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Monayab koabl: 9I'-1

Mopayas araybl: OJieyMeTTIK-
TYMaHUTAPJIBIK

ITon araybl: DKOHOMHKA KOHE
KOCIIIKEPITiK Heri3aepi

IIpepexBusurTep:
IHocTpexkBU3UTTEP:

MakcaThbl: MakcaTtbl-
CTYIIGHTTEpAl  Kazipri  KoraMm
OMIpiHiH SKOHOMUKAIBIK
npoOJeMaiapbIMEH  TaHBICTBIPY,
SKOHOMHKAJIBIK OMJIAYTBI

KaJIBIITACTBIPY JKOHE KACIIKEPIIIK
cajlaChIHarbl TCOPUAIIBIK
HEri3iep  MeH  INPaKTHKAJIbIK
JIarplIap canacblHaa OuTiM amy.
KbIickama cunmarraMachl:

CryneHntrepie  9KOHOMHKAHBIH
JKYMBIC ~ ICTE€Y  3aHIBUIBIKTapbI
TypaJibl ~ KEUIeHJI  TYCIHIKTEp
KQJIBINTACTBIPYFa,  KOCIIKEPJIiK
KbI3METTIH OpTYpJl canajapblHAa
KOJAaHOAIbI  KY3BIPETTUTIKTEP 1
JKOHE  ICKepiik OulM  anyra
OarbITTaJIFaH, 63 OW3HECIH aIry
MEH TaOBICTHI KYpPrizy
€pEeKILIETIKTEPIH alaabl.

OKBITY HITHIKEJIepi:

[IoH cTyneHT MIHAETTI TYpAe
3epTTey  HOTWXKeciHae:  Oimyi
KepeK:

DKOHOMUKAJBIK TaMybIH Ka3ipri
TEH/ICHIMSIIAPBl MEH TYpIIepi;
OKOHOMHUKAaHBI QNIeyMETTIK
TYPJACHAIPY MOcesenepl  KoHe
OCBI ITPOLIECTI OacKapy;
KocinmkepaikTiH MoHI jKOHE OHBIH
OHJIprill KYIITEpAiH JaMyblHa
LIy dcepi;

Y ibIMIaCThIpYAbIH HETI3T1
epexenepl JKOHE WHHOBAIMSUIBIK
MEHEKMEHTTIH 9ficTepi,;
Kacinopsinaap MeH yibIMIap/ibl
KYpy NPUHLIUOTEP] MEH 91iCTePI.
Tycinyi THic:

Toyekenaep >KOoHE KOCIMKEPIiK
MoMUIeNEepIIH Ma3MYHBI
Menrepyi THic:

q)I/IpMaHI)IH Kap>KbIJIbIK

Koa mopyas: CI'-1

Ha3Banmue MOAYJIA:
CouunajJbHO-TYMAHUTAPHBINI
Ha3Banue 1ucHMIIHHBI:

OcHoBBI SKOHOMMKH U
MpeANPUHIMATEILCTBA
IIpepexkBU3UTHI:
IMocTpekBU3UTHI:

Hean:

Henb - O3HaKOMJICHUE
CTYIEHTOB C SKOHOMHYECKUMU
npoGiemMaMu HKUZHU
COBPEMEHHOTO

oO1ecTna, dhopmupoBanue

HKOHOMHUYECKOTO MBIIUICHUS H
HOJlyYeHUE 3HaHUU B olnactu
TEOPETHYECKUX OCHOB u
MPaKTUYECKUX HABBIKOB B cepe
[IpeNIPUHUMATEILCTBA.

Kparkoe onucanue:
OpuentupoBaHa Ha
dbopmMupoBaHre Yy CTYJIEHTOB
KOMIUIEKCHOT'O MPEICTABICHHUS O
3aKOHOMEPHOCTSIX
(YHKITMOHUPOBAHUS
SKOHOMMKH,
JIeJIOBOTO
HaIpPaBIEHHOTO
Ha TPUOOpPETEeHHE TMPHUKIIATHBIX
KOMIETEHIIUN B pa3HbIX chepax
MPEINPUHUMATETbCKON

MOJTyYCHHE
o0OpasoBaHus,

NEeATETLHOCTH, PAaCKphIBaeT OC
00CHHOCTU CO3JaHus u
YCIIELITHOTO

BCJCHHUS COOCTBEHHOTO
ousHeca.

Pe3yabTaTnl 00yuenus:

B pe3ynbrate U3YYCHUS

JUCITUTITUHBI CTYACHT JTOJKEH:
3HaTh:

CoBpeMEHHbIE TEHICHIIMU U
Pa3HOBUIHOCTHU
SKOHOMHUYECKOTO Pa3BUTHS;
[TpoGrembr COLUAIIBHOM
KOHBEpPCHUH SKOHOMHUKH u

YIPABJIECHUS 3TUM MPOLECCOM;
CymHocTh
NpeANpUHUMATENbCTBA U
pelaronee BIIMSTHHE

€ro
Ha

Code of module: SH-1
Name of module: Social
and humanitarian

Name of discipline:

Bases of economy and
entrepreneurship
Prerequisites:
Postrequisites:

Purpose: The purpose is

to familiarize students
with the economic
problems of  modern

society, the formation of
economic thinking and
gaining knowledge in the
field of theoretical
foundations and practical
skills in the field of
entrepreneurship.

Brief description:

It is focused on the
formation of students'
comprehensive
understanding of the laws
of the functioning of the
economy, obtaining
business education aimed
at  acquiring  applied
competencies in various
fields of entrepreneurial
activity, reveals  the
features of creating and
successfully running their
own business.

Learning outcomes:

As a result of studying the

discipline, the student
must:

Know:

Current trends and
varieties of economic
development;

Problems of social

conversion of the economy
and management of this
process;

The essence of
entrepreneurship and its
decisive influence on the
development of productive
forces;




KaralbIH Oarajay 9JIiCTepiH;
KK, XIIC ecebi MeH cabIK
TOJICYIiH oICTEMECIH;
VHHOBAIMSUTBIK ~ KOCIMKEPIIKTIH
THIMJUTITIH aHBIKTAY 9JIICTEPiH.
Icreit anmys THic:

Hapbikrars SKOHOMUKAJIBIK,
CyOBEKTIHIH JKarJalblH Oaranay
JKOHE 0oCeKeNecTiK
APTHIKIIBLUIBIKTAPIBl alyFa KOHE
KoJJayFa MYMKIHIIK  OepeTiH
MHHOBAIUSIJIBIK MiHE3-KYJIBIK
CTpaTerusiCbl MEH TaKTHUKACBIH
TaHJaY;

Moaennaik MHHOBAIIMIIAP,

OarapiamMaliblK  WHHOBAIUSIIBIK
Ou3HeC;

Kaxeri WHBECTULIHSIIAP
KOJIEMIH, OOJalllaKk aFbIMOarsl
HIBIFBIHIAP/IBI AHBIKTAY, OJapIbIH
OTeNyiH, WHHOBAIHSIAPTBIH

QJIeyMETTIK-3KOHOMUKAJIBIK
THIMIUTITT  MEH  TOyeKelaep
KOJIEMIH €CeNTey;
KanbinTacaTblH Ky3bIpeTTep:
KocinkepnikTiH MoHI MeH pedi
TypaJbl oumiM i urepi,
Kazakcranmarbl  KOCIMKEPIIKTiH
JaMy EpeKIIeNIKTepiH TYyCiHe],
HAKThl JKargaiia e3 iCiH Kypy
KOHE  KYPrizy  JarablIapbiH
KOJIIaHaabl, OW3HECTIH HETI3ri
KOPCETKIIITEPIH ecenTer amaipbl:
rmaina, O31HIIK KYH,
M TaIBLIBIK, IIBIFBIHAP,
OHIMILIIK

pa3BUTHE  MPOU3BOAUTEIBHBIX
CHII;

OcHoBHbBIE MOJIOKECHUS
OpraHu3aluu u METO/IbI

yIpaBJIeHHs] HOBOBBEJICHUSIMU;
[TpuHIMIBI U METOABI CO3TAHUS
NPEINPUSITHI U OpraHU3alU.
YMers:

OuenuBaTh 9KOHOMUYECKOE
MOJIO)KEHUE  XO3SIMCTBYIOIIETO
cyOBeKTa Ha PhIHKE U BHIOUpATH
CTpATETHIO u TaKTUKY
WHHOBAIIMOHHOTO  TOBEJCHMUS,
MO3BOJISIFOIIETO  MOJNYYUTh |
COXPaHUTH KOHKYpPEHTHBIE
MIPEUMYIICCTBA,

MonenpoBaTh HOBOBBEICHUS,
MIPOrpaMMHUPOBATH
MHHOBAIMOHHBIA OM3HEC;
Onpenenstob BEJIMYUHY
HE0OXO0TMMBIX
KaluTaJOBIOXKEHUN, OyIylux
TEKYIIUX 3aTpar, PacCUUTHIBATH
WX OKYIaeMOCTh, COIMAIBLHO-
9KOHOMHYECKYIO

3¢ PEeKTUBHOCTh HOBOBBEICHUI
Y BEJIMYUHBI PUCKOB;
®opmupyeMble KOMNETEHIIUM:
Brageer 3HaHMAMHE O CyIIHOCTH
U pONU TpeNNpPUHUMATEIhCTBA,

MOHUMAET 0COOEHHOCTH
pa3BUTHS
Hp e)alI/IHI/IMaTeJ'II)CTBa B

Kazaxcrane, uMeeT NpuUKIaTHbIE
HAaBLIKM IO  CO3JAHUIO U
BEJIECHUIO COOCTBEHHOTO OM3HECa
B peaJ'II)HI)IX YCJ'IOBI/ISIX; YMCGT

paccUUTHIBATh OCHOBHBIE
NIpEeAIIPUHUMATENILCKUE
MOKa3aTelln: pHUObLIb,
ce0eCTOMMOCTD,
peHTa0eIbHOCTb, U3JIEPIKKH,

IIPOU3BOJUTCIIBHOCTD

The main provisions of the
organization and methods
of innovation
management;

Principles and methods of
creating enterprises and
organizations.

Be able to:

Assess  the  economic
situation of an economic
entity in the market and
choose a strategy and
tactics of  innovative
behavior that allows you to
obtain  and  maintain
competitive advantages;
Model innovations,
program innovative
business;

Determine the amount of
necessary investment,
future  current  costs,
calculate their payback,
the socio-economic
effectiveness of
innovations  and  the
magnitude of risks;
Formed competencies:
Owns knowledge of the
nature and role of
entrepreneurship,
understands the features of
entrepreneurship

development in
Kazakhstan, has applied
skills to create and conduct
its own business in real
conditions; can calculate
the main business
indicators:  profit, cost,
profitability, costs,
productivity




Monayab koabl: OI'-1

Moayap araybl: OIleyMeTTIK-
T'YMaHHUTAaPIIBIK

ITon araybl: DKOJOTHS KOHE
TIpIIUTIK KayINCi3Airi Herizaepi

IIpepexkBusurTep:
IHocTpexkBU3UTTEP:

Makcarbi: SKOJIOTHUSITBIK
npouecTepai Tajjayfa,
AHTPONIOTEH/TIK KBI3METTIH
QJIEYMETTIK-3KOJIOTUSIIBIK
CaJlapbIH, TOTEHIIIE

JKarFaiapaa  KOpray — omicTepi
MEH TEXHOJIOTHSIapbIH Oaranayra
MYMKIHIIK OepeTiH DKOJIOoTus
KOHE  TIpUIUTIK  Kayimci3miri

Heri3nepi OOMBIHIIIA ouTiM
KAJIBIIITACTRIPY.

Kbickama CHIIATTAMACHI:
buocdhepa  Typamisl LTIMHIH
HET13/epiH, AHTPOIIOTCHTIK
bakTopapIbIH OHBIH

KOMITOHEHTTEpiHE JKOHE Kazipri
9KOJIOTUSIIBIK npobiemanapra
ocep €Ty KYpBUIBIMIAphl MEH
MeXaHU3M/IEpiH; KAFBIMCBI3
dakTopnapaan  Kopray, TaOuru
KOHE TEXHOTEHMIK CHIATTaFbl
TOTEHIIE JKaFJaiap/blH aJIbIH
aly JKOHE KO0, COHJAai-aK
Ka3lpri  3aMaHfbl  3aKbIMJAy
KypaiJapblH KOJIJaHy
MOceeNepiH 3epTTen/I.

OKBbITY HITHIKEJIEepi:

Harnpuiap:

- DKOJOTHSUIBIK  (haKTOpiap/iblH
aJjaM  JICHCAyJbIFBIHA  9CEpiH

Oaranay;
- TIPIIUTIK KaYIICI3AITiH apTThIpy
SKOHIHJIET1 ic-Tapanapbl

KOcIapiiay JKoHEe Ky3ere achlpy
YIIiH SKOJOTHSUIBIK TpOIecTepai
Oomxay;

- anaTtTtapAblH,  anaTTap/blH,
TyJIe 31a3aianapblH BIKTUMAT
CalJapblH  €CcKepe  OTBIPHI,
KOJIAHCBI3  DKOJIOTHUSIBIK  JKOHE
TOTECHIIIE XKarainapaa
menrmaep Kaobuinay.
KanbinTacatblH Ky3bIpeTTep:

- KOpUIaFaH opTara Tepic acep.l
azairy, Kayinci3IiKTi

Koa mopyas: CI'-1
Ha3Banmue

moayJisi: CounanbHo-
T'yMaHUTapHbIN

Ha3Banue AUCHUILIMHBI:
DKoJIOTHs u OCHOBBI
0€301acHOCTH
KHU3ZHEICATCIILHOCTH
IIpepexkBU3UTHI: -
IMocTpeKBU3UTHI: -

Heab: chopmupoBaTh 3HAHUS
0 OCHOBaM DJKOJIOTHH U
0e301acHOCTH
KHU3HEICATCIILHOCTH,
MO3BOJIAIOIINE AHAIU3UPOBATH
9KOJIOTUYECKUE MIPOILIECCHI,
OLICHUBATh COLIMATIBHO-
9KOJIOTUYECKHUE  TOCIIE/ICTBHS
AHTPOTIOTEHHOW JESITEITLHOCTH,
METOJIbl U TEXHOJIOTUU 3aIUThI
B UPE3BBIYANHBIX CUTYAIIHSIX.
Kparkoe onucanmue:

N3yuaer OCHOBBI ydeHUSA O
ouocdepe,  CTPYKTYpBl  H
MEXaHU3MBI BO3/ICHCTBUS
AHTPONIOTEHHBIX (PAKTOPOB Ha
ee KOMIIOHCHTBI u
COBPEMEHHBIE JKOJIIOTUYECKUE
MpOoOJIEMbI; BOMPOCH! 3aLIUThHI
OT HETaTHBHBIX  (HAaKTOPOB,
TIPEIYTIPEK ICHUS u

JUKBUJALMH NIOCIIEACTBUI
YpE3BBIYANHBIX CUTYaLUN
IPUPOJHOTO M TEXHOI€HHOTO

Xapakrepa, a  TaKk ke
IpUMEHEHHUs COBPEMEHHBIX
CPEICTB MOPaKEHUS.
PesynbTaTnl 00y4yeHus:
YMeHnus:

- OLEHMBaTh  BO3JEHUCTBUSA
9KOJIOTMUECKUX (PaKTOpOB Ha
COCTOSIHUE 3710POBbsI UEJIOBEKA;
- IIPOrHO3HPOBATH
9KOJIOTMYECKHE TPOLECCHl AJIs
IJTAaHUPOBAHUS "
OCYILECTBICHHUSI MEPONPUATHI
10 TOBBIIIEHNIO 0€30MacCHOCTH

KU3ZHEEATEIIBHOCTH;
- pPUHUMATHh DEIICHHUS B
HeOJIaronpusATHBIX
JKOJIOTUYECKHUX u

I-IpC3BI:I‘-IElI\/’IHLIX CUTyaluiax ¢C

Code of module:
SH-1
Name of module:

Social and humanitarian
Name of discipline: Social
studies knowledge
(interdisciplinary course)
Ecology and life safety basics
Prerequisites:
Postrequisites:

Purpose: to form knowledge
on the basics of ecology and
life safety, allowing to
analyze environmental
processes, assess the socio-
ecological consequences of
anthropogenic activities,
methods and technologies of
protection in  emergency
situations.

Brief description: Studies
the basics of the doctrine of
the biosphere, the structures
and mechanisms of the
impact of anthropogenic
factors on its components and
modern environmental
problems; issues of protection
from negative factors,
prevention and elimination of
consequences of natural and
man-made emergencies, as
well as the use of modern
means of destruction.
Learning outcomes: Skills:

- to assess the impact of
environmental factors on
human health;

- predict  environmental
processes for planning and
implementing measures to
improve life safety;

- to make decisions in adverse
environmental and
emergency situations, taking
into account the possible
consequences of accidents,
catastrophes, natural
disasters.

Formed competencies:

- willingness to apply
knowledge to minimize the




KaMTaMachl3 €Ty JKOHE ©31HIH
Kociou KBbI3METIH/C eHOECK
JKarJaiIapelH  JKakcapTy  YIIiH
OLTIMITI KOJIIaHyFa TalibiH O0uy;
- JKOJIOTHSUIBIK  (haKTOpJIapIbl
€CKepe OTBIPBIN, Kayilci3 eMip
CYpy  JKaFmailapelH  cakTay
TOCUIIEPiH TaHay MYMKIH/IIT1.

y4eTOM BO3MOJKHBIX
MIOCJIEICTBUM aBapuii,
Karactpod, CTUXHUIHBIX
0eCTBUH.

dopMupyemblie
KOMIIeTeHII UM

- TOTOBHOCTb  IPUMEHSATH
3HaHMUA JUId  MUHUMU3ALUN
HETaTUBHOI'O BO3JCHCTBUS Ha
OKPY’KaIOIIYIO cpeny,

oOecrieueHnss 0O€30IIaCHOCTU U
yIydIIeHUs] yCIOBHHA Tpyda B

CBOEH npodeCCHOHAIIBHON
NeSATEeIbHOCTH;

- CIIOCOOHOCTH  OCYILIECTBIISTh
BBIOOD croco6oB
MoA/Iep>KaHus 0e30MacHbIX
YCJIOBUU KU3ZHEAECATEIbHOCTH
C  YY4ETOM  DKOJIOIMYECKHUX
(hakTOpOB.

negative impact on the
environment, ensure safety
and improve working
conditions in their

professional activities;
- the ability to choose ways to

maintain safe living
conditions,  taking into
account environmental
factors.

Monayab koabl: 9I'-1

Mopyas araybl: OJIeyMeTTIK-
TYMAHUTAPJIBIK

ITon araysi: KykbIKk Herizaepi
JKOHE ChI0aiylac YKEeMKOPJIBIKKA

KapcChbl MOJICHUET
IIpepexkBusurTep:
IHocTpexkBu3uTTEp:
Makcatbl: Makcatel - OuIIM

aTymIbUTapAbl KYKBIKTBIH HET13Ti
cayiajapbl MEH WHCTHTYTTaphl,
cei0aiinac YKEeMKOPJBIKKA KapChl
MOJICHUETTIH HET1371epi, COHJai-
aK MeMJIEKeT TIeH KYKBbIKThIH
naiga 0607y, n1aMy >KOHE KbI3MET
eTy 3aHJIBUIBIKTaPhIMEH
TaHBICTHIPY

Kpickama cumarramacei: Kypce
cpI0aiimac KEeMKOPJIBIKKA KapChl
MOJICHUETTIH JaFAbUIAphIH KOHE
MEMJIEKET MeH KOFaM/IaFbl
KYKBIKTBIH HET13T1 (QYHKIUSIAPHI,
OHBIH KYKBIKTBIK MEMJICKETTIH,
a3aMaTThIK KOFaMHBIH JaMYybIHA

acepi TypaJIbl TEOPHSITBIK
OLTIMHIH JKOFaphI JIEHreiin
KaJIBIIITACTHIPA/IBI.

OKBITY HOTHKEJIepi:

- MEMJICKET ITeH KYKBIKTBIH ©3apa
1C-KUMBUIBIHBIH HETI3T1
3aHJIBUTBIKTAPBIH KOJTAHAIBI;

Koa moayas: CI'-1
Ha3zBanmue MOIYJIA:
ConuanbHO-TyMaHUTAPHBII
Ha3panue nucuMnimHbI:
OcHoBBI npasa u
AHTUKOPPYILUOHHAS KyJIbTypa
IIpepexBU3UTHI:
IMocTpekBU3UTHI:
ean: Ilenb- o3HaKOMIIEHHE
o0yJaroImuxcss C OCHOBHBIMHU
oTpacissMd ¥ HHCTUTYTaMu
IpaBa, OCHOBaMU
AHTUKOPPYINLUOHHON KYJIbTYpPHI,
a TaKXke 3aKOHOMEPHOCTIMH
BO3HUKHOBEHHUS, DPa3BUTUS U
(GYHKIIMOHUPOBAHUS
rocy/apcTBa U rpasa.
Kparkoe onucanue:
Kypc  ¢dopmupyer  HaBbIKH
AHTUKOPPYILMOHHON KYJIbTYpPBI
51 BBICOKHI YPOBEHb
TEOPETUYECKUX  3HaHUH 00
OCHOBHBIX (YHKIMSX IIpaBa B
rocyJapcTBe M OOIIecTBE, €ro
BIIUSIHUS Ha pa3BuTHe
IIPaBOBOIO rocy/apcTBa,
TPaKIaHCKOTO OOIIEeCTBa.
PesyabTaTnl 00yuenus:
® - MPUMEHSITh OCHOBHBIE
3aKOHOMEPHOCTH
B3aMMOJEHCTBHS

Code of module: SH-1
Name of module: Social
and humanitarian

Name of discipline:
Basics of law and anti-
corruption culture
Prerequisites:
Postrequisites:

Purpose: The aim is to
familiarize students with
the main branches and
institutions of law, the
basics of an anti-
corruption culture, as well
as the laws of the
emergence, development
and functioning of the
state and law.

Brief description: The
course forms the skills of
an anti-corruption culture
and a high level of
theoretical knowledge
about the main functions
of law in the state and
society, its impact on the
development of law-
based state, civil society.
Learning outcomes:

- apply the basic laws of
interaction between the




- CchI0ailac JKeMKOPJIBIKKA KapChl
MOJICHHET TEeH KYKBIKTHIH HETi3Ti
TEOPHSUTBIK ~ YFBIMIAphl  MEH
KaTeropusuiapsl Typaibl Oimimre
re 0oJ1apl;

- KYHJCIIKTI KociOu MiHAeTTepIi
11(S3110% YIIiH ceibaiinac
KEMKOPITBIKKA KapChl
MOJIEHUETKE HET13/1eJIreH
YCBIHBICTAP/IBI TYPBIC
KOJITaHaIbI;

- KYKBIKTBIK MOJICHHCTTIH JaMybl
MeH KYMBIC ictey
3aHJIBUIBIKTAPBIH AHBIKTAY YIIiH
Kazakctan  PecnyOnukachlHbIH
KYKBIK TEOPHSChl MEH chlOaiinac
YKEMKOPJIBIKKA KapChbl
3aHHAMAChIHA Tajjay O Kyprize
ajajpl.

KaabinTacaTbiH Ky3bIpeTTep:

- o3iHiH Oomamak KoCiOiHIH
epeKIe MaHBbI3IbUIBIFBIH
TYCiHEemi, KOCIOM  KYKBIKTBIK
CaHAHBIH JKETKUIIKTI JEHIeHiHe
ne 0oJIampl;

- JlaMbIFaH KYKBIKTBIK CaHa,
KYKBIKTBIK oiay JKOHE
KYKBIKTBIK MOJEHUET HeTi3iHe
KOciOM KBI3METTI JKY3€re achipa
oiy.

rocyJapcTBa U IpaBa;
e - o0najmaTh 3HAHUSAMHU O
0a30BbIX TEOPETHUYECKUX
HNOHATUAX U KaTeropusx
AHTUKOPPYILIUOHHON
KYJBTYpBI U [IPABA;
MPaBUIBHO TMPHUMEHSTh
000CHOBaHHBIE
pEeKOMEeHAALUuU
AHTUKOPPYILIUOHHON
KyJbType IJsl peLIeHus
MTOBCETHEBHBIX
npodecCuOHAIBHBIX
3ajaq;
- IPOBOJAUTH AaHAJIU3 TEOPUU
paBa M aHTUKOPPYIIIHOHHOTO
3aKoHoJaTenbcTBa PecmyOnuku
Kazaxcran st BBISIBJICHHUSA
3aKOHOMEPHOCTEH pa3BUTHUA U
(yHKIMOHMPOBAHUSI  TIPABOBOM

KYJIbTYPBI.
®opmupyemMble KOMIETEHIHN:
- 0COo3HaT  CIEUUAIBHYIO
3HAYUMOCTb CBOEW Oyaynieut
npodeccuu, obnagaeT
JOCTaTOYHBIM yYpOBHEM
poheCCUOHATLHOTO
MIPaBOCO3HAHUS;

- CHocO0eH  OCYILIECTBIATh
po¢eCCUOHAITBHYIO
JEATENLHOCTD Ha OCHOBE
pa3BUTOTO MIPaBOCO3HAHMUS,
MIPaBOBOTO MBIIIICHUS "

IIPAaBOBOM KYJIBTYPBI.

state and law;

- have knowledge of the
basic theoretical concepts
and categories of anti-
corruption culture and law;
- correctly apply sound
recommendations to the
anti-corruption culture to
solve every day
professional tasks;

- to analyze the theory of
law and anti-corruption
legislation of the Republic
of Kazakhstan to identify
patterns of development
and functioning of legal
culture.

Formed competencies:

- is aware of the special
importance of his future
profession, has a sufficient
level of professional legal
awareness;

- able to carry out
professional activities on
the basis of a developed
sense of justice, legal
thinking and legal culture.

Mopayas koasbi: OI'-1

Mopayas araybl: OJe€yMeTTIK-
TYMAHUTAPJIBIK

IIon aTayel: Inusacrany
IIpepexkBusuTTeEp:
IHocTpexkBu3uTTEP:

Maxkcatsbl: [Tonnig makcatsl Limusc
JKaHCYTIpOBTBIH  LIbIFapMallapbIH
TEPEH opl >KaH-KAKThl 3epAelney
apKBLIBI Ka3akK XaJIKbIHBIH
oneOueTiH, ©HEepiH, ACTYPIEpiH,
MOJICHHETI MEH TUIIH OarajalThIH,
ACTETUKANIBIK ~ TaJlFaMbl  KOFaphbl
TEPEH OWIBl TYJIFaHbl JAMBITY
00JbIIT TAOBLTAIBI.

Kpickama cunarramacel:  linsic
JKaHCYTIpOBTIH  HIBIFAPMANTBUIBIK

Koa monyas: CI'-1

Ha3zBanue MOJYJISA:
ConunanbHO-TyMaHUTAPHBIH
Ha3Banune qucuuNIMHbI:
WNnusicrany

IIpepekBH3UTHI:
IlocTpekBH3UTHI:

Hens: Ilenpto IUCHUIUIMHBI
ABIIIETCS pa3BUTHE TIyOOKO
MBICIISIIEH JUYHOCTH C
BBICOKHM 3CTETHYECKUM
BKYCOM, LIEHSIIEH JIUTEpATypy,
HCKYCCTBO, TpaJuLINH,
KYJIBTYpPY M A3BIK Ka3axCKOTO

Hapoza IOCPEACTBOM
rIIyOOKOr0o U BCECTOPOHHETO
V3y4EHUS MIPOU3BEICHUN

Code of module: SH-1
Name of module: Social
and humanitarian

Name  of  discipline:
Ilyastanu

Prerequisites:
Postrequisites:

Purpose: The purpose of
the discipline is to develop
a deep-thinking personality
with high aesthetic taste,
appreciating literature, art,
traditions,  culture  and
language of the Kazakh
people through a deep and
comprehensive study of the
works of Ilyas




eMipOasiHbl, €63 OHEpIH Hurepy
JKOJIBIHJIAFbl AJIFAIIKBI 13/ICHICTEPI,
KOFaMJIBIK ~ JKOHE  MEMIICKETTIK
KBI3METTEDI, opTypdi OHEp
caJlaChlHa aT CallbICYbl, TOdMaJap
’Kasybl,  TPO3aHbIH  JIaMybIHA
KOCKaH YJIeCi, JpaMaTypruschl,
aybI3 ofeOMeTi YATLIepiH >KUHAI,
JKapusuiall, 3epTTeyl KaMTBUIFaH.
OKy HoTHIKeCI:

Inmusic  ’KancyripoB MypanapbiH
Olmen;

aKbIHHBIH LWbIFApMaJIAPbIH
Tangalabl;
- IIbIFapMajiapAblH  UICSIIbIK-

KOPKEMJIITIH aHBIKTaMIbI;

- [.)KancyripoBTig oneobu
MYPACBIHBIH JapaiblFblH TYCIHE
anajpl.

Kaabinracarbin KY3bIpeTTep:
Lusic JKancyripos
IIBIFAPMAJIAPBIHBIH  Ka3aK o/1e0u
TUTIH JAMBITYyTaF bl
MaHBI3AbLIBIFBIH TYCIHY/I;
3HATKEPIIIK-IIBIFAPMAIIBUIBIK
oiilay  JaFIbUIapbIH,  YJITTHIK-
PYXaHH Mypa KYHIbUIBIKTAPbIH
Oaranaii Oyl KaJIBIITACThIPAIbI.

Nnesca XKaucyryposa.
Kparkoe onucanue:

B wu3yuenuwe Kkypca BXOAMT:
ouorpapus M. )Kancyryposa,
HepBbIe UCCIIEI0BaHUS Ha IIyTH
U3y4eHHs] HCKYCCTBa CJIOBA,
oOu1ecTBeHHAs u
rocy/1apcTBEHHast
JeSTEeIbHOCTb, €r0 MECTO B
Pa3IUYHBIX obmacTsx
UCKYCCTBa, Ka3axCKOH
JUTEPATYypOBEIUECKOW HaykKe,
HEOLICHUMBIii BKJIaJl B
¢dbopmupoBanue
XY/0)KECTBEHHbIX PUHIUIIOB
JUTEPaTyphl, HAIMCAHHUE TI0OM,

BKJIaJ B pPa3BUTHE IIPO3BI,
JpaMaTypruu, pasBuTHE
Ka3aXxCKOI'0 JIUTEPATYPHOTO
A3BIKA.

PesyabTaT 00yuenus:

- 3HAeT JINTEPaTypHOE
Hacnenue M.0Kancyryposa;

- aHAJIN3UPYyET
IIPOU3BENICHUS 1103TA;

- onpezeiseT uAeHHo-
XyJ10’)KECTBEHHbBIE
0COOEHHOCTH NMPOU3BECHUH.

- MIOHMMAET
UHIVBUAYAIBHOCTh
JUTEPATYPHOTO
M. )XXancyryposa.
®opmupyemble
KOMIICTCHIIUM:
dopmupyet
3HaYUMOCTHU

Hacjacaus

TMOHUMAaHHE
IIPOU3BENCHUN
Nnesca Kancyryposa B
pa3BUTUHI Ka3axCKOro
JUTEPATYPHOTO SI3BIKA; HABBIKU
MHTEJUIEKTYaJIbHO-TBOPUYECKOTO
MBITIJICHNUS, CITOCOOHOCTH
JIOPOKUTH LEHHOCTSIMU
HallMOHAIBHO-TYXOBHOTO
HacJeaus

Zhansugurov.

Brief description:  The
course includes:
I.Zhansugurov's biography,
first studies on the way to
study the word art, public

and state activities, his
place in various fields of
art, Kazakh literary
scholarship, an invaluable
contribution to the
formation of artistic

principles of our literature,
writing poems, contribution
to the development of prose
, drama, the development of

the Kazakh literary
language.
Learning outcome:

- knows the
literary  heritage of 1.
Zhansugurov;

- analyzes the
works of the poet;

- defines the
ideological and artistic

features of the work.

- understands the
individuality of the literary
heritage of I. Zhansugurov.
Formed competencies:
Forms an understanding of
the importance of the works
of llyas Zhansugurov in the
development of the Kazakh
literary language; skills of

intellectual and creative
thinking, the ability to
cherish  the values of
national and  spiritual
heritage.




Monyas koabl: KbC-4

Monyanb araybl:
KoMMyHUKaTHBTI-0€ICeHAUTIK
CBIHBIOBI

IIon araybl: BAK JKOHE
aKmapaTThl capanray

IIpepexBu3uTTEp:

IMocTpexkBU3UTTEP:

Makcarbl: birim  anymbutapaa
Meana Kyhenepi
KaJIBIITACTBIPYIBIH QNIEMJTIK
ypaictepi  MEH  KaruaaTTapsl
TypaJibl TYCIHIK KaJBIITACTHIPY;
opTYpii  Meaua  apHaJapIbIH
GyHKIUSIAppl  MEH — QJIEYMETTIK

MiH/IETTEepiH KapacThIpY;
anramkpliapaan bAK  okyieciHin
IBOJTIOIMSICHI TYpaJlbl TYCIHIK Oepy
Ka3ipri  3aMaHfbl  DJIEKTPOHJBIK
koHe MWHrepuer-bBAK-ka netiinri
Oacma GacbLIBIMIApPbI

Kbickaima CHIIATTAMACKI:
KoramMmeHn OaiilaHbIC  KacayblH
3aMaHayl ~ OJiCTepiH  KoJjjJaHa

OTBIPBIN, aKHapaT KypajaapblHaa
aKmaparTap =~ MeH  JIepeKTepii
OHJCYIIH KociOM  KY3BIPETTUIIK
TETIKTepiH Oineal. AIIBIK >KOHE
YKaCBIPBIH aKnmapaTTapabIH
HIBIHAWBUIBIFBIH ~ @HBIKTAI, MIKIp
anTyra, JKazyra JarJabpUIaHabl.
@doTo  nmepekTepal  CaJbICThIpa
TaNgay, KOPBITBIHABI  IIBIFapy,
HIeniM Il HiKip oinaipy
€pEeKIIETIKTepiH MEHTepeIl.
OKBbITY HITHIKEJIepi:

Harnpuiap:

- ’KacaJaTbIH KYPHAITUCTIK
MOTIHJIEP/IE KOHE (Hemece)
eHIMIEpe OOBEKTUBTLIIK
KaruJIaThIH CaKTayFa,

- QNEyMEeTTaHYyJbIK JepeKTep.i

KOFaMHBIH ~ JKOHE  JKCKEIIeTeH
AyJUTOPUSIIBIK TOIITApP/IbIH
CYpaHBICTAPHI MeH
KaXeTTUTIKTepiMEeH
OailIaHBICTHIPY;

- HaKThl MEJMaKOMMYHUKALUSIIBIK
KYHEHIH >KYMBIC ICT€Y TETIKTEepiH
€CKepe OTBIPHIN, ©3iHIH Kociou
KYPHAITUCTIK ic-opeKeTTepiH
JKY3€Ere acelpy

Kon monyasn: KAK-4
HazBanue MOIYJIs:
KomMMyHUKaTHBHO-aKTUBHBIN
KJacc

Ha3Banmue JAMCHMILINHBI:
CMU wu uHPOPMALMOHHBINA
aHaIN3

IIpepekBU3UTHI: -
IocTpeKkBU3UTHI: -

Heas:  CdopmupoBars y

00y4aroImuxcst MpeaCTaBICHHUE
O MHPOBBIX TEHACHIUSIX U
HOPUHIUIAX (dopmMupoBaHUs
MEINacHCTEM; paccMoTpeTh
GyHKIMH ¥ COLMaJbHBIE
3aJjauyd  pa3MYHBIX ~ MEJHa-
KaHaJIOoB;

aTh MpeACTaBICHUE 00
sBosonuu cucrembl CMU ot
HEPBbIX MEYATHBIX M3AAHUHN 10
COBPEMEHHBIX JJIEKTPOHHBIX WU
HNurepuer-CMU

Kpartkoe onucanue:
JucuumuinHa OXBaTBIBAET
MeXaHU3MBI
npodeccruoHaIbHON
KOMIIETEHTHOCTH npu
o0paboTke wuH(poOpMAIMU U
nanHeix B CMMU, wucnonssys
COBpPEMEHHBIE METO/IbI CBA3EH ¢
o011ecTBeHHOCThI0. CTYAEHTHI

CMOT'YT OTpeNieNsTh
INOJJIMHHOCTh OTKpBITOfI u
CEKpPETHOMN uHpOpMaIu,
KOMMCHTHUpPOBATL W  1IHCATb,
Y3HAIOT 0COOEHHOCTH
CPaBHUTEIHLHOTO aHanM3a
(boTOIaHHBIX, JieTaHus

BBIBOJIOB, BBIPKEHHSI MHEHUIA.
PesynbTaTsl 00y4yeHus:
YMenus:

- co0rogaTh TPUHITATT
O00BEKTHBHOCTH B CO3/]aBAEMBIX
KYPHAJIUCTCKUX  TEKCTaX H
(unm) mpoayKTax;

- COOTHOCHTD
COILIMOJIOTHYECKUE JTaHHBIE C
3alpocaMd U TOTPEeOHOCTAMHU
o01ecTBa 51 OTIENBHBIX
ayJUTOPHBIX TPYII;
-OCYIIECTBIISITh
npodeccuoHaIbHbIE

CBOHt

Code of module: CAC-4

Name of module:
Communicatively  active
class

Name of discipline: Media
and Information analysis
Prerequisites:
Postrequisites:

Purpose:

Brief description: The
discipline  covers  the
mechanisms of professional
competence in the

processing of information
and data in the media, using
modern methods of public
relations. Students will be

able to determine the
authenticity of open and
secret information,

comment and write, learn
the features of comparative

analysis of photo data,
drawing conclusions,
expressing opinions.

Learning outcomes: -
observe the principle of
objectivity in the

journalistic texts and (or)
products created;

- correlate sociological data
with the demands and needs
of society and individual
classroom groups;

- to carry out their
professional journalistic
actions taking into account
the mechanisms of
functioning of a specific
media communication
system

Formed competencies:
-Readiness to publish a
journalistic text (or)
product, taking into account
the requirements of the
editorial office of the media
or other media.

-To offer creative solutions
within the framework of the
implementation  of  an
individual and (or)




KanbinTacatblH Ky3bIpeTTep:

KYPHUIUCTCKUE JEHUCTBUS C

collective project in the

- BAK mHemece Oacka Meaua | yuyeToMm mexanu3moB | field of journalism.
peIaKIUACHIHBIH TayanTapeif | (YHKIHOHUPOBAHUS -To solve the assigned tasks
€CKepe  OTBIPBIN, JKYPHAIUCTIK | KOHKPETHOM when working on an
MOTIHII (Hemece) OHIMII | MEIHaKOMM YHHUKAIIHOHHOM individual and (or)
Kapusiayra JTaibIHIBIK. CHCTEMBI collective project in the
-  Xypnamuctuka canaceiHOarsl | @opMupyemMble field of journalism.
KEKe JKOoHE (Hemece) YIKBIMIBIK | KOMIEeTeHIMM: -To implement a
’K00aHbI icKe acelpy IieHOepinze | -['otroBHocTs Kk  myOaumkarmu | journalistic project within
IBIFAPMAIIBUTBIK HmIemimMaep | KypHaIUCTCKUi Teket (wim) | its  authority and s
YCBIHY. IPOAYKT ¢ ydeToM TpeboBanumii | responsible for the result.
- Xypnanuctuka canaceiHgarsl | pegakunn CMU wnm npyroro
JKEKe JKOoHE (HeMece) YOKBIMIBIK | MeIHa.
xobaMmeH JKymbIc ictey kesinzae | -Ilpeanmarath TBOPUYECKHE
KOWBUTFaH MIHACTTEPIi MICIITY. pEIIeHUs B paMKax peaau3aiun
- O3 ekimertiri meHOepiHAE | MHAMBUAYAIBHOTO ©  (WJIH)
KYPHAITUCTIK >KOOaHbI iCKE achIpy | KOJUIGKTUBHOIO  IMPOCKTa B
YKOHE HOTHXKETe )KayanTsl 0onaabl. | cepe )KypHaTUCTUKU.

-Pemate mocraBiieHHbIE 3a/1a41

npu pabote HaJ

UHAUBUAYAJIBHBIM U (WJIN)

KOJUIEKTUBHBIM ~ TIPOEKTOM B

cdepe KypHaIUCTUKH.

-Peanu3oBarh KypHaJIUCTCKUI

OPOGKT B  paMKaX  CBOHX

MOJTHOMOYH I " HEceT

OTBETCTBEHHOCTb 32 PE3YJIbTAT.
Moayab koasi: KbC-4 Koa moayns: KAK-4 Code of module: CAC-4
Monyanb ataybl: | Ha3Banue moxayJsi: | Name of module:
KoMMyHUKaTHBTI-O€ICeH TITIK KommynukaTuBHO-akTuBHBIH | Communicatively — active
CBIHBIOBI KJ1acc class
JIE): araypl: | Ha3Banue mucummauanel: | Name  of  discipline:
AxnaparTel 3epTTey/iH Teopusichl | Teopus u meronsl | Theory and Methods of
MEH dicTeEMEC UCCIe0BaHus MHPOPMAIIHH Information research
IIpepexBu3urTep: OCHOBBI npaBa u | Prerequisites:
IMocTpekBU3UTTEP: AHTHKOPPYIIIUOHHAS Postrequisites:
Makcarthbi: KynbTypa [IpepexkBU3HTHI: Purpose:
Kpickama cunarramacel: | [locTpekBU3UTBI: Brief description:  The
Axnapar xuHay, eHuey, 3eprrey | Leab: — discipline covers methods
KYpri3y, xa3zy  mporecrepin | Kparkoe onmucanue: | and experience of
MYKHAT OpBIHAAY omictepi MeH | JucuumimHa oxBatbiBaeT | thorough collection,
TOXKIpOUeciH MEHIrepe/i. | METOJbl U OMBIT TIIATEIILHOTO | Processing, research,
AKITapaTThIH IIBIHAWBUTBIFBIH | COOPA, obpabotkw, | Writing  processes. The
TEKCepylle 3epTTeYy JKYPridy MEH | MpoBeACHUs  uccienoBanuii, | student learns to conduct
KOPBITBIH/IBI IIBIFApyFa YipeHemdi. | mporeccoB mucbMa. CtymeHt | research and draw
Typai aKmapar KO3/IepiHEeH | YUUTCS npoBoauTh | conclusions when
aJIbIHFaH aKmapaTThIH | McCieqoBanuss W jgenath | checking information.
HIBIHAWBUTBIFBIH 3epTTEYliH | BBIBOABI npu nposepke | Masters the theoretical and
TEOPHMSUTBIK ~ KOHE  OMICHAMAJIBIK | HH(OpMAIIHH. OcsauBaet | methodological
HETi37epiH MEHTepe/li. ONEYMETTIK | TEOPETHIECKHE u | foundations of studying
KEJTUIep/IeH albIHFaH akKmaparrap | METOJOJIOTHYeCKHe  OCHOBHI | the reliability of




MEH  MaHBI3JIBI  aKlapaTTapibl
KUHAyJa €CKepeTiH HETi3T1
omicTemenep/ii KOJIJIaHyFa
KaOinerTi Oomanpl. DaKTUYEKUHT
omicTemenepi ApKBUIBI
aKmaparTapabl 3epTTeYIiH
TEOPHSUIBIK HETI3/IepiIH MEHIrepe,
aKMapTThI aHBIKTA Oimyre
MallIbIKTaHa bl

OKBITY HITHKEJIepi:
AKMapaTThIK-KOMMYHHUKAIUSIIBIK
TEXHOJIOTUSITAPABIH opTypii
TYpJEpiH aHbIKTAy, AaKMnaparThl,
WHTEPHET-PECypCTap/Ibl i31ey,
cakray, ©HIEy, KOpray J>KoHe
tapary OoilbiHIIa bBynaTThl JKOHE
MOOWJIBJII  CEPBHUCTEPIE KYMBIC
icte#t Oiny, xemige PR xone SMM
TETIKTEePiH MEHTEPY,

TYJIFaapanblK,  MOJCHHETAPANIbIK
MKOHE OHJIIPICTIK (KACINTIK) KapbIM-
KaTbIHAC MIHJETTEPiH Iy YIIiH
Ka3aK, OpbIC J)KOHE IIET TUIIEPIHJIe
aybI3lia KoHE jka30ala HbICaHIa
KapbIM-KAaThIHAC OPHATY.

bencenni a3zaMaTTBIK YCTaHBIMIBI
outnipy, BAK-tarel oneymerTik
MaHBI3/1bI KYOBLIBICTap MeH
IpoLecTepal TYCIHY ToCUIAEpiH
Oaranay »oHE CHIATTay, aKmapar
MeH JePeKTepPAiH  JAYPBICTBHIFBIH
TEKCepy  ONICTEepiH  MEHTrepy,
JKOOAHBIH OM3HEC-KOCTaphIH Kypa
oiy.

KanbInTacaTblH Ky3bIpeTTep:

U3y4eHUS JIOCTOBEPHOCTH
uHpOpMaLY, TOTYYCHHOU M3
pas3InYHbIX
UCTOYHUKOB.CMOXKET
IPUMEHHUTH OCHOBHbIE
IIPUEMBI, KOTOpBIE
YUUTBIBAIOTCS  IpU  cOope
uHpOpMAlUM U BAKHOU

uH(pOpMallUU U3 COLHUAIbHBIX
ceTen. N3yyaer
TEOPETUYECKHE OCHOBBI
UCCIIeIOBaHMs MHPOPMALIUU C
MOMOIUIbI0 METOJIOB MPOBEPKH
(GakToOB, YYHUTCS ONPEICISThH
uHpopMaIuio.

Pe3ynbraTnl 00y4eHus:
Onpenenarsb pa3nyHbIe
BUIEI nH(pOpPMaAIIMOHHO-
KOMMYHHUKAITMOHHBIX
TEXHOJIOTHH, yMeTh paboTaTh
B 00JayHBIX M MOOWIBHBIX
cepBHCax o MOUCKY,
XpaHEHHIO, o0paboTke,
3alUTe U PACIPOCTPAHECHUIO
uH(popMaluuy, WHTEPHET-
pPECYpCOoB, BIIAJICThH
Mexanu3smamu PR u SMM B
CETH,

yCTaHaBIWBaTh OOIICHUE B
YCTHON W MUCBMEHHOU (opme
Ha Ka3axCKOM, pPYCCKOM H

WHOCTPAHHBIX  sI3BIKAX  JUIS
perreHus 3a1a4
MEKIIMYHOCTHOTO,
MEXKYJIbTYPHOTO u
MIPOU3BOJICTBEHHOTO
(mpodeccuoHaIbLHOTO)
OOIIICHUS.

