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Monyab koasl: OI'-1

Moayab araybl: OJIEYMETTIK-
T'YMaHHTaPIIBIK

IIon aTaysl: OKOHOMHKA KOHE
KOCIIIKEepIIiK HeTi3aepi

IIpepexBu3uTTEP: -

IocTpexBu3nTTep: -

MakcarTbl: CTyIEHTTepAl Kasipri Koram
eMipiHIH 3KOHOMHUKAJIBIK
npobJiemMantapbIMeH TaHBICTHIPY,
9KOHOMUKAJIBIK OHJIayAbl KaJbINTacThIPy
JKOHE KOCIIKepJIiK CaJlachIH/IaFbl

TEOPUSUIBIK HETI3Aep MEH NPaKTHKAaJbIK
JaFIpUIap calxacklHAa OimiM airy.
Kpickama cunatramacel: CTyneHTTepae
9KOHOMHUKaHBIH JKYMBIC icrey
3aHIBUTBIKTAPEI TypaJsl KeIIeH1
TYCIHIKTEp KaJBITACTBIPYFa, KOCIKEepIiK
KBI3METTIH opTypi cajanapbiHia
KOJIaHOQJIBl  KY3BIPETTUNIKTEPIl  JKOHE
ickepinik OuriM anmyra OaFbITTalFaH, o3
OW3HECIH amry MEH TaOBICTBI KYpri3y
epeKIIeNIKTePiH alaibl.

OKBITY HITHIKeJIepi:

IloH cTymeHT MIHICTTI TypAe 3epTIey
HOTIDKECiHIE: OLTyl Kepek:

DKOHOMHKAJIBIK JaMyIbIH Kazipri
TEHCHIMSIAPBI MEH TYPIIepi;
DKOHOMUKAHBI  JJICYMETTIK TYPJICHIIPY

MoceTieNepi xKoHe OCHI POIIECTi OacKapy;
KocinkepiikTiH MOHI )KOHE OHBIH OHIIPIilll
KYIITEP/iH AaMybIHA HISUIYIi dcepi;

YHibIMIACTBIpYIBIH ~ HETI3ri  epexenepi
JKOHE  WHHOBAlMSJIBIK ~ MEHEKMEHTTIH
amicrepi;

Kocinmopsingap MeH yHbIMAApIsl Kypy
MPUHITAITEP] MEH SIiCTepi.

Tycinyi THic:

Toyekennep JKOHE KOCITTKEPITiK

MOMLUIENepIiH Ma3MYHBI

Memnrepyi tuic:

DupMaHbIH Kap)KbUIBIK JKaF JaiibIH Oaranay
9JIiCTEIH,;

KK, XKIIC ecebi MEeH calbIK ToICYIiH
QMIiICTEMECIH;

HHOBAIUSIIBIK KOCIMKEPITIKTiH
TUIMJIUTITIH aHBIKTAY 9/IiCTEPiH.

Icreii amysr THic:

HapbIkTarel 3KOHOMHKAIBIK CYOBEKTiHIH
JKaFIalbIH Oarayay joHE OOCEKENeCTIK
APTHIKIIBLUTBIKTAP/IBI alTyFa )KOHE KOJIayra
MYMKIHJIK O€peTiH MHHOBAIMSJIBIK MiHE3-
KWIBIK CTPAaTETHsAChl MEH TaKTHUKACHIH
TaHJaYy;

Mogaenbaik HWHHOBAIHSLIIAP,
OarmapiiaMalIbiK HHHOBAIMSUTBIK OU3HEC
KaxeTTi WHBECTULIHSIIAD KOJIEMiH,
Oosamak arbIM/IaFbl IIBIFBIHIAPTBI
aHBIKTAY, OJIapIbIH oTelNyiH,
WHHOBAIMSIIAPIBIH QJIEyMETTIK-
3KOHOMHUKAJIBIK THIMILTIT MEH
TOyeKeJIep KOJIEMiH ecenTey;
KajasInracaTblH KY3bIpeTTEp:

Kon moxymnsi: CI'-1

Ha3zpaHnue MOIYJIsl: CounanbHo-
T'yMaHUTapHbIA

Ha3paHue IUCHUTIJIMHBI:

OcHOBBI 9KOHOMUKH u
MpEeANPUHIMATEIbCTBA
IIpepexkBH3UTHI: -

MMocTpexkBH3NTHI: -

Heab: o03HaKOMJIEHHE CTYAEHTOB C
HSKOHOMHYECKMMH TNPOOJIEeMaMH  KHU3HU
COBPEMEHHOI'0

oO1iecTBa, ¢dopmupoBanue
HKOHOMHYECKOTO MBIIIICHUS u
MONyYeHWe  3HAaHUH B oOmacTu
TEOPETHYECKUX OCHOB M HPaKTHIECKUX
HaBBIKOB B chepe
MpeANPUHIMATENbCTBA.

Kparkoe onucanue: OpueHTUpOBaHa
Ha  (GOpPMHpPOBaHHE y  CTYICHTOB
KOMILIEKCHOTO Npe/ICTaBICHUS 0
3aKOHOMEPHOCTSIX  (PYHKLIIMOHMPOBAHHMS
9KOHOMHUKH, MOJIyYeHHE  JICNIOBOTO
oOpa3oBaHus, HaIpaBJIEHHOTO
Ha npuoOpeTECHHE MIPUKJIATHBIX
KOMIICTEHIIMH B pasHBIX  cdepax
MpeANPUHIMATEIECKON

JIEATEIIHOCTH, PAacKpBIBACT OCOOEHHOC
TH CO3IaHUs " YCIIETITHOTO

BeJeHns COOCTBEHHOro OM3Heca.
Pe3yabTaTsl 00yvyeHus:

B pesyibprate HM3y4eHHS JAUCIUTLIAHBI
CTYJICHT JIOJIXKCH:

3HaTh:

CoBpemMeHHbIE TEHJICHIINH u
Pa3sHOBUAHOCTHU HKOHOMHUYECKOTO
pa3BUTHS;

[Ipobnembl  commanpHON  KOHBEPCHHU
9KOHOMUKH W  YNpPaBIECHUS  OTHM
MPOLIECCOM;

CyIHOCTh NpeANPUHAMATENLCTBA U E€T0
pelnaromiee  BIMSHUE HAa  pa3BUTHE
IIPOU3BOJUTENIBHBIX CUIL,

OCHOBHBIE TIOJIOKEHHUS OPTaHU3aLUU U
METO/1bl YIIPABJIEHUSI HOBOBBEICHUSIMU;
IIpyHuMnel ¥ METOABI  CO3JIaHUS
HPEeANPUATUIH U OpraHu3aLuil.

YMmeTs:

OneHnBaTh 3KOHOMHUYECKOE MOI0XKEHUE
XO3SHCTBYIOIIEr0 CyOBEKTa Ha PHIHKE M
BBIOMpAaTh  CTPaTe€rui0 M TaKTHKY
MHHOBALIMOHHOI'O IIOBEACHHUS],
MO3BOJLIIOILErO IIOJNYyYUTh U COXPaHUTb
KOHKYPEHTHBIE [IPEUMYLIECCTBA,

Mopaenuposatb HOBOBBEJICHHS,
IIpOrpaMMUpOBaTh WHHOBAIIMOHHBIN
Oun3Hec;

OnpenensiTh BEIMYHHY HEOOXOIUMBIX
KaIllMTAJIOBIOKEHHH, OyIyIIMX TEKYIUX
3aTpaT, pacCYMTHIBATh MUX OKYIAeMOCTh,
COLUATEHO-YKOHOMHYECKYIO
3(h(HeKTUBHOCTD HOBOBBECHUIA u
BEJIMYMHEI PUCKOB;

DopMupyeMble KOMIETEHIHN:

Code of module: SH-1
Name of module:
humanitarian

Name of discipline:
Economics and entrepreneurship
Prerequisites: -

Postrequisites: -

Purpose: The purpose is to
familiarize  students with the
economic problems of modern
society, the formation of economic
thinking and gaining knowledge in
the field of theoretical foundations
and practical skills in the field of
entrepreneurship.

Brief description:

It is focused on the formation of
students' comprehensive
understanding of the laws of the
functioning of the economy,
obtaining business education aimed
at acquiring applied competencies
in various fields of entrepreneurial
activity, reveals the features of
creating and successfully running
their own business.

Learning outcomes:

As a result of studying
discipline, the student must:
Know:

Current trends and varieties of
economic development;

Problems of social conversion of
the economy and management of
this process;

The essence of entrepreneurship
and its decisive influence on the
development of productive forces;
The main provisions of the
organization and methods of
innovation management;

Principles and methods of creating
enterprises and organizations.

Be able to:

Assess the economic situation of an
economic entity in the market and
choose a strategy and tactics of
innovative behavior that allows you
to obtain and maintain competitive
advantages;

Model innovations,
innovative business;
Determine the amount of necessary
investment, future current costs,
calculate their payback, the socio-
economic effectiveness of
innovations and the magnitude of
risks;

Formed competencies:

Owns knowledge of the nature and
role of entrepreneurship,
understands the features of
entrepreneurship development in

Social and

the

program




KacinkepiikTiH MoHI MEH peuti Typasbl
Oimimmi urepai, Kazakcrangarbt
KOCIIKEPIIIKTIH JaMy epeKIIeiKTepiH
TYCiHeli, HaKTHI JKaFJaiia e3 iciH Kypy
JKQHE JKYPri3y JaFAbUIApBIH KOJIaHAIbI;
OWM3HECTIH Heri3Ti KepCceTKIITepiH
ecerTel ajasl: maina, e3iHAiK KyH,

M TaNBLUTBIK, HIBIFEIHIAD, OHIMILTIK

Brnaneer 3HaHUSIMU O CYLTHOCTH U POJIH
IpeIIpPHHIMATENICTBA, TIOHUMAET
0COOEHHOCTH Pa3BUTHSA
npeanpuHIMaTenbcTBa B Kazaxcrane,
UMeeT NPUKIIAJIHBIC HABBIKH 110
CO3IaHHMIO U BEICHHIO COOCTBEHHOTO
On3Heca B peabHbBIX YCIOBHSAX; YMECT
paccunTHIBaTH OCHOBHBIE
NpeANpPUHIMATENbCKUE OKa3aTeIH:
npuOBLIb, CE0ECTOMMOCTS,
PeHTa0eIbHOCTD, U3/IEPKKH,

Kazakhstan, has applied skills to
create and conduct its own business
in real conditions; can calculate the
main business indicators: profit,
cost, profitability, costs,
productivity

POU3BOIUTEIILHOCTD
Monyas koabi: OI-1 Konx monynsi: CI'-1 Code of module: SH-1
Moayas araybl: Oneymertik- | HazBanue MOAYJIs: ComumansHo- | Name of module:
TYMaHHUTaPIIBIK TYMaHHTAPHBIA Social and humanitarian

IIon araybl: Okosorms >keHe Tipurik | HazBanme mucnmmamubr: Oxonorus u | Name of discipline:

Kayimnci3airi Herizaepi OCHOBBI oesomacaoctu | Ecology and life safety basics
IpepexBu3uTTEP: - KU3HEACATEILHOCTH Ecology and life safety basics
IMocTpexkBU3UTTEP: - IpepekBU3NTHI: - Prerequisites: -

MakcaTbl: 3KOJNOTHANBIK —1nponectepli | IlocTpeKBU3UTHI: - Postrequisites: -

Tanmayra, aHTpororeHmik  KeisMmerTiH | Heab: cdopmupoBare 3Hamus 1o | Purpose: to form knowledge on
QIIEYMETTIK-IKOJIOTHSLIBIK, caJgapblH, | OCHOBaM OdKomorud W OesomacHoctu | the basics of ecology and life
TOTEHIIC >KaFaiiapma KOpFay OicTepi | KHU3HEICATEeIbHOCTH, nossossromnue | safety, allowing to  analyze
MEH TEXHOJIOTHSLIAPBIH Oaramayra | aHATU3UPOBATH aKosormdeckue | environmental processes, assess the
MYMKiHAIK ~ OepeTiH DKOIOTHMS JKOHE | MPOIECChl,  OICHMBaTh  coumuansHO- | Socio-ecological consequences of
TIPIIUTK KAayinci3airi Herizmepi OOWBIHINIA | SKOJOTHYECKHUE mocaencTeus | anthropogenic activities, methods

OLITIM KaJIBITITaCTEIPY.
Kpickama cunarramachi:
TypaJIbl 1TIMHIH HETI3IepiH,
AHTPOIIOTEHIK  (paKTOPIIApP IBIH
KOMIIOHCHTTEpiHEe KIHE

KYpPBUIBIMJIAPBI ~ MEH  MEXaHH3M/JEpiH;
JKaFrbIMCBI3 (paKTopiapAaH Kopray, TaOUFu
JKOHE TEXHOTEHMIK CHIIATTarbl TOTEHIIE
JKaFlainapAblH ajIblH ally JKOHE JKOIO,

COHJaii-aK Kasipri 3aMaHFbl 3aKbIMIAy
KypainapbH KOJIJaHy MOCeIeNepin
3epTTeiii.

OKBITY HITH:KeJIepi:

Harnpinap:

- OKOJOTWIBIK  (pakTOpiapAblH  ajgam
JICHCAyJIBIFbIHA dCEPiH Oaranay;

- TIPWMIK  KayilNCi3miriH  apTTBIpY
XKOHIHIETI  ic-mapamapabl  Kocmapiay

KOHE KY3ere achlpy YIIiH SKOJIOTHSIIBIK

mpornecTepi 6orkay;
- arnaTtTapablH, anarTapabIH,
3UI3aNaNapAblH  BIKTHMAT

KaObLIIAY.

KaasImracaTblH KY3bIpeTTEp:

- KOpIIaraH OpTara Tepic ocepii aszailry,
KayilCi3MIKTI KaMTaMachl3 €Ty JKoHE
O31HIH KociOun KBbI3METIHJIE
KaFTalmapelH JKakcapTy YOIiH Oimimai
KOJIIaHyFa JaibIH 00Ty,

- SKOJIOTHSUTHIK, (PaKTOpIapAbI ecKepe
OTBIPBITI, KAYiIci3 eMip cypy
JKaFIaiIapblH CaKTay TOCUIICPIH TaHAAY
MYMKIHJIT1.

Buocdepa

OHBIH
Kazipri
SKOJIOTHSUIBIK Ipo0OJeMaliapra ocep eTy

yJien
cajiapbiH
€CKEpE OTBIPHIMN, KOJANWCHI3 HKOJIOTHUSIIBIK
JKOHE TOTEHINE >Karmaiiapia IIenrMiaep

eHoeK

AQHTPOTIOTCHHONW AEATEIBHOCTH, METOJIBI
W TEXHOJIOTHH 3alUTHl B YPE3BBITANHBIX
CHUTYaIHSX.

Kparkoe onucanue:

Wzyuaer ocHOBHI yueHHs O Ouocdepe,
CTPYKTYPbl M MEXaHU3MBI BO3JCHCTBUS
aHTPONIOTEHHBIX  ()aKTOPOB  Ha  ee
KOMITIOHEHTBI u COBpPEMEHHBIE
9KOJIOTHYECKHE MPOOIEMBI;  BOIPOCHI
3alIUTBl  OT HETaTUBHBIX  (DaKTOpOB,
MPeayIPExKICHIU u JTUKBUAIUIH
MOCJIEACTBUM 4pe3BbIYAHBIX CUTYyalUH
MPUPOTHOTO ¥ TEXHOTEHHOTO XapakTepa,
a TaKk >ke MPUMEHEHHS COBPEMEHHBIX
CPE/CTB MOPAXKEHHUS.

Pe3yabTaTsl 00yuyeHus:

YMeHus:

- OIICHMBAThH BO3JIeHCTBUS
9KOJIOTHYECKUX (DaKTOPOB HA COCTOSTHHE
3/I0pOBBSI YEIIOBEKA;

- MIPOTHO3UPOBATH 9KOJIOTHYECKHUE
mpoieccsl  JJid  TUIAHUPOBAHUS "
OCYILIECTBIICHUS MEpOIPUATHIL 1O
MOBBINICHUIO 0e30macHOCTH
JKU3HEICATECIbHOCTH;

- TIPUHAMATH peleHus B
HEONAaroNMpHUATHBIX ~ JKOJNIOTUYECKUX U

Ype3BbIUANHBIX CHUTyalUsIX C Yy4eTOM
BO3MOXHBIX  IIOCJIEICTBUN  aBapui,
KatacTpod, CTHXUHHBIX OCICTBUI.
@opMupyeMble KOMMIETEeHIMH:

- TOTOBHOCTb IMPUMEHATh 3HAHUS AN

MHHUMHA3ALIAN HEraTHUBHOTO
BO3JEHCTBHS Ha OKPYKAIOLIYIO CpENY,
obecneueHus 06e30MacHOCTH u

yIIydllIeHus YCIOBHM Tpylna B CBoei
npodeccHOHAILHOM e TeIbHOCTH;

and technologies of protection in
emergency situations.

Brief description: Studies the
basics of the doctrine of the
biosphere, the structures and
mechanisms of the impact of
anthropogenic ~ factors on its
components and modern
environmental problems; issues of
protection from negative factors,
prevention and elimination of
consequences of natural and man-
made emergencies, as well as the
use of modern means of
destruction.

Learning outcomes: Skills:

- to assess the impact of
environmental factors on human
health;

- predict environmental processes
for planning and implementing
measures to improve life safety;

- to make decisions in adverse
environmental and emergency
situations, taking into account the
possible consequences of accidents,
catastrophes, natural disasters.
Formed competencies:

- willingness to apply knowledge to
minimize the negative impact on
the environment, ensure safety and
improve working conditions in
their professional activities;

- the ability to choose ways to
maintain safe living conditions,
taking into account environmental
factors.




- CIOCOOHOCTh OCYLIECTBISATH BHIOOD

CI0CcO0O0B MO IIEPKaHUsT OE30TTaCHBIX

YCIIOBHI KU3HEACSSITSIBHOCTH C YIYSTOM

HKOJIOTHYECKUX (PaKTOPOB.
Moayas koabi: OI'-1 Ha3Banue wmomyms: ComnaneHo- | Name of module: Social and
Monayas aTaybl: OJIEYMETTIK- | TYMaHHUTAPHBIH humanitarian
TYMaHHUTAPIIBIK Ha3spanue QJMCUMILIMHBL: Name of discipline: Basics of law
IMon araywl: Kykeik Herizzepi sxoHe | OCHOBBI MpaBa M aHTHKOppymuuoHHas | and anti-corruption culture
cbIbaiiTac EeMKOPIBIKKA KAPChl MOJICHUET | KyJbTYypa Prerequisites: -
IIpepexBu3nTTEP: - IpepekBU3NTHI: - Postrequisites: -
IMocTpexBu3nuTTeEp: - MMocTpexkBH3NTHI: - Purpose: The aim is to familiarize
MakcaTtbl: 6inim anymsiiapabl KYKIKTEIH | LHeas: o3Hakomienune obydarommxcs ¢ | Students with the main branches
Heri3ri camamapbl MEH WMHCTHUTYTTaphl, | OCHOBHBIMH OTpacisMu W uHctuTyTamu | and institutions of law, the basics
cheI0aiiac KEMKOPJIBIKKA Kapcel | mpaBa, OCHOBaMH aHTHKOppymimonHo# | of an anti-corruption culture, as
MOJICHUETTIH Heriz3aepi, COHJal-aK | KyJbTYypHl, a Takke 3akoHomepHoctsmu | Well as the laws of the emergence,
MEMJIEKET MeH KYKBIKTBIH Maiifa 0oy, | BO3HUKHOBEHHS, pa3BUTHS u | development and functioning of the
namy KOHE KBI3MET ery | dyHkumoHmpoBaHusi rocygapcrea  u | State and law.
3aH/IBUIBIKTAPBIMEH TAHBICTHIPY npasa. Brief description: The course
Kpickama CHIATTaAMACHI: Kypc | Kparkoe omucanme: Kypc ¢dopmupyer | forms the skills of an anti-
chibaiinac KEMKOPJIBIKKA Kapchl | HABBIKA aHTHKOPPYIIIIMOHHOW KyJabTyphl | corruption culture and a high level
MOJICHUETTIH JaFIbUIAPBIH )KOHE MEMIICKET | ©  BBICOKHIT ypoBeHb Tteopernueckux | Of theoretical knowledge about the
NeH  KOFaMIafbl  KYKBIKTBIH  HETi3ri | 3HaHWi 00 OCHOBHBIX (yHKIusX mpaBa B | main functions of law in the state
GbyHKUUSLIAPHI, OHBIH KYKBIKTBIK | TOCYZapcTBe M oOmiecTBe, ero BiusHus | and society, its impact on the
MEMJIEKETTIH,  a3aMaTThIK  KOFaMHBIH | HAa pa3BUTHE MpPaBOBOro rocymapcrtea, | development of  law-based state,
JaMyblHA  ocepi  Typajbl TEOPHSUIBIK | TPaXKJaHCKOrO OOIIECTBA. civil society.
OimiMHIH JKOFapBl JeHreilin | Pe3yabraTnl 00yueHust: Learning outcomes:
KaJIbIITaCThIPA/IbI. - IIPUMEHATH OCHOBHEIE 3aKoHOMepHOocTH | - apply the basic laws of interaction
OKBITY HITHIKEJIEPi: B3aMMOJIEICTBUS TOCYAApPCTBA U NIPABa; between the state and law;
- MeMIIGKeT MeH KYKBIKTBIH e3apa ic- | - oOnagarh 3HaHusMH o Oasoseix | - have knowledge of the basic
KAMBUIBIHBIH  HETI3Ti  3aHJIBUIBIKTAPBIH | TeopeTHUeCKMX MOHATHAX M Karteropmsx | theoretical concepts and categories
KOJITAHATBI; aHTHKOppymuuoHHO#  kymeTypsr 1 | Of anti-corruption culture and law;
- chbibailac  KEMKOPJIBIKKA  Kapchl | mipaBa; - correctly apply sound
MOIECHMET — NeH  KYKBIKTBIH  HETI3N | - ppapunbHO npuMeHsTbh oGocHoBaHHble | lECOMMendations to  the  anti-
TEOPHUSITBIK YFBIMIaPhI MEH | pekoMeHIALHN aHTHKOppYILHOHHO | COrruption culture to solve every
KaTeropusuiapsl — Typansl — OuliMre  ue | gynprype st pemenus noscexnesnsix | day professional tasks;
Gonasl; POdECCHOHANBHBIX 3a1a4; - to analyze the theory of law and
- KYHJEMIKTI KoCibu MiHAETTepAi IWeuly | - ppopoxuth aHamu3 Teopud mnpasa u | anti-corruption legislation of the
YIIH  CbI0aiinac HKEMKOPIBIKKA KapChl | aHTHKOPPYILHOHHOIO Republic of Kazakhstan to identify
MOJIEHHETKE ~HETI3/IEITeH  YCHIHBICTAPAB | 3aKk0HOATEIBCTBA PecnyGmuxu | Patterns — of  development  and
JIYpbIC KOJIIaHAIbI; KasaxcTau st seisseiaenns | functioning of legal culture.
- KYKBIKTBIK MOJCHHMETTIH JaMybl MEH | 3aK0HOMEpHOCTEH pasBuTHs u | Formed competencies:
KYMBIC iCT€y 3aHIBUIBIKTAPbIH AHBIKTAY | )yHKLHOHMPOBAHMS npasosoii | - is aware of the special importance
ywin  Kasakcran — PecryGaMKachlHbIH | kynpTyper. of his future profession, has a
KYKBIK ~ TEOPHSCHI ~ MeH  Cbibaiinac | (popmmpyemble KOMIIETEHIHH: sufficient level of professional
JKEMKOPJIBIKKA ~ KapChl  3aHHAMACBIHA | - oco3HAéT creuuaibHylo 3Haummoctb | 1€9al awareness;
Taay Kyprize anajsl. cBoeil Gyaymeil mpodeccun, obGuamaer | - able to carry out professional
KajabInracaTblH Ky3bIpeTTep: JIOCTATOYHBIM yposnem | activities on the basis of a
- ©3iHIH OoNamak KCIOiHIH epeKIle | rpogheccHOHAIBHOTO NPABOCO3HAHNS; developed sense of justice, legal
MaHBI3JIbUTBIFBIH TYciHeni, KCIOU | - criocoGeH OCyIecTBISTh thinking and legal culture
KYKBIKTBIK CaHaHBIH XKETKIIIKTI JCHICHIHE | poeccrnoHaIbHYIO JeSTeIbHOCTD Ha
ue borap!; OCHOBE Pa3BUTOI0 IIPABOCO3HAHUS,
- AaMbIFaH KYKBIKTBIK CaHA, KYKBIKTBIK IIPaBOBOIO MBIIUICHHS U IPaBOBOI
OlJIay JK9HE KYKBIKTBIK MO/ICHHUET KyJIbTYpBL.
HETi3iH7e KociOM KBI3METTi )Ky3ere acsipa
Oiy.
Moayab koabl: OI'-1 Kon moayas: CI'-1 Code of module: SH-1
Moayaib aTaybl: OneymeTtik- | HazBanue  MoayJisi: Commansao- | Name of module: Social and
TYMaHUTaPJIBIK TYMaHUTapHBINA humanitarian
Ion araysr: FeuibiMu 3eprrey amicrepi Haspanue aucuummumabl:  Meronsr | Name of discipline: Methods of
IpepexBu3UTTEP: HAYYHBIX UCCIICJOBAHUI scientific research
ocTpexkBu3nTTEP: IIpepexBH3NTHI: Prerequisites:
Makcathbl: 031HIH ncuxosorusblK | IlocTpeKBU3UTHI; Postrequisites:




Ma3MYHbl OOWMBIHIIA KYpHENTi, >KOFaphI
PYXaHWJIBIKTHI, HaKTbI Kocion
Oarmaprmaynsl, Oepik OiTiM MEH TYpPaKTHI
MYIOETepAi Tajlam eTeTiH KociOum >koHe
3epTTey KBI3METIHIH CHIIaTBIHA COHKeC
KeJeTiH CYOBEKTiHIH HeTi3ri KacHeTTepiH
JIAMBITY.

Kpickama cunmarramacel: bimim  Oepy
CaJIaCBHIH/IAFbl FBUIBIMH 3epTTey omicTepi”
MOHI  FBUIBIMH-3EPTTCY  MOJCHHETIHIH
HETI3MIEPiH, SFHU 3EPTTCYIiH KYHIBUIBIK
OarnmapnapblHblH ~ Oenriyi  Oip  KyHeciH,
WHHOBAIIMSUIBIK ~ TOCUTACpAl  Wrepyre,
KaOieTrep MeH JKeKe KacHeTTepre ue

Oomyra wIkman etemi. OHBIH  HeTI3Ti
(GYHKUHMACHL  CBIHAAPIBL:  MaKCcaTTap/Ibl,
CUIOTE3ANApAbl  TYXKBIPBIMIAY,  HErisri

YFBIMAP/IbI, MCH 3€PTTEy MPHUHIUNTEPIH
TYCIHIIpY, (aKTiepIiH MaHBI3ABUIBIFBIH,
0achIM/IBIKTap MEH  KYHJIBUIBIKTAP/IbIH
HEePAPXUSICHIH aHBIKTAYy, FHUIBIMH OUTIMHIH
JaMy 3aHJIBUIBIKTApPbIH aHBIKTAy, OHbBIH
napagurMaiapbiHblH — e3repyi, COHBIMEH
KaTap FBUIBIMH JKOHE IPAKTUKAIBIK ic-
OpeKeTTIH omicTepi MEH HOTIKEIepiH
CBIHH TaJaay.

OKBITY HOTH:KeJIepi:

- WAesIap MEH YFbIMIAp/bl JKaJIbLiay,
KEeHEHTy, TepeHIeTy KaOijeTi, 3epTTeymiH
HAKTHl TaKBIPHIOBI MEH MiHAETTEepiHEe KOJI
JKETKI3Y TOCUIIEPiH TYCIHYTe YMTBUIY;

- FBUIBIMHM OKCIIEPUMEHTTI JKocmapaii
JKOHE MaKcaThlH KOsl OUly »oHe ojaH
FBUIBIMH HETi3/IeNITeH KOPBITBIHABI LIbIFapa

oiny;

- 3epTTey TaKbIpbIObI OOBIHIIA KOcmap
Kypa anajbl;

- 3eprTey HKYMBICHI GoiibIHIIA
oubmmorpadus KYBIII, 3epTrey
KO3/IepiMEH KYMBIC JKYPTi3e ajajpl;

- OKCIIEPHMEHT JKYMBICBIH  JKYpTi3im,

HOTHXKECIH pacimjIeH anabl;
KassbinracaTelH Ky3bIpeTTep:

- FBUIBIMHU 3€PTTEY YKYMBICBIHBIH KYPBLTYbI
MEH TapuXbl )KaWIbI OimiMaep;

- FBUIBIMH 3€pTTey >KYMBICBIHBIH Ka3ipri
XKaHa Macenenepi.

Ieanb: pa3BUTHE OCHOBHBIX KauecTB
CyOBEKTa, COOTBETCTBYIOIUX XapakTepy
npogeccHOHATBHOMN u
UCCIIEOBATENBCKON JEATENBHOCTH, 4TO
TpeOyer KOMILJIEKCHOM, BBICOKOM
JIyXOBHOCTH, KOHKpETHOU
npodeccHOHaNPHON  HANpPaBICHHOCTH,
OPOYHBIX 3HAHUM M yCTOMYMBBIX
HUHTEPECOB.
Kpatkoe
«MeTtonbl

onucaHme: [peamer
HAayYHBIX HCCJICJIOBAaHUH B
chepe 0o0pa3oBaHUs»  MPOJBUracT
OCHOBBI HayY4HO-UCCIIEA0BATEICKON
KyIbTypel, TO €CThb OINpPEACICHHYIO
cHCTEMY HCCIIE0BATEIbCKUX
LIEHHOCTHBIX OpHEHTALUH,
WHHOBAITMOHHBIX MOAXO/O0B,
nproOpeTeHNs crocoOHOCTEH u
JUYHOCTHBIX KadyecTB. Ero ocHoBHas
GdyHKIYS KOHCTPYKTHBHA!
(dopmynupoBaHue — 1enel,  TUIOTE3,
OCHOBHBIX TIOHATHM M HCCJICIOBAHMUIA,

O0OBACHAIONINX NIPUHLIUIIBL,
ONPEICTSAIONIMX  BAXHOCTh  (PAKTOB,
HEepapXuio IIPHOPUTETOB W ILIEHHOCTEH,
OTIPEICTSIONINX 3aKOHOMEPHOCTH

Pa3BUTHUsI HAYYHOTO 3HAHHS, MEHSIOIINX
€ro mapajurMbl, a TaKXKe KPUTHYCCKU
AHAJM3UPYIOIUX METOJbI U PE3YJIbTATHI
HAYYHONPAKTHYECKOH AEATEIBHOCTb.
Pe3yabTaThbl 00y4eHusi: - CIOCOOHOCTh
0000111aTh, PAaCIIUPSTh, YIIyOIATh HIEH
U TOHATHUA, CTPEMUTHCA TIOHATH IIYTHU
JOCTHUKCHUS KOHerTHOfI TEMBI U 3aa1a4
UCCIIeJOBAHMS;

- YMETH IUJIaHUPOBATH U CTaBUTH LECJIb
HAYYHOTO OKCIEPUMEHTa W JeNaTh U3
HEro Hay4YHO 0OOCHOBAHHBIEC BBIBOJIBI;

- MOXET COCTaBUTh IUIAaH 10 TeMe

UCCIICIOBAHUS; - YMEeT CO3/1aBaTh
oubnuorpaduio 1Mo MCCIEIOBATEIBCKON
pabore u paboratb c

HCCIICI0BATEILCKUMH HCTOYHUKAMU,
- YMECT MPOBOJAUTH SKCIICPUMECHTAJIBHY IO
paboTy 1 oOPMITITH PE3YJIbTATHI,
@opMHpyeMble KOMIETEeHIHM:

- 3HaHUA O CO3JJaHNU U UCTOPUH HAYIHO-
HCCIIEIOBATEIIHCKON pabOTHI; -
COBpPEMCHHBIC HOBBIC TIPOOJIEMBI HAYYHO-
HCCIIEIOBATEIIHLCKON pabOTHI.

