUCTCKOM  NOKYMCHTAaIlUK, determine ,the
TYPIAPABIH  TYPICPL; TYPHCTIK | TEXHOTOTHIO - MPOABIDREHIA functional structure of

KaTTama TEXHOJIOTUACKIH; | TYPUCTCKOTO IIPOAYKTA, CThb:

gmﬂx TYPUCTIK eHiMHiI-; H}[;I())Z[BI/IraTL ’ YInypI/Igll“\f)KI/Iﬁ tour and  Agency-to
KBUDKYBIH; 1icTel Oulyl THIC: | IPOIYKT; pean30BbIBaThH StUFIy_ .the areas and
TYPUCTIK OHIMJI1 KBUDKBITY; ICKE | TYPHCTCKHIA MTPOIYKT; activities of 4
acelpy TYPHUCTIK ©OHIM; KbI3MET | OGCIyKHMBATh TYpPHCTOB; specialist in the field
KOPCETY ~ TYPHCTEP; PaCIMIEY | ohopMiIsTh TYPUCTCKYIO of .t(.)L.Jr and - Agency
TYPHCTIK KY>KaTTaMaHBI. JOKYMEHTALUIO. Bnagers: activities.

MeHrepy:  IarapulapMeH Competences:




OolibIHIIIA HOPMAaTHBTIK-
KYKBIKTBIK ~ KaMTaMachbl3 €Ty
TYpOIIEPATOPIBIK  KOHE

TYpPareHTTIK KbI3METTI pecimey

Ke3iHze KeJiciM-1apTTap
OolbIHIIIA cepikTecTepMeH
KaOblIay JKOHE  TypHUCTepre
KBI3MET KOpCEeTy; JaFIblUIapbiH

CaJIaChIHJIaFbl JAEAANIbIK
KBI3METTI apachIH/IaFrbl
TYpOIIEPaTOPJIBIK AKOHE
TYpareHTTIK KbI3MET.

HaBbIKAMH 10  HOPMATHBHO-
IPaBOBOMY obecrieueHnIo
TYpOIIEpaTOPCKOU U
TYpareHTCKOU JeATEIIbHOCTH
npu 0pOpPMIICHUH JOTOBOPOB C
napTHepamMu 10 [pHEMYy H
00CTyKUBAaHUIO TYpPHUCTOB;
HaBbIKAMU B obnactu

MOCPEIHUYECKON JIEATEIIbHOCTH
MEXIy TypOIEepaTopCcKod H
TYPareHTCKOM JESITENbHOCTH.

Know: the essence of
the tour operator, tour
operator, travel
agencies; technology of
formation of tours; types
of tourist
documentation;
technology of promotion
of tourist product; be
able to: promote the
tourist product;
implement the tourist
product; serve tourists;
draw up tourist
documentation. Possess:
skills in legal support of
tour operator and travel
agent activities in the
preparation of contracts
with partners for the
reception and service of
tourists; skills in the
field of  mediation
between tour operator
and travel