BeIpaxxats AKTUBHYIO
Ipa)xIaHCKYIO MTO3HIIUIO,
OI[EHMBAaTL H  OIMCHIBATH
CIIOCOOBI OCMBICJICHHS
00IIECTBEHHO 3HAYUMBIX

aBJIeHu# u npoueccos B CMU,
BJIQJIETh METOJAaMU TPOBEPKH
JIOCTOBEPHOCTH HH(pOpMaLuu
U JTaHHBIX, YMETh COCTaBJIAThH
Ou3Hec-TIIaH MPOEeKTa.
dopmupyembie
KOMIICTCHIIUH:

information obtained from
various sources.Will be
able to apply the basic
techniques that are taken
into account when
collecting information and
important information
from social  networks.
Studies the theoretical
foundations of information
research using  fact-
checking methods, learns
to identify information.
Learning outcomes:
Identify various types of
information and
communication
technologies, be able to
work in cloud and mobile
services for the search,

storage, processing,
protection and
dissemination of
information, Internet

resources, possess PR and
SMM mechanisms on the
network,

establish  communication
orally and in writing in
Kazakh, Russian and
foreign languages to solve
interpersonal, intercultural
and industrial
(professional)
communication.

Express an active civic

position, evaluate and
describe ways of
understanding socially

significant phenomena and
processes in the media,
possess methods of
verifying the reliability of
information and data, be
able to draw up a business
plan for a project.

Formed competencies:




Monayab koabl: KbH-3
Moayab  araysbl:
OaiiyiaHbIC Heri3aepi
IIon araysbl:
OaitmaHpICKa Kipicme
IIpepexkBusurTep:
IHocTpexkBU3UTTEP:
Makcarthbi:

Kbickama cunaTtraMachl:
CTYISHTTEPAIH Ka3ipri KOFamJarbl
JKOHE HAPBIKTBHIK SKOHOMHUKA/IAFbl
KOFAaMMEH OailIaHbpIC pedi, Kocil,
OousHec cayacbl petigeri C-HbIH
KaJBIITACybl ~ MEH  JaMYbIHBIH
MaHBI3/1bI Ke3eHaepi, OHBIH
GyHKUMsIapel,  omicTepi  MeH
HET13T1 KbI3MET OarbITTaphbl Typaibl
HET13T1 HesIap bl Urepyi.

OKBITY HITHKEJIepi:

KoramMeH OaitlaHpIic HETi31epiH,
JKapHaMasay J>oHE KOFaMfa ocep
€Ty TOCUIAEpIH KOHE TEOPUSUIBIK
HeTi37ep/i, KOMMYHUKAIUs
oMiCTepiH, OYKapaJbIK akmapar
KYpaJ1apbiH )o0anayabpiH
3amaHayu epekieniktepin, BAK
APKBLIBI TarChIpMaTapabl
OpbIHIAyFa WIBIFY OficTepl MEH
TOCUIEPIHIH KYHeCiH MeHrepy,
MeAWa CcayaTThUIBIK  HeETri3fepiH
o611y, PR >xanpnapsin Tangai Ouy.
KanabinTacaTblH Ky3bIpeTTep:
Oacmace3 KOH(epeHIMsIIaphbIH,
npe3eHTAlUsIapIbl  YIUBIMAACTHIPY
KOHE OTKI3y JaF IbUTAPBIH
KaJIBIITACThIPA/IbI;

-Tpecc-pen3 jKacay JIaF IbUIaphl;

- HWurepnerre xoHe TenedoH
xenuepinae Iluap-kammanusmnap
JKYPri3y JaFIbUIapblH MEHT€PIeH.

Korammen

Korammen

Koa monyas: OCO-3
Ha3zBanne moaynasi: OCHOBBI
CBsI3€i ¢ 00LIECTBEHHOCTHIO
Ha3Banue 1uCUUNJIMHBI:
BBenenne B cB3M  C
00111eCTBEHHOCTHIO
IIpepexkBU3UTHI:
IMocTpeKBU3UTHI:
Heab:npuoOperenue
CTyJIeHTaMU 0a30BBIX
MPEJCTAaBICHUI O POJIM CBS3EH
c 00111eCTBEHHOCTHIO B
COBPEMEHHOM  00IlleCTBE H
PBIHOYHOM 3KOHOMHUKE,
BaXHEHIIINX JTamax
cta”HoByieHuss u passutus CO
Kak  mpodeccuu,  OTpaciu
OusHeca, ee GyHKIHSIX,
METOJ1aX " OCHOBHBIX
HAIPAaBICHUSAX JIEATEIbHOCTH.
Kparkoe onucanue:
Paccmotpenst STarnbl
CTAaHOBJICHUST W  Pa3BUTHI
OCHOB COBPEMEHHBIX CBSI3EH C
001ecTBeHHOCThIO.  CTyIeHT
MOHMMAET OCHOBHBIE CHCTEMBI
CBSI3CH C OOIIECTBEHHOCTHIO H
B3TJISL/IbI HCcleIoBaTeNeH,
y3HAeT CYIIHOCTh, 3HAYCHUE,
poJib CBsI3EU C
00111eCTBEHHOCTHIO B
olmectBe W OCOOEHHOCTH
pazButus PR B coBpeMeHHOM
rpaxaaHCKOM oOrmiecTBe.
ByayT W3y4eHBl TPHYUHBI
BOCTPEOOBAHHOCTH CBsI3el C
00111eCTBEHHOCTHIO B
pa3BUTUU o0riecTBa u
MpuOOpEeTEeHN HABBIKOB U
BO3MOXXHOCTEl JJIi HOBOTO
oOumieHust ©  pa3paboTaHBbI
OCHOBBI MPOQECCHOHATH3MA.
Pe3yabTarsl 00yueHus:
Bnagerp ocHOBaMu CBsi3ei C
OOIIIECTBEHHOCTBIO,
crioco0amu peKJIamMbl u
BO3JENUCTBUA Ha OOIIECTBO, U
TEOPETUYECKIMH  OCHOBaMH,
METOJIaMH  KOMMYHHKAITUH,
COBPEMEHHBIMH CIielu(UKaMu
nr3aitHa Macc-Menua,
CHUCTEMON METOJIOB U MPUEMOB

Code of module: PRB-3
Name of module: Public
relations basics
Name of discipline:
Introduction  to
relations
Prerequisites:
Postrequisites:
Purpose: students acquire
basic ideas about the role
of public relations in
modern society and the
market economy, the most
important stages of the
formation and
development of SO as a
profession, business
branch, its  functions,
methods main
activities.

Brief  description: It
examines the stages of

public

and

formation and
development of  the
foundations of modern

public relations. Be able to
understand  the  basic
systems of public relations

and the  views of
researchers. The student
learns the essence,
meaning, role of public
services in society and
features of the
development of PR in

modern civil society. The
reasons for the need for
public communication in
the development of society
and the acquisition of
skills and opportunities for
new communication, the
basics of professional
skills are developed.

Learning outcomes:

Master the basics of
public relations, methods
of advertising and
influencing society, and
theoretical foundations,
methods of
communication, modern




Beixoga uepes CMU nHa
BBIIIOJIHCHUC 3ajJa4, 3HATh
OCHOBBI MEIMArpaMOTHOCTH,

ymMeHue aHamusuposars PR
JKaHPBI.

®opmupyemble

KOMIIeTeHIuH:  GopMHUpYET
HaBBIKU OpraHu3alii H
IIPOBECHUS pecc-

KOH(EpEeHIIHIA, TPE3CHTALIN;

- HaBBIKM COCTaBJICHUS Ipecc-
PENN30B;

- BJIaZI€ET HaBbIKAMU
nposeneHus IImap-kamnanui
B UHTepHeTe u TenedOHHBIX
CeTsX.

specifics of mass media
design, a system of
methods and techniques
for getting out through the
media to perform tasks,
know the basics of media
literacy, the ability to
analyze PR genres.
Formed competencies:

develops the skills of
organizing and conducting
press conferences,

presentations;

- skills of making press
releases;

- has the skills of
conducting PR campaigns
on the Internet and
telephone networks.

Mopayas koasi: KBH-3
Moayabs  araysbl:
OaiiyiaHbIC Heri3aepi

Korammen

ITon araywi: Korammen Oaiinanbic
TapuXbl

IIpepexBusuTTEp: Korammen
OailmaHpICKa Kipicme
IMocTpekBU3UTTEP:

Makcatbl: byl KypCTbIH MakcaTbl
KOFAaMHBIH ~ TYpJl  cajajapblHa
KOFaMMeH OailaHbIC KOHIHJET]

OoJarrak MaMaHIapIbIH KYKBIKTBIK
JKOHE aJaMrepIilik MOJACHHUETIH
KAJBIIITACTBIPY ~ JKOHE  apTTHIPY
OoJ1bI TaOBLTAE.

Kpbickaima
binimrepnep
KapHaMa
Ma0JIMK
MOHIH,

CHIIATTAMACHI:
Kypc  OapbIchIHIA

Tapuxbl MEH KaTap
PWIICHIITH3  YFBIMBIHBIH
MarbIHACBIH, KOFaMJIarbl
poemiH, ONeMIIK  KOHE  O3BIK
enepaeri PR-nv1H namy
epeKIIeTiKTepiMeH TaHBICHIII,
O31HJIIK TIAaWbIM KaJbIITACTHIPAIbI.
Enimizgeri mabiauk — puiieimiH3
JKOHE cascu KapHaMa
MoceJeNepiHiH Typaibl
cabakTacTeIpa OTBIPBITI,
KapHaMaJIblK OWIBIH TXipHOeciH
yipeHemi. ONeMIiK JeHreiaeri
JKapHaMaHBbIH JaMy epeKIIeTKTepi
MEH JKapHama >kacay OJICTepiH,

pemi

Koa moayns: OCO-3
Ha3zBanne moayasi: OCHOBBI
CBsi3ell ¢ 00LIECTBEHHOCTHIO

Ha3zBanmue AUCHMIINHBI:
Ucropus CBsI3EU c
00111eCTBEHHOCTHIO

IIpepexBu3urtni:BeecHue B
CBSI3U C OOIIECTBEHHOCTHIO
IHocTpeKkBHU3HUTHI: -
Heasn:llensro maHHOrO Kypca
aBnsercs (opmupoBaHue U
MOBBIIICHWE  IIPaBOBOM U
HPaBCTBEHHOMU KYJIbTYpPBI
Oyaylmux CIENHATIMCTOB 0
CBSI35IM C OOIIECTBEHHOCTHIO B
paznuyHBIX cepax obmiecTna.
Kparkoe onmcanume: B xoze
Kypca CTYIEHTbl O3HAKOMSTCS
C UCTOpUEH peKIIaMBbl, a TaKXKe
C CYIIHOCTBbIO, 3HAuEHUEM,
POJIBIO CBsA3eH c
00IIECTBEHHOCTHIO B
o0I111eCTBE, 0COOEHHOCTAMU
pazButus PR B wMupe wu
MEPEeIOBBIX CTPaHaxX, a TaKXKe
dbopMupyIOT COOCTBEHHBIE
UJeu. OO6yyarommmiics
MOCTUTAET OMBIT PEKJIAMHOTO
MBIIUICHHSI, CBSI3BIBAs POJIb
nuapa u MOJINTUYECKON
peKiIamMbpl B CTpaHe, Yy3HaeT
0COOEHHOCTH pa3BUTHUS

Code of module: PRB-3
Name of module: Public
relations basics

Name of discipline:
History of Public relations
Prerequisites:
Introduction  to
relations
Postrequisites: -
Purpose: The purpose of
this course is to form and
improve the legal and
moral culture of future
public relations specialists
in various spheres of
society.

Brief description:
relations During the
course, students will get
acquainted with the history
of advertising, as well as
with the essence, meaning,
role of public relations in
society, the peculiarities of
the development of PR in
the world and advanced
countries, and also form
their own ideas. The
student comprehends the
experience of advertising
thinking, linking the role
of PR and political

public




CUTIaThl MeH Oepiry OarbITTapbIH,
UJCSUTBIK HETI3JepiH, Typiepi MeH
TYCTepiH, GopMangapbl MEH HeEri3ri
TaHBIM QIICTEPiH MEHIepe/Il.

Oky HITHMIKeCI: STUKAHBIH
KasnbinTacy TapuxelH PR xoHe
KociOM MiHe3 KYJIBIK II€H 3THKa
KOJCKCTEPiH Oinei;

-1ap-3TUKa CaJlaChIH/IaFbl
CTYISHTTEPAIH JaFabplIapbl MeEH
JIaF IBLIAPBIH KETULIIPY;

- ©3 KbIBMETIHIE KOFaMMCH
OailylaHbIC callaChIHIAaFbl PETTEYIIH
OelipecMu TOCIIIEPIH KOJIIaHAIBI;
KanbinTacatblH Ky3bIpeTTep:

-  PR-3TUKaHBIH  KaTErOpUSIIBIK

peKJIaMbl MUPOBOTO YPOBHS U
METO/I0B PEKIIaMbl, XapaKTep U
HarpaBJIeHUE nepeaay,
MHUPOBO33PEHYECKHE OCHOBHI,
BUAbl M 1BeTa, (GOpMBI U
OCHOBHBIE METO/IbI TO3HAHUSI.
Pe3yabTaTr 00yyeHus:

3HAeT HCTOPHUIO
craHoBieHUs d3Tuku PR wm
KOJIEKCHI MPO(ECCHOHATBEHOTO
MOBEJICHUSI U 3TUKH;
-COBEPILICHCTBOBAHUE YMEHUU
U HaBBIKOB paOOThI CTYJCHTOB
B 00JIaCTH NMUAP-ITHKH;
-[IPUMEHSET B cBoei
NEeSITeTbHOCTH He(hOpMalIbHBIC

advertising in the country,
learns the features of the
development of world-
class  advertising and
advertising methods, the
nature and direction of
transmission, ideological
foundations, types and
colors, forms and basic
methods of cognition.
Learning outcome:
-knows the history of the
formation of PR ethics and
codes of professional
conduct and ethics;

- improving the skills of

anmapaThlH KOJIJaHa OTBIPBIN, ©3 | CrmocoObl  peryaupoBanus B | Students in the field of PR
OWJIApBIH KAJBINTACTHIPAIbI JKOHE | 00JacTh CBsI3ei c | ethics;
oinmipeni; 00IIIeCTBEHHOCTHIO; - applies informal methods
- KOFaMMeH Oaitnanbic | @opMUpyeMble of regulation in the field of
caJlaChIHAAFbl  KBI3METTIH  TEpPiC | KOMIETEHIMH: public relations in its
TOKIpUOECiH Talkpuiayaa e3iHiH | - popMypyeT u BeIpaxkeT cBou | activities;
OeyiceH/ll  YCTaHBIMBIH KOPCETEIl | MBICIH, ucnone3ys | Formed competencies:
JKOHE  KociOm  opTaga  JKOHE | KaTeropHajabHBIN ammapar | - forms and expresses his
Oykapanblk caHaga "kapa" PR | nmuap-aTuku; thoughts using the
dKoHe  0acka Ja  JKarbIMChI3 | - HPOSIBISICT CBOIO akTHBHYro | categorical apparatus of
KYOBUIBICTAP/IBIH CAJIIAPBIH CHCEPY | mo3unuio B obcyxkaenuu | PR ethics;
OOWBIHIIA CBHIHAAPIBI  KaJamJap | HeraTUBHOMN npakTuke | - Shows its active position
YCBIHA/IBI. nesTenbHOCTH B cepe cBszeit | in discussing  negative
c OOIIECTBEHHOCTHIO u | practices in the field of
npejanarath KOHCTpykTuBHbIC | public  relations  and
[Iaru o IpeoIONIEHUI0 | Propose constructive steps
nocJeACcTBH «deproro» PR u | to overcome the
JIpYruX HEraTHBHBIX siBIeHuit | consequences of "black”
B nipodeccuonanproii cpene u | PR and other negative
MacCOBOM CO3HaHUH. phenomena in the
professional environment
and mass consciousness.
Monayas koasi: KBH-3 Koa moayas: OCO-3 Code of module: PRB-3
Moayabs  ataybl: Korammen | HazBanme momyasi: Ocuosbl | Name of module: Public
OaiiJiaHbIC Herizaepi CBSI3EU C OOIIECTBEHHOCTHIO relations bhasics
IIon  arayei: Kommynukarus | Ha3Banue aucmunianeer: | Name of  discipline:
TEOPUSACHIHBIH HETi31epi OCHOBBI teopuu | Fundamentals of
IIpepexkBu3uTTEp: KoramMMeH | KOMMyHHUKALIUH Communication Theory
OaiiaHbICKa Kipicme IpepexBusurni:Brenenue B | Prerequisites:
IMocTpexkBU3UTTEP: CBSI3U C OOIIIECTBEHHOCTHIO Introduction to  public
Maxkcarbi: Crynentrepae kasipri | [locTpeKBH3UTHI: - relations
KOFaM/JIaFbl korammeH | Heab:  @opmupoBanue y | Postrequisites: -
0alIaHBICTBIH PO  MEH OpHBI | CTYAEHTOB cHucTemarndeckoro | Purpose: Formation of
Typajbl XyHerni OLTiMIl, KOFAMMEH | 3HaHHsI O POJIM U MecTe cBsizel | students' systematic

OaiinaHeIcTa KOJIIaHBLIATBIH

c 00IIECTBEHHOCTHIO B

knowledge about the role




omicTep, TeXHUKaJIap MeH
TEXHOJIOTUAIIAP, PR-KbI3MeTTIH
Heri3ri OarbITTapbl MEH cajiajapbl
Typaibl OUTIMIII KaJIbIITACTBIPY.
Kpickama cunarramacsoi: Kazipri
TaHJaFrbl KOMMYHUKAIUS YFBIMBbIHA
Kipicme xacai OTBIPBHITI,
KOMMYHHKAIUSUTBIK  OaliTaHBICTBIH
KaHapy CHUTIAThIH TYCiHe/I].
AKMaparTsl i37ey, JKUHAY, CaKray,
eHJIeY KOHE Taparyra
KOMMYHHKAIUSUTBIK  OaiTaHBICTBIH
BIKIIAJIBI €PEKIIe EKEHIH TYCiHY.
KommyHukarnmst TEOPHSCHIHBIH
HETrI31H CaJTyIIbUIAPAbIH
nanbIMAapHI, TYCiHAIpMEepi,
eHOeKTepiHe Tayjay Kacail anajpl.
KommyHuKarmst YFBIMBIHA
TEOPHSUIBIK HETI3 CallylIbliap MEH
3epTTeyIIIepIiH TEOPHSIIBIK
NMalbIMIAPBIH HETI3re ajla OTBIPHIIL,
OYTiHT1 ypHiCKe cumarrama »)acam
anajpl. KommyHuKaTHBTIK
TEXHOJIOTHSUIApAbl CasiCH Kyilene
KEHIHEH naiganany TypaJibl
C.bmxk, A.bamamona, ®.Mnpsicos
eHOGKTEpiHIH TEOPHSUIBIK JKOHE
TOKIPOMETIK  MaHbI3Bl  TYypaJibl
FaJIIMIAp/bIH FBUIBIMU MIKIpJepl
MEH TYXXBIPBIMIAPBIH CaJbICTHIPA
anaapl. KociOn KOMMyHUKAIIUSTHBIH
3aMaHayu onicrepi MEH
KYpaJlJIapblH MEHTepe/i.

Oky HoTHIKeCI:
AKIapaTThIK-KOMMYHUKAIHSITBIK
TEXHOJOTUSITAPABIH opTypii
TYpJACpiH TaijanaHy, HHTEPHET-
pecypcrap,  akmaparTel  i37ey,
caKTay, OHIeY, KOpray IKoHE
TapaTy JOHIHJIEri OYITThl >KoHe
MOOWJIBJII  CEPBUCTEPIEC  KYMBIC
xacail amy, okemigeri PR xome
SMM TETIKTEepiH MEHrepy,
TYJIFaapanblK,  MOJCHHETAPANIbIK
’KOHE OHIIPICTIK (KOCINTIK) KapbIM-
KaThIHAC MIHJETTEPIH eIy YIIiH
Ka3akK, OpBIC JKOHE IIET TULIEPIHIIe
aybI3lIa KoHE jka30ala HbICaHIa
OaillaHbIC OpHATY.

Korammen OaiimaHpic Heri3iepiH
MEHTrepe OTHIPHII, KapHama jkacay
MEH  KOFaMfa  BIKIAl €Ty

COBPEMEHHOM oOmecTBe,
3HaHHUA O MCTOOAaxX, TCXHHKaX
u TEXHOJIOTHSIX,
INPUMCHACMBIX B CBA34AX C

00IIECTBEHHOCTHIO, OCHOBHBIX
HanpaBieHusix u cgpepax PR-
JeATEIILHOCTH.

Kparkoe onucaHue:
Huctunnuna 0o0yuuT
MIOHUMATh IPUPOTY
0OHOBJIEHUS o01IeHMS,
O3HAaKOMHUT C KOHLENUUeH
COBPEMEHHOTO OOLICHHUS.
[ToMOXeT TOHSATh BIHSHHE
KOMMYHHUKAIlUM Ha  TIOWCK,
cbop, xpaHeHue, oOpabOTKy U
pacmnpocTpaHeHHe

uHpopmanuu. CryneHnt

CMOXXET aHAJIU3UPOBATh HJICH,
WHTEpPIpETallM W paboOThI
OCHOBOIIOJIO)KHUKOB ~ TEOPUU
KOMMYHHUKAIIHIH, CMOJKET
OITHCHLIBATh CErOHSIIHIE
TEHJEHIIMNA, OCHOBBLIBAsCH Ha
TEOPETHUUECKHUX B3IJIsJ1aX
OCHOBOITOJI0KHHUKOB u
HCCIeMOBaTeICH  KOHIICIIIIUHN
KOMMYHUKAaIUH. MosxHO
CpPaBHUTH HAYYHBIC B3TJISIBI U
BBIBO/JIBI YUEHBIX 0
TEOPETUYECKOMN 51
MPaKTUYECKOU 3HAYUMOCTHU
pa6ot C. bika, A. banamosa,
®. UnpscoBa 0 TOBCEMECTHOM
HCIIOJIb30BAaHUU
KOMMYHUKaTUBHBIX
TEXHOJIOTUH B TIOTUTHYECKOM
CHCTEME. OcBauBaeT
COBpPEMEHHBIE  METOABl U
WHCTPYMEHTBI
po¢eCCHOHAIIBHOTO
OOIIICHUS.

Pe3yabTaTt 00y4yeHus:
-Onpenensite pa3nuyHbIe
BUEI nH(pOpMaITHOHHO-
KOMMYHHUKAIIMOHHBIX
TEXHOJIOTHH, yMeTh palboTaTh
B 00JaYHBIX ¥ MOOMIBHBIX
cepBucax o MTOUCKY,
XpaHEHHIO, o0OpaboTke,
3aIATe W PACTIPOCTPAHCHHUIO
nH(popMaIuy, WHTEPHET-

and place of public
relations in modern
society, knowledge about
methods, techniques and
technologies used in public
relations, the main
directions and areas of PR
activity.

Brief description: The
discipline will teach you to
understand the nature of
the renewal of
communication, to
familiarize you with the
concept of modern
communication. It will
help to understand the
impact of communication
on the search, collection,
storage, processing and
dissemination of
information. The student
will be able to analyze the
ideas, interpretations and
works of the founders of
the theory of
communication, will be
able to describe current
trends based on the
theoretical views of the
founders and researchers
of the concept of
communication. It s
possible to compare the
scientific ~ views  and
conclusions of scientists
about the theoretical and
practical significance of
the works of S. Black, A.
Balashov, F. llyasova on
the widespread use of
communication
technologies in the
political system. Masters
modern methods and tools
of professional
communication.
Learning outcome:

Use of various types of

Information and
communication
technologies. Ability to




TOCUIIEPIH MEHTIepY,
KOMMYHHKAIMSI MEH OaillaHbICKa
TYCYIlIH TEOPHUSIBIK HETI3/CpPiH,

omicTepiH, Macc-Menua MeH
OcitHenepIix IU3aHIIK
epeKIIeTiKTepiH 3amMaHayu
TYPFbIIa MEHTepin, MIiHACTTEeP/ Il
OpBIHJIAYFa BAK apKbLIbI
IIBIFYIbIH oic-TocUIIepiHiH
KYWECIH MEHrepy, Meauacayar
Herizin  Oimy, PR  >xaHpnapein
TaJlJau any.

KaabinTacaTbiH Ky3bIpeTTep:
CTYJIEHTTEp/C KOFaMMeH OalaHbIC
JKOHIHAErlT  MaMaHHBIH  Kociou
MiH/IETTEpl, STUKAIBIK HOpMalIaphl
MEH  MIHE3-KYWIBIK  epexelnepi
TypaJIbl TYCIHIK KaJBIITACThIPA/IbI

- CTYIEHTTEPC KOFaMMEH
OallylaHbIC JKOHIHJIET] MaMaH
MTO3UIUSIChIHAH QIIEYMETTIK
HIBIHABIK KYOBUIBICTApBIH Talfay
JIaF TbLTAPBIH KaJIBIIITACTBIPAIBI
CTYIEHTTEPAl PR JlaMYBbIHBIH
MaHBI3/bI TEHACHIMSIIAPBIMEH
TaHBICTHIPAIBI

pecypcos, BIIAJETh
Mmexanm3mamu PR u SMM B
CETH, yCTaHABJIMBAThH OOIIEHNE
B YCTHOM UM IIMCBMEHHOU
dbopme Ha Ka3aXxCKOM,
PYCCKOM ¥ MHOCTPAHHBIX
SI3bIKaxX I pelIeHUs] 3ajady
MEXKJIHNYHOCTHOTO,
MEKKYJIbTYPHOTO u
MIPOU3BOJICTBEHHOI'O
(mpodheccrnoHaIbLHOTO)
0OIICHUS.

- Bnagete ocHOBaMHU CBS3EN C
OOIIECTBCHHOCTHIO,
criocooamMu peKIamMbl u
BO3JICKCTBHUSA HAa OOIIECTBO, U
TEOPETUYECKUMU  OCHOBaMH,
METOAaMH KOMMYHUKAIUH,
COBPEMEHHBIMH CITeli(PUKaMH
JIn3aitHa Macc-Meaua,
CHUCTEMOM METOJIOB U IIPUEMOB
Bbixoga uepes CMU Ha
BBIIIOJTHEHHWE  3a/Ja4, 3HATh
OCHOBBI  MEIMArpaMOTHOCTH,
ymMeHue aHamusuposarb PR
JKaHpBI.

®opmupyemble
KOMIICTCHIIUM:

dbopmupyeTr |y  CTYJIEHTOB
IIPEJICTaBICHHUE 0
PO eCCHOHATBHBIX
00513aHHOCTSIX, THUYECKUX
HOpMax U IpaBHJIax

MMOBEJCHHS CITeIHalIucTa II0
CBSA3SIM OOIIIECTBEHHOCTDIO

- (Qopmupyer y CTyAeHTOB
HaBBIKM  aHalh3a  SBJICHUH
COIMaJIbHOM
JNEUCTBUTEIILHOCTH C MO3UITHI
CHEIHAJINCTa II0 CBS3AIM C
OOIIIECTBEHHOCTBI0 3HAKOMMT
CTYyIGHTOB C Ba)XHEHIIUMU
TeHJACHUUAMU pa3BuTusa PR

work in cloud and mobile
services for internet
resources, search, storage,
processing, protection and
dissemination of
information. Mastering the
mechanisms of PR and
SMM in the network.
Establishing
communication in oral and
written form in Kazakh,
Russian ~ and  foreign
languages to solve the
tasks of interpersonal,
intercultural and industrial
(professional)
communication.

Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
Images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze
PR genres.

Formed competencies:

forms students'
understanding of
professional

responsibilities, ethical

norms and rules of conduct

of a public relations
specialist

- develops students' skills
in analyzing the
phenomena of  social
reality from the
perspective of a public
relations specialist,

introduces students to the
most important trends in
the development of PR




Mopnyas koasr: KIITH-5
Monayab araybl:
medepJik Herizaepi
IIon aTaysl: Menuancuxonorus
IIpepexBusutTTEp: Korammen
OaitmaHpICKa Kipicme
ITocTpexBusuTTED:

MakcaThl: JKYPHAJIMCTHKAAA
3aMaHayW  JIeHreiiie  “KyMbIC
icreyre  Mamanaap  jaasipJay
Ke3inge OyKapajbIK
KOMMYHUKAINSHBIH
NMPAKTHKAJIBIK
MCUXO0JIOTUSICHIHBIH apHaiibl
cajlacblH Mrepy KasKeTTLIiriH
KaHAFaTTaHABIPY.

OKy HoTHIKeCi: bykapansix
KOMMYHHKAITUSFBI ICUXOJIOTHUSHBIH
JKaIIbl  TCOPUSIIBIK — HETI37EpiH,
HETI3T1 KOHIIEIIIASIIBIK,
YCTaHBIMAAPBl ~ Typajbl  TYCIHIK
amagel.  KociOm  KapbIM-KaTbIHAC
JKacayJarbl azamIapabg
TICUXOJIOT HISUTBIK epEeKIIEIITiH,
KapbIM-KaThIHBIC OpeKeTiHIer1
TICUXOJIOT HISUTBIK KOHUI-KYHIH
acepiH, cyx0at Kacayna
KBI3METKEPIIH OpeKeTiHer1
MICUXOJIOTHSUIBIK ~ €peKIIeNiKTepiH
KapacThIPAJIbL.

OKBITYABIH HITHAKECH

KYKBIKTBIK, YKOHOMUKAJIBIK,
KOCIIKEPIIiK, OHIIPICTIK,
OKOJIOTHSUTBIK ~ OPTaaFbl KOHE
cpifaiimac KEMKOPJBIKKA Kapchl
casicaTTarbl KOFaMJIBIK OJICYMETTIK
MaHBI3/1bI KYOBLIBICTAp MeH
IpOLECTePal 3epleNeyae 3epTTey
omictepi  MEH  MHHOBAIMSUIBIK
Tociaepi Oaranay >koHE KOJAaHy
KaOlJIeTiHE HE.

Koacion

KanpInTacaTblH Ky3bIpeTTep:

OpbIC  JKOHE IeT  TUIAEPiHIH
HOpMaJlapblHa, ©3T¢ Je Oenri
KyHenepiHin epeKIIeNiKTepiHe
colikec KoraM MeH HMupycrpus
Tajgam  eTeTIH  MeIuaTeKCTepi

XKoHEe (Hemece) meawa eHIMAEP/Il
XKoHE (HeMece) KOMMYHHUKAITUSIIBIK
OHIMIEP Il JKacay KabineTi

Konx monyas: OIIM-5
Ha3Banue moxyssi: OCHOBBI
npogeccuoHaIbLHOI0
MacTepcTBa

Ha3zBanmue AUCHMIINHBI:
Menuancuxonorus
[IpepekBusutel: BBenenue B
CBSI3H C OOLIECTBEHHOCTHIO
IToCTpeKBU3UTHI: -

Hean: YOBJIETBOPUTH
MOTPEOHOCTh B OCBOCHHH
CIIeIaIbLHON BETBU
MPAKTUYECKON  TICUXOJIOTUM
MacCOBBIX KOMMYHUKAaIi
npu MOATOTOBKE
CHEIUAIMCTOB A1 paboThl B
JKYPHaJIUCTUKE Ha
COBPEMEHHOM YPOBHE.
Kparkoe onucaHme:
Obyuaromuiics MOJIy4aeT
MIPE/ICTABIICHHE o0mmx
TEOPETHUUECKHUX OCHOBAax
MICUXOJIOTHH, OCHOBHBIX
KOHIIETITYaJIbHBIX TPUHIIAIIAX
MacCcoBOM KOMMYHUKAaIUU.
V4auTbeIBatoTCs
MICUXO0JIOTHYECKUE
0COOEHHOCTH Jronen B
npodeccCuoHaTEHOM
OOIICHHUH,
MICUXOJIOTHYECKOTO
HACTPOCHHUS B
MICUXO0JIOTHYECKUE
OCOOEHHOCTH COTpPYAHUKA IIPU
co0eceI0BaHUN.

PesyabTaT 00yuenus:
Ob6nanatp CIIOCOOHOCTBIO
OIICHUBAaTh W  TPUMEHSATH
METO/Abl  MCCIIEIOBaHUS U
WHHOBAIIMOHHBIE TIOAXOABl K
OCMBICJICHUIO OOIIECTBEHHBIX
COITHATHHO 3HAYUMBIX
SBJIEHUA U  TPOLECCOB B
MPaBOBOM,  IKOHOMHYECKOM,
MpeANPUHUMATENbCKOM,
IIPOU3BOJICTBEHHOM,
HKOJIOTUYECKON cpefie u
AQHTUKOPPYINIIMOHHON
MOJINTHKE.

®opmupyembie
KOMIIETCHIIUN:

00

BJIHUSAHUEC

OOIIECHMH,

Code of module: FPS-5

Name of module:
Fundamentals of
Professional Skill

Name of  discipline:
Media Psychology

Prerequisites:

Introduction to  public
relations

Postrequisites: -

Purpose: to satisfy the

need to master a special
branch of the practical
psychology  of  mass
communications when
training specialists to work
in journalism at a modern
level.

Brief description:  The
student gets an idea of the
general theoretical
foundations of psychology,
the  basic  conceptual
principles of mass
communication. The
psychological
characteristics of people in
professional
communication, the
influence of psychological
mood in communication,
the psychological
characteristics  of  an
employee  during an
interview are taken into
account.

Learning outcome:

To possess the ability to

evaluate and apply
research  methods and
innovative approaches in
analyzing socially

significant phenomena and

processes in the legal,
economic, industrial,
environmental and anti-

corruption policy.

Formed competencies:
the ability to create media
texts and (or) media
products and (or)




- CIIOCOOHOCTH CO31aBaTh
BOCTpPEOOBAaHHBIC OOIIECTBOM
U UHJIYCTPUEH MEIUATEeKCThl U
()  MeAuanpoOAayKThI, U
(W)  KOMMYHHKAIlHOHHBIS
MPOJAYKTHl B COOTBETCTBUU C
HOpMaMu pyccKoro U
WHOCTPAHHOTO SI3BIKOB,
0COOCHHOCTSIMU MHBIX
3HAKOBBIX CHCTEM

communication products in
demand by society and
industry in  accordance
with the norms of Russian
and foreign languages, the
peculiarities of other sign
systems

Monyns koasr: KIITH-5

Monyne araysl: Kocibu mebepiik
Heri3nepi
IIan araysl:
anicreMeci
IIpepexBusurrep: -
[TocTpekBU3UTTED:

Makcarbl: KOMIIAaHUSA UMHUIDKIHIH
omOe0an Oeneliu
KAJIBIITACTBIPYIBIH MOHI  Typasbl
TYCIHIK  KaJbIITAaCTBIPY  JKOHE
)obanay, COHIali-aK CTYACHTTEpi
nupibIK  OpTajarbl  3aMaHayu
oenenmi TEXHOJIOTUSIIAPMEH
TaHBICTBIPY JKOHE KOPHOPATUBTIK
oenenai PR-1a KOMMYHUKAIUSITBIK
Kypalgap MeH KOMMYHHUKATHBTIK
oicTepl Maianany JIarablIapbiH
bepy

Kbickama cunarramacbl: IloH
ICKepIIIK HeMmece KociOu WMMUKII

benenni Gackapy

KAJIBIITaCTBIPy — €pexesiepl  MeH
HOpMaJlapblH,  YKbIM  OeJelniH
KAJIBIITaCTBIPY 1aF bl Her13r1
HIapTTap.ibl, UMHJDKMEHKUHT

TEOPUSCHIH, HETI3T1 YFhIMJIAp MEH

TePMHUHJIEP/I1, ICKEPIIK Ke3JeCcyiep
OTKI3y TOCUIZIEPiH, OTKI3y
dbopManapeiH, e3apa  iC-KUMBLI
epexenepin yipereni. bimimrep

0ackapy KbI3METIHIH Jaf/AbUIapbIH,
ocep ety QopManapsiH, Oackapy
TEOPHSICBI ~ MEH  9JliICHAMAJIBIK
KyHeciH yHpeHel.

Oky HoTHIKeCI:

Korammen Oailnanbic Herizzepi
MEHIrepe OTBHIPBII, JKapHama jkacay
MEH  KOFaMFa  BIKIMal €Ty
ToCUIIepiH MEHrepy,
KOMMYHHKAIMsl MeH OailllaHbICKa

Koa moxymns: OIIM-5

Hazpanue wmonynsa: OCHOBBI
npodecCuoHaIbHOIO
MacTepCcTBa

Ha3Banmne AUCHHUILINHBI:
Meronsl yIIPaBICHUS
pernyrauuen
IIpepexBU3UTHI:-
ITocTpekBU3UTSHI: -

Hean: chopMUpOBaThH

NPEJCTAaBICHUE O CYIIHOCTH
(dhopMHUpPOBaHUS peITyTaIllun

UMUJPKa ~ KOMIIAHUHM,  Kak
YHUBEPCAIBHOU

JEATEIIBHOCTH 110 U3YYEHUIO U
IIPOEKTUPOBAHUIO

pEenyTallMOHHOW MOJIUTUKH, a
TaK)K€ 03HAaKOMUTH CTYJEHTOB
c COBPEMEHHBIMU
penyTalMOHHBIMU
TEXHOJIOTUSIMHU B LU(POBOH
cpelie ¥ 1aTh HaBBIKU
MCIIOJIb30BaHUs
KOMMYHMKAI[UOHHBIX CpEJCTB
u KOMMYHHUKATHUBHBIX
IPUEMOB B KOPIOPAaTUBHOM
penyranoHHoM PR

Kparkoe onucanme: Kypc
oOydJaeT mpaBWiaM MU HOpMaM
(dhopMHUpPOBaHHS JIEJIOBOTO WITH
npo¢eCcCHOHATBHOTO UMHU/KA,

OCHOBHEIM YCIIOBUSIM
dbopMupOBaHUS HMHJIKA
KOMaHJIbl, TEOPUU MaKHUsKa
HMU/JKA, OCHOBHEIM
MMOHATHAM n TepMHUHAM,
METoAaM MPOBEACHUS
JIEJNIOBBIX ~ BCTped, (opmam
IMOBEJICHUS, npaBuaM
B3aMOJICUCTBUSL. CryneHt

Code of module: FPS-5

Name of module:
Fundamentals of
Professional Skill

Name of

discipline:Methods of
Reputation Management
Prerequisites:-
Postrequisites: -

Purpose: to form an idea
of the essence of the
formation of the reputation
of the company's image as
a universal

activity for the study and
design  of  reputation
policy, as well as to
familiarize students with
modern reputation
technologies in the digital
environment and to give
skills in the wuse of
communication tools and
communication techniques
in corporate reputation PR
Brief description: The
course teaches the rules
and norms of the formation
of a business or
professional image, the
basic conditions for the
formation of a team image,

the theory of image
makeup, basic concepts
and terms, methods of
conducting business
meetings, forms of
behavior, rules of
interaction. The student

studies managerial skills,




TYCYIlIH TEOPHUSIBIK HETI3/CpPiH,
omicTepiH, Macc-Meaua MEH
OcitHenepIix U3aHIIK
epeKIIeTiKTepiH 3amMaHayu
TYPFbIIa MEHTepin, MIiHAETTEP Il
OpbIHJIAYFa BAK apKbLIbI
IIBIFYIbIH oic-TocUIIepiHiH
KYWECIH MEHrepy, Meauacayar
HeriziH  Oimy, PR >xaHpnapein
TaJlan any.

OJICYMETTIK ~ JKeJIIep  apKbUIbI
KYMBIC icTeynig omicTepiH,
KBI3METTIK MOTIHI KypacThIpy MEH
aKIMapTThI KapHaManayIbiH
JKYyHeciH, KOFaMJIBIK miKipre
caparrama KacayIbl oury,
KOMMYHHKAIIMsSI TEOPHUSIIAPbl MEH
HETI3ri  9icTepiH MeHrepe
OTBIPBIT, VYITTBIK MOJICHHUCTIICH
OailmanpicThIpa  miKip  OLLIIpY,
Ocemenmi  Oackapy — omicTeMeciH
yipeny.

KanbInTacaTblH Ky3bIpeTTep:

O3 KbBIBMETIHIH OachIMIBIKTapbIH
JKoHe ©3iH 31 Oaranmay Heri3iHze

OHBI KETUIIIPY Tocinaepin
aHbIKTayFa >JKOHE ICKE achIpyFa
KaO1/1eTTi;

- JKapnama KoHe KOFaMMeEH
0aliJIaHbIC CAJIACBIHIAFBI KYMBICTBI
yHBIMIACTBIpYFa KoHE OeiMIIeH]
(KOCITTOPBIH/IBI) Oackapyra
KabineTTi

n3y4yaer YIPABJICHYECKUE
HABBIKK, (OpPMBI  BIUSHUS,
TEOPHIO YIPABIICHUS u

METOJI0JIOTUYECKYIO CHUCTEMY.

Pe3yabTaT 00y4yeHus:
Bnagets ocHOBamM cBsizel ¢
OOIECTBCHHOCTHIO,
criocobamu peKJIamMbl U
BO3JCHCTBUS Ha OOIICCTBO, U
TEOPETUYECKUMHU  OCHOBAaMH,
METOAaMH  KOMMYHHKAIIHH,
COBPEMEHHBIMU celM(pUKaMu
nu3aitHa Macc-Menua,
CHUCTEMOW METOJIOB U NIPHUEMOB
Bhixoma uepes CMUM Ha
BBIIIOJIHEHUE  3ajJa4, 3HATh
OCHOBBI ~MEIUAarpaMOTHOCTH,
ymMeHue aHamusuposarb PR
YKaHPBI.

3HaTh MeETOABl paboT uepes
COLIMAJIbHBIE CETH, CHCTEMbI
COCTaBJICHUS CI1y>keOHOTO
TEeKCTa W HMH()OPMAIMOHHOU
peKIamsl, 9KCHEPTHU3BI
00I11eCTBEHHOTO MHEHHS,
BBIpA)KaTh MHEHHE B CBS3SIX C
HalMOHAJIbHOU KYJIbTYpOH,
BJIAJICTh TeopHuei u
OCHOBHBIMHU METO1aMu
KOMMYHHKAIIHH, u3y4arb
METOAMKY yIIpaBJICHUS
pernyTranue.

dDopmupyemMble
KOMIIeTeHI[UH:

- CnocobeH onpenensiTh H
pEaTM30BBIBATh  IPUOPHTETHI
COOCTBEHHOM JEATETbHOCTH U
CrocoObl ee
COBEpPILIEHCTBOBAHUS Ha
OCHOBE CaMOOIICHKH;

— CmocobeH opraHu3oBathb
paboty u PYKOBOJUTH
Nopa3JieIeHueM
(mpeanpusitueM) B cdepe
peKilaMbl U CBsA3ed ¢
00LIECTBEHHOCTHIO

forms of influence,
management theory and
methodological ~ system.

Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze
PR genres.

Knowledge of methods of
working through social
networks, the system of
compilation of Service
texts and advertising of
information, analysis of
public opinion. Express
your opinion in connection
with the national culture,
mastering the theories and

basic methods of
communication. Learn the
methodology of

Reputation Management.
Formed competencies:
He is able to determine

and implement the
priorities of his own
activities and ways to

improve it on the basis of
self-assessment;

— Able to organize work
and manage a division
(enterprise) in the field of
advertising and  public
relations

Moayab koasi: KIITH-5
Monayab aTtaybl: KociOu mebepiik

Koa moayasi: OIIM-5
Haspanue mopyasi: OCHOBBI

Code of module: FPS-5
Name of module:




Heri3nepi

ITon araywi: KociOu KeI3meTTeri
CaH/IbIK MOJICHHUET
IIpepexkBusurTep: -
IHocTpexkBU3UTTEP:

MakcaThbl CTYICHTTEPIIH 0a3albIK
O11iM aTyBI

TeopusIbIK  koHe  KommanOaisl
uH(poOpMaTUKa, aKIapaTThIK
DIIEMEHTTEP TEXHOJIOTHsLIAP.
Kpickama cunmarramacel: [lonmi
OKY OapBICHIHIBI Kocioun
KBI3METTET1 MOJICHHET TYPJICPIH,
ONapJbIH ~ HEri3ri  MIHJETTEpiH,
Kac10u KBI3METTE KOJIJIaHy
KOKETTIKTEPiH, MOIEHUETTIH
TypJiepiH MeHrepeai. bimimrepriep
KOFaMMeH  OaijaHpiC  jKacayja
MOJICHHUET TYpJIEPiH epKiH
MEHI'epyMEH KaTap, KHIM KHIO
MOJICHHETIH, aMaHJacy
MOJICHHMETIH, ceiiey onebi MeH
KapbIM-KaThIHAC MOJICHHETIH,
CaH/BIK MOJEHHUET TEeH FalaMJIbIK
MOJICHUETTI axbIpara Oimim,
MEHIEpEe/Ii.

OKy HoTHIKeCI:
AKMapaTThIK-KOMMYHHUKAIUSUITBIK
TEXHOJIOTUSITAPABIH opTypii
TYpJepiH TaiiianaHy, HHTEpPHET-
pecypcrap,  akmaparTtel  137IEy,
cakTay, ©HIey, KOpray JKoHE
Tapary >KeHIHJEer:T OYJITThl >KoHE
MOOWIBJI  CepBHUCTEPAE  KYMBIC
xacail amy, xemigeri PR xone
SMM TETIKTEepiH MEHTEepY,
TYJIFaapaiblK,  MOJCHHETAPAIIBIK
JKOHE OHJIPICTIK (KACIMTIK) KapbIM-
KaTblHAC MIHJETTEPIH IIeNly YIUiH
Ka3aK, OpbIC JKOHE IIEeT TUIIepiHae
aybI3lIa jKoHE jka30ala HbICaHIa
OaiilaHbIC OpHATY.

Koaci6u KBI3METTET1 CaHJIBIK
MOJICHHET neH KYKBIKTBIK
MOJICHHUETTIH  HETi3epiH  Oine
OTBIPBIT, Ka3ipri axkmaparTapaarsl
JNIEPEKTEP  MEH  JOUEKTeMelep
IypeIC  Tanmal  Oimy, UMHIK
KQJIBIITACTHIPY YIIiH
opinTecTepMeH Kociou OaiimaHbic
OpHaTy omicTepiH, KOFam/ia
JKAFBIMJIBI Oeiine

po¢eCCHOHAIBHOTO
MacTepCcTBa
HasBanmue
[Mudpoas
npodeccuoHanbHOM
JIeATEIbHOCTH
IIpepexkBU3UTHI:-
IMocTpeKBU3UTHI: -

Hean: MOJTy4YECHHUE
CTyJIeHTaMH 0a30BBIX

3HAHUW  TEOPETUYECKON U
NPUKIAAHON  WH(POPMATUKH,
AJIEMEHTOB HH(POPMAIIMOHHBIX
TEXHOJIOTH.

Kparkoe onucanue: B xoze
U3YYCHUS JUCITUTUTAHBI
CTYIEHT U3y4aer BU/IBI
KYJIBTYPBI B
poQeCCHOHAIBHON
JESTEIbHOCTH, WX OCHOBHBIE
3a1a4M, HEOOXOIMMOCTD
UCIIOJIb30BaHUS B
poQeCCHOHAIBHON
JESITEIbHOCTH,
KYJIBbTYpBI. [Tomumo
¢BOOOIHOTO oO01eHus c
OOLIECTBEHHOCTBIO, CTYIEHTBI
MOTYT pa3nuyaTh KYyJIbTypy
OJICXK/IBI, KYJIbTYPY
MPUBETCTBUS, KYIbTYpy peuH

AHCHHILIMHBI:
KYJbTypa

BHUJIBI

51 oO1eHus, nudpoByro
KyIbTypy H©  IJIOOANbHYIO
KYJIbTYPY.