Purpose: development of the basic
qualities of the subject,
corresponding to the nature of
professional and research activity,
which requires a comprehensive,
high spirituality, specific
professional  orientation, sound
knowledge and sustained interests.
Brief description: The course
«Research Methods in Educationy
promotes the basics of research
culture, that is, a certain system of
research value orientations,
innovative approaches, acquisition
of abilities and personal qualities.
Its main function is constructive:
formulating  goals, hypotheses,
basic concepts and research,
explaining principles, determining
the importance of facts, hierarchy

of priorities  and values,
determining the patterns  of
development of scientific
knowledge, changing its
paradigms, and critically analyzing
the methods and results of

scientific and practical activities.
Learning outcomes:

- the ability to generalize, expand,
deepen ideas and concepts, seek to
understand the ways to achieve a
specific  topic and  research
objectives;

- is able to plan and set the
purpose of a scientific experiment
and draw scientifically valid
conclusions from it;

- is able to make a plan for the
topic of research;

- is able to create a bibliography of
research work and work with
research sources;

- is able to conduct experimental
work and design the results;
Formed competencies:

knowledge of the creation and
history of research work; - current
new problems of research work.

Moayab koasl: OI'-1
Mopnyan araybl:
TYMaHHUTapIIbIK

IIon aTaysl: Inusactany
IIpepexkBusuTTEp:
IMocTpexBu3nuTTep:
Makcarel:  [lomnig Maxkcatrel  lmumsc
JKaHCYTipOBTBIH IIBIFapManapblH  TEPEH
opl JKaH-)KaKTbl 3€pAENey apKbUIbl Ka3ak

OJICYMETTIK-

XaJIKBIHBIH oneOmeTIH, OHEPIH,
JOCTYpJCpiH, MOACHHETI MEH  TuUIiH
OaralafiTBIH,  ACTCTUKAIBIK  TaJFaMbl

JKOFrapbl TCPCH OIJIBI TYJIraHbl JaMBITY

Konx monynsi: CI'-1
HaszBanme MOJYJISI:
T'yMaHUTapHBIN
Ha3BaHue THCHMTIJIMHBI:
Wnmuscrany
IIpepeKkBU3UTHI:
IMocTpeKkBU3UTHI:

Heab: llenmpio AUCIUIUIMHBI SBIISICTCS
pasBUTHE TITYOOKO MBICISIIEH JIMIHOCTH
C BBICOKHM OJCTETHYECKUM  BKYCOM,
LUeHse — JuTepaTrypy,  HCKYCCTBO,
TPaIUIMY, KYJIBTYPY U SI3BIK Ka3aXCKOTO
HApoJa TOCPEACTBOM TJIyOOKOrO U

ConmanabHO-

Code of module: SH-1
Name of module:
humanitarian

Name of discipline: llyastanu
Prerequisites:

Postrequisites:

Purpose: The purpose of the
discipline is to develop a deep-
thinking personality with high
aesthetic taste, appreciating
literature, art, traditions, culture
and language of the Kazakh people
through a deep and comprehensive

Social and




00JIBII TAOBLIA B

KpicKama  cumarramacsl: Innsic
JKancyripoBTiH ITBIFAPMAITBITBIK
eMipOasIHBI, CO3 OHEPiH UTepy KOIBIHIAFEI
AIFAIIKBl  i3[ICHICTepi, KOFAMIBIK JKOHE
MEMIIEKETTIK KBI3METTEepi, OPTYpii eHep
cajachlHa aT CalbICYBI, OdMaJap XKaszybl,
NpO3aHBlH  JlaMyblHa  KOCKaH  YyJeci,
JpaMaTyprHsiChl, aybl3 9/1eOueTi yiriiepin
JKMHAIL, JKapusuIal, 3epTTeyi KaMThUIFaH.
OKy HOTH:KeCi:

Lmmsic XKancyripos mypamapsi Gineri,
aKBIHHBIH IIBIFapMaapblH Tallai bl

- IOBIFapManapblH HICSUTBIK-KOPKeMIITiH
aHBIKTANIbI;

- LOKaHCyripoBTiH o1e0M MypachIHBIH
JlapaJbIFbIH TYCIHE anajpl.
Kaabinracarsin Ky3bipertep: Liusic
JKanCyripoB mIBIFapManapbIHbIH Ka3aK
ome0u TUTIH JaMBITYIaFbl MaHBI3IBUTBIFBIH
TYCIHYIi; 3UATKEPIIK-IIBIFApMAIIBIIBIK
olinay maFabUIAPbIH, YITTHIK-PYXaHH Mypa
KYHIBUIBIKTAPBIH Oaranaii Oirymi
KaJIBINITACTHIPAIbI.

BCECTOPOHHET0 U3Y4EHUs IPOU3BEACHUN
Unwsaca XKancyryposa.

Kparkoe onucanue:

B m3yuenme kypca Bxomut: Ouorpadus
N.)XKancyrypoBa, mnepBbl€ UCCIETOBaHUS
Ha IYyTH H3YYCHHS HCKyCcCTBa CIIOBa,

oOmecTBeHHass W TOCYJapCTBEHHAs
JIESITENIBHOCTh, €0 MECTO B Pa3lIMYHBIX
o0nacTsx HCKYCCTBa, Ka3axCKoH
JUTEpaTypOBEIIECKOI Hayke,
HEOIIEHUMBIH BKJIaag B (OpPMHUpOBaHHE
XYH0KEeCTBEHHBIX MPUHIUIIOB
JIUTEpaTyphl, HallUCaHUE TOAM, BKIaja B
pas3BHTHE TpO36I, JpaMaTypruy,
pa3BUTHE Ka3aXxCKOTO JINTEPATYypPHOTO
S3bIKA.

Pe3yabraTt 00yuenus:

- 3HaeT JIUTEpaTypHOE
Hacnenue M.JKancyryposa;

- aHaATU3UpyeT
MPOU3BEACHHS M03TA;

- oIpenenseT HaenHo-
XYZAOKECTBEHHBIC 0COOEHHOCTH
MPOM3BEACHHH.

- MOHUMAET
WHIBHIYaJIbHOCTh JTUTEPaTypHOTO

Hacnenus M. )Kancyryposa.
®opMupyeMble KOMIETEeHIHM:
dopMUpyeT TOHUMaHUEe 3HAUUMOCTH
npoussenenuii Unesca Xancyryposa B
Pa3BUTHH Ka3aXCKOTO JINTEPaTypPHOTO
SI3BIKA; HABBIKM MHTEIICKTYaJIbHO-
TBOPYECKOT'O MBIIIJICHHUS, CIOCOOHOCTh
JIOPOXKHTB LIECHHOCTSIMU HAallUOHAJIBHO-
JIyXOBHOTO Hacleaus

study of the works of Ilyas
Zhansugurov.

Brief description:  The course
includes: I.Zhansugurov's

biography, first studies on the way
to study the word art, public and
state activities, his place in various
fields of art, Kazakh literary
scholarship, an invaluable
contribution to the formation of
artistic principles of our literature,
writing poems, contribution to the
development of prose , drama, the
development of the Kazakh literary
language.
Learning outcome:

- knows the
heritage of I. Zhansugurov;

- analyzes the works of

literary

the poet;

- defines the ideological
and artistic features of the work.

- understands  the

individuality of the literary heritage
of 1. Zhansugurov.
Formed competencies: Forms an
understanding of the importance of
the works of llyas Zhansugurov in
the development of the Kazakh
literary  language;  skills  of
intellectual and creative thinking,
the ability to cherish the values of
national and spiritual heritage.

Moayab koasr: OI'-1

Moayab araybl: OJICYMETTIK-
TYMaHHUTapIIbIK

IIon arayel: KapXbUIBIK CayaTTBUIBIK
Heri3aepi

IIpepexBusurTep:

IMocrpexBuznTTep: KapxbiHbl Oackapy
Makcarpl:  kannsl  ()YHKIHMOHAJJIBIK
SKOHOMHKAIIBIK, JKOHE Kap KBIIBIK
CayaTTBUIBIKTHI KaJIBIITaCTBIPY,

NPaKTHKAJIbIK Moceseiepli Menly YIIiH
9KOHOMUKAJIBIK KoHE Kap KbUIBIK
ecenTeyNepAiH icTepi MEH KypaigapbiH

MEHTepy.
Kpickama cunarrama:

«KapKbUIBIK ~ cayaTTBUIBIK ~ HETi3Iepi»
KypChI KEKe Kap KbIHBI Oackapy

caylachlHAa OiTiM MEH JarApuIapisl alyFra
OarprtTanran. CoHpaii-ak, Kypc asChIHIA
OimiM amymbuIap KapXKbl CalaChIHIAFbI
OapnbplKk  Kypammapabl  ic  JKy3iHOe
KOJJIaHyFa, KMHAKTApIbl CaKTayra )KOHE
ke0Oeiiryre, OroJuKeTTI cayaTTbl
JKOCTIapilayFa,  KapKbUIBIK — aKHapaTThl
TalnjayFra JKOHE HMHBECTHLHUSUIBIK
CTpaTerusiHbl TaHAAy YVINIH KapXKbUIBIK
eHimziepre OarqapiiaHyra yipeHeni.
OKBITY HITHXKeJIepi:

Koa moayns: CI'-1

HazBanmue MOIYJIfA: ConuanbHo-
T'yMaHUTapHbBIA

Ha3zBanme  aucuumiauHbl:  OCHOBEI
(hMHAHCOBOH IPaMOTHOCTHU
IlpepexBusuTTeEp:
IMocTpexkBU3UTTEP: VYnpasneHue
(huHAHCAMHU

Heab: dopmupoBaHue obmei
(hyHKIMOHATBPHON  SKOHOMHYECKOW U

(hMHAHCOBOM IPaMOTHOCTH,

OBJIQICHUEC METOJaMU M UWHCTPYMCHTAMHU
9KOHOMHYECKUX u (hUHAHCOBBIX
pacueToB IS pPEHICHUS MPAKTHYSCKUX
3ajay.

Onucanne TACHHILTAHBI.

Kypce «OCHOBBHI (rHAHCOBOM
IPaMOTHOCTHY HAIlpPaBJICH Ha MOJYYCHUE
3HAHUH HaBBIKOB B obnactu
YHpaBJIC€HUA JIMYHBIMU q)I/IHchaMI/I.
Taxke B pamkax Kypca oOydaroniuecs

Hay4daTbCA HUCIIOJIB30BAThH Ha
MPaKTHUKE BCEBO3MOKHBIC
HHCTPYMEHTBI B OO0JIACTH (DMHAHCOB,
COXpaHSATh u MPUYMHOXKATh
HAKOIUJICHUS, TPAMOTHO  IUIAHUPOBATh
OroKeT, HAYYaThCs AHAIM3HPOBATH
(hrHAHCOBYIO MH(HOPMAIIHIO u

Code of module: SH-1
Name of module:
humanitarian

Name of discipline: Fundamentals
of Financial Literacy
Prerequisites:

Social and

Postrequisites: Financial
management
Purpose: Formation of general

functional economic and financial
literacy, mastering methods and
tools of economic and financial
calculations to solve practical
problems.

Description of the discipline.

The course «Fundamentals of
Financial Literacy» is aimed at
gaining knowledge and skills in the
field of  personal  finance
management. Also, as part of the
course, students will learn how to
use in practice all kinds of tools in
the field of finance, save and
increase savings, plan a budget
competently, learn how to analyze
financial information and navigate
financial products to choose an
adequate investment strategy.




Binyi Kepek: MIOHHIH 0apIIbIK
OemimaepiHiH HeTi3ri TEOPHSLITBIK
epexenepi MeH HeTi3Ti
TYKBIPbIMIaMaIapblH, 9KOHOMHUKAHBIH
namy OarbITTaphIH; KapKbUTBIK
CayaTTBUIBIKTBIH ~ HETi3ri  MocenelepiH
TYCiHy, OJapAbIH OPTYPIUITiH KoHE

KOFamJa OOJBIN KaTKaH IpOLecTepMEH
OaiinaHbICHIH Kepy; KapKbUITBIK
cayaTTBUIBIK MOJICHHMETI Typajbl TyTac
TYCiHIKKe He 6oiy.

IcTeli any kepek: ©3iHIH KociOM KoHE
YHBIMAACTBIPYLIBLIBIK-ICYMETTIK
KBI3METIHIE KapKBUIBIK Talay OMiCTEepiH

Komana OuTy, HaKkTBl KaFrmgaiimapabl
Tangay Ke3iHAe KapXKBUIBIK CHITATTaFbI
npoOJeManapabl  aHBIKTall Oy, Keke
TYJIFaiapra KaTBICTHI KapIKbI
HapBIFBIHAAFBI AMAsAKTBIK Oenrinepin
aHbIKTal Oy,

MeHnrepyi Kepek: KapKbUIbIK
Oamamanappl  calbICTBIpMAJbl  Tanaay
HeTi3iHe meniM KaObuaay IaFabliapbiH
KaJbINTACTHIPYIBI,  JKEKe  OMOKETTIH

Oomamak Kipictepi MeH IIBIFBICTAPBIH
JKocmapiay >xoHe 0oJpKaybl, OaHKTepMEH,

3eHHeTaKbl KOpJapbIMeH, CaJIBIK
OpTraHIapbIMEH, CaKTaH/BIPY
KOMITaHUSUTApBIMEH KHHAKTAPIBI
KaJIBINITACTBIPY/IBI, HECHE aiy, CalblK

TeJIey, KeKe )KOHE MYJIKTIK ToyeKeJaep.i
CaKTaHJBIPY XKoHE T. 0. MpoIleciHae o3apa
IC-KUMBLT HETI3JIepiH 3epAeCyi.
KaabinracaTbIH Ky3bIperTep:
Kpi3merTin apTypii cayanapbIHia
Kap>KbUIBIK CayaTTBUIBIK Heri3AepiH
naiianany kKaoineTine ue 0omy.

OpPUEHTUPOBATHCS B (puHAHCOBBIX
IpOAyKTaxX [uii BBIOOpa axeKkBaTHON
WHBECTUIIMOHHON CTPATETHH.

Pe3ysabTaThl 00yUeHuUs:

3HATh: OCHOBHBIC TEOpETUYECKUE
HOJIOKEHHS M KIIOYEBBIE KOHICHIUH
BCEX pasnenos JCLUIIIMHBI,
HanpaBJeHUs] Pa3BUTHA  SKOHOMMKH;
MOHUMATh OCHOBHBIE npo0JIeMbl
(MHAHCOBOM T'PaMOTHOCTH, BHIETh HX
MHOrooOpa3ue ¥  B3aHUMOCBS3b  C

mpoleccamu, MPOUCXOAIAMU B
00I11eCTBE; NMETH LIEJIOCTHOE
MPE/ICTaBICHUE O KyIbType (DUHAHCOBOU
TPaMOTHOCTH.

YMerb: UCIIONB30BaTh METOBI
(unaHCOBOTO aHaau3a B CBOEH

npodeccHoHaNIPHON U OpPTaHU3ALMOHHO-
COLIMAIIBHONW JAEATEIEHOCTH, BBISBIATH
npoOJiemMbl (pUHAHCOBOTO XapakTepa Mpu
aHallu3e KOHKPETHBIX CUTyalluid, yMeThb
BBISBIIATh NPU3HAKU MOIIEHHHYECTBA Ha

(DMHAHCOBOM pBIHKC B  OTHOIICHUHU
(hU3UIECKUX JIHII.
Baagers: popMupoBaHieM HAaBBIKOB

NPUHATHS ~ peIIeHHHA  Ha  OCHOBE
CPaBHHUTEIHHOTO aHamm3a (PUHAHCOBBIX
aNbTEePHATHB, TUTAHUPOBAHHUS u
MIPOTHO3MPOBAHUS OYAYIIHX JOXOIOB U
pacxojoB JIUYHOTO OropKera,
W3YYeHHEM OCHOB B3aUMOJICHCTBUS C
0aHKamMu, TEHCUOHHBIMH  (HOHAAMH,
HAJIOTOBBIMH ~ OpraHaMH, CTPaxOBBIMHU
KOMITaHUSIMHE B IIpoIiecce (POPMHUPOBAHUS
HAaKOIUIGHUW, TIONyYeHUS  KPEIUTOB,
VIUIATBl HAJIOTOB, CTPAXOBaHUS JIMIHBIX
U IMYIIECTBCHHBIX PUCKOB U JIp.
®opmMupyeMble KOMIETEHIHM:
BiageTsh cmocoOHOCTHIO HCITOIB30BATh
OCHOBBI (DPHHAHCOBOW I'PaMOTHOCTH B
pa3IMYHbIX cepax AesTeIbHOCTH.

Learningoutcomes:

Has to know: the main theoretical
positions and key concepts of all
sections of the  discipling,
directions of economic
development; to understand the
main problems of financial literacy,
to see their diversity and
interrelation with the processes
taking place in society; to have a
holistic understanding of the
culture of financial literacy.

Be able to: use financial analysis
methods in their professional and
organizational and social activities,
identify financial problems when
analyzing specific situations, be
able to identify signs of fraud in the

financial market in relation to
individuals.

Possess: formation of decision-
making  skills based on a

comparative analysis of financial
alternatives, planning and
forecasting future income and
expenses of the personal budget,
studying the basics of interaction
with banks, pension funds, tax
authorities, insurance companies in
the process of forming savings,

obtaining loans, paying taxes,
insuring personal and property
risks, etc.

Formed competencies: Possess
the ability to use the basics of
financial literacy in various fields
of activity.

Monayas xkoasi: KbC-4
Moaynas  araybl:
OeICeHUTIK CBIHBIOBI
IIon arayei: BAK xoHe
capanTay
IIpepexkBusuTTEp: -
IMocTpexBu3uTTEP: -
Makcarpl: bimiMm  anymsmiapaa  Meaua
KyHenepli  KaJbIITaCTBIPYIBIH — QIEMIIK
ypaictepi MeH KaFujarTapel  Typajlbl
TYCIHIK KaJIBIIITACTBIPY; OPTYpPJ Meaua
apHaJap/bIH (dyHKIMsIIapBI MeH
QIIeyMETTIK MIHICTTEPiH KapacThIPy;
aJFalKpUIapaaH BAK JKYHECiHIH
SBOJIIOIMSICH] Typaltbl TYCiHIK Oepy Kasipri
3aMaHFBl NEKTPOHABIK KoHe MHTepHeT-
BAK-xa netiinri 6acma 6acbUTbIMIaphI
Kpickama cumarramachl: Korammen
OaiinaHpIc >kacay/blH 3aMaHayd SJicTepiH
KOJIIaHa OTBIPBII, aKmapaT KypangapblHia
aKmapaTTap MEH JCpPeKTepAl OHICYIiH

KommyHuKaTHBTI-

aKmaparThl

Koa moxyns: KAK-4

Haszpanue moayns: KoMMyHUKaTHUBHO-
AaKTHUBHBIN KJ1acc

Ha3Banue JAMCHMIUINHBI:
MHGOPMAIMOHHBIA aHATIN3
IpepekBU3NTHI: -
IHocTpexkBU3UTHI: -

Heas: ChopMupoBaTh Y 00YYIAFOLIIXCS
MPE/ICTaBICHNUE O MUPOBBIX TEHJCHIUIX
" NPUHIUIIAX (dopmupoBaHus
MEIMacuCTeM; PaCCMOTPETh (YHKIUU U
COLMAJIbHBIC 3aJaull Pa3IM4YHbIX Meaua-
KaHaJIOoB,;

JaTh TPEACTaBICHHE 00 DBOJIOIHU
cucteMsl CMU 0T mepBBIX NEYaTHBIX
W3JaHUH 10 COBPEMEHHBIX IEKTPOHHBIX
n Uatepuer-CMU

KpaTkoe onucanue:

JucuMIuinHa OXBaThIBa€T MEXaHU3MBbI
npodeccHOHANBHOH ~ KOMIETEHTHOCTH
npu 00paboTke WHPOPMALUMU U AAHHBIX

CMU wun

Code of module: CAC-4

Name of module:
Communicatively active class
Name of discipline: Media and
Information analysis

Prerequisites: -

Postrequisites: -

Purpose: To form students'
understanding of global trends and
principles of media system
formation; to consider the functions
and social tasks of various media
channels;

to give an idea of the evolution of
the media system from the first
printed publications to modern
electronic and online media

Brief description: The discipline
covers the  mechanisms  of
professional competence in the
processing of information and data




KoCciOM KY3BIPETTUIIK TETIKTEepiH Oijeni.
AMIBIK JXKOHE JKACBIPBIH aKIapaTTapIbIH
IIGIHAWBIIBIFBIH  AHBIKTAIN, IIKIp aiTyFa,
Ka3yra naraputaHanel. @oTto nmepexrepmi
CaJIBICTBIPA TaJ/Iay, KOPBITHIHABI IIBIFapy,
ImIenriMai mikip OUIAipy epeKmIemiKTepiH
MeHTepesi.

OKbITY HITH:IKeJIepi:
AKnaparThIK-KOMMYHHKALMSUTBIK
TEXHOJIOTHSUIAP/ABIH  SPTYpJli  TYpJiepiH
naiaanany, UHTEpHET-pecypcTap,
aKnaparThl i31ey, cakTay, oHIey, KOpray
JKOHE TapaTy JKeHIHJeri OYITTBI IKoHe
MOOMIIBAI CepBUCTEpAE JKYMBIC JKacai
ay, xemigeri PR xone SMM Teriktepin
MEHTepY, TYIFaapalblK, MoICHHETAPAIBIK
JKOHE  OHIPICTIK  (KOciNTiK)  KapbIM-
KaThIHAC MIHIETTEpiH MICNIy VIIiH Ka3ak,
OpBIC JKOHE IIET TUTAEPIH/IE aybI3IIa KoHe
»a30ama HpIcaHaa OalaHBIC OpHATY.
Korammen OaiiyiaHbIC HETi3AepiH MEHIepe
OTBIPHIN, JXKapHama jacay MEH KOraMmra
BIKITAJ €Ty  TOCUIAepiH  MEHrepy,
KOMMYHUKAIUsI MEH OaiillaHbICKa TYCY/IIH
TEOPISUTBIK HETi3/IepiH, OMiCTepiH, Macc-
Menua MeH OeliHenmepmiH  IU3aifHIIK
epeKIIeNiKTepiH  3aMaHayd  TYpFbIAa
MeHTepin, MiHgeTTepai opsiHmayra BAK
apKBUIBI  IOBIFYIOBIH  OiC-TOCUTAEpiHIH
JKYHECiH MeHrepy, MeImacayaTr HeTi3iH
61y, PR skaHpiapbiH Tanaan ary.

KaabinracaTsId Ky3bIperTep:

- BAK HeMece backa  Mmemua
pENaKUMSICHIHBIH  TaJalTapblH  ecKepe
OTBIPBIIN, KYPHAJIHUCTIK MOTiHII (Hemece)
OHIMJII JKapHusTayFa TalbIHIBIK.

- JKypHanucrrka canachlHIAFbI XKeKe JKoHe
(HeMece) YOKBIMABIK KOOaHBI iCKE achIpy
IICHOEpiHAe IIBIFApPMAIIBUIBIK [ICIIiMICD
YCBIHY.

- JKypHanucrrka cajgachlH/IaFbl XKeKe KIHE
(Hemece) YXKBIMABIK JKOOaMEH JKYMBIC
icTey Ke3iHIe KOWBUIFaH MiHIETTep/i
HIelry.

- O3 exineTTiri meHOepiHIe KypPHAIUCTIK
KOOAHBI ICKE achIPy KOHE HOTHIKETe
JKayarTsl 00JIazpl.

B CMMH, wucnoms3ys COBpPEMEHHbIE
METOIBI CBsi3ell C OOIIECTBEHHOCTHIO.
CryzneHTsl CMOTYT OTIPEAETATh

MOJJIMHHOCTh OTKPBITOMW M CEKPETHOM
nHpopManmy,  KOMMEHTHPOBaTb  H
ICaTh, Y3HAIOT 0COOCHHOCTH
CPaBHHUTEIBHOTO aHain3a (POTONAHHBIX,
JIeTIaHus! BEIBOJIOB, BBIPAXKEHUSI MHEHUI.
Pe3yabTaTsl 00yueHus:

Omnpenensitb pa3nu4yHble  BUJBI
MH(OPMaMOHHO-KOMMYHUKAIIHOHHBIX

TEXHOJIOTHH,  yMeTh  paboTath B
00JIauHBIX M MOOWJIBHBIX CEpBHCaxX IO
MIOWCKY, XpaHEHUIo, o0paboTKe, 3amuTe
W pacmpocTpaHeHHI0O  HH(opMmanuwm,
HMHTEPHET-PECYpPCOB, BIAICTh
MmexanmsmMamMu PR mw SMM B cern,
yCTaHaBIMBaTh OOIICHWE B YCTHOH H
MICBMEHHOH (opME Ha Ka3axCKoM,
PYCCKOM MW HHOCTPAHHBIX SA3bIKaAX JIsA
peuicHus 3aga4 MCXJIIMYHOCTHOTI'O,
MEXKYJIBTYPHOIO U IIPOU3BOJCTBEHHOIO
(npodeccuoHaIbHOT0) OOIIECHHS.

Bnanets OCHOBaMHU cBsi3el c
0O0IIIeCTBEHHOCTEIO, criocobamu
pEeKIIaMBI U BO3ACUCTBUS Ha 0OIIECTBO, U
TEOPETHICCKIMH OCHOBaMH, METOJaMH
KOMMYHUKAIIHH, COBpPEMCHHBIMA
cnenuukaMu  Ou3aifHA ~Macc-Meama,
CHUCTEMOW METOJIOB M IPHEMOB BBHIXOJa
yepe3 CMU Ha BeIMONHEHHWE 3ajad,
3HaTh  OCHOBBI  MEAMArpaMOTHOCTH,
yMeHue aHanu3uposats PR xaHpBbL.
@opmMupyeMble KOMNIETeHIMM:
-I'otoBHOCTB K myONIUKauu
JKYPHATUCTCKAN TEKCT (W) MPOAYKT C
ydaetoM TpeboBaHmid pemakimn CMU
WA IPYTOTO MeIua.

-Ilpemmarate TBOpYECKHE pCIICHHUS B
paMKax peanu3alui HHAUBHIYAIBHOTO U
(W1M) KOJNJIEKTUBHOTO TpoekTa B chepe
KYPHAITHCTHKH.

-Pemare mocTaBieHHBIE 3aJaud  MIPH
pabore Hax WHAWBUAYAIBbHBIM W (WIIH)
KOJUIGKTMBHBIM ~TIPOEKTOM B  cdepe
KYPHAITHCTUKH.

-PeanuzoBath JXypHalIUCTCKUI MPOEKT B
paMKax CBOMX IIOJHOMOYMM U Hecer
OTBETCTBEHHOCTb 32 Pe3yJbTar.

in the media, using modern
methods of public relations.
Students will be able to determine
the authenticity of open and secret
information, comment and write,
learn the features of comparative
analysis of photo data, drawing
conclusions, expressing opinions.
Learning outcomes: Use of
various types of Information and
communication technologies.
Ability to work in cloud and
mobile  services for internet
resources, search, storage,
processing, protection and
dissemination  of information.
Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in
oral and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,
intercultural and industrial
(professional) communication.
Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres.

Formed competencies:

-Readiness to publish a journalistic
text (or) product, taking into
account the requirements of the
editorial office of the media or
other media.

-To offer creative solutions within
the framework of the
implementation of an individual
and (or) collective project in the
field of journalism.

-To solve the assigned tasks when
working on an individual and (or)
collective project in the field of
journalism.

-To implement a journalistic
project within its authority and is
responsible for the result.

Moayab koabi: KbC-4
Moayas  araybl:
OCJICEH/ITIK ChIHBIOBI
ITon aTaybl: AKIaparThl 3epTTEYIiH
TEOPHUSCHI MEH dJIiCTEMEC:
IIpepexBusurTep: -

IMocTpexBu3uTTEP: -

Makcarpl:  biniM anymeuiapna Meaua

KommyHuKaTHBTI-

Koa moayns: KAK-4

Haszpanue moayns: KoMMyHMKaTHUBHO-
AKTHUBHBIN Kiacc

Haszpanume pmucumnimubl: Teopus u
METOBI HCCIIEOBAHUS HH(OPMAIHH
IIpepexBHU3UTHI: -

IHocTpexkBU3UTHI: -

Hean: ChopmupoBats y 00yYarOmIXCs

Code of module: CAC-4

Name of module:
Communicatively active class
Name of discipline: Theory and
Methods of Information research
Prerequisites: -

Postrequisites: -

Purpose: To form students'




JKyHenepli  KaJlbINTacTBIPYIbIH — QIEMIIK
ypHaicTepi MEH KaFuaaTrTapbl  TypaJibl
TYCiHIK KaJNbIITACTBIPY; OPTYpdl Menna
apHaNapIbIH GyHKUMAIapHI MEH
QIIEyMETTIK MIHICTTEPiH KapacThIPy;
aNFaKpUIapaanH BAK KYHECiHIH
SBOIIOIIACH] Typalbl TYCiHIK Oepy Kazipri
3aMaHFbl JJEKTPOHABIK koHe HHTepHeT-
BAK-ka neiiinri 6acma 6achUIBIMIAPHI
Kpickama  cumatramacel:  AKnapar
JKMHAY, OHJeY, 3epTTey JKYprizy, a3y
MpoLECTEepiH MYKHAT OpBIHAAY oicTepi
MEH TXipOueciH MeHrepeni. AKnaparThly
IIBIHAHBUIBIFBEIH ~ TEKCepyle  3epTTey
KYPris3y MeH KOpBITBIHABI INBIFApyFa
yiipeneni. Typnmi akmapaT Ke3aepiHeH
aNbIHFAH ~ aKMapaTTblH  INBIHAHBUIBIFBIH
3ePTTEYAiH TCOPUSIIBIK JKOHE 9[ICHAMAIIBIK
HETI3JIepiH MEHTepe/I. OJIEYMETTIK
JKEJIJIepACH alblHFaH akmapartap MeH
MaHBI3]IbI aKnaparrapasl JKUHAYa
€CKepeTiH HETi3r1 omicteMenep/Ii
KOJIZIaHyFa KaOueTTi 6onaspl. DakTUeKUHT
ozicTeMenepi  apKbUIBl  aKnaparTapibl
3epTTeyIiH TEOPHSITBIK HETI3MIepiH
MeHrepeli, akKmapTThl aHBIKTall Oimyre
MalIbIKTaHa/Ibl.

OKBITY HITH:KeJIepi:
VHHOBaUUIBIK-0eIceH I a3aMaTThIK
ycraHeIMBIH Oinmipy, BAK-Ta xorammbix
MaHBbI3bl 6ap KyOBLTBICTap MEH
npoIecTepi TYCiHY TociiaepiH Oaranay
JKOHE CHIATTay, JKaHAJIBIKTap MEH Oacka
Ja  KYKaTTap/blH  JIYPBICTBIFBI  MeEH
AIIBIKTBIFBIH ~ TEKCEpy, aKmapT  IMeH
JIEPEKTiH IYPBICTBIFBIH TEKCEPY SiCTEpiH
MEHrepy, >X00aHBIH OH3HEC J>KOCHApBIH
Kypa aly.

KociOn KpI3MeTTET1 CaHbIK MOAECHHUET TIEH
KYKBIKTBIK MOJICHHETTIH HeTi3nepiH Oiie
OTBIPHII, Kasipri aKnapaTTapaarsl
JIepeKTep MeH JoHleKTeMenep  JypbIc
Tanaai Oifdy, UMUK KaJIBINTACTBIPY YILIIH
opinTecTepMeH Kocibm OaifaHbIC OpHATY

omicTepiH, KOoFamja JKaFeIMIbI  OeifHe
KaJBINTACTRIPYABIH  TOCLIAEpiH Oiy,
aKmapaTThl 3CPTTEYAIH TEOPHUSACHI MCH

onmicremeciH MeHrepy, PR camaceiHaa

KOHTEHT JaiiblHal amy.

Kanesmmracatein  KyseiperTep: - BAK
HeMece 0Oacka Meana peNaKIHsICBIHBIH
TaJanTapbiH eckepe OTBIPBIIL,
KYPHAIHCTIK MOTiHAI (Hemece) OHIMII
XKapuslayra JaibIHIBIK.

- )KypHaynmcTrKa canachIHIAFHI XKeKe JKOHEe
(Hemece) YKBIMIBIK >KOOAHBI iCKe achlpy
meHOepiHAe MBIFApMaIIbIIBIK MIETiMaep
YCBIHY.

- JKypHanucruka canachlHIAFbI XKeEKe JKIHE
(HemMece) YXKBIMIBIK KOOAMEH IKYMBIC
iCTey Ke3iHJe KOWBLIFaH MIHACTTEePi
HIenty.

IpPEeJCTAaBICHUE O MHUPOBBIX TE€HICHIMAX
" MPUHOUIAX (hopmupoBaHU
MEINACUCTEM; PACCMOTPETh (PYHKIHU U
COILIMAIBbHBIC 3aJadll Pa3IHIHBIX Mexua-
KaHaJIOB,;

JaTh TIPEACTaBICHHE 00 3BOJIIOIHMH
cucteMsl CMU 0T mepBBIX NEYaTHBIX
U3JaHUN JO COBPEMEHHBIX 3JIEKTPOHHBIX
u Nnrepuer-CMU

Kparkoe onucanme: Jlucuuruinna
OXBaTBIBAET METOZBI u OIIBIT
TIIATEILHOTO cbopa, 00paboTKH,

NPOBEJICHUST MCCIICAOBaHU, IMPOIECCOB
nucbMa. CTYZISHT YYHUTCS HPOBOIHTD
UCCIICIOBAHUSI WM JeNaTh BBIBOABI HPH
npoBepke  umHpopmarmu.  OcBaumBaeT
TCOPETUYECKUE W  METOHOJIOTHYCSCKUE
OCHOBBI ~ WM3YYCHHS  JOCTOBEPHOCTH
uH(pOpMALHH, HOJTyYeHHOH u3
Ppas3IUYHbBIX UCTOYHHUKOB.CMOKET
NPUMEHUTH OCHOBHBIE PHEMBI, KOTOPbIE
YUHUTBIBAIOTCS IIpU cOope nHpopManuu u
BOXHOH WH(OPMALMK M3 COLMAIBHBIX
cereid. M3yuaer TeopeTnyeckue OCHOBBI
UCCIIeIOBaHUS HHPOPMALIMHU C TOMOIIBIO

METOJIOB TPOBEPKH (HAKTOB, YUUTCA
OTIPEETATh HH(POPMALIHIO.
Pe3yabTaThl 00yyeHus:
Omnpenensts pasIuYHBIe  BHABI

HHPOPMAINOHHO-KOMMYHHKAIIHOHHBIX
TEeXHOJIOTHH,  yMeTb  paboTaTh B
00NauHbIX ¥ MOOWJIBHBIX CEPBHCAX IO
MIONCKY, XpaHEeHUIo, oO6paboTKe, 3amuTe
W pacmpocTpaHeHH0  HH(GOpPMAIIHH,
HHTEPHET-PECYPCOB, BIIAJIETh
Mexanu3zmamu PR u SMM B cetn,
yCTaHaBIMBaTh OOIICHHE B YCTHOH W
MUCBEMEHHOH QopMe Ha Ka3axCKOM,
PYCCKOM W WHOCTPAHHBIX SI3BIKAX LIS
pemieHHs  3aJad  MEXIJIMYHOCTHOTO,
MEXKYJIBTYPHOTO U TPOU3BOJACTBEHHOTO
(mpodeccroHaNBEHOT0) OOIICHHUS.

Bblpakath  aKTHBHYIO  TPaXKIaHCKYIO
TIO3UIIHMIO, OLICHUBATH u OIIMUCBIBATH
CIOCOOBI  OCMBICJIEHHSI  OOIIECTBEHHO

3HAYNMBIX SBICHHH W TIPOIECCOB B
CMHU, BnaseTe METOJAMH TIPOBEPKH
JIOCTOBEPHOCTH MH(POPMAIMU M JIaHHBIX,
YMETb COCTaBIATH OM3HEC-TIIAH IIPOEKTA.
®opmupyeMble  KOMIICTCHIUH: -
I'oToBHOCTB K MyOJIMKaLH
JKYPHATUCTCKUH TEKCT (MJIM) MPOIYKT C
ydaetoM TpeboBaHmii penmakipmn CMU
WIIH APYTOTO Meua.

-IIpeqyiarate TBOpYECKME DEIICHUS B
paMKax peanu3aniui HHANBHIYAIbHOTO 1
(W1M) KOJJIEKTHBHOTO TpoeKkTa B chepe
KYPHAJIUCTUKH.

-Pemiate mocTtaBieHHbIE 3ajaud  [IpU
pabore Haj WHIMBHUAYaAIbHBIM W (WIIN)
KOJUICKTHBHBIM ~ IIPOEKTOM B  cdepe
JKYPHATUCTUKU.

-Peann3oBaTh XKypHAJIUCTCKHI NMPOEKT B

understanding of global trends and
principles of media system
formation; to consider the functions
and social tasks of various media
channels;

to give an idea of the evolution of
the media system from the first
printed publications to modern
electronic and online media

Brief description: The discipline
covers methods and experience of
thorough collection, processing,
research, writing processes. The
student learns to conduct research
and draw conclusions when
checking information. Masters the
theoretical and methodological
foundations of studying the
reliability of information obtained
from various sources.Will be able
to apply the basic techniques that
are taken into account when
collecting information and
important information from social
networks. Studies the theoretical

foundations of information
research  using  fact-checking
methods, learns to identify
information.

Learning outcomes: ldentify

various types of information and
communication technologies, be
able to work in cloud and mobile
services for the search, storage,
processing, protection and
dissemination  of  information,
Internet resources, possess PR and
SMM mechanisms on the network,
establish communication orally and
in writing in Kazakh, Russian and

foreign  languages to  solve
interpersonal, intercultural and
industrial (professional)

communication.

Express an active civic position,
evaluate and describe ways of
understanding socially significant
phenomena and processes in the
media, possess methods of
verifying  the  reliability  of
information and data, be able to
draw up a business plan for a
project.

Formed competencies: -
Readiness to publish a journalistic
text (or) product, taking into
account the requirements of the
editorial office of the media or
other media.

-To offer creative solutions within
the framework of the
implementation of an individual
and (or) collective project in the




- ©3 eKUIETTIrl meHOepiHae KypHAINUCTIK
’K0OaHBI iCKe achlpy JKOHE HOTHIKETe
JKayanThl 00Jaibl.

paMKax CBOUX MOJIHOMOYHMM M HECET
OTBETCTBCHHOCTH 3a PE3YJIbTAT.

field of journalism.

-To solve the assigned tasks when
working on an individual and (or)
collective project in the field of
journalism.

-To implement a journalistic
project within its authority and is
responsible for the result.

Monyab koawi: KbH-3
Monyas arayel: Korammen OaiinaHbic

HeTi3nepi

IMon arayei: KorammeHn OaiiaHbicKa
Kipicme

IIpepexBusurTeEp:

IMocTpexBu3uTTeEp: Kapnama MEH
KOFaMMeEH OaiiaHbIC TapuXbl

Makcarsl: CTYACHTTCPHIH Kazipri
KOFaMJIaFbl KOHE HapBIKTHIK
9KOHOMUKAJaFbl ~KOFaMMEH  OalIaHbIC
pemi, kacim, Ou3Hec cajacel periHgeri C-
HBIH  KQJIBITACYbl MEH  JIaMYBIHBIH

MaHBI3JIbl Ke3€H/IePi, OHBIH (YHKIHSIAPHI,
9/icTepi MEH HEri3ri KbI3MET OarbITTapsbl
TYypaJjbl HETIi3r1 uaesnapabl urepyi.
Kpickama cunarramacsl:

Kazipri 3amarel KoramMMeH OaifmaHbIC
HETI3MEpiHIH KaJbIITaCybl MEH IaMy
Ke3eHIepiH Kapactelpanpl. KorammeH
OaliTaHBICTBIH HETI3ri JKy#enepi MeH
3epTTeylIi FalbIMIapABIH Ke3KapacTapblH
TYCiHE  amajpl. Bimimrep ~ maGnmk
PHICHIITH3IIH MOHIH, MarbIHACHIH,
KOFaMJIaFbl POJIIH JKOHE Kas3ipri 3aMaHFbI
azamMaTThlK Koramjaarbl PR-mpiH — nmamy
epEeKIIeTIKTEPiH yiipeHeni. Koram
JaMybIHJarbl ~ KOFaMMeH  OaiijaHbicKa
CypaHbIC cebenTepi MeH aHa OaillaHbICKa
JeTeH Jaripuiap MeH MYMKIHIIKTepIi
urepim, kociOm  mebepiik  Herizmepi
JKacajabl.

OKBITY HITHKeIepi:

KoramMeH OaifmaHpIC HETi3IEpiH MEHIrepe
OTBIPBIN, JKapHama jacay MEH KOFamfa
BIKITAJ ery Tocinepin MEHTepy,
KOMMYHHKAIMS MCH OallaHbICKa TYCYIiH
TEOPUSIIBIK HETI3JIepiH, omicTepiH, Macc-
Meaua MeH OeWHenepaiH JAu3ailHIiK
epeKIIeNiKTepiH  3aMaHayH  TYPFbIIa
MeEHrepir, MiHaeTTepai opbiHmayra BAK
apKBUIBI  WIBIFYIBIH  QMIC-TOCUIICPIHIH
KYHeciH MeHrepy, MmenuacayarT HeTi3iH
6imy, PR »xanpiapei Tannait amy. Kasipri
3aMaHFbl TEXHOJIOTHSUIBIK TajarTapbl Oap

Oacma 0aCBUTBIMBIHBIH, TeJepaguo
OarmapiaMachIHbIH, MYJIbTUMETUSITBIK
MaTepHajIblH  OHIIPICTIK  TpOoIEeciHe

KaThICy, ©3€KTi mpobjemanapabl Oaranay,
KOFaM/IbIK-CasCH, QIIEYMETTIK-
IKOHOMHKAIIBIK MPOLECTEP/Ii JaMbITY/IaFbl
KaIIBINITACKAH YpHiC HETI3iHIe >XarmaiFra
TYCIHIK 0epy, >KypHAJIMCTIK 3epTTeyli o3
OeriHmie  Ky3ere  acelpy, KOFaMMeH
0aiiIaHBICTHIH TEOPHUSCHI MEH

Kon moxymnsi: OCO-3

Ha3sanue moaynsa: OCHOBBHI cBs3el C
00I11eCTBEHHOCTBIO

Ha3BaHue quCUUNJINHBI:

BBeneHue B cBs3U ¢ 00IIECTBEHHOCTHIO
IIpepexBH3NTHI:

HocTrpexBu3uthbl: Mcropus pexnamsl U
CBsI3eH C 00IIECTBEHHOCTHIO

Heab:  mpuoOpereHWe  CTyACHTaMH
0a30BBIX MIPEACTABICHNN O POJIN CBSI3EH
C OOIIEeCTBEHHOCTHIO B COBPEMEHHOM
oOmecTBe M PHIHOYHOW HKOHOMHKE,
BaXXHEHIIMX JTamax CTAaHOBJICHUS WU
pasButust CO kak npodeccun, oTpaciu
Om3Heca, cc¢ (YHKIUAX, METOAax U
OCHOBHBIX HaIlpaBJICHUAX ACATCIbHOCTH.
Kpartkoe onucanue:

PaccMOTpeHBI 3Tambl CTAaHOBICHHS H
Pa3BUTHS OCHOB COBPEMEHHBIX CBS3Cil C
obmecTBeHHOCThIO. CTYIECHT IOHMMAeT
OCHOBHBIE CHCTEMBI CBsI3eH c
00IIIECTBEHHOCTHIO n B3TJISL B
uccieqoBaTelel, y3HaeT  CYIIHOCTb,
3HauYCHUE, poib cBsA3el c
OOIIIECTBEHHOCTBIO B OOIIECTBE U
0COOEHHOCTH pa3BUTHA PR B
COBPEMEHHOM T'PaXKIaHCKOM OOLIECTBe.
Bynyr H3Yy4YEHBI NIPUYNHBI
BOCTPEOOBaHHOCTH cBsizeit c
00IIIECTBEHHOCTHIO B pa3BUTHH
obmecTBa U MPHOOPETCHUN HAaBBIKOB M
BO3MOXKHOCTEH /JIsI HOBOTO OOIIEHHS U

pa3paboTaHbI OCHOBBI
pogeCcCHOHANTH3MA.

Pe3ysabTaThl 00yUeHuUs:

Brnaners OCHOBaMH CBsI3EH c
00IIIECTBEHHOCTHIO, crocobamu

peKIIaMBbl U BO3JIEHCTBUS HA OOIIECTBO, U
TEOPETUIECKUMH OCHOBaMHU, METOJaMHU
KOMMYHHKAITIH, COBPEMEHHBIMHU
cnenuukaMu  IU3aifHA ~ Macc-Meama,
CUCTEMOH METOJOB M MPHEMOB BBIXOJIA
yepe3 CMU Ha BhIMONHEHHE 3ajad,
3HaTb  OCHOBBI  MEIMAarpamMOTHOCTH,
yMeHHEe aHamusupoBate PR xaHpbL
VYyactBoBaTh B MPOU3BOACTBEHHOM
mporecce MeYaTHOTO W3/IaHMS,
TeJIepaguonpOrpaMMBbl,

MYJIBTUMEAUINHOTO Marepuana c
COBPEMEHHBIMH TEXHOJIOTUYCCKHUMHU
TpeOOBaHUSAMH, OIICHUBATH AKTyaJbHBIC
mpoOJIeMbl, JaBaTh MpPEACTaBICHHE 00
YCIIOBUSIX HA OCHOBE CJIOXHUBIIMXCS
TEH/ICHIMI B Pa3BUTUU OOIICCTBEHHO-
MTOJIMTHYCCKUX, COIMAJIBHO-

Code of module: PRB-3

Name of module: Public relations
basics

Name of discipline:

Introduction to public relations
Prerequisites:

Postrequisites: History of
Advertising and Public Relations
Purpose: students acquire basic
ideas about the role of public
relations in modern society and the
market economy, the most
important stages of the formation
and development of SO as a
profession, business branch, its
functions, methods and main
activities.

Brief description: It examines the
stages of formation and
development of the foundations of
modern public relations. Be able to
understand the basic systems of
public relations and the views of
researchers. The student learns the
essence, meaning, role of public
services in society and features of
the development of PR in modern
civil society. The reasons for the
need for public communication in
the development of society and the

acquisition of skills and
opportunities for new
communication, the basics of

professional skills are developed.
Learning outcomes:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres.  Participation in  the
production process of a printed
publication, a TV and radio
program, and multimedia material
with modern technological
requirements.  Assessment  of
current problems. Explanation of
the situation on the basis of




npakTHKacsiH Oiny. Korammen OaiinaHbic
JIaMyBIHBIH HET13T1 Ke3eHIepiHiH
epeKIIeIniKTepi TypaJbl Oimimmi
UHTETpalUsIay JKOHE KOFaMIBIK-CasiCH
eMipMeH  OailmaHBICTBIPY,  KOFaMMeH
OalIaHBICTBIH HETI3ri CyOBEKT JKOHE
OOBEKTINIepiH, TYpJIepiH, (QYHKIHAIApPHI
MEH TeTIKTEepiH axblpara Oury, Kazak
TUTIHJETI, OPBIC, aFBUIIILIH XOHE Oacka Ja
TiIAEpAeri Ka3ipri KoraMMeH OaiimaHbIC
KBI3METIHIH MOCEIeNepiH TYCIHAIPY.
KanbmmracaTsin Ky3bIpeTTep:

Oacraces KOH(epeHIMsIIapbIH,
Ipe3eHTAlMUIapAbl  YHBIMIACTEIPY JKOHE
OTKI3y JaFAblIapbIH KAIBINTACTHIPAIEL;
-IIpecc-peiu3 jkacay JarablIaphl;

- UnTepHeTTe jX0HE TeneoH Keiepine
[Nnap-xkaMIaHUsIIAP XKYPrizy AaFAbUIapbIH
MEHIepTIeH.

IKOHOMHYECKUX MIPOIIECCOB,
CaMOCTOSITEIEHO OCYIIECTBIIATD
JKYpHAJIMCTCKOE paccielOBaHHe, 3HATh
TEOpUI0 M  TPAKTHKy CBs3ed ¢
00IIECTBEHHOCTEIO. CuHTE3MpOBaThH
MOJIyYCHHBIE 3HAHUSA 00 OCOOCHHOCTAX
OCHOBHBIX JTarioB pa3BUTHA CBS3CH C
OOIIIECTBEHHOCTBIO W OOIIECTBEHHO-
MOJUTAYECCKON  KU3HBIO,  Pa3IUyuaTh
OCHOBHBIC CYOBEKTHI M OOBCKTHI, BHJIBI,
(GYHKIIMM ¥ MEXaHU3MBI CBS3eH C
0O0I11eCTBEHHOCTBIO, Pa3bIACHATH
BOIPOCHI  COBPEMEHHOW CIYXOBI IO
CBA3IM C  OOIIECTBEHHOCTRIO  Ha
Ka3axCKOM, pPYCCKOM, aHTIHIICKOM |
JIPYTUX SI3bIKaX.

dopmupyemMble KOMIIETEHIINH:
dopMupyeT HaBBIKA  OpraHM3alUd U
MIPOBEJICHUS npecc-KoH(epeH i,
MIpEe3eHTAlN;

- HaBBIKM COCTaBJIEHUS NIPECC-PEIIU30B;

- BJIaJiceT HaBbIKaMu npoBejeHus Iluap-
KamraHui B IHTepHeTEe M TeneOHHBIX
CeTAX.

existing trends in the development
of socio-political, socio-economic

processes. independent
implementation of  journalistic
research. Knowledge of the theory

and practice of Public Relations.
Integration of knowledge about the
features of the main stages of the
development of public relations
and its connection with socio-
political life. Ability to distinguish
between the main subjects and
objects, types, functions and
mechanisms of Public Relations.
Explain the problems of modern
public relations activities in
Kazakh, Russian, English and other
languages.

Formed competencies:

develops the skills of organizing
and conducting press conferences,
presentations;

- skills of making press releases;

- has the skills of conducting PR
campaigns on the Internet and
telephone networks.

Monayas koasi: KbH-3
Moayabr ataybl: KorammeH OafimaHbIC

HeTi31epi

IIon aTaysr: KoraMmMmeH OaifiiaHbIC TapUXbI
IIpepexBu3uTTEP: Korammen
OaiinaHpICKa Kipicrie

IMocTpexBU3UTTEP: -

Makcarbl: KOFAaMHBIH TYDJIi cajaiapblHa
KOFaMMeH OaiiIaHbIC JKeHiHIeri Ooamak
MaMaH/1ap/IbIH KYKBIKTBIK KoHE
a/IaMrepUIiTiK MOJICHUETIH KaJBbIITACTBIPY
JKOHE apTTHIPY OOJBIT TaOBLIA B,
Kpickaima cunarramachi:

Binmimrepnep kypc OapbICBIHIA KOFaMMEH
OaiinanHblc Tapuxbl MEH Karap mabIIUK
PHIICHIIIH3 YFBIMBIHBIH MOHIH, MarbIHACHIH,
KOFaMJIarbl POJIiH, OJIEMIIK JKOHE O3BIK

ennmepaeri PR-np61H namy
epeKIIeNiKTepiMEeH  TaHBICHIN,  ©3iHAIK
MaibIM  KaJbIITACThIpanbl.  EnmiMizmeri

mabJvuK PHJISHITH3 JKOHE CascH JKapHama
MOCeJIeNIepiHiH polli Typajbl cabaKkTacThIpa

OTBIPBIIL, KapHaMaJIbIK OWIBIH
ToXipndeciH yipeneni. OnemMiK
JieHreiaeri JKapHaMaHBIH Jamy
epeKIIeNiKTepl MEH JKapHama jkacay
olicTepiH, CUTATEI M€H Oepiny
OaFBITTapHIH, HJIESITBIK HETI3JIepiH,

Typiepi MeH TycTepiH, (opmamapsl MeH
HET13T1 TaHBIM SJIICTEPiH MEHTEpEi.

Oky Hormkeci:  Kazipri  3amaHFbI
TEXHOJIOTHSUIBIK ~Tayjanrtapbl Oap ©Oacma
6aCBUIBIMBIHBIH, Tenepasuo
OarapiaMachIHbIH, MYJIbTUMEIHSIIBIK
MaTepuaiblH  OHJIPICTIK  TpoleciHe
KaTbICy, ©3eKTi mpoObiemanapasl Oaranay,
KOFaM/JIbIK-CasiCH, QJICYMETTIK-

Koa moxyasi: OCO-3

Ha3zpanue mopyuasi: OCHOBBI cBsi3ell C
00IIIeCTBEHHOCTEIO
Ha3zBanue AWCHMIUINHBI
CBsi3ell ¢ OOIIECTBEHHOCTEIO
IIpepexBusurbl: BBencHue B CBs3U C
00IIIeCTBEHHOCTBIO

IMocTpeKBU3UTHI: -

Henbro: paHHOrO Kypca  SBISETCS
(hopmupoBaHUE W TIOBBHIICHNE TIPABOBOM
U HPABCTBEHHOW KyJBTYPHI OYyIyIINX
CICTIHAHICTOB o CBS3SIM c
0OIIIECTBEHHOCTRIO B Pa3IMYHBIX chepax
oO1ecTsa.

Kparkoe omnmcanume: B xoze xypca
CTYHCHTBI O3HAKOMSATCS C HUCTOpUEH
peKIaMBl, a TaKkKe C CYIIHOCTBIO,
3HAYCHUEM, pOJIBIO cBs3ei c
00IIIECTBEHHOCTBIO B o01ecTBe,
ocobenHocTsIMH pazBuTus PR B mmpe u
MEPEIOBBIX CTpaHax, a TaKKe
hopmupyroT cOoOCTBEHHBIE HJeH.
OO0yuaromuiics MOCTUTAET OIIBIT
PEKJIAMHOTO MBIIUICHHS, CBS3BIBAs POJIb
mgapa W TOJIHTUYECKOW pEKIaMbl B
CTpaHe, y3HaeT OCOOCHHOCTH Pa3BHTHUS
peKjiaMbl MUPOBOTO YPOBHSI U METOJIOB
pEKJIaMBI, XapakTep ¥ HaIpaBICHHE
nepeaayr, MIPOBO33PEHUECKUE OCHOBEHI,
BUABI W IBeTa, (OPMBI U OCHOBHEIE
METOAbI ITIO3HAHMUA.

Pe3ysabTaT 00yueHus:

Y4acTBOBaTE B  IPOHM3BOJCTBEHHOM
mporiecce MI€9aTHOTO WM3aHAA,
TeJepaIuopOrpaMMEl,
MYJIbTHMEIUHHOTO
COBPEMEHHBIMU

HUcropus

Matepualia C
TCXHOJIOTHYCCKUMU

Code of module: PRB-3

Name of module: Public relations
basics

Name of discipline: History of
Public relations
Prerequisites:
public relations
Postrequisites: -
Purpose: The purpose of this
course is to form and improve the
legal and moral culture of future
public relations specialists in
various spheres of society.

Brief description: During the
course, students will get acquainted
with the history of advertising, as
well as with the essence, meaning,
role of public relations in society,
the peculiarities of the development
of PR in the world and advanced
countries, and also form their own
ideas. The student comprehends the
experience of advertising thinking,
linking the role of PR and political
advertising in the country, learns
the features of the development of
world-class advertising and
advertising methods, the nature and
direction of transmission,
ideological foundations, types and
colors, forms and basic methods of
cognition.

Learning outcome:

Participation in the production
process of a printed publication, a
TV and radio program, and
multimedia material with modern

Introduction  to




9KOHOMUKAJIBIK MPOLECTEPi JaMbITYIaFbl
KaIBINITACKAH YpHiC HETI3iHAe >Xarmaira
TYCiHIK Oepy, XYpHAJHCTIK 3epTTeydi o3

OeTiHme JKy3ere acelpy, KOFaMMeH
OailmaHbICTEIH TEOPHUSCHI MeH
npakTUKacelH Oiry. Kocibum Ke3merreri
CaHABIK  MOIEHHMET IeH  KYKBIKTBIK

MOJICHUETTIH Heri3JiepiH Oijlie OTHIpHIN,
Kasipri akmapaTTaplarbl JIepeKTep MeH
JIoMeKTeMeNep TYphIC Talaai OlTy, UMUK
KaJIBINTACTBIPY ~ YLIH  opinTecTepMeH
KociOm  OailaHbIC OpHATy oJicTepiH,
KOFamJa JKaFBIMJIBI Oetine
KaJBIITACTRIPYABIH — TOCUIACPiH oimy,
aKMaparTel 3€pTTCYAIH TEOPHUSICHI MEH
omictemeciH MeHrepy, PR camaceiama
KOHTEHT JaiiblHaal amy.

KaabinTacaTelH Ky3bIpeTTep:

- PR-3THKaHBIH KaTETOPHSIBIK aNIapaThiH
KoJijana OTBIPBIII, o3 oilapblH
KaJIBIITACTHIPAIBI KOHE OLIIipe/I;

- KOFaMMeH OaiflaHbIC  CaJlaChIHAAFbI
KBI3METTIH TepiC TOHKIPUOECIH TaJIKbLIay1a
©3iHIH OeJICeHJI YCTaHBIMBIH KepceTeal
JKOHE KociOm opTama oHe OyKapaibK
caHama «kapa» PR xome Oacka 1ma
JKaFBIMCBI3  KYOBUIBICTApIBIH — CalgapblH
eHcepy OOMHBIHIIA CHIHAApJBl KaZaMaap
YCBHIHAIBI.

TpeOOBAHUSMH, OIICHUBATh AKTYaJIbHBIC
mpoOJIeMbl, JaBaTh TpPEACTaBICHUE 00
YCIOBUSIX HA OCHOBE CJIOXKHBIIUXCS
TEHJCHIMIH B Ppa3BUTHUH OOIECTBEHHO-

IOJIMTHYCCKHUX, COIIMAJIbHO-
OKOHOMHYCCKHUX TIIPpOLIECCOB,
CaMOCTOATCIIBPHO OCYIIECTBIIAITH

JKYpPHAJIMCTCKOE paccie0OBaHue, 3HATh
TEOPUI0 M  MpPAKTUKYy CBs3ed ¢
OOIIECTBEHHOCTBIO. YMETh IPABUIBHO
aHaJIM3MPOBATh JIaHHBIE M apr'yMEHTHI B

cOoBpeMeHHOW  WH(opMauuu,  3HaTh
OCHOBBI ~ IU(POBOH  KYJNbTYpHl H
IIpaBOBOM KYJBTYpPBI B
npodeccrnoHanbHON JEeSITEIbHOCTH,
3HaTh METOJIBI YCTaHOBIJICHHSA
npodeccroHaNIBHBIX KOHTaKTOB c

KoJuIeraMu JUisi pOpMHUPOBaHHS UMHUIDKA,
Croco00B (pOPMHUPOBAHMS MO3HTHBHOTO
oOpa3a B o0IecTBe, BIaleTh TeopUuel u
METOJIUKOHN UccieoBanus HHpopManu,
YMETh TOTOBUTH KOHTEHT B chepe PR.
®opmupyemble KOMIETEHIINH:

- (opMypyeT U BBIpaXET CBOH MBICIIH,
UCTIONB3ysl KaTeropuaibHBIA — ammapat
MHAP-ITHKY;

- TIPOSIBIISCT CBOKO aKTHBHYIO MO3HLIHUIO
B OOCY)XICHHM HETaTHBHOH HPaKTUKH

JeITeNbHOCTH B cdepe cBsazedl ¢
00IIIECTBEHHOCTHIO u Ipearath
KOHCTPYKTHUBHBIE raru o

MIPEOJOJIEHUIO TIOCIEACTBUN «YEPHOTO»
PR u ppyrux HeratuBHBIX S$BJICHUH B
npodeccuoHabHON cpelie U MacCOBOM
CO3HAHUHU.

technological requirements.
Assessment of current problems.
Explanation of the situation on the
basis of existing trends in the
development of socio-political,
socio-economic processes.
independent implementation  of
journalistic research. Knowledge of
the theory and practice of Public
Relations. The ability to correctly
analyze data and arguments in
modern information, knowing the
basics of Digital Culture and legal
culture in professional activities.
Knowledge of methods of
establishing professional contacts
with  colleagues  for  image
formation, ways to create a positive
image in society. Master the theory
and methodology of Information
research. Ability to prepare content
in the field of PR.

Formed competencies:

- forms and expresses his thoughts
using the categorical apparatus of
PR ethics;

- shows its active position in
discussing negative practices in the
field of public relations and
propose constructive steps to
overcome the consequences of
«black» PR and other negative
phenomena in the professional
environment and mass
consciousness.

Monyas koabr: KbH-3
Moayas artaybl: KoramMmeH OaiimaHpic

HeTi31epi

JIE) araybl: KommyHnukanus
TEOPHSICBIHBIH HeTi3/1epi
IIpepexBu3uTTEP: Korammen
OaiiaHBICKa KipicTie

IMocTpexBU3UTTEP: -

Makcatbl: Crynentrepae Kazipri
KOFaMmJiarbl KOFaMMEH OaiIaHBICTBIH PO
MEH OpHBI Typajsl >KyWem Oimimmi,

KOFaMMeH OaiylaHpICTa  KOJIAaHBLIATHIH
omicTep, TEXHUKAIAP MEH TEXHOJIOTHsIIAP,
PR-KpI3MeTTIH Herisri OarbITTapbl MCH
caajapsl TypaJibl OLTIMAI KaJIbIITacThIPY.
Ksbickama CUNATTAMACHI: Kasipri
TaHIaFbl KOMMYHHKAIIUs YFBIMBIHA KipicIie
’)Kacad  OTBIPBINI,  KOMMYHHKAIIUSIIBIK
0aliJIaHBICTHIH JKaHAPY CHUITATHIH TYCIHEI.
AKnapatThl i371€y, )KHHAY, CaKTay, OHJACY
KOHE Taparyra KOMMYHHUKAIHSITBIK
0alIaHBICTBIH BIKHANBl EpeKIe eKeHiH
Tyciny. KoMMyHUKamuss TEOpUsSCHIHBIH
HET131H CaTyIIBIIAPIbIH MaibIMBI,
TycCiHAipMeci MeH eHOeTiHe Tanjay jkacai
anajpl. KommyHukarms YFBIMBIHA
TCOPMSUIBIK ~ HETi3  Camylibuiap  MEH
3epTTeyIIIepIiH TEOPUSIIBIK

Kon moxyasi: OCO-3

Ha3Banue moaynsa: OCHOBBHI cBsA3el C
00IIIECTBEHHOCTHIO
Ha3panue  JOUCHUTJIMHBI
TEOPHUH KOMMYHHUKAIINN
I[IpepexBu3uThi:BBeenue B cBs3u C
00IIIECTBEHHOCTHIO

IMocTpexkBU3NTHI: -

Henb: @opMmMupoBaHue Yy CTYAEHTOB
CHCTEMAaTHYEeCKOTO 3HaHUS O PO U
MecTe CBsizell C OOIIECTBEHHOCTHIO B

OCHOBEI

COBPEMEHHOM OOIecTBe, 3HAHUS O
METOAaX, TEXHUKAX HW TCXHOJIOTUAX,
MIPUMEHIEMBIX B CBSI3IX c
00IIIECTBEHHOCTBIO, OCHOBHBIX
HaIPABJICHUAX u cepax PR-
JIESITETbHOCTH.