PesynabraT 00yuenus:
Onpenenstob pa3Iu4HbIe
BUJIbI UH(POPMAIMOHHO-
KOMMYHMKAI[MOHHBIX

TEXHOJIOTHI, yMeTh paboTaTh
B OOJIAYHBIX W MOOHIBHBIX
cepBuCcax no MIOUCKY,
XPaHEHHUIO, o0OpaboTke,
3alllUTe U PACIPOCTPAHEHUIO
nHpopmanuu, WHTEPHET-
pecypcos, BIIAJIETh
Mmexanusamamu PR u SMM B
CETH, YCTaHABIIMBATh OOIIICHHE
B YCTHOMW MW TMCBMEHHOH
dbopme Ha Ka3aXCKOM,
PYCCKOM ¥  MHOCTPAHHBIX
S3bIKaX JJis pelIeHHs 3ajad
MEXJIMYHOCTHOTO,

MEXKYJIbTYPHOTO u

Fundamentals of
Professional Skill

Name of discipline:
Digital culture of
Professional Activity
Prerequisites:-
Postrequisites: -

Purpose: faigheann mic
léinn bunusach
eolas ar eolaiocht

riomhaireachta theoiriciuil
agus fheidhmeach, gnéithe
faisnéise teicneolaiocht.

Brief description: In the
course of studying the
discipline, the student
studies the types of culture
in professional activity,
their main tasks, the need
for use in professional
activity, types of culture.

In addition to freely
communicating with the
public,  students  can
distinguish between
clothing culture, greeting
culture, speech and
communication  culture,

digital culture and global
culture.

Learning outcome:

Use of various types of

Information and
communication
technologies. Ability to

work in cloud and mobile
services for internet
resources, search, storage,
processing, protection and
dissemination of
information. Mastering the
mechanisms of PR and
SMM in the network.
Establishing

communication in oral and
written form in Kazakh,
Russian  and  foreign
languages to solve the
tasks of interpersonal,
intercultural and industrial
(professional)

communication.The ability




KaJIBIITACTHIPYIBIH TOCIIACPIH
Olry,  aKmapaTTel  3€pTTEYyIiH
TEOPHSICHI MEH amicTeMeciH

MeHrepy, PR canacbiHga KOHTEHT
JalblHIal amy
Kaabinracarbin Ky3bipeTTep:

MIPOU3BOJICTBEHHOTO
(mpoeccroHanbHOTO)
oOmIeHwusl.

YMerb [IPaBUJIbLHO
aHAIM3UPOBATh  JIaHHBIE W
apryMeHTbl B COBPEMEHHOU
uH(pOpMalliU, 3HATh OCHOBBI
udpoBoi KYJIBTYpbI u
IIPaBOBOM KYJIBTYpbI B
npodecCHOHATBLHOM
JESTENIbHOCTH, 3HATh METOJIbI
YCTAHOBJIEHUS
npodeccnoHaNbHbBIX
KOHTaKTOB C KOJUIEraMH JUIs
dbopMupoBaHUs UMUJIKA,
croco0oB (dopMupoBaHUs
MO3UTUBHOTO oOpaza B
oOuiecTBe, BIaJE€Th TEOpUEH U
METOJIUKOMN UCCIICIOBAHUA
uH(pOpMaIUU, YMETh TOTOBHUTH
KOHTEHT B cpepe PR.
dopmMupyemsbie
KOMIIETeHI[UM:

to correctly analyze data
and arguments in modern
information, knowing the
basics of Digital Culture
and legal culture in
professional activities.
Knowledge of methods of
establishing  professional
contacts with colleagues
for image formation, ways
to create a positive image
in society. Master the
theory and methodology of
Information research.
Ability to prepare content
in the field of PR.

Formed competencies:

Mopyas koasi: KIITH-5
Moayas araybl:
medepJiik Herizaepi

Koacion

ITon araybl: KyKbIKTBIK MOIEHHET
IIpepexkBusuTTeEp: -

IHocTpexkBu3uTTEp:

MakcaTbl CTYIASHTTEpPAl JKajlIbl
MOZICHHUET YFBIMBIHA JKOHE
KYKBIKTBIK MOJICHUETKE
KOJIJIaHBICTarbl TOCUIIepMEH
TaHBICTBIPY arar aNTKaH/1a
KYKBIKTBIK MOJIEHUETTIH

€peKILEeTIKTepl Typaibl KYKBIKTHI
ICKE achIpy/AbIH KO3FaylIbl Kyl
peTiHIe HIeSHBl KAJIBIITACTHIPY
KOHE KYKBIKTBIK MOJICHUET
CaJIaChIHAAFBl TEOPHSUTBIK HETi3lep
MEH  NpPaKTUKAJBIK  JIaFabliap
cajachlH/Ia OLTIM ary

Kpickama cunarramacel: IloH

3aHHAaMAaJIbIK Karujanap MeH
NPUHIUIITEPTE, KaObLIIaHFaH
MOPAJTbJTBIK HOpMaJIap MeH

3aHHAMAJBIK HETi3/Iepre cyieHei.
bimimrepnep kocibm MoOpaibablH
MOHIH, 3THUKAIBIK KoAekc nmeH BAK
Typalibl  3aHIbl, KaszakcraHgarsl

Konx monyas: OIIM-5
HasBanmne moayJusi: OCHOBBI

npogeccuoHaAJIBLHOT0
MacTepcTBa

Ha3zBanmue AUCHMIINHBI:
[IpaBoBas KYyJIbTypa
IIpepekBU3UTHI:-
IHocTpekBHU3UTHI: -

Hean: - 03HAaKOMJICHHE

CTY/ICHTOB C CYLIECTBYIOLIMMHU
NOAXOJaMU K IOHSTHIO
KyJIBTypa BOOOIIE U TPAaBOBOM

KyJbTYphl B 9aCTHOCTH
dbopMHupOBaHHE

MpeJICTaBICHUS 00
0COOEHHOCTSX PaBOBOM
KyJbTYphl ~ Kak JIBHXKYIIEH

CHJIBI pealM3allid mpaBa U
MOJIy4YeHUe 3HaHWM B 00JacTH
TCOPCTUICCKUX OCHOB u
MPAKTUYCCKUX HaBBIKOB B
cdepe MpaBoBON KyJIbTYpPbI

Kparkoe onMcaHue:
[Ipeamer OCHOBaH Ha
3aKOHOJAATEIbHBIX MPUHIUIIAX

Code of module: FPS-5
Name of module:
Fundamentals of
Professional Skill

Name of discipline: Legal
Culture

Prerequisites:-
Postrequisites: -

Purpose: eolas a chur ar
mhic léinn leis na
cinealacha cur chuige ata
ann cheana maidir le
coincheap an chultair 1
gecoitinne agus sa chultur
dlithiail  go  hairithe,
smaoineamh a fhoirmiu
faoi ghnéithe an chultuir
dli mar fhérsa tiomana
chun an dli a réadu agus
eolas a fhail i réimse na
mbunsraitheanna
teoiricitila agus scileanna

praiticiila 1 réimse an
chultair dli

Brief description:  The
subject is based on

legislative principles and




KOHE IIMeT eJepleri KaThIHAC
KBI3METIH pETTEeUTIH 3aHIBIK
HOpMaJIappl, KYPHAITACTEPIIH
KYKBIKTaphl ~MEH  MiHJETTEepiH
yipeHeni.

Oky HITHIKECI: KyYKBIKTBIK,
SKOHOMHUKAJIBIK, KOCIMKEPIIK,
OHJIIPICTIK, SKOJIOTUSIIBIK
OpTaarsl JKOHE ceI0aiinac

KEMKOPIBIKKA KapChl CasicaTTarbl
KOFaMJIBIK QJICYMETTIK MaHBI3bI
KYObUIBICTap MEH  MpoIecTepi
TYCiHyZIE 3epTTey oJicTepl MeH
WHHOBAIIMSUIBIK TOCUTIEpi Oaranay
JKOHE KOJaHy KabineriHe ue 6oiy.
Kazipri akmapartarbl —JepeKTep
MEH JoJeNAepai JIyphic Taiaan
OlTy, KociOM KbI3METTeTi IU(PIIBIK
MOJICHUET IIeH KYKBIKTBIK
MOJCHHMETTIH  Heri3fepin  Outy,
UMUK KaJIbIITACTBIPY  YIIiH
opinTeCTepMEH KociOu OaiisiaHbIC
OpHaTy omicTepiH, KOFamJia
YKAFBIMIIbl UMHJDK]TI KaJIBIITACTBIPY
TocinmepiHn  Oiny, aKIaparThl
3eprrey TEOPHSCHI MEH
ozicTeMeciH MEHTepY, PR
cajacblHIa Ma3MyH JadblHIAu
oury.

KanbinTracatbiH Ky3bIpeTTep:
O31HIH Oonamak KoC101HIH
QNIeYMETTIK MaHBI3IbLIBIFbIH
TyCiHe], Koc10u KYKBIKTBIK
CaHaHBIH JKETKUIIKTI IeHTeHiHe Hue;
- JaMbIFaH KYKBIKTBIK  CaHa,
KYKBIKTBIK OWJIay >KOHE KYKBIKTBIK

MOJICHHUET Heri3igae Koc10u
KBI3METTI Ky3ere acelpyra
KaOlIeTTI.

U TOpUHLUINAX, [PUHITHIX
MOPAJIbHBIX HOpMax "
MpaBOBbIX OCHOBaX. CTy/IEHTHI
U3Y4aroT CYILLHOCTb
npodeccuoHanbHOM  MOopalH,
Komekc »TMkm u 3akoH 0
CMMU, npaBoBblE  HOPMBI,
peryJupymoiue IesiTeIbHOCTh
1o KOMMYHHUKAIUH B
Kazaxcrane u 3a pyOexowm,
npasa u 00513aHHOCTH
JKYPHAJIHUCTOB.

Pe3yabTaTr 00yueHus:
Obnanathb CHOCOOHOCTHIO
OLICHMBATh WU  MPUMEHSITH
METOJbl  MCCIEAOBAaHUA U
WHHOBAIIMOHHBIE TOAXOMABI K
OCMBICJIEHHIO OOLIECTBEHHbIX
COLIMATIBHO 3HAYUMBIX
SABIIGHUH U  TPOIIECCOB B
MPaBOBOM,  3KOHOMHYECKOM,
peIpUHUMATEIbCKOM,
MPOU3BOACTBEHHOM,
HKOJIOTMUYECKOH cpene u
AQHTUKOPPYNIIMOHHON
MIOJIUTHUKE.

YMerb [IPaBUIbHO
aHaJIU3UpOBaTh  JaHHbIE U
apryMeHTbl B COBPEMEHHOU
uH(pOpMaIliK, 3HATh OCHOBBI
uuppoBoi KYJIbTYpbI 51
MpaBOBOI KYJIBTYpbI B
npoQeCCHOHAILHON
JeATEIbHOCTH, 3HATh METOMbI
YCTaHOBJICHUS
npodeccuoHaNbHBIX
KOHTaKTOB C KOJUIEraMH JUIsl
dbopMupoBaHUs UMUJTKA,
croco6oB (dbopMupoBaHUs
MIO3UTUBHOTO obpaza B
oOuiecTBe, BIaI€Th TEOpUEH U
METOIUKON VCCIIEIOBAHMUS
uH(popMaIum, yMeTbh TOTOBUTh
KOHTEHT B cepe PR.

dopmupyemMble
KOMIIeTeHIUH:

OCO3HAET CIIELIUAIbHYIO
3HAYUMOCTh CBOEH Oymyriei
npodeccum, obnagaer
JIOCTaTOYHBIM YPOBHEM
po¢eCCHOHAIBHOTO

IMPaBOCO3HAHUS;

principles, accepted moral

norms and legal
foundations. Students
study the essence of

professional morality, the
Code of Ethics and the
Law on Mass Media, legal
norms regulating
communication activities
in Kazakhstan and abroad,
the rights and duties of
journalists.

Learning outcome:

To possess the ability to

evaluate and apply
research  methods and
innovative approaches in
analyzing socially

significant phenomena and

processes in the legal,
economic, industrial,
environmental and anti-

corruption policy.

The ability to correctly
analyze data and
arguments in  modern
information, knowing the
basics of Digital Culture
and legal culture in
professional activities.
Knowledge of methods of
establishing  professional
contacts with colleagues
for image formation, ways
to create a positive image
in society. Master the
theory and methodology of
Information research.
Ability to prepare content
in the field of PR.

Formed competencies:

is aware of the social
significance of his future
profession, has a sufficient
level of professional legal
awareness;

- able to carry out
professional activities on
the basis of developed
legal awareness, legal
thinking and legal culture.




- Cmoco0eH  OCYHIECTBIISATh
npo¢eCCUOHATLHYIO
NESITEeIbHOCTh  HAa  OCHOBE
pa3BUTOIO  IIPaBOCO3HAHUS,
IIPaBOBOIO  MBIIUIEHUS U
IIPAaBOBOM KYJIBTYPBI.

Monynb koasl: KIITH-5
Monyns ataysl: KociOu mebepitik

Heri3nepi

ITon artaysl: Korammen Oaitianbic
CaJIaChIH/IaFbl COLIMOJIOTHSUIBIK
YKOHE MApKETUHITIK 3epTTeyJiep
IIpepexBusurrep: -
[TocTpexkBU3UTTED:

Makcatbl  OiTiM  amylIbUIapIbIH

JIaFIbLIaPBIH ATy
MapKETHHITIK 3€pPTTeyJIep XKYPrizy,

MapKETUHITIK CTpaTterusyiap MEH
Oarnapiamalapabl azipiiey,
KOMMYHHUKATHBTI JKOHE
MapKETHHTTIK KBI3METTI
yiibIMaacTelpy, Oara Oenrineynui
KETUIIpy, KapHamMa MaMaHBIHBIH
MPAaKTUKAJIBIK KbI3METIH/IC
MapKETHUHTTIH HET13T1

3JIEMEHTTEPIH Naiianany

Kbickama cunarramacer: IloH
JKapHaMaJarbl VMHHOBAISIIBIK
MapKEHUHT TICUIAEpiH, KOFaMMEH
OaiiaHbICTaFbl MAPKETUHT TapHUXbI
MEH  TEOpHUsJIBIK  Heri3epiMeH
TaHBICTBIPY b Ke3/en .
YoKpIMJaFbl MAPKETUHITIK >KOCHap
MEH CTPaTETUSIIBIK KOCIApIAYIbIH

THIMOL TEXHOJIOTHUSIAPbIH,
JKapHaMaHbl xacayna
JKocTapiayabiH OHTaMJIbI

TOCUIZIEpiH MEHTepe.

OKy HoTHIKeCI:

Korammen OaiinmaHbIic HETi3JIEpiH
MEHTrepe OTBIPHII, KapHama jkacay
MEH  KOFaMfa  BIKNad €Ty
ToCUIIEpiH MEHTepy,
KOMMYHHKAIMsI MeH OailiaHbICcKa
TYCYIlIH TEOPHUSIBIK HETI3/EpiH,
o/licTepiH, Macc-Meaua MEH
OeitHenepIiH IU3aMHIIK
epeKIIeNiKTepiH 3aMaHayu
TYpFbIIAa MEHTrepin, MIHAETTepl
OpBbIHJAYyFa BAK apKbLIbI
IITBIFYTBIH OIC-TOCUIIEPiHIH

Konx monyas: OIIM-5
Ha3anue monayJasi: OCHOBBI

npo¢eCcCHOHATBHOTO
MacTepcTBa

Ha3zBanmue AUCHUTIIMHBI:
Couyonornyeckue I/I
MAapKCTHHI'OBLIC

uccieioBaHusl B objactu
CBsI3el C 00IIECTBEHHOCTHIO
[TpepekBU3UTHI:-
IToCcTpeKBHU3UTHI: -

Heasn: [IOJIy4YEeHHUE
00yJaroMMHUCS HABBIKOB
IPOBE/IEHUSI MapKETHHIOBBIX
UCCIIEIOBAaHUM,  pa3paboTKu
MapKETUHIOBBIX CTpaTeruil u

porpamm, OpraHu3aIuu
KOMMYHHKATHUBHOM u
cOBITOBOI JIEeSATCILHOCTH,
COBEPIIICHCTBOBAHUS
1eHoo0pa3oBaHusl,
HCTIOJIb30BaHUS OCHOBHBIX
AJIEMEHTOB ~ MapKeTHHTa B

NPAaKTUYECKON JEATeNbHOCTU
CIeuaIicTa 10 peKyame

Kparkoe omumcanme: Kypc
npeJcTaBisieT co0oil BBeeHHE
B WHHOBALMOHHBIE METOJbI
MapKeTMHTa B peKJaMe,
UCTOPHUI0O M TEOpPEeTUYECKue

OCHOBBI MapKeTHHTa
NPUMEHUTEIBHO K OOIIECTBY.
PazpabatbiBatoTcs
TEXHOJIOTUH  3((HEKTUBHOTO
MapKETHHTOBOTO
TUTAHUPOBAHUS U
CTPaTETUIECKOTO
IUIAaHUPOBaHUS B  KOMAaHJE,
ONITUMAITEHBIC METO/IbI

TUTAHUPOBAHUS TIPH CO3TAHUU

PEKJIaMBI.

PesyabTaT 00yuenus:
Bnanerr ocHOBaMH CBS3€EH C
0OIIIECTBEHHOCTBIO,
crocobamu peKIIambl u

Code of module: FPS-5

Name of module:
Fundamentals of
Professional Skill

Name of discipline:
Sociological and

Marketing research in the
field of Public Relations
Prerequisites:-
Postrequisites: -

Purpose: getting students
the skills

of conducting marketing
research, developing
marketing strategies and
programs, organizing
communication and sales
activities, improving
pricing, using the basic
elements of marketing in
the practical activities of
an advertising specialist
Brief description:  The
course is an introduction to

innovative marketing
methods in advertising, the
history and theoretical

foundations of marketing
in relation to society.
Technologies of effective
marketing planning and
strategic planning in a
team, optimal planning
methods  for  creating
advertising are  being
developed.

Learning outcome:
Mastering methods  of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design




KYWECIH MEHrepy, Meamacayar
Herizin  Oimy, PR >xanpnapsin
Tajnjan any.

Korammen OaiinaHbic jKacay/IbIH
3aMaHayd  OJICTEpiH  KoJigaHa
OTBIPBIT, JKapHaMa  KacayIblH
KOCciOM KY3BIPETTUIIKTI TETIKTEpiH
aHBIKTAY, Oackapy MEH
YHBIMIACTHIPYIIBLIBIK
me0epiIiKTep  apKbUIBI  KYMBIC
PEUTHHTIH apTTHIpyFa BIKHAI €Ty,
yipIMOap MEH  MEKeMelep.liH
JIaFIapbIChIH OO0JIIBIPMAYIBIH
TETIKTepiH YHpeHy, Meaua Ju3ailH
Heri3aepiH Oiy.

KaapInTacaTblH Ky3bIpeTTep:

Ty TBIHYIIBUIBIK CYPaHBICTBI
AMKbIHIAUTHIH (baxTopiap sl
alKbIHJQy MAaKCaThIHIAa CaHIBIK
KOHE  camajblKk  MapKETUHITIK
3epTreynepai, OakpbLIayJIapBL,
cayajHamaJlapbl,

IKCIIEPUMEHTTEP/], doxyc-
TONTApAbl  YWBIMIACTBIPY  KOHE

KYPrizy omictepi Typaubl Oimimi
Oap aibIHFaH AEpeKTepal KUHAY,
OHJICY IKOHE Tanjay OoMbIHIIA
KOJJaHOanel  JaFapuiapel  Oap;
3epTTey  TaKbIpbIObl  OOIBIHIIA
FBUTBIMU-TIPAKTHKANBIK aKIapaTThl
JKUHAYIBI KOHE JKyheneyal Oimel

BO3JICHCTBUSA Ha OOIIECTBO, U
TEOPETHUYECKUMU  OCHOBAMH,
METOAaMH KOMMYHHUKAITUH,
COBPEMEHHBIMH CIielU(pUKaMH
Iu3aiina Macc-Meaua,
CHUCTEMOM METOJOB U IIPUEMOB
Bbixoga uepes CMU nHa
BBIIIOJIHEHWE  3aJad, 3HATh
OCHOBBI MEIMArpaMOTHOCTH,
ymeHue aHainusuposars PR
KaHPBHI.

BrIsgBaATE
npo¢eCCHOHAIbHBIC
KOMIICTCHTHOCTHBIC
MeXaHU3MBI co3JaHus
peKJIaMbl C HCIOJIb30BAaHHUEM
COBPEMEHHBIX METOJIOB CBSI3EH
c 00IIECTBEHHOCTHIO,
CII0OCOOCTBOBATh MOBEIINICHUIO
pediTuHra  paboTBHl  uepes
YIpaBJICHUYECKUE u
OpraHU3aIlMOHHBIC  HABBIKH,
U3y4aTh MEXaHHU3MBbI
MPEAOTBPALCHUS KpH3uca
OpraHu3alui MU YYPEKICHUM,
3HAThe OCHOBBI
MeIuaa3aita.
dDopmupyemMble
KOMIIETCHI[MH:

Bnageer 3Hanusamu 0
MeToaax OpraHu3al "
MPOBEACHUS KOJIMYECTBEHHBIX
u KayeCTBCHHBIX
MapKETHHTOBBIX
HCCIIENOBaHNM, HaOIIOACHUH,
OMPOCOB, 9KCIIEPUMEHTOB,
doxyc-rpynn c LETIBIO
onpeneaeHus ¢dakTopoB,
OTIPEIETISIOIINX
NOTPEOUTENHCKUN CIIPOC
UMEeT TPHUKJIAJAHBIC HaBBIKU
o coopy, 00paboTky u
aHaJU3y MOJTYYEHHBIX
JaHHBIX; yMeeT cobupaTrh U
CHCTEMAaTHU3UPOBATh HAYYHO-
MPAKTUYECKYI0 HH(OPMAIIHIO
10 TeME HUCCICIOBaHUMN

features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze

PR genres.
Identification of
mechanisms of

professional competence in
advertising using modern
methods of Public
Relations.  Contribute to
improving the rating of
work through management
and organizational skills.
Study of mechanisms for
preventing crises in
organizations and
institutions. Knowledge of
the basics of media design.
Formed competencies:

Has knowledge of
methods of organizing and
conducting  quantitative
and qualitative marketing

research, observations,
surveys, experiments,
focus groups in order to
determine  the  factors
determining consumer
demand

has applied skills in
collecting, processing and
analyzing the data

obtained; is able to collect
and systematize scientific
and practical information
on the research topic

Mopayas koasi: KIITH-5

Monayasb araybl: KociOu mebepirik
Heri3znepi
IIon

araybl: Korammen

Koa moayns: OIIM-5
Haspanue Mmopyasi: OCHOBBI
npodeccHnoHaTBEHOTO
MacTepCTBa

Code of module: FPS-5
Name of module:
Fundamentals of
Professional Skill




OallTaHBICTAFBI xobanay
MEHEKMEHTI

[IpepekBusutTEp: -
ITocTpexBusuTTED:

Makcatbl  backapy canacblHbIH
HET13T1 OiCHAMAJTBIK
3aHJBUIBIKTapl  MEH  olanay
TOCUIIEPIH KOFaMMeH OaiilaHbIC
cajlacbIMEeH OaillaHBICTBIpa
y#peTyai MakcaT eTefi.

Kbickamma CHIIATTAMAaCKI:

biniMrep KkoramMMeH OailJlaHBICTAFbI
MEHEDKMEHT TOCIIACPIH,
JKOCHapjlay MeEH  YUBIMIACTBHIPY
TETIKTepiH, 0acKapy MeH Oakpliay
OpeKeTiH YINTacThlpa MEHTepesi.
Koba xKacayaa Oacrarmksl,
OpTAaHFBI, KHUHAKTAY
CaTbUIAPBIHIAFbI AKYMBIC
EPEKIICTIKTepl MEH HOTHKEIIEePIH
capanay/sl yiUpeHesi.

Oky HoTHIKeCI:

Korammen OaitnaHbic HeTi3lepiH
MEHIepe OTBIPHIIN, JKapHama kacay
MEH  KOFaMfa  BIKMal €Ty
TOCUIACPIH MEHTepy,
KOMMYHHKAIMsi MeH OaillaHbpIcKa
TYCYIIH TEOPHUSUIBIK HETi3NIepiH,
SIiCTEPiH, Macc-Meaua MEH
OeitHenep i TU3alHIIK
epeKIIeTIKTepPIH 3aMaHayu
TYpFblIa MEHIrepin, MiHAeTTepAl
OpBIHJAYyFa BAK ApPKbLIBI
LIBIFY/bIH oNliC-TaCIIIEPiHIH
JKYHeciH MeHrepy, Meamacayar
Herizin  Oimy, PR >xaHpnapsin
TaJan any.

Korammen O6aiinaHbic Kacay/blH
3aMaHayM  OJICTEpiH  KOJIJaHa
OTBIPBIN,  JKapHama  KacayJblH
KOCIOM KY3BIPETTUTIKTI TETIKTepiH
aHBIKTAY, 6ackapy MEH
YHBIMIaCTHIPYIIBLTBIK,
mebepimiKTep  apKbUIBI  KYMBIC
PEUTHHTIH apTTHIpyFa BIKOAI €Ty,
yiibpIMIap  MeH  MeKeMeJepiH
JIaFIapBICBIH OO0 IBIPMAYIBIH
TETIKTepiH YHpeHy, Meaua Ju3ailH
Heri3zepiH Oiy.

KanbinracatblH Ky3bIpeTTep:
-)KoOaHbIH OapybIK Ke3eHACPiH
6ackapy JIaF IbUTAPBIH

HasBanmue AUCHMILIMHBI:
[IpoeKkTHBII MEHEIKMEHT B
CBA35IX € OOIIECTBEHHOCTHIO
IIpepexBU3UTHI:-
ITocTpeKBU3UTHI: -

Heasn: Llens kypca - HAy4YHUTh
OCHOBHBIM

METOJIOJIOTMYECKUM  3aKOHAM
MEHEDKMEHTA M METOJIOB
IPOCKTHPOBaHUS B 00JacTu

CBsi3ell ¢ 0OLIECTBEHHOCTBIO.
Kparkoe onucanune: CtyaeHr

M3Yy4aeT METOJIbl YIpaBJICHUS
B chepe CBsI3CH C
0OIIECTBEHHOCTHIO,

TJIAHUPOBAHUS u
OpraHU3aIMOHHBIX

MEXaHU3MOB, VIPABICHUS U
KOHTPOJIA. Yuurcs

aHAJU3UPOBaTh OCOOCHHOCTH
W pe3yabTarbl palbOThl Ha
HAYaJIbHOM, MPOMEXKYTOUYHOM
M 3aKIIOYHATEIFHOM  dTamax
pa3pabOTKHU MPOEKTa.
PesyabTaT 00yuenus:
Bnanerp ocHOBamMHu CBs3el C
00IIECTBEHHOCTHIO,
crioco0amu peKJIaMbl u
BO3JICHCTBUSA Ha OOIIECTBO, U
TEOPETUUYECKUMU  OCHOBAMH,
METOJIaMH KOMMYHUKAIUH,
COBPEMEHHBIMHU clielu(prUKaMu
nu3aitHa Macc-Menua,
CHUCTEMOM METOJOB U NIPUEMOB
Bhixoma uepes CMU  Ha
BBIIIOJTHEHWE  3ajJa4d, 3HATh
OCHOBBI ~ MEIMArpaMOTHOCTH,
yMmMeHue aHanusuposatb PR
JKaHPBI.

BrIBIATE
poQeCCHOHAIbHBIC
KOMIIETEHTHOCTHBIE
MEXaHH3MBI CO3JTaHUS
peKJiaMbl C UCIHOJIb30BaHUEM
COBPEMEHHBIX METOJIOB CBSI3EH
c 00IIIECTBEHHOCTHIO,
CITOCOOCTBOBATh ITOBBITIICHUIO
peiituara  paboThl  uepes
YIIpaBJICHUECKUE u
OpraHU3allMOHHbIE  HABBIKH,
H3y4aTh MEXaHU3MBI
MPEAOTBPALEHUS Kpu3uca

Name of discipline:
Project Management in
Public Relations
Prerequisites:-
Postrequisites: -

Purpose: in  Public
Relations The purpose
of the course is to teach the
basic methodological laws
of management and design

methods in the field of
public relations.

Brief description:  The
student studies
management methods in
the field of public
relations, planning and

organizational
mechanisms, management
and control. Learns to
analyze the features and
results of work at the
initial, intermediate and
final stages of project
development.

Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze

PR genres.
Identification of
mechanisms of

professional competence in
advertising using modern
methods of Public
Relations.  Contribute to
improving the rating of
work through management
and organizational skills.




KQJIBINTACTBIPY ~ YIIIH  KOOAHBI
OpBIHJIAYIIBIIAP YKBIMBIH Oackapy
JaFIbUTAPBIH KOHE xoba
KOMAaHJAChIH TUIMI BIHTAJAHIBIPY
KYUECIH KaJIBIIITACTBIPY
-YKobanbik Oackapy HarabLUIapbIH;
WHHOBAIVSITBIK xoobanmapipl
KapKbUTAHIIBIPY ~ TOCUIIEpi  MeEH
KO3JIepiH MEHIepY; CALS-
TEXHOJIOTUSIIAp bl OarIapaaMabIK
KaMTaMachl3 €Tyl KOJJIaHYIbIH
KaXeTTi JaFIblIapbIH
KQJIBINTACTBIPY YIIIH K00ajmapabl
0acKapy/IblH acmanThIK Kypalgapbl
HETi31H/1e MHHOBAIMSIIBIK OHIMJIEP
MEH  KBI3METTEpHiH  YaKbITIIA,
IBIFBIHIBI, carasbIK
napaMeTpiiepi OacKapyIbIH
HET13T1 9JIICTEPiH MEHIepy

OpraHu3ali U YUYpPEKICHUH,

3HATbe OCHOBBI
Meauaau3anfHa.
dopmupyeMble
KOMIIeTCHIIUH
-dOopmupoBaHue yMEHUH 110
YIPaBICHUIO KOJUIEKTHUBOM
UCIIOJIHUTENIEH  IIPOEKTa U
CHCTEMBI s dexTuBHOM

MOTHUBALIUM KOMaHbI MPOEKTA
Uist (OpMUPOBAHMSI HABBIKOB
YOpaBJICHUS BCEMHU ATanaMu

IIPOEKTa
-OcBoenune HaBBIKOB
IIPOEKTHOT'O yIIpaBJICHUS;
cHoco0OB M HMCTOYHHUKOB
(bUHAHCUPOBAHUS

MNHHOBAIIMOHHBIX HpOCKTOB;
OBJIAJICHHE OCHOBHBIMH
METOIaMH yIIpaBJICHUS
BpeMeHHBIMI/I, 3anaTHI)IMI/I,

Ka4eCTBEHHBIMU ITapaMeTpaMu
WHHOBAIIMOHHOW TIPOXYKIIUU H
yCIIyT Ha 0aze
HHCTPYMECHTAIILHBIX  CPEACTB
yIpaBJICHUS] TPOCKTAMHU IS
(dbopMUPOBaHUS HEOOXOIUMBIX
YMEHHH MPUMEHEHUS
MPOrpaMMHOTO  OOecriedeHust
CALS-texHonormit

Study of mechanisms for
preventing crises in
organizations and
institutions. Knowledge of
the basics of media design.
Formed competencies:
Formation of skills for
managing a team of project
performers and a system of
effective motivation of the
project team for the
formation of skills for
managing all stages of the

project

-Mastering the skills of
project management;
methods and sources of
financing of innovative
projects; mastering the
basic methods of
managing  time,  cost,
quality  parameters  of

innovative products and
services based on project
management tools to form
the necessary skills of
using CALS-technologies
software

Mopnyas koasi: KBC-4

Monyanb araybl:
KoMMyHUKaTHBTI-0€ICEHALTIK
CBIHBIOBI

IIon aTaybl: KociOu GarbiTTanran
nreTen Tl

IIpepexBusutrep: [leren Tim
IHocTpexkBu3uTTEp:

Makcatbl aFbpUIIIBIH  TUTIH
MEHrepy JOeHreiliH apTThIpy THICTI
MalbIHABIK  OarpIThl  OOMBIHIIA
OakamaBpuaTTBIH  HEri3ri  Oimim
oepy OarapiamMachiH COTTI
MEHT€preH CTYIEHTTEP et
TIMIHAET1 Ka)KeTTl Kocioun
TePMHHOJOTHS, Oy Oojamakra
KociOum  e3iH-e31  TopOueneyni
apTTBIpYFa MYMKIHJIIK Oepei.
Kbickama cunarramacbl: Ilon
CTYIEHTTEepAl KOCciOM KBI3METTIH
MIHJETTEpIH LIeNly YIIH aybl3la

Ko mopyas: KAK-4
HasBanmue
KommyHukaTuBHo-
aKTHBHBIN KJaccC
Ha3Banmne AUCHUILINHBI:
[TpodeccnonanbHo-
OPHUEHTHPOBAHHBIN
MHOCTPaHHBIN SA3bIK
IIpepexBU3UTHI:
WNHOCTpaHHBIN A3BIK
IocTpekBU3UTHI: -

Ilenp: TOBBINIEHHE YPOBHSA
BJIAJICHUS AHTJINNCKUAM
A3BIKOM y

CTYJCHTOB, YCIIEIIHO
yCBauBaIOLINX OCHOBHYIO
o0pa3oBaTeNbHYI0 IPOTpamMmMy
OakanaBpuaTa 1o
COOTBETCTBYIOIIEMY
HaIpaBJIEHUIO TOATOTOBKH, U
OBJIQJICHHE

MOAYJIst

Code of module: CAC-4
Name of module:
Fundamentals of
Professional Skill

Name of discipline:
Project Management in
Public Relations

Prerequisites: Foreign
language

Postrequisites: -

Purpose:  improving the

level of English language
proficiency among
students who successfully
master the basic bachelor's
degree program in the
relevant field of training,
and mastering

the necessary professional
terminology in a foreign
language, which  will




KoHE >Kaz0alia Typae arbUILIbIH
TiniHAE KOMMYHUKAaIUsAFa
NAaNBIHIANIbI. CryneHrrep
KYPHAIUCTUKA,  KOMMYHUKAIIUS,
BAK >xoHe Meauwa cajachbIHIAFbl
TEPMHHOJIOTHUSHBI aFBUTIIBIH
TUTIHOE, COHAal-aK  aFbUIIIBIH
TUTIHIH CeiJiey KBI3METIHIH TepT
TYPiH MEHIepyi YHpeHe .

OKy HoTHIKeCI:
AKMapaTThIK-KOMMYHHUKAIUSIIBIK
TEXHOJIOTUSITAPABIH opTypii
TYpJepiH TNaiiianaHy, HHTEpHET-
pecypcrap,  aKmaparTel  i37ey,
cakray, ©HIEy, KOpray J>KoHe
TapaTy JKOHIHIETi OYITTHI >KOHE
MOOWJIBJII  CEPBUCTEPAEC  KYMBIC
xacail amy, skemigeri PR xome
SMM TETIKTEePiH MEHTepYy,
TYJIFaapanblK,  MOJCHHETAPANIbIK
MKOHE OHJIIPICTIK (KACINTIK) KapbIM-
KaTbIHAC MIHJETTEPiH Iy YIIiH
Ka3aK, OpbIC J)KOHE IIET TUIIEPIHJIe
aybI3lia KoHE jka30ala HbICaHIa
OailylaHBIC OpHATY.
ATKapbUIFaH AKYMBICTapIbIH
€cenTepin KapusuIay IbIH
JKONJAphIH  aybl3lla aWTy MeH
kaz0aina ska3yablH MOJICHUETI MEH
omicTepiH o1y, Oacmacesne
JKapusiay YIIIH ICKEepIiK Hemece
Oacka yiisIMaap Typaibl
YKapHAMAJTBIK MaTepHaIAAPIbI
TaHJam paguo, TeJIeaAuaap >KOHE
Oacka Jna OykKapaJiblK akmapar
Kypalgapbl  apKbUIbl  TapaTyabl
oury.

KanbinTracatbiH Ky3bIpeTTep:
-931HIH KOCIOM KBI3METIHIE IIET
TinIHAET1 KapbIM-KaTbIHACTBI
azaTy ymrH OUTIMAI KOJJIaHyFa
JaiibiH 00Ty;

- OKbUIFAaH MOTIHHIH Ma3MYHbIH
mer TuUTiHAEe Oepy MYMKIHZIr
Kacinrix OKBITY OolbIHIIIA
TEPMHUHOJIOTHSIHBI KOJIJIaHY;

HE00X0INMOMI
npodecCHOHABLHOM
TEPMHUHOJIOTHUEH
MHOCTPAaHHOM SI3bIKE, YTO
MO3BOJINT B JalibHEHIIEM
MOBBIIIATH
npodeccuoHanbHOe
camoo0pa3zoBaHue.

Kparkoe onucaHme:
JucuurumHa moAroTaBIuBaeT
CTYJEHTOB K KOMMYHUKAIIUU B
YCTHOH W MUChMEHHOU (opme
HA AaHIMVIMKACKOM SI3BIKE JUIA
peneHus 3a1a4
npodeccuoHanbHOM
JIeSATEIbHOCTH. CryneHTsl
U3Y4alOT TEPMUHOJOTHIO B
obnactu KYPHAIUCTUKH,
koMmyHukamuu, CMU u
MeAra Ha aHTJIMKACKOM SI3bIKE,
a TaK)Ke BIAJICHUE YETHIPbMS

Ha

BHUIIAMH pedeBou
NEITEIbHOCTH  aHTIJIMHCKOIO
SI3BIKA.

PesyabTaT 00yuenus:
OnpenensTh pa3iHyuHbIC BUIBI
MH(}OpPMaLOHHO-
KOMMYHHUKAIIMOHHBIX
TEXHOJIOTHH, yMeTh palboTaTh
B OONAa4YHBIX M MOOWJIBHBIX
cepBHCax 1o MTOUCKY,
XpaHEHHIO, o0paboTke,
3alIUTe U PACHPOCTPAHEHUIO
uH(popMaIuy, WHTEPHET-
peCypcoB, BJIQ/IETh
Mexanusmamu PR u SMM B
CEeTH, yCTaHABJIMBATH OOIIIEHNE

B YCTHOM U IIMCBMEHHOH
dbopme Ha Ka3aXxCKOM,
PYCCKOM M HMHOCTPaHHBIX
A3bIKaxX IS pelIeHHs 3a1ady
MEXIINYHOCTHOTO,
MEXKYJIbTYPHOTO u
IIPOU3BOJICTBEHHOIO
(mpogeccroHanbHOTO)
OOIIeHuSI.

3HaTh KYJbTYPhl U METOJOB

YCTHOTO A [OUCBMEHHOIO
U3JI0KEHUS cr1oco00B
yOIHKaAIIU OTYETOB 0

MpoJieTaHHON paboTe, yMeTh
BBIOMpATh M PACIPOCTPAHSTH

further improve
professional self-
education.

Brief description:
Discipline prepares
students for

communication in oral and
written form in English to

solve the problems of
professional activity.
Students study

terminology in journalism,
communication, media and
media in English, as well
as proficiency in four types
of speech activity in
English.
Learning outcome:

Use of various types of

Information and
communication
technologies. Ability to

work in cloud and mobile
services  for  internet
resources, search, storage,
processing, protection and
dissemination of
information. Mastering the
mechanisms of PR and
SMM in the network.
Establishing
communication in oral and
written form in Kazakh,
Russian and  foreign
languages to solve the
tasks of interpersonal,
intercultural and industrial
(professional)
communication.
Knowledge of the culture
and methods of oral
expression and  written
writing of ways to publish
reports on the work done.

Be able to select
advertising materials about
business or other
organizations for

publication in the press
and distribute them
through radio, television
and other mass media.




[0 pPaguo, TEIEBUIACHUIO H
JIpPYIrUM CpeACTBaM MAacCOBOU
uHpopManuu pEKIaMHbIE
MaTepuaibl O JENOBBIX WIH
JpPYTMX OpraHu3aluax Ul
nyOnMKanuy B Ipecce.
dopmMupyemblie
KOMIIETeHIIUM:
TOTOBHOCTB
3HaHUA AN

PUMEHSTh
MHUHUMU3aAITUN
WHOSI3BIYHOTO  OOLICHUS B
cBOCH npogeccuoHaNTbHON
NeSITeITbHOCTH;
- CcIocoOHOCTh
coJiepKaHue
TEKCTa  Ha
SI3BIKE C
UCIIOJIb30BaHUEM
TECPMHUHOJIOTUA
npoeCCUOHATIBHOMY
00y4eHuI0;

repeaBaTh
IIPOYUTAHHOTO
MHOCTPAaHHOM
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Formed competencies:

willingness  to  apply
knowledge to minimize
foreign language
communication in their

professional activities;

- the ability to convey the
content of the read text in a
foreign language

using professional training
terminology;

Moayas koasi: KIIH-5

Mopayas araybl: KociOu mebepik
HeTi3aepi

IIon araysri: BAK nen xapnama
KBI3METIH KYKBIKTBIK PETTEY
IIpepexBusurTep:
Kommynukanus
Herizaepi
IMocTpexkBU3UTTEP:
OaiinaHbIcKa Kipicre
MakcaTsl OyKapaJblK —akmapar
Kypaijiapbl Typajbl 3aHHAMaHBIH
MOHI MeH peniH  OyKapalblK
aKmapat KYpasapbIHbIH
MaTepuaiapplH  KypyFa  JKoHE
Nailalany¥Fa, COHai-aK
KYPBUITYBIHA, )KYMBIC 1CTEYIHE JKOHE
xKaObLTybIHA OaliIaHbICTHI
TYBIHIAUTHIH KOFaMJIbIK
KaThIHACTAP/IbI peTTeiTiH
HOpMaJIap/IbIH KHUBIHTBIFBI PETiH/Ie
anry BAK YUBIMAPbIHBIH,
peaaKTopiap MEH KypHAIHCTEPIIH
KoCiOM KbI3METIMEH

Kpickama cunarramacel:Ilonmi
OKYy OapbIChIHAA oimimrep
KapHaMalblK ~ xaOapiaMaiap/bIH
MakeTTepi  MEH  OpHaJacThIpy
KyHenepin MeHrepesni. bykapaibik

TCOPHUACBIHBIH

Korammen

Konx monyas: OIIM-5
Ha3Banue moayJsi: OCHOBBI
PO EeCCHOHAIIBHOTO
MacTepCcTBa

Ha3Banmue AUCHUTLINHBI:
[TpaBoBoe perynupoBaHue
CMMU u pexnambl
IpepexBusuTbl: BBenenue
B CBSI3U C OOIIIECTBEHHOCTHIO
IHocTpekBHU3UTHI: -

esab packpbITHE CYIIHOCTH U

pOJIM  3aKOHOJATEIbCTBA O
CpeacTBax MacCOBOM
uHpopMalun KaK
COBOKYITHOCTH HOPM,
PeryIHpyroIuX

00LIeCTBEHHbIE

OTHOILICHMUS, KOTOpbIE
BO3HUKAIOT B  CBS3U C

CO3aHMEM U HCIIOJIb30BAHUEM
MaTepuasoB CPEJIICTB
MaccoBoi  uH(popMmanuM, a
TaK)K€ B CBSI3U C CO3JIaHUEM,
(YHKIIMOHUPOBAHUEM "
3aKpBITUEM OpraHu3anuu
CMHU, c mnpodeccuoHanbHOU
JESTENIbHOCTBIO PEAAKTOPOB U
JKYpPHAJIUCTOB

Kparkoe onucanue: B

Code of module: FPS-5
Name of module:
Fundamentals of
Professional Skill

Name of discipline: Legal
regulation of mass media
and advertisting
Prerequisites
Introduction  to
relations
Postrequisites: -
Purpose:disclosure of the

public

essence and role of
legislation on mass media
as a set of norms

regulating public relations
that arise in connection
with the creation and use
of media materials, as well
as in connection with the
creation, functioning and
closure of media
organizations, with the
professional activities of
editors and journalists

Brief description: In the
process of studying the
discipline, the student
studies the layout and




aKmapar cajJlaCblHa KaTbICThI
KYKBIKTBIH, 3aHHaMaJIbIK
KYKaTTapAbIH MAaHBI3 AbLJIbIFbIH

TYCIHE OTBIPBIN >KYMBIC JKacail/ibl.
JKapnama Oepyne, cyxbOar anyna
JNEPEeKTepAiH  MaHBI3bl  EKEHIH
TYCiHE OTBIPBIIT KYMBIC ICTEY
epeKIIeTiKTepiH MEHTepeIi.
Kocibu sTHKanblKk HOpManap MeH
3aHBUIBIKTAP KapHama
KbI3BIMETIMEH  OaillaHBICTBIPBLIA
OKBIThIIAIBL. bimiMrep OyKapaibIk
aKmapar  Kypajujapbl — Typaibl,
AxkapHama  Typanisl, aBTOPJIBIK
KYKBIK TYypaJibl, 3THKaJbIK KOJEKC
Typajibl  3aHIAPABl  TEOPUSIIBIK
TYpFbIJIa MEHTepe/Ii.

OKy HoTHIKeCi:

Korammen Oaiinanbic Heri3zepiH
MEHIepe OTBIPHIIN, JKapHama kacay
MEH  KOFaMfa  BIKMal €Ty
TOCUIACPIH MEHTepy,
KOMMYHHKAIMsi MeH OaillaHbpIcKa
TYCYIIH TEOPHUSUIBIK HETi3JIepiH,
omicTepiH, Macc-MeIua MEH
OcitHenepIiH U3aHIIK
epEeKIIeTIKTepiH 3amMaHayu
TYpFblIa MEHIrepin, MiHAeTTepAl
OpBIHJAYyFa BAK ApPKbLIBI
LIBIFYBIH oNliC-TaCIIIEPiHIH
JKYHeciH MeHrepy, Meamacayar
Herizin  Oimy, PR >xaHpnapsin
TaJan any.

Korammen 0aiiiaHbic KacayJblH
3aMaHayW  OJICTEpiH  KOJIJlaHa
OTBIPBITN, JKapHaMma  KacayAblH
KOCIOM KY3BIPETTUIIKTI TETIKTEpPiH
aHBIKTAY, 6ackapy MeEH
YHBIMIACTBIPYIIBUTBIK,
mebepimikTep  apKbUIBl  KYMBIC
PEUTHHTIH apTTHIpyFa BIKOAI €Ty,
yiipIMIap  MeH  MeKeMeJepAiH
JIaFIapBICBIH OO0 IBIPMAYIBIH
TETIKTepiH YHpeHy, Meaua Ju3ailH

Heri3zepiH Oiy.