Kparkoe onmcanme: JlucuurinHa
00y4YUT MOHUMATH TPUPOAY OOHOBIICHUS
OoO0IIEeHNsI, O3HAKOMMT C KOHIEMIUEH
coBpeMeHHOTO  oOmeHus.  [Tomoxker

IMOHATH BJIUIAHUEC KOMMYHHUKaMW Ha
MOWCK, cOop, XpaHeHue, o0paboTKy H
pacnpocrpaHeHue nHpOpMAIIKH.
CTYIEeHT CMOXET aHAIW3UPOBATh HIEH,
HUHTEPIpETAIUN u paboThI
OCHOBOITOJIO)KHHKOB TCOpUH
KOMMYHHUKAIIMY, CMOXET OIHUCHIBATh

Code of module: PRB-3

Name of module: Public relations
basics

Name of discipline: Fundamentals
of Communication Theory
Prerequisites:  Introduction to
public relations

Postrequisites: -

Purpose: Formation of students'
systematic knowledge about the
role and place of public relations in
modern society, knowledge about
methods, techniques and
technologies used in  public
relations, the main directions and
areas of PR activity.

Brief description:

The discipline will teach you to
understand the nature of the
renewal of communication, to
familiarize you with the concept of
modern communication. It will
help to understand the impact of
communication on the search,
collection, storage, processing and
dissemination of information. The
student will be able to analyze the
ideas, interpretations and works of




nalbIMAAPbIH HETIi3re ajla OTHIPHII, OYTiHTi
YpHicke  cumarramMa  JKacai  ayjajbl.
KoMMyHHKaTHBTIK TEXHOJIOTHSLIAP b
casicH XyWeae KeHiHeH MaiianaHy Typaibl
C.bik, A.banamosa, ®.MnbsicoB
eHOeKTepiHiH TEOPHSITBIK JKOHE
TOXIpOHemiK MaHBI3EI TypaJsl
FaBIMIAPABIH FBUIBIMHM  MIKipJiepi MeH
TYXKBIPBIMAAPBIH  CAJIBICTHIPA  AJIaJIBL.
Kocibn KOMMyHUKalUMsSHBIH  3aMaHayd
9/1icTepi MeH KypajiapblH MEHTepei.

Oky HOTH:KeCH: Korammen
OaiinaHpIC HEri3lepiH MEHIepe OTHIPHIIN,
JKapHama jkacay MEH KOFaMfa BIKIal eTy
TOCUIEpiH MEHrepy, KOMMYHHKAIUSI MEH
OaifmaHBICKA TYCYAiH TEOPHSLITBIK
HETI3MEepiH, ONICTepiH, Macc-Meaua MEH
OcliHemep iy AW3alHIIK epeKIIeNiKTepiH
3aMaHayu TYPFBIIA MeHrepirt,
MiHgeTTepaAi opeiHAayFa BAK apKbuibl
HIBIFYIBIH  QMIC-TOCUINCPIHIH — KYHECiH
MEHrepy, MeamacayaT Herisin Oimy, PR
JKaHPJIApbIH Taigai ajxy. OJEYMETTIK
JKEITiIep apKbUIb KYMBIC ICTEYiH OiCiH,
KBI3METTIK ~ MOTIHAI  KYpPacTBIpy MEH
aKmapTThl  JKapHaMalayAblH  IKYHeciH,
KOFaMJIbIK TMKIpre capamnraMa Kacay/bl
Oimy, KOMMYHHKALUS TEOPUSACHl MCEH
HETI3Ti ONmICTepiH  MEHrepe OTBIPHII,
YITTBIK ~ MOJICHHETICH  OailaHbICThIpa
mikip  Oixipy, Oemenai  Oackapy
omicTeMeciH YHpeHy.

KaabinracaTsId Ky3bIperTep:

CTyJleHTTep/ie ~ KOFaMMeH  OailaHbIC
JKOHIHIETT MaMaHHBIH KOCIOM MiHAETTEpI,
ATUKAJIBIK HOpMajlapbl MEH MiHe3-KYJIbIK

CETOJHSAIIHUE TEHACHIUH, OCHOBBIBASICh
Ha TEOPETHYECKUX B3I 1aX
OCHOBOIIOJIOXKHHKOB M HCCIENOBaTeNen
KOHLIENIUY KOMMYHHKanuu. MoxHO
CPaBHUTb HAay4YHBIE B3TISAABI U BBIBOABI
Y4EHBIX o TEOPETUYECKOMN u
mpakTU4Yeckoil 3Haummoctu pador C.
bimka, A. banamosa, ®. UnbsicoBa o

IMOBCEMCCTHOM HCIIOJIb30BAaHUU
KOMMYHUKATHUBHBIX TEXHOJIOTUM B
MOJIMTHYECKOI CUCTEME. OcBauBaer

COBPEMEHHBIE METOABl U HUHCTPYMEHTHI
Mpo¢heCCUOHATBHOTO OOIICHUS.
PesyabraTt 00yuenus:

Bnanets OCHOBaMH CBsI3EH c
00IIIeCTBEHHOCTEIO, criocobamu
pEeKIIaMBI U BO3ACUCTBUS Ha OOIIECTBO, U
TEOPETUYECKUMH OCHOBAaMH, METOJaMU
KOMMYHHKAIHH, COBPEMEHHBIMU
cnenuukaMy  Iu3aiiHa ~ Macc-Meama,
CHCTEMOW METOJIOB M NPHEMOB BHIXOJA
yepe3 CMU Ha BhIMONHEHHWE 3ajad,
3HaTh  OCHOBBl  MEAMarpaMoOTHOCTH,
yMeHue aHaiu3upoBaTb PR kaHpBL
3Hathb METO/IbI pabor  uepes
COIIMAJIbHBIE ceTH, CUCTEMBI
COCTaBIICHUS CIY)KEOHOTO TEKCTa U
HHPOPMAIMOHHON peKIaMBl,
SKCIEPTU3Bl  OOIIECTBEHHOTO MHCHHS,
BBIp2KaTh ~ MHEHME B  CBS3AX C
HallMOHAJbHOW  KYJIbTYpOH, BJIAJETh
TeOpHe W  OCHOBHBIMH  METOJaMH
KOMMYHHUKAIlUM, H3y49aTb  METOAUKY
YIPAaBJIEHUS PEIyTalUEH.
@opmMupyeMble KOMNIETeHIMM:
¢bopmupyer y CTYZCHTOB

the founders of the theory of
communication, will be able to
describe current trends based on
the theoretical views of the
founders and researchers of the
concept of communication. It is
possible to compare the scientific
views and conclusions of scientists
about the theoretical and practical
significance of the works of S.
Black, A. Balashov, F. llyasova on
the widespread use of
communication technologies in the
political system. Masters modern
methods and tools of professional
communication.

Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Knowledge of methods of
working through social networks,
the system of compilation of
Service texts and advertising of
information, analysis of public
opinion. Express your opinion in
connection with the national

epexenepi Typabl TYCiHIK | mpejcraBieHne o mpodeccroHanbHbix | culture, mastering the theories and
KAJIBITITACTHIPA B 00s13aHHOCTSIX, ATHYeCKuX Hopmax u | basic methods of communication.
- CTyIeHTTepjie KOFaMMeH OaillaHbIC | MpaBWiaX TMOBejIeHMs crenuanucta no | Learn  the  methodology  of
JKOHIHIET] MaMaH MMO3UIMSCHIHAH | CBA3SIM OOIECTBEHHOCTHIO Reputation Management.
QNIEYMETTiK  IIBIHABIK  KYOBUIBICTApBIH | - (GOpPMHpYeT Yy CTyASHTOB HaBbIKM | Formed competencies:
Tanmay JaFablIapblH  KaIbIITACTBIPAIbl | aHaIM3a SIBJICHUI cormanbroii | forms students' understanding of
crymentrepai PR gaMybIHBIH MaHBI3ABL | A€HCTBUTEIBHOCTH c no3unwmii | professional responsibilities,
TeHICHIMSITAPBIMEH TAHBICTHIPA/IBI. CIICIHAITICTA o CBSI3SIM c | ethical norms and rules of conduct
0O0IIECTBEHHOCTHIO suakomut | Of a public relations specialist
CTY/IEHTOB c BakHekmmmu | - develops students' skills in
TeHACHIUSIMHA pa3BuThs PR. analyzing the phenomena of social
reality from the perspective of a
public relations specialist,
introduces students to the most
important trends in the
development of PR.
Monayas koasr: KIITH-5 Kon moaynsi: OIIM-5 Code of module: FPS-5
Monayas araybl:  Kociom  mebeprnik | Ha3zBanme MOIyJIsi: Ochoesl | Name of module: Fundamentals of
Heri3aepi po¢heCCHOHATBHOTO MaCTEPCTBA Professional Skill
Ilon aTaybl: MeauancuxoorHst Ha3BaHnue AMCHUILINHBIL: Name of discipline: Media
IpepexBu3uTTEP: Korammen | Meauarncuxonorus Psychology
OaiilaHbICKa Kipicie IpepexBusutnl: Beenenue B cBsasu ¢ | Prerequisites:  Introduction to
IocTpekBU3UTTEP: - 0OIIECTBEHHOCTBIO public relations
Makcartpl: KypHaIHCTHKana 3amaHayu | IlocTpeKBHM3MTBI: - Postrequisites: -
JeHreiize okymbeic icreyre Mamanzaap | Lleab: ymoBneTBoputh moTpeOHOCTH B | Purpose: to satisfy the need to
Jasipriay Ke3inze OyKapaJblK | OCBOCHUH CIIeUaIbHON BetBu | master a special branch of the
KOMMYHHUKaLUSHBIH MPaKTUKAJbIK | MPAaKTHYECKOW IICHXOJIOTMH MaccoBbiX | practical  psychology of mass




NICUXOJIOTHSACBIHBIH ~ apHaiibl  cajachblH
Urepy KOKETTIIITiH KaHAaFaTTaHBIPY.
Kpickama cunarramMacsl: Korammen
OaliaHpIC cajlaChIH YHpEeHY OapbICHIHIA
CTYIEHTTEp KOFaMABIK e3apa OalimaHbIC
TPOTIECiHIH amy Ke3eHIepiMeH,
QJICYMETTIK-3KOHOMHUKAIIBIK canaJarsl,
KOMMYHUKAIMSUIBIK ~ CEKTOpjap  MeH
MEMJIEKETTIK KYPbUIBIMIApIaFrbl KOFaMMeH
OaiinaHplc MHCTHTYTTapbl MeH Typdi
KOFaMJbIK  OemiMIepliH  KbI3METiMeH
tanbicanbl. CoHpjali-ak  OCBI  KYPCTBIH
OapbIChIHAA CTYZACHTTED nabuk
pUICHITH3IiH MOHIH, MarbIHACKIH,
KOFaMIarbl pomin JKOHE Kazipri
a3aMMaTTHIK Koramaarbl PR-nmeiH nmamy
epekmenikrepin  yipeneni. Korammen
OalilaHBICKa Kipiclie OKYy MOHIH  OKBITY
Korammen OaitmaHblc  MaMaHIBIFBIHBIH
CTYACHTTEPIHIH KOCINTIK AalbIHIBIFBIHBIH
0acTbl  Kypasl OoJIBIIT  CaHaJa/IbI.
bonamak koramMMmeH OaiiaHbic  OKiJi
perinne [IP-nmeiH epekmienikTepi, Herisri
Karujaiapbl, OChl 3aMaHFbl  KOFaMMEH
0aitIaHBICTBIH KYKBIKTBIH CHITaTTaMajapbl
JKOHE  ONapAplH ~ OYKapanblK akmapaT
KypaimapblHOa IYpHIC KepiHic  TaOybIH
OKybl oTe  MaHbIRIOe Macene. Cebebi
CTYICHTTEP KEJeIIeKTe  KOFaMMEH
KaTBIHACTAPIBIH KYKBIKTBIK
epeKIIeNIKTepiH  KeTiKk Oy  apKbUIbI
OykapanblKk  aKmapar  KypajJapblHOa
KOFaMMeH OalIaHbIC TaKbIPBIOBIH JYPBIC
Ka3yFa JKoHE TajljlayFa yHpeHei.

OKBITY HITH:KeJIepi:

— Koram eMipiHiH MOAEHH, KOFaMIIbIK-

cascu caJachIHIArkI, MEMJIEKETTIK
KYPBUIBIM/IAP/IaFbl, KOMMEPIUSLIBIK
ceKTopIap QNIEYMETTIK-9KOHOMHUKAIIBIK,
CaJachIHIaFbl KOFaMM€EH Galiianbic
OemiMaepiHig KBI3MET eTy
EPEeKIIeTIKTEPiH, JKYMBICTBI
YHBIMIACTBIPYIBIH MPUHIUIITEPIH,

Oackapyasl YHpETY;
- OJIeyMeTTiK-KOPIOPATUBTIK
KayanKepIIiJiik KoHe Kocibm MiHes-
KYJIBIK;

— PR-meiH  Herisri
Oykapanplk  aKmapar
OaliJIaHBICEIH CHITATTAY;

OCBl  KypCTHI MEHrepy OaphICHIHAA
CTYACHTTEp JKapHama areHTTikrepi, PR
KaMIaHUSIAPBI, MEMIICKETTIK
MekeMmeneperi  Oacmace3  Kbi3MmeTi T.0.
camanmapjia  KociOm  MamaH ~ peTiHae
cayarThl XYMBIC icTed Oimyi KaxerT.
Kyssiperrigiri:
Bimimi: Koram

OarpITTAapbl  KSHE
KypasizapbIMeH

OMIpiHiH MOJEHH,
KOFaM/IBIK-CasiCH CaJaChIH/IaFbI,
MEMJIEKETTIK KYPBUIBIMIapAaFbl,
KOMMEPLUSJIBIK CEKTOpJIap JICYMETTIiK-
9KOHOMUKAJIBIK CaJIACHIHJAFbl KOFaMMEH
Oaiinanpic  OeiMAEPiHIH KBI3MET €Ty

KOMMYHUKAIHN npu MOJIrOTOBKE
CHETIHANCTOB TS paboThI B
JKYypHAJIMCTHKE Ha COBPEMEHHOM YPOBHE.
Kparkoe onucanme: I3yuas cBsizu c
OOIIECTBEHHOCTBIO, CTYICHTHI Y3HAIOT
00 sTamax pa3BUTHSA IpOIecca CBS3EH C
OOIIECTBEHHOCTBIO, O  JAEATEIIEHOCTH
MHCTHTYTOB CBsI3el C 0OIIECTBEHHOCTHIO
u Pas3IUYHBIX rOCYAapCTBEHHBIX
BE/IOMCTB B COIIMAJIbHO-KOHOMHYECKOH
chepe, cekropax KOMMYHUKAlMH W
TOCYAapCTBEHHBIX CTpyKTypax. Takxke B
X0/le  H3y4YeHMs ~ JAHHOIO  Kypca
CTYACHTHl M3y4aT CYIOTHOCTh, 3HAYCHHE,
pOIb CBs3eH C OOMIECTBEHHOCTHIO B
00I11eCTBE, a  TaKxe cnenupuky
Pa3BUTHA CBS3EH C OOIIECTBEHHOCTHIO B
COBPEMECHHOM TPaXKITaHCKOM OOIIECTBE.
[IpemmomaBanre BBOXHOTO Kypca IO
CBSI35IM C OOILECTBEHHOCTHIO CUUTACTCS
OCHOBHbBIM HUHCTPYMEHTOM
npodheCCUOHATBHOM MOJITOTOBKHU
CTYJICHTOB, oby4Jaromuxcs o
CIIELIUATIBHOCTHU «CBs13u ¢
0O0IIeCTBEHHOCTHIOY. Bynymemy
CHCTIHANHCTY 1o CBSI3SIM c
00IIIeCTBEHHOCTEIO OYCHBb Ba)XHO
W3y4UTh  OCOOCHHOCTH  CBsi3eH €
0O0IIIeCTBEHHOCTEIO, ee OCHOBHEIC
MIPHUHITUITEL, 0COOCHHOCTH COBPEMEHHOTO
npaBsa B chepe cBs3ei c
OOIIIECTBEHHOCTBIO M UX IPaBHIBHOE
OTpaXEHHE B CPEJICTBaX MacCOBOU
nHpOpMAaUU. JTO CBA3AHO C TEM, YTO B
OyaymieM CTyAEHTHl HaydaTcsi TPaMOTHO
MICaTh U aHAJIM3UPOBATH TEMbI CBSI3EH C
00IIeCTBEHHOCTEIO B cpencTBax
MaccoBoi HWH(OPMAIUK, HTOCKOHAIBHO
pa3dmpasick B IPABOBBEIX OCOOEHHOCTSIX
CBsi3ell ¢ 00IIECTBEHHOCTEIO.

Pe3yabraTt 00yuenus:

- OO6yyathb 0COOEHHOCTSM
(hyHKIIMOHMPOBAHUS TOIPA3ICICHUN I10
CBSI3SIM ¢ OOIIECTBEHHOCTHIO B

KyJIbTYPHOH, 001IeCTBEHHO-
MOJIMTHYECKONH  cdepe  oOmiecTBa, B
roCyIapCTBEHHBIX CTPYKTYypax,

KOMMEPUYECKUX CEKTOpax, B COLMAJIBHO-
SKOHOMHUYECKOW  cdepe, MPUHIUIIAM
OpTraHU3aINH PAOOTHI U YIIPABJICHUS;

- KopnoparusHast couuaabHas
OTBETCTBCHHOCTh U MPO(ECCHOHATHHOE
MOBEAECHUE;

— OnwmcaTts OCHOBHBIE HampasieHust PR u
ero B3aumoeictare co CMU;

B xoxe »Toro xypca CTyJIeHTHI Y3HAIOT O
peKJIaMHBIX areHTcTBax, PR-kammanusx,
mpecc-ciyxk0ax B TOCYIapCTBEHHBIX
yUpexIeHUsIX W T. JA. Heobxogmmo
yMETh  KOMIECTGHTHO  paboTaTh B
KadecTBe TpodeccuoHana B JTAHHOH
00JacTH.

Komnereniusi:

communications when training
specialists to work in journalism at
a modern level.

Brief description: By studying
public relations, students will learn
about the stages of development of
the public relations process, the
activities of public relations
institutions and various
government agencies in the socio-
economic sphere, communications
sectors and government structures.
Also, during the course, students
will study the essence, meaning,
role of public relations in society,
as well as the specifics of the
development of public relations in
modern civil society. Teaching an
introductory course on public
relations is considered the main
tool for the professional training of
students studying in the specialty
"Public Relations”. It is very
important for a future public
relations specialist to study the
features of public relations, its
basic principles, the features of
modern law in the field of public
relations and their correct reflection
in the media. This is due to the fact
that in the future, students will
learn to write correctly and analyze
public relations topics in the media,
thoroughly understanding the legal
features of public relations.
Learning outcome:

— Teach the specifics of the
functioning of public relations
departments in the cultural, socio-
political sphere of society, in
government agencies, commercial
sectors, in the socio-economic
sphere, the principles of organizing
work and management;

— Corporate social responsibility
and professional behavior;

— Describe the main areas of PR
and its interaction with the media;
During this course, students will
learn about advertising agencies,
PR campaigns, press services in
government agencies, etc. It is
necessary to be able to work
competently as a professional in
this field.

Competence:

Knowledge: Teach the specifics of
the functioning of public relations
departments in the cultural, socio-
political sphere of society, in
government agencies, commercial
sectors, in the socio-economic
sphere, the principles of organizing




CPEKILCITIKTEPiH, SKYMBICTBI
YHBIMAACTBIPY IbIH NPUHIMNTEPIH,
Gackapyasl YHpeTy;

Bimyi: OJIEYMETTIK-KOPIIOPATHBTIK
JKAYanKepIIiliK JKoHe KociOm  MiHe3-
Kyielk, [IP-metH  Herisri  OarbITTaphl
JKOHE OyKapalbIK aKmapar

KypajigapbIMeH OaillIlaHBICHIH CHIIATTay;
Harapicer: Kei3MeTTi 3epTTey oicTepi.
Ocbl  KypCTBI MEHIepy OapbICHIH/IA
CTyJCHTTep JKapHama areHrtTikrepi, [1P
KaMITaHHUSLIAPBL, MEMJICKETTIK
MekeMelneperi  0acrmace3  KbI3MeTi T.0.
CaJIaHbIH Kocion MaMaHJapHIHBIH
KBI3METI Typaibl Kipicrie MaryiMaT Oiryi
KaXeT.

3HaHus: OO0y4ats 0COOCHHOCTSIM
(YHKIMOHUPOBAHUST MOAPA3ICICHUN 0
CBSA3SIM C 00IIIECTBEHHOCTRIO B

KYJIBTYPHOH, 00IIIeCTBEHHO-
MOJMUTHYECKOH cdepe oOmecTBa, B
rOCYIapCTBEHHBIX CTPYKTYpax,

KOMMEpPUYECKHUX CEKTOpax, B COLHUAIbHO-
SKOHOMHYECCKOH  cdepe, MNPUHIMIIAM
OpraHu3aIiK PadOTHI U YIIPABJICHUS;
3HaHMe: KOPIOPATUBHOM COLHUAIBLHOMN
OTBETCTBCHHOCTHU U MPOHECCHOHATIBHOTO
MOBE/ICHNUS; Onucath OCHOBHBIC
HamnpaBiieHusa PR u ux B3ammopeiictBue
co CMU;

HaBbik: MeToapl nccie1oBaHus yCIyT.

B xome Kkypca CTyIeHTBl Y3HalOT O
peKIaMHBbIX areHTcTBax, PR-xkamnaHusx,
mpecc-cayxk0aXx B TOCYJapCTBEHHBIX
VAIpeKAeHHsAX ©u T. A HeoOxomumo
MMETh BBOJHBIE 3HAHUS O JNEATEIHHOCTH
CIIEIUATUCTOB OTpAaCIIH.
@DopMupyeMble KOMIETEHIMN:
CIOCOOHOCTH co37aBaTh
BOCTpeOOBaHHbIE 00IIECTBOM u
WHIYCTPHEH MeEAWaTeKCThl u  (WIH)
MEIHAIPOTYKTHI, u (wm)
KOMMYHHKAIIHOHHBIE MIPOAYKTHI B
COOTBETCTBUHU C HOpPMaMU PYCCKOTO H
MHOCTPAHHOT'O SI3BIKOB, OCOOCHHOCTSIMH
WHBIX 3HAKOBBIX CUCTEM.

work and management;
Knowledge:  corporate  social
responsibility and  professional
behavior; Describe the main areas
of PR and their interaction with the
medig;

Skill:  Methods of
services.

During the course, students will
learn about advertising agencies,
PR campaigns, press services in
government agencies, etc. It is
necessary to have introductory
knowledge about the activities of
industry specialists.

Formed competencies:

the ability to create media texts
and (or) media products and (or)
communication products in
demand by society and industry in
accordance with the norms of
Russian and foreign languages, the
peculiarities of other sign systems.

researching

Mopayas koasr: KIITH-5

Monyaes arayel: Kocibu  1rebepitik
Heri3aepi

ITon aTaysl: benenni 6ackapy omictemeci
IIpepexBusurTep: -

MocTpexBU3MTTEP: -

MakcaTtbl: KOMIIAHUS  HUMUDKIHIH

oMOebar OenerniH KaabInTacTEIPYIBIH MOHI

Typajbl TYCIHIK KaJBIITACTHIPY IKIHE
Kobarnay, COHIaM-aK CTYACHTTEPi
TUQPIBIK OpTamaFrbkl 3aMaHayd Oemenmi
TEXHOJIOTHSUIADMEH ~ TaHBICTBIPY  KOHE
KOPITOPATHUBTIK oemeni PR-na
KOMMYHHKAIHSIIBIK Kypasaap MEH

KOMMYHHUKATHBTIK 9iCTepi
JaFapUTapsH Oepy
Kspickama cunarramacel: [IoH ickepaik
HeMece KociOM WMMUIDKIL KaJlbIITacThIPY
epexenepi MEH HOPMAJIapblH, YXKbIM
Oezenin KaJIbIITACThIPYAaFb HET13r1
MIapTTap/bl, UMHDKMEHKUHT TEOPHSCHIH,
Heri3ri yFeIMAAap MEH TepMHHAEP.,
ICKepIIiK Ke3/ecysep OTKi3y TociiepiH,
oTKi3y (opManapblH, e3apa iC-KHMBLI
epexenepin yipereni. bimimrep Oackapy
KBI3METIHIH  JaFJplIapblH, ocep €Ty
tdopmamapeH, Oackapy TEOpHACH MeH
SiCHaMAJTBIK JKYHeCiH YHpeHe .

OKy HOTHaKecCi:

KorammeHn OaiiaHbpIC HETI3IEpiH MEHTepe
OTBIPHIN, JKapHaMma jacay MEH KOFamfa
BIKIIAJ eTy  TocuiaepiH MEHrepy,
KOMMYHHUKalUsi MEH OaiiJlaHbICKa TYCYIiH

naiianany

Koa moxyasi: OIIM-5

Haspanue MOJYJISA: OCHOBBI
po¢eCcCHOHATBHOTO MaCcTepCTBA
Haszpanume gucuumiunbel:  Meronabl
YIIpaBJIEHUs penyranuen
IlpepexkBH3UTHI: -

IlocTpekBU3HUTHI: -

Heanb: chopmupoBarh NpeACTaBICHUE O
CYIIHOCTH ()OPMUPOBAHUS PEITyTallnu

MMHIKa KOMIIAHUH, KaK YHUBEPCATbHON
JIEITENIFHOCTH [0 M3YYEHHI0O W

MPOEKTUPOBAHUIO pernyTanoHHON
MOJUTHKHA, a Takke  O3HAKOMUTh
CTYZICHTOB c COBPEMEHHBIMHU
pPEIyTalMOHHBIMHA ~ TEXHOJIOTHUSIMH B

U pPOBOH Cpelie U aTh HABBIKH
HCIIOJIb30BaHUA KOMMYHUKAITUOHHBIX
Cp€ACTB 1 KOMMYHUKATHUBHBIX NPHUEMOB
B KOPIOPATUBHOM penyTauoHHOM PR
KpaTtkoe onucanme: Kypc oOyuaer
npaBwjiaM ©  HopMaMm (OpMHpOBaHHMS

JACJI0BOIO 5010%¢ HpO(bCCCI/IOHaHBHOFO
HMUJIKA, OCHOBHBIM YCJI10BUAM
(1)0pMI/Ip0BaHI/IH HUMUJKa KOMaH/Ibl,

TEOpPUU MAaKusKa HMMHIKA, OCHOBHBIM
HNOHATHSIM U TEpPMHMHAM, METOJaM
MIPOBEIEHUS JEIOBBIX BCTped, (popmam
MOBEJCHHUs, NPAaBUIIAM B3aUMOJEHCTBHUSI.

CrymeHT  wW3ydaeT  yIpaBIICHYECKHE
HaBBIKA, (OPMBI BIUSHHUA, TEOPHIO
YOpaBJIEHUSI U METOJOJIOTHYECKYIO
CUCTEMY.

PesysbTaT 00yueHus:

Code of module: FPS-5

Name of module: Fundamentals of
Professional Skill

Name of discipline: Methods of
Reputation Management
Prerequisites: -

Postrequisites: -

Purpose: to form an idea of the
essence of the formation of the
reputation of the company's image
as a universal

activity for the study and design of
reputation policy, as well as to
familiarize students with modern
reputation technologies in the
digital environment and to give
skills in the use of communication
tools and communication
techniques in corporate reputation
PR

Brief description: The course
teaches the rules and norms of the
formation of a business or
professional image, the basic
conditions for the formation of a
team image, the theory of image
makeup, basic concepts and terms,
methods of conducting business
meetings, forms of behavior, rules
of interaction. The student studies
managerial ~ skills, forms of
influence, management theory and
methodological system.




TEOPHMSUIBIK HETi3JIEPiH, OICTEepiH, Macc-
Meoua MeH OeWHenepHiH JAu3ailHIiK
epeKIIeNiKTepiH  3aMaHayH  TYPFbIIa
MeHrepimn, MiHgerTepai opeiHmayra BAK
apKBUIBI  IIBIFYOBIH  9IC-TOCLIAEepiHiH
JKYHeciH MeHrepy, MexuacayaT Heri3iH
O0imy, PR kaHpmapelH Tammai — aiy.
OJIEyMETTIK JKeNlep apKbUIbl KYMBIC
ICTeYMIH  OMiCiH, KBI3METTIK  MOTIH/I
KYpacThIpy MeH aKIapTThl
JKapHamMaJlay/blH ~ JKYHeciH, KOFaMJbIK
mikipre  capanTama  Jkacayael  Oiny,
KOMMYHUKAIUSl TEOPUSCHl MEH Herisri
omicTepiH  MEHrepe OTBIPHIN, YITTHIK
MOJICHUETIICH OaifmaHBICTHIpa TiKip
Oinmipy, Oemenmi Oackapy omicTeMeciH
yiipery. KociOn KaybIMAacTBIKTaApMEH,
KOMEPUUSIIBIK YHBIMAAPMEH, MEMJICKETTIK
OpraHiapMeH, OyKapaJbIK aKmapar
KypajiapbIiMeH OaiiylaHbIC OpHATY, CaH/BIK
JKOHE KOHBEPIeHTTIK TEXHOJOTHUSIIAPIbI
KOJJIaHY apKbUIbI KOFaMMEH OainaHbIC
cajlachlHAAa  Sp-TYpal  ic-Imapanapibl
yHBIMIAcTBIpDy ~ JKOHE  OTKi3e  aiy,
KOHBEPreHIMs MEH  MYJIbTUMEAUSHBIH
TaNanTapelH Oily, KoFaMMeH OaitmaHbIC
caJachIHIa COLIMOJIOTHSITBIK JKOHE
MapKeTHHITIK 3epTTey JKacaii aiy.
KansinracaTbin Ky3bIpeTTep:

O3 KBI3METiHIH 0aChHIMIBIKTApPBIH JKOHE
©3iH 031 Oaranay Heri3iHJe OHBI KETUIIIPY
TOCUIIEpiH aHBIKTayFa JKOHE ICKe achIpyFa
KaOiyerTi;

XKapHama jkoHe KOraMMeH OaiiyaHbIC

Bnanets OCHOBaMH cBa3el c
00IIIECTBEHHOCTHIO, crocobaMu
peKJIaMbl 1 BO3JICHCTBHA Ha OOIIECTBO, U
TEOPETHYECKHMMH OCHOBAMHM, METOIAMHU
KOMMYHHKAIIHH, COBPEMEHHBIMU
cnenudukamMu AW3aifHa ~Macc-Menua,
CHUCTEMOW METOJOB M NPHUEMOB BBIXOJA
yepe3 CMU Ha BbIMONHEHHE 3ajad,
3HaTh ~ OCHOBBl  MeIUarpaMoOTHOCTH,
yMeHUEe aHanu3upoBaTb PR kaHpBL
3HaTh METO/IBI paboT  uepes
COLIMAJIbHBIE ceTH, CHCTEMBI
COCTaBJEHUS CIY)XEOHOro TeKcTa u
HHPOPMAMOHHON pEeKIIaMBl,
SKCTIEPTU3Bl OOIIECTBEHHOTO MHEHHS,
BBIpa)KaTb ~ MHEHHE B  CBA3fAX C
HallMOHAJbHOW  KYJNbTYpOH, BIAJETh
TEOpUEH MW  OCHOBHBIMH  METOIAMHU
KOMMYHHUKAllUHA, M3y4aTb  METOAUKY
YIPaBJICHUS penyranuei.
YcranaBiuBathb CBsI3b c
MpOoeCCUOHANBHBIMA  aCCOLUAIMSIMU,
KOMMEpPYECKUMHU OpTaHU3aISIMH,
roCyJapCTBEHHBIMU opraHamd,
CpeAcTBaMH MaccoBoi mH(opmanuwm,
OpPraHU30BBIBATh u MPOBOJIUTH
pasnuyHbIE MepomnpusATHS B 00nacTu
cBsizel c 00IIeCTBEHHOCTBIO c

IPHMEHEHHEM ubPOBBIX u
KOHBEPIeHTHBIX  TEXHOJIOTHii, 3HATH
TpeboBaHuUs KOHBEPIeHIIUH u
MyJIBTAMEINA, yMETh TPOBOIUTH
COIMOJIOTHYECKHE W MapKETHHIOBBIC

WCCIIECIOBaHUsT B 00JIacTH CBSI3el C

Learning outcome:

The course teaches the rules and
norms of the formation of a
business or professional image, the
basic conditions for the formation
of a team image, the theory of
image makeup, basic concepts and
terms, methods of conducting
business meetings, forms of
behavior, rules of interaction. The
student studies managerial skills,
forms of influence, management
theory and methodological system.
Knowledge of methods of working
through social networks, the
system of compilation of Service
texts and advertising of
information, analysis of public
opinion. Express your opinion in
connection with the national
culture, mastering the theories and
basic methods of communication.

Learn the methodology of
Reputation Management.
Establishing contacts with
professional associations,
commercial organizations,

government agencies, and mass
media. Ability to organize and
conduct various events in the field
of Public Relations using digital
and  convergent  technologies.
Knowledge of convergence and
Multimedia requirements. Be able

calachIHAarbl JKYMBICTBI YHBIMIACTBIPYFa | OOIIECTBEHHOCTHIO. to conduct sociological and

JKOHE OetimILeHi (xocinopbiHapl) | DopMHUpyeMble KOMIETEHIIMM: Marketing Research in the field of

Gackapyra KabijerTi. Cniocob6en omnpenernsite u peanu3zoBbiBath | Public Relations.
MPUOPUTETHI cobcrBennoit | Formed competencies:
NIESATEIbHOCTH u CIrI0CcO0BI ee | He is able to determine and
COBEPIIEHCTBOBAHUS Ha ocuose | implement the priorities of his own
CaMOOIIEHKH; activities and ways to improve it on
Crniocoben  opranmsoBarh paboty u | the basis of self-assessment;
PYKOBOJIHTH noxpasaeneuuem | Able to organize work and manage
(mpennpusitem) B cdepe pekmambr u | a division (enterprise) in the field
CBsi3e#l ¢ 00IIECTBEHHOCTHIO. of advertising and public relations.

Monayasb koasi: KIITH-5 Koa moayasi: OIIM-5 Code of module: FPS-5
Moayab artayel: Kocibu wmebepiik | HazBanue MOy Ocuorsr | Name of module: Fundamentals of
HeTi3aepi po¢heCCHOHATBPHOTO MaCTePCTBA Professional Skill

IMon araysl: KociOu KpI3MeTTETri CaHIBIK
MOJIEHUET

IIpepexBusurTep: -

IMocTpexBu3uTTEP: -

Makcatbl CTYACHTTEPIH 0a3aiblK OiliM
aTyBl

TEOPHUSITBIK KOHE Konman6anbr
nHPOpPMATHKa, aKMapaTTBIK 3JIEMEHTTEp

TEXHOJIOTHsLIAP.
Kpickama cunmarramacel: [IoHII OKY
OapbICHIHABI KOCiON KBI3METTETT MOJICHUET
TYpPJIEPiH, OJApIBIH HETI3ri MIiHIETTEpiH,

Ha3panue mucunniaunasi: [{udposas
KyJIBTypa npoeCCHOHATBHOMN
JIeSITEIbHOCTH
IIpepexBU3UTHI:-
IHocTpexkBU3UTHI: -
Hean: HIOJIy4CHUE
0a30BBIX

3HAHUW TEOPETHUUECKON M MPUKIaTHOU
MHPOPMATHKH, 3JIEMEHTOB
MHPOPMAITMOHHBIX

TEXHOJIOT M.

Kpartkoe onucanmne: B xone uzydeHus

CTyACHTaMU

Name of discipline: Digital culture
of Professional Activity
Prerequisites:-
Postrequisites: -

Purpose: faigheann mic
bunuisach

eolas ar eolaiocht riomhaireachta
theoiriciuil agus  theidhmeach,
gnéithe faisnéise teicneolaiocht.
Brief description: In the course of
studying the discipline, the student
studies the types of culture in

léinn

KOCiOM KbI3METTE KONAaHy KaXKETTIKTEePiH, | AUCUMIUIMHBI CTyASHT wu3ydaetr Buabl | professional activity, their main
MOJICHUETTIH TYpJiepiH MeHrepesi. | KyJabTyphl B npodeccronanbuoii | tasks, the need for wuse in
Binimrepaep KOFaMMeH OailaHpIC | ACSTENBHOCTH, WX OCHOBHBbIC 3ajaum, | professional activity, types of




Kacayna — MOJICHHMET
MEHTepyMeH KaTap,
MOJEHUETIH, amaHpmacy
ceiiley omebi MeH  KapbIM-KaTBIHAC
MOJCHHETIH, CaHIBIK MOJICHHET IIeH
FallaMIBIK MOJICHHETTI aKpIpata Ourmir,
MeHTepesi.

OKy HOTHM:KeCi:
AKnaparThIK-KOMMYHHKALMSUTBIK
TEXHOJIOTHSUIApABIH ~ 9pPTYpJli  TypJiepiH
naiaanany, HHTEpHET-pecypcTap,
aKnaparThl i37ey, cakray, eHAey, KOopray
JKOHE Tapary >KeHIHJeri OYITTBl >KoHE
MOOHMITBAI CepBHUCTEPE KYMEBIC JKacai airy,
xkemigeri PR xome SMM  TerikTepiH
MEHrepy, TYIFaapajblK, MOICHUETapalbIK
JKOHE  OHIIpicTIK  (KOCIMTIK)  KapbIM-
KaThIHAC MIiHJCTTEpiH IIENIy YIUIiH Ka3ak,
OpBIC JKOHE IIET TUIACPIHAE aybI3lIa JKOHE
az0ama HeIcaHna OailaHbIC OpHATY.
Kocibu KpI3MeTTeri caHIbIK MOJICHUET IeH
KYKBIKTBIK MOJCHHUCTTIH HETi3JepiH Oine
OTBIPHITI, Kaszipri aKInapaTTapAarsl
JepeKTep MEH JoHieKTeMenep  JAyphIC
Tangai Olry, UMUK KaJBIITACTEIPY YIIiH
opinTecTepMeH KociOu OaimaHBIC OpHATY
omicTepiH, Kofamza JKarbIMABI OciiHe
KaJBIITACTRIPYABIH ~ TOCUIACPIH oimy,
aKImapaTThl 3epTITEYNiH TEOPHACH MEH
omicremeciH MeHrepy, PR camaceiama
KOHTEHT JJalibIHAal aiy.

KaabmmracaTein Ky3siperTep: L{udpibix
MofieHHeT - Oyl KOFaMMeH e3apa
OpeKeTTeCy IKOHE KOCiOM  KbI3METTeri
Mocenenepl LIenry YHIiH akKnaparThIK-

TYpJIEpIH  epKiH
KHIM KHIO
MOJEHHUETIH,

HEOOXOJMMOCTb  WCIIOJBb30BaHHI B
npodeccrnoHanbHON JESITEIbHOCTH,
BUBI KynbTypbl. [lomMumo cBoOGOmHOTO
oO01EeHus C 00IIECTBEHHOCTBIO,
CTYZIEHTBl MOTYT pa3indaTh KyJIbTypy
OJICK/IBL, KyIbTYpy  HPHBETCTBHS,
KyJIbTypy pedud u oOImeHus, nudpoByio
KyJIBbTYpY U INIOOANbHYIO KYJIBTYPY.
Pe3yabTaT 00yuenus:

Omnpenensitb pa3nu4yHble  BUJBI
MH()OPMAMOHHO-KOMMYHUKAIIHOHHBIX
TEXHOJIOTHH,  yMeTh  paboTath B
00JIauHBIX M MOOWJIBHBIX CEpBHCaxX IO
MIOWCKY, XpaHEHUIo, o0paboTKe, 3amuTe
W pacmpocTpaHeHHI0O  HH(opMmanuwm,
HMHTEPHET-PECYpPCOB, BIAICTh
MmexanmsmMamMu PR mw SMM B cern,
yCTaHaBIMBaTh OOIICHWE B YCTHOH H
MICBMEHHOH (opMEe Ha Ka3axCKOM,
PYCCKOM MW HHOCTPAHHBIX SA3bIKaAX JIsA
peuicHus 3aJa4 MCXJIIMYHOCTHOTI'O,
MEXKYJIBTYPHOIO U IPOU3BOACTBEHHOTO
(npodeccuoHanbHOro) ooOHIeHHs. YMeETh
MpaBUJIbHO aHAJIU3UPOBATH JaHHBIC U
apryMEHTbI B COBPEMEHHOH
nH(popManuy, 3HaTh OCHOBBI IH(POBON

KyJIbTypsl ¥ TIPaBOBOH KYyJNbTYphl B
npodeccrnoHanbHOM JEeSITEIIbHOCTH,
3HaTh METOJIBI YCTaHOBIJICHHSA
npodeccHoHaIBHBIX KOHTaKTOB c

KoJIIeraMu JUIst (pOpMHUPOBAHHS MMHUIKA,
croco0oB (OPMHUPOBAHUS TMO3UTHBHOTO
oOpasa B o0ImiecTBe, BIaeTh Teopuei u
METOAMKOH MCCIIeI0BaHUs HH(OpMAIHH,
YMEeTh TOTOBUTH KOHTEHT B chepe PR.

culture. In addition to freely
communicating with the public,
students can distinguish between
clothing culture, greeting culture,
speech and communication culture,
digital culture and global culture.
Learning outcome:

Use of wvarious types of
Information and communication
technologies. Ability to work in
cloud and mobile services for
internet resources, search, storage,
processing, protection and
dissemination  of  information.
Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in oral
and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,
intercultural and industrial
(professional) communication. The
ability to correctly analyze data and
arguments in modern information,
knowing the basics of Digital

Culture and legal culture in
professional activities. Knowledge
of methods of establishing
professional contacts with

colleagues for image formation,
ways to create a positive image in
society. Master the theory and
methodology  of  Information
research. Ability to prepare content
in the field of PR.

KOMMYHHKAIHSIIBIK uudpislk | PopMupyeMbie xomnerenuuu: | Formed competencies:  Digital
TEXHOJIOTHSLIAP/AbIH OackiM KoigaHelnybiH | [udpoBas kynbTypa-3To coBOKymHOCTh | Culture is a set of principles and
CHIATTANTBIH NPUHIUIITED MEH | NPUHIUIIOB u KOMIIeTeHIMi, | competencies that characterize the
KY3BIPETTEP KUBIHTHIFBI. XapaKTEePU3YIOLIHX npuopuretHoe | priority use of information and
HCIOJIb30BaAHHE undopmanmonHo- | communication digital technologies
KOMMYHHUKAIIMOHHBIX mudpossix | for interaction with society and
TEXHOJOTHM ans  B3ammogneictBust ¢ | solving problems in professional
obmiecTBOM ® pemreHusi mpoGiem B | activities.
npodeccnoHaTLHOM e TENHHOCTH.
Monayab koasr: KIITH-5 Koa moayasi: OIIM-5 Code of module: FPS-5
Moayas artayel: Kocibu wmebepirik | HazBanue MOIyJIs: Ocuossr | Name of module: Fundamentals of
HeTi3aepi po¢heCCHOHATBHOTO MaCTEPCTBA Professional Skill
Ilon aTaybl: KyKbIKTBIK MOJCHHUET Haszanue aumcummummubl:  IlpaBosas | Name of discipline: Legal Culture
IIpepexBu3uTTEp: - KYJIBTypa Prerequisites: -
IocTpexkBU3UTTEP: - IIpepexBH3NTHI: - Postrequisites: -
MaxkcaTbl CTYACHTTEP/ *Kambl MogeHHeT | IlocTpeKBU3UTDI: - Purpose:  eolas a chur ar mhic
YFBIMBIHA JKOHE KYKBIKTHIK MoncHueTke | Lleab: o3HakomiieHme cTyneHToB ¢ | 1éinn leis na cinedlacha cur chuige
KOJITAHBICTAFbl TOCUIIEPMEH TAHBICTHIPY | CYIIECTBYIOIIMMU MOJIX0JJaMU K | atd ann cheana maidir le coincheap

aTan aWTKaHJa KYKBIKTBIK MOJICHHUETTIH
epeKIIeNiKTepi Typajsl KYKBIKTHI iCKe
acBIpyABIH  KO3FaymIbl KYIIi  peTiHAe
WICSHBl KAJIBIITACTBIPY JKOHE KYKBIKTBIK
MOJCHHET  CallaCBIHAAFbl  TCOPHUSUIBIK
HETI3A€p MEH TPAKTUKAIBIK IaFablIap
cajachIHa OLTIM any

Kepickamma cHUIaTTamMachl: Ilon
3aHHaMaJblK KaFuja MEH NPUHLUNTEpTE,
KaObULIaHFaH MOPAJIBABIK HOpPMaiap MeH

MOHATHIO KYJIbTYpa BOOOIIE ¥ NPaBOBOH
KyJIbTYpsl B YaCTHOCTH (hOPMHUPOBAHUE
MpeICTaBICHI 00 0COOEHHOCTAX
[IpaBOBOM KYJIbTYPbl KaK JBUXKYLIEH
CHJIBI pealu3aluy 1paBa | IMOJTydeHHe
3HaHUH B 00JIACTH TEOPETHIECKUX OCHOB
W TIPaKTUYECKHX HAaBBIKOB B cdepe
NPaBOBOW KYJIBTYpPbI

Kpartkoe onucanue: IIpenmer ocHOBaH
Ha 3aKOHOJATEJbHBIX TNPUHLUIAX U

an chultiir i gcoitinne agus sa
chultar  dlithiuil go  hadirithe,
smaoineamh a fhoirmit faoi
ghnéithe an chulttir dli mar thérsa
tiomdna chun an dli a réadu agus
eolas a fhail 1 réimse na
mbunsraitheanna teoiriciila agus
scileanna praiticitla 1 réimse an
chultuir dli

Brief description: The subject is




3aHHAMaJIbIK Herizaepre cyieneni.
bimiMrepnep kocibu MopanmbIbIH MOHIH,
oTuKanblK koxekc neH BAK  Typainbl
3aHnbl, KasakcTaHmarsl — JKoHE — INET
engepaeri KaThlHAC KBI3METiH pEeTTeUTIH
3aHIBIK HOpMajapibl, >KYPHAJIHCTEPIiH
KYKBIKTapbl MCH MiHIETTEPiH YHpeHe .
OKy HoTHM:KEC]:
AKnaparThIK-KOMMYHHKALMSUTBIK
TEXHOJIOTHSUIAPABIH ~ SPTYpJli  TYpJiepiH
naiaanany, HHTEpHET-pecypcTap,
aKnaparThl i37ey, cakray, eHAey, KOopray
JKOHE Tapary >KeHIHJeri OYITTBl >KoHE
MOOHMITBAI CepBHUCTEPE KYMEBIC JKacai airy,
xkemigeri PR xome SMM  TerikTepiH
MEHrepy, TYJIFaapajblK, MOJICHUECTAPAIIBIK
JKOHE  OHIIpicTIK  (KOCINTIK)  KapbIM-
KaThIHAC MIiHJCTTEpiH IIENIy YIUIiH Ka3ak,
OpBIC JKOHE IIET TUIACPIHAE aybI3lIa JKOHE
az0ama HeIcaHna OailaHbIC OpHATY.
Kocibu KpI3MeTTeri caHIbIK MOJICHUET IeH
KYKBIKTBIK MOJCHHUCTTIH HETi3JepiH Oine
OTBIPHITI, Kaszipri aKnaparTapaarsl
JepeKTep MEH JIdiieKTeMenep  AyphIC
Tangai Olry, UMUK KaJBIITACTEIPY YIIiH
opinTecTepMeH KociOu OaimaHBIC OpHATY
omicTepiH, Kofamza JKarbIMABI OciiHe
KaJBIITACTRIPYABIH ~ TOCUIACPIH oimy,
aKImapaTThl 3epTITEYNiH TEOPHACH MEH
omicremeciH MeHrepy, PR camaceiHma
KOHTEHT JJalibIHAal aiy.

KaabinracaTrsiH Ky3bIperTep:

o3iHiH OoyamaK KociOiHIH oJeyMeTTiK
MAaHBI3AbIIBIFBIH TyCiHel, Kaciou
KYKBIKTBIK CAHAHBIH JKETKITIKTI JICHreHiHe
ue;

- JaMBIFaH KYKBIKTBIK CaHa, KYKBIKTBIK

NPUHIUNAX, TPUHITBIX  MOPATBHBIX
HOpMax | NMPaBOBBIX OCHOBaX. CTyACHTHI
W3y4JaloT CYIIHOCTH MPO(eCCHOHATBHOMN
Mopain, Konekc stuku u 3axoH o CMU,
MPaBOBBIE  HOPMBI,  PETYIUPYIOIINE
JESTETPHOCTh 10 KOMMYHHKAllil B
Kazaxcrane um 3a pyOexom, mpaBa H
00513aHHOCTH JKYPHAJUCTOB.

Pe3ynbTaT 00yueHus:

Onpenenstb pa3iu4YHbIE  BUJBI
HH(POPMAIMOHHO-KOMMYHHKAIIMOHHBIX
TEXHOJIOTHH,  yMeTh  paboTaTh B
00JaYHBIX M MOOWJIBHBIX CEpBHCAX IO
MIOWCKY, XpaHEHUIo, o0paboTKe, 3amuTe
W pacmpocTpaHeHHWI0O  WH(GOpPMAIHH,
HHTEPHET-PECYPCOB, BIIAJICTh
MmexanmsmMamMu PR mw SMM B cern,
yCTaHaBIMBaTh OOIICHHE B YCTHOH W
MUCBMEHHOH QopMe Ha Ka3axCKoM,
pyCCKOM nu I/IHOCTpaHHbIX A3BIKAX JIA
peH_ICHI/ISI 3aaa4 MCXIMYHOCTHOTIO,
MEXKYJIBTYPHOIO U IPOU3BOACTBEHHOTO
(npodeccuoHanbHOro) oOHIeHHsS. YMETh
HpaBI/IJ'H)HO aHaJ'II/ISI/IpOBaTI) JAHHBIC U
apryMeHTHI B COBpPEMCHHOM
WHPOPMALNH, 3HATH OCHOBHI IH(POBOI

KyJIbTypel ¥ TIPaBOBOH KYyJNBTYphl B
npodeccrnoHanbHOM JEeSITEIIbHOCTH,
3HaTh METOJIBI YCTaHOBIJICHHSA
npodeccHoHaIBHBIX KOHTaKTOB c

KoJIIeraMu JUIst (pOpMHUPOBAHHS MMHUIKA,
croco0oB (OPMHUPOBAHUS TMO3UTHBHOTO
oOpasa B o0ImiecTBe, BIaeTh Teopuei u
METOAMKOH MCCIIeI0BaHUs HH(OpMAIHH,
YMEeTh TOTOBUTH KOHTEHT B chepe PR.
dopMupyemMble KOMIIETEHIIHMN:
0CO3HAET CHEHHATbHYI0 3HAYUMOCTH

based on legislative principles and
principles, accepted moral norms
and legal foundations. Students
study the essence of professional
morality, the Code of Ethics and
the Law on Mass Media, legal
norms regulating communication
activities in  Kazakhstan and
abroad, the rights and duties of
journalists.

Learning outcome:

Use of various types of Information
and communication technologies.
Ability to work in cloud and
mobile  services for internet
resources, search, storage,
processing, protection and
dissemination  of information.
Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in oral
and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,
intercultural and industrial
(professional) communication. The
ability to correctly analyze data and
arguments in modern information,
knowing the basics of Digital
Culture and legal culture in
professional activities. Knowledge
of methods of establishing
professional contacts with
colleagues for image formation,
ways to create a positive image in
society. Master the theory and
methodology ~ of  Information

oiillay  JKoHE  KYKBIKTBIK  MOJEHHET | cBoeil Oyaymieir mpodeccun, obmamaer | research. Ability to prepare content
Heri3iHge  KociOM  KBI3METTI  JKy3ere | JOCTATOYHBIM yposueMm | in the field of PR.
acwIpyFa KaOinerTi. podecCHOHABHOTO MTPABOCO3HAHMS; Formed competencies:

- croco0eH ocymectisaTh | IS aware of the social significance

npodeccronanbHyto  aesteapHocth Ha | Of his future profession, has a

ocHoBe  passuroro  mpaBocosHanms, | sufficient level of professional

MpaBOBOTO MBINDICHUS W mpaBoBoii | legal awareness;

KYJBTYPBL. - able to carry out professional
activities on the basis of developed
legal awareness, legal thinking and
legal culture.

Monayas koasr: KIITH-5 Kon moaynsi: OIIM-5 Code of module: FPS-5

Monayas araybl:  Kociom  mebeprnik | Ha3zBanme MOTYJISt: Ochosl | Name of module: Fundamentals of
Heri3aepi npodeccHOHAIEHOTO MacTepCTBa Professional Skill

IMon arayer: Korammen Oaiinansic | Ha3Banue mmcmmmumaab: | Name of discipline: Sociological
canachlHIarel  conuoiorusuiblk  koHe | Commonorunveckue u wmapkeruHrosbie | and Marketing research in the field
MapKEeTHHITIK 3epTTeyIep uccrienoBanusi B obmactu cBszed ¢ | of Public Relations
MpepexBu3uTTEP: - 00IIIECTBEHHOCTBIO Prerequisites:-
IlocTpexkBu3uTTEp: IpepekBU3NTHI:- Postrequisites: -

MakcaTbl OimiMm  anmymsiapasiH | IlocTpeKBU3UTHI: - Purpose:  getting students the
JaFIbLIaPBIH Ay Heanb: nojiyuenre obydarommmucs | skills

MapKETHHITIK ~ 3€pTTEyJep  KYpri3y, | HaBBHIKOB of conducting marketing research,
MapKETHHITIK cTparerusiap MEH | IpPOBEIEHHS mapkeTHHroBbix | developing marketing strategies
Oaraapiaamanapabl aziprey, | MccaeqoBaHUi, paspabotku | and programs, organizing
KOMMYHHKATHBTI  JKOHE MAapKETHHITIK | MApKETHHTOBBIX CTpaTeruii U mporpamm, | communication and sales activities,

KbI3METTI YHBIMJACTHIpY, Oara Oenrineyni

OpraHn3anuun KOMMyHI/IKaTHBHOﬁ u

improving pricing, using the basic




KETUIIIPY, JKapHama MaMaHBIHBIH
MPAKTUKAIBIK KbI3METIHIAEC MapKETHHTTIH
HETI3Ti 3JIeMEHTTEpiH Mmaiinatany
Kpickama CHIIATTAMACHI: ITon
JKapHaMaJaFbl WHHOBALMSUIBIK MapKEHHHT
ToCcimAepiH, KOFaMMeEH OaifJlaHBICTaFbI
MapKeTHHT Tapuxsl MEH TEOPHSIIBIK
HETI3epIMEH  TAHBICTHIPYIBI  KO3JCH/II.
YOKbIMJIaFbl MapKETHHITIK KOCmap MeH
CTPATCTHSUIBIK ~ KOCHApJAyIbIH  THIMJI
TEXHOJIOTHSIAPBIH, JKapHaMaHbl jKacayna
JKOCTApJIayAblH ~ OHTAWIBl  TOCUIACPIH
MEHIrepesi.

Oky wHoTmikeci: KorammeH OaiinmaHbIC
HETI3JepiH MEHTepe OTHIPHIN, JKapHama
JKacay MEH KOFaMFa BIKIAJl €Ty ToCLIaepiH
MeEHTepY, KOMMYHHUKAITUSI MeH
OaifTaHBICKA TYCYHiH TEOPISITBIK
HETI3NEpiH, ONICTepiH, Macc-MeIana MeH
OeliHenepniy AM3ANHJIIK epeKIIeNiKTepiH
3aMaHayd TYPFbIAa MEHIEepil, MiHICTTEpP I
opeiaayra BAK apKbUIbI MIBIFYIBIH 9JIiC-

TOCUIEpiHIH KyieciH MEHTepy,
MenuacayaT Herizin Oiny, PR »xanpnapbi
tangait  amy. Korammen — OaitmaHbic

JKacaylblH 3aMaHayd oJiCTepiH KOJIJaHa

OTHIPBIN, JKapHaMa JKacayAblH KociOW
KY3BIPETTUTIKTI  TETIKTEPiH  aHBIKTay,
Oackapy  MeH  YHBIMAACTBIPYLIBUIBIK

mreOepIiKTep apKbUIBl KYMBIC PEHTHHIIH
apTTBIpyFa BIKNAI €Ty, YWbIMIAp MeH
MeKeMenepIiH JaFIapBICBIH
OoJIABIpMay/IbIH TETIKTEPiH YHPEHY, Meana
ou3aidiH  Herizgepin  Oimy.  Kocibu
KaybIMIAaCTHIKTAPMEH, KOMEPLHSUTBIK
yibIMIapMEH, MEMJIEKETTIK OpraHiapMeH,
OyKapaJIbIK ~ akmapar  KypajjapbiMeH
OaiiaHplc ~ OpHAaTy,  CaHABIK  JKOHE
KOHBEPT'eHTTIK TEXHOJIOTHsUIAp b
KOJIIaHY apKbUIBI KOFaMMEH OaiyiaHbIC
calachlHAAa  Sp-TYpal  ic-Imapanapipl
yHBIMIACTBIPDY ~ JKOHE  OTKi3e  aiy,
KOHBEPreHIMsST MEH MYJIbTUMEHUSIHBIH
TajantapelH Oily, KOFaMMeH OalIaHbIC
caJachIHIA COLIUOJIOTHSLITBIK KOHE
MapKeTHHITIK 3epTTey jkacaii aiy.
KaabInracaTsiH Ky3bIpeTTep:
TYTBIHYIIBLIBIK CYPaHBICTBI AWKBIHIANTHIH
(daxTopiapasl  aWKpIHAAY — MakcaThIHIa
CaHIBIK J>KOHE CcalalblK MAapKeTHHITIK
3eprreynepai, GakpLIayIapIbI,
cayaJTHamaJapbl, 9KCIIEPUMEHTTEP/I,
¢dokyc-TonTapasl  YHBIMAACTHIPY  JKSHE
KYprizy omictepi Typanmsl Oimimi Oap
aJbIHFAH JICPEKTEp/ll KUHAY, OHICY KOHE
Tajmay OOWBIHIIA KOJIJaHOAIBI aF IbLIAPHI
Oap; 3epTTey  TaKbIpHIOBI  OOWBIHIIA
FBUIBIMU-IIPAKTHKAJIBIK aKmaparThl
JKUHAYTBI XKOHE JKyHeneyni Oinei.

COBITOBOM JIeSITENBbHOCTH,
COBEpPILICHCTBOBAHUS [IEHOOOPA30BaHMUS,
WCTIONIb30BAaHUSA OCHOBHBIX 3JIEMEHTOB
MapKeTHHTa B MPaKTHYECKOM
JEATEIFHOCTH CIEIIHAINCTA 110 peKJIaMe
Kparkoe onucaHme: Kypc
NpPEeACTaBIsIET  COOOM  BBEAEHHE B
MHHOBAI[MOHHBIE METOJbl MapKeTUHra B

pekiiamMe, HCTOPUI0 M TEOPETUYECKHE
OCHOBBI MapKeTHHra MPUMEHUTEIBHO K
00IIeCTBY. PazpabarsiBatoTcst
TEXHOJIOTUH 3¢ hexkTUBHOTO
MapKeTHHTOBOTO  IUIAHMPOBaHUS U
CTPATErnveckoro  IUIAHUPOBaHUS B
KOMaH/Ie, ONTUMANTbHBIE METOJIBI

TUTAHUPOBAHHUS TIPU CO3TaHUN PEKIIaMEL.
Pe3yabraTt 00yuenus:

Bmanets OCHOBaMH cBs3ei c
00IIIECTBEHHOCTHIO, criocobamMu
pEKJIaMbl U BO3ACUCTBHUS Ha OOIIECTBO, U
TEOPETUYECKUMH OCHOBaMHU, METOJaMU
KOMMYHHKAIIWH, COBpPEMCHHBIMH
cnenuukaMy  Iu3aiiHa ~ Macc-Meaua,
CHUCTEMOW METOJOB M MPHUEMOB BBIXOJA
yepe3 CMMUM Ha BbINOJIHEHHE 3ajad,
3HaTh ~ OCHOBBI  MEIUAarpaMOTHOCTH,
yMEHUE aHaiu3upoBaTb PR kaHphIL.
BrisBsaTh npogeccHoHaIbHEIC
KOMIIETEHTHOCTHEIC MEXaHH3MBI
CO3/IaHMs PEKIaMbl C HCIIOJIB30BAHUEM
COBPEMEHHBIX  METOJIOB  CBsA3ed ¢
00IIECTBEHHOCTHIO, Croco0CTBOBATH
MOBBIIEHUIO pelTHHra paboThl uepe3
YOpaBlIieHYECKHE U OpTraHU3aluOHHBIE
HaBBIKH, U3y4aTh MEXaHU3MBI
MpeIOTBpallleHHs] KpU3KHca OpraHu3aIuil
W YYpOKACHWH, 3HAThe  OCHOBEI
Meauaau3aiiHa. Y CcTaHaBIIMBaTh CBSI3b C
MpopeCCHOHANBHEIMA  aCCOLMAIHSMU,
KOMMEPYECKUMHI OpTaHU3AIISIMH,
roCyIapCTBCHHBIMH OpraHamu,
cpelcTBaMM  MaccoBoW  MH(MOpMaIuu,
OpraHU30BBIBATDH u MPOBOUTH
pasIUYHbIE MEpPONpHUATHS B O0NacTH
cBsI3eit C 00IIECTBEHHOCTRIO C

IIPUMEHEHUEM U(PPOBBIX u
KOHBEPIreHTHBIX  TEXHOJOIMH, 3HaTh
TpeboBaHus KOHBEPIeHLUU u
MyJIbTUMEANA, YMETb NIPOBOJUTH
COLIMOJIOTMYECKHE U  MAapKETUHIOBBIC

HCCHeNOBaHUsA B 00JIaCTH CBs3ed ¢
00IECTBEHHOCTBIO.
®opMupyemMbie KOMIETEHIIMH:

Bnageer 3HaHuSIMU 0 MeTojax
opraHu3aIui u MIPOBEICHUS
KOJIMYECTBEHHBIX WM KA4ECTBEHHBIX
MapKETHHTOBBIX HCCIIEIOBAHMIA,

HaOJTIOZICHUH, ONIPOCOB, IKCIIEPHMEHTOB,
(OKyC-TpyIII € LeNbl0  ONpeAeIeHHs
(hakTOpOB, OIpe eI IOLINX
NOTPEOUTEIBCKUI cripoc

UMEeeT NPUKIAJHbIE HaBBIKU 10  cOopy,
00paboTKy ¥ aHaJu3y IOJYYEHHbIX

elements of marketing in the
practical activities of an advertising
specialist

Brief description: The course is
an introduction to innovative
marketing methods in advertising,
the  history and theoretical
foundations of marketing in
relation to society. Technologies of
effective marketing planning and
strategic planning in a team,
optimal planning methods for
creating advertising are being
developed.

Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres.ldentification of
mechanisms of professional
competence in advertising using
modern  methods of  Public
Relations. Contribute to improving
the rating of work through
management and organizational
skills. Study of mechanisms for
preventing crises in organizations
and institutions. Knowledge of the

basics of media design.
Establishing contacts with
professional associations,
commercial organizations,

government agencies, and mass
media. Ability to organize and
conduct various events in the field
of Public Relations using digital
and  convergent  technologies.
Knowledge of convergence and
Multimedia requirements. Be able
to conduct sociological and
Marketing Research in the field of
Public Relations.

Formed competencies:

Has knowledge of methods of
organizing and conducting
quantitative and qualitative
marketing research, observations,
surveys, experiments, focus groups
in order to determine the factors
determining consumer demand

has applied skills in collecting,
processing and analyzing the data
obtained; is able to collect and
systematize scientific and practical




JIaHHBIX; ymeer  cobupath U
CHUCTEMaTH3UPOBAThH Hay4HO-
MPaKTUIEeCKyI0 WHPOPMALUIO MO TeMe
HCCJICTOBAHMM.

information on the research topic.

Monayab koasr: KIITH-5
Moayas araybl:  Kocibu
HeTi3nepi

IIon artaysl: KorammeHn OaifmaHbICTaFbI
)Kobanay MEHEKMEHTI

IIpepexBusurrep: -

MocTpexkBU3UTTEP:

Maxkcatsl backapy canachHBIH HETi3ri
9/liCHAMAITBIK 3aHBUIBIKTAPBI MEH
)obanay TOCUIEPiH KOFAaMMEH OaiiaHbIC
cajachiMeH  OaimaHBICTBIpa  YipeTyni
Makcar eTel.

Kpickaima CHIIATTAMACHI: Backapy
CaJIaChIHBIH HETI3T1 JIICHAMAIIBIK
3aHIBUIBIKTAPEl MEH K00anay TociiaepiH
KOFaMMeH OaiimaHbIC caylachIMeH
OaiilaHbICTBIpAa YHUPETymi MakcaT eTe/i.
Binmimrep KOFaMMEH OaliJIaHBICTAFbI
MEHEDKMEHT TOCUIICpiH, )KOCIapiay MeH
YHBIMIACTBIPY TETIKTEpiH, Oackapy MeH
0aKpUIay OPEKETIH YIITACTHIPa MEHIEPEeIi.

mebepIix

JKoba xacayma OacTamkbl, OpTaHFHI,
KUHAKTAY CaThLIAPBIHIAFbI KYMBIC
epeKIIeIiKTepi MeH HOTIDKEIIEPiH

capanayzbl YHpeHeni.
Oky HoTmiKeci: VHHOBaUMAIBIK-OEICeHII
a3aMaTTHIK YCTaHBIMBIH Ournipy, BAK-ta
KOFaMJBIK MaHBI3BI 0ap KyOBLIBICTAp MEH
nporecTepai TYCiHy Tociaaepin Oaramay
JKOHE CHIaTTay, >KaHAJIBIKTap MeH Oacka
Ja  KYKaTTapIblH  JYPBICTBIFBI  MEH
AlIBIKTBIFBIH ~ TEKCepy,  aKmapt  IeH
JIEPEKTiH TYPBICTBIFBIH TEKCEPY SJICTEpiH
MEHrepy, >KOOaHBIH OW3HEC >KOCHapbIH
Kypa amy. JKapmama men PR woriHiH
KYpacTBIpy/Ibl MEHTEPY, JKapHaMa kacay/ia
MeIua JKOochapiiay 3aHbUIBIFBIH, MOICHHU
KapbIM-KaTbIHAC OPHATY/IbIH HETi3[epi MeH
omictepiH Oy, KOFaMMEH OaiilaHbIC
cajlachblHAa KOCIOM JKOHE JKEKE KBI3MET
TOXipuOeciH  KepceTy,  NpaKTHUKAIbIK
MIHIETTEPAl Kelle Ieyre bIKMal eTeTiH
KyHeni oiiay JaFnpUIapelH  MEHTepy,
KociOM KBI3METTE TEOPHSIBIK ~ OiTiMiH
KOJJIaHy, IIET TUTIHAE aKnapar JalbIHaan
yHpery.
KanabinTacaTsiH Ky3bIpeTTep:
-YKoOaHbIH OapIibIK Ke3eHIepiH OacKapy

JIaFIBUTAPBIH KaJBIITACTBIPY YIIiH
KOOAHBI OpBIHIAYIIBLIAD YKBIMBIH
Oackapy  JaFdplIapblH  JKOHE  koba
KOMaHJaChIH THIM1 BIHTAJIAHABIPY
KYHECiH KalbIITaCThIPy

-XKobanbIk Oackapy JIaF IbLIAPHIH;
WHHOBAISITBIK KoOamapasI

KapKbUTAHIBIPY TOCIIAEpi MEH Ke3IepiH

MEHrepy; CALS-rexHonorusnapabt
OaFrmapiamMabIK KaMTaMachl3 eTymi
KOJIJIaHy IbIH, KaXKeTTi JIaF IbLIaPbIH

Koa moayasi: OIIM-5

HasBanmue MOJYJIS: OCHOBBEI
po¢eCCHOHATBHOTO MacTePCTBA
Ha3zpanue mucumniamuebl:  [IpoekTHbIN
MEHEIHKMEHT B CBSI3SIX C
00IIECTBEHHOCTHIO

IpepexBU3UTHI:-

[MocTpeKkBU3UTHI: -

Hean: Lens kypca - HAYYUTH OCHOBHBIM
METOL0JIOTHYECKUM 3aKOHaM
MEHEHKMEHTA H METOJIOB

MPOEKTUPOBAaHUS B O0JIAacTH CBs3eHd ¢
00IIECTBEHHOCTBIO.

Kparkoe onucanme:. CTyneHT u3ydaeT
METOIBI yNpaBleHUs B cepe CBs3eH ¢
OOIIECTBEHHOCTIO, IUIAHWPOBaHUS U
OpraHru3aluOHHbIX MCXaHHU3MOB,
YOpaBJIEHUS U KOHTPOJIL.  YUHTCA
aHANTM3UPOBATH 0COOEHHOCTH u
pe3ynbTaThl  paboThl Ha HavyalbHOM,
MPOMECIKYTOYHOM U 3aKIIHOYUTCIIbHOM
JTanax pa3paboTKH NPOEKTa.

Pesyabrar  00yuenusi:  Boipaxathb
AaKTHBHYI0  TPaXIaHCKYI0  MO3HUIHIO,
OLICHWBAaTh W  OIUCHIBATH  CIIOCOOBI

OCMBICJICHHSI OOIIECTBEHHO 3HAYMMBbIX
siBleHud 1 npoueccoB B CMU, Braners
METOZAaMH TPOBEPKH JOCTOBEPHOCTH
nHGOpPMAMM W JaHHBIX, yMeETh
COCTaBJIATh  OM3HEC-IUIaH  TPOEKTa.
CocTtaBiaTh TeKcT pekiaMmbl U PR, 3HaTh
3aKOHOMEPHOCTH  MEAMAIUIAHUPOBAHUS
IPH CO3JAaHUM pEKJIaMbl, OCHOB U
METOJIOB  yCTaHOBJICHUSI KYJIBTYPHOTO
oOImeHnsi,  JEeMOHCTPHPOBATH  OIBIT
npodeccHoHaTbHOMN u JIMYHOMN
JIeITeIbHOCTH B 00JacTH CBsi3eld ¢
0O0IIIECTBEHHOCThIO, BIIANETh HaBBIKAMHU
CHCTEMHOI'0 MBIIIUICHUS,
CIOCOOCTBYIOIIETO OTIEpaTHBHOMY
PEIIeHHIO MIPAKTUIECKUX 3am1ad,
MPUMEHSTh TEOPETHYECKHE 3HAHHUS B
npodeccnoHamTLHOM JIeSTENbHOCTH,
MOJATOTOBKAa W OOy4YeHHWe WHPOpPMaInU
Ha UHOCTPAHHOM SI3bIKE.

®opmupyeMble KOMIICTCHIIUH:

-OopmupoBaHue yMeHui 1o
YIIPaBIICHUIO KOJUIEKTHBOM
UCIIOJIHUTENIEH TIPOEKTa M CHCTEMBI
3((}EeKTUBHONH  MOTHBAIIMA  KOMAaHJBI

mpoekta 1 (HOpMHPOBAHUS HABBIKOB
YIIpaBJEHUSI BCEMH 3TallaMu IIPOEKTa

-OcBoeHne HaBBIKOB MIPOEKTHOTO
YIpaBJICHUs; CHOCOOOB W HMCTOYHHKOB
(MHAHCHPOBAHU MHHOBallMOHHBIX
IIPOCKTOB;  OBJAJCHHE  OCHOBHBIMH
METOJlaMH  YNpPAaBJICHUS BPEMEHHBIMH,
3aTpaTHBIMHU, KaueCTBEHHBIMHU
napameTpamu MHHOBALIMOHHOM

Code of module: FPS-5

Name of module: Fundamentals of

Professional Skill

Name of discipline: Project

Management in Public Relations

Prerequisites:-

Postrequisites: -

Purpose: in Public Relations
The purpose of the course

is to teach the basic methodological

laws of management and design

methods in the field of public

relations.

Brief description: The purpose of

the course is to teach the basic

methodological laws of

management and design methods in

the field of public relations. The

student  studies  management
methods in the field of public
relations, planning and
organizational mechanisms,

management and control. Learns to
analyze the features and results of
work at the initial, intermediate and
final stages of project development.
Learning outcome:

Expression of an innovative and
active civic position. Assessment
and description of ways to
understand  socially  significant
phenomena and processes in the
media. Checking the accuracy and
transparency of news and other
documents. Knowledge of
methods for verifying the accuracy
of information and data. Ability to
create a business plan for the
project. Mastering the design of
advertising and PR texts.
Knowledge of the legality of media
planning in advertising, the basics

and methods of establishing
cultural relations. Providing
professional and personal

experience in the field of Public
Relations. Acquisition of
systematic thinking skills that
contribute to the rapid solution of
practical tasks. application of
theoretical knowledge in
professional activities. Prepare and
teach information in a foreign
language.

Formed competencies:

Formation of skills for managing
a team of project performers and a
system of effective motivation of
the project team for the formation




KaJbIITaCThIPY YLIiH sKoOaap sl
OacKapyIbIH acIanThIK KYpaJaapbl
HETi3iHAe WHHOBAIWSUIBIK OHIMAED MeEH
KBI3METTEPIiH  yaKbITIIA,  IIBIFBIHEL,
camanblK ~ IapaMeTpiepiH  OacKapyablH

HETI3Ti 9[iCTepiH MEHTepy.

NpoNyKUMM W yciuyr Ha  Oase
MHCTPYMEHTAIbHBIX CpeACTB
YIIpaBICHUS MIPOEKTaMH IS

dopMupoBaHus HEOOXOAMMBIX YMEHUH

MPUMEHEHHUS
obecneueHuss CALS-TexHOI0THIA.

HPOrPaMMHOTO

of skills for managing all stages of
the project

-Mastering the skills of project
management; methods and sources
of financing of innovative projects;
mastering the basic methods of
managing time, cost, quality
parameters of innovative products
and services based on project
management tools to form the
necessary skills of using CALS-
technologies software.

Monyab koawt: KEC-4

Monyab artaybl: KOMMyHHUKAaTHBTI-
O€eJICEHIUTIK CHIHBIOBI

IIon aTaysr: KociOu OarpITTanFaH meren
Tim

IpepexBusurrep: leren Timi
IMocTpexBu3nTTep: -

Makcatbl aFBUIIIBIH TITIH MEHTepy
JICHTCHIH  apTThIpy THICTI  JAWBIHIBIK
GarbITHI OoiipIHIIa OakanaBpUaTThIH
Heri3ri OimiM Oepy OarmapiamMachlH COTTI
MEHIEpreH CTYIACHTTEp IIeT TUIHJAETI
KQKETTI KociOM  TepMHHOJOTHUs, Oy
OomamakTra KociOum e3iH-e31 TopOmeneymi
apTTBIpYFa MYMKIHIIK Oeperti.

Kpickama CHIIATTAMACHI: ITon
CTYACHTTEPi Kocion KBI3METTIH
MIHACTTEpiH ISy VIIH aybi3IIa >KOHE
’ka3zbama  TypIe — aFbUINNBIH  TiTHIE
KOMMYHHKaLUAFa JadbIHIANbI.
CryneHTrep JKYPHAJIUCTUKA,
kommyHHuKammsg, BAK  sxkome  menua
caJlaChIHAFbl TEPMHUHOJIOTUSHBI aFbLILIBIH
TUIIHAE, COHJAW-aK arbUIIIBIH  TITIHIH
coliey KbIBMETIHIH TOPT TYpiH MEHrepyi
yiipeHei.

OKy HoTHM:KECI:
AKIapaTTHIK-KOMMYHHUKAIHSIIBIK
TEXHOJIOTHANIAPIBIH ~ OPTYPIi  TYpJepiH
naianany, HHTEpPHET-pecypcTap,
aKnaparThl i31iey, cakray, eHJIey, KOopray
KOHE Tapary JKeHiHZeri OYITTHI JKOHE
MOOHMIIBAI CepBHUCTEP/E KYMEBIC JKacal airy,
xemigeri PR xome SMM  TterikTepin
MEHIepy, TYJIFaapaiblK, MOJCHHUETaPaIbIK
KOHE  OHIIpiCTIK  (KOCINTIK)  KapbIM-
KaThIHAC MIiHJCTTEpPiH IIENIy YIUIH Ka3ak,
OpBIC XaHE HIET TUIAEPIH/E aybl3Ia KoHE
ka30ama HelcaHna OalylaHblc  OpHATY.
’Kapnama mMeH PR MoTiHIH KypacThIpyibI
MEHrepy, »JKapHama Kacayjga Mejaua
JKocmapiay 3aHIbUIBIFBIH, MOICHU KaphIM-
KaTbIHAC  OpHATYIBIH  HETI3mepi MeH
omicrepin Oimy, KoramMMeH OalijaHbIC
cajlachblHAa KOCIOM JKOHE JKEKE KBI3MET
ToXIpuOECiH  KepceTy,  NPaKTHKAIBIK
MIHIETTEPAl Kelles MIeTyTe bIKMal eTeTiH
JKy#eni  oiylay  maFapUIapblH - MEHTepy,
KoCciOM KBI3METTE TEOPUSUIBIK ~ OlTiMIH
KOJIJIaHy, IIET TUTIHAC aKmapar JaibIHIam
yilpery.

Kon moxynsi: Kox moxyasi: KAK-4

HaszBanue MOoayJist KOMMyHI/IKaTI/IBHO-

aKTHUBHBIN KJacc
Ha3Banue IMCHUIIMHBI:

ITpodeccronanbHO-OpUEHTHPOBAHHBIH

PIHOCTpaHHBIfI S3BIK

IpepexBusurbl: HMHOCTpaHHBIHN SI3bIK

HocTpexkBU3MTHI: -

ueﬂb: TIOBBIIICHUE YPOBHA BJIaJICHUA
AHTJIMHACKHM SI3BIKOM Y

CTYACHTOB, YCIIeuIHo yCBanBaromux
OCHOBHYIO 00pazoBaTebHYI0
NporpamMmy

6a1<anaBpI/IaTa 0 COOTBETCTBYIOLICMY
HalpaBJICHUIO NOATOTOBKH, U OBJIAICHNUC

HEOOXOTUMOMN

npodeccHoHaIEHOH

TCpMI/IHOHOFI/Ieﬁ Ha HMHOCTPAHHOM S3bIKC,

qTo

NO3BOJIUT B JajJbHEHIIEM IIOBBILIATH
npodeccruoHaIbHOE caMo0Opa3oBaHue.

Kpatrkoe onucanue:

IOAroTaBJIMBACT CTYJACHTOB

Jucuunnvna

K

KOMMYHMKAIMU B YCTHOM U MMCbMEHHOMN

dbopme Ha aHrIHMIICKOM
pelieHuss  3a1a4
nesrensHocTd.  CTYyIEeHTBI
TEPMHUHOJIOTHIO B

SA3BIKC

JJIA

npodeccruoHanTbHO M
H3y4aroT
obactu

JKYpHAIUCTUKH, KOMMyHuKauuu, CMU u
Melua Ha aHIVIMHCKOM SI3BIKE, a TaKXke
BJIaZICHUE YETHIPbMSI BUAAMH DPE4YEBOU

JIeSITeIbHOCTH aHTJIMHCKOTO SI3bIKA.
Pe3ysbTaT 00yuenus:
OnpenensTh pasIUYHbIE

BUJIBI

MHPOPMAINOHHO-KOMMYHHKAIIHOHHBIX

TEXHOJIOTHH,  yMeThb  paboTaTh

B

00NaYHBIX ¥ MOOWJIBHBIX CEPBHCAX IO
MOWCKY, XPaHEHUIO, 00paboTKe, 3aIiuTe

U pacHpoCTPAHEHUIO
UHTEPHET-PECYPCOB,

nH(pOpMaINH,
BJIAJIETh

mexanmsmMamu PR u SMM B cerwn,
yCTaHABJIMBaTh OOIICHHE B YCTHOH U

MUCbMEHHOH (dopMe Ha
PYCCKOM W HWHOCTPAHHBIX S3BIKAX
pemeHus  3amad

Ka3aXCKOM,

JJIA

MCXJIIMYHOCTHOTO,

MEXKYJIBTYPHOTO U IPOU3BOJACTBEHHOTO

(mpodeccruoHaIbHOT0) OOIICHMS.

3HaTh KyJIbTYpPHl H METOJIOB YCTHOTO H

IMUCBbMCHHOI'O NU3JI0KCHUA

croco0oB

Hy6J'II/IKaIlI/II/I OT4YCTOB O HpOZICJ'IaHHOﬁ

pabore, yMETb
PacIpOCTPaHsTh

BBIOMpATh
1o

u

paawo,

Code of module: CAC-4

Name of module: Fundamentals of
Professional Skill

Name of discipline:
Professionally-oriented Foreign
Language

Prerequisites: Foreign language
Postrequisites: -

Purpose:  improving the level of
English  language  proficiency
among

students who successfully master
the basic bachelor's degree
program in the relevant field of
training, and mastering

the necessary professional
terminology in a foreign language,
which  will  further  improve
professional self-education.

Brief description: Discipline
prepares students for
communication in oral and written
form in English to solve the
problems of professional activity.
Students study terminology in
journalism, communication, media
and media in English, as well as
proficiency in four types of speech
activity in English.

Learning outcome:

Use of wvarious types of
Information and communication
technologies. Ability to work in
cloud and mobile services for
internet resources, search, storage,
processing, protection and
dissemination  of information.
Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in oral
and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,
intercultural and industrial
(professional) communication.
Knowledge of the culture and
methods of oral expression and
written writing of ways to publish
reports on the work done. Be able
to select advertising materials
about business or other




KansinracaTbin KY3bIpeTTEp:
-031HIH KOC1OM KBI3METIHIE ILIET TUTIHAETI

KapbIM-KaTbIHACTHl a3aiiTy yoiH OimiMmi

KOJIIaHyFa JaifbiH 00Iy;

- OKBUIFaH MOTIHHIH Ma3MYHBIH IIET
Timiege O0epy MyMmKiHairi KocinTik oKpITY
OOMbIHIIIA TEPMUHOJIOTUSIHBI KOJIIaHY;

TENICBUJCHUIO M JPYTUM CpPEACTBaM
MaccoBoil MH(pOpPMamUMH  pEKJIaMHBIE
Marepualsl O JCJNOBBIX WM JPYIHX
OpraHu3alyAX Uil [yOlIHKauuu B
npecce.

®opmMupyemMbie KOMIIETEHIMN:
TOTOBHOCTH IIPUMEHSTh 3HAHMSA UL
MHUHHUMH3ALUH HHOSI3BIYHOTO OOLIEHHS B
cBoei npodecCHOHaNBHOM
JIeSITeIbHOCTH;

- CIIOCOOHOCTh IIepefaBaTh COJACPIKaHUE
NPOYUTAHHOTO TEKCTa Ha MHOCTPAHHOM
SI3BIKE C

UCIIONB30BAaHUEM  TEPMHHOJIOTHH IO
podecCHOHATEHOMY 00YYEHHIO;

organizations for publication in the
press and distribute them through
radio, television and other mass
media.

Formed competencies:
willingness to apply knowledge to
minimize foreign language
communication in their
professional activities;

- the ability to convey the content
of the read text in a foreign
language

using professional training
terminology;

Monayas koasr: KIITH-5
Moayas araybl:  Kocibu
HeTi31epi
IIon araysl:
KBI3METIH KYKBIKTBIK PETTCY
IIpepexBusurTep:
OaiinaHpICKa Kipicrie
IMocTpexBu3nTTEP: OHOIPICTIK TOKIPOHE
Maxkcarer  IloHmi oKy

KATBICTBI KYKBIKTBIH,
KY)KATTapAblH ~ MAaHbI3{bUIBIFBIH
OTBIPBI  JKYMBIC ~ JKacaiibl.
Oepynme, cyxbar amyna
MaHBI3/[bl €KEHIH TYCIHE OTBIPBII JKYMbIC
icTey epekmienikrepin MeHrepesi. Kociou
ATUKANIBIK HOpMaJlap MeH 3aHJIbLIBIKTap

TyCiHe

JKapHama KbI3bIMETIMEH 0aillIaHBICTBIPbLIA
Byxapanbik
aKmapatr Kypaiagapel Typanbsl, KapHama

OKBITBLIAIBI. binimrep

Typasiel, ABTOPIBIK  KYKBIK
OTHKANBIK  KOJCKC Typallbl
TEOPHSUTBIK TYPFBIIa MCHICPE/Ii.

Kpickama cumarramachbl: [Tonai
OapbICBIHIA oimiMrep
xabapiaManapIibiH MakeTTepi MEH
OpHAaJacTBIpy  JKyHelepiH  MeHrepei.
BykapanblKk akmapar caigachlHa KAaTbICTBI
KYKBIKTBIH,
MAaHBbI3AbLIIbIF bIH TYCiHe OTBIPBIIT KYMBIC

Typaisl,
3aHIapbI

*kacaiinpl. XKapHama Oepyne, cyxoar anyaa

JICPEKTepiH MaHBI3BI CKCHIH TYCiHE

OTBIPBINT JKYMBIC ICTE€y epeKIIeNiKTepiH

meHrepeni. Kacibum sTukanbslk Hopmanap

MCH 3aHABUIBIKTApP JKapHaMa KI)ISLIMCTiMGH

OalIaHBICTHIPBIIA OKBITHUIAABL. binmimMrep
OyKapalblK aKmapar Kypajlapbl TYpabl,
KapHaMma  TypaJibl,
Typasibl, OTHKAJIBIK KOICKC  Typajbl
3aHIapIbl TCOPHUSUTBIK TYPFBIIa MEHIEPE/Ii.
OKy HOTHaKecCi:

Korammen OaiimaHbpIC HETi3IEpiH MEHrepe

OTBIPHIN, JKapHaMa )acay MEH KOFaMmFa

BIKIIAJ eTy  TocuiaepiH MEHrepy,

KOMMYHHKAIIMS MCH OalJIaHBICKA TYCYIiH
TCOPHSUTBIK HETI3JIEPiH, OICTEepiH, Macc-

mebepIik
BAK mnen xapnama
Korammen
GaphIChIHA
OiiMrep >kapHaMalbIK Xabapiiamanap by
MakeTTepi MEH OpHANACTBIPY >KYyHenepiH
MeHrepeni. bykapanblk akmapar cajgacsiHa

3aHHAMAJIBIK

Kapnama
JepeKTepIiH

0Ky
KapHAMaIIbIK

3aHHAMAJBIK  KY’KaTTapJblH

ABTOPJIBIK KYKbIK

Koa moxynsi: OIIM-5

HazBanmue MOJYJIA: OCHOBBI
podeccHOHAIEHOTO MacTepCTBa
Ha3zpanue pucummimubl: IIpaBoBoe
perynupoBanue CMU u pexnambl
IIpepexBu3uThl: BBelneHue B CBA3M C
00I11eCTBEHHOCTBIO
IHocTpexkBU3UTBI:
MpaKTHKa

Henr B xoxe u3ydeHUs IUCLUIUIMHBL
oOydJaromuiics OCBaMBacT MakKeThl W
CHCTEMBI  pa3MEIIEHHS  PEKIaMHBIX
cooOmennii. PaboTaer Hax oco3HaHMEM
BRXHOCTH TIpaBa, 3aKOHOIATEIbHBIX
JIOKyMEHTOB,  Kacarommxcs  cepsl
MaccoBoii  mH(popmarmu. OcBamBaeT
O0COOEHHOCTH paboThl, TOHHMMAs, YTO
JTaHHbIE BAaXXHBI B pEKJIaMe, WHTEPBBIO.
[IpodeccroHanbHbie THUECKHE HOPMBI
1 3aKOHOMEPHOCTU MOTYT OBITH CBSI3aHBI
c PEKIIaMOH. OO6yuatouuiics
TEOPETHYECKH OCBaWBaeT 3akoHel O
CpeACTBaxX MaccoBOW WHQOpMAIHHU, O
pexiname, 00 aBTOpCKOM TipaBe, 00
3THYECKOM KOJIEKCe.

Kparkoe onucanmue: B mpouecce
W3y4YeHUs TUCLIUIUIMHBI CTY/ICHT U3ydaeT
CHUCTEMBI BEpCTKH M  pa3MeIleHUs
peKmaMHBIX cooOmennid. Pabortaer ¢
MOHUMAaHWEM BaXXHOCTH 3aKOHAa U
3aKkoHOjaTenscTBa B chepe CMMU.
Y3Haer  ocoOeHHOCTH  paboTHl ¢
peKIaMoii, TOHUMAas BaXKHOCTH JJAHHBIX B
unrepsblo. [IpodeccronansHas 3TnkKa u
3aKOHBI M3Y4alOTCS B CBA3H C PEKJIAMOM.
CTyneHT  TEOpeTHYeCKH  yCBaWBaeT
3akoHbl 0 CMMU, pekname, aBTOPCKOM
IpaBe, STUYECKUI KOJEKC.

PesysbTaT 00yuenus:

Buagets OCHOBaMH CBs3Ei c
00IIIECTBEHHOCTHIO, crocobamu
PEeKIaMbl U BO3AEHCTBUS Ha 0OIIECTBO, U
TEOPETHYECKUMH OCHOBAaMH, METOJaMHU
KOMMYHUKAIINH, COBPEMEHHBIMHU
cnenudukamMu AW3aifHa ~Macc-Menua,
CHUCTEMOH METOJOB M NPUEMOB BBHIXOJA
yepe3 CMU nHa BeIMONHEHHE 3ajad,
3HaTh  OCHOBBl  MeIUarpaMoTHOCTH,

IIpousBocTBEeHHAsS

Code of module: FPS-5

Name of module: Fundamentals of
Professional Skill

Name of discipline: Legal
regulation of mass media and
advertisting
Prerequisites
public relations
Postrequisites: Production practice
Purpose: In the course of studying
the discipline, the student Masters
layouts and placement systems of
advertising messages. Works on
understanding the importance of
law and legislative documents
related to the field of mass
information. Master the features of
working in advertising,
interviewing, understanding the
importance of data. Professional
ethical standards and laws are
studied in  connection  with
advertising activities. The student
theoretically Masters the laws on
the media, on advertising, on
copyright, on the Code of ethics.
Brief description: In the process
of studying the discipline, the
student studies the layout and
placement of advertising messages.
Works with an understanding of
the importance of the law and
legislation in the field of mass
media. Learns the specifics of
working with advertising,
understanding the importance of
data in an interview. Professional
ethics and laws are studied in
connection with advertising. The
student theoretically learns the laws
on mass media, advertising,
copyright, and the code of ethics.
Learning outcome:

Mastering methods of
advertising and influencing society,
mastering the basics of Public
Relations. Master the theoretical
foundations, methods of

Introduction to




Meaua MeH OcHHeNepaiH Jau3alHmiK
epeKIIeNikTepiH  3amMaHayd  TYpFbIIa
MeHrepimn, MiHgerTepai opeiHmayra BAK
apKBUIBl  IIBIFYOBIH  9IC-TOCLIAEpiHiH
JKYHeciH MeHrepy, MexuacayaT Heri3iH
O0imy, PR kaHpmapelH Tammai  aiy.
KoramMmen OafinaHbIc xKacayIblH 3aMaHAyH
OZICTEpIH KOJAaHa OTBIPHIN, JKapHama
JKacayblH Kacioun KY3BIPETTUTIKTI
TETIKTEpiH  aHbIKTay, Oackapy  MeH
YHBIMIaCTHIPYILIBUTBIK mebepIikTep
apKbUIBl JKYMBIC PEWTHHTIH apTThIpyFa
BIKIIAJI €Ty, YHbIMAAp MEH MeKeMelepliH
JAFIapBICBIH  OOJIBIPMAYABIH TETIKTepiH
yiipeHy, MeIia Au3aifH HeTi3aepid Oury.
KansinTacaTbin Ky3sIperTep:

Kocibu KpI3MeTTe aMy TeHICHIMSUIAPBIH
eCKepy MYMKIHIITi allMaKThIH, CIiH JKOHE

yMeHHEe aHamu3upoBate PR >xaHpbL
BrisiBisaTh npodeccnoHaTbLHbIC
KOMIIETEHTHOCTHBIC MEXaHH3MBI
CO3/IaHMs PEKJIaMbl C HCIIOJIB30BAHUEM
COBPEMEHHBIX ~ METOIOB  CBS3€H  C
00IIIECTBEHHOCTHIO, CII0cO0CTBOBATH
TIOBHINICHUIO peHTHHTa paboThl dYepe3
yOpaBlieHYECKHE U OpraHu3aluOHHbIE
HaBBIKH, HU3yvartb MEXaHH3MBI
MpeIOTBpalIeHUs] KpU3KUca OpraHu3anuil
U YYpPSKIEHHH, 3HAaTb€  OCHOBBI
MeJIuaau3anHta.

@DopmupyeMble KOMIETEHIIUH

Bo3MOXHOCTE yudera TEHACHIUH
pa3BUTHA B po¢eCCHOHATBHOMN
EITETLHOCTH Meaua-

KOMMYHUKAIIMOHHBIC CUCTCMbI PCruoOHa,
CTpaHbl u Mupa, ncxonada us3

communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Identification of
mechanisms  of  professional
competence in advertising using
modern  methods of  Public
Relations. Contribute to improving
the rating of work through
management and organizational
skills. Study of mechanisms for
preventing crises in organizations
and institutions. Knowledge of the

QJIEMHIH Me/Ina-KOMMYHUKAIMSIBIK | MOJUTHYSCKUX u skoHoMHuueckux | basics of media design.