KanbinTacaTbiH Ky3bIpeTTep:
Koacion KBI3METTE namy
TeHACHIMSIIAPBIH ecKepy
MYMKIHITT aiMaKTBIH, €JJIIH KOHE
QJIEMHIH Meana-
KOMMYHHKAITUSITBIK xKywenepi,

OJIapJIbIH KYMBIC ICTEYiHIH cascu

nporiecce U3yUCHUS
JTUCITUTUIMHBI CTYICHT H3ydaeT
CHUCTEMBI BEPCTKH u
pa3MeIIcHHs pPEKIaMHBIX
coobmienuid.  Paboraer ¢
MOHMMaHUEM BaXHOCTHU
3aKOHAa W 3aKOHOJIATEILCTBA B
chepe CMIN. Y3Haer
0COOCHHOCTH paboThI c

pEeKJIaMoi1, TOHUMasi BaXKHOCTh
JAHHBIX B UHTEPBBIO.
[MpodeccuonanvHass 3TUKA |
3aKOHBI M3y4alOTCSl B CBS3U C

pEKIIaMON. CryneHt
TEOPETHYCCKH yCBauBaeT
3akoHel 0 CMMU, pekname,

aBTOPCKOM IIpaBe, 3TUYECKUH
KOJIEKC.

PesyabTaT 00yuenus:
BrraBusats
npodeccuoHanbHbIe
KOMIIETEHTHOCTHBbIE
MEXaHU3MBbI CO3/1aHUS
peKiiaMbl C HCIOJb30BaHUEM
COBPEMEHHBIX METOJIOB CBs3EH
c 00I11€CTBEHHOCTHIO,
CIOCOOCTBOBATh MOBBIIICHUIO
peiiTuHra  paboThl  uyepe3
yIpaBiIeHYECKHE U
OpPraHM3alMOHHBIE  HaBBIKW,
U3y4athb MEXaHU3MBbI
IIPEIOTBPALLICHUS KpHu3uca
OpraHu3aluil M YYPEKJICHHM,
3HATbE OCHOBBI
Menuaan3aiiga.

Bnagers ocHOBaMu cBs3€el €
00IIECTBEHHOCTHIO,
crioco0amu peKJIaMbl u
BO3JICHCTBUSA HA OOIIECTBO, U
TEOPETUYECKUMH  OCHOBaMH,
MEeTOJaMUd  KOMMYHHKAIUH,
COBPEMEHHBIMU crienu(pukamu
nr3aitHa Macc-Menua,
CHUCTEMOM METOJIOB U NIPUEMOB
Bbixoga uepes3 CMHM Ha
BBINIOJITHEHWE  3a/1ad, 3HATh
OCHOBBI ~ MEIMarpaMOTHOCTH,
ymMeHue aHamusuposarb PR
KaHPBI.

®opmupyemble
KOMIIeTeHIIUH
CriocoOHOCTh ~ YUUTHIBaTh B

placement of advertising
messages. Works with an
understanding  of  the
importance of the law and
legislation in the field of
mass media. Learns the
specifics of working with
advertising, understanding
the importance of data in
an interview. Professional
ethics and laws are studied
in connection with
advertising. The student
theoretically learns the
laws on mass media,
advertising, copyright, and
the code of ethics.
Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze
PR genres.
Formed competencies:
The ability to take into
account in professional
activity the trends in the
development of media
communication systems of
the region, the country and
the world, based on the
political and economic
mechanisms  of  their
functioning, legal and
ethical regulations, the
ability to take into account
the effects and
consequences of their
professional activities,
following the principles of




’KOHE SKOHOMHUKAJIBIK TETIKTEPIH,
KYKBIKTBIK JKOHE ATHKAIIBIK PETTEY
HOpMaJIapblH HETI3re ajla OTHIPHIIL,
QJIEYMETTIK KayanKepIIiTiK
KaFuJIaTTapblH CaKTall  OTBIPHIIL,
©31HIH KociOu KBI3METiHIH acepiepi
MEH CaJIJIapbIH eCKepy KaouieTi

npo¢eCCHOHATBHON
JeSITeIbHOCTH TEH/ICHIUH
pa3BUTHS
MeIMaKOMMYHHUKAIIHOHHBIX
CHUCTEM pEruoHa, CTPaHbl U
MUpa, UCXO0s u3
MOJUTUYCCKUX "
HKOHOMHYECKUX MEXaHU3MOB
ux (GyHKIIMOHUPOBAHUS,
NPAaBOBBIX M 3THYECKUX HOPM
peryJIrpoBaHuUs
CriocoO6HOCTh YUUTHIBATh
ahdexTh W mocaeAcTBUS
cBOCH npogeccuoHaIbHON
NEeSITeIIbHOCTH, cremyst
MPUHIIUIIAM COLMAIIBHOM
OTBETCTBCHHOCTHU

social responsibility.

Mopyas koasi: KIITH-5
Mopayas araybl: KociOu mebepik

HeTi3aepi

IIan arayel: MeauacayaTTbUIbIK
IIpepexBusuTTEp: Korammen
OaitmaHbICKa Kipicre
HHocTpexkBU3uTTEP:

Makcarbl  Menua cayaTThUIBIK

KYOBUIBICBIHBIH HET13I1 YFhIMJIaphl
MEH JKETeKIIl KOMIIOHEHTTEpIH;
OHBIH KAaJIBINITACYbIHA dCEp ETETiH
(bakTopnapapl; Ka3ipri 3aMaHFbl
MeAMaHbIH "Toyeken aliMaKTapblH"
3epTTey.

Kpickama cunarramacobl: [loH
MeInaaarsl aKIMapaTThIK
CayaTThUIBIKTBIH HeTi3/1epiH
TYCIHIIpyre, mMalbIM  jKacayFa,
aKMapTTBIH CayaTThl jKa3bUTybl MEH
*KacakTalyblH  (cyper,  OeiiHe,
KECKiH, TpaduKa, KeCTe) MEHrepyre
KOMEKTECE/I]. Mennanarsl
aKMapaTThIK CayaTTBUIBIK CaHIBIK
KOFaMHBIH ~TETIKTEPIH aXbIPaThl
Olmyre, aKmapaTThlK KOHTEHTTEP/Il
JaMBITYFa, JAypbIC TYyciHe Oimyre,
TYCIHIIpE ouryre yiperteni.
bimimMrep akmaparThl KMHAY[BbI,
OHJICY/IIH TOCUIIEepl MEH 9JIICTEPIH,
JKapusiiay MEH KOFaMJIBIK MiKipai
capanTayJiblH dIICHaMaJIbIK HET131H
MEHTepeIi.

OKy HOTHIKeCi:

Konx monyas: OIIM-5
HazBanue moayas: OCHOBBI
podeccuoHalIbHOTO
MacTepcTBa

Ha3Banmne AUCHUILINHBI:
MenuarpaMoTHOCTb
IIpepexBu3uThl: BBeneHue
B CBSI3U C OOLIECTBEHHOCTHIO
IMocTpekBU3UTHI: -

Ienp M3ydyeHne OCHOBHBIX
MTOHATUHI u BEIYLIUX
KOMIIOHEHTOB deHomena
MeANarpaMOTHOCTH;
(bakTOpOB, BIMAIOLMX Ha €€
CTaHOBJIEHUE; «30H PHCKa»
COBPEMEHHBIX MEINA.
Kparkoe omnucanne Kypce
MIOMOTAeT OOBSACHUTH OCHOBBI
MH(OpMaLIOHHON
I'PaMOTHOCTH B CMU,
BBIHECTU CYXKJEHHUS, OCBOMTD
HamucaHue U odopmieHue
uH(popMaluu (KapTUHKH,
BHJIECO, MU300pakeHus,
rpaduxmu, TaOJIULIBI).
WNudopmanronHas
rpamotHocte B CMU  yumr
pa3nanyarb MEXAHU3MBI
rdpoBoro oO1mecTBa,
paspabarbIBaTh
MH(OPMAaLIOHHBIN
NOHUMAaThb W
CTynieHT

KOHTEHT,
0OBSACHSTS.
H3ydaeT

Code of module: FPS-5
Name of module:
Fundamentals of
Professional Skill
Name of discipline:
Prerequisites
Introduction  to
relations
Postrequisites: -
Purpose: The study of the
basic concepts and leading

public

components of the
phenomenon of media
literacy; factors

influencing its formation;
"risk zones" of modern
media.

Brief description: The
course helps to explain the
basics of information
literacy in the media, make
judgments, master the
writing and formatting of

information (pictures,
videos, images, graphs,
tables). Information
literacy in the media
teaches to  distinguish
between the mechanisms
of digital society, to
develop information

content, to understand and
explain.  The  student




KoramMen OaiinaHbIC HET131epiH
MEHIepe OTBIPHII, JKapHama jxacay
MEH KOFaMra BIKIIAJT eTy
ToCUIIepiH MEHTepYy,
KOMMYHHKAIMS MEH OailaHbICKa
TYCYIIH TEOPHUSUIBIK HETI3NIepiH,

OMICTEPIH, Macc-Meaua MEH
OcitHenepIiH TU3alHIK
EpEKIIEeTIKTepPIH 3aMaHayH
TYpFbIIa MEHIrepin, MiHAeTTepAi
OpbIH/IAYyFa BAK apKbLIBI
HIBIFYIBIH oNlic-TacIepiHiH
KYHECIH MeHrepy, Meauacayar
Herizin  Oimy, PR >xanpnapsin
TaJlJau aiy.

KanbinracaTblH Ky3bIpeTTep:
MenuaTtekcrepai aTpubyTTay
o/licTeMeNepiH MEHIepreH.

Omnapasl 3aMaHayu

KYPHAIUCTUKAHBIH, YXapHAMaHBIH,
PR, HacuxaTThIH K9HE aKNMapaTThIK
KCHICTIKTIH 0acKa 3JeMEHTTepiHIH
0acka TYpJCpIHEH epEeKIIeICUTIH

JKaHAJIBIKTAap MaTcpualgapblHbIH
CpCKIIC CHUIlaTTaMaJIapbIH
aXXbIpaTalbl.

METOJIOJIOTHYECKHE  OCHOBBI
cbopa IaHHBIX, METO/IBI
00paboTKu, myOIUKauu |
aHam3a 00IIIECTBEHHOTO
MHCHUSI.

Pe3yabTaT 00yueHus:
Bnagete ocHOBamMHu CBs3€H C
OOIECTBCHHOCTHIO,
criocobaMu pEeKIIaMBbI u
BO3JCHCTBUS Ha OOIICCTBO, U
TEOPETHYECKUMH  OCHOBAaMH,
METOAaMH KOMMYyHHKAIIHH,
COBPEMEHHBIMH CHEeIDUKaMu
nu3aitHa Macc-Menua,
CHUCTEMOM METOJIOB U ITPUEMOB
Bbixoga uepes CMUM Ha
BBIIIOJIHEHHWE  3aJa4, 3HATh
OCHOBBI ~ MEIMArpaMOTHOCTH,
ymMeHue aHamusuposarb PR
JKaHPBI.
®opmupyemble
KOMIIETeHI[HH
Brnaneer
aTpuOyTUPOBAHUS
MEIHATEKCTOB.

METOJUKaMU

Brigenser cnenuduaeckue
XapaKTEPUCTUKU  HOBOCTHBIX
MaTepHaloB, OTINYAIOIIUX HUX
OT MaTepHUaioB JPYIHUX THUIIOB
COBPEMEHHOM JKYPHAJIUCTUKH,
pexnamel, PR, nmpomaranasl u
WHBIX 3JIEMEHTOB
MH(}OPMaLMOHHOTO
IIPOCTPAHCTBA.

studies the methodological
foundations of data
collection, methods of
processing, publication
and analysis of public
opinion.
Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze
PR genres.
Formed competencies:
Owns methods of
attribution of media texts.
Highlights the specific
characteristics of news
materials that distinguish
them from materials of

other types of modern
journalism, advertising,
PR, propaganda and other
elements of the

information space.

Monayas koasi: KIIH-5
Moayab ataybl: KociOu mebepiik

Herizzaepi

IIon araybl:  Meaua capanrtama
Herizzaepi

IIpepexBu3uTTEp: Korammen
OaiiaHbICKa Kipicie
IHocTpexkBu3uTTEP:

MakcaTbl TOH[1 OKY-OYJI TYJIEKTI
nasipiay

QNJIbIH ally, PeTTey CcaslaChIHJIaFbl
TEOPUSIIBIK ~ OUTIMHIH ~ >KOFapbl
JeHreli xKoHe KYKBIKTBIK AayIapabl
menry, — OedTapan  jaynapblH
KAThICYbIMEH KeJicco3zep

Kon moayas: OIIM-5
Ha3Banue moayJsi: OCHOBBI

poeCCHOHAIIBHOTO
MacTepCcTBa

Ha3Banmue AUCHUTLINHBI:
OCHOBBI Me/THa

9KCIIEPTH3BI

IIpepexBusurel:  Baenenue
B CBSI3U C OOIIECTBEHHOCTHIO
IocTpekBHU3UTHI: -

Hean W3y4EHUs
JTUCITUIIMHBL  3aKJIFOYaeTCs B
MOJITOTOBKE BBITYCKHHKA,
o0mamaromero

BBICOKHM YPOBHEM

Code of module: FPS-5
Name of module:
Fundamentals of
Professional Skill

Name of discipline: The
basis of Media Expertise
Prerequisites
Introduction  to
relations
Postrequisites: -
Purpose: the study of the
discipline  consists in
preparing a graduate who
has

a high level of theoretical

public




YUBIMIACTRIPY nenaan (MeauaTop)
JKOHE OChl  OUTIMII  KeWiHHEH
KOJIIaHyFa KaOlaeTTi

MPAKTUKAIBIK KBI3MET.

Kbickama cunmarramacel: Ilon
capanrtama Kacayjaa MeIUaHBIH
TypJiepiHe Kapall JoNJIIK TIeH
HIBIHARBUTBIK MPUHIIATITEPIHE
cyvienyni yiperemi. Capanrtama
Kacayra KOUBLIATBIH — epekenep
MEH  TajlanTapAbl  OpBIHIAy/a
HETI3T1  WIesulapibl  ©3repTIeyre,
KaObUIIaHFaH [IEMTIMHIH
THIMIUITT OarajaHaThblH OHIMHIH
Kol  (PYHKIMOHAJIBIFbIHA  Ha3ap
aynapyra OarpITTanafpl. bimimrep
MeIuaaa HaKThl MaTepHajiapMEH

KYMBIC ~ IiCT€y  IPHUHLIUOTEpiHE
cyiieHe OTBIpBHIII, HOTH)KEHI
3epTTENreH  QJicTep  apKbLIbl

Oepyre KabineTTi OoIaabI.
Oky HoTHIKeCI:

AKnapaTThIK-
KOMMYHHKAIUSUIBIK
TEXHOJIOTUSIIAPIbIH oprypi
TYpJepiH TaiiianaHy, HHTEPHET-
pecypcrap,  akmaparTtel  i311ey,
cakTay, ©HJey, KOpray KoHe
Tapary >KeHIHJEr: OYJITThl >KoHE
MOOWJIBJII  CEpPBUCTEPAE  KYMBIC
xacail amy, xemigeri PR xone
SMM TETIKTEepiH MEHTEepY,
TYIFaapaigblK,  MOJACHHETAPAJIBIK
JKOHE OHJIIPICTIK (KACIMTIK) KapbIM-
KaTblHAC MIHJETTEpIH IIeNly YIUiH
Ka3aK, OpbIC JKOHE ILeT TUIAepiHzae

aybI3lIa KoHE jka30ala HbICaHIa
OaiiaHbIC OpHATY.

ATKapbUIFaH JKYMBICTAPIbIH
€cenTepi KapusIayIblH

KOJIIAPBIH  aybI3llla aWTy MEH
kaz0ara xKa3yJIblH MOJCHUETI MEH
omicTepiH oy, Oacrracese
XKapuslay YIIIH I1CKepiiK Hemece
Oacka yibIMIap TypaJIbl
YKapHaMaJIbIK MaTepHuanaapisl
TaHJAN pPaguo, TEIeAuIap >KOHE
Oacka nma OykapadblK akmapar
KypaJgapbl — apKbpUIBI  TapaTyibl
oiy.
Kacion
MOJICHHET

KBI3METTET1
TeH

CAHIBIK
KYKBIKTBIK

TEOPETUYECKUX  3HAHUU B
chepe MPEeNYTIPEKACHHUS,
yperyanupoBaHus U
paspeleHus MIPABOBBIX
CIIOpOB, OpraHu3aluu
IIEPETOBOPOB € y4acTHEM
HEUTPAJIbHOTO

MocpelHuKa (Menuaropa) u
CHOCOOHOIO MPHUMEHATh 3TU
3HaHUH B NIOCIIECAYIOIIECH

IIPAKTUYECKOHN AEATEIbHOCTH.
Kparkoe onucanue IIpenmver
YUUT CJIEN0BaTh IPUHIUIIAM
TOYHOCTH U OOBEKTUBHOCTH B
QHIN3E€ B 3aBUCUMOCTH OT
tuma CMU.  Dxkcneprusa
HafpaBjIeHa Ha TO, 4TOOBl He
MEHSTh OCHOBHBIE HJE€U NIpU

BBITTOJIHEHUH MPaBUII "
TpeOOBaHUH K DIKCIEPTH3E,
oOpamaTh ~ BHMMaHHME  Ha
YHHUBEPCATBHOCTh  TPOJYKTA,
3¢ (HEeKTUBHOCTH KOTOPOTO
OILICHUBAETCA. Crynent
CMOXeT MPEICTaBUTh
pe3yJIbTaThI, UCTIONB3Ys
U3y4eHHbBIE METO/IBbI,
OCHOBaHHBIE Ha MPUHIUIIAX
paboTBl €  KOHKPETHBIMHU

matepuainamu B CMU.
PesyabTaT 00yuenus:
Omnpenensrsb pa3nyHbIe
BH/IbI MH(OPMaLMOHHO-
KOMMYHHKAIIMOHHBIX
TEXHOJIOTHI, yMeThb padoTaTh
B OONAaYHBIX M MOOWJIBHBIX
cepBHCax o MIOUCKY,
XpaHEHHIO, o0OpaboTke,
3alIUTe U PACIPOCTPAHEHUIO
uHpopManuy, WUHTEpPHET-
pecypcoB, BJIQ/IETh
Mexanusmamu PR u SMM B
CEeTH, yCTaHABJIMBAThH OOIIEHNE

B YCTHOM U IIMCBMEHHOH
dbopme Ha Ka3aXxCKOM,
PYCCKOM M HMHOCTPaHHBIX
A3bIKaxX IS pelIeHHs 3a1ady
MEXIJINYHOCTHOTO,
MEXKYJIbTYPHOTO u
IIPOU3BOJICTBEHHOTO
(mpogeccroHanbHOrO)
OOIIECHUSI.

knowledge in the field of
prevention, settlement and
resolution of legal
disputes, organization of
negotiations  with  the
participation of a neutral
mediator (mediator) and is
able to apply this
knowledge in subsequent
practical activities.

Brief description: The
discipline teaches how to
rely on the principles of
accuracy and sincerity in
conducting an  expert
examination, depending on
the types of media. It is
aimed not to change the
main ideas in compliance

with  the rules and
requirements for
conducting an  expert

examination, but to pay
attention to the versatility
of the product in which the
effectiveness of  the
decision is evaluated. The
student will be able to
convey the result through
the methods studied, based
on the principles of
working  with  specific
materials in the media.
Learning outcome:

Use of various types of

Information and
communication
technologies. Ability to

work in cloud and mobile
services  for  internet
resources, search, storage,
processing, protection and
dissemination of
information. Mastering the
mechanisms of PR and
SMM in the network.
Establishing

communication in oral and
written form in Kazakh,
Russian  and  foreign
languages to solve the
tasks of interpersonal,




MOJICHHUETTIH  Heri3iepin  Oure
OTBIPBIN, Ka3ipri akmnaparTapAarbl
JIEPeKTep  MEH  JIoWeKTeMenep
IYpBIC  Tanmail  Oury, UMUK
KQJIBIITACTHIPY YIIiH
opinTecTepMeH Kociom OaiimaHbic
OpHaTy omicTepiH, KOFaMmJia
JKaFBIMIBI Ociine
KaJIBIITACTHIPYIBIH TOCUIIEPIH
Oury,  aKmapaTTel  3epTTEYyiH
TEOPHSICHI M€EH 9IiCTEMECIH
MeHrepy, PR canacbiHga KOHTEHT
JlaibIHIAl alTy.

KanbinTracaTblH Ky3bIpeTTep:
AypbI311a koHe kaz0aria ceineyai

JIOTUKAIBIK  TYPFBIAH  JYPBIC,
JONENI  KOHE  HAaKThl  KYpy
MYMKIH/IIT1;

JlambIraH KYKBIKTBIK caHa,

KYKBIKTBIK OWJIay JKOHE KYKBIKTBIK
MOJIEHUET HETI31HAe Kocion
KBI3METTI JKY3€ere achlpy Kaoineri;
3aHra coiikec IemiM KaObuinay
JKOHE 3aHJIbl OPEKETTEePl OphIHIAY
MYMKIHJIIT1.

3HaTh KyJIbTYpbl U METOJOB

YCTHOI'O U THCBMEHHOIO
U3JI0KEHUS CIoco00B
nyOonuKanuu OTYETOB 0

IPOJIETIaHHON paboTre, yMeTh
BbIOMpaTh M PACIPOCTPAHSATH
[0 paauo, TEICBUACHUIO U
JIpPYIrUM CpeACTBaM MAacCOBOMU

uHpopManuu peKJIaMHbIe
Marepualibl O JCJIOBBIX WA
JpYruX OpraHu3alusx —Jis
nyOnMKanuu B Ipecce.

Ymerb IPaBUIBHO
AHAJIM3UPOBATH JaHHBIC u
apryMeHTbl B COBPEMEHHOMU

uHpOpMaNKK, 3HATh OCHOBBI
nugpoBon KYJBTYPbI u
IIPaBOBOM KYJbTYPBI B
poQeCCHOHAIBHON
NeSTEeIbHOCTH, 3HAaTh METOJIbI
YCTAHOBJICHHS
npodecCHOHATIbHBIX
KOHTAKTOB C KOJUIETAMH ISt
dbopmupoBaHus UMHJDKA,
croco6oB (dopMupoBaHUs
HO3UTHUBHOTO obpaza B
oO1u1ecTBe, BIaJE€Th TEOpUEH U
METOAUKON UCCIIEI0BaHMS
uHPOpPMAILIUU, YMETh TOTOBUTH
KOHTEHT B cepe PR.

®opmupyemble
KOMIIeTeHIIUH
CnocoOHOCTb JIOTUYECKH
BEPHO, AapPTyMEHTUPOBAHO U
SACHO CTPOUTH YCTHYIO H
NUCbMEHHYIO PEUb;
CnocoOHOCTh  OCYILIECTBIISATh
npo¢eCCHOHATBHYIO
JeSTEIbHOCTh ~ Ha  OCHOBE
pa3BUTOTO  IIPABOCO3HAHUS,
NPaBOBOTO  MBINUICHUS U
IPaBOBOU KYJbTYPBI;
CnocoOHOCTb MPUHUMATD
peleHus " COBEpILIAThH
IOpUANYECKHE  JEHUCTBUS B
TOYHOM  COOTBETCTBHUM  C
3aKOHOM.

intercultural and industrial
(professional)
communication.
Knowledge of the culture
and methods of oral
expression and  written
writing of ways to publish
reports on the work done.

Be able to  select
advertising materials about
business or other
organizations for

publication in the press
and distribute them
through radio, television
and other mass media.

The ability to correctly
analyze data and
arguments in  modern
information, knowing the
basics of Digital Culture
and legal culture in
professional activities.
Knowledge of methods of
establishing  professional
contacts with colleagues
for image formation, ways
to create a positive image
in society. Master the
theory and methodology of
Information research.
Ability to prepare content
in the field of PR.

Formed competencies:
The ability to logically
correctly, argumentatively
and clearly build oral and
written speech;

The ability to carry out
professional activities on
the basis of developed
legal awareness, legal
thinking and legal culture;
The ability to make
decisions and perform
legal actions in strict
accordance with the law.

Monyas koasi: KIITH-5
Moayab araybl: KociOu mebepiik
Heri3zaepl

Konx monyns: OIIM-5
Ha3Banue moayJsi: OCHOBBI
PoECCHOHAIIBHOTO

Code of module: FPS-5
Name of module:
Fundamentals of




IIon araybI:
KYpaJlJapbIHIaFbl
TEXHOJIOTHUsIap
IIpepexkBusurTep:
OaiiaHbICKa
IMocTpekBU3UTTEP:
MakcaTsl CTYIEHTTEPAIH
KOMIIBIOTEPITIK TEXHOJIOTHSLIIAP
TypaJibl TYCIHIKTEPIH JKOHE OJIapabl
Olp kareiHaH, Menuacepana,
eKIHIII1 JKarbIHaH, OHBIMEH
OaliIaHbICTHI FBUTBIMU
3epTTeynepae KOJIJIaHy bl
JKAIMBUIAYABIH ~ JKaHa JIeHTehiHe
HIBIFAPBIHBI3.

Kpickama cunmarramacel: [lon
Oimimrepaepre 3aMaHayH
TEXHUKAJTAPMEH JKYMBIC iCTeyIi
yiipereni. belinecroxkeTTi kacay
MIPOIIECIH/IC Kazipri 3aMaHFbI
OHJIIPICTIH  TEXHUKAIBIK  JKOHE
TEXHOJIOTHSUIBIK ~ MYMKIHIIKTEpIH
naiiaiaHaabl. beitnemoHTaX
HeTri31IepiH, OHBIH KYpbLLY
TapUXbIH KOHE TEXHOJIOTHS
HerizaepiH, OeliHeduabMII Kacay
Ke3eHaepin yipereni. bimiMrepnep
KOMIIBIOTEPITIK MOHTaXKIAY
Oarnmapiamaniapel  MeH (hoTOoIION
’Kacay o/liCTepiH, ra3eT-KypHajaap
xKacayna KOJIJIAaHBLIATHIH
OafiapramMallapMeH JKYMBIC iCTey
TETIKTEPIH MEHIepe/Il.

Oky HoTHIKeCI:

OJIEYMETTIK JKEJIep apKbUIbI
JKYMBIC icTeyig omicTepiH,
KBI3METTIK MOTIHJIl KYpacThIpy MEH
aKIMapTThI KapHaManayIblH
JKyHeciH, KOFaMJIBIK, miKipre
caparrama KacayJpl oiy,
KOMMYHHKAITUS TCOPHUSUTAphl MEH
HETi3r  9JiCTepiH MEHTrepe
OTBIPBIT, VYITTBIK MOJCHHUCTIICH
OailimaHpIcThIpa  miKip  OuIAIpy,
Oemenmi  Oackapy  omicTeMeciH
Yipeny.
AKIapaTThIK-KOMMYHHUKAITHSITBIK
TEeXHOJIOTUSITAPABIH opTypii
TYpJCpiH TaijanaHy, HHTECPHET-
pecypcrap,  aKmaparTel  i37ey,
cakTay, OHIeY, KOpray IKoHE
TapaTy JKOHIHJEri OYITThl >KoHe

Bbykapanbik akmapar
KOMITBIOTEPIIIK

Korammen
Kipicme

MacTepcTBa
Ha3Banue AU CHUTLTHHBI
KommbroTepHble TEXHOIOTHUN B
CMHU

IpepexkBU3UTHI:

Brenenue B CBSI3U c
00111eCTBEHHOCTHIO
IMocTpeKBU3UTHI: -

Heanb BBIBECTH Ha HOBBIU
YpOBEHB 00001IeHNS

IIPEJICTABICHUS CTYAECHTOB O
KOMIIBIOTEPHBIX TEXHOJIOTHUSIX
U UX HUCIIOJIB30BAHUH, C OJHOU
CTOpoHBI, B Meauachepe, a ¢
JIpYTrOf CTOPOHBI, - B HAYYHBIX
UCCIENOBAHMUAX, TaK WU
MHaye

CBSI3aHHBIX C HEW.

Kparkoe onucanue IIpenmver
YUUT CTYIEHTOB paloTarh ¢

COBPEMEHHOM TEXHUKOM.
CryneHTsl HCIIOJIB3YIOT
TCXHUYCCKUEC n
TEXHOJIOTHYECKHUE

BO3MOXHOCTH COBPEMCHHOI'O

NpOM3BOJACTBA B  MpOIECCe
CO3JIaHHUS BUJICOPOJIHKA.
OO6yuyarotcs OCHOBaM
pEIaKTUPOBAHUSA BUJIEO,

HUCTOPUHN €T0 CO3AaHUA U a3aM

TEXHUKH, OJTamaM CO3JaHus
Buneo. CTyAeHTHl U3ydaloT
KOMHI)I-OTepHI)IC HpOFpaMMI)I
pPENaKTHPOBAaHUS ¥  METOJbI
CO3daHus doTorona,
MeXaHU3MBI paboTsI c
porpaMMamy,

HCIIOJIb3YEMBIMU npu

CO3JJaHUU Ta3€eT U )KYyPHAJIOB.
PesynbraT 00yuenus:
Onpenenars pa3u4yHbIe
BUJIBI UH(OPMAIIMOHHO-
KOMMYHHUKAITHOHHBIX
TEXHOJIOTHH, yMeTh paboTaTh
B OOJAYHBIX W MOOWIBHBIX
cepBucax 1o MIOUCKY,
XPaHEHHUIO, o0OpaboTke,
3alllUTe U PACIPOCTPAHEHUIO
nHpopmanuu, WHTEPHET-
pecypcoB, BIAJCTh
Mmexaam3dMamMun PR m SMM B
CETH, YCTAaHABIIMBAThH OOIICHHE

Professional Skill
Name of
discipline:Computer
Technology in the Media
Prerequisites
Introduction  to
relations
Postrequisites: -
Purpose: to bring to a new
level of generalization
students' ideas  about
computer technologies and
their use, on the one hand,
in the media sphere, and
on the other hand, in
scientific research, one
way or another related to
it.
Brief description: The
discipline teaches students
to work with modern
techniques. In the process
of creating a video clip, it
uses the technical and
technological capabilities
of modern production.
Teaches the basics of
video editing, the history
of its creation and the
basics of technology, the
stages of creating a video.
Students  will  master
computer editing programs
and methods of Photoshop,
mechanisms for working
with programs used in the
creation of newspapers and
magazines.
Learning outcome:

Use of various types of

public

Information and
communication
technologies. Ability to

work in cloud and mobile
services for internet
resources, search, storage,
processing, protection and
dissemination of
information. Mastering the
mechanisms of PR and
SMM in the network.
Establishing




MOOWJIBJII  CEPBUCTEPAEC  KYMBIC
xacail amy, okemigeri PR kxome
SMM TETIKTEPiH MEHTepY,
TYJIFaapanblK,  MOJCHHETAPAIIBIK
JKOHE OHIPICTIK (KOCIMTIK) KapbhIM-
KaThIHAC MIHJCTTEPIH NIy YIIiH
Ka3akK, OpBIC )KOHE IIET TiACpIHJIe
aybI3Ila XOHE jkaz0amia HbBICAH/A
OaiiJlaHbIC OpHATY.
KanbinTacaTblH Ky3bIpeTTep:

op TYpJi OarapiIamMalibIK
Kypayijap MOJTIMETTEp
0a3achbIH HKYMBIC
KacaHbI3
FaJlaMJIbIK KOMIIBIOTEPITIK
JKEIIJIEpJIeT] aKmapaTIeH;
- MakcaTTaprFa COWKec 3aMaHayu
U PITBIK TEXHOJIOTHSUIAP bl
naiayiany

MCH
KOJAaHbIHbBI3,

B YCTHOM M NHCBMEHHOU
dbopme Ha Ka3aXCKOM,
PYCCKOM H  HHOCTPaHHBIX
s3bIKaxX JUIs PEIICHUsS 3ajad
MEXKJITMYHOCTHOTO,
MEXKYJIBTYPHOTO u
MIPOM3BOJICTBEHHOTO
(mpotheccroHanbHOTO)
oOmIeHwusl.

3HaTh METOABI PpaboT yepes
COLIMAIBHBIC CETH, CHUCTEMbI
COCTaBJICHUS CITy’KeOHOTO
TeKCTa W HWH()OPMAIMOHHON
pEKIIaMBl, IKCIIEPTU3BI
0O0IIEeCTBEHHOTO MHCHHS,
BBIPAXKaTh MHCHHUE B CBA3SX C

HallMOHAJBbHOW  KYJBTYpOIi,
BJIaJICTh TEOpUen u
OCHOBHBIMH METOIAMHU
KOMMYHHUKaIWH, U3y4aThb
METOAUKY YIPABJICHUS
peryrauuen.

®opmupyemble
KOMIIETCHIIUH

-MCIOJIb30BaTh  Pa3iIM4HbIC
IIPOrPaMMHBIE  CPEICTBA H

0a3bl TaHHBIX, padOTATh C
uH(popMaluel B TI00aNbHBIX
KOMITBIOTEPHBIX CETSIX;
-UCIIOJIb30BaTh COBPEMEHHbIE
MU(PpPOBBIE  TEXHOJIIOTUH B
COOTBETCTBUM C LIENSAMHU

communication in oral and
written form in Kazakh,
Russian  and  foreign
languages to solve the
tasks of interpersonal,
intercultural and industrial
(professional)
communication.
Knowledge of methods of
working through social
networks, the system of
compilation of Service
texts and advertising of
information, analysis of
public opinion. Express
your opinion in connection
with the national culture,
mastering the theories and

basic methods of
communication. Learn the
methodology of

Reputation Management.
Formed competencies:
use various software tools

and databases, work with

information  in  global
computer networks;
-use modern digital

technologies in accordance
with the goals




Monayas koasl: KbC-4

Monyanb araybl:
KoMMyHHKaTHUBTI-O€ICeHAUTIK
CBIHBIOBI

IIon arayel: PR xkp3Merinzeri
JaFapbICTapIsl OacKapy

IIpepexBu3uTTEp: Korammen
OaillaHbICKa Kipicre
IHocTpexkBU3UTTEP:

MakcaTtsl

Kbickama cunarramacbl: Ilon
KOFaMMCH  OalJIaHBICTBIH,  KOII
KBIPJIBI MIHJICTTEPiHIH oipi
YKaNChI3IBIKTAP/IbI OackapyabIH
QIIiICHAMAJIBIK HeTi31epiH

MeHreprenai. Jlarmapeicrap Ke3iHjae
JKeIen IenriM KaObUilayFa, OKBbIC
OKuFajmap  OapbIChIHIA  JKYMBIC
KOMaHIaChIH YHBIMIACTBIPBIIL,
KOII0aCIIbUIBIK KacHeTTep/Ii
KAJBIITACTBIPYFa  OaFbITTAJIA]IBL.
Harnapeictap Ke3iHae  Typii
MICUXOJIOTHSUTBIK ~ OPEKETTep MEH
YHBIMIACTHIPYIIBUIBIK KacUETTEPIi
MEHTepEeIi.

OKy HoTHIKECI:
Korammen OaliaHbIC
HETI3JIepiH ~ MEHIrepe  OTBIPHII,

KapHama jkacay MeEH KOFaMfa
BIKMAJ €Ty TOCUIEPIH MEHrepy,
KOMMYHHUKAIUsl MeH OaillaHbICKa
TYCYHIH TEOPHUSUIBIK HETi3NIepiH,

SIICTEPiH, Macc-Meaua MEH
OeitHenep i TU3alHIIK
epeKIIeTIKTepPIH 3aMaHayu
TYpFBIIa MEHrepin, MiHAeTTep Il
OpBIHJAYyFa BAK ApPKbLIBI
LIBIFY/bIH oNliC-TaCIIIEPiHIH
JKYHeciH MeHrepy, Meamacayar
Herizin  Oimy, PR >xaHpnapsin
TaJan anmy.

Korammen OaiiiaHbIc KacayJblH
3aMaHayd  OJICTEpiH  KoJJgaHa
OTBIPBIN,  JKapHama  KacayJblH
KOCIOM KY3BIPETTUTIKTI TETIKTepiH
aHBIKTAY, 6ackapy MEH
YHBIMIaCTHIPYIIBLTBIK,

medepimiKTep  apKbUIBI  KYMBIC
PEUTHHTIH apTTHIpyFa BIKOAI €Ty,
yiibIMIap MeH  MeKeMeJepAiH
JIaFIapBICBIH OO0 IBIPMAYIBIH
TETIKTepiH YHpeHy, Meaua Iu3aiiH

Kon monynsn: KAK-4
Ha3zBanue MOIYJIS:
KomMMyHUKaTHBHO-aKTUBHBIN
KJacc

Ha3Banue JUCHHMIIIMHBI:
VYnpasnenue kpusucamu B PR-
JIeATEIbHOCTH

IIpepexBusurel:  Baenenue
B CBSI3H C OOLIECTBEHHOCTHIO
IHocTpekBU3UTHI: -

Ienp mnoHMMaHMWE CYIIHOCTH
anTukpusucHoro PR;Bianenue

HaBBIKAMHU IJIAHUPOBAHMS,
OpraHu3aluy U MIPOBEICHUS
AHTUKPU3ZUCHBIX PR-
KaMITaHH.

Kparkoe omucanme OjHa
W3  MHOTOrPaHHBIX  3a7a4

CBSI3EU C OOLIECTBEHHOCTHIO -

OBJIaJICHHE
METOI0JIOTUIECKUMU

OCHOBaMH yIIPaBJICHUS
JTUCKOM(pOPTOM. On
HampaBJIeH  Ha  ObIcTpoe
[pUHATHE peuieHuin B
KPH3HCHBIX CHUTYaIUsIX,
OpraHu3aIUIo pabouero

KOJUIEKTHBA TIpU aBapusaX H
dbopMHUpOBaHHE  JIUJIEPCKUX
kagecTB. OOyuaeT paziauyHble
IICUXOJIOTUYECKUE JEHUCTBUS U
OpraHU3alMOHHBIE HABBIKU BO
BpEMsI KPU3HUCOB.

PesynabraT 00yuenus:
Biageres ocHOBamM cBsizel ¢
0OIIIECTBEHHOCThIO,
crocobamu peKIambl U
BO3/ICUCTBUS Ha OOIIECTBO, U
TEOPETUYECKUMH  OCHOBaMH,
METOJaMH  KOMMYHMKAaIUH,
COBPEMEHHBIMH clienuruKamMu
Ju3aiiHa Macc-Meua,
CHUCTEMOM METOJI0OB U NIPUEMOB
Bbixoga uepes CMHM Ha
BBIMIOJTHEHUE  3a/ay, 3HaTh
OCHOBBI ~ M€IMarpaMOTHOCTH,
ymMeHue aHammsupoBatb PR
JKaHPBI.

BoisBasiTh
npodeccuoHaIbHbIE
KOMIIETEHTHOCTHBIE

MCXAaHU3MBbI CO3aaHusA

Code of module: CAC-4

Name of module:
Communicatively  active
class

Name of discipline Crisis

Management in PR
activities :

Prerequisites
Introduction to  public
relations

Postrequisites: -

Purpose:

Brief description: One of
the multifaceted tasks of
public relations is
mastering the
methodological

foundations of discomfort
management. It is aimed at
rapid decision-making in
crisis  situations,  the
organization of the work
team in case of accidents

and the formation of
leadership qualities.
Teaches various

psychological actions and
organizational skills during
crises

Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze

PR genres.
Identification of
mechanisms of

professional competence in
advertising using modern
methods of Public




Heri3zepin oury.
KanbinTacatbiH Ky3bIpeTTep:

Kaszipri  3amaHfbl ~ KOFaMMEH
OaiilaHbIC TAOWFATBIH OLTY
JIaFIaphbIC;
HarnapbicTbl OacKapyabIH
3aMaHayy MPUHIUIITEPiH OLTY;
Jarnapbicka KapcChl PR-

HayKaHJIapIbIH Heri3ri

CTparcrusaiiapbl MCH TaKTUKAJIApPbIH

aHBIKTal KoHE Tayan Ouy;

JIaF1apbIC JKarJanbIHIa PR
KYypaJiapbl MEH 9ICTEPiH MEHTEPY
JIaF IbLIAPHI; KOCIIapJIay/abiH,
YIBIMIACTBIPYABIH JKOHE
JlarapbICKa Kapchl PR-

HayKaHapabl 6TKi3Y;

bapeIchIHIa YIBIMIACTHIPYLIBLIBIK,
TEXHOJIOTHSUIBIK JKoHE Oacka Ja
Mocenenepal  WEeMIyAiH — opTypii
o/liCTepiH KOJIJaHy JaFIbLIapbIH
MEHTepy

JIaF1apbIC JKargaibpIaaa
HayKaH/Iap/bl 6TKI3y

PR-

peKJIaMbl C HCIOJIb30BAHUEM
COBPEMEHHBIX METOJIOB CBSI3ei
c 0OIIIECTBEHHOCTHIO,
CIIOCOOCTBOBATh MOBHIIICHHUIO
pediTuHra  paboTBHl  uepes
yIpaBJICHUYECKUE u
OpPraHU3allMOHHBIE  HAaBBIKH,
u3y4aTh MEXaHHU3MBbI
MpeOTBPALICHUS Kpu3uca
OpraHu3aluil U YYPEKICHUM,
3HAThe OCHOBBI
Meauaar3aita.
dopMupyembie
KOMIIETEHIIMH

Bnageer 3HAHUSIMU 0
IIPUPOJIE COBPEMEHHBIX CBS3EH
c 00IIIECTBEHHOCThBIO B
YCIIOBHSIX
KpHU3Hca, IIOHUMAET
0COOEHHOCTH pa3BUTHS
COBPEMEHHBIX MIPUHITUIIOB
AHTUKPU3UCHOTO YIpaBJICHUS
a B Kazaxcrame, wumeer
NPUKJIaJAHBIE  HABBIKM IO
CO3JaHHIO u BEACHHIO
COOCTBEHHOI0  Ou3Heca B
peaTbHBIX YCIIOBUSIX; YMeEET
paccuUMTHIBATH OCHOBHEIC
MpeANPUHUMATENIbCKHE
MMOKAa3aTeIH: pUOBLIb,
¢ce0eCTOUMOCTD,
pPEHTAa0eNbHOCTh,  M3JAEPHKKH,
MIPOU3BOUTEIHHOCTD

Relations.  Contribute to
improving the rating of
work through management
and organizational skills.
Study of mechanisms for
preventing crises in
organizations and
institutions. Knowledge of
the basics of media design
Formed competencies:
To know the nature of
modern public relations in
a crisis;

Know the modern
principles of crisis
management;

Be able to identify and
analyze the main strategies
and tactics of anti-crisis
PR campaigns;

skills of using PR tools
and methods in a crisis;
identify the main
components of planning,
organizing and

conducting anti-crisis PR
campaigns;

Possess the skills of
applying various methods
of solving organizational,
technological and other
problems during
PR campaigns
situations

in crisis

Mopnyas koasi: KbBC-4

Monyanb araybl.
KoMMyHUKaTHUBTI-0€ICEHAUTIK
CBIHBIOBI

ITon arayb1: OkuraHbl Oackapy
IIpepexBu3uTTEp: Korammen
OaiiaHbICKa Kipicre
IHocTpexkBu3uTTEP:

Maxkcarbl  apHailbl OKUFaJIAp/AbI
(oxuFamappl) yHBIMIaCTBIpYFa
MaMaH/1aHIbIpbUIFaH FBUTBIM
pEeTiHJe TEOPHSUIBIK OU1IM KelleHIH
KOHE OTKI3UINeH ic-LIapajiap/blH
(OKUFaNapabIH) THIMJIUTITIH
azipney, JKocnapiay, Tannay skoHe
Oaranay/pl YHBIMAACTBIPYABIH
NPAKTUKAJIBIK JIaF IBUTAPBIHBIH

Kon mopyns: KAK-4
Ha3zBanue MOZIYJIA.
KomMMyHHMKaTHBHO-aKTUBHBIN
KJ1acc

Ha3Banmne AUCHUILINHBI:
VYnpasieHue cCOOBITUSIMU
IIpepexBusurnl: BBenenue
B CBSI3U C OOIIIECTBEHHOCTHIO
IocTpekBU3UTHI: -

Hean ¢dbopmupoBaHue
KOMIUIEKCA  TEOPETUYECKUX
3HAHUM Kak  HayKHu,
CIICIIMATU3UPYIOIIECHCS Ha
OpraHM3aly  CIEHUAIbHBIX
cOOBITHI (MBEHTOB), "
KOMILIEKCa MPAKTUYECKHUX
YMEHHH pa3paboTKu,

Code of module: CAC-4

Name of module:
Communicatively  active
class

Name of discipline: Event
management
Prerequisites

Introduction to  public
relations

Postrequisites: -

Purpose: formation of a
complex of theoretical
knowledge as a science
specializing in the
organization of special
events (events), and a

complex of practical skills




KEIIICHIH KaJIBIITAaCTHIPY.
Kpickama cunmarramacel: Kes-
KeJIreH OKBIC OKHUFaIapIbl

Oackapyna ICTiH HeTi3ri OaFbITHI

MEH MaKCaThIH alKbIHIaN OLTYIIH
TeTikTepiH  yihpeneni.  Herisri
OpEeKeTTI Kyprizyae dhopc-
MaXOpJBIK  OIIC  TOCUIIEpiH,
OKHFara KaTBICTBI casicH-
QIIEYMETTIK JKOHE QJIEMIIK
MOceJIeNepaiH  dCepiH  TycCiHe

OTBIPBIT, OdCEKeIecTepre Kapehl ic-
OpEKET YUBIMIACTRIPYFa KaO1IeTTi.
OKy HoTHIKeCI:

KoramMmMeHn OaiiiaHbIC HETI3CpiH
MEHIepe OTBIPHII, KapHaMma kacay
MEH  KOFaMfa  BIKIal €Ty
TOCUTIEpiH MEHTepY,
KOMMYHHKAIMsi MeH OaillaHbpIcKa
TYCYIIH TEOPHUSUIBIK HETi3JIepiH,

omicTepiH, Macc-MeIna MEH
OcitHenepIiH U3aHIIK
epEeKIIeTIKTepiH 3aMaHayu
TYPFbIIa MEHTEpiN, MIiHACTTEePIi
OpBIHJAYyFa BAK apKbLIbI
HIBIFY/IbIH oic-TocuIIepiHiH
KYWECIH MEHrepy, Meauacayar
Herizin  Oiry, PR >xanpnapsin
TaJan any.

Korammen OaiinaHbic Kacay/blH
3aMaHayW  OJICTepiH  KOJIJIaHa
OTBIPBIN,  JKapHama  KacayJblH
KOCIOM KY3BIPETTUIIKTI TETIKTEpPiH
aHBIKTAY, Oackapy MEH
YHBIMIACTBIPYIIBUTBIK,
medepimikTep  apKbUIBI  KYMBIC
PEUTHHTIH apTTBHIpYyFa BIKIAN €Ty,
yiibIMIap MeH  MeKeMeJepAiH
JIaFIapBbICBIH 00N IBIpPMAaYIbIH
TETIKTepiH YHpeHy, Meaua Ju3ailH
Heri3zepiH Oiy.

Kaasinracarbin Ky3bipeTTep:
Oomarak MaMaHIbIFBIHBIH
QNIEYMETTIK MaHBbI3/IbUTBIFbIH

TYCiHeNl, 3aMaHayH Kypajaapibl
KoCiOM  KOJIJAHYABIH  KETKUIIKTI
JIEHrenine ue;

- JlaMBIFaH >Kocmapiay, Oackapy,
KBUTKBITY HEri31iHae KoCc10u
KbI3METTI Kysere acbIpyFra
KaO1IeTTi,

ic-mapanapapl  Oarajay  KoHE

IUTAHUPOBAHMS, OpraHU3alNU
aHanm3a u OLICHKHU
3¢ (PEeKTUBHOCTH MPOBEACHHBIX
MEPONPUATHH (COOBITHIA).