Kylenepi, oylapAbIH OJKYMBIC ICTEYyiHIH | MeXaHM3MOB uX (yHKIHOHHpoBaHus, | Formed competencies:

casCH JKOHE OSKOHOMHKAIIBIK TETIKTepiH, | HOpM  TpaBoBoro W atmueckoro | The possibility of taking into

KYKBIKTBIK ~ JKOHE  OTHKAJIBIK  PETTey | peryiupoBaHus,  OyayT  cmocoOHel | account development trends in

HOpMaJapblH  Heri3re ama  OTBIPBIN, | YYUTHIBATH MOCICACTBHS U mociencteus | professional activities, media and

QNIEYMETTIK JKayanKepIIiTiK KaFuIaTTapblH | CBOEH npodeccroHansHOM | communication systems of the

cakTail OTBIPBIM, O3IHIH KOCIOU KBIBMETIHIH | JACATeIbHOCTH c cobmonenreM | region, the country and the world,

acepiiepi MeH canJapblH eckepe Oinyre | MPUHIMUIIOB coumanphoii | based on the political and

Ka0ineTTi 0onazsl. OTBETCTBEHHOCTH. economic mechanisms of their
functioning, the norms of legal and
ethical regulation, will be able to
take into account the consequences
and  consequences of  their
professional activities in
compliance with the principles of
social responsibility.

Moayasb koabi: KIITH-5 Kon moayssi: OIIM-5 Module code: FPS-5

Moaynb  artayel: Kocibu mebeprik | HazBanue MOJYJIs: Ocuosst | Name of module: Fundamentals of

Heri3aepi po¢heCCUOHATBPHOTO MaCTEPCTBA Professional Skill

ITon aTaysl: MennacayaTTBIIBIK Ha3BaHue AMCHUILIMHBI: The name of the discipline:

IpepexBusurrep: Korammen MenuarpaMOTHOCTb Media literacy

GaitnaHpIcKa Kipicrie IpepexBu3uThl: BeesieHre B CBA3M ¢ Prerequisites: Introduction to

IMocTpexkBU3UTTEP:- 00IIIECTBEHHOCTHIO public relations

KoramMmen OaitnmaHBICTBIH Ka3ipri IHocrpexBusurbl: COBpeMEHHbIE Post requisites:

TEXHOJOTHSLIAPHI TEXHOJIOTHH CBsi3eil ¢ obiectBenHocThio | Modern technologies of Public

MakcarsbI: Crynenrrepain | Ileas wusyuenusi: DopmupoBanue vy | Relations

MeIuacayaTThIIbIK OimiMiH | CTyZEHTOB MeauarpaMoTHBIX 3HaHui, | Aim of the study: Formation of

KaIBIITACTRIPY,  MEINacayaTThUIBIKTHIH | OBJajcHue Tpuemamu rutanupoBanust u | media literacy knowledge among

FBUIBIMH HETi3iH JKOCTapiay MeH icke | peanusaiiiu HAyIHOU ocHoBbI | Students, mastering the techniques

acelpy  TOCiIepiH  Wrepy, OpTYpii | MeamarpaMoTHOCTH, 3HaHue cucteMsl | Of planning and implementing the

JleHremnmeri MeIMacayaTThUIBIKTBIH | MEIHarpaMOTHOCTH pa3nudHoro ypoBHs, | scientific basis of media literacy,

KyleciH iy, Me/ma-xocrnapiay | nmpuoopereHue HaBeikoB | knowledge of the media literacy

JaFIbLIAPBIH urepy, Meaua | MeIuariaHUPOBaHUS, opranmsanus | system  at  various  levels,

cayaTTBUIBIKTBIH OimiM Oepy kyileciHiH | MepompusaTHil Ha pasHbBIX ypoBHsAX | acquisition of media planning

TYpJi  JeHreiyiepinieri  ic-mapanapisl | CHCTEMBI obpasoBanus | Skills, organization of events at

YHBIMIACTHIPY, CTYAGHTTEPAIH | MEIHarpaMOTHOCTH, noseiiienue | different levels of the media

aKmaparTelk cayarTeuibiFel  MeH BAK | mabopmanmonHoit  rpamortHoctH  u | literacy education system,

JICHICiliH KOTepy. ypoBHst CMU cTyneHToB. improvement  of  information

IMonre Oepijiren Kpickama cunarrama: | Kparkoe onucanue JuCHUNIAHDBL: literacy and media level of

ITon MeInaaarsl akmapartelk | Kypc momoraer o0wsicHHTE OCHOBBHI | Students..

cayaTThUIBIKTBIH Heri3zepiH Ttycinaipyre, | nadopmaunontoii rpamornoct B CMU, | Brief  description  of  the

nmabiM  JKacayra, aKHapTThIH CayaTThl | BBIHECTH CYXIeHus, ocBouTh Hamucanue | discipline:

JKa3bUTybl MEH JKacakTalyblH (cyper,
OeliHe, KecKiH, rpaduKa, KeCcTe) MEHrepyre
KOMeKTeceni. Meauanarpl  akmapaTThIK

n oopmiienne uHGopmManum (KapTUHKH,
BUJIEO, N300paKeHHMS, rpaduky,
TaOIHLBL). Wndopmaunonnas

The course helps to explain the
basics of information literacy in the
media, make judgments, master the




CayaTTBUIBIK CaHJIBIK KOFaMHBIH
TETIKTEPiH  aXbIpaTyFa, aKImapaTThIK
KOHTEHTTEPAI NaMbBITyFa, IYPBIC TYCiHE
Oimyre, TyciHmipe Oimyre yiperenmi.
BimiMrep axmapatTel >KWHAYZABI, OHACYIIH
TOCUTI MEH OMICTepiH, JKapwsiay MeH
KOFaMJIBIK miKipai capanTayablH
9JliCHAMAITBIK HET131H MEHTepe/Ii.

OKBITY HITHIKEJIEPi:

Korammen Oaitnaneic Heri3nepiH MeHrepe
OTBIPHIN, JKapHaMma jacay MEH KOFaMmfa
BIKIIAJI €Ty  TOCUINEpiH  MEeHrepy,
KOMMYHHUKaIUsi MEH OaiilaHbICKa TYCYIiH
TEOPISUTBIK HETi3/epiH, 9micTepiH, Macc-
Menua MeH OeiHenepmiH  An3alHAIK
epeKIIeNiKTepiH  3aMaHayH  TYPFhIIA
MeHrepirn, MiHgerTepai opbiHmayra BAK
apKBUTBl  IIBIFYOBIH  QIC-TOCLIAEpiHIH
JKYHeciH MeHrepy, MexuacayaT Heri3iH
6iny, PR »xanpnapeia tangait any. Kazipri
3aMaHFbl TEXHOJIOTHSJIBIK Tallantapbl Oap

Oacma 0achUIBIMBIHBIH, Tenepanuo
OarapiamMachIHbIH, MYJTbTHMETHSITBIK
MaTePUAIIBIH ~ OHMIPICTIK  MPOIIECiHE

KaTBICy, ©3¢KTi mpoOieManapasl Oaramay,
KOFaMJIBIK-CasiCH, QNICYMETTIK-
9KOHOMHUKAIIBIK HPOLECTEPAl JaMBITYIAFbI
KaJbINTaCKaH YpHiC HETi3iHAe >Xarjaiira
TYCiHIK Oepy, XYpHAJHCTIK 3epTTeydi 3

OeTiHmIe  Ky3ere acelpy, KOFaMMeH
0aitaHBICTHIH TEOPHSCHI MeH
NPaKTHKAChIH O1ITy.

KaabinracaTrsiH Ky3bIperTep:

Menna koHe Oacka Ja  akmapar
KbI3METTEpi  (YHKUMSIIAPBIMEH TaHBICY
JKOHE a3aMaTThIK YCTaHBIMJIBI XKacay MeH
0apJblK  aKmapaTrThl — eCKepe  OTBIPBIIL,
menriM - KaOpUimay — yIIiH OJIAP.IBIH
MarbIHACHIH 3eplelieil ajajbl; KeKe JKoHe
Kocion emipae MeIAaHbl
naianany b TYpIi TocUIaepiH
TyciHen, A3zamMaTTapaslH KapbIM-

KaTbIHACHI MEH MeJMa KOHTEHT, COHJai-aK
MEIMaHbl TYpJl MakcaTTa NaijamaHyna
OimiMiH KepceTeni; HAKTHI TaICHIPMaHbI
OpbIHJAy VIIH KAKETTI axKmapar THUIIiH
aHBIKTay, OCHI aKmapaTka THIMI >KoHE
JKBUIAM  KOJI JKETKi3e[l; akKmapar IIeH
OHBIH JCPEKKO3ACPiHIH TyCyiHe Kapait
ChlHM  Oaranay  JKoHE  IpIKTelreH
aKmaparTel  I[IEmiM KaObUIgay  MeH
UAesAIapabl capanTay YIIiH KOJJIaHaIbl,
MeTAAITBIK, KOHE aKIMapaTThIK
CayaTTBUIBLIKTHI KOPIIIaFaH OpPTaja JaMBITY
MaKcaThIH/Ia JKOHE KociOW opTamaKaKeTTi
esrepicrepai 6ackapy ymian MAC MeHrepy
OaphICHIHAA anFaH OiTiMiI MEH JaFIbIIapbIiH
KOJITaHAIbI.

rpamotHOocTs B CMU yuut pasnuyats
MEXaHW3MBbl ~ ITUPPOBOrO  OOIIECTBa,
pa3pabartbIBaTh WH(POPMAITMOHHBIH
KOHTCHT, [IOHHUMaTb W  OOBSICHSATS.
CTyoeHT W3y4aeT METOJOJIOTHIECKIE
OCHOBBI ~ cOOopa  [aHHBIX,  METOJBI
00paboTKH, WyONUKAIlMH W aHalm3a
0O0IIEeCTBEHHOTO MHEHUS.

Pe3yabraTsl 00yueHus:

Brnaners OCHOBaMHU cBa3el c
00I11eCTBEHHOCTBIO, criocobamu
peKJIaMbl U BO3JICHCTBHS Ha OOLIECTBO, U
TEOPETHYECKUMH OCHOBaMH, METOJaMHU
KOMMYHUKAIINH, COBPEMEHHBIMHU
cnenudukamMu AM3aifHa ~Macc-Menua,
CHCTEMOW METONOB M INIPHEMOB BBIXOZA
yepe3 CMUM Ha BbINOIHEHHE 3a1ad,
3HaTb  OCHOBBI  MEIMArpaMOTHOCTH,
yMEHUE aHaiu3upoBaTb PR kaHphl.
VY4yacTBOBaTh B  NPOU3BOACTBEHHOM
mporiecce [I€4aTHOTO U3/IaHus,
TenepauoporpaMmEl,

MYJIBTUMEAUNHOTO Marepuana c
COBPEMEHHBIMHU TEXHOJIOTUYECKHUMHU
TpeOOBaHUSIMH, OIICHUBATH AKTyaJbHBIC
npoOsieMbl, JaBaTh IpPEACTaBICHHE 00
YCIOBUSIX HA OCHOBE CIIOXXHBIINXCS
TCHACHIMH B Pa3sBUTHUH OOIIECTBEHHO-

INOJIUTHYCCKUX, COIMMaJIbHO-
3KOHOMHYCCKHUX IIpoueccos,
CaMOCTOATCIIBHO OCYIIECTBJIATH

KYPHAIHCTCKOE paccieoBaHUe, 3HATh
TEOPUI0 U  IPAaKTHKy CBs3ed ¢
0OIIIECTBEHHOCTHIO.

®opMupyeMble KOMIETEHUHH: YMETh
3HaKOMHUTbCA ¢ (yHKImsIMH Meaua u
IpyTUX WHQOPMAMOHHBIX CIYXKO0 H
n3y4aTh MX 3HAUYCHHWE JUI1 BBIPAOOTKH
TPOKIAHCKOH TO3MLIMM W  TPHHATHSA
penieHuii ¢ yderom Bcel MH(opmanmmy;
MOHUMATh pasiyHbIe CIOCOOBI
UCTIONB30BAaHUSI MeJWa B JHYHOH U
npodeccnoHanbHOMI JKU3HU,
JIEMOHCTPHPOBATH 3HAHUA 0
B3aMMOOTHOIIECHUSAX TPaXKAaH M Menna
KOHTEHTEe, a TaKXe HCIOIb30BAHNHU
Menana B Pa3IMIHBIX LeJIAX;
UCTIONB30BaTh nHpopmanuio,
HEO0OX0IMMYIO Juis BBINOJTHEHUS
KOHKPETHOH 3a/aud OIpejesieHHe THIIA,
3¢ QeKTUBHBII M OBICTPBI JOCTYN K
3TOM nHdopmanny; 1o Mepe
NOCTYyIJIEHnsT ~ MHpOpMamMm U ee
WCTOYHUKOB JUISI KPUTHYECKOH OIEHKH U
aHanmm3a 0oToOpaHHOW WMH(OpPMAIH s
NPHUHATHS pEIICeHWH W aHanmm3a WleH;
NpUMEHseT  3HaHUS W HAaBBIKW,
moJiydeHHble B xoae ocBoeHuss MAC ¢

LEBI0 pa3BUTHSA MeIUNHON "
MHPOPMALUOHHOM TPaMOTHOCTHU B
OKpyXarouiei cpeae U yOpaBICHUS
HEOOXOAUMBIMU H3MEHEHUSIMH B

npodeccroHaIbHO cpeze.

writing and  formatting  of
information  (pictures,  videos,
images, graphs, tables).

Information literacy in the media
teaches to distinguish between the
mechanisms of digital society, to
develop information content, to
understand and explain. The
student studies the methodological
foundations of data collection,
methods of processing, publication
and analysis of public opinion.
Expected results:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres.  Participation in  the
production process of a printed
publication, a TV and radio
program, and multimedia material
with modern technological
requirements.  Assessment  of
current problems. Explanation of
the situation on the basis of
existing trends in the development
of socio-political, socio-economic
processes. independent
implementation  of  journalistic
research. Knowledge of the theory
and practice of Public Relations.
Formed competencies: Be
able to get acquainted with the
functions of media and other
information services and study
their significance for developing a
civic position and making decisions
taking into account all information;
understand various ways of using
media in personal and professional
life, demonstrate knowledge about
the relationship of citizens and
media content, as well as the use of
media for various purposes; use the
information necessary to perform a
specific tasks type determination,
efficient and fast access to this
information; as information and its
sources become available for
critical evaluation and analysis of
selected information for decision-
making and analysis of ideas;
applies knowledge and skills
acquired during the development of
MAS in order to develop media




and information literacy in the
environment and manage the
necessary  changes in  the
professional environment.

Monayab koasr: KIITH-5

Moayabs araybl: Kocibum  meGepaix
HeTi3nepi

IIon araysi: Menua capantama
HeTi3nepi

IIpepexBu3nTTEP: Korammen
OaiinaHpICKa Kipicrie
IHocTpexBH3UTTEP: OHipicTik ic-
ToXipuoe

MakcaTtsl Ickepiix KaTblHAcTap
callachIHAAFbl TYJIFaapanblk e3apa  ic-

KAMBUI MOJICHHMETIH KaJbINTACTHIPYAaH,
ICKepIiKk capamnTamMa TIpomeciH nepdec
YHBIMIACTBIPY JaF IBIIAPHI MeH
JIaF IbIIapBIH JIAaMBITYaH, iCKepIIiK
KaTbIHACTAP/JBl OpHATYZAA CaparTaMalIbIK
KO3KapacThl )KaHIAHBIPYIaH TYPaJbl.
Kpickama  cumarramacei: [on
capamnTaMa ’acayJa MEeIUaHbIH TypJepiHe
Kapai QUK ne” IIBIHAWBLIBIK,
NPUHLMUITEpIHE  CYHeHyai  ydpereni.
Capanrama JKacayra KOMBLIATBIH
epexeriep MEH TajanTapAbl OpBIHAAYIA
HeTi3ri uaesapab e3repTIeyre,
KaOBUIIaHFaH MIENTIMHIH THIMILTIrL
OaraaHAaTHIH OHIMHIH Ko
(yHKIMOHANBIFBIHA ~ Ha3ap  ayjAapyra
OarpITTananbel. biriMrep Mmenuaga HakThl
MaTepHaliapMeH KYMBIC icrey
NPUHLUITEPIHE cylieHe OTBIPBIIL,
HOTHXKEHI 3EepTTENIeH OICTep apKbLIbI
Oepyre KabiteTTi 60JaIbI.

OKy HOTHM:KeCi:
AKnaparThIK-KOMMYHHKALMSUTBIK
TEXHOJIOTHSUIAP/ABIH ~ SPTYpJli  TYpJiepiH
naiaanany, HMHTEpHET-pecypcTap,
aKmaparThl i37iey, cakray, eHIey, KOopray
JKOHE Tapary JKOHIHAerl OYITTHI KoHE
MOOMIIBAI CepBHUCTEP/IE KYMBIC JKacal aiy,
xemigeri PR xome SMM  TterikTepin
MEHIepy, TYJIFaapaiblK, MOJCHUETaPAaIbIK
KOHE  OHIIpiCTIK  (KOCINTIK)  KapbIM-
KaThIHAC MIHJETTEPiH IIENly YIUIH Ka3ak,
OPBIC JKOHE IIET TUTAEPIHIE aybI3INa KOHE
ka30ama HelcaHna OalylaHblc  OpHATY.
OJIEyMETTIK JKeJIep apKbUIBl  KYMBIC
ICTEeYHIH  OMiCiH, KBI3BMETTIK  MOTIHMIL
KYpacTsIpy MeH aKIapTThl
JKapHamMaJlay/blH ~ KYHeciH, KOFaMIbIK
mikipre  capanTtama  Jkacayael Oy,
KOMMYHHKAIIUA TEOPHACH MEH Heri3Ti

O/IICTEPIH  MEHrepe OTBIPbIN, YJITTHIK
MOJICHUETIIEH GaifmaHbBICTHIpa TiKip
Oinmipy, Oememmi Oackapy omicTeMeciH
yHpeny.

KaabInTacaTslH Ky3bIpeTTep:

AybBma  koHe kaz0ama  ceineyai
JOTUKAIBIK TYPFBIAAH JYPBIC, IQJIENl

JKOHE HAKTHI KYPY MYMKIHJIT;

Koa moayasi: OIIM-5

HasBanmue MOJYJIS: OCHOBBEI
po¢eCCHOHATBHOTO MacTePCTBA
Ha3BaHue JIUCHHMIJIHHBI OCHOBHI
MeJ/IAa 3KCIICPTU3BI
IpepexkBH3ATHI:
001IECTBEHHOCTHIO
MocTpexkBU3UTHI:
MPaKTHKa

Henn HU3y4YEeHUs
3aKITI0YACTCS B
BBIITYCKHHKA, 00JTaaromero

BBEICOKAM  YPOBHEM  TEOPETHYCCKHUX
3HaHWI B cdepe TMpemynpexacHus,
YperynupoBaHUs U

pa3pemnieHus TIPaBOBBIX CIIOPOB,
OpraHu3al[iK TEPEroBOPOB C y4acTHUEM
HEUTpaIbHOro MOCpeAHMuKa (MeauaTopa)
U CIIOCOOHOTO MPUMEHATH 3TH 3HAHUH B
nocJjeayoumen IIPAKTUYECKON
JICSITETIbHOCTH.

Kparkoe onucanue

[Ipenqmer yuuT cCilegoBaTh HPUHIIAIIAM
TOYHOCTH U OOBEKTUBHOCTH B aHAIH3C B
3aBUCUMOCTH oT THMA CMU.
OKcIlepTr3a HampaBlieHa Ha TO, YTOOBI
HE MEHATh OCHOBHBIE HACH TIpH
BBINOJIHEHUM TPaBUI U TpeOOBaHUU K
JKcIiepTH3e, ofpamarh BHUMaHHE Ha
YHHMBEPCAIILHOCTH MPOAYKTa,
3¢ (HEeKTUBHOCTH KOTOPOTO OIIEHHWBAETCSI.
CryneHt CMOXeET MPEICTaBUTh
PE3YyIbTATHI, HCII0JIb3YA N3Yy4YCHHBIC
METOZBI, OCHOBaHHBIC Ha MPHHIUIIAX
paboTHI ¢ KOHKPETHBIMHE MaTepHallaMH B
CMU.

Pe3yabraTt 00yuenus:

Omnpenensty pa3iH4YHBIE  BHUJIBI
HHPOPMALMOHHO-KOMMYHHKAIIMOHHBIX
TEeXHOJIOTHH,  yMeTpb  paboTaTh B
00Na4HBIX ¥ MOOWJIBHBIX CEPBHCAX IO
MIONCKY, XpaHEeHUIo, 00paboTKe, 3amuTe
W paclpoCTpaHEHHIO  HHMOpMAIHH,
HHTEPHET-PECYPCOB, BIIAJICTH
mexanmsmMamu PR u SMM B cerwn,
yCTaHABJIMBaTh OOIICHHE B YCTHOH W
MUCBMEHHOH (QopMe Ha Ka3axCKOM,
PYCCKOM W WHOCTPAHHBIX SI3BIKAX JUIS
pemieHus  3aad  MEXIJIMYHOCTHOTO,
MEXKYJIBTYPHOTO U MPOU3BOJACTBEHHOTO
(mpodeccuonansHoro) oOmeHus. 3HATh
METOJIBI PaboT Yepe3 coluaibHbIe CETH,
CHUCTEMBl  COCTaBJCHHS  CIIYXeOHOTO
TeKCTa ¥ HWHPOPMAIMOHHONW PEKIAMBI,
SKCHEPTH3Hl OOIIECTBEHHOTO MHEHHS,
BBIp@XaTh ~ MHEHHE B  CBM3SIX C
HAIIMOHANIBHONW  KYJIBTYpOW,  BIANCTh
TEOpUECH W  OCHOBHBIMH  METOIaMU
KOMMYHUKAIIMHA, M3y4aTh  METOJAHKY

BBenenue B cBsA3M C
IIpousBoacTBeHHAs

JUCIUTLIAHBI
MMOJrOTOBKE

Code of module: FPS-5

Name of module: Fundamentals of
Professional Skill

Name of discipline: The basis of
Media Expertise
Prerequisites
public relations
Postrequisites: Production practice
Purpose: the study of the
discipline consists in preparing a
graduate who has

a high level of theoretical
knowledge in the field of
prevention, settlement and
resolution of legal disputes,
organization of negotiations with
the participation of a neutral
mediator (mediator) and is able to
apply this knowledge in subsequent
practical activities.

Brief description: The discipline
teaches how to rely on the
principles of accuracy and sincerity
in conducting an expert
examination, depending on the
types of media. It is aimed not to
change the main ideas in
compliance with the rules and
requirements for conducting an
expert examination, but to pay
attention to the versatility of the
product in which the effectiveness
of the decision is evaluated. The
student will be able to convey the
result through the methods studied,
based on the principles of working

Introduction to

with specific materials in the
media.

Learning outcome:

Use of wvarious types of

Information and communication
technologies. Ability to work in
cloud and mobile services for
internet resources, search, storage,
processing, protection and
dissemination  of information.
Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in oral
and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,
intercultural and industrial
(professional) communication.
Knowledge of methods of working
through  social networks, the
system of compilation of Service
texts and advertising of
information, analysis of public




JlaMblfaH KYKBIKTBIK CaHa, KYKBIKTBIK
oillay  JKOHE  KYKBIKTBIK  MOJCHHET
HETIi3iHJe KOciOM KBI3METTI XKY3ere acelpy
KaOleri;

3aHFa coifkec IIemiM KaObuigay >KOHE
3aHIBI OpEKETTePIi OPBIHAAY MYMKIH/IIT1.

YIIpaBJICHUsSI PEIyTalneH.
®DopmMupyemMble KOMIETEHIH
CrocoGHOCTh  JIOTHYECKH

ApryMEHTHPOBAHO M  SICHO

YCTHYIO ¥ IUCHbMEHHYIO PeUb;

CriocobHOCTB OCYILIECTBIISITh

npo(ecCHOHANBHYIO IeATeIbHOCT Ha

OCHOBE  pa3BUTOTO  IPAaBOCO3HAHWUS,

NpPaBOBOTO MBIIUICHUS M PaBOBOU

KYJBTYPBI;

CrocoOHOCTE  NPUHHUMATh PEIHICHUs U

COBEpIIATh IOPUIMYECKUE IEHCTBHI B

TOYHOM COOTBETCTBHHU C 3aKOHOM.

BEpHO,
CTPOUTH

opinion. Express your opinion in
connection  with the national
culture, mastering the theories and
basic methods of communication.
Learn the methodology of
Reputation Management.

Formed competencies:

The ability to logically correctly,
argumentatively and clearly build
oral and written speech;

The ability to carry out
professional activities on the basis
of developed legal awareness, legal
thinking and legal culture;

The ability to make decisions and

perform legal actions in strict
accordance with the law.
Monayasb koabr: KbC-4 Konx monynsi: KAK-4 Code of module: CAC-4
Moayas  araybl:  KommyHnukatusTi- | HazBanme moayasi: KommynukarusHo- | Name of module:

OeJICEHIUTIK CHIHBIOBI
ITon aTaysl: PR kpi3MeTiHzmeri
JIaFapbIcTapIsl backapy

IIpepexBu3nTTEp: Korammen
GaiimaHbICKa Kipicrie
IMocTpexBu3nuTTeEp: -

Makcatbl Jargapeicka Kapcsl PR MoHiH
TYCiHy; >KOcmapiay, YHBIMAACTBIPY >KOHE
KYPTi3y IaFIpUIapblH MEHIEPY
Iarmapeicka Kapesl PR-Haykanmap.
Kpickama cunarramacel: [IoH koramMeH
0alIaHBICTBIH KOIl KBIPJIBl MIHACTTEpiHIH
0ipi  JKaChI3ABIKTAPIBI OackapyabIH
o/liCHAMAIIBIK ~ HETi3epiH  MEHrepTe[i.
HargapeicTap Ke3iHAE JKeAen MIeHIiM
KaObU1ayFa, OKBIC OKHUFanap OapbIChIHIA
JKYMBIC ~ KOMAHIAChIH  YHBIMIACTBIPHII,
KeIOaCIIBUIBIK, KacueTTepi
KaJBIITACTHIPYFa OarpITTaNaIbL.
HarmapsicTap Ke3iHme TYpi
TICUXOJIOT FISITBIK, opeKeTTep MeH
YHBIMIACTHIPYIIBLIBIK, KacHeTTepi
MeHTepesi.

OKy HOTHM:KeCi:

Korammen  Oaitmampic  Heri3gepiH
MEHrepe OTBIPBIN, JKapHaMa jkacay MeH
KOFaMFa BIKIaJ €Ty TOCUIZAEPiH MEHTepy,
KOMMYHHKAIMS MCH OallaHbICKa TYCYIiH
TEOPUSIIBIK HETI3[IepiH, omicTepiH, Macc-
Meaua MeH OcHHeNepAiH Au3alHIIK
CpeKIICNIKTEepiH  3aMaHayW  TYPFbIIA
MeHrepir, MiHaerTepai opbiHmayra BAK
apKBUIBI  WIBIFYIBIH  QMIC-TOCUIICPIHIH
KYHeciH MeHrepy, MenuacayaT HeTi3iH
6imy, PR xaHpmapelH Tanmaii  any.
Korammen OaiinaHbIc xKacayIblH 3aMaHayH
SIicTepiH KOJJaHa OTBIPHIN, JKapHama
KacayablH Kocioun KY3BIPETTITIKTI
TETIKTepiH  aHBIKTay, Oackapy MeH
YHBIMTACTHIPyITBLITBIK mebepIriKTep
apKBUIBI JKYMBIC PEUTHHTIH apTTHIpyFa
BIKITAJl €Ty, YHBIMIAap MEH MEKeMeepIiH
JAFJapBICBIH  OOJIBIPMAYABIH TETIKTEPiH
yiipeHy, MeJia Au3aiH Heri3aepid Outy.

aKTHBHBIN KJacc

Ha3BaHue JUCHUIIMHBI: YTIpaBiIeHUE
kpusucamu B PR-nestensHocTH
IlpepexBu3uTbl:  BBeicHue B CBA3U C
00IIIECTBEHHOCTHIO

IMocTpeKkBU3UTHI: -

Heasn MOHUMaHHE CYILLHOCTHU
AHTUKPHU3UCHOTO PR;Bnanmenue
HaBbIKaMU IJIAHUPOBAHUS, OpraHU3aLUuU
U IPOBEACHUS

AHTUKpU3UCHBIX PR-kaMnaHui.

Kparkoe onucanue Omgna w3
MHOTOTpaHHBIX  3a/Jady  CBs3ed  C
00IIIeCTBEHHOCTBIO - OBJIAJICHUE
METO0JIOTUIECKUMU OCHOBaMH
YIpaBIEHUsS JckoMmdopTom. On
HampaBleH Ha ObICTpoe TNPHHATHE
pelleHnid B KPU3UCHBIX CHUTyalMsX,

OpTaHU3AIHNI0 Pad0Yero KOJICKTHBA TIPU
aBapmax W (HOPMHUPOBAHHE IUACPCKHUX
Ka4ecTB. Obyuaet pa3n9IHEIC
[ICUXOJIOTHYECKHE JeHCTBUS i
OpPTraHW3AI[OHHBIC HABBEIKK BO BpeMs
KPHU3UCOB.

Pe3ysbTaT 00yuenus:

Brnanets OCHOBaMH CBsI3EH c
00IIIECTBEHHOCTHIO, crocobamu
peKIIaMbl U BO3JIEHCTBUS HA OOIIECTBO, U
TEOPETUIECKUMH OCHOBaMHU, METOJaMHU
KOMMYHHKAIIHY, COBpPEMCHHBIMU
cnenuukaMu  IU3aifHA ~ Macc-Meama,
CUCTEMOH METOJOB M IPHEMOB BBIXOJA
yepe3 CMU Ha BbIMONHEHHE 3ajad,
3HaTh ~ OCHOBBI  MEIUArpaMOTHOCTH,
yMeHHEe aHanusupoBate PR kaHpBI
BriaBisate npodeccruoHaIbHEIC
KOMITETEHTHOCTHEIE MEXaHU3MBI
CO37IaHMsI PEKJIaMbl C HWCIOJIb30BaHUEM
COBPEMEHHBIX  METOJIOB  CBsi3ed  C
00IIIECTBEHHOCTHIO, CcrIoco0CTBOBATH
MOBBIIICHUIO pelTHHra paboThl Yepe3
yOpaBlIeHYECKHE M OpraHu3aldOHHbIE
HAaBBIKH, U3y4aTh MEXaHHU3MEI
MpeIOTBpalIeHUs] KpU3Kca OpraHu3anui

Communicatively active class
Name of discipline
Management in PR activities
Prerequisites Introduction to
public relations

Postrequisites: -

Purpose:

Brief description: One of the
multifaceted tasks of public
relations is  mastering  the
methodological foundations of
discomfort management. It is
aimed at rapid decision-making in
crisis situations, the organization of
the work team in case of accidents
and the formation of leadership
qualities. Teaches various
psychological actions and
organizational skills during crises
Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Identification of
mechanisms of  professional
competence in advertising using
modern  methods of  Public
Relations. Contribute to improving
the rating of work through
management and organizational
skills. Study of mechanisms for
preventing crises in organizations
and institutions. Knowledge of the
basics of media design.