Kparkoe onucaHue
I[I/ICLII/IHJII/IHa OXBaThbIBACT
MEXaHU3MBbI oTpeeeHus

OCHOBHOI'O  HAIIpaBJICHUA U
nciam nacia Ipd yHnpaBJICHUU

JIFOOBIM HHIMIECHTOM.
CtyneHt CMOYXKET
OpTraHU30BBIBATH JIEUCTBUS
MIPOTHB KOHKYPEHTOB,
MOoHWMasl ~ MeToabl  dopc-
MaKOPHBIX 00CTOATENBCTB,
BIIMSIHUE MMOJIUTUYCCKHUX,
COLMANBHBIX U TIIOOAIBHBIX
npobiieM 1pU  IPOBEACHUU

OCHOBHBIX JCHUCTBUM.
Pe3yabTaT 00y4yeHus:
Biagers ocHOBamu cBsizel ¢
00I11€CTBEHHOCTHIO,
crocobamu peKIambl U
BO3/CHUCTBUS Ha OOIIECTBO, U
TEOPETUYECKUMU  OCHOBAMH,
METOJaMU  KOMMYHMKAaIuH,
COBPEMEHHBIMH cienu(puKaMu
Ju3aiiHa Macc-Meua,
CHUCTEMOM METOJI0OB U ITPUEMOB
Bbixoga uepes CMHM Ha
BBIIIOJIHEHWE  3aJa4, 3HaTh
OCHOBBI ~ M€INarpaMOTHOCTH,
ymMeHue aHamusupoBarb PR
JKaHPBI.

BoIsBasTh
npodeccuoHaIbHbIE
KOMIIETEHTHOCTHBIE
MEXAHU3MBI CO3/1aHHUs
pEKJIaMbl C HCIOJIb30BAaHUEM
COBPEMEHHBIX METOJOB CBS3EH
c 00IIIeCTBEHHOCTHIO,
CHOCOOCTBOBATh MOBBIIIEHUIO
peiituara  pa®oTel  uepes
yIpaBIEHYECKHE 51
OpraHU3al[MOHHbIE  HaBBIKH,
U3y4athb MEXAHU3MBI
MPEIOTBPALICHUS Kpu3uca
OpraHu3alui U YYPEKICHUM,
3HAThE OCHOBBI
Meauaau3aiHa.
®opmupyembie
KOMIICTCeHIIUH

in  the  development,
planning, organization of
analysis and evaluation of
the effectiveness of events
(events).

Brief description: In the
management  of  any
incidents, they learn the
mechanisms of
determining the main
direction and purpose of
the case. Able to organize

actions against
competitors, understanding
the methods of force

majeure in carrying out the
main action, the impact of
political, social and world
problems on the event.
Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze

PR genres.
Identification of
mechanisms of

professional competence in
advertising using modern
methods of Public
Relations.  Contribute to
improving the rating of
work through management
and organizational skills.
Study of mechanisms for
preventing crises in
organizations and
institutions. Knowledge of
the basics of media design
Formed competencies:




OJIApIIBIH  KOFaMJIBIK KEHICTIKTET1
"OKUFAIBIK" QJICYETIH Talay;

OCO3HAET CIIEAATBHYIO
3HAYUMOCTh CBOEH Oymymieid
npodeccum, obnagaer
JOCTaTOYHBIM YPOBHEM
npoeCCHOHATBHOTO
UCIIOJIb30BaHUS
COBPEMEHHOTO
WHCTPYMEHTApUS,

- cmoco0eH  OCYIIECTBISATh
po¢eCCUOHATBLHYIO
NeSTeIbHOCTh  HAa  OCHOBE
pa3BUTOTO TUTAHUPOBAHWSI,
yIIpaBJICHUS, TPOBIKEHHUS,
OLICHKM  MEpONpPUATHH U
aHallu3a HX «COOBITHIHOTOY
NOTEHIMaja B  yOIHMYHOM
IPOCTPAHCTBE;

he is aware of the social
significance of his future
profession, has a sufficient
level of professional use of
modern tools;

- able to carry out
professional activities
based on advanced
planning, management,
promotion,

evaluation of events and
analysis of their "event"
potential in the public
space;

Mopayas koabsi: KIITH-5
Monayas araysl: KociOu mebepirik
Herizzep

ITon araysl: 3amanayu Oacrace3
KBI3METI

IIpepexkBusurTep:
MenunacayaTThUIbIK
IMocTpexkBU3UTTEP:

MakcaTsl  OiiM anymibLIapIbIH
MEMJIEKETTIK ~ MEKeMmelnepae e,
OPTYpAl MEHIIIK HBICAaHBIHJAFbI
KocimopbIlHAapAa Ja  Oacrace3

KBI3METTEPIH YHBIMIACTBIPY MeEH
Ma3MYHBIHBIH ~TEOPHSUIBIK  JKOHE
MPAaKTUKANBIK ~ HETi3mepi  MeH
MPUHIMIITEPIH  KAJIBIITACTHIPYHI
JKOHE UTepYyi.

Kbickama CHMATTAMACKI:
KorammeHn Oaiinanbic  >kacayna
Ka3ipri 0Oacmace3  KbI3METIHJET1
HET13T1 MIHJETTEP MEH
epexenepi, OyKapaJbIK
KOMMYHHUKAITHS CaJIaChIH/IaFbl
OailmaHplc  Kacay  TETIKTEpiH,
Oacrmace3  KbI3METIHIH  HETI3Ti
AKYMBIC epeKIIeTIKTepiH
KapacThIpabl. Bbacmaces
XaTIIBICBIHBIH JKYMBIC KeCTeCi MEH
HEri3i KBIBMETTIK KaFuJallapblH
MEHTEepE/I..

Oky HoTHIKeCI:
AKITapaTThIK-KOMMYHHKAITUSITBIK
TEeXHOJOTUSITAPABIH opTypii
TYpJCPIH aHBIKTAy, AaKIaparThl,

Ko moays:OIIM-5
Ha3zanne moaynss OcHOBBI

npodeccuoHaIbHOTO
MacTepcTBa

Ha3Banmue AUCHUILINHBI:
CoBpemMeHHas npecc-ciyx0a
IIpepexkBU3UTHI:
MenuarpaMOTHOCTh
ITocTpeKkBU3UTHI: -

Hean (dhopmMupoBaHue
OCBOCHHE 00y4aromuMucs
TEOPETUIECKUX u
MPAKTUIECKHUX OCHOB u
NPUHIUIIOB OpraHW3alud |
COJepXaHUs  JAEATeIbHOCTU
Mpecc-CciIyxo0 KaK B
roCyJapCTBEHHBIX
YIPSKACHUAK, TaK W Ha
MPEIPUATHIIX pa3IMYHBIX
($hopM COOCTBEHHOCTH.
Kparkoe onucaHue

JucnuniumHa paccMaTrpuBaeT
OCHOBHBIE 3aJlaud M IpaBHJIa
COBPEMEHHOU mpecc-CiyKObl
o CBS3SIM c
OOIIIECTBEHHOCTBIO,
MEXaHU3Mbl KOMMYHHMKAIlUU B
chepe MacCOBBIX
KOMMYHHKAIM{, = OCHOBHBIE
0ocoOeHHOCTH paboThl mpecc-
cinyxObl.  Takxke, CTYAEHT
ocBauBaeT rpapuk padbOTHl U
OCHOBHBIC MPUHIMIIBI TIpecc-
ceKpeTaps.

Code of module: FPS-5
Name of
module:Fundamentals of
Professional Skill

Name  of  discipline
Modern Press service

Prerequisites Media
Literacy

Postrequisites: -

Purpose: formation and
mastering by students of
the theoretical and
practical foundations and
principles of the

organization and content
of the activities of press

services both in state
institutions and in
enterprises  of  various

forms of ownership.

Brief description: It
considers the main tasks
and provisions of the
modern press service in
public relations,
mechanisms of
communication in the field
of mass communications,
and the main features of
the press service's work.
Master the work schedule
and basic principles of the
press secretary.

Learning outcome:




WHTEPHET-PECYPCTAPIBI 1371ey,
cakray, OHIEy, KOpray JKoHE
TapaTy OoibiHIIA bByiaTTBI JKOHE
MOOUIIBAI  CEPBUCTEPAC KYMBIC
icrel Oiny,

PR xone SMM TeTikTepiH xemiie
MEHTepYy, TYJIFaapaiblK,
MOJICHUETAPAJIBIK JKOHE OHIIPICTIK
(kocInTIK) KapbIM-KaTbIHAC
MIHJCTTepiH MIemy VIIiH Ka3ak,
OpBIC  OHE IeT TUAEepiHe
aybI3lIa KoHE jka30aia HbICaH[a
KapbIM-KaTbIHAC OPHATY.
KanbinTracaTblH Ky3bIpeTTep:
Ceiiney MOJICHHETI MEH
ATHKACHIHBIH HETi3Tl YFBIMIApBIH;
aybI3lIa JKoHE ka30alia ceineyiH
HOPMATUBTIK, KOMMYHHMKATHUBTIK,
OTHKAJBIK ACHEKTUIEpiH; Kazipri
TULIIH (YHKIIMOHATIBIK
CTWIBJICPIH;, WICIICHIIK ©HEPIiH
Heri3fepiH JkoHe ApPryMeHTTIH
epeKIIeNiKTepin Oinexni;
MEMJICKETTIK TUIJIe aybI3Ila >KOHE

*a3bamia ~ HBICAaHAAa  ICKEpIIiK
aKmapar aJIMacy/ibl; TULIIK
HOpMaJapsl OUTyIll, TYJIFaapaibIK
KapbIM-KaTbIHACTa JKOHE KociOu
KBI3METTE ceinieyaig
KOMMYHHKATHBTIK 4 Kacueri
Typalibl  OUTiMIlI  MaiaanaHyabl
olreni;

KapbIM-KaTbIHAC MPOIIECIH/IE
3aMaHayu aKnmapaTThIK-
KOMMYHHKATHBTIK  KypalJapJbl;

KociOu camamarpl KOMMYHHUKAIUs
JaFIbLTIAPBIH MECHTePTeH;

Pe3yabTar 00yyeHus:
Onpenensts pasiu4HbIe
BU/IBI UH(pOPMaLMOHHO-
KOMMYHHUKAITHOHHBIX
TEXHOJIOTHI, yMeTh paboTaTh
B OOJAYHBIX M MOOWJIBHBIX
cepBHCax o MOUCKY,
XpaHEeHHUIO, o0paboTke,
3alUTe U PACIPOCTPAHECHUIO
uH(popMaIuy, WHTEPHET-
pecypcoB,

BJIaJIeTh MexaHu3mamu PR u
SMM B ceru, ycTaHaBJIUBaTh
oOuieHMe B YCTHOH W

MUCHMEHHOU dopme Ha
Ka3aXCKOM, pyccKOM "
WHOCTPAaHHBIX  SI3bIKAX IS
perieHus 3a1a4
MEKIIMIHOCTHOTO,
MEXKYJIBTYPHOTO "
MIPOU3BOJICTBEHHOTO
(mpodheccnoHaIbLHOTO)
o0LIeHMS.

dopMupyemblie
KOMIIETEeHI[UH

3HaeT OCHOBHBIC TOHSATHUS
KYJIBTYPBl M OTHKH PCYU;
HOPMAaTHUBHBIE,
KOMMYHHKATHBHBIC,

TUYECKHE aCMeKThl YCTHOH u
MIACbMEHHOU peuu;
(byHKLINOHATIBHBIE CTHIIN
COBPEMEHHOTO SI3bIKa; OCHOBBI
OpaTOpPCKOro  MCKycCTBa U
0COOEHHOCTH apryMeHTallH;
yMeeT BeCTH OOMEH J1eJ0BOM
uHpopmaluei B YCTHOH U
nucbMeHHOW  ¢opmax  Ha
rocy/1apCTBEHHOM S3BIKE;
UCIOJIb30BaTh 3HaHUE
SI3BIKOBBIX HOPM, 3HaHHUS O
KOMMYHHKAaTHBHBIX 4
KayecTBax peun B
MEXJIMYHOCTHOM OOIIEHUU U
poQeCCHOHATBHON
NeSITeTbHOCTH;

BJIaJI€ET COBPEMEHHBIMHU
UH(pOPMAaIMOHHO-
KOMMYHHUKATHBHBIE
CpeICTBAaMH B IIpOLECCE
OOIIEeHH; HaBBIKAMHU
KOMMYHHKAIIUH B

Identify various types of
information and
communication
technologies, be able to
work in cloud and mobile
services for the search,

storage, processing,
protection and
dissemination of
information, Internet
resources,

possess PR and SMM

mechanisms on the
network, establish
communication orally and
in writing in Kazakh,
Russian and  foreign
languages to solve

interpersonal, intercultural
and industrial
(professional)
communication.

Formed competencies:
Knows the basic concepts
of culture and ethics of
speech; normative,
communicative, ethical
aspects of oral and written
speech; functional styles of
modern language;
fundamentals of oratory
and features of
argumentation;

is able to exchange
business information orally
and in writing in the state
language; use knowledge
of language norms,
knowledge of the
communicative 4 qualities
of speech in interpersonal

communication and
professional activity;

pOSSesses modern
information and

communication tools in the
process of communication;
communication skills in
the professional field;




npodeCCHOHAIBHON 00J1aCTH;

Monayas koabl: KbC-4

Monyianb araybl:
KoMMyHUKaTHBTI-O€ICeHLTIK
CBIHBIOBI

IIon araywl: Ickepmik OaitytaHbIC:
HICHICH/IK OHEp MEH JKa3y
IIpepexBu3uTTEp: Korammen
OaillaHbICKa Kipicre
IHocTpexkBU3UTTEP:

Makcatsl Ickeprnik KaTbIHACTap
caJlachIHJIaFbl TYJIFaapaliblk e3apa
1C-KUMBLI MOJICHUETIH
KaJIBINTaCThIPY/IaH, ICKepJIiK
Kemicce3lep  mporecin  nepbec
yUBIMIACTBIPY — JaFbLIapbl  MEH
JaFIbUIAPBIH JaMBITY/IaH, 1CKepPIIiK
KaTbIHACTap bl opHaTyaa
[IBIFAPMAITBUTBIK, KO3KapacThl

YKaHJAaHBIPYIaH TYPabl.
Kpickama cunarramacel:  [lon
icKepJiik OalyaHbIC Ke3iHe *kKa30a,
aybI3lia TYPIHACTI o3 HOpMallaphl
MEH OJeN oNeMiH MEHIepTyai
ke3aeiiai. Ce3 ceiney Typraepi
KOHE  apaTOpJIBIK  THIIOJIOTHS,
HICIIEHAIK  OHEepJiH  MAakKeTiH,
celieyiH KOMMYHHUKATHBTI
Oenrinepis, KAJIbIH  KOIIIIUIK
aNJIbIHIA JIIBIHAA ceiley
TEXHUKACBIH, COMJIEHTIH CO31I1H
OHJIeyIeH OTYyiH, MOTIHII oiina
CaKTay TEXHUKACHIH, OB
apTUCTU3MMEH  KETKi3yaAl, ce3
ceilyiey TypJepi JKOHE OpaTOPIIBIK
OHEp EpEKILENIKTePiH MEHIepe/Ii.
OKy HoTHIKeCI:

Korammen Oaitnanbic acay/iblH
3aMaHayd  OJICTEpiH  KoJJgaHa
OTBIPBIN,  JKapHama  KacayJblH
KOCIOM KY3BIPETTUTIKTI TETIKTepiH
aHBIKTAY, 6ackapy MEH
YHBIMIaCTHIPYIIBLTBIK,
nie0epikTep  apKbUIBl  KYMBIC
PEUTHHTIH apTThIpyFa BIKHAI €Ty,
YUBIMJIAp MEH  MEKeMeJepJiH
JIaFAapbIChIH 00 IBIpMAaY/IbIH
TETIKTEpIH YHpEeHy, Meaua Tu3aiH
HeTi3/IepiH Oiy.

ATKapbUIFaH YKYMBICTaPIbIH

Kon monynsn: KAK-4
Ha3Banue MOJTYJISL:
KomMMyHUKaTHBHO-aKTUBHBIN
KJacc

Ha3Banue JUCHHUILIMHBI:
JlenoBoe oOI1eHue:
MyOJUYHBIC BBICTYIUICHUS U
MMHCHbMO

IIpepexBusuTnl: BBenenue
B CBSI3H C OOILECTBEHHOCTHIO
IocTpeKkBU3UTHI: -

Hean COCTOUT B
dhopMUPOBaHUH KYJIbTYpPbI
MEKJIHYHOCTHOTO
B3aUMOJCHCTBUs B  cepe
JCIOBBIX OTHOIIICHUH,
pa3BUTUU YMEHUW U HABBIKOB
CaMOCTOSTCILHOM
OopraHu3aIu
JICJIOBBIX

nporuecca
MIEPEroBOPOB,
AKTHBH3ALUH TBOPYECKOTO
MOJAX0/a B  YCTAaHOBJICHHUU
JIETIOBBIX OTHOILICHUH.
Kparkoe onucanue IIpenmver
npezrnonaraer U3yueHHe
NUCHbMEHHBIX,  YCTHBIX U
TUYECKHMX HOPM JIEJIOBOTO
oOuienus. M3zyuaer Tunel peun
U THUIIOJIOTHIO  OPaTOPCKOIo
HCKYCCTBA, packiIanaKy
OpaToOpCcKOro HCKYCCTBa,
KOMMYHHUKATHBHBIE
0COOEHHOCTH peud, HpUEeMbl
NyOJIMYHOTO ~ BBICTYIUJICHHUS,
00paboTKy peud, NpUEeMbl
3aITOMHUHAHHS TEKCTa,
XY/10’)KECTBEHHOE BBIpAXKEHUE
uaen, THIIBI peuun u
0COOEHHOCTH nyOJIMYHOTO
BBICTYIIJICHHUSI.

PesynabTaT 00yuenus:
BoisiBasiTh
poQeCCHOHAIbHBIC
KOMIIETEHTHOCTHBIE
MeXaHU3MBI CO3JIaHMs
peKiiaMbl C HCIOJb30BaHUEM
COBPEMEHHBIX METOJIOB CBsI3EH
c 00IIIECTBEHHOCTHIO,
CrocoOCTBOBATh MOBBIIICHUIO

Code of module: CAC-4

Name of module:
Communicatively  active
class

Name of

disciplineBusiness
Communi-cation:Public
Speaking and Writing
Prerequisites
Introduction  to
relations
Postrequisites: -
Purpose: Is ¢ard atd ann
cultar idirghniomhaiochta
idirphearsanta a fhoirmiu 1
réimse an chaidrimh ghnd,
forbairt scileanna agus
cumais eagraiochta
neamhspleach ar phroéiseas
na caibidliochta gnd, cur
chuige cruthaitheach a
ghniomhachta chun
caidreamh gn6 a bhunu.
Brief description: The
discipline  provides for
mastering the world of
written, oral norms of
speech and Ethics in
business communication.
Types of speech and
artistic typology, models
of public speaking,
communicative features of
speech, techniques of
public speaking,
processing of the spoken
word,  techniques  of
preserving the text in the
mind, artistic expression of
thought, types of speech
and features of oratorical
art. .

Learning outcome:
Identification of
mechanisms of
professional competence in
advertising using modern
methods of Public
Relations. Contribute to

public




ecenTepin KapusTayIbIH
JKONJAPBIH  aybl3lIa aWTy MeEH
kaz0alna ska3yabplH MOJICHUETI MEH
omicTepiH oiy, Oacrmacesne
JKapuslay YIIH ICKEpIiK HeMmece
Oacka yiibIMaap Typaibl
YKapHAMaJIbIK MaTepHaAapIbI
TaHJam paguo, TEIeAuaap >KOHE
Oacka J5a OykKapaJiblK akmapar
KypaJgapbl  apKbUIbl  TapaTyabl
oimy.

KanbinTacatbiH Ky3bIpeTTep:
03iHIH OoJIalllaKk MaMaHIbIFBIHBIH

QIIEYMETTIK MaHbI3AbUIBIFBIH
TyCiHe/i, Kaci0u CaHaHBIH
JKETKUIIKTI JeHTelliHe ue;

- ICKepJK  KapbIM-KaThIHACTHI
(KemmIiyiik  anAblHAA  Ceiney,
Keicce3iep)  JKy3ere  acwlpyra
KaOlIeTTi,

KEHEeC OTKI3Y, ICKepJIiK XaT ajamacy,
JJIEKTPOH/IBIK KOMMYHHKAIIUSIAP).

pediTuHra  paboOTBHl  uepes
yIpaBJICHUYECKUE U
OpraHU3al[MOHHbIE  HaBBIKH,
U3y4athb MEXaHU3MBbI
MPEIOTBPALICHUS KpHu3uca
OpraHu3alui U YYPEKICHUM,
3HATbhe OCHOBBI
Meauaau3anta.

3HaTh KYyJIbTYpbl U METOJOB

U THCBMEHHOIO
U3JI0KEHUS CIoco0oB
nyOonuKanuu OTYETOB 0
IPOJIETIaHHOM paboTre, yMeTh
BbIOMpaTh M PACIPOCTPAHSATH
[0 paauo, TEICBUACHUIO U
JIPYIrUM CpeACTBaM MAacCOBOMU
uHpopManuu peKJiaMHble
MaTepuaibl O JENOBBIX WIH
JpYr'MX OpraHu3alMsx — JJis
nyOJIMKaluy B Ipecce.
®opmupyemble
KOMIIeTeHIIUH

OCO3HAET CIIELIUAIbHYIO
3HAaYUMOCTb CBOEH Oymayrieit
npodeccum, obmamaer
JIOCTaTOYHbIM YPOBHEM
poheccuoHaIbHOTO
OCBEJIOMJICHHOCTH,

- CIOCOOEH OCYIIECTBIISTh
JIEJI0BOE o01ieHue
(myOnuyHBIE  BBICTYIUICHMS,
IIEPETOBOPBHI,
IIPOBEJICHHE
JiesoBas
AIIEKTPOHHbBIE
KOMMYHHKAIIMH).

YCTHOT'O

COBCIIIAHMH,
MIEPEINCKA,

improving the rating of
work through management
and organizational skills.
Study of mechanisms for
preventing crises in
organizations and
institutions. Knowledge of
the basics of media design.
Knowledge of the culture
and methods of oral
expression and  written
writing of ways to publish
reports on the work done.

Be able to select
advertising materials about
business or other
organizations for

publication in the press
and distribute them
through radio, television
and other mass media.
Formed competencies:

is aware of the social
significance of his future
profession, has a sufficient
level of  professional
awareness;
- able to carry out business
communication (public
speaking, negotiations,
meetings, business
correspondence, electronic
communications).

Monayas koasl: KbC-4

Monyanb araybl.
KoMMyHUKaTHUBTI-0€ICEHAUTIK
CBIHBIOBI

IIon arayer: PR martepmangapsix
xKazy

IIpepexBusuTTEp: Korammen
OaiinmaHbICKa Kipicre
IHocTpexkBu3uTTEP:

Makcatpl 0Oonamax MamaHaapjaa
PR-texHonorusinap KOHE
KOMMYHHMKAaIUIIap caJlachIH/1a
Oepik  TEOpHUSUIBIK OUIIM  MeH
MPaKTUKAJIBIK JIaF IbLIap b

KQJIBINTACTBIPY

Kon mopyns: KAK-4
Ha3zBanue MOZIYJIA.
KoMMyHHKaTUBHO-aKTHUBHBIN
KJ1acc
HasBanmue
Hanucanne
MaTepuasoB
IIpepexBusuTbl: BBenenue
B CBSI3U C OOIIIECTBEHHOCTHIO
IocTpekBHU3UTHI: -
Hean dbopMupoBanue y
Oynymux CHEINAIMCTOB
TBEPABIX TEOPETUUECKHUX
3HAHUH U TNPAKTUYECKUX
HaBHIKOB B oOmactu PR-

JTUCIUILINHBI:

PR

Code of module: CAC-4

Name of module:
Communicatively  active
class

Name of  discipline

Writing Informational PR
materials
Prerequisites
Introduction  to
relations
Postrequisites: -
Purpose:  formation of
solid theoretical
knowledge and practical
skills in the field of PR

public




Kpbickamma CHIIaTTAMACHI:
Kypctsl OKYy OapbICBIHIA
CTYIEHTTEp, IKypHAIHCTED MEH
Osiorepiiepre KaKeTT1
PR[1]kyxatrTap pacimaey
OapbIcbIHAA daxrinep MeH
OKWFaNapael ipikTeyre Oeimuey
KOHE OHBI MaKCaTThI
ayauTopusiiapra KETKIZY
TETIKTEePiH MEHTrepe/i. ITon
aKmaparreH J>KYMBIC  ICTeyneri
olicTep  MEH  amall-Tocuaepni

Kosjanyra O6arpiTTairad. CoHbIMEH
Karap crygeHtr PR marepuan
JKa3yAbIH KbIP CHIPBIH YHpPEHEII.
OKy HoTHIKeCI:

ATKapbUIFaH AKYMBICTapIbIH
€cenTepin KapUsUIIayIbIH
JKOJIIapplH ~ aybI3Ila aWTy MEH
*az0ala xKa3yJIbIH MOJCHUETI MEH
omicTepiH oiry, Oacrmacesne
JKapusiiay YIIIH ICKEepIiK Hemece
Oacka yiibIMaap Typaibl
YKapHaMaJbIK MaTepuanaapibl
TaHJal paguo, TEJNEAUIAp >KOHE
Oacka J1a OykKapaJiblK akmapar
KypaJgapbl — apKbUIbl  TapaTyabl
oiy.
Koaci6u KBI3METTET1 CaHJBIK
MOJICHHET neH KYKBIKTBIK
MOJICHUETTIH  Heri3iepin  Oune
OTBIPBIT, Kazipri axkmaparTaplaarbl
JIEPEKTEP  MEH  JQUEKTeMelep
Oypeic  Tanmal  Oimy, UMUK
KQJIBIITACTBIPY YIIH
opinTecTepMeH Kociou OaiimaHbic
OpHaTy SmiCcTEpiH, KOFam/a
SKarbIM/IbI Oeiine
KAJIBINTACTBIPYIbIH ToCUIIEPiH
Oimy,  akmapaTrTbl  3epTTeyHiH
TEOPHUSCHI MEH omicTeMeciH
MeHrepy, PR canacbiHga KOHTEHT
JlabIHIAl alry.

KanbinTracatblH Ky3bIpeTTep:
TYJIFaapajIbiK KOHE
MOJICHHETAPAIBIK Mocenenepai
mienry  yiliH —TUIIEepAE  aybIslia
JKoHEe Jkaz0amia KapblM KaTbhIHAC
Kacayra KaOu1eTTi

©3apa OpPEeKeTTecy;

- PR marepunangapnel xazy yuiiH
KKETT1 aKIapaTThl KUHAY

TEXHOJIOTHI 1 KOMMYHHKAIIMH
Kparkoe onucanne B xoze
U3Y4YEeHHUS Kypca CTYACHTHI,
KYpPHAJIUCTBI M Oorepsl
OCBaMBaIOT MEXaHU3MBbI
aJIanTanyuy K otoopy paxToB u
COOBITHIA B mporecce
opopMIICHUS ~ HEOOXOIAMMBIX
PR noxyMeHTOB W JOBEIEHUS
UX JI0 UEJIEBOW ayauTOpHH.
JucnuminHa HampaBjieHa Ha

UCTOJb30BAaHUE METOJOB U
npueMoB B pabore ¢
uHpopManue. Takxe

CTYIEHT HAY4YHUTCS TOHKOCTSIM
Hanucanus PR-martepuana.
Pe3yabTaT 00y4eHus:

3HaTh KYJbTYPBL U METOLOB

YCTHOT'O U THCbMEHHOIO
U3JI0KEHUS CIoco0oB
nyOonuKanuu OTYETOB 0

IpoJIeaHHON paboTre, yMeTh
BbIOMpaTh M PACIPOCTPAHSATH
[0 paauo, TEIEBUACHUIO U
JIPYIrUM CpEeACTBAM MAacCOBOU
uHpopMauu peKJIaMHbIe
MaTepuaibl O JENOBBIX WIH
JpPYTMX OpraHu3alusax Ul
nyOiIMKanuu B Ipecce.

YmMmets PaBUIBHO
aHAIU3UPOBATh  JIaHHBIE W
apryMeHTbl B COBPEMEHHOMU
uH(pOpMaluy, 3HaTh OCHOBBI
udpoBoi KYJIBTYpPbI u
IIPaBOBOM KYJIbTYPBI B
npodeccuoHaNBHOM
JeSITEIbHOCTH, 3HAaThb METOJIbI
YCTaHOBJICHUS
PO eCCHOHATBHBIX
KOHTaKTOB C KOJUIEraMH JUIsl
dbopMupoBaHUs UMUJKa,
croco0oB dbopmupoBaHus
MMO3UTUBHOTO oOpaza B
oOriecTBe, BIaeTh TeOpUeH u
METOIUKOMN HUCCIICIOBAHUS
uHpOpMalUU, YMETh TOTOBUTh
KOHTEHT B cepe PR.
®opmupyemble
KOMIIeTeHIIUH

CHOoCcOOEH K KOMMYHHUKAIIUU
B YCTHOMW W TMCBMEHHOH
dopmax Ha A3bIKAX IS

and
among

technologies

communications
future specialists
Brief description: During

the course, students,
journalists and bloggers
will master the

mechanisms for adapting
facts and events to the
selection  process and
bringing them to the target
audience in the process of
creating the necessary PR
documents. The discipline
is aimed at applying
methods and techniques
for working with
information. At the same
time, the student will learn
the subtleties of writing PR
material.
Learning outcome:
Knowledge of the culture
and methods of oral
expression and  written
writing of ways to publish
reports on the work done.

Be able to  select
advertising materials about
business or other
organizations for

publication in the press
and distribute them
through radio, television
and other mass media.

The ability to correctly
analyze data and
arguments in  modern
information, knowing the
basics of Digital Culture
and legal culture in
professional activities.
Knowledge of methods of
establishing  professional
contacts with colleagues
for image formation, ways
to create a positive image
in society. Master the
theory and methodology of
Information research.
Ability to prepare content
in the field of PR.




KyHenepin naiiiagaHa
OTBIPBIIL, iCKEP CepiKTeCTepMEH
OaiiyaHpIC OpHATYIBI KOHE
KoJ1ay bl Oinemi

peneHust 3aja4
MEXKINIHOCTHOI'O u
MEKKYJIbTYPHOTO
B3aUMOJCHCTBUS;

- yMEeT OpraHu3oBaTbh U
MOAJEPKUBATH CBSI3U c
JICIIOBBIMHU

MapTHEPaMU,HCTIONb3YS
CHUCTEMBI cOOopa HEOOXOIUMOM
uH(pOpMAaLIUK TSI HATTUCAHUS
PR marepuaiion

Formed competencies:
capable of communication
in oral and written forms
in languages to solve
problems of interpersonal
and intercultural

interaction;

- is able to organize and
maintain  contacts  with
business partners, using

systems for collecting the
necessary information for
writing PR materials

Mopayas koasi: KbC-4

Monyian araybl:
KommyHukaTuBTi-O€1CceHIUTIK
CBIHBIOBI

IIoan araysr: Korammen
OaiiyaHbIC cajiachIH/IaFbI
MaMaHHBIH COWUIICY MOJCHHETI
IIpepexkBusuTTeEp:
Menuancuxoorus
IMocTpekBU3UTTEP:

Maxkcarbl  Kazipri omeOu T,

*Kazbamia JKOHE aybi3la KapbIM-
KaTbIHAC MOJICHUETIH MPAKTUKAIIBIK
MEHIepy JIEHIei1H apTThIPY; TUIIIH
0ail KOMMYHUKATHBTIK, TaHBIMJIBIK
JKOHE  ACTETHKAIBIK  QJE€yeTiH
MEHrepyre Heri3ieNnreH Oonamrak
MaMaHJIap/IbIH O-epiCiH KEHEUTY.
Kpickama cunarramacel:  [lon
ICKepIIiK opekeTTe KaTbIHAC
JKacayiblH Tocinaepi MeEH
OaillaHBICTBIH ~ ce3  TYpIHAEr!
dopmanapsiH 3epaeneiai. bitimrep
KOMIIUTIIK  alJblHIa  COIICYIiH
KOMMYHHUKATHBTI Oenrinepi,
Oykapa aJJIbIHIA ceitiiey
TEXHUKAChIH, COWIeMIl  Kypay
Oenepnepin MEHTrepit,
KapHaMaJlblK ~ Ce3  MaKeTTepiH
’KacayAblH 9JIICTEpl MEH 9p Typii
opraga o3 CO3iH epKiH
KYpacThIpyFa Kabi1eTTi 00Jajbl.
Oky HoTHIKeCI:

Korammen Oailnanbic Herizzepi
MEHIrepe OTBHIPBII, JKapHama jkacay
MEH  KOFaMFa  BIKIMal €Ty
ToCUIIepiH MEHrepy,
KOMMYHHKAIMsl MeH OailllaHbICKa

Kon moaynsa: KAK-4
HasBanmue MOYJISA:
KoMMyHHKaTUBHO-aKTUBHBIN
KJ1ace
HasBanmue AUCHMILIMHBI:
PeueBas KYJIbTypa
crenuaiucra B 00JacTH

CBSI3€M C OOIIECTBEHHOCTHIO

IIpepexkBU3UTHI:
Menuaricuxomnorusi/
ITocTpeKkBU3UTHI: -

Henn  moBblIEHHE YPOBHSA
MPAKTUIECKOTO BJIQJICHUS
COBPEMEHHBIM JIUTEPATYPHBIM
S3BIKOM, KYJBTYpbI
MACBMEHHOTO W YCTHOTO
oO11eHus; pacumpeHue
Kpyrosopa Oymymmx
CIIELUATIUCTOB,

OMmMUpAromEerocsas Ha BJIAJCHHC
OorateIM KOMMYHUKATHBHBIM,
IIO3HAaBaTCIbHBIM u
O9CTCTHYCCKHM IMOTCHIHAJIOM
sA3bIKa.

Kparkoe onucaHue
[Ipenmer wu3yyaeT CcrocoOsbl
JIEIIOBOTO oOmIeHus u

BepOabHbIe (POPMBI OOLIIEHUS.

CTyneHT CMOXXET OBIAJIETh
KOMMYHHUKATHBHBIMH

0COOEHHOCTSIMH ~ TYOJUYHBIX
BBICTYIIJICHUH, TEXHUKaMHU
NyOJNIMYHBIX ~ BBICTYIJICHUH,
obJeryeHrem MOCTPOCHUS
IpeUIOKEHUH, METOAAMHU

CO3/IaHHS MAKETOB PEKJIIAMHBIX
CIIOB U CBOOOIHO COYHUHATH
CBOIO peqL B pa3J’II/I‘—IHBIX

Code of module: CAC-4

Name of module:
Communicatively  active
class

Name  of  discipline

Speech culture of a
specialist in the field of
Public relations
Prerequisites
Psychology

Media

Postrequisites: -

Purpose: improving the
level of practical
knowledge of the modern
literary  language, the

culture of written and oral
communication; expanding
the horizons of future
specialists, based on the
possession of a rich
communicative, cognitive
and aesthetic potential of
the language.

Brief description:  The
subject studies the ways of
business communication
and verbal forms of
communication. The
student will be able to
master the communicative
features of public
speaking, techniques of
public speaking,
facilitating the
construction of sentences,
methods  of  creating
layouts of advertising




TYCYIlIH TCOPHUSIIBIK HETI3/IEpPiH,
omicTepiH, Macc-Meaua MEH
OcitHenepIix U3aHIIK
epeKIIeTiKTepiH 3amMaHayu
TYPFbIIa MEHTepin, MIiHACTTEeP Il
OpbIHJIAYFa BAK apKbLIbI
IIBIFYIbIH oic-TocUIIepiHiH
KYWECIH MEHrepy, Meauacayar
HeriziH  Oimy, PR >xaHpnapein
TaJlan any.
ATKapbUIFaH KYMBICTapIbIH
ecenTepin KapusayIbIH
KOJJIapblH  aybI3lia adWTy MEH
*az0ara Ka3yIbIH MOJCHUETI MECH
oMiCTEepiH o1y, Oacracese
Kapusulay YIIiH iCKEepIiK Hemece
Oacka yibIMIap TypaJibl
YKapHAMaJIBIK MaTepHaIaapIbI
TaHJAlm paguo, TeIeAuaap >KOHE
Oacka J5a OykapaJiblK akrmapar
KypaJgapbl  apKbUIbl  TapaTyabl
oiny.

KaabinTacaTblH Ky3bIpeTTep:
Ceiiney KpI3METI Typalibl OlTiMl
MEHIepreH, KOoFamMMeH OailaHbic
CaJlaChIHIaFbl MaMaHHBIH COMIICY
MOJICHUETIH JAMBITY
epeKIIeNiKTepiH TYCiHell, HaKThI
JKarmainapaa 3 OW3HECIH Kypy
JKOHE KYprizy OoMbIHIIIA
KOJJIaHOAIIBI  JIaFbuIapel  0ap;
Kocion KbI3MET cajaJiapblH
aKIapaTThIK-TaJIJaMaJTbIK
cyiiemenney TEXHOJIOTUSICHIH
o3iprneyai Oimei

cpenax.
PesynabTaT 00yuenus:
Bnaners ocHOBaMu CBsI3el C

OOIECTBCHHOCTHIO,
croco0aMu peKIIaMbl u
BO3JCHCTBUS Ha OOIICCTBO, U

TEOPETUYECKUMH  OCHOBaMH,
METOJaMU KOMMYHUKAIUH,
COBPEMEHHBIMH CHEeIDUKaMu
nu3aitHa Macc-Menua,
CHUCTEMOI METOJIOB U IIPUEMOB
Bhixosma uepes CMU Ha
BBIITOJIHEHWE  3ajad, 3HaTh
OCHOBBI  MEAMArpamMOTHOCTH,
yMeHue aHaim3uposatb PR
JKaHpBI.

3HaTh KYyJbTYpPbl U METOJIOB

yCTHOFO nu IIMCBMCHHOT' O
U3J10KEHUSA CI10c000B
nyOJIHKaIuN OTYETOB 0

MpoJieTaHHON paboTe, yMeTh
BBIOMPATh W PaCHpPOCTPAHATH
o pajauo, TEICBUACHUIO U
JIPYTMM CpEACTBAM MAacCOBOM
uH(popManuu pEeKJIaMHBbIE
MaTepuaibl O JEJIOBBIX HIIU
JIPYruX OpraHu3alusax s
MyOIMKaIUU B TIpecce.
®opmupyemble
KOMIIEeTEeHIINH
Bnaneer 3HAHHUSMU 0
peueBou JIeSITEIbHOCTH,
IMOHUMAET 0COOCHHOCTH
pa3BUTHS PEUYEBON KYIBTYphI
CIeIHAINCTa B obracTu
CBsi3eM C OOIIECTBEHHOCTHIO,
UMEeT TPHUKIAHBIC HABBIKH

[0 CO3JaHUI0O M BEACHUIO
coOCTBEHHOro  Ou3Heca B
peasbHBIX YCIOBUAX; YMEET
pa3pabaThiBaTh  TEXHOJIOTHIO
UH(POPMAIMOHHO-
AHATUTHYECKOTO
COIIPOBOXKICHUS
npodeccnoHaNbHbIX cdep
JeSITeIbHOCTH

words and freely compose
his speech in various
environments.
Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
Images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze
PR genres.
Knowledge of the culture
and methods of oral
expression and  written
writing of ways to publish
reports on the work done.

Be able to select
advertising materials about
business or other
organizations for

publication in the press
and distribute them
through radio, television
and other mass media.
Formed competencies:
Has knowledge of speech

activity, understands the
peculiarities of the
development of speech

culture of a specialist in
the field of public
relations, has applied skills
in creating and running his

own bhusiness in real
conditions; is able to
develop technology for

information and analytical
support of professional
fields of activity

Monayas koasi: KbC-4

Moayinb araybl:

Koa moayns: KAK-4
HasBanmue MOYJIS:

Code of module: CAC-4
Name of module:




KoMMyHUKaTHBTI-0€ICeHLTIK
CBIHBIOBI

IIon arayel: KoMMyHUKalUsHbBI
YHBIMIACTBIPY JKoHE OacKapy
IIpepexBu3uTTEp:
Menunancuxonorus
IHocTpexkBU3UTTEP:

Makcatbl CTYJIEHTTEP/IE
KOFaM/IbIK KaTblHACTapAbl

JAMBITYAAFbl CTPATETHSUIBIK JKOHE
TaKTUKAJIBIK MIHISTTEPAl ISy
MaKcaTbIH/1a aziaMaapabIH,
OJIapJIblH TONTAPbIHBIH, KOFaMIbIK
KOHE  CasiCH  KYPBUIBIMAAP/bIH
aKmaparTblK ~ e3apa  1C-KMMbUI
aFbIHIAPbIH  FBUIBIMH  OacKapy
peTiHge  KOMMYHUKalusi  MEH
0acKkapyIblH  TYKBIPBIMIAMAIBIK
HETi37epl Typasibl KyHem Oumimui
KaJIbIITACTBIPY.
Kpickama cunarramacel: [lonni
OKy OapbIcbiH/Ia OaillaHbICTapAaFbl
YUBIMIACTBIPYIIBUIBIK ~ KaOijeTTep
MEH 9JIiC-TACLIACP TYPJIEPIH TepeH
MeHrepeni. bimimrep Kke3-kenreH
opTaza OacuIbUIBIK jKacayFa, MiKip
Oinmipin, e3 OWBIH amIbIK, OYKIIECi3
aiiTyra, 3 MIKIpiH JoJenaeyre
KaOlIeTTI.
Oky HoTHIKeCI:
AKIapaTThIK-KOMMYHHKAIHSITBIK
TEXHOJIOTUSIIAP/IbIH opTypii
TYpJIEpIH TaiianaHy, HWHTEPHET-
pecypcTap,  akmaparTel  i37ey,
cakTay, ©HIeY, KOpray IKoHE
TapaTy JKeHIHJEri OYITThl >KoHe
MOOWJIBJII  CEPBUCTEPIE  KYMBIC
xacail amy, okemigeri PR xone
SMM TETIKTEPiH MEHTepy,
TYIFaapaiblK,  MOJAEHHETapasbIK
’KOHE OHIIPICTIK (KOCINTIK) KapbIM-
KaThIHAC MIHJETTEpPIH eIy YIIiH

KomMMyHUKaTHBHO-aKTUBHBIN
KJIacc
HasBanmue AUCUHMILIMHBI:
Opranuzanus
KOMMYHUKaIUSIMHU u
yIpaBJICHHUE
IIpepexkBU3UTHI:
Menunancuxoorus
IocTpeKkBU3UTHI: -
Hean dbopmupoBanue y
CTYJIEHTOB CUCTEMHBIX 3HAaHUU
0 KOHIENTYaJbHBIX OCHOBaX
KOMMYHUKallMU U YIpaBJICHUE
KaK HAy4yHOrO YyIpaBJICHUS
MOTOKaMU uH(pOpPMaIMOH-
HOTOB3aMMO/JICHCTBHS JIIOACH,
UX TPYIIM, OOIIECTBEHHBIX H
MOJIMTHYECKUX
dbopMHUpPOBaHUI  C  IIEJIBIO
pEelIeHUs] CTPAaTErH4ecKux H

TaKTUYECKUX 3a/1a4 B
pa3BUTUHU 00IIECTBEHHBIX
OTHOUIEHUU.

Kparkoe onucaHue
JucuuniamHa J1acT
BO3MOKHOCTh JUTSL
yTI1yOJIEHHOTO U3y4yeHue

OpTraHM3alMOHHBIX HABBIKOB H
crocoboB  oOwIeHUs  OpH
U3y4EHUH JMCLUTIUTHHEL.
CryneHT cMOXKeT BecTu ceds
yBEpEeHHO B Jt000W cpene,
BbIpaXXaTb MHCHHE, OTKPLITO,

4YEeCTHO  BBIpaXaTb  CBOM
MBICIIM,  JIOKa3bIBaTh  CBOIO
TOYKY 3pEHHUS.

PesyabTaT 00yuenus:
Omnpenensrs pa3nyHbIe
BH/IbI MH(OpPMaLIMOHHO-
KOMMYHHKAIIMOHHBIX

TEXHOJIOTHI, yMeTh padoTaTh
B OOJIAYHBIX U MOOWIBHBIX

Communicatively  active
class

Name  of  discipline
Communication
Organization and
Management
Prerequisites Media
Psychology

Postrequisites: -

Purpose: formation of
students' system
knowledge about the

conceptual foundations of
communication and
management as a scientific
management of the flows
of information interaction
of people, their groups,
social and political
formations in order to
solve strategic and tactical
tasks in the development
of public relations.

Brief description: The
discipline will provide an
opportunity for in-depth
study of organizational

skills and ways of
communication when
studying the discipline.

The student will be able to
behave confidently in any
environment, express an
opinion, openly, honestly
express his thoughts, prove
his point of view.
Learning outcome:

Use of various types of

Information and
communication
technologies. Ability to

Ka3aK, OpbIC JKOHE IIeT TUIIEPIHJIe | cepBUCcax 1o noucky, | work in cloud and mobile
aybI3lIa JKOHE »a30alia HBICAHAA | XpaHEHHIO, obpabotke, | services  for  internet
OaiiiaHbIC OpHATY. 3allliTe W PACIpOCTPaHEHHIO | resources, search, storage,
ONIEyMETTIK ~ JKENIep  apKbUIbI | HHPOpMAIHH, MHTEpHET- | processing, protection and
KYMBIC icTeyiH ONICTEpiH, | peCypCoB, BiIajeth | dissemination of
KBI3METTIK MOTIH/II KypacTelpy MeH | Mmexanm3mamu PR mu SMM B | information. Mastering the
aKnapTThI »KapHamalayjblH | CeTH, ycTaHaBIuBaTh oOmenue | mechanisms of PR and
KYHECIH, KOFaM/IbIK mikipre | B yctHo u  mucbMeHHOM | SMM in the network.
caparirama Kacay/Ipl oury, | popme Ha kazaxckom, | Establishing

KOMMYHUKAIMs TEOpUsUIapbl MEH | pyCCKOM M MHOCTPaHHBIX | communication in oral and




HETi3rl  QJicTepiH MEHrepe
OTBIPBIT, YITTBIK MOJICHHETIICH
OailmaHpICTBIpa  MIKip  OUIAIpY,
Oemenmi  Oackapy — omicTeMeciH
yHpeHy.

KanbinTacaTbiH Ky3bIpeTTep:
oimimai OipikTipyre,
KUBIHABIKTAPIB  JKCHYTe  JKOHE
TOJIBIK ~€MEeC JKOHE  MICKTey
aKmapar HeTi3iHAe MalbIMaayiap
KaJIBINTAaCThIpyFa KaOlIeTTI

A3bIKAX I PELICHMs 3a7ad
MEXJIMYHOCTHOTO,
MEXKYJIbTYPHOI'O u
MIPOU3BOJICTBEHHOT'O
(mpodeccrnoHaIbLHOTO)
oOLIeHMS.

3HaTh MeToAbl PpaboT yepes
COIIMAIbHBIE CETH, CHUCTEMBbI
COCTaBJICHUS City’)keOHOTO
TEKCTa W HMH()OPMAITMOHHOU
pEeKJIaMBbl, JKCHEPTU3BI
OOIIECTBCHHOTO MHCHHS,
BBIPA)KaTh MHEHUE B CBA3SIX C
HallMOHAIbHOU KYJIbTYpOH,
BIIAJIETh Teopueit u
OCHOBHBIMH METOIaMH
KOMMYHUKAaIUH, U3y4arhb
METOAUKY YIPABJICHUS
pernyTrauuei.

DopMupyemblie
KOMIIeTeHI[UN

crocobeH MHTErPUPOBATH
3HaHWS,  CIPABJIATBCA  CO
CIIOKHOCTSAMU U (DOPMHUPOBATH
CYXKJICHUS Ha OCHOBE
HEIIOJJHOM M OTPaHUYECHHOU
uH(popManuu

written form in Kazakh,
Russian  and  foreign
languages to solve the
tasks of interpersonal,
intercultural and industrial
(professional)
communication.
Knowledge of methods of
working through social
networks, the system of
compilation of Service
texts and advertising of
information, analysis of
public opinion. EXxpress
your opinion in connection
with the national culture,
mastering the theories and

basic methods of
communication. Learn the
methodology of

Reputation Management.
Formed competencies:
able to integrate
knowledge, cope with
complexities and form
judgments  based  on
incomplete and limited
information




Monayas koabl: KIITH-5
Moayab ataybl: KociOu mebeprik
Heri3nepi

IIoan araysbi: KomMmepuusnbix

yiieimaapaarsl PR kpi3mertepi
IIpepexkBusurTep:
MenuacayaTThUIbIK
IHocTpexkBU3UTTEP:

MakcaTtsl [loHHiH MakcaTbl -
CTYICHTTEPAIH KOMMEPIHSUTBIK
TaOBICKA OariapJiaHFaH
KazakcTraHHbIH JKEKE
(bupMaIapbIHbIH
KOMMYHUKAaIUsIapbIH capanay

KaO1J1eTiH KaJIbINTACTHIPY.
Kbickama cunarramacbl: OKy
noHi PR TeopusiapeiH  KoJiaHa
OTBIPBIN, JOCTYPIi JKOHE IKaHa
Tayapiapapl HeMece KbI3METTep,
KBI3METTEp MEH  KeMUIIIKTEep/Ii
aKMapaTThIK KEHICTIKKE IIbIFapy
TeTikTepiH yihpereni. Conpmaii-ak,.
KOMMEpUHUSIIBIK yibiMaapaarsl PR
KBI3METTEPIH YHpETe .

OKy HoTHIKeCI:

Kapnama Men PR wmoTiHiH
KYpacThIpYbl MEHrepy, XapHama
Kacayna Meauna XKocrapiay
3aHJBUIBIFBIH, MOJICHH  KapbIM-
KaTbIHAC OPHATY/ABIH HETi37epi MeH
omicTepiH oury, KOFaMMEH
OailnaHbIC canachlHIa KOCiOU jKoHE
JKEKe KBI3MET TOXIpuOeciH
KOepcery, MIPAKTUKAIIBIK
MIHJETTEPAl JKEeell MIeIyre bIKIall
eTeTIH XYHelni oiylay TaFabplIapblH
MEHTEepY. Kociou KbI3METTE
TEOPUSIIBIK OUTIMIH KOJIaHy, IIeT
TUTIHIE aKnapar TaUBIHIAI
yiupery.

Kaciou KaybIMIACTHIKTAPMEH,
KOMEPIHSITBIK yiiBIMIapMeH,
MEMJIEKETTIK OpraH/IapMeEH,
OyKapasbIK aKmapar
KypaJilappIMeH OailJlaHbIC OpHATY,
CaHJBIK  JKOHE  KOHBEPreHTTIK
TEXHOJIOTUSITAP BT KOJIZIaHy
apKpUIBl  KOFAaMMEH  OaiinmaHbiC
cajlachIHJIa dP-TYPIIl ic-Tapanapabl
YUBIMIACTBIPY KOHE OTKI3e aly,
KOHBEPTEHITUS MeH
MYJTBTUMEIUSTHBIH TaJanTapblH

Kona moayas: OIIM-5
Ha3Banne moayas: OCHOBBI
npodeccuoHaIbHOTO
MacTepCcTBa

Hazpauue aucuumiannel: PR
CIy)kObl B  KOMMEpPYECKHX
OpraHu3aluu
IIpepexkBU3HUTHI:
MenauarpaMoTHOCTh
ITocTpeKBHU3UTHI: -

Heanb Lens AUCHMIIIUHBI-
dbopMUpOBaHHE Y CTYACHTOB
CIIOCOOHOCTH

g epeHIpoBaTh
KOMMYHHUKAIHH
bupm
OpPUEHTUPOBAHHBIX
KOMMEPYECKHM yCIIeX.
Kparkoe onucanue YueOHas

YaCTHBIX
Kazaxcrana,
Ha

JTUCIUIINHA YUUT
MeXaHu3MaM BBIBOJIA B
nH(pOpMaLIMOHHOE

MIPOCTPAHCTBO TPATUIIMOHHBIX
Y HOBBIX TOBApPOB WM YCIYT,
YCIIyT u rapaHTuii c
ucnojb3oBanuemM Tteopuid PR.
Taxxe,. oOyuaer PR-yciayram
B KOMMEpPYECKHUX
OpraHu3aIusX..

PesynbraT 00yuenus:
CocTaBisITh TEKCT pPEKJIaMbl
u PR, 3HaTh 3aKOHOMEPHOCTH
MeuarIaHuPOBaHUS npu
CO3JJaHUU pEKJIaMbl, OCHOB U
METOJI0B YCTaHOBJICHUS
KYJIbTYPHOTO o01ieHus,
JIEMOHCTPUPOBAThH OTIBIT
npohecCHOHANBFHOM U JTMYHOM
JEeSTEIbHOCTH B 00JacTH
CBsizell ¢ OOIIECTBEHHOCTHIO,
BJIQJIETh HaBBIKAMH
CHUCTEMHOI'O MBIIILICHHUS,
CIOCOOCTBYIOIIETO
ONEPATUBHOMY
MPaKTUYECKHUX 3ajad,
MPUMEHATh  TEOPETUYECKHUE
3HaHUSA B Mpo(deccHOoHaATBHOM
JeATEIbHOCTH, TMOJArOTOBKA U
oOydyeHne wuHpoOpMalMu Ha
MHOCTPAHHOM SI3bIKE.
YcranaBinuBaTh CBSI3b c
pohecCHOHATLHBIMU

PELICHHIO

Code of module: FPS-5
Name of
module:Fundamentals  of
Professional Skill

Name of discipline PR
services in commercial
organizations
Prerequisites:
Literacy
Postrequisites: -
Purpose: The purpose of
the discipline is to form
students * ability to
differentiate
communications of private
firms in  Kazakhstan,
focused on commercial
success.

Brief description:  The
subject teaches the
mechanisms of bringing
traditional and new goods
or services, services and
guarantees into the
information space using
PR theories. Also. teaches
PR services in commercial
organizations.

Learning outcome:
Mastering the design of
advertising and PR texts.
Knowledge of the legality
of media planning in
advertising, the basics and
methods of establishing
cultural relations.
Providing professional and
personal experience in the
field of Public Relations.
Acquisition of systematic
thinking skills that
contribute to the rapid
solution of practical tasks.
application of theoretical
knowledge in professional
activities. Prepare and
teach information in a
foreign language.
Establishing contacts with
professional associations,
commercial organizations,
government agencies, and

Media




oy, KOFaMMEH OaiiytaHbIC
CaJlachbIH/Ia COILMOJIOTHSUIBIK JKOHE
MapKEeTHHITIK 3epTTeyiep kacai
ainy.

KanbinTacatbiH Ky3bIpeTTep:

Y UBIMIACTBIPYIIBUIBIK JKOHE
OacKapymbUIBIK IIemiMaepal Tada
alazpl JKOHE OJlap YIIH JKayan
Oepyre nalbiH

PR maykaHnel o3ipiey JKoHE icke
aceIpy MPOIIECIHE opinTecTepMeH
e3apa  IC-KUMBUI  JIaFIbUIAPBIH
MEHI'€pTeH.

accouuanusIMy,
KOMMEPYECKUMHU
OpraHU3aLUsIMH,
rocy1apCTBEHHbIMU

opraHamu, cpencTBaMu
MaccoBOM uHopMaLuy,

OpPraHW30BBIBATH U MPOBOIHUTH
pa3InYHbIC MEpPONPHUATHS B
obnactu CBsI3eH c
00IIECTBEHHOCTBIO c
NPUMEHEHHEM IU(QPOBBIX H
KOHBEPI'CHTHBIX TEXHOJIOTHIA,
3HATh TpeOOBaHUS
KOHBEPI'CHIIUU u
MYJIbTHUMEINA, yYMETh
[POBOJIUTH COIMOJIOTUYCCKUE
u MapKETHUHIOBbIC
HCCIENOBaHUA B  001acTH
CBs13€l ¢ 0OIIECTBEHHOCTHIO.

DopMupyemblie
KOMIIETEHI[MH

CrocobeHn HaXOJUTh
OpraHU3aIMOHHO-
YIPaBJICHUYECKUE PEIICHUs U
TOTOB HECTU 3a HUX
OTBETCTBEHHOCTbH
Brnaneer HaBBIKAMH

B3aUMOJICHCTBUS C KOJUIETaMU
B Iporecce pa3pabOTKu U
peanusannu PRxamnanuu.

mass media. Ability to
organize and  conduct
various events in the field
of Public Relations using
digital and convergent
technologies. Knowledge
of  convergence and
Multimedia requirements.

Be able to conduct
sociological and Marketing
Research in the field of

Public Relations.

Formed competencies:
He is able to find
organizational and
managerial decisions and
is ready to take
responsibility for them

Has the skills to interact
with colleagues in the
process of developing and
implementing a PR
campaign.

Mopnyas koasi: KbBC-4

Monyanb araybl.
KoMMyHUKaTHBTI-0€ICEHALTIK
CBIHBIOBI

ITon araysl: Korammen OaiinaHbic
CaJlaChIHAAFbl )KOOABIK KbI3MET
IIpepexkBusuTTep:
IHocTpexkBu3uTTEp:

Maxkcarsl  JXKobayay KbI3METIHIH
Heri3znepi TypaJibl TYCIHIK
KAJIBIIITACTBIPY JKOHE CTYACHTTEpre
’obamay  KbI3METIHIH  HETi3Ti
OPUHLIMIITEPIH  YHPETy,  HaKTbl
JKarJamnap MeH MaTepHuanaapisl
Tajngayra — TEOPHSUIBIK  OLTIM/II
KOJI/1aHy;

Kbickama cunmarramacel: Kes-
KelareH  icti  Jkobamay — MeH
’Kocrapiiay TEeTIKTepiH, dKYMBICTBIH
aTKapbLTy ¢bopmanapbl MEH
KYPrizury TOCUIIEPIH,

Kon mopyns: KAK-4
Ha3zBanue MOZIYJIA.
KomMMyHUKaTHBHO-aKTUBHBIN
KJ1acc
Ha3zBanmue AUCHUTLINHBI:
[IpoekTHas
NeATeTbHOCTh B 00JlacTu
CBsI3€ ¢ OOIIECTBEHHOCTHIO
IIpepekBU3UTHI:
IocTpekBHU3UTHI: -
Hean dopmMmupoBaHue
npelcTaBieHuii 00 OCHOBax
MIPOCKTHON JIEATEIBHOCTH H

oOyueHue CTY/ICHTOB
OCHOBHBIM IMpUHIMIIaM
MIPOEKTHOMN NesTeIbHOCTH,
MNPUMEHCHUE TCOPECTUYCCKUX
3HAHUH K aHaJIN3y
KOHKPETHBIX  CUTyallMli U
MaTepHaoB

Kparkoe onmcanume Kypc

Code of module: CAC-4

Name of module:
Communicatively  active
class

Name of  discipline

Project activities in the
field of public relations
Prerequisites To form an
idea of the basics of
project activity and teach
students the basic
principles  of  project
activity, apply theoretical
knowledge to the analysis
of specific situations and
materials;

Postrequisites: -

Purpose:
Brief description:  The
course teaches the

mechanisms of building




0oCeKeNeCTIK KYMBIC OPEKETTepiH
JKocrapiiayra KaO1JIeTTUTIKTI
yipereni. binimrepnep
JKOCTIapJiaHFaH, JKoOaJlaHFaH
KYMBICTApFa  CEpIKTECTEp  MEH
Kap Kbl KO3/1epiH TaOyFa, )KYMBICTHI
KyHdem — oKyprizyre  KabOuerTi
Oomnanpl.

Oky HOTH:IKeCi:
NunoBanmsibsIk-0Oecenai
a3aMaTThIK YCTaHBIMBIH OLIAIPY,
BAK-Tta KOoFaMIbIK MaHbI3BI Oap
KYOBUIBICTAD MEH  IpoIecTep/Ii
TYCIHY TocuiiepiH Oaranay MXoHE
CHUIATTay, XKaHAJBIKTap MEH 0acka
Ja KYKaTTapJblH TYPBICTHIFEI MEH
AIIBIKTBIFBIH  TEKCEPY, aKmapTrap
MEH  JepeKTep  JYPBICTBHIFBIH
TEKCepy  ONICTEpiH  MEHTrepy,
’KOOaHBIH OM3HEC JKOCHapbhlH Kypa
aiy.
KanbinracaTblH Ky3bIpeTTep:
OHBIH OMIPIIIK IUKIIHIH OapIbIK
KE3CHJCpIHAEC  JKapHama  JKOHE
KOFaMMEH OalJIaHbIC CalaChIHIaFbl
KOMMYHHKAIHSITBIK KOOAHBI
uIrepinery Typansl OiiMi 6ap.
op Typ:i KOMMYHHKAIU
apHAJIAPBIHBIH €peKILEeTIKTepIH
€CKepe  OTBIPBIN,  MEMJIEKETTIK
KoHe Ou3Hec KypbUIbIMIAp YILUIH

o0yuaet MeXaHHu3MaM
MOCTPOCHUS W TUTAHUPOBAHUS
moboro OusHeca, popmam u
MeTogaM  paldoThl, YMEHHIO
IUIAHUPOBATh KOHKYPEHTHYIO
TPYJIOBYIO JESTEIIbHOCTD.
CTyneHTbl  CMOTYT  HaWTH
MapTHEPOB W HMCTOYHUKH
¢buHaHCUpOBaHUS
HAMEUYECHHOH,  IUIAaHUPYEMOM
paboThI, TPOBOJUTH pabOTy Ha
PEryJsipHOUA OCHOBE..
Pe3yabTaTr 00yueHus:

Beipaxats AKTUBHYIO
rpa)xIaHCKYIO MTO3UIIHUIO,
OIlCHWBAaTh W  OIHCHIBATH
CITIOCOOBI OCMBICJICHHS
0OIIIECTBEHHO 3HAYUMBIX

aBiieHu# u npoueccos B CMU,
BJIaJIeTh METOJIaMH IPOBEPKHU
JOCTOBEPHOCTH MH(pOpMAIUU
U JIaHHBIX,
YMETb  COCTaBJIATh
IUIaH IPOEKTA.
®opmupyemble
KOMIIeTeHIIUH
Bianeer
MPO/IBHKEHUS
KOMMYHHKAI[MOHHOTO MPOEKTa
B cepe pekiaMbl U CBS3EH C
OOILIIECTBEHHOCTBIO Ha BCEX

OusHec-

3HaHUAMU

and planning any business,
forms and methods of
work, the ability to plan a
competitive work activity.
Students will be able to
find partners and sources
of funding for the planned,
planned work, to carry out
work on a regular basis.
Learning outcome:
Expression of an
innovative and active civic
position. Assessment and
description of ways to
understand socially
significant phenomena and
processes in the media.
Checking the accuracy and
transparency of news and
other documents.
Knowledge of methods for
verifying the accuracy of
information and  data.
Ability to create a business
plan for the project.
Formed competencies:
Has knowledge of the
promotion of a
communication project in
the field of advertising and
public relations at all

*apHamanbslk, PR Hemece Oacka | sTamax  ero  ku3HeHHoro | Stages of its life cycle.
KOMMYHHKAIHSUTBIK OHIMICp | IHKIIA. Able to create advertising,
JKacayra KaOineTTi. Crocobexn co3maBarh | PR or other
peknamubie, PR wmnm  wmHBIe | COmMmunication  products
KOMMY-HHKAIHOHHBIE for  government  and
TIPOAYKTHI quist | business structures, taking
roCy/IapCTBeHHBIX W Ou3Hec- | into account the specifics
CTPYKTYP c yueTom | Of different
cenuuKK pasHbBIX KaHAIOB | communication channels.
KOMMYHUKAI[HH.
Monayab koasi: KBC-4 Kox monynsn: KAK-4 Code of module: CAC-4
Monyab araysl. | HazBanue moayas:. | Name of module:
KoMMmyHHKaTHBTI-O€NICeHTITIK KommyHukaTuBHO-akTHBHBIH | Communicatively — active
CBIHBIOBI KJ1acc class
IMIon arayei: KommyHukanusasl | HazBanue mucuuniunael: | Name  of  discipline
3epTTEY/iH ©3€KTI Macenenepi AKTyanbHbIE Bompockl | Topical issues of
IlpepexkBu3uTTEp: KOMMYHHUKATHBHBIX Communication Research




IHocTpexkBU3UTTEP:

MakcaThbl Ka3ipri 3aMaHFbI
omicTepi KOJIaHa OTBIPBHITI,
FBUIBIMH 3epTreysepai
YIBIMIACTBIPYABIH KOHE
OackapyabiH 3aH1apHI,
MPUHITUTITEPI,
TYKBIPBIMIaMaJIapébl,
TEPMHHOJIOTUSICHI, Ma3MyHBI,
epeKIIeTikTepl  Typaiabl — OUTIMII
UrepyJieH Typaabl

Kpickama cunmarramacel: Ilon
KOMMYHHKAIUSHBIH namy
OapbICBIHIA  KaXeTTI  3eprTey
KYprizyzie KOoFaMMeH OaiiaHbic
JaMYBIHBIH HETI3T1 Ke3eHIep
epeKIIeTiKTepiH, KOMMYHHUKaIUs
Typaibl OUTIMII HWHTETpalnusiay
JKOHE KOFaMJIbIK eMipMeH

OalIaHbICTBIPY/Ibl HETI3re ajajbl.
Bimimrep OyriHTi 3aMaHFbl
3aMaHayd 3epTTey TypJiepi MeH
o/liCTepiH, FBUIBIMH TEPMHHIEP
MEH CO3JIKTEPMEH KYMBIC iCTeyre
Ka0ineTTi Gomasbl.

Oky HoTHIKeCI:

AKnapaTThIK-
KOMMYHHKAIHSITBIK
TEXHOJIOTUSITAPIBbIH oprypi
TYpJEpiH TNaiijianaHy, HHTEpHET-
pecypcrap,  akmaparThl  13]IEY,
caKTay, ©HJey, KOpray KoHe
Tapary >KeHIHJEer:T OYJITThl >KoHE
MOOWIBJI  CEpBUCTEPAE  KYMBIC
xacail amy, xemigeri PR xone
SMM TETIKTEepiH MEHTEepY,
TYIFaapaiblK,  MOJICHHETAPAJIBIK
JKOHE OHJIPICTIK (KACIMTIK) KapbIM-
KaTblHAC MIHJETTEPIH IIeNly YIUiH
Ka3aK, OpbIC JKOHE IIET TUIAepiHe
aybI3lIa jKoHE jka30ala HbICaHIa
OaiiyaHbIC OpHATY.

OJIeyMETTIK ~ JKeNijiep  apKbLbl
KYMBIC icTeynig omicTepiH,
KBI3METTIK MOTIHJIl KYpacThIpy MEH
aKMapTThI KapHamasayIblH
KYHECiH, KOFaMJIBIK, miKipre
caparitama xKacay/Jpl oiy,
KOMMYHHKAIMSI TEOPHUsUIapbl MEH
HETi3r  9JiCTepiH MEHTrepe
OTBHIPBIN, YITTHIK MOJCHUETIICH
OaiimaHpICThIpa  miKip  OuIAIpYy,

HUCCIIEeIOBaHUN
IIpepekBH3UTHI:
IocTpeKkBU3UTHI: -

IMeas cocTtouT B OBJIAJICHUU
3HAHUSAMU 0 3aKOHaXx,
MIPUHIUIIAX, MOHSTUSX,
TEPMUHOJIOTUH, COJECPKAHUH,
CrenupUIECKIX
OCOOCHHOCTSIX OpraHU3alluU U
yIpaBIeHUU Hay4YHBIMU
HCCIIE0BAHUSMU c
HCIIOJIb30BaHUEM

COBPEMEHHBIX METOJI0B

Kparkoe omucanme Kypc
OCHOBaH  Ha  creuuguke
OCHOBHBIX JTallOB Pa3BUTHUS
KOMMYHHMKAIlMU C ITyOJIMKOH,
HMHTETpaLu 3HAHUN 0
KOMMYHMKAIIUM U UX CBA3H C
OOIIIECTBEHHOM  JKU3HBIO B
HEOOXOUMBIX UCCIIEI0BAHUSIX
B Pa3BUTUM KOMMYHHKAIIUH.
CryneHT cMoxeT paboTaTh C

COBPEMEHHBIMH  BUJAMU U
METOJIaMH HCCIICIOBAHMS,
HAyYHBIMU  TEPMHHAMH U
CJIOBapsSIMH.

PesynbraT 00yuenus:
Ornpenendarsb pazIuYHbIC
BHJIBI UH(HOPMaIIMOHHO-
KOMMYHHUKAITHOHHBIX

TEXHOJIOTHI, yMeTh paboTaTh
B OOJAYHBIX M MOOWMIBLHBIX
cepBuCcax o MIOUCKY,
XPaHEHHUIO, oOpa0boTke,
3alIUTE U PACIPOCTPAHEHUIO
uHpopmanuu, WHTEPHET-
pecypcos, BIAJCTh
Mmexanm3mamu PR u SMM B
CETH, YCTaHABIIMBATh OOIICHHE

B YCTHOMW MW TIMCBMEHHOH
dopme Ha Ka3aXCKOM,
PYCCKOM M HMHOCTPaHHBIX
A3bIKaxX JUI pElIeHUs 3anady
MEXIJIMYHOCTHOTO,
MEXKYJIbTYPHOTO U
MIPOU3BOJICTBEHHOTO
(mpodeccruoHaNbHOTO)
oOLIeHMSI.

3HaTh MeETOABI PpaboT yepes
COILMAIbHBIE CETH, CHCTEMBI
COCTaBJICHUS CITy’KeOHOTO

Prerequisites ;
Postrequisites: -

Purpose: it consists in
mastering knowledge
about the laws, principles,
concepts, terminology,

content, specific features
of the organization and
management of scientific
research using modern
methods

Brief description:  The
course is based on the
specifics of the main
stages of the development
of communication with the
public, the integration of
knowledge about
communication and their
connection with public life
in the necessary research
in the development of
communication. The
student will be able to
work with modern types
and methods of research,
scientific  terms  and
dictionaries. .

Learning outcome:

Use of various types of

Information and
communication
technologies. Ability to

work in cloud and mobile
services for internet
resources, search, storage,
processing, protection and
dissemination of
information. Mastering the
mechanisms of PR and
SMM in the network.
Establishing
communication in oral and
written form in Kazakh,
Russian  and  foreign
languages to solve the
tasks of interpersonal,
intercultural and industrial
(professional)
communication.
Knowledge of methods of
working through social




Oenenmi omicTeMeECiH

YHpeny.

KanbinTracatbiH Ky3bIpeTTep:
Kazakcranabik JKOHE

XaJIbIKapaJbIK KYMBICTapFa

KaThICYFa JanbIH/bIK

FBUIBIMU JKOHE FBUIBIMU-011IM Oepy

MIHICTTEpIH  IIeNly  JKOHIHJCTI

3epTTeY YKbIMIAPbIHBIH;

O3iHIH  KociOM  KOHE  KociOu

MIHJIETTEpIH JKOcCMapjayFa KoHE

nrenryre KaouierTi

TYJIFANIBIK AaMy

Oackapy

TeKCTa W WHOOPMAITMOHHOU

pEKJIaMBbl, AKCHEePTU3BI
00LIECTBEHHOT'O MHEHHS,
BBIPAKaThb MHEHHUE B CBS3SIX C
HallMOHAIbHOMN KYJbTYpOil,
BJIaJICTh Teopuei u
OCHOBHBIMH METOIAMHU
KOMMYHUKAIUH, U3y4arhb
METOAUKY YIPABJICHUS
peryTrauuei.

dopMupyemblie
KOMIIETeHIHM U

['oToBHOCTE  y4yacTBOBaTh B
paboTe  Ka3axCTaHCKUX U
MEXIYHAPOIHBIX
HCCJIEIOBATEIBCKUX
KOJUIEKTUBOB [0  PELICHUIO
Hay4HBIX u Hay4yHO-

00pa3oBaTeNbHbIX 3a7a4;
CIOCOOCH  IUIAHUPOBATh U
pemarh 3a7a4i COOCTBEHHOTO
poeCCUOHATBLHOTO U
JTUYHOCTHOTO Pa3BUTHS

networks, the system of
compilation of Service
texts and advertising of
information, analysis of
public opinion. Express
your opinion in connection
with the national culture,
mastering the theories and

basic methods of
communication. Learn the
methodology of

Reputation Management.
Formed competencies:
Willingness to participate
in the work of Kazakhstani

and international

research teams to solve

scientific and scientific-

educational tasks;

he is able to plan and solve

problems of his own

professional and

personal development

Mopayas koasi: KBTH-6

Moayab araybl: Korammen
OailaHbICTHIH TEOPUSIIBIK
Herizzaepi

ITon araybi:  JKoGanbiH Ou3Hec
KOCHApPBIH KYPY
IIpepexBusurTep:
IMocTpexkBU3UTTEP:

MakcaTtbl CTYACHTTEpAiH Ou3Hec-
xoOamapapl  TaOBICTBI  XKy3ere
acelpy  YWiH  Ou3HEec-xocnap
JKOOamapbelH  93IpJiey JKOHE ICKe

achIpy JIaFIblIapblH JAMBITY

Kbickama CHMATTAMACKI:
CryneHTTep  KOFAMJIBIK  JKOHE
MEMJICKETTIK, KOMMEPIIHSUTBIK
camanmapgarel  OmsHecTik  PR-
xobamap  Jkacay  JarablIapbiH
yiipeneni. Kypcrel oKy 6apbichiHia
PR x)o0amapapIy Kypamjaac

OemikTepi KapacTelppliansl. I[IoH
’KOOaHBIH OM3HEC YKOCTAPBIH KYPY
OOMBIHIIIA JJIEMIIK JKOHE OTAHIBIK
KelcTep nan1anaHblIajbl.

Oky HoTHIKeCI:

KYKBIKTBIK, SKOHOMMKAJITBIK,

Ko moayans: TOCO-6
HasBanmue MOYJIS:
TeopeTtnueckue OCHOBBI
CBSI3€H ¢ OOIIECTBEHHOCTRLIO
Ha3Banmue AUCHUILINHBI:
CocraBrneHue Ou3HeC IUIaHa
MpPOeKTa

IIpepekBU3UTHI:
IHocTpekBHU3HUTHI: -

Hean BbIpaboTKa Yy
CTYJICHTOB HABBIKOB
pa3paboTKu U peaju3aiuu
MPOEKTOB OW3HECIUIAHOB IS

YCIIEIIHOTO  OCYILECTBICHUS
OU3HEC-TIPOEKTOB.

Kpartkoe onucaHue
CryneHTsl npuoOpeTaroT

HaBBIKM co3jaanus OousHec-PR-
MPOEKTOB B OOIIECTBEHHOU H

rOCyIapCTBEHHOM,
KOMMepueckoil cdepax. B
xoze W3y4eHUs Kypca
paccMaTpuBarOTCs

coctapisitome PR-mpoekTos.
B nucuumninze ucnonib3yroTcs
MHpOBI)Ie U OTCUYCCTBCHHBLIC

Code of module: TFPR-
6

Name of module:
Theoretical Foundations of
Public Relations

Name of  discipline
Drafting a business plan
for the Project
Prerequisites
Postrequisites: -

Purpose: developing
students' skills in
developing and
implementing business
plan projects for the

successful implementation
of business projects

Brief description:
Students will learn the
skills of creating business
PR projects in the public
and state, commercial
spheres. During the course,
the components of PR
projects are considered.
The discipline uses global




KOCITKEPITIK, OHIPICTIK,
9KOJIOTHUSAJIIBIK opTagarbl JKIHC
cpi0aiiylac  KEMKOPJIBIKKA KapChl
cajgcarTarbl KOraMIbIK SHCyMCTTiK

MAaHbI3IbI KYOBUIBICTap MEH
IpoLecTepai  TYCIHYAE 3epTTey
omicTepi  MEH  HWHHOBAIUSIJIBIK

Tocinmepai Oaranay KoHE KOJJIaHY
KaOiseTine ue 6oJy.
Kazipri akmapartarbl —JepeKTep
MEH JOJeNACepAl JYphIC Taijan
OlTy, KociOM KbI3METTeT1 UG PIIBIK
MOJICHUET TICH KYKBIKTBIK
MOJCHHETTIH  HEri3fepiH  Ouny,
UMUKl KaJbIITACTBIPY  YILIiH
opinTecTepMeH KociOm OaiimaHbic
OpHaTy omicTepiH, KOFaMmJia
YKAFBIMJIBI UMUK KB TACTBIPY
Tocinmepin  Oiny, aKIaparThl
3eprrey TEOPHSICHI MEH
omicTeMeCiH  MEHrepy,  mmapa
callachlHAa Ma3MyH JaiibIHAal
oury.
KanbinracatblH Ky3bIpeTTep:
busnec-xocnapnaynbig MOHI,
MakKcaThl MEH MIHJETTEpPl Typabl
OimimMi  OGap,  QYHKIMOHAIIBIK,
KEHICTIKTIK, YaKbITTHIK, PECYPCTHIK

napameTpJiepai OHTAMJIBI
yinectipeTin  GU3HEcC-Kocmapiay
IpOLECIH YTBIM/IbI

YUBIMAACTBIPY/ABIH IIApTTaphl MEH

dakTopiapblH TyCiHemi; Owu3Hec-
xKocrnapiay HpoIECiHIe o3
OM3HECIH Kypy JKOHE IKYprizy

OoWbIHINIA KONAaHOABI IaF IbLIAPHI
6ap.
HAKTHI IIAPTTap;

KEMChl MO  COCTaBJIEHUIO
Ou3Hec-TIaHa MPOEKTa.
Pe3yabTaTr 00yueHus:

Oo0uanars CIIOCOOHOCTBIO
OLICHUBAaTh W  NPUMEHATH
MCETOAbI HCCIICIOBAHUA nu

MHHOBAIlMOHHBIE MOJIXOMABI K
OCMBICJIEHHIO OOLIECTBEHHBIX
COLIMAJIBHO 3HAYUMBIX
ABJICHUM M  IIPOLIECCOB B
MPaBOBOM,  IKOHOMHUYECKOM,
IIPEANPUHUMATEIBCKOM,
IIPOU3BOJICTBEHHOM,
DKOJIOTUYECKON cpene u
AHTUKOPPYNLUOHHOM
MIOJINTUKE.

YMeThb IPaBUIBHO
QHAIU3UPOBATh  JIaHHBIE WU
apryMeHTbl B COBPEMEHHOU
uHpOpMalUY, 3HATb OCHOBBI
uuppoBoi KYJIbTYpBI u
IPaBOBOM KYJBTYPbI B
poQeCCHOHAIBHON
NeSTeIbHOCTH, 3HAaTh METOJIbI
YCTAHOBJICHUS
npo¢ecCHOHATIbHBIX
KOHTaKTOB C KOJUIEraMH JUIsl
dbopmupoBaHus UMHJIKA,
croco6oB (dbopMupoBaHUs
MIO3UTUBHOTO obpaza B
oOuiecTBe, BIaI€Th TEOpUEH U
METOIUKON VICCIIEJOBAHMUS
nH(pOpMalUU, YMETh TOTOBUTD
KOHTEHT B cepe PR.
®opmupyemble
KOMIICTCeHIIHH

Bmaneer 3HAHUSAMH 0
CYIIHOCTH, UEIH U 33Ja4u
OM3HEC-TIJIaHUPOBAHUS,
MTOHMMAET yCIOBUSL WU
(bakTopsI palMOHAIBHOMN
OpraHu3aluu mporecca
Ou3HeC-TIJIaHUPOBAHUS,
ONTHUMAJIBHO  COYETAIOLIETO
(GyHKIIMOHAJIbHBIE,
IIPOCTPAHCTBEHHBIE,
BpPEMEHHBIE, pecypcHbie
napameTphl; UMEET
NPUKIAJHbIE  HaBBIKK IO
CO3aHHIO U BEJICHUIO
coOcTBEHHOTr0 OM3HEca B
pEAIbHBIX YCIOBUSIX;

and domestic cases for
drawing up a business plan
of the project.

Learning outcome:

Have the ability to
evaluate and apply
research  methods and

innovative approaches to

understanding public
socially significant
phenomena and processes
in the legal, economic,

entrepreneurial, industrial,
environmental

environment and anti-
corruption policy.

Be able to correctly
analyze data and
arguments in  modern
information, know the
basics of digital culture
and legal culture in
professional activity, know
the methods of
establishing  professional

contacts with colleagues to
form an image, ways to
form a positive image in
society, possess the theory
and  methodology  of
information research, be
able to prepare content in
the field of PR.

Formed competencies:
Has knowledge of the
essence, goals and
objectives of  business
planning, understands the
conditions and factors of
the rational organization of
the  business  planning
process, optimally
combining functional,
spatial, temporal, resource
parameters; has applied
skills to create and run
their own business in

real conditions;




Moayab koasi: KBTH-6

Monayab araybl: Korammen
OailylaHbICTBIH TEOPHSLITBIK
Heri3nepi

ITon aTaybl: bpenausr Herizaepi
IIpepexBu3uTTEp:
ITocTpexkBU3uTTEP:

MakcaTbl CTYACHTTEpACH OpeH]l

YFBIMBIL MEH OpEeHIUHT TMpoleci
TypaJibl, OHBI KYpY KOHIHJET1 ic-
nrapanap KeuieHi peTiHae, COHAai-
aKk  Opena  Typiepi, OpeHn
KYPBUIBIMBI KOHE Openn
COMKECTITiHIH MoAeNbaepi, OpeH.
UMUDKI KOHE OHBI KAIBIITACTHIPY
Kypanuapel, OpeHATIH  Herisri
aTpuOyTTaphl, COHJai-aKk OpeHAaTi
OackapyIblH KeiOip acmekTiniepi,
OpeHn opTQOIUOCHI, OHBIH
KYPBUIBIMBI, OHBI backapy
MOJEeIIbIepi TypaJbl TYCIHIK
KAJIBIITACTBIPY

Kpickama cunarramacbi:bpenn
YFBIMBI, HETi3Ti KaFujansapbl MeH
epexenepi, MEPKEHHHTTIK
xo0banmaynarel OpeHIUHT TYCIHITI,
JKapHaMaJblK KbI3METTE KpPeaTHBTI
OMJTayZIbIH HETI3JIepiH, JKEKe ajgam
MEH YKbIM OelleliH KaaanTacThIpy

epexenepi MeH OocekernecTepeH
epeKIIeIeHYIiH Heri3aepin
okpITagpl. COHBIMEH KaTtap, Kas3ipri
3aMaHayu TEXHOJIOTUSIIAP 1B
KoJAaHa OTBIPBHITI, OpeHn
KacayIblH o/lic-TacliepiH
yipereni.

Oky HoTHIKeCI:

-Korammen OaiisiaHbIC KacayIbIH
3aMaHayd  OICTepiH  KOJjJaHa
OTBIPBIT, JKapHaMa  KacayblH

KOCiOM KY3BIPETTUTIKTI TETIKTepiH
aHBIKTAY, Oackapy MeH
YHBIMIACTBIPYIIBUIBIK

nie0epiikTep  apKbUIBI  KYMBIC
PEUTHHTIH apTThIpyFa BIKHAI €Ty,
YUBIMJIAp MEH  MEeKeMeJepiH
JIaFAapbIChIH 00 IBIpMayAbIH
TETIKTEpIH YHpEeHy, Meaua Tu3aiH

HeTi3/IepiH Oiy.
-Koci6u KBI3METTET1 CaHIBIK
MOJICHUET IeH KYKBIKTBIK

Koa moayns: TOCO-6

HaszBanue MOJYJISA:
Teopetnueckue OCHOBBI
CBsI3€i ¢ 00LIECTBEHHOCTHIO
Ha3zBanmue AUCHMIINHBI:
OcHoBbI OpeHanHra
IIpepekBU3UTHI:
IocTpeKkBU3UTHI: -

Hean COCTaBHUTh

IPEJCTaBIEHNUE Y CTYIECHTOB O
HNOHATUM OpeHJa U Ipolecce
OpeHIMHIa Kak KOMILUIEKCe
JEUCTBHI IO €ro CO3JaHHIo, a
TaKke O BUAAaX OpeHJIoB,
CTPYKTYpe OpeH0B u
MOJIEIISAX OpeHoBoMH
UJACHTUYHOCTH, UMUK
OpeHJa M MHCTPYMEHTaX €ro
dbopmupoBaHus, OCHOBHBIX
aTpuOyTax OpeHja, a TaKkxke O
HEKOTOPBIX acIHeKTax OpeHs-
MEHE/DKMEHTa, O OpEHIOBOM
noptrdene, €ro CTPYKTYype,
MOJIEIISIX YIIPABJICHUS UM
Kparkoe onucaHue
N3ydaer mnoHsTHE, OCHOBHBIE
NPUHIMIGI U TIpaBuiia OpeHna,
MTOHSATHE OpeHauHra B
MapKETUHTOBOM
MPOEKTHPOBAHNUH, OCHOBEBI
KpPEaTUBHOTO  MBIIUIEHUS B
peKJIaMHOMN JEATEIIbHOCTH,
paBuiIa ¢dbopmupoBaHus
UMHDKA JMYHOCTH U
KOJIJIEKTHBA u OCHOBBI
OTJMYUS OT KOHKYpPEHTOB.
Kpowme TOTO, oOyyaer
METOAaM U TIpueMaM CO3IaHus
OpeHlla C HCHOJIb30BAHUEM
COBPEMEHHBIX TEXHOJIOTHH.
PesynbTaT 00yuenus:
-BbIABIISATH
npodeccuoHaIbHbIE
KOMIIETEHTHOCTHEIE
MEXaHU3MBI CO3JIaHMS
peKJIaMBbl C HCIIOJb30BaHHEM
COBPEMEHHBIX METOJIOB CBs3eH
c 00IIIeCTBEHHOCTHIO,
CHOCOOCTBOBATh MOBBIIICHUIO
peiftuara  paboTel  uepes
yIpaBJIeHYECKHE U

Code of module: TFPR-
6
Name of module:

Theoretical Foundations of
Public Relations

Name of discipline Basics
of branding

Prerequisites ;
Postrequisites: -

Purpose: to give students
an idea of the concept of a
brand and the branding
process as a set of actions
for its creation, as well as
about the types of brands,
the structure of brands and
models of brand identity,
brand image and tools for
its formation, the main
attributes of the brand, as
well as some aspects of
brand management, brand
portfolio, its structure,
management models

Brief description:
Teaches the concept, the
basic principles and rules
of the brand, the concept
of branding in marketing
design, the basics of
creative thinking in
advertising, the rules for
the formation of the image
of the individual and the
team and the basics of

distinguishing from
competitors. In addition,
teaches  methods and
techniques of creating a
brand  using  modern
technologies.

Learning outcome:
-ldentification of
mechanisms of

professional competence in
advertising using modern
methods of Public
Relations.  Contribute to
improving the rating of
work through management
and organizational skills.




MOJICHUETTIH  HEri3AepiH  Oine
OTBIPBIN, Ka3ipri akmnaparTapAarbl
JepeKTep  MEH  JIoWeKTeMelep
IYpBIC  Tanmail  Oury, UMUK
KaJIBIITACTBIPY YIIiH
opinTecTepMeH Kociom OaiiaHbIC
OpHaTy omicTepiH, KOFaMmJia
JKarbIMJIbI Ociine
KaJIBIITACTHIPYIBIH TOCUIIEPIH
Oury,  aKmapaTTel  3epTTEYyiH
TEOPHSICHI MEH amicTeMeciH
MeHrepy, PR canacbiHga KOHTEHT
JlaibIHIAl alTy.
KanbinTracaTblH Ky3bIpeTTep:
-KOMMYHUKAIUSITBIK
KOMITAHMSUIAP/b] JKOCHIApJIaid yKOHE
yiibIMaacTbIpa Oty skoHe
ic-Tmapanap
- KOMMYHHKAITUSUITBIK
KOMITAaHUSJIAp MEH ic-Iapaiap/ibl
OakpUIaya OTKI3E OUTY
- JKOCIapiiayFa, JalbIHJayFa JKOHE
OTKi3yre KaTbicy Kalineri
KOMMYHHKAIHSUTBIK HayKaHJap
MEH ic-Imapanap

OpraHU3allMOHHBIC
U3y4athb MEXAHU3MBI
IIPEIOTBPALLCHUS KpHu3uca
OpraHu3aluil U YYPEKICHUM,
3HATbE OCHOBBI
Meauaau3anHa.

-YMeTh MPaBUILHO
QHAIU3UPOBATh  JIaHHBIE WU
apryMeHTBl B COBPEMEHHOMU
uHpOpMalnK, 3HATh OCHOBBI
U poBoH KYJIBTYpbI "
IIPaBOBOM KYJIbTYPBI B
npodeccuoHaIbHON
JESITEIbBHOCTH, 3HAThb METOJIbI
YCTaHOBJICHUS
PO EeCCHOHAIBHBIX
KOHTaKTOB C KOJUIEraMH JUIsl
dbopmMupoBaHUs MMHJIKA,
croco6oB (dopMupoBaHUs
IIO3UTUBHOTO obpaza B
oO1u1ecTBe, BIaJE€Th TEOpUEH U
METOIUKON VCCIIEIOBAHHUS
uH(pOpMaLiU, YMETb TOTOBUTH
KOHTEHT B c(epe PR.

®opmupyemble
KOMIICTCHIIUH

-yMeThb  IUIaHMpPOBaTb U
OpraHU30BBIBATH noJ
KOHTpOJIEM
KOMMYHHKAI[MOHHBIE
KOMIIaHUU U
MEPOIPUATHS

-yMeTh IPOBOAUTD
KOHTpPOJIEM
KOMMYHHUKAI[IOHHBIE
KOMIIAaHUHU ¥ MEPOTIPUATHS
-CII0COOHOCTD IPUHUMATh
ydacTueé B  IUIAHUPOBAHUM,
MOJIFOTOBKE U MPOBEACHUU
KOMMYHHKAIIMOHHBIX
KOMITAHUM ¥ MEPONPUATHI

HAaBBIKH,

o

Study of mechanisms for
preventing crises in
organizations and
institutions. Knowledge of
the basics of media design.
-The ability to correctly
analyze data and
arguments in  modern
information, knowing the
basics of Digital Culture
and legal culture in
professional activities.
Knowledge of methods of
establishing  professional
contacts with colleagues
for image formation, ways
to create a positive image
in society. Master the
theory and methodology of
Information research.
Ability to prepare content
in the field of PR.

Formed competencies:
-be able to plan and
organize  communication
companies and

events under control

-be able to conduct
communication companies
and events under control
-the ability to participate in
the planning, preparation
and conduct

of communication
campaigns and events




Monayas koabl: KIITH-5
Moayab ataybl: KociOu mebeprik

Heri3nepi

IIon araysr: Umumxenorus
IIpepexBu3uTTEp: Korammen
OaillaHbICKa Kipicrme
IHocTpexkBU3UTTEP:

Makcatbl  TYJCKTEpAiH Kaciou
KBI3METI MIPOIIECiHC THIMOL
naganany YIIiH UMM DK
KaJIBIITACTHIPYIBIH Heri3ri
TETIKTEpl MEH OJiCTepiH, ©31H-63i
TaHBICTBIPY TEXHOJIOTUSITAPBIH
KOJIJIaHy JaF IbLTAPBIH
KaJIBIITACTBIPY.

Kbickama CHNATTAMACHI:
5051701091008 ic-Tmapanap bl
YUBIMIACTBIpYFa JKOHE OTKi3yre
KOWBLIATHIH TaanTapabl
KOJIJTAaHATbI, UMUJDKEIIOTHSIFa
3aMaHayu TYKBIPBIMIAMAITBIK
ToCIACpIl KapacThIPaJibl,
UMUDKITIK KOMMYHHUKAIUSTHBIH
TYpJi MOJIeIIbIepi TypaJIbl
TYCIHIKKE ue 0omanbl.
My KMEHKIHT TEOPHSICBIMEH
0aliIaHbBICTHI HETI3T1 YFRIMIAp MEH
TEPMUHAEP, Kenccoesaep,

ICKepJIiK QHTIMelecysep, KeHecTep
©TKi3y OapbICBIHIA ICKEpIIIK e3apa
1C-KUMBLI epexenepiH,
UMUJDKETTOTUSAAF bl 3eprreyiep
OpHBIH, UMHUJDKETTOTHS
npobiemanapsl Typaisl Oiiei.
OKy HoTHIKeCI:

Korammen OaiinaHbic Heri3epiH
MEHTrepe OTHIPHII, JKapHama jkacay
MEH  KOFaMfa  BIKMal €Ty
TOCUIIEPIH MEHTrepY,
KOMMYHHKAIMsi MeH OalllaHbICKa
TYCYIIH TEOPHSUIBIK HETI3JIepiH,

o/licTepiH, Macc-Menna MEH
OeitHenepIiH IU3aMHIIK
epeKIIeNiKTepiH 3aMaHayu
TYpFbIIAa MEHTrepin, MIHAETTepl
OpBbIHJAYyFa BAK apKbLIbI
IIBIFYTBIH oiCc-ToCcUIIepiHIH
KYHeCiH MeHrepy, Meauacayar
Herizin Oumy, PR xaHpnapbin
TaJljau aiy.

Koaci6u KBI3METTET1 CaHIBIK
MOJCHHET HeH KYKBIKTBIK

Kona moayas: OIIM-5
Ha3Banne moayas: OCHOBBI
npodeccuoHaIbHOTO
MacTepCcTBa
HasBanmue
Nmumxenorus
IIpepexBusutnl: BBenenue
B CBSI3U C OOIIECTBEHHOCTHIO
IocTpeKkBU3UTHI: -

Hean chopmupoBaTh
HaBBIKH IIPUMEHEHUS
OCHOBHBIX  MEXaHHU3MOB U
METO/I0B dbopMupoBanus
UMUKA, TEXHOJIOTHH
caMONpe3eHTalun JUTSt
3P PEKTUBHOTO
UCIIOJIB30BaHUSI B IIpoLecce
poQeCCHOHAIBHON
JIeATETLHOCTH BBIITYCKHUKOB.
Kparkoe onucaHue
[Ipumensier TpeboBaHus K
OpraHu3alu U MPOBEACHUIO
UMUJDKEBBIX  MEPOINPUATHH,
paccMaTpuBaeT COBPEMEHHbBIE
KOHIICTITYaJIbHBIE TOJIXObI K
MMU/JIKEIOT UM, uMeeT
IIPEJICTABICHUE O Pa3IUYHbIX
MOJEIIAX UMUJIKEBOM
KOMMYHHMKAIIH. 3Haer
OcHoBHbIE MOHATHUSA u
TEPMUHBI, CBSI3aHHbIE c
Teopuen MMUKMENKUHTA,
npaBuIIa JIEJIOBOTO
B3aUMOJICUCTBUS npu
MIPOBEJICHUU IIEPETOBOPOB,
JICTIOBEIX Oecel, COBEIIAHHI,
MECTO HCCIeA0BaHUN B
UMUKETIOTHH, O Tpobiemax
MMUKETIOTUH.

PesynbraT 00yuenus:
Bnanetr ocHOBaMH CBS3€EH C
0OIIIECTBEHHOCTBIO,
crocobamu peKIambl u
BO3/ICUCTBUS Ha OOIIECTBO, U
TEOPETUYECKUMH  OCHOBaMH,
METOJAaMH  KOMMYHMKAIIUH,
COBPEMEHHBIMH CHEIU(DUKaAMU
Jn3aitHa Macc-Meua,
CHUCTEMOM METOJI0OB U ITPUEMOB
Bbixoga uepes CMHM Ha
BBIMIOJTHEHUE  3a/ay, 3HaTh
OCHOBBI MEIMAarpaMOTHOCTH,

AUCHHUIIJINHBI

Code of module: FPS-5/

Name of module:
Fundamentals of
Professional Skill

Name  of  discipline
Imageology

Prerequisites Introduction
to public relations
Postrequisites: -

Purpose: to form the
skills of applying the basic
mechanisms and methods
of image formation, self-
presentation technologies
for effective use in the
process of professional
activity of graduates.

Brief description:
Applies the requirements
to the organization and
conduct of different types
of image events, to
consider modern
conceptual approaches to
Image-making, to have an

idea of the different
models of image
communication. Knows

the basic concepts and
terms associated with the
theory of image-making,

the rules of business
interaction during
negotiations, business
conversations,  meetings,

place of research in image-
making, the problems of
image-making.
Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks




MOJICHUETTIH  HEri3AepiH  Oine
OTBIPBIN, Ka3ipri akmnaparTapAarbl
JIEPeKTep  MEH  JIoWeKTeMenep
IYpBIC  Tanmail  Oury, UMUK
KQJIBIITACTHIPY YIIiH
opinTecTepMeH Kociom OaiimaHbic
OpHaTy omicTepiH, KOoFaMa
JKaFBIMIBI Ociine
KaJIBIITACTHIPYIBIH TOCUIIEPIH
Oury,  aKmapaTTel  3epTTEYyiH
TEOPHSICHI MEH amicTeMeciH
MeHrepy, PR canacbiHga KOHTEHT
JlalblHIal almy

KanbinTracaTblH Ky3bIpeTTep:

- ¥ ABIMHBIH THIMOL
KOMMYHHKAITUSUITBIK
UH(GPaKYpPbUIBIMBIH  KYpyFa, 1IIKi
JKOHE CBIPTKBI KOMMYHHKAIUSHBI
KaMTaMachI3 €TyTe KaTbica aajbl,

- KOFaMBIK MKIpAIH OOJKaMbIH
xKacay JKOHE KOMITaHHMSHBIH,
YUBIMHBIH ~ MMHJDKIH ~ apTTBIPY
OOWBIHIIA TIapalapAbl  d3ipiey
MaKCaThIHIa QJIeyMETTaHYJIbIK
3epTTeyaepai YHBIMJIaCTBIpYyFa
JKOHE KYprizyre KaO1IeTTi-
MOJICHUET JKOHE eHEp
MeKeMeJepiHe PR JKOHE
YKapHaMaJIbIK HayKaHIap Il KYy3ere
aceIpy Ke3iHJIe QJIeyMETTiK-MOJICH!

cajajarsl yibIMaap MEH
MeKeMeNepIiH epeKIIeNiKTepiH
ecKkepy

yMEHHE aHaim3upoBatb PR

JKAHPBI.
YmeTh MIPaBUIIbHO
aHAJU3UpPOBAaTh  JaHHBIE U
apryMeHTbl B COBpPEMEHHOM

uHpOpMalKK, 3HATh OCHOBBI
uudpoBoi KYJIBTYpbI u
IIPaBOBOM KYJIbTYPBI B
npodeccuoHanbHOM
NeSITebHOCTH, 3HATh METOJbI
YCTaHOBJICHUS
npodeccHoHaATbHBIX
KOHTaKTOB C KOJUIETaMH JUIsI
¢dbopmupoBaHus UMUJIKA,
croco0oB dbopMHUpOBaHHS
MTO3UTUBHOTO obpaza B
oOmiecTBe, BIaJeTh TEOPUEH U
METOJIUKOMN HCCIIENOBAHUSA
uH(OpPMAIIUU, YMETh TOTOBHUTH
KOHTEHT B cepe PR.
®opmupyemble
KOMIIETEeHIIUH

-CriocoOeH  y4acTBOBaTh B
CO3JIaHUH s pexTuBHOM
KOMMYHUKaI[MOHHOU
UH(GPACTPYKTYPHI
OpraHMW3aIy, O00eCICUCHUH
BHYTPEHHEH M BHEIIHEH
KOMMYHHKAIHH,

-CII0OCOOEH OpraHu3oBaTh U
NPOBECTH  COIMOJIOTUYECKHE
UCCIIEIOBAaHUsI  C  IIEJIBI0
COCTaBIJICHUS MPOTHO3a
OOIIIECTBEHHOIO  MHEHHUS U
pa3paboTKu Mep o
MOBBIIICHUIO UMHJIKA (PUPMBI,
OpraHu3aliil -  YYHUTHIBATh
cnenuuKy oOpraHu3anuil U
YUpEKIACHUN
COLIMOKYIBTYPHOU cdepbl mpu
ocymecteiennu PR u
pEKJIaMHBIX  KaMIlaHUH# B
VUPSKICHUAX  KYIbTYPHl H
HCKYCCTB

of the media. Knowledge
of the basics of media
literacy. Ability to analyze
PR genres.

The ability to correctly
analyze data and
arguments in  modern
information, knowing the
basics of Digital Culture
and legal culture in
professional activities.
Knowledge of methods of
establishing  professional
contacts with colleagues
for image formation, ways
to create a positive image
in society. Master the
theory and methodology of
Information research.
Ability to prepare content
in the field of PR.

Formed competencies:
-Is able to participate in
the creation of an effective
communication

infrastructure of the
organization, ensuring
internal and  external

communication,

-is able to organize and
conduct sociological
research in order to make a
forecast of public opinion
and develop measures to
improve the image of the
company, organization - to
take into account the
specifics of organizations
and institutions of the
socio-cultural sphere in the
implementation of PR and
advertising campaigns in
cultural and arts
institutions




Monayas koabr: CEF3K-7
Moayas araybl: CTyneHTTEpIiH
FBUIBIMU-3€PTTEY JKYMBICTAPbI

IIon araysi: Feuieivu-3eprrey
YKYMBICTapbIH YHBIMIACTBIPY
IIpepexkBusurTep:
KommyHnukanust
Heri3aepi
IHocTpexkBU3UTTEP:
MakcaTbl CTYISHTTEPAl FHUIBIMU
KBI3METTIH  HEri3ri  TypJepiMeH
xoHe PR camacelHmarbl FBUIBIMU
3epTTey >KOOamapblH ICKE AachIpy
epeKIIeNiKTepIMEH TaHbICTHIPY
Kbickamma CHIIATTAMACKI:
FrueiMu-3eprrey KYMBICTapPbI
JKOFaprbel OuTiM  OepymiH Herisri
Oemiri JKoHe MaMaH jaspiay
camacblH  apTTBIPYAbIH  THIMII
Tocim Oombein caHamanel. F32K-ra
KaTbiCa OTBIPBIN, TIOHII TEPEH
MEHIepyre, OJIapAblH  FBUIBIMU,
TEXHUKAJTBIK KOHE
JTYHHETaHbIMIAPbIH KEeHEeHTyre,
KaHa ~uWAeamapael  ©3  OeTiHIe
MEHrepyre, FbUIBIMU aKmapaTrTap
TaCKbIHBIHIA JKEIEN opl THiIMII
OarplT  ycTaHyra  OeHimzeiai.
Counpmaii-aK OCBI KYPCTBIH
OapbIChIHAA CTYIEHTTEp 3epTTey
YKYMBICTaPBIHBIH MOHIH,
MaFbIHACBIH, KOFaMJIaFbl  pOIliH
JKoHe Kazipri a3aMMAaTTEIK
KOFaMJIaFbl 3€pTTey TPEHATEpiH
yiipereni. bomamak >KypHamucTiH
KOMMYHUKAIUSAAFbl  albIPBIKIIA
KyiHecl 3epTTeyIiH epeKIleIiKTepi,
HET13T1 KaFuganapbl MEHTepeii.
OKy HITHIKeCI:

Koaciou KBI3METTET1 CaHJIBIK
MOJICHHET TIeH KYKBIKTBIK
MOACHHMETTIH  Heri3gepiH  Oine
OTBIPBIN, Ka3ipri aKmaparTaparbl
JEPEKTEP  MEH  JQUEKTEMelep
Oypeic  Tangail  Outy, UMHIXK
KaJBIITACTBIPY YIIiH
opinTecTepMeH Kocibu OailimaHbIc
OpHary omicTepiH, KoFamJa
YKaFbIM/IBI Oeiine
KaJIBINTACTHIPYAbIH ToCUIIEepiH
Oy,  aKmaparTel  3epTTEYIiH
TEOPUSICHI MEH omicTeMeciH

TEOPHUACBIHBIH

Kon monyas: HUPC-7
Hassanue monyas: Hayuno-

uccienoBarenbckas — pabora
CTyJIeHTa

Ha3zBanmue AUCHMIIMHBI:
Opranuzanus Hay4HO-
HCCJIEI0BATEIbCKON paboThI
IIpepekBU3UTHI: OCHOBBI
TEOPUH KOMMYHUKAITIH
IHocTpeKBU3UTHI: -

Heanb 03HAaKOMUTh
CTYyJIGHTOB C  OCHOBHBIMHU
BUJIaMU Hay4YHOH
JIeITeIIbHOCTH u

0COOEHHOCTSIMH ~ pealu3aluu
HAy4YHBIX MCCIIEI0BaTEIbCKUX
npoekToB B chepe PR

Kpartkoe onucaHue
HccnenoBanuss - KirodeBas
YacTh BbICIIEro 00Opa3oBaHUs
u  5pQPeKTUBHBIH  crocod
HOBBIIICHUS KayecTBa
o0yueHusl. VYyactBys B
UCCIICIOBaHMSIX, OHHU
IpHUCcIocadbInBaoTCs K
yri1yOJIeHHOMY U3YYEHUIO
IpenMera, paciIupeHuo
CBOETO HAy4YHOTO,
TEXHUYECKOTO "
MHUPOBO33PEHYECKOTO

B3IJIS/10B, HE3aBUCHUMOMY
pasBUTHIO  HOBBIX  HJEH,
ObiIcTpOoMy U 3(PPEKTUBHOMY
HalpaBJICHUIO MOTOKA
HayyHoOU uHpopMaruu. Taxxe
BO BpemMs  3TOro  Kypca
CTYACHTBI H3y4alOT CYIIHOCTB,
3Ha4YeHue, poJib Ucciel0BaHuN
B O0OmecTse U TEHICHIINNA

HCCIIeIOBaHU M B
COBPEMEHHOM  TPAKIAHCKOM
o0111eCcTBE. CrenuanbHas
cucrteMa OOIIeHUs OyayIero
KypHAIHCTA yCBaWBaeT
0COOEHHOCTH M  OCHOBHBIE

IIPUHLIMIIBI KCCIIEA0BAaHNUS.
Pe3yabTaTt 00y4yeHus:

YMmeTh IMMpaBUJIBHO
AHAJIN3UPOBATH JaHHBIC u
APrYMCHTEL B COBpCMCHHOﬁ

uH(pOpMaluy, 3HAaTh OCHOBBI
1 poBoi KYJIBTYpbI u

Code of module: SRW-7

Name of module:
Students research work
Name of  discipline
Organization of Scientific-
Research Work
Prerequisites
Fundamentals of

Communication Theory
Postrequisites: -

Purpose: to acquaint
students with the main
types of scientific activity
and features of the
implementation of
scientific research projects
in the field of PR

Brief description:
Research is a key part of
higher education and an
effective way to improve
the quality of education.
By participating in
research, they adapt to the
in-depth study of the
subject, the expansion of
their scientific, technical
and ideological views, the
independent development
of new ideas, the rapid and
effective direction of the
flow of scientific
information. Also during
this course, students study
the essence, meaning, role
of research in society and
research trends in modern
civil society. A special
communication system of
the  future  journalist
assimilates the features
and basic principles of the
study.

Learning outcome:

The ability to correctly
analyze data and
arguments in  modern
information, knowing the
basics of Digital Culture
and legal culture in
professional activities.
Knowledge of methods of




MeHrepy, PR canacbiHga KOHTEHT
JalblHIal ATy

KaabInracarblH Ky3bIpeTTep:
FrinpimMu JKOHE TEOPHUSLITBIK
3aHJBUIBIKTAD  MEH  FhUIBIMH-
3epTTEY IKYMBICTAPBIH OpBIHIAY
Ke3eHaepl Typaiel Oimimi  Oap,
FBUIBIMA - TEXHUKAJIBIK OHIM/II
OaranayaplH HET13I1
ozicTeMenepiH, KpUTEpUIATIepiH
KOJJaHy OOMBIHINIA KOJIJaHOABI
JaFrapuUIapsl 0ap; Ky3bIpeTTi Ooy:
FBIJIBIMU KBI3MET MacelIeIepiHIe

MPaBOBOI1 KYJbTYPBI B
npodeccCHoHATBEHOM
JESTENIbHOCTH, 3HATh METOIbI
YCTaHOBJIEHUS
npodeccuoHaNbHbIX
KOHTaKTOB C KOJUIEraMH JUIsl
dbopMupoBaHus UMUJIKA,
croco0oB dbopmupoBaHus
MO3UTUBHOTO oOpa3za B
oOuiecTBe, BIaJE€Th TEOpUEH U
METOJIUKON UCCJIEJIOBAHUS
uH(pOpMaIIUU, YMETh TOTOBHUTH
KOHTEHT B cepe PR.
®opmupyemble
KOMIIETEeHIIUH

Bianeer 3HaAHUSIMH 0
HAyYHBIX U TEOPETUUYECKUX
3aKOHOMEPHOCTSIX M  3Tamax
BBITIOJIHCHUS Hay4yHO-
HCCIIEIOBATENILCKOM  paboThI,
MMEET TPHUKJIAJAHBIC HaBBIKU
[0 NPUMEHEHHIO  OCHOBHBIX
METOJUK, KPUTEPHEB OLIEHKU
HAy4YHO - TEXHUYECKOM
MPOIYKIIUH; OBITH
KOMIIETEHTHBIM: B BOIpPOCax
HAY4YHOU AESATEIbHOCTH

establishing  professional
contacts with colleagues
for image formation, ways
to create a positive image
in society. Master the
theory and methodology of
Information research.
Ability to prepare content
in the field of PR.
Formed competencies:
Has knowledge of
scientific and theoretical
patterns and stages of
research work, has applied
skills in the application of
basic techniques, criteria
for evaluating scientific
and technical products; be
competent: in matters of
scientific activity

Mopayas koasi: KBTH-6

Moayabs arTaysl: Korammen
0aiiIaHbICTBIH TEOPHSIIBIK
Heri3nepi

IIon aTtayel: Meguapuiieninss
IIpepexkBusuTTep:
MenunacayaTThUIBIK
IMocTpexkBU3UTTEP:

MakcaTbl  CTyIEHTTEp/l Ka3ipri
3aMaHfbl  OyKapanblK  akKmapar
kypannapeiven  (BAK)  Tuimnai
e3apa 1C-KUMBUIIBI
YHUBIMIAaCTBIPY/IbIH TEOPHSITBIK
Heri3aepiMeH JKOHE
KaruJ1aTTapbIMEeH TaHBICTHIPY,
BAK-TbIH anyaH TYPIIUTITIH
Oarmaprayra  JKOHE  HEFYPJIBIM
Oacekere KaOLIeTTi JXKOHE KociOm
TaHJayFa MYMKIHAIK OepeTiH OiiM
MEH JaFIbUIapIbl KaJbIITaCTHIPY.
Kpickama cunarramacei: [loH
KOFaMMeEH 0aiIaHBICTBIH

albIpbIKIIA xKyheci -
MeTUHaPIICHIITH3TbIH

Ko mopyns: TOCO-6

HasBanmue MOYJIS:
Teopernueckue OCHOBBI
CBSI3€H ¢ OOIIECTBEHHOCTRLIO
HasBanmue AUCHMILINHBI:
MennapuiiedimH3
IIpepexkBU3UTHI:
MennarpaMOTHOCTh
IHocTpeKkBU3UTHI: -

Hean 03HAKOMJICHHE

CTYAECHTOB C TEOPETUYECKUMU
OCHOBAaMH W  NPHUHIUIIAMHA
opranuzaiui  3pQHEKTUBHOTO
B3aNMOJICHCTBHSA C
COBPEMEHHBIMU  CPEACTBAMHU
MacCoOBOM uHpopManuu
(CMN), ¢dbopmupoBanue
3HaHUH u HaBBIKOB,
MO3BOJISIOIINX
OpPUEHTHUPOBATHCS B
MHOT000pa3uu CMHA1 u
BbIOMpATH Haubosee
KOHKYPEHTOCIIOCOOHBIE u
po¢eCCHOHATbHBIC.

Code of module: TFPR-
6

Name of module:
Theoretical Foundations of
Public Relation

Name of discipline Media
Relations

Prerequisites Media
Literacy

Postrequisites: -

Purpose: familiarization

of students with the
theoretical foundations and
principles of organizing
effective interaction with
modern mass media (mass
media), the formation of
knowledge and skills that
allow them to navigate the

variety of media and
choose the most
competitive and

professional.

Brief description:  The




epeKIIeTKTEPI, HeTi3r1
KaruJajiapel, OCBHI 3aMaHFbl
KOFaMMEH 0aliIaHbICTBIH

KYKBIKTBIH ~CHIIaTTaMalapbl MEH
OJIApAIBIH  TEOPHSUIBIK HETI13/IEpiH,

KOMMYHHKAIUSTHBIH SKaJIIIbI
TEOPHSITBIK Heriznepi MEH
METOJIOJIOTUSTIAPbIH, KOFaMMeEH

KapbIM-KaTbIHACTAP/IbIH KYKBIKTHIK
epeKIIeNiKTepiH, KaThlHAC JKacy
omicTepin, OykapaMeH OaiilaHbIC
OpHATy TETIKTEePIiH OKBITA/IBI.

Oky HOTH:IKeCi:
ATKapbUIFaH JKYMBICTapAbIH
ecenTepin KapUsIayIbIH

JKOJIIaphlH ~ aybI3Ila aWTy MEH
»az0ala Ka3yIblH MOJCHUETI MEeH
omicTepin oiry, Oacracesne
Kapusulay YIIiH iCKEepIiK Hemece
Oacka yibIMIap TypaJibl
YKapHAMAJIBIK MaTepHaIaapIbI
TaHJal paguo, TENCAUIAp JKOHE

Oacka Jga OykKapaiblK aKmapar
Kypajigapbl  apKbUIbI  TapaTy/ibl
oury.

HNuHOBanusuibIK-0ejIceH al
a3aMaTThIK YCTaHBIMBIH OUIAIpY,
BAK-ta kofamablK MaHBI3BI Oap
KyObUIBICTAD MEH  IpoLecTepl
TYCIHYy ToculepiH Oaranay »MXoHe
cuUnarTay, *KaHaJbIKTap MeH Oacka
Jla KYXKaTTapJblH AYPHICTBIFbl MEH
AIIBIKTBIFBIH  TEKCEPY, aKmapTrap
MEH  JIepeKTep  JAYPbICTHIFbIH
TEKCEpy  OMICTepIH  MEHrepy,
XK00aHbIH OU3HEC JKOCHapblH Kypa
aiy.

KanbinracatblH Ky3bIpeTTep:
Kocibu kpI3MeTTeri MiHAETTEPI
HIEUTy/Ie pecypcTapFa KaKeTTUTIKTI

Oaranayra KOHE oJIapibl
naiianany/sl xKocrnapiayra
KaOl1eTTi

KappIM-KaTbIHACTBIH ~ MaKcaTTapbl
MEH Kar/laiblHa CYMEHE OTBIPBHII,
KapbIM-KaTbIHACTHI cayaTThl
KypyFa KaOineTTi

Kparkoe onucaHue
Jucuuniza pacKkpbIBacT
0Cco0yI0 CUCTEMY

OOIIIECTBEHHBIX OTHOIICHUH -
0COOEHHOCTH, OCHOBHEIE
MPUHIIMITEL  MEIUaAPUICHIITH3A,
XapaKTePUCTUKH
COBPEMEHHOTO npaBa
OOIIIECTBEHHBIX OTHOLIEHUH U
UX TEOPETUYECKHE OCHOBHI,
00IIeTeOPETUUECKIE OCHOBBI
A METOJIOJIOTMH  OOIIEHUS,
MIPaBOBbIE 0COOEHHOCTH
OOII[ECTBCHHBIX  OTHOIICHHUM,
CIIOCOOBI o0IIeHN,
MyOTMYHBIC OTHOIIICHUS,
MeXaHU3MbI OTHOILIEHHH.
PesyabTaT 00yuenus:

3HaTh KYJIBTYPHl H METOJIOB

YCTHOTO W [OUCbMEHHOTO
U3J10KEHUSA CI10co00B
nyOIHKaIuu OTYETOB 0

MpoJIeTaHHON paboTe, yMeTh
BBIOUpaTh M PACIPOCTPAHSTH
0 paauo, TEIEBUACHUIO U
JIpPYTHMM CpEACTBAaM MAacCOBOM
uHpopmauu peKIaMHbIE
MaTepuaigbl O JEJOBBIX WIH
OPYTUX — OpraHu3alusx  JUis
nyOJIMKaluy B Ipecce.
BeIpaxats AKTUBHYIO
rpa)xIaHCKYIO MO3UIIHIO,
OLICHWBAaTh W  OIHCHIBATh
CHOCcOO0BI OCMBICIICHHS
0OLIECTBEHHO 3HAYUMBIX
ABJIeHU# U npoueccos B CMU,
BJIAJIETh METOJIAMH TIPOBEPKHU
JIOCTOBEPHOCTH HH(pOpMaLuu
U JAaHHBIX, YMETh COCTaBIIATH
Ou3Hec-TJIaH NMPOEKTa.
®opmupyembie
KOMIIeTeHIIUH

Cnocoben OLIEHUBATh
noTpeOHOCTh B pecypcax u
TUTAHUPOBATh 1704
UCMOJIb30BaHUE TMPH PELICHUN
3a7ady B MPOQPECCHOHATBHON
JeSITeIbHOCTH

Cnoco0eH TpaMOTHO CTPOWTH
KOMMYHHKAIMIO, HUCXOIsi U3
1ese U CUTyaluu OOIIeHHsI

discipline studies specific
public relations systems —
features, basic principles
of media relations, legal
characteristics of modern
public relations and their
theoretical ~ foundations,
general theoretical
foundations and
communication

methodologies, legal
features of public relations,

communication methods,
mechanisms for
establishing public
relations.

Learning outcome:
Knowledge of the culture
and methods of oral
expression and  written
writing of ways to publish
reports on the work done.

Be able to select
advertising materials about
business or other
organizations for

publication in the press
and distribute them
through radio, television
and other mass media.
Expression of an
innovative and active civic
position. Assessment and
description of ways to
understand socially
significant phenomena and
processes in the media.
Checking the accuracy and
transparency of news and
other documents.
Knowledge of methods for
verifying the accuracy of
information and  data.
Ability to create a business
plan for the project.
Formed competencies:
Able to assess the need
for resources and plan their
use in solving problems in
professional activities
Able to competently build
communication based on




the goals and situation of
communication

Monayas koabpl: KbTH-6

Moayab  araysl: Korammen
0OalJIaHBICTHIH TEOPHSITBIK
HeTri3aepi

IIon arayei: JKemineri PR »xone
SMM

IIpepexBusurrTep:
MenunacayaTThUIBIK
IMocTpexkBu3uTTEP:

MakcaTtsl Kocinopbeiaubig
0oCceKeIIeCTIK CTpaTerusChIHIA
3amMaHayu TEXHOJIOTHSIIAP/IBI
KOJJIaHa  OTBIPBIN,  QIEYMETTIK

Meara MapKETHHTIH OacKapyablH
TEOPHSIIBIK Tociaepi MEH
MPAKTUKAIBIK JaFIbUIAPBIH HTEPY.
Kbickaima CHIIATTAMACKI:
KazakcTanaplK JkKoHE  IIETEIIIK
OykapanblK akKmapaT Kypaiaapsbl
MEH KOHBEPTEHIMSICHIHBIH HET13T1
Ke3eHJepl, Tocuiaepi,  Typiepi
ombe0an KYPHAJINUCTIH
KaJIBINITaCybIHBIH KETEKII
(dakTopiapbl peTiHIEe KOpPCEeTUIeTl.
OJIEYMETTIK Kellire CHIarrama
Oepisneni, >kaHa MeaWa  MeEH
WHTEPHETTE KapHaMaJbIK KbI3MET
KOPCETY/IIH EpeKIIeNirine 0acTsl

Hazap  aynapeulaael.  dotora
TYCipy, paauoMarepuan  xasy,
QIIEYMETTIK  Kenlijge op  Typl

MEMaMATIH KYPYIbl MEHI€PEIi.
Oky HoTHIKeCI:

Kaciou KaybIMIACTHIKTAPMEH,
KOMEPIIHSITBIK yiBIMIapMeH,
MEMIIEKETTIK OpraH/iapMeH,
OyKapaJbIK aKrmapar
KypalgapbIMeH OailaHbIC OpHATY,
CaHJBIK  JKOHE  KOHBEPIeHTTIK
TEeXHOJIOTHUSITAP b KOJIJIaHy
apKbUTBl  KOFaMMEH  OailaHbIC
caJlachIH/Ia dP-TYPJIi ic-apanapisl

Kona moayas: TOCO-6
Ha3Banue MOJTYJISL:
Teopernueckue OCHOBBI
CBsI3eli ¢ 00IIECTBEHHOCTHIO
HazBanmue JAUCHUIINHBI:
Cerenoii PR u SMM
IIpepexkBU3UTHI:
MenunarpaMOTHOCTh
ITocTpeKkBU3UTHI: -
Hean OcBouthb
TEOPETHYECKUE TOIXOJbl H
MIPAKTUICCKHEC HAaBBIKU
yIpaBiIeHUS MapKETUHIOM B
COIHAIBHBIX CeTHX,
UCIIONB3YS COBpPEMEHHBIC
TEXHOJIOTUM B KOHKYPECHTHOM
CTpaTeruu MPEAIPUSITHS.

Kpartkoe onucaHue
IIpencrasiensl OCHOBHBIE
OTaIllbl, METOABI n THUIIbI

KOHBEPIeHLIMU Ka3aXCTaHCKUX
u 3apybexneix CMU kax
BEIyLINE (bakTopsl
(dbopMupoBaHUs

YHHUBEPCAJIBHOTO JKypHAIUCTA.
Omnucana comyagbHas CETh,
OCHOBHOE BHUMAaHHE Y/AEICHO
cnenu(duke peKIaMHBIX YCIyT
B HOBBIX Meaua u VHTepHerTe.

Crynenr YUHUTCS
dororpacdupoBars, nMcarthb
pamuoMaTtepuanbl, Co37aBaTh

pas3IMYHbIC TUITBI MEIUATEKCTa
B COITMAITBHBIX CETSX.
Pe3yabTaTt 00y4yeHus:
VYcranaBiuBaTh  CBS3b  C
poQeCCHOHATBHBIMU
accolMalusIMu,
KOMMEPYECKUMHU
OpraHu3aLUsIMH,
rOCyIapCTBEHHBIMH
OopraHamy, CpeAcTBaMu

Code of module: TFPR-
6
Name of module:

Theoretical Foundations of
Public Relation

Name of  discipline
Network PR and SMM

Prerequisites Media
Literacy

Postrequisites: -

Purpose: To  master
theoretical approaches and
practical skills of
marketing management in
social  networks, using

modern technologies in the
competitive strategy of the
enterprise..
Brief description:  The
main stages, methods and
types of convergence of
Kazakh and foreign mass
media as the leading
factors in the formation of
a universal journalist are
presented. The  social
network is described, the
main attention is paid to
the specifics of advertising
services in new media and
the Internet. The student
learns to take pictures,
write  radio  materials,
create various types of
media text in social
networks.
Learning outcome:
Establishing contacts
with professional
associations, commercial
organizations, government
agencies, and mass media.




YUBIMIACTBIPY KOHE OTKI3e aly,

KOHBEPTCHIIUS MEH
MYJIbTUMEHSTHBIH TaJanTapbiH
olry, KOFaMMCH OaiiaHbIC

CaJlaChIHIA COITUOJIOTHSUIBIK YKOHE
MapKETHHITIK 3epTTeyiep kacai
aiy.

KanbinTacaTblH Ky3bIpeTTep:

¥HALIMHBIH MapKETHHTTIK
KOMMYHHKAIHUS )KYHECIH JaMBITyFa
XKoHe Oackapyra KaOieTTi

YWBIMHBIH ~ CBIPTKBl KOHE 1IIKI
OpPTachIHBIH (PaKTOpIApPBl TYpPabl

MaccoBOM uHpopmaruu,
OpPTaHW30BBIBATH U MPOBOIUTH
pa3jMYHbIC MEPOIPHUATHS B
obnactu CBsI3eH c
00IIIECTBEHHOCTBIO c
NPUMEHEHUEM [U(POBBIX H
KOHBEPIreHTHBIX TEXHOJIOTHH,
3HaTh TpeOoBaHUs
KOHBEPreHIIUU u
MYJIbTUMEINA, YMETh
MPOBOJMTH COIIMOJIOTHYCCKHE
u MapKETHHTOBBIC
HCCIIEIOBaHUsI B 00JIacTH
CBsI3€H ¢ 00IIECTBEHHOCTHIO.

Ability to organize and
conduct various events in
the field of Public
Relations using digital and

convergent technologies.
Knowledge of
convergence and
Multimedia requirements.
Be able to conduct
sociological and Marketing
Research in the field of

Public Relations.
Formed competencies:
Able to develop and

aKmapaTThl  JKMHayra, eHaeyre | dopmupyembie manage an organization's
JKOHE TalllayFa KaOuIeTTi KOMIIeTeHI[M U marketing communications
Cnocoben pa3pabatsiBaTh | System
CHCTEMY mapketuHroBbix | Capable  of  collecting,
KOMMYHUKaIMid opranu3auuu | processing and analyzing
U YIIPaBIATH €10 information  about  the
Criocoben ocymectBiaTh | factors of the external and
cbop, obOpabotky u amamm3 | internal environment of the
unpopmarmu o  (akropax | organization
BHCIIHEH W BHYTPCHHEH
CpeJibl OpraHu3aluu
Mopayas koabi: KbC-4 Kon moayns: KAK-4 Code of module: CAC-4
Monyanb araybl. | HazBanme moxayJsi: | Name of module:
KoMMyHUKaTHBTI-O€ICeHTITIK KomMyHuKaTHBHO- Communicatively  active
CBIHBIOBI AKTUBHBIN KJ1acc class
ITon ataybl: Memnekerrtik Omnik | Hazpanue qucuunymmani: PR | Name of discipline:PR in
oprannapsiHaarsl PR B opraHax rocyaapctBeHHo# | Public Authorities
IIpepexBu3utTep: BJIACTH Prerequisites Media
MennacayaTTbUIBIK IIpepekBH3UTHI: Literacy
IMMocTpexkBU3UTTEP: MenuarpaMoTHOCTh Postrequisites: -
MakcaTsbl crynenTrepal | [locTpekBU3UTHI: - Purpose: familiarization
MeMJIeKeTTIK Oackapy kyitecinzeri | Lean oznakomuienue | Of students with the main

KOFAMMEH OaillaHbIC OpHBI MEH
peni Typaibl HeT13T1
Ke3KapacTapMeH KOHE
Ke3KapacTapMeH TaHBICTBIPY,OUITIK
OpraHfiapsl TapanblHaH KOFaMMEH

0aitaHBICThI OackapyablH
3aMaHayH anicrepi MEH
TEXHOJIOTUSUIAPBIH  TYCIHY  YIIIiH
KaXXeTTi TEOPHUSITBIK KOHE

AHAIUTUKAIIBIK OLTIMI1 UTepy.

Kebickama CHIIATTAMACHI:
CryneHtrep MEMIIEKETTIK
MeKeMeIepaeri KYKBIKTBIK, CasCh
HIenrmep MEH ypaicrepai

MOHHMTOPHMHI >Kacay J>KOHE Tajjiay

CTYJACHTOB C  OCHOBHBIMHU
MOJIXO/JaMU W B3MVIAJAMU Ha
MECTO ¥ POJIb

CBsI3ei ¢ OOIIECTBEHHOCTHIO B
CHCTEME T'OCYIapCTBEHHOTO H

MYHHIIMIIAJILHOTO
yIpaBieHUs,0BIIaJCHHIE
TEOPETUUYECKUMHU U
QHAIUTUYECKUMHU  3HAHUSIMU,
HE00XO0AUMBIMU U1
OCMBICIIEHUSI ~ COBPEMEHHBIX
METOJOB U TEXHOJIOTHH
yIpaBiIeHUsS CBA3SIMHU C
00IIECTBEHHOCTBIO co
CTOPOHBI

approaches and views on
the place and role of public
relations in the system of
public administration,
mastering the theoretical
and analytical knowledge
necessary for
understanding modern
methods and technologies
of public relations
management by  the
authorities.

Brief description:
Students  develop  the
ability to monitor and




KaOUTeTTepiH  KaJbINTaCTHIPAIbI.
[Tonai oKy OapbICBIHIA XaTBIKIICH
OajytaHbIC JKacayJiarbl PR-
Kypangap MeHrepinemi. CrymeHT
pecnyOIuKaNIbIK KOHE J>KEePruUTIKTI
MEMJIEKETTIK OpraHJiapMeH
OailmaHbIC OPHATYBI YHPECHEII.
OKy HoTHIKeCI:

KoramMeH OailylaHbIC TaMYbIHBIH
HET13T1 KE3CHICPIHIH
EpeKIIeTKTepl  Typajabl  OUTIMII
UHTETpaIUsUIay KOHE KOFaMJIbIK-
casci ©MIpMEH OalIaHBICTHIPY,
KOFAMMEH OailJIaHBICTBIH HETI3Ti
CyOBEKT  JKOHE  OOBEKTIIepiH,
TYpJiEpiH,  (QYHKIUSUIAPBI  MEH
TETIKTEepiH axkpIpaTa OUTy, Kaszak
TUTIHACTI, OpBIC, AFBUIIIBIH JKOHE
Oacka [nma Tiamepueri  Kasipri
KOFaMMeH OailJlaHbIC KBI3METIHIH
MOCeJIeTIEPiH TYCIHIIPY.

Koaciou KaybIMJACTHIKTaPMEH,
KOMEPIHSITBIK yiBIMIapMeEH,
MEMJIEKETTIK OpraH/iapMeH,
OyKapaJbIK aKmapar
KypalgapbIMeH OailaHbIC OpHATY,
CaHJBIK  JKOHE  KOHBEPIEHTTIK
TEXHOJIOTHUSIIAPIbI KOJIJIaHy
apKbUIBl  KOFaMMEH  OaillaHbIC
caJlaChlH/a dp-TYpPJI ic-IIapanap/isl

yIBIMIACTBIPY KOHE OTKI3E aily,
KOHBEpPIreHLUs MEH
MYJIbTUMEAUSHBIH TaJlaNTapbIH
oiny, KOFaMMEH OaiinaHbic

CaJlaChIHAA COITMOJIOTHSUTBIK KOHE
MapKETHHITIK 3epTTeyiep kacai
ainy.

KanbinTracatbiH Ky3bIpeTTep:
KoramaplK mikipAi Tangail amaisl,
OyKapanblK KOHUI-KYHIl aHBIKTal
aaabl; KaObL1gaHFaH
HISHTMIEPIiH MOHIH TYCIHIIpIM,
KYPTIIBUTBIKKA )KETKI3€ anajibl;

- aKmapaTThl KMHAy, Oaranay,
KOMMYHHUKATHBTIK KEHICTIKTI1
KaJIBIIITACTBIPY;

Koramaplk  OWIiKk  OpraHbIHBIH
JKYPTIIBUIBIKIIEH KapbIM
KATBIHACBIH yiIecTipyIiH
MPAKTUKAJIBIK JaFIbUTapbIH
MEHI'€pIeH;

OpraHOB BJIaCTH.

Kparkoe onucanue v
CTYJCHTOB dopmupyroTcs
CHOCOOHOCTH K MOHHUTOPUHTY
u aHAIN3Y IIPABOBBIX,
MOJIMTUYECKUX PEILICHHH H
IIPOLIECCOB B
roCy1apCTBEHHBIX
YUPEKIACHUAX. B xozne
U3Y4CHHUS JUCLUILINHBI
OCBaMBaOTCs PR-
MHCTPYMEHTBl B OOILEHUHU C
HAaCEJICHUEM. CryneHt
Hay4UTCs o01markes c
pecnyOIMKaHCKUMHU u
MECTHBIMU
rocyJ1apCTBEHHbIMU
OpraHaMmH.

Pe3yabTaT 00y4yeHus:
CHHTE3UpOBaTh IOTYICHHBIC
3HaHUsA 00  0COOEHHOCTIX
OCHOBHBIX JTallOB Pa3BHTHS
CBsI3€l C OOIIECTBEHHOCTBIO U
00IIECTBEHHO-TIOJIUTHYCCKOM
JKU3HBIO, pa3inyaTh OCHOBHBIC
CyOBEKTBI M OOBEKTHI, BHIBI,
GYyHKIIMM W MEXaHHU3MBI
CBsA3€il ¢ OOIIECTBEHHOCTHIO,
Pa3bACHATH BOMPOCHI
COBPEMEHHOM  CiIy’)kObl 1O
CBS3SIM C OOIIECTBEHHOCTHIO
HAa  Ka3axCKOM,  PYCCKOM,
AHTTTUHCKOM U IPYTHX SI3bIKAX.
YcranaBiauBaTh CBSI3b C
npodeccuoHaTbHBIMH
accolHaIusIMH,
KOMMEpPUYECKUMU
OpTraHHU3aIUsIMH,
roCy/1apCTBEHHBIMU
OpraHaMH, CpeICcCTBaMH
MacCOBOM uH(pOopMaIuy,
OpPTaHW30BBIBATH W MPOBOIHTH
pa3jNYHbIe MEPONPUSTHS B

obnactu cBsizei c
00I11eCTBEHHOCTHIO c
pUMEHEHHEM
®opmupyemble
KOMIEeTeHIIUH
YMmeer aHAJIM3UPOBATh
00IIIECTBEHHOE MHEHHE,
BBISIBJISITh MacCOBBIE

analyze legal, political
decisions and processes in
public institutions. In the
course of studying the
discipline, PR tools for
communicating with the
population are mastered.
The student will learn how
to establish contacts with
national and local
government agencies.

Learning outcome:

Integration of knowledge
about the features of the
main  stages of the
development of public
relations and its
connection  with  socio-
political life. Ability to
distinguish  between the
main subjects and objects,

types,  functions and
mechanisms of  Public
Relations.  Explain  the

problems of modern public
relations  activities in
Kazakh, Russian, English
and other languages.

Establishing contacts with
professional associations,
commercial organizations,
government agencies, and
mass media. Ability to
organize and  conduct
various events in the field
of Public Relations using
digital and convergent
technologies. Knowledge
of  convergence and
Multimedia requirements.

Be able to conduct
sociological and Marketing
Research in the field of

Public Relations.

Formed competencies:

It is necessary to analyze
the public order, to
identify mass conflicts; to
organize and donate to the
public the essence of the
decisions taken;

- send, receive




HACTPOCHHs; OOBICHATH U
JIOHOCHUTH 0 OOIIIECTBEHHOCTH
CYIIHOCTb PUHUMAEMBIX
peLIeHui;

- coOupaTh, OLICHUBATh
uHpopmanuo, (GOPMHPOBATH
KOMMYHHUKATHBHOE
MIPOCTPAHCTBO;

Bnaneer MPAKTUIECKUMU
HaBBIKAMU rapMOHH3AIUU
OTHOIICHHUI opraHa
nyOIM4HON BJIACTH c
00IIIeCTBEHHOCTHIO;

information, form a
communicative act;
Practical  principles  of
harmonization of Public
Authority;

Mopayas koapi: KII-5

Moayab ataysl: OCHOBBI CBsI3ei
¢ 00I11eCTBEHHOCTHIO

IIon araysl: Meauaunzaitn
IIpepexBusurrTep:
MenunacayaTThUTBIK/
IMocTpexkBu3uTTEP:

Makcatpl Oomamak KOFaMMEH
OaillaHpIC MaMaHJAPbIH 3aMaHayu
JIM3aiH TEXHOJIOTUSIIAPBIMEH KOHE
IU3aiiH ~ MeH  OpeHx  CTWJIH
KYPYIbIH HET13T1 MPUHIUNTEPIMEH
TOXKIpUOEIe TaHBICTHIPY,
JKETKUTIKTI TEOPUSUIBIK O1iM Oepy
JKOHE  KaXeTTI  IPaKTHKAIBIK
JIaF IBLUTAP,IBI KATBIITACTHIPY.
Kbickama cunmarramacel: [loH
3aMaHayu TEXHOJIOTUSIIAPMEH
YKYMBIC icTey JIaFIbICHIH
JAMBITa]IbI. 3amaHayu
IU3aiiHepyiepiH ~ epeKIIeNiKTepi
KOHE alBIPMAIIBUTBIKTAPBIH,
TUTIOTPaUKAHBIH TapuXbl JKOHE
€pEeKILEeTIKTEPIH, KOpKeMJIey
TOCUIIIEPiH, OacbUTBIMAAPIBIH
JKAIIITBI JIA3alHbI MEH
MHTEPaKTUBTLIIK onicTepiH
MeEHTIepei. binimrep
Ka3aKCTaH/IbIK MearaIu3aiH
HapbIFbIHA IOy JKOHE Taljay
xacait amaznel.  octypmi  BAK
JU3ailHbIHA  capanrTaMa  JKaca
OTBIPBII, OHJIAWH Meaua Ju3aiH
xacay TEXHOJIOTHSIIAPBIH,
epeKIIeNiKTepiH, KpPEaTUuBTIK
U3aiH omicTepi: TJISTHIT
XKypHaIIap MeH WHTEPHET
OachUTBIMIAP Heri3iHae

Ko moayas: OII-5
HasBanue moaynsi: OCHOBBI
CBsI3€il ¢ 0OLIECTBEHHOCTHIO

Ha3zBanmue AUCHMIINHBI:
Menuanzaiid
IIpepekBU3UTHI:
MenauarpaMoTHOCTh
IHocTpeKBU3UTHI: -

Heanb MO3HAKOMUTHh  Ha
IIPaKTUKE Oymymux
CHEIHAIUCTOB 1O CBS3IM C
00LIECTBEHHOCTHIO c
COBPEMEHHBIMU
JIU3aiHEPCKUMU
TEXHOJOTUSIMU U  0a30BBIMHU
MIPUHITATIAMHA co37aHus
mu3zaiiHa U (UPMEHHOTO
CTWJIS, JlaTh  JOCTaTOYHbBIC
TEOPETHYECKUE  3HaHUS U
MIPUBUTH HEO0OXOANMBIE
MPAKTUYECKHE HABBIKU.
Kpartkoe onucaHue
[Ipeamer pa3BUBaeT HaBBbIKU
paboTBl C  COBPEMEHHBIMHU
TEXHOJIOTHSIMU. V3naer
OCOOGHHOCTH U OTIWYUS
COBPEMEHHBIX  JIU3ailHEPOB,
UCTOPUI0O W OCOOCHHOCTH
TUNorpaduKy,
XYJIOKECTBEHHBIE  TIPUEMBI,
o0l Mu3aifH myOnuKanuil u
METOABl  WHTEPAKTUBHOCTH.
CryneHt MOKET
MPOCMaTpPUBaTh u
aHAIM3UPOBATH PHIHOK MEIua-
nr3aitHa Kazaxcrana.
AHanmm3upys IU3aiH

TpaguuroHHeix CMU, MoxHO

Code of module: FP-5
Name of module: Public
relations basics

Name of discipline Media
design

Prerequisites Media
Literacy

Postrequisites: -

Purpose: to introduce in
practice  future  public

relations specialists with

modern design
technologies and basic
principles of  creating
design  and  corporate

identity, to give sufficient
theoretical knowledge and
to instill the necessary
practical skills.

Brief description: The
subject develops skills of
working  with  modern
technologies. Learns the
features and differences of
modern  designers, the
history and peculiarities of
typography, artistic
techniques, general design
of publications and
methods of interactivity.
The student can view and
analyze the media design
market of Kazakhstan.
Analyzing the design of
traditional media, it is
possible to conduct a
comparative analysis of
Internet  media  design




CANIBICTBIPMAJIBI  TaNJay  JKacau
Oineni. byn monpe Oacma icinze
KeHiIHEeH KoJyimaHeuiatelH Adobe
Page Maker, Corel Draw, Adobe
Photoshop CHSKTBI KOMITBIOTEPITIK
OarapiamaiiapbiH OKBITBLITYbI
CTYACHTTEPAIH KbI3bIFYIIBUIBIFbIH
TYFBI3aTBIHBI CO3CI3.

Oky HOTH:IKeCi:

Korammen Oaitnansic Heri3aepin
MEHIrepe OTBIPHII, JKapHaMma jkacay
MEH  KOFaMfa  BIKINAl €Ty
TOCUIACPIH MEHTrepY,
KOMMYHHKAIMsi MeH OaillaHpicKa
TYCYIIH TEOPHUSUIBIK HETi3JIepiH,

omicTepiH, Macc-MeInua MEH
OcitHenepIiH U3aHIIK
epEeKIIeTIKTepiH 3aMaHayu
TYpFBIIa MEHTepin, MiHAeTTepAi
OpbIHJAYyFa BAK ApKbLIbI
IIBIFY/IBIH oMIic-ToCUIIepiHiH
KYHECIH MeHrepy, Meauacayar
Herizin  Oimy, PR >xanpnapsn
TaJl Ay aiy.

KoramMmeH OaiilaHbIC  KacayablH
3aMaHayd  OJiCTepiH  KoJjjaHa
OTBIPBIT, JKapHaMa  KacayIblH

KOCiOM KY3BIPETTUIIKTI TETIKTepiH
aHBIKTAY, Oackapy MeH
YHBIMIACTBIPYIIBUIBIK,
nie0epiikTep  apKbUIBl  KYMBIC
PEUTUHIIH apTThIpyFa BIKOAI €Ty,
yUBIMJIAp MEH  MEeKeMeJepJiH
JIaFAapbIChIH 0051 IBIpMAaY/IbIH
TETIKTEpIH YHpEHy, Meaua Iu3aiH
HeTi3/IepiH O1y.

Kazipri 3amaHfbl TEXHOJIOTHSIIBIK
TajanTapsl 6ap Oacna
0aCHUIBIMBIHBIH, TeJIepaano
OafrapiaMachIHbIH,
MYJIbTUMEAMSITBIK ~ MaTepUaIIbIH
OHJIIPICTIK ~ TPOIECiHE  KAaTHICY,
©3eKTI Tpobnemanapasl Oaranay,
KOFaM/IbIK-CasACH, QJIeyMETTIK-
HKOHOMHUKAJIBIK poLecTep/al
JTAMBITYaFbl KaJIbIITacKaH
YpAicTep HETI3IHJe KaFaanjapra
TYCIHIK oepy, KYPHAITUCTIK
3epTTeyAl 63 OeTiHIIe JKy3ere
acelpy, KOFaMMeH OaiIaHBICTBIH
TEOPUSACHl MEH MTPAKTUKACHIH O11y.
KasasbinTacaTblH Ky3bIpeTTep:

IIPOBECTH CPaBHUTENbHBIN
aHaau3 TEXHOJIOTMH au3alHa
MHTEpHET-Meua,
OCOOEHHOCTENl  KpeaTHBHBIX
METOJIOB JM3aiiHa: HAa OCHOBE
[JISTHIEBBIX  KYpHAJIOB U
WHTEPHET-U3IaHU M.
HecomueHHo, CTYJICHTBI
3aMHTEPECOBAHbl B HW3YYCHUU
KOMITBIOTEPHBIX  MPOTPaMM,
takux kak Adobe Page Maker,
Corel Draw, Adobe
Photoshop, kotopsie mmpoko
UCTIONIL3YIOTCS B TTyOTMKAIIH.
Pe3yabTaT 00y4yeHus:
Bnaners ocHOBaMu CBsi3€d C
0OIIECTBEHHOCTHIO,
crocobamu peKIambl U
BO3JICKCTBUSA HA OOIIECTBO, U
TEOPETUUYECKUMU  OCHOBAMH,
METOJAaMH  KOMMYHHKAIIUH,
COBPEMEHHBIMHU clielu(pruKaMu
nu3aitHa Macc-Menua,
CHUCTEMOM METOJOB U IIPUEMOB
Bhixoma uepes CMU Ha
BBIIIOJIHEHWE  3a]a4, 3HaTh
OCHOBBI ~ MEIMArpaMOTHOCTH,
ymMeHue aHamusuposarb PR
JKaHPBI.

BrisiBisTH
npodeccuoHanbHbIe
KOMIIETEHTHOCTHBIE
MEXaHU3MBI CO37aHus
peKJIaMbl C HCIOJIb30BaHUEM
COBPEMEHHBIX METOJIOB CBSI3eH
c 0OIIIECTBEHHOCTBIO,
CIOCOOCTBOBATH TOBBITIICHUIO
peiituara  paboTel  uepes
YIpaBJICHUYECKUE u
OpraHU3allMOHHbIE  HABBIKH,
H3y4aTh MEXaHU3MBI
MpEeAOTBPALEHUS Kpu3uca
OpraHu3aluil "W YUYpEKJICHHM,
3HaThe OCHOBBI
Menuaan3aiiga.

YuacTtBoBarTh B
MIPOM3BOJICTBEHHOM TIpOIlecce
MeYaTHOTO W3/1aHMS,
TeIePaTUOIIPOTrPaMMBl,
MYJIbTUMEANIHOTO MaTepuasa
c COBPEMEHHBIMHU
TEXHOJIOTHYECKUMU

technologies, features of
creative design methods:
based on glossy magazines
and online publications.
Undoubtedly, students are
interested in  studying
computer programs such

as Adobe PageMaker,
CorelDRAW, Adobe
Photoshop, which are

widely used in publishing.
Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze

PR genres.
Identification of
mechanisms of

professional competence in
advertising using modern
methods of Public
Relations.  Contribute to
improving the rating of
work through management
and organizational skills.
Study of mechanisms for
preventing crises in
organizations and
institutions. Knowledge of
the basics of media design.
Participation in the
production process of a
printed publication, a TV
and radio program, and
multimedia material with
modern technological
requirements. Assessment
of  current  problems.
Explanation of the




JuzaitHepiik AIEeMEHTTEP/II,
bupManbIK aMbIeMaapabl,
STUKETKaJapapl >KacayAblH MOHI
MEH peii Typansl Oimimi Oap,
Kazakcranga Meauaau3aiHIbl
JAMBITY EpeKILIeNiKTepiH TYCIHesl,
HAKThI Karjailiapia skapHamalblK
MaTepHaIbl KOMITO3ULIUSUIBIK
OpHANACTBIPYABl  JKacay  JKoHE

KYprizy OoifbIHIIA KOJIZaHOAIIBI
JaFIbUIaphI O0ap

TpeOOBaHUSIMU, OILICHUBATh
aKTyaJIbHbIE poOIeMbl,
JaBaTh MpeACTaBlieHHE 00
YCIIOBUSAX Ha OCHOBE
CIIOKMBIIMXCS TEHACHLUUNH B
pa3BUTUHI OOIIECTBEHHO-
MOJIMTUYECKUX,  COLHAIIbHO-
SKOHOMHYECKUX  IPOIIECCOB,
CaMOCTOSITENILHO
OCYIIECTBIISATh
KYPHAIIUCTCKOE
paccienoBaHue, 3HaTh TEOPHUIO
M TOpPaKTHUKy  CBA3ell ¢
0OLIECTBEHHOCTBIO.
DopMupyemblie
KOMIIETEeHIIUH

Brnaneer 3HAHUSAMU 0
CYITHOCTA W POJU CO3IAHHS
JI3aMHEPCKUX 3JIEMEHTOB,
(hUpMEHHBIX aMOeMm,
JIEHI0JIOB, MOHUMAET
0COOCHHOCTH pa3BUTHUS

Menmummzaina B Kasaxcramne,
UMEeT TPHKJIAJAHBIC HaBBIKU
M0 CO3JaHHI0 U BEJCHUIO
KOMITO3UIIHOHHOM
pacCTaHOBKH
Marepuana B
YCIIOBUSIX,

PEKIaMHOI0
peanbHbIX

situation on the basis of
existing trends in the
development of socio-
political, socio-economic
processes. independent
implementation of
journalistic research.
Knowledge of the theory
and practice of Public
Relations.

Formed competencies:
He has knowledge of the
essence and role of
creating design elements,
corporate logos, labels,
understands the
peculiarities of the
development of Media
design in Kazakhstan, has
applied skills in creating
and maintaining
compositional  placement
of advertising material in
real conditions

Mopayas koasi: KBTH-6

Moayab  araybl: Korammen
OailaHbICTHIH TEOPUSIIBIK
Herizzaepi

ITon aTaysl: Korammen Oaitnanbic

OemimaepiHiH KYMBICBIH
YUBIMIACTBIPY

IIpepexBusuTTEp: Korammen
OailnaHbICKa Kipicre
IlocTpexkBu3uTTEP:

Makcatbl CTYACHTTEPiH
KOFaMMEH KapbIM-KaTbIHAC
KYPBUIBIMIAPBIHBIH ~ KBI3METIHJIE

KOFaMJIBIK MIKipAl Oackapy YILUiH
KaXeTTl JaFJpljlap MEH Jar[abliap
KyHecl peTiHe SpTYpJil bIKIAT €Ty
Kypaijgapbl apKbUIbl KOFaMMEH
e3apa OpEKeTTeCy CallaChIHAAFrbl
TEOPUSJIBIK JKOHE IPAKTHKAJIBIK
JIaF IbLIap bl KAJIBIITACTHIPY.

Kpickama CHIIATTAMACHI:
Korammen OaiiyaHbIC

Koa moayns: TOCO-6
HasBanmue MOYJIS:
Teopetnueckue OCHOBEBI
CBsI3el ¢ 00OIIECTBEHHOCTRIO
Ha3Banmue AUCHUILIHHBI:
Opranuzanuu paboTsl
OTHEJIOB CBA3EH C
00IIECTBEHHOCTHIO
IIpepexkBU3UTHI:
Beenenue B
00IIIECTBEHHOCThBIO
IocTpekBU3UTHI: -
Hean dbopMupoBaHue y
CTYJICHTOB TEOPETUYCCKUX H
B
c
c

CBs3H C

MPAKTUYECKUX  HAaBBIKOB
o0nacTH B3aUMOJEHCTBUS
00IIIECTBEHHOCTBIO

ITOMOIIBIO Pa3ITMYHBIX
WHCTPYMEHTOB BIHUSHUS Kak
CUCTEMBl YMECHHUU W HABBIKOB,
HEOOXOIUMBIX JUTSL
yYOpaBJICHUS]  OOIIECTBEHHBIM

Code of module: TFPR-
6

Name of module:
Theoretical Foundations of
Public Relation

Name of  discipline
Organization of work of
Public Relations
Departments
Prerequisites
Introduction to  public
relations

Postrequisites: -

Purpose: formation of
students' theoretical and

practical skills in the field
of interaction with the
public with the help of
various instruments of
influence as a system of
skills and abilities
necessary for managing




3aHIBUIBIKTAPBIH €CKEPE OTHIPHIIL,
nabJIuK PUICHIITH3IH aKIMapaTThIK,
YKapHaMaJlblK, KOFAMMEH OaiJIaHbIC
OeMiMIIENepiHiH  KXYMBIC  ICTEY
TYpJIEPiH, KYMBIC iCT€Y OMICTEpIiH,
OaillaHplc  ’Kacay KypajJapblH,
YHBIMIACTHIPYIIBLIBIK
KabinerTepin
benimmenepae JKyMbIC iCTEYIiH
HET13T1 epeKIIeniKTepi MEH
NPUHIUITEPIH, )KYMBIC ayKbIMBIHA
caif Oaiinanpic TETIKTEepiH
KOJIIaHyFa KaOiaeTTi 60a1bl.

OKy HoTHIKeCI:

Korammen OaiiyiaHbIC JKacayiblH
3aMaHayd  OICTepiH  KOJjIaHa
OTBHIPBIN,  JKapHama  KacayJbIH
KoCiOM KY3BIPETTUTIKTI TETIKTEpiH
aHBIKTAY, Oackapy MEH
YHBIMIACTBIPYIIBLIBIK
mie0epIrikKTep  apKbUIBI  KYMBIC
PEUTHHTIH apTTHIpyFa BIKHAI €TY,
yiUBIMIap MEH  MEKeMelep.liH
JIaFIapbIChIH O0JIIBIPMAYIBIH
TETIKTEepiH YipeHy, Meaua Iu3aiiH

yiipenei.

Heri3epiH Oiy.

KanbinTacaTblH Ky3bIpeTTep:
Maonenuerapabik KEHICTIKTe
KOMMYyHHKAITHS JIaF TbITAPBIH
MEHI€preH

KOFAMMEH OailJIaHBIC CaJTaChIH]IAFbI
porecTepai CUTYAIUSITBIK

Tanaayra KaOljaeTTi

MHEHHEM B  JEATEIHHOCTH
CTPYKTYD OTHOLIEHUU c
00IIIECTBEHHOCTHIO.

Kpartkoe
CtyneHt
paboThl,

onucaHue
U3y4aeT  BHJBI
METOJbl  paboThl,
cpeicTBa KOMMYHUKaIUH,
OpraHU3allMOHHBIE  HABBIKU
paboTel ¢  HWHPOPMAILHEH,
peKiamMoi, Mo CBS3SIM  C
00IIECTBEHHOCTHIO
PETHOHANBHBIX OTIEJIOB IO
CBSI3M C OOILECTBEHHOCTHIO C
y4eToM 3aKOHOB
OOIIECTBEHHBIX ~ OTHOLICHUH.
CTyneHT CMOXET NPUMEHUTH
OCHOBHbIE byHKIMK u
IIPUHLIMIIBI paboThI B
pEernoHalIbHbIX otucax,
MEXaHU3Mbl KOMMYHHMKAllUU B
COOTBETCTBUM €  00BEMOM
pador.
PesyabTaT 00yuenus:
BrrBusars
npodeccuoHanbHbIe
KOMIIETEHTHOCTHBIE
MeXaHU3MBI CO3JIaHHS
peKiiaMbl C HCIOJIb30BaHUEM
COBPEMEHHBIX METOJIOB CBs3EH
c 0OIIIECTBEHHOCTHIO,
CIoCcOOCTBOBATh TMOBBIIICHUIO
peiiTuHra  paboThl  uyepe3
yIIpaBJICHYECKHE "
OpPraHU3allMOHHBIE  HaBBIKH,
U3y4daTh MeXaHU3MBI
IPEJOTBPALICHUS KpH3Hca
OpraHu3aluil MU YYPEKJICHHU,
3HaThe OCHOBBI
Menuaan3aiiga.
®opmupyemble
KOMIEeTeHI[HH
Brnaneer HBIBaKaMHU
KOMMYHHUKAIlMK B KpOCC-
KyJIBTYPHOM IPOCTPAHCTBE
CIOCOOEH K CHUTYallMOHHOMY
aHaM3y NpOoIeccoB B cdepe
CBSI3€H ¢ OOIIECTBEHHOCTRIO

public opinion in the
activities of public
relations structures.

Brief description: Taking
into account the laws of
Public Relations, students
learn the types of work of
Information, advertising,
and public  relations
departments of  public
relations, methods  of
work, communication
tools, and organizational
skills. Be able to apply the

main features and
principles of work in
departments,
communication
mechanisms that

correspond to the scope of
work.
Learning outcome:
Identification of
mechanisms of
professional competence in
advertising using modern
methods of Public
Relations.  Contribute to
improving the rating of
work through management
and organizational skills.
Study of mechanisms for
preventing crises in
organizations and
institutions. Knowledge of
the basics of media design.
Formed competencies:
Has communication skills
in cross-cultural space
capable of situational
analysis of processes in the
field of public relations




Monyas koabl: KBbTH-6

Moayabs arTaysl: Korammen
0aliIaHbICTBIH TEOPHSIIBIK
HeTri3aepi

IIon araysbI: PR-MaTinHIH
TEOPUSCHI MEH dfIicTeMeci
IIpepexBu3uTTEp:

Korammen Oaiimanpicka —Kipicre
IHocTpexkBU3UTTEP:

MakcaThbl PR  moriHiHIg
EPEKIIENri Typajbl TyTac TYCIHIK
KAJIBIITACTBIPY

Kbickama cunmarramacel: Ilon
HerizineH kapHama MeH PR
caJlachlHIAaFbI MOTIHIK
KYKaTTapIbIH Typaepi MEH
HiIiHASPiH, MATIHIEr1
JKapHaMaJblK TalbIM MEH OHBI
KaObUIIAYIBIH IICHXOJIOTHSITBIK
MOCEJICJICPIH TEPEeH KapacCThIPHIIL,
MOTIHHIH KYPBUIBIMJIBIK
HeTri31IepiH, aTKapaThIH
(GYHKIUACHIH, JKa3y TallalTapbl

MEH epeKeliepiH yhupeTe .

OKy HoTHIKeCI:

Korammen OaiiylaHbIC HeTi3JIepiH
MEHI'epe OTBIPHII, KapHaMma kacay
MEH  KOFaMfa  BIKINal €Ty
TOCUIIEPIH MEHTepY,
KOMMYHHKAIMsI MeH OaillaHbIcKa

TYCYIlIH TEOPHUSIBIK HETI3/EpiH,
oNicTepiH, Macc-Meaua MEH
OeitHenepIiH TU3ANHTIK
epeKIIeNiKTepiH 3aMaHayu
TYpFbIIa MEHTepin, MIHACTTEeP/Il
OpBbIHJAYyFa bBAK apKbLIbI
HIBIFYIbIH oMiC-TaCUIIEpiHIH
JKYHMECIH MeHrepy, Meauacayar
Herizin Oury, PR xaHpnapbiH
TaJau aiy.

ATKapbUIFaH KYMBICTAPIBIH
ecenTepin KapUsIIAy TbIH

KOJIIAPBIH  aybI3llla aWTy MEH
»az0aria Ka3yJIblH MOJICHUETI MEeH
omicTepiH oy, Oacrracese
Kapuslay YIIIH 1CKepliK Hemece
Oacka yibIMIap TypaJIbl
YKapHaMaJIbIK MaTepHuanaapisl
TaHJANl pPaguo, TeIeAuaap >KOHE
Oacka nma OykapadblK akmapar
Kypajgapbl — apKbUIBI  TapaTyabl
oiy.

Kon monyas: TOCO-6
Ha3zBanue MOIYJIS:
TeopeTnueckue OCHOBBI
CBSI3€H C 00IIECTBEHHOCTHIO
Ha3zBanue JUCHUIIMHBI
Teopus u meronsl PR-Tekcra
IIpepexkBU3UTHI:
Beenenue B
00IIIeCTBEHHOCTHIO
IHocTpeKBU3UTHI: -

Heanb chopmMupoBaTh
LEJOCTHOE TMPEACTABICHUE O
crenuduke PR Texcra
Kparkoe onucanue Kypc B
OCHOBHOM ITOCBSIIICH THIIaM H

CBA3HU C

dbopmam TEKCTOBBIX
JIOKYMEHTOB B c(hepe peKiiaMbl
51 PR, yriyGieHHOMY
HN3YUCHUTIO BOCIIPpUATHA

pekiIamMbl B TEKCTE W
TICUXOJIOTHYECKUX TPOoOJIeM ee
BOCTIPUATHUSA, CTPYKTYpHOU
OCHOBBI TE€KCTa, €r0 ()YHKIIHH,
TpeOOBaHUI K HAIMHCAHUIO U
npaBuia.

Pe3yabTaT 00y4yeHus:
Biagers ocHOBamu cBsizel ¢
OOIIIECTBEHHOCThIO,
crocobamu peKIambl U
BO3CHUCTBUS Ha OOIIECTBO, U
TEOPETUYECKIMHA  OCHOBAMH,
METOAaMU  KOMMYHHKAIIUH,
COBPEMEHHBIMH crieni(pruKaMu

Ju3aiiHa Macc-Meaua,
CHUCTEMOM METOJIOB U ITPUEMOB
Bbixoga uepes CMHMU Ha
BBIIIOJIHEHWE  3a7a4, 3HaTh
OCHOBBI ~ MEIMArpaMOTHOCTH,
ymMeHue aHammsupoBarb PR
JKaHPBI.

3HaTh KyJbTYpbl M METOJIOB

YCTHOTO A [OUCBMEHHOIO
U3JI0KEHUS cr1oco00B
MyOIHKaIuU OTYETOB 0

MpoJieTaHHON paboTe, yMeTh
BBIOMpPAaTh U PaCHpPOCTPAHATH
M0 pajuo, TEICBUACHUIO U
JPYTUM CpeACTBaM MacCOBOU
uH(popMaluu peKJIaMHbIE
MaTepuaibl O JEJOBBIX WIH
NPYTUX — OpraHW3alusIx IS
nyOJIMKalluy B Ipecce.

Code of module: TFPR-
6
Name of module:

Theoretical Foundations of
Public Relation

Name of  discipline
Theory and methods of
PR-text

Prerequisites

Introduction to  public
relations

Postrequisites: -

Purpose: to form a
holistic view of the

specifics of the PR text
Brief description:  The
course is mainly devoted
to the types and forms of
text documents in the field
of advertising and PR, in-
depth  study of the
perception of advertising
in the text and
psychological problems of
its perception, the
structural basis of the text,
its  function,  writing
requirements and rules.
Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
Images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze
PR genres.
Knowledge of the culture
and methods of oral
expression and  written
writing of ways to publish
reports on the work done.
Be able to select




Kapnama wmen PR wmotiHiH
KYpacThIpyAbl MEHrepy, XapHama
xKacayna Menua xocrapiay
3aHJBUIBIFBIH, MOJICHH  KapbIM-
KaThIHAC OPHATY/IBIH HET13/Iepi MEH
ozicTepin oiy, KOFaMMEH
OaliylaHBIC cajJachblHIA KACIOM KoHE
KEKe KbI3MET TOXipudeciH
KepceTy, MPAKTUKAJIBIK
MIiHETTEePAl KeIe HIeITyTre bIKIal
€TEeTIH JXYHesl oiay JnarapliapbiH
MEHTEPY. Kocion KbI3METTE
TEOPHSUIBIK OUTIMIH KOJAaHy, IIET
TiniHAE aKmapar MadbIHIAIl
yipery.

KanbinTacaTblH Ky3bIpeTTep:
Ceiiney Herizuepin Oinei, OHBIH
TYpJIEPiH, Cceilliey STHKETI MeH
JUAJIOT  epeKEIIePiH, KOMITO3UIIUS
MEH CTHJb 3aHIapblH, CEHIIPY
omicTepiH oieni, KOFaMMEH
OaiiaHpIC cajlachlH/1a
KOJJIaHBUIATBIH ~ MOTIHIACP  MEH
KyKaTTapabl — Jkacay  OOWbIHIIA
KoyjaHOanbl  Jarapuiapsl  Oap,
onebu pelaKIysiay, KOMUpanTHHT
JaFIbUTIAPBIH MECHTePTreH

Kocibu mocenenepii Tankpliayra,
03 KO3KapachlH KOpFayFa,
KYOBUIBICTApIbIH,  OKHUFaJap/IbIH,
MPOLECTEPIH MOHIH TYCIHAIpPYTE,
JoNen i xKayarrap Oepyre
KaO1meTTi

CocTaBisITh TEKCT peKjambl U
PR, 3Hate 3aKOHOMEPHOCTH
MeAuariaHUPOBaHUS npu
CO3JaHUM PEKJIaMbl, OCHOB H
METOJIOB YCTaHOBJICHHUS
KYJIBTYPHOT'O oO1eHus,
JIEMOHCTPUPOBATH OTIBIT
po(heCCHOHATLHOW U JIMYHOU
JNEeSATENIbHOCTH B 00JacTH
CBs3el ¢ OOIIECTBEHHOCTHIO,

BJIAJIETh HaBBIKAMH
CHCTEMHOTIO MBIILUIEHUS,
CIOCOOCTBYIOIIETO

OTIEPATUBHOMY PEIICHUIO
MPAKTUYECKHUX 3ajad4,
MPUMCHSITh TEOPETUICCKHE

3HaHUA B MPO(ecCHOHANBHOM
JIeATETbHOCTH, TOJATOTOBKA U

oOyueHne WHPOpPMAIUN Ha
WHOCTPaHHOM SI3bIKE.
®opmupyemble
KOMIICTCHIIUH

Bmageer ocHoBamm  peun,
3HaTb €€ BHUABI, IpaBUiIa

pEUEBOro 3TUKETa U BEICHUS
JIMajora, 3aKOHbl KOMITO3ULIUU
U CTWJISL, TIPUEMBI YOEKICHMUS,
MMEET TNPUKIAJAHbIE HaBBIKU
[0 CO3/IaHHUI0 TEKCTOB H
JIOKYMEHTOB, UCIIOJIb3YEMBIX B
chepe CBsI3EH c
OOIIECTBEHHOCTBIO , BIIAJEET
HaBBIKAMHU JUTEPaTypPHOTO
peaaKTUpPOBaHUS,
KOIMpANUTHUHTa

Crniocoben o0cykaath
npodeccuoHanbHbIe
npoOJIeMbl, OTCTauBaTh CBOIO
TOYKY 3pEHUs, OOBICHITH
CYIITHOCTh SIBJICHH, COOBITHUH,
MIPOLIECCOB, JaBaTh
apryMEHTHPOBAHHBIE OTBETHI

advertising materials about
business or other
organizations for
publication in the press
and distribute them
through radio, television
and other mass media.
Mastering the design of
advertising and PR texts.
Knowledge of the legality
of media planning in
advertising, the basics and
methods of establishing
cultural relations.
Providing professional and
personal experience in the
field of Public Relations.
Acquisition of systematic
thinking skills that
contribute to the rapid
solution of practical tasks.
application of theoretical
knowledge in professional
activities. Prepare and
teach information in a
foreign language.

Formed competencies:
He knows the basics of
speech, knows its types,
rules of speech etiquette
and dialogue, the laws of
composition and  style,
persuasion techniques, has
applied skills in creating
texts and documents used
in the field of public
relations, has the skills of

literary editing,
copywriting

He is able to discuss
professional problems,

defend his point of view,
explain the essence of
phenomena, events,
processes, give reasoned
answers




Monayas koasl: KbC-4

Monyanb araybl:
KoMMyHUKaTHBTI-0€ICeHAUTIK
CBIHBIOBI

IIon araywi: HMatepuerreri PR

KaHPIIAPHI
IHocTpexkBU3UTTEP:
MenunacayaTTbUTBIK/

Makcatsl CTYACHTTEPIIH
UHTETpalUsIaHFaH
KOMMYHHKAIHSIIAP b1 Oackapy
KYHECIHZerl JKapHaMalblK >KOHE
PR-MoTiHHIH ~ Ka3ipri  3aMaHFbI
TEOPHSICHIHBIH HETI3T1 epeKeNepin
oinyi, COHJIAli-aK KOFaMMeEH
OailaHbic KOHE KapHama
caJlachIH/1a KOJIJAaHBLIATHIH
MOTIHJIED MeH Ky’KaTTap/bl
KYPYIbIH  HETi3rl  JaFabUIapbIH,
KOIMPANUTHHT JIaF IbUIAPBIH
KaJIBIITACTBIPY.

Kbickama cumarramacoel: Ilon
OumiMrepre WHTEpHETTE >KapHaMa
Kacay ToCLIAepi MEH OJICTEepiH,

KYMBIC )Kacay TETIKTepiH, OHJIAiH
AKYMBIC icTeyre, UHTEpHET
0achUTBIMIAPBIHBIH MOTIHIH
KYpacThIpyFa, «KOITUPAUTHHI
JKacayJblH TOCUIIEPiH, UHTEPHETTE
KaHa TEXHOJIOTUSIIAP/IbI
nanjainasa OTBIPBIII, TYpIl
cafTTapMeH KYMBIC  »acayJibl,
calTTapra JKapHaMa )Kacay
TOCUIACPiH, OKbIpMaH  TapTy
SIICTEPiH, KOHTEHT  acayzbl
yipereni.

OKy HITHIKeCI:

Korammen OaitnaHbic Heri3lepiH
MEHIepe OTBIPHII, KapHama kacay
MeH KOFaMFa  BIKMAl eTy
TOCUIIEPIH MEHTepY,
KOMMYHHKAIMSI MEH OaillaHbICKa
TYCYAIH TEOPHUSUIBIK HETI3JIepiH,

o/licTepiH, Macc-Menna MEH
OeitHenepIiH IU3aMHIIK
epeKIIeNiKTepiH 3aMaHayu
TYpFbIIa MEHTrepin, MIHAETTepIl
OpBbIHJAyFa BAK apKbLIbI
IIBIFYTBIH oMiC-ToCcUIIepiHIH
KYHECiH MeHrepy, Menauacayar
Herizin Oimy, PR xaHpnapbiH

TaJIJan aiy.

Kon monyas: KAK-4
Ha3zBanue MOIYJIS:
KomMMyHUKaTHBHO-aKTUBHBIN
KJ1acc

Ha3paume amcuumaunnbl: PR
JKaHPHI B HHTEPHETE
IIpepexkBU3UTHI:
MenuarpaMmoTHOCTh
IocTpeKkBU3UTHI: -

eap CcBOEHHE CTyAEHTaMH
OCHOBHBIX MOJIOKEHU
COBPEMEHHOM TEOpUU
pexinamHoro u PR-Tekcra B
cucreme YIPABJICHUS
MHTETPUPOBAHHBIMU
KOMMYHHKAITUSIMU, a TaKXKe
dbopMHupoBaHHE 0a30BbIX
HABBIKOB CO3/IaHHSI TEKCTOB U
JIOKYMEHTOB, UCIIOJIb3YEMBIX B

obnactu CBsI3ei c
00LIECTBEHHOCTHIO u
pEKJIaMBl, HaBbIKAMU
KOIMPAWTHHTA.

Kparkoe ommcanume Kypc
oOyuaer CTYZICHTOB

CO31aHHI0, KOHTCHTA MCTOdaM

U IIpUeMaM  peKiIambel B
WHurepHere, MEXaHU3MaM
pabotel, paboTe B  cCeTH,
COCTaBJICHUIO TEKCTa
MHTEpHET-IyOJINKaIHiH,

KONMpOBaHUIO,  paboTe ¢
pa3IMYHBIMM ~ CaWTaMH  C
UCIIOJIb30BaHUEM HOBBIX
TexHosoruii B MHTepHere,

METO/JaM pEKJIaMbl Ha cailTax,
MeToJIaM MIPUBJICYCHUS
YUTATENEN. .

PesyabTaT 00yuenus:
Bnaners ocHoBamMu cBA3€M C
OOIIIECTBEHHOCTBIO,
crioco0amu peKJIamMbl u
BO3JENCTBUA Ha OOIIECTBO, U
TEOPETUUYECKUMU  OCHOBAMH,
METOIaMH KOMMYHUKAITUH,
COBPEMEHHBIMH CIielu(UKaMu
nr3aitHa Macc-Menua,
CHUCTEMOM METOJOB U MPUEMOB
Bbixoga uepes3 CMHM Ha
BBIIIOJTHEHWE  3aja4, 3HATh
OCHOBBI MEIMArpaMOTHOCTH,
yMeHue aHainusuposatb PR

Code of module: CAC-4

Name of module:
Communicatively  active
class

Name of discipline PR
genres on the Internet

Prerequisites Media
Literacy

Postrequisites: -

Purpose: students'

mastering of the main
provisions of the modern
theory of advertising and
PR text in the integrated
communications
management system, as
well as the formation of
basic skills in creating
texts and documents used
in the field of public
relations and advertising,
copywriting skills.

Brief description:  The
course teaches students
how to create content,
methods and techniques of
advertising on the Internet,

mechanisms  of  work,
working on the web,
composing the text of
Internet publications,
copying, working with
various sites using new
technologies on the
Internet,  methods  of
advertising on websites,
methods of attracting
readers.

Learning outcome:
Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks




ATKapbUIFaH KYMBICTAPIbIH
ecenTepin KapUSLIIAY TbIH
JKOJIZIAPBIH  aybI3IIa aWTy MEH
*az0ara Ka3yIbIH MOJCHUETI MEH
oMiCTepiH oiny, Oacracesne
Kapuslay YIIiH 1CKEepIiK Hemece
Oacka yibIMIap Typabl
YKapHAMAJIBIK MaTepHuaIIapabl
TaHJaN pPaguo, TeIeAuIap >KOHE
Oacka Jnma OykapanblK akKmapar
Kypajgapbl  apKbUIbl  TapaTyibl
oiry.

Kapnama wMen PR wmoTiHiH
KYpacThIpybl MEHrepy, XapHama
xKacayna Meana xocrnapiay
3aHJBUIBIFBIH, MOJICHH  KapbIM-
KaThIHAC OPHATY/IBIH HET13/Iepi MEH
ozicTepin oiy, KOFaMMEH
OallJTaHbIC cajlachIHAA KOCiOM JKoHE
JKEKe KBI3MET TOXKIPUOECIH
Kepcery, MIPAKTUKAIIBIK
MIHJETTEPAl JKeel MICITyre bIKIall
€TETIH XYHe oiyiay IaFaplIapbiH

MEHTepY. Kaciou KBI3METTE
TEOPHSUIBIK OUTIMIH KOJAaHy, IIeT
TUTIHIE aKrmapar anbIHIAll
yipery.

KanbinTracatbiH Ky3bipeTTep:

O31HIH OoJalraK MaMaHIbIFBIHBIH
€peKIlle MaHBI3JbUIBIFBIH TYCIHEI],

KOCIOM JKYMBIC, JKEiJe >KYMBIC
ictey, WHTEPHET-
JKapUAITaHBIMIaPAbIH MOTIHIH

KYpacTbIpy, Kelipy, IHTepHeTTeT1

KaHa TEXHOJIOTUATIApAbl KOJIJaHa
OTBIPBIN,  OPTYpJI  calTTapMeH
KYMBIC icTey, caliTTapaarsl

KapHama o/licTepi, OKbIPMaHAAP/IbI
TapTy 9MicTepl KETKUTIKTI. .

YKaHPBIL.
3HaTh KYyJIbTYpbl U METOJOB

YCTHOTO W [OUCbMEHHOTO
U3J10KEHUSA CI10c000B
nyOJIMKaIuu OTYETOB 0

MpoJieTaHHON paboTe, yMeTh
BbIOUpaTh M PACIPOCTPAHSTH
0 paauo, TEICBUACHUIO U
JIpPYTMM CpEACTBAM MAacCOBOM
uHpopMaun peKIamMHbIe
MaTepuanbl O JENOBBIX WIH
JIPYTHX  OpTaHu3alHsIX IS
nyOIMKauu B Ipecce.

CocTaBisITh TEKCT peKambl U
PR, 3Hare 3aKOHOMEpPHOCTHU
MeIMaTtuIaHUPOBAHHS npu
CO3JaHMU PpEKJIaMbl, OCHOB H
METOJI0B YCTaHOBJICHHSI
KYJIbTYPHOT'O oO11eHus,
JEMOHCTPUPOBATH OTIBIT
MpOoPECCUOHAIBHON U JIMYHON
JIEeSATENIbHOCTH B 00NacTH
CBs3ell ¢ OOIIECTBEHHOCTHIO,

BIIAJICTh HaBbIKAMU
CHUCTEMHOTI'O MBIIUICHHS],
CIOCOOCTBYIOIIETO

OIEPATUBHOMY pELICHUIO
MIPaKTUYECKUX 3az1ad,
IIPUMEHSATH TEOPETUYECKUE

3HAHHUS B TMPOQPECCHOHATBHOM
JACATCIIbHOCTH, IIOAIOTOBKa H
oOyueHne HHpOpPMaLUU Ha
HHOCTPAaHHOM A3BIKC.
®opmupyemble
KOMIIETEeHIIUH

- OCO3HAaT  CHEUUAIBHYIO
3HAYUMOCTb CBOEU Oymymiei
npodeccum, obmamaeT
JIOCTaTOYHBIM YPOBHEM
npodeccuoHanbHOM  PaboTHI,
paboTe B CE€TH, COCTaBJICHUIO

TEKCTa WHTEpHET-
nyOnuKaui, KOMUPOBAHUIO,
pabote c pa3IUYHBIMU
caliTaMH C HCIIOJIb30BaHHEM
HOBBIX TEXHOJIOTHI B
Nurtepnere, METOJaM

peKiIaMbl Ha caiTax, METoJam
IIPUBJICYCHUS YUTATEIICH. .

of the media. Knowledge
of the basics of media
literacy. Ability to analyze
PR genres.

Knowledge of the culture
and methods of oral
expression and  written
writing of ways to publish
reports on the work done.

Be able to select
advertising materials about
business or other
organizations for

publication in the press
and distribute them
through radio, television
and other mass media.
Mastering the design of
advertising and PR texts.
Knowledge of the legality
of media planning in
advertising, the basics and
methods of establishing
cultural relations.
Providing professional and
personal experience in the
field of Public Relations.
Acquisition of systematic
thinking skills that
contribute to the rapid
solution of practical tasks.
application of theoretical
knowledge in professional
activities. Prepare and
teach information in a
foreign language.

Formed competencies:

he is aware of the special
significance of his future
profession, has a sufficient
level of professional work,

working on the web,
compiling the text of
Internet publications,
copying, working with

various sites using new
technologies on the
Internet,  methods  of
advertising on websites,
methods of attracting
readers. .




Moayas koabsl: KbTH-7

Moayab  aTaybl: Korammen
0ailIaHbICTHIH TEOPHSLITBIK
Heri3nepi

IIon araysbl: Korammen
OallJIaHBICTHIH Ka3ipri
TEXHOJIOTHSTapbl
IIpepexBu3uTTEp: Korammen
OaillaHbpICKa Kipicre
IHocTpexkBU3UTTEP:

MakcaThbl CTYICHTTEPAIH
QJIeYyMETTIK-3KOHOMUKAJIBIK
cajana, KOMMEPLHSUIIBIK CEKTOp/a,
MEMJIEKETTIK KYpbUIBIMIAp/a,
KOFaM OMIpPIHIH KOFaMIIbIK-CasICH,
MOJIEHN calaJiapbIHIa PR
OemiMIenepinin KYMBICBIH

YUBIMIACTBIPY TPUHIUNOTEP] MEH
KYMBICBIHBIH EpEKILEIIri Typabl
TYCIHIKTEPiH KaJBIITACTBIPY

Kpickama cunmarramacel: [lonmi

OKY OapbICBIHAA oimimrep
KOFaMMeH OallJIaHBICTBIH 3aMaHayH
TEXHOJIOTHSIIAPBIMEH AKYMBIC
JKacay — TOCUIAEpIH  MEHIepesi.
Kpaycopcunrrig KOFaMMEH
OaiimaHbpIC Kacay oficTEMelNepiH,
KOFaMHBIH CYPaHBICHIH
KaHaFaTTaHJBIPyFa  OaFbITTaJFaH

OpeKeTTep/i, JKaHa dJIC-TICLIACP/Il
OpBIHJAayFa KaOlJIeTTi.

OKy HoTHIKeCI:

Korammen OaiinaHbic Heri3epiH
MEHTrepe OTHIPHII, JKapHama jkacay
MEH  KOFaMfa  BIKINal €Ty
TOCUIIEPIH MEHTIepY,
KOMMYHHKAIMsI MeH OaillaHbIcKa
TYCYAIH TEOPHUSUIBIK HETI3JIEpiH,

o/liCTepiH, Macc-Menna MEH
OeitHenepIiH IU3aMHIIK
epeKIIeNiKTepiH 3aMaHayu
TYpFbIIAa MEHTrepin, MIHAETTepl
OpBbIHJAYyFa BAK apKbLIbI
IIBIFYTBIH oMiC-ToCcUIIepiHIH
KYHECiH MeHrepy, Meauacayar
Herizin Oumy, PR xanpnapbiH
Tajaan aiy.

Kazipri 3amaHfbl TEXHOJIOTHSIIBIK
TajanTapsl 6ap Oacna
0acbUIBIMBIHBIH, Tenepaano
OafapaMachIHbIH,

Kon monyas: TOCO-7
HaszBanue MOJYJISA:
Teopetnueckue OCHOBBI
CBsi3el C 00IIECTBEHHOCTHIO
Ha3Banmue AUCHUILINHBI:
CoBpeMeHHbIE  TEXHOJIOTHHU
CBsI3€H ¢ OOIIECTBEHHOCTHIO
IIpepexBusuTni: BBenenue B
CBSI3H C OOIIIECTBEHHOCTHIO
IocTpeKkBU3UTHI: -

Hea»  ¢opmupoBanue y
CTYZICHTOB TIPEJICTABICHUS O
MPUHIIATIAX OpraHH3aIiH
paboThl u crienuduke paboThI
MOJpa3IeICHUI PR B
COLIMAIBHO-9KOHOMHUYECKOM
chepe, KOMMEpPYECKOM
CEeKTOpe, TOCCTPYKTYpaAX,
00IIeCTBEHHO-TTIOJIUTUICCKOM,
KyJIbTypHOH cdepax KHU3HU
oOrrecTBa

Kparkoe onucanue B
nporiecce U3YUCHUS
JUCITUTUIMHBL CTYACHT YYHUTCS
paboTtaTh ¢ COBPEMEHHBIMHU
TEXHOJIOTHSIMM  CBsI3EH  C
00IIECTBEHHOCTHIO. Ymeer
BBITIOJTHSATH
KpayJCOPCUHTOBBIE  MPUEMBI
CBsA3€ll ¢ OOIIECTBEHHOCTHIO,
NEHCTBUS, HaAMpaBlIEHHBIE Ha
YIIOBJICTBOPEHUE
notpebHoCTEH
HOBBIC METO/TB..
PesynbTaT 00yuenus:
Binaners ocHOBaMu CBsi3el C
OOIIIECTBEHHOCTHIO,
crocobamu peKIambl U
BO3JICHCTBUS Ha OOIIECTBO, U
TEOPETUYCCKUMH  OCHOBaMH,
METOJlaMd  KOMMYHHKAIIUH,
COBPEMEHHBIMH CITeITU(PUKAMH

oOmrecTBa,

Ju3aiiHa Macc-Meua,
CHUCTEMOM METOJIOB U ITPUEMOB
Bbixoga uepes CMHM Ha
BBIIIOJIHEHWE  3aJa4, 3HaTh
OCHOBBI  MEIMArpaMOTHOCTH,
yMmMeHue aHamm3upoBatb PR
JKaHPbI

VY4acTtBOBaThH B

IMPONU3BOJACTBCHHOM IIPONLECCE

Code of module: TFPR-7
Name of module:
Theoretical Foundations of
Public Relations

Name of  discipline
Modern technologies of
Public Relations
Prerequisites Introduction
to public relations,
Postrequisites: -

Purpose:  formation of
students’ understanding of
the principles of the
organization of work and
the specifics of the work of

PR wunits in the socio-
economic sphere,
commercial sector,
government agencies,
socio-political, cultural

spheres of society
Brief description: In the
process of studying the

discipline, the student
learns to work with
modern public relations

technologies. He is able to
perform  crowdsourcing
techniques  of  public
relations, actions aimed at
meeting the needs of
society, new methods.
Learning outcome:

Mastering methods of
advertising and influencing
society, mastering the
basics of Public Relations.
Master the theoretical
foundations, methods of
communication and
communication, design
features of mass media and
images in a modern way,
master the system of
methods and methods of
media access to the tasks
of the media. Knowledge
of the basics of media
literacy. Ability to analyze
PR genres.

Participation in the




MYJIbTUMEAMSITBIK ~ MaTepUAIbIH
OHJIIPICTIK ~ TPOIECiHE  KATHICY,
©3eKTl Tpobnemaapasl Oarainay,
KOFaM/IbIK-CasICH, QJICYMETTIK-
IKOHOMHKAITBIK nporecTepIi
JAMBITY 1aFbI KAJIBINITACKAH
ypaicTep HeEri3iHIe Karaanapra
TYCIHIK oepy, KYPHAITUCTIK
3epTTeyal 63 OeTiHIIe JKy3ere
acelpy, KOFaMMeH OalTaHBICTBIH

TEOPHSCHI MEH MPAKTUKACHIH O1ITy.
KoramMmen OaiislaHbIC JJaMyBIHBIH
HEri3ri Ke3eHIEPiHIH
epeKIIeTikTepl Typanbl — OlLTIMII
UHTETpalysiay >kKoHe KOFaMJIbIK-
casick eMipMeH OalJIaHBICTHIPY,
KOFaMMeEH OailJIaHBICTBIH HETI3I1
CyObeKT  JkoHe  OOBEKTUIEepiH,
TYpJiEpiH,  (QYHKIUSUIAPBI  MEH
TETIKTEepiH axkpIpaTa OUTy, Kaszak
TUTIHACTI, OpBIC, AFBUIIIBIH JKOHE
Oacka Jga Timepaeri  Kasipri
KOFaMMe€H OallylaHbIC KBI3METIHIH
MOocelIeIepiH TYCIHAIPY.
KaabinTacaTblH Ky3bIpeTTep:
Kazakcran PecniyOnukaceinia
JKOHE  IIeTenae OOJIBIIT  JKaTKaH
OKHUFaNlap/ibl Tajaayra KalijneTTi,

- Ka3aKCTaHABLIK >KOHE IIETEIJIIK
BAK pelTHHITEpiH aHbIKTAY;

- PR-aknusinap etkisy;
- PR-xob6anapna "KOFaMIBIK
MaHpI3bl  Oap  aKmapaT  I€H

"xaHaNIbIKTap" Kypy;

MIEYaTHOTO H3aHUs,
TeNepaaropPOrpaMMBI,
MYJIbTUMEIMHHOTO MaTepuasa
c COBPEMEHHBIMH
TEXHOJOTHYCCKUMHU
TpeOOBaHUSIMU,
aKTyaJbHBIC poOJIEMBI,
JaBaTh MpEACTaBIeHUE 00
YCIIOBHSIX Ha OCHOBE
CJIOKMBILINXCS TEHJICHIMH B
pa3BUTHH 00IIIeCTBEHHO-
MOJUTUYECKUX,  COLHAJIbHO-
DKOHOMHUYECKUX  IPOIIECCOB,
CaMOCTOSTENILHO
OCYIIECTBIISATh
KYPHAITACTCKOE
paccieioBaHHe, 3HaTh TCOPHUIO
U TIPaKTHUKy  CBs3€d ¢
00IECTBEHHOCTBIO.
CuHTe3upOBaTh IMOJYYCHHBIC
3HaHUS 00  OCOOEHHOCTSIX
OCHOBHBIX JTariOB Pa3BUTHS
CBSI3€M ¢ OOIIECTBEHHOCTHIO U
00IIIECTBEHHO-TIOJIUTHYECKOM
JKU3HBIO, pa3]TN4aTh OCHOBHBIE
CyOBEKThl M OOBEKTHI, BH/IBI,
GYHKIIMM W MEXaHHU3MBI
CBsi3el C OOIIECTBEHHOCTHIO,
Pa3BACHATH BOTIPOCHI
COBPEMEHHOM  cimyxObl 1O
CBS3AM C OOIIECTBEHHOCTHIO
HAa  Ka3axCKOM,  PYCCKOM,
AHTJIUHCKOM W IPYTHX S3BIKAX.
®opmupyemble
KOMIIETeHI[UH

Crniocoben aHAJIM3UPOBATh
COOBITHSI, TPOUCXOJIAIINE B
Pecny6nunke Kazaxctan u 3a
pyoexom;

- OompenensaTb  PEUTHHTH
Ka3aXCTaHCKUX U 3apyOeKHbIX
CMU;

- npoBoauTh PR-akiuu;

- CcOo3/aBaTh «OOIICCTBEHHO-
3HaYUMYI0 HUHPOpMaAIUIo U
«HOBOCTHEIE MOBOIBI» B PR-
MIPOEKTaX;

OLICHUBAThb

production process of a
printed publication, a TV
and radio program, and
multimedia material with
modern technological
requirements. Assessment
of  current  problems.
Explanation of the
situation on the basis of
existing trends in the
development of socio-
political, socio-economic
processes. independent
implementation of
journalistic research.
Knowledge of the theory
and practice of Public
Relations.

Integration of knowledge
about the features of the
main  stages of the
development of public
relations and its
connection  with  socio-
political life. Ability to
distinguish  between the
main subjects and objects,

types,  functions and
mechanisms of  Public
Relations.  Explain  the

problems of modern public
relations  activities in
Kazakh, Russian, English
and other languages.
Formed competencies:
Able to analyze events
taking place in the
Republic of Kazakhstan
and abroad;

- determine the ratings of
Kazakhstani and foreign
media;

- conduct PR campaigns;

- Ccreate "socially
significant information and
"news stories" in PR
projects;