Formed competencies:

Crisis




KanbinTacarbiH Ky3bIpeTTep:

Kasipri 3amanfel KoFaMMeH OaiiylaHbIC
TaOWUFaTHIH 01Ty

JaFIaphIC;

HarmapeicTel  OacKapyIblH
NPUHIUNTEPiH O1ITy;
Harnapbicka Kapcel PR-HaykanmapablH
HETI3Ti CTpaTerusIapbl MCH TaKTHKAJIAPBIH
aHBIKTAH JKOHE Tayai o1y,

naraapeic  karaaiieiHna PR kypangapsl
MEH OMICTEpiH MEHIepy JaFabLIaphbl;
JKOCTIapyayAblH, YUBIMIACTBIPYABIH >KOHE

3aMaHayH

Jarfgapeicka  Kapcel  PR-Haykanmapast
OTKi3y;

Bapriceinna YHBIMIACTBIPYIIBLIBIK,
TEXHOJOTHSUIBIK ~ JKOHE bGacka  71a

MoceTeNepIi MCHIyAiH dPTYPIl daicTepiH
KOJIIaHy IaFJbUIaphIH MEHIepY

Jnarnapblc Kargaiibiiga PR-naykanmapast
OTKI3Y.

U yupexkAeHUui,
MeIuaau3anHta.
®opmMupyemMble KOMIETEHIMH
Brnageer  3HaHMAMM O IpHUponE
COBPEMEHHBIX CBsI3eH c
00IECTBEHHOCTHIO B YCIOBHAX

KpH3HCa, MIOHAMAeT  OCOOEHHOCTH
pa3BUTHS  COBPEMEHHBIX  IPUHIUIIOB
AQHTUKPU3UCHOTO  yMpaBIEeHUS a B
Kazaxcrane, uMeeT npuKIa HbIe HABBIKU
MO CO3JIaHUIO U BEJICHHI0 COOCTBEHHOTO
Ou3Heca B peEaNbHBIX YCIOBUSX; yMeeT

3HAThC OCHOBBEI

paccYUTHIBAThH OCHOBHBIE
MpeANPUHUMATEIbCKUE IOKa3aTelu:
pUOBLIB, ce0eCTOMMOCTD,
PEeHTa0EBHOCTD, U3CPIKKH,
MPOU3BOIUTENBLHOCTb.

To know the nature of modern
public relations in

a crisis;

Know the modern principles of
crisis management;

Be able to identify and analyze the
main strategies and tactics of anti-
crisis PR campaigns;

skills of using PR tools and
methods in a crisis; identify the
main components of planning,
organizing and

conducting anti-crisis PR
campaigns;

Possess the skills of applying
various methods of solving

organizational, technological and
other problems during
PR campaigns in crisis situations.

Mopayas koabi: KbC-4
Mopayss  araysbl:
OCIICCHIITIK CHIHBIOBI
ITon araybl: Oxuranbl Oackapy

KoMMyHUKaTHBTI-

IIpepexBu3nTTEp: Korammen
OaiiaHBICKa Kipicrme
IMocTpexBu3nTTep: -

Makcatbl apHaiibl  OKHMFaJIap/abl
(oxuramappl) YUBIMAACTHIpYFa
MaMaHJAHJBIPBUIFAH  FBUIBIM  peTiHle
TEOPHSUTBIK olTiM KEIIEeHIH JKOHE

OTKI3UIreH ic-1apanapabiH (OKUFaIap IbIH)
TuiMaLTirie a3ipiey, JKocmapiay, Tamgay

JKoHe  Oaraymaynasl  YHBIMIACTHIPYJIBIH
MPAaKTUKAIBIK JaFJBUIAPBIHBIH  KeIIeHIH
KaJIBIIITACTBIPY.

Kpickama cunarramacel: Kes-kenren
OKBIC OKUFaJapAbl 0acKapyza iCTiH Heri3ri
0aFpITBI MEH MaKCaTHIH alKbIHIAl OUTYIiH

TeTikTepiH yilpeHeni. Heri3ri opekerti
Kyprizyne (opc-MaxopIBIK amic
TOCUIIEpiH, OKUFara KATbICTBl CasCH-

QIEYMETTIK JKOHE AJIEMJIK Maceseiepliy
ocepiH TYyCiHE OTBIpHIN, OocekenecTepre

KapcChl ic-opeKeT YUBIMIACTBIpYFa
KaOinerTi.

OKy HOTH:KecCi:

Korammen OaitaHbIC JKacayJIbIH
3aMaHayd oJNICTEpiH KOJaHa OTBIPHII,
JKapHama JKacayablH Kacion
KY3BIPETTUTIKTI  TETIKTEpiH  aHBIKTAY,
Oackapy  MeH  YHBIMIACTBIPYIIBUIBIK

meOepIlikTep apKbUIbl JKYMBIC PEHTHHIIH
apTTBIpyFa BIKNAI €Ty, YHWBIMAAp MeH
MeKeMeNepIiH JaFIapBICHIH
OonIBIpMayABIH TETIKTEPiH YHpeHy, Menua

IM3aiiH HETi3/epiH Oimy. Koacibu
KaybIMIACTHIKTapMEH, KOMEPIIHUSUTBIK
YHBIMIaPMCH, MEMIICKETTIK OpraHIapMEH,
OyKapajblK  aKmapar  KypalaapbIMeH
OaiilaHbIC ~ OpHATY,  CAHABIK  JKOHE
KOHBEPI'CHTTIK TEXHOJIOTUSIIAPTBI
KOJIZ]AHY apKbUIbl KOFAMMCH OaiiJaHbIC

Koa monynsi: KAK-4
Ha3Banue moayasi: KoMMyHHKaTHBHO-
aKTHUBHBIN KJ1acc

Ha3BaHue TUCHMIUVIMHBI: YIIpaBJieHUE
COOBITUAMU

IpepexBu3utrbl: BBeaeHue B CBA3U C
00II1ECTBEHHOCTHIO

HocTpexkBU3MTHI: -

Heasn thopmupoBaHue KOMILIEKCa
TEOPETUYECKUX 3HAHUH KaK HayKH,

CHeUaIN3UPYIOIIEeiicss Ha OpraHU3aIiH
CHENHANbHBIX COOBITHH (MBEHTOB), U

KOMIUIEKCAa  MPAaKTHUYECKHX  YMEHUH
pa3paboTku, TIJIAaHUPOBAHWS,
OopraHu3aly  aHajiu3a MW OICHKH
3¢ (HEeKTUBHOCTH MPOBEJEHHBIX
MEpONPUATHH (COOBITHIR).

Kparkoe onucaHue Jucuurivaa
OXBATHIBACT MEXaHU3MBI OIIPEACICHUS

OCHOBHOT'O HaAIIpaBJICHUA W LCJIU [JcJia
Ipyu yIlpaBJICHUU JIF0OBIM HWHIOUACHTOM.

CryneHT  CMOXET  OpraHH30BBIBATh
JIeUCTBUS IIPOTUB KOHKYPEHTOB,
MOHMMAsT ~ METOABl  (hOPC-MaKOPHBIX

06CTOHTCHBCTB, BIIMSHUC ITOJIMTUYCCKHUX,
COIMAIBHBIX W TIOOAIBHBIX TIPOOIIEM
IIpY [IPOBEIEHUU OCHOBHBIX ACHCTBUMN.
Pe3ysbTaT 00yuyenus:

BoisBnare npodeccroHaNbHbBIE
KOMIIETEHTHOCTHBIE MEXaHU3MBI
CO3/1aHHUs PEKJIaMbl C MCIOJIb30BAHUEM
COBPEMEHHBIX  METOIOB  CBs3€  C
00IIIECTBEHHOCTBIO, CHocoOCTBOBATh
MOBBILIEHUIO PEHTHHra padoOTHl uepe3
YHOPaBJICHYECKUE MW OPraHu3aliOHHBIC
HaBBbIKH, n3y4daTtb MCXaHHU3MbI
[IPEeIOTBPALIEHUs] KpU3KUCa OpraHu3aLuil
U YYPSKACHUH, 3HAThe  OCHOBBI
Meauaau3anHa. YCcTaHaBIMBAaTh CBS3b C

Mpo¢eCCHOHANBHBIMA  aCCOLHAIHAMH,
KOMMEPUYECKUMHU OpTraHU3aAIUSIMH,
rocyAapCTBEHHBIMU OpraHamu,

CpeACTBaMH MaccoBoil  mH(opmanuw,

Code of module: CAC-4

Name of module:
Communicatively active class
Name of discipline:
management
Prerequisites
public relations
Postrequisites: -
Purpose: formation of a complex
of theoretical knowledge as a
science  specializing in  the
organization of special events
(events), and a complex of practical
skills in the development, planning,
organization of analysis and
evaluation of the effectiveness of
events (events).

Brief  description: In  the
management of any incidents, they
learn the mechanisms of
determining the main direction and

Event

Introduction to

purpose of the case. Able to
organize actions against
competitors, understanding the
methods of force majeure in

carrying out the main action, the
impact of political, social and
world problems on the event.
Learning outcome:

Identification of mechanisms of
professional competence in
advertising using modern methods
of Public Relations. Contribute to

improving the rating of work
through management and
organizational skills. Study of

mechanisms for preventing crises
in organizations and institutions.
Knowledge of the basics of media
design. Establishing contacts with
professional associations,
commercial organizations,
government agencies, and mass




cajachIHaa ic-1mapanapabl
YHABIMIACTBIPY  JKOHE OTKi3e any,
KOHBEPIeHIMSI MEH  MYJIbTUMEIAHUSIHBIH
TaNanTapelH Oiy, KoFaMMeH OaiimaHbIC
cajaceIHIa COIHOIOTHSUTBIK JKOHE
MapKeTUHTTIK 3epTTey jKacaii aiy.
KaabinracaTrbslH Ky3bIperTep:

Ooyalrak MaMaH[BIFBIHBIH ~ QJICYMETTIK
MaHBI3JBUIBIFEIH ~ TYCIHEMi,  3aMaHayu
Kypasjgap/sl Kocion KOJIIaHYAbIH
JKETKITIKTI JeHreiiine ue;

- JaMBIFaH  JKOCIapiay, backapy,
JKBUDKBITY ~HETI3iHJEC KOCIOM KBI3METTI
JKY3ere aceIpyra KaOinerTi,

ic-mapamapnel  Oarajay >KOHE OJapAbIH
KOFaMJIBIK KEHICTIKTEr1 "oKuraneIK"
QNICYETiH Tanaay.

op-Typui

OpraHU30BBIBATh u MPOBOJIUTH
pasnyHbIE MEPONPHUATHS B 00gacTd
CBsI3El C 00IIECTBEHHOCTHIO C

MPUMEHEHAEM U(pPOBEIX u
KOHBEPI'CHTHBIX  TEXHOJOTWH, 3HaTh
TpeboBaHUs KOHBEPICHIIUH u
MYJIbTUMENA, YMETb MIPOBOAUTH

COIIMOJIOTHYECKHE W MapKETHHIOBbIE
ucceqoBaHus B 00NacTu CBs3el ¢
001IECTBEHHOCTBIO.

®opmupyemMbie KOMIETEHIIMH
OCO3HAET CIENHUATBHYI0 3HAYUMOCTh
cBoell Oyaymieii mpodeccun, obnamaet

JOCTaTOYHBIM YPOBHEM
npodeccruoHaNIbHOTO HCTIONIB30BAHUS
COBPEMEHHOT'0 HHCTPYMEHTAPHS;

- criocobeH OCYIIECTBIIATH
npodeCCHOHANBHYIO  JEATENFHOCTh HA
OCHOBE  pa3BUTOrO  IUIAHUPOBAHUS,

yIpaBlieHus!, TPOJABHKEHUS,
OIICHKU MEPOTPUATUH U aHaIN3a X
«COOBITUHHOTO» NOTCHIIMANA B
MyOJIMYHOM ITPOCTPAHCTBE.

media. Ability to organize and
conduct various events in the field
of Public Relations using digital
and  convergent  technologies.
Knowledge of convergence and
Multimedia requirements. Be able
to conduct sociological and
Marketing Research in the field of
Public Relations.
Formed competencies:

he is aware of the social
significance  of  his  future
profession, has a sufficient level of
professional use of modern tools;
- able to carry out professional
activities based on advanced
planning, management, promotion,
evaluation of events and analysis of
their "event" potential in the public
space.

Monyns koasr: MC-5
Mopnynb aTaysl: MenuacayaTThUIbIK
IIon aTaysr:
3amaHayn Oacrmaces KBI3METI
IIpepexBusutTepi: MeanacayaTTbUIBIK
IMocTpexBu3UTTEPI: OHpipicTik  ic-
TOXipude
MakcarsI: Bacmaces  KbI3MeTiHIH
aTKapaTblH KbI3METIH y#ipeny;
MeMJIeKkeTTiK OWIiK, KEePriumiKTi e3iH-e31
Oackapy  opra"mapblHIarbl  Oacrmace3s
KbI3METIHIH pelli MeH  (QyHKUHMSIIAPHI
Typaiel  Oimim  amy;  Ulapyamsuibix
KYPri3yli cyObeKTisiepieKoHe
KOFaM/JIbIK yibIMIapaa Oacna
KBI3METTEpPiH YHBIMIaCTBIPYIBIH
KYpBUTBIMBI MCH TNPUHIOUITEPIH Oiy;
Bacmaces  KpI3METiHIH ~ KBI3METKepJiepi
KBI3METIHIH KYKBIKTBIK J>KOHE OSTHKAJBIK
HOpMasapel, 0Oacmace3  KbI3METTEPIiHIH
’KYMBICBIH Kocrapiay MeH
YHBIMIACTRIPYABIH HETi3r1 NPUHIUNTEPiH
meHrepy; bBAK-ta oxapusmay — ymiiH
MOTIHIIK KOHE ayIMOBU3YaIbl
Marepuaiapipl  JAaidblHIAYABl MEHIepy;
BAK yurin 6acniaces KoH(epeHIHsIIaphIH,
Oacniace3 TypiapblH XoHe Oacka Ja ic-
mapanapisl JKocrapiay »oHe OTKi3yal
yiipeny.  bacmacesze — aHanMTHKAaJIbIK
xazbamap Men  BAK  momynapsiH
JalbIHIAY b1 yipeny; yibIM
OacmpUTapbIHBIH ~ OyKapaiblK — aKmapaT
KypaJJapblHIa Ce3 CeuJeyiH o3ipieyi
Oinmy; bykapalblK akmapar KypajigapblHa
MOHHUTOPHHT yibIMaacTsIpy JKOHE
JKYPTri3yni MEHTepy.
Kpickama cunarrama:

Koa moayns: MI'-5

Ha3zBanue moxynsa: MeanarpaMoTHOCTh
HasBanue JUCIUTIINHBL:
CoBpeMeHHas pecc-ciayxoa
ITpepexBusuTE: MeauarpaMOTHOCTD
ITocTpeKBU3HUTHI: ITpousBoacTBeHHAS
MPaKTHKa

Henp u3ydyenus: [esrenbHOCTH Ipecc-
CIIy’>XOBI; TIOJlydYeHHE 3HAaHUH O POJH U
(yHKIMAX Tpecc-caykObl B OpraHax
TOCYyJapCTBEHHOM  BJIACTH, MECTHOTO
CaMOYTIPaBJICHUSI, 3HAaHHE CTPYKTYpPHl U
MIPUHIUIOB OPTaHU3alMK H31aTeIbCKON
JIESITETIBHOCTH B XO3STHCTBYOIIUX
cyOBeKTax " 00IIIECTBEHHBIX
OpTraHM3aIMsX; MPaBOBBIC M JTHUECKHE
HOPMBI ~ JIESITEIBHOCTH ~ COTPYAHHKOB
npecc-ciykObl; BJIaJIeHHE OCHOBHBIMHU
MPUHINTIAMHA TUTAHUPOBAHUS u
opraHuzanuu  paboTel  Mpecc-CIyxKO;
ymenne paborate B CMUM Bmagers
MOJTOTOBKOI TEKCTOBBIX u
ayIUOBH3YaNbHBIX ~ MaTEpUaOB IS
myOnukanun;, HaydanThees imaHupoBaTh U
MIPOBOJIUTE TpEcC-KOH(EPEHIINH, Mpecc-
Typsl U Apyrue meponpusatus pss CMU.
HayuuTbcsi TOTOBUTH aHaJMTHYECKHE
3aMeTKn B mpecce u 003opsr CMU;
yMETb TOTOBHUTH BBICTYIUICHUS
pyKoBOIUTENEH OpraHu3aIuii B
CpeACTBaX  MaccoBOM  HMH(pOpPMAINH;
BIAJCTh OpPTaHU3alMell W TPOBEICHHUEM
MOHUTOpPHHIa CpElCTB MaccoBOi1
nHPOPMALIIH.

KpaTkoe onncanne IUCHMIINHBI:
PaccmarpuBaer HEKOTOPBIC
0COOCHHOCTH, TCHACHINHA U KOHKPETHBIC

Module code: ML-5

Name of the module: Media
Literacy
The name of the discipline:

Modern press service
Communications

Prerequisites: Media Literacy

Post requisites: Industrial Practice
Aim of the study: Information
about the role and functions of the
press service in public authorities,
local self-government; knowledge
of the structure and principles of
organization of publishing
activities in business entities and
public organizations; legal and
ethical standards of the press
service staff; knowledge of the
basic principles of planning and
organization of press services;
ability to work in To master the
preparation of text and audio-visual
materials for publication; To learn
how to plan and conduct press
conferences, press tours and other
events for the media. To learn how
to prepare analytical notes in the
press and media reviews; to be able
to prepare speeches of heads of
organizations in the media; to own
the organization and monitoring of
the media.

Brief  description  of
discipline:

It examines certain features, trends,
and specific changes occurring in
modern journalism, media, and the

the

Kazipri xypHanucTukama, MeAuana >KOHE | M3MCHCHUS, MPOUCXOISAIIUE B | field of mass communications.
OyKapanblk KOMMYHHKALMsl —calachlHIa | COBPEMEHHON >XypHanucTuke, meaua u | Information and communication
Oonblll  KATKAH KeWbip epekuuenmikrep, | chepe  maccoBbix  kommyHnukaimid. | technologies (ICT) explain not only




e3repicrep/ai
AKnapaTThIK-
TEXHOJIOTHSLIIAP
FaHa  eMec,

ypaictep  MeH
KapacTbIpabl.
KOMMYHHUKAIUSUIBIK
(AKT) wmenmacdepans
COHBIMEH Kartap QIIeyMETTIK
ToXipubenepni  TyciHAipesmi. Menna
KbI3METI, Menua J>XKOHE KOMMYHHKAIUS
cajachl KbI3METKEpJIEPiHIH KY3bIPETLIiri
MEH TEXHUKAJIBIK MYMKIHIIKTEPiH
allIbIKTalabl.  bacnaces3  XaTIIBICBIHBIH
JKYMBIC €PEeKIIeTIKTEepiH MEHrepTe i

HaKThI

OKBITY HITHKeJIepi:

ATKapbUIFaH JKYMBICTapIbIH €CENTepiH
JKapusUTayIblH OKOJAAPBIH aybI3lia  aiTy
MeH >a30arra >Ka3yAblH MOACHUETI MeH
omictepin Oimy, Oacmacesie Jkapusiiay
VIIH ICKepJiKk Hemece Oacka YHBIMIap
TypaJlbl  JKapHaAMallblK  MaTepHalgapIbl
TaHJal paguo, TeJeAumap JKoHe O0acka na
OyKapasblK akKmapar Kypajaaapbl apKbLUIbI
taparyael  Oury.  Kasipri  3amaHfbI
TEXHOJIOTHSUIBIK ~ TaJanTapsl Oap Oacma
0achbUIBIMBIHBIH, Tenepaano
OafrmapraMachIHbIH, MYJIbTUMEIVSLITBIK
MaTepHAIIBIH OHTIPICTIK Tporecine
KaThICY, ©3eKTi mpobjemanapapl Oaranay,
KOFaMJIBIK-CasICH, QJIeyMETTIK-
SKOHOMHKAIBIK TPOIECTEP i JaMbITYIaFbl
KaJBINITACKAH YPJaiC HETI3iHIe JKaFjaiira
TYCIHIK 0epy, KypHAJIMCTIK 3epTTeyli e3

OeTiHIIEe JKy3ere acelpy, KOFaMMEH
0aitaHBICTHIH TEOPHSCHI MeH
NPaKTHKAChIH O1ITy.

KaabmmracaTbin Ky3bIperTep:

biniMrep e3 OeTiHIIe MakcaT KOKOFa )KoHE
OHEI Heri3aeyre yiipenred. PR camaceiana

HNudpopMannoOHHO-KOMMYHHKAIIMOHHKIC
texHonorun  (MKT) oOwscHsAOT He
TOJBKO Meauacdepy, HO U COLHUATbHbIC

TIPaKTHKH. Menua-aesTenbHOCTD
MIOTICPKUBACT KOMITETEHIINHA "
TEXHHUYECKHE BO3MOKHOCTH

CIIENMAJINCTOB B 00JIaCTH Meaua H
KOMMYHHUKaIMii, a Takke oOyuaer
0COOEHHOCTSIM pabOTHI Mpecc-CeKpeTapsl.
Ka3aKuiachl Kajabl, MbIHAY OPBICILIACHI
Pe3yabTaThl 00ydyeHus :

Brnagets OCHOBaMH CBs3eH C
OOIIECTBEHHOCTBIO, criocobamu
pEeKIIaMBI U BO3AECUCTBHS Ha 0OIIECTBO, U
TEOPETUYECKUMH OCHOBAaMH, METOJaMU
KOMMYHHKAIHH, COBPEMEHHBIMU
cnenuukaMu  Ou3aifHa ~Macc-Meama,
CUCTEMOH METOJOB M IPHUEMOB BBIXOJA
yepe3 CMUM Ha BbIMOIHEHHE 3ajad,
3HaTh ~ OCHOBBI ~ MEIUArpaMOTHOCTH,
yMeHUEe aHaiu3upoBaTb PR kaHpBL
YyactBoBaTh B  MPOU3BOJACTBEHHOM
rpoiiecce MeYaTHOTO H3JaHUS,
TeJepaguonporpaMmBbl,

MYJIbTUMEAUMHOTO Marepuaia c
COBPEMEHHBIMU TEXHOJIOTHYECKUMH
TpeOOBAaHUSAMH, OIICHUBATh AKTYyaJIbHBIC
mpoOJeMbl, JaBaTh TPEICTaBICHHE OO0
YCIOBUSX Ha OCHOBE CJOXHUBIIMXCS
TEHJCHINA B Pa3BUTHH OOIIECTBEHHO-

MOJIUTHYCCKUX, COIHUAJIBHO-
9KOHOMHUYCCKHX IIPpO1ECCOB,
CaMOCTOATCIIBHO OCYIIECTBJIATH

KYPHAIMCTCKOE paccieoBaHUe, 3HATh
TEOPUI0 U  IPAaKTHKy CBs3ed ¢
0O0IIECTBEHHOCTHIO.

®opmMHpYyeMble KOMIICTCHIMH:

the media sphere but also social
practices. Media activities highlight
the competencies and technical
capabilities of specialists in the
field of media and
communications, as well as train
them in the specifics of the press
secretary's work.

Expected results:

Knowledge of the culture and
methods of oral expression and
written writing of ways to publish
reports on the work done. Be able
to select advertising materials
about business or other
organizations for publication in the
press and distribute them through
radio, television and other mass
media.  Participation in  the
production process of a printed
publication, a TV and radio
program, and multimedia material
with modern technological
requirements.  Assessment  of
current problems. Explanation of
the situation on the basis of
existing trends in the development
of socio-political, socio-economic
processes. independent
implementation  of  journalistic
research. Knowledge of the theory
and practice of Public Relations.
Formed competencies:

The student sets goals and justifies
them. He is able to determine the
role and place of trends and
problems occurring in the field of

OoJBII JKaTKaH ypaictep MeH | OOywarommiics  craButh 1emn u | PR and master modern
MOCceNeNepiH  peyiH  JKOHe  OpHBIH | 0OOCHOBBIBATH WX. YMeeT ompeneists | technologies. He learns the stages
aHBIKTAl amanasl JKOHE Ka3ipri | pojgb W MecTo TeHjaeHuuil u mnpobiem, | and patterns of society's
TeXHOJOTWsUIapapl  MeHrepenai.  Koram | mpoucxopsamux B chepe PR u ocsausats | development, modern concepts of
JIAMYBIHBIH 3TanTapsl MeH | coBpeMeHHBble TexHoiormu. Ilosmaer | social  structure,  stratification,
3aH/IBUTBIKTAPBIH, ONeyMETTIK | 3Tambl ¥ 3akoHOMepHOCTH passutust | social mobility, social institutions,
KYPBUIBIMHBIH, cTpaTH(UKAIMSHBIH, | 00IIecTBa, CcoBpeMeHHble KoHuemmu | mechanisms and laws of their
QNIEYMETTIK KBIDKBIMAIBUIBIKTHIH Ka3ipri | COIMATBHON CTpYKTYpHI, | creation, has the ability to collect,
KOHIICTIIIHSTAPbIH, QNIEYMETTIK | cTpaTH()UKAINH, cornmanpHoOM | process and analyze data. He
HHCTUTYTTAp, OJIapIbIH KYPBUTY | MOOHMIIBHOCTH, COIMalbHBIE MHCTUTYTHI, | Knows the basic rules of the press
MEXaHH3MJEpi MEH 3aHJapblH  OuIiN, | MeXaHM3MBl W 3aKOHBI HX CO3JaHHMs, | SErvices.

MoJNIIMETTep]li KMHAaKTay, OHJey JKoHe | oOmamaer YMEHHEM coOupars,

Tangay KalOliaeTiMeH JaFIbUTaHAIBL. | 00pabaThIBAThH H aHaJIM3UPOBATH

Bacmace3  KbI3MeTTepi  KYMBICHIHBIH | JaHHbIe. 3HAeT OCHOBHBIC IpaBUIa

HETI3Ti epexerepin ourei. paboTHI mpecc-cryxo.

Moayas koapi: KbC-4 Kon moxynsi: KAK-4 Code of module: CAC-4

Monyas  araybl:  KommyHnukatusti- | HazBanme moxyasi: KommynukarnsHo- | Name of module:
OEJICEeHIIIK CHIHBIOBI AKTUBHBIN KJ1acc Communicatively active class

IMon  artaysl: Ickepmik  Gaitmanbic: | Ha3BaHHe TUCHMIUIHHBI: Henosoe | Name of discipline: Business
IICTICH K OHEp MEH XKa3y obmienue: mybauuHble BBICTYIUICHHss u | Communi-cation:Public  Speaking
IpepexBusuTTEp: KoramMeH | muceMo and Writing

OaiiTaHbICKa kipicrie | IIpepexBusutnhl: Beenenue B cBsisu ¢ | Prerequisites Introduction to
MocrpexkBU3UTTEP: 00IIIECTBEHHOCTHIO public relations

Makcathbl: IMocTpexkBH3NTHI: - Postrequisites: -

Hlemenaik ce3mep - o3 3amanbiHgarbl | Leas m3ydenusi: npousHecenHbie ciaoBa | Aim of the study: Mass

KOFaMIBIK SIBIIAFOTCS HauboJiee BaxkueiMu | Communications and International




OMIp/IiH ¢H KOKEHTECTI, eH

MaHBI3Ibl MACENIEICPiH KO3FaraH, TOJFaraH
enep. llemenmik

ce3zep/e Ka3ak eMipiH

KepKeMJer OeifHeJICHTeH TeJeTeH IIIBIHIBIK
Oap. llemenxix ce3nep TapuxsiH, ceOeOiH,
aKplH  MAaKCaThIH, MIEACHIH  TaHBIIL,
HIBIFAPMa KYPBLUTBIMBIHBIH

KYUECIH, KOPKEMJIIK, TUIIIK, 3CTETUKAIIBIK,
CPEeKIIEIITiH

aHJIATHIII, MEKTEII OarmapiamMachl
KOJIEeMiH/Ie aJFaH TYCIHIKTepiH TepeHJIEeTiH,
Ootamiax

MaMaHJapFa KOMBUIaTHIH TaJlalJeHreiinae
HICIICH/IIK OHEP FHUIBIMBIHBIH KbIP-CBIPBIH
TQHBITBIN, TEOPUSUIBIK TYPFBIAA Talaai
Oimyre yiipery.

Kpickaima cunarrama:

ITon ickepnik OaitmaHbic Ke3iHIme xka30a,
aybI3lIa TYPiHIETI €63 HOpMaiaphl MEH
omen onemiH MeHreptymi kesneiimi. Ces
coiijiey  Typiepi  JKOHE  apaTOpPJIbIK
TUIOJIOTHS, WICHICHIIK OHEPiH MaKeTiH,
CoIeyZliH KOMMYHUKATHBTI OerinepiH,
KaJdblH  KOMIIUIK  aliblHAa  Cceiey
TEXHHUKACBIH, COMICHTIH CO3/IH OHICYACH
OTYiH, MOTIHAI O¥/la caKTay TEXHUKACHIH,
OWIbI  apTUCTU3MMEH JKETKi3yai, o3
coiuiey Typiepi JXKoHe OpaTopIbIK ©Hep
epEeKIIeNiKTePiH MEHTePei.

OKBITY HITH:KeJIepi:

KoramMmen GaiinaHbIc xacayIblH 3aMaHayH

OMICTEpiH KOJIaHa OTBIPBIN, JKapHaMa
JKacay/IbIH Kocioun KY3BIPETTUTIKTI
TETIKTEpiH  aHbIKTay, 0Oackapy MeH
YHBIMIACTBIPYILIBUIBIK mebepikTep

ApKBUIBI JKYMBIC PEHTHHIIH apTTHIpyFa
BIKIAJ €Ty, YHBIMIAp MEH MEKeMellepaiH
JAFIapBICBIH  OOJIBIPMAYABIH TETIKTEpiH
yiipeHy, Meaua nu3aiiH Heri3gepiH Oimy.
ATKapbUIFaH O KYMBICTap/bIH €CeNTepiH
KapUsIayIblH JKOJAAPBIH aybI3lia aiTy
MeH ka30aIa jKa3yAblH MOJCHHETI MeEH
omictepin Oimy, Oacmacesme kapusiiay
YIIiH icKepiik Hemece ©Oacka yHbIMOap
Typajbl JKapHaMallblK MaTepuaiap/ibl
TaHJaN pajuo, Teleauaap koHe Oacka na
OyKapaJIbIK aKmapaT Kypajifapbl apKbLIbl
TapaTy/sl Oimy. Kacioun
KaybIMIACTHIKTapMEH, KOMEPUHUSUIBIK
yHBIMIIapMEH, MEMIICKETTIK OpraH/iapMeH,
OyKapaJIblK ~ akmapar  KypajjapbiMeH
OaiinaHplc ~ OpHAaTy,  CaHABIK  JKOHE
KOHBEPI'eHTTIK TEXHOJIOTUsLIAP b
KOJJIaHY apKbUIbl KOFaMMeH OaiyaHbIC
calachlHAAa  Op-TYpai  ic-Imapanapibi
YHBIMIACTRIPY ~ JKOHE  OTKie  aiy,
KOHBEPreHIMs MEH MYJIbTUMEAUSHBIH
TajantapelH Oidy, KOFaMMeH OalaHbIC
caachlHaa COLIMOJIOTHSIITBIK JKOHE
MapKEeTHHITIK 3epTTeY jKacai aiy.
KanabinTacaTsiH Ky3sIpeTTep:

Kasipri aknmapaTt KypaJiapblHbIH Tilli MEH

BOIPOCAMHU  OOINECCTBCHHOW JKU3HU B

MHpE,  HMCKYCCTBOM  COBEpIICHCTBA.
JlosyHrn conepxar SpKHE HCTHHB,
OTpPaXKEHHBIE B Ka3aXCKOU

JKH3HH. N3yuntsb TEOPETHIECKOE
NOHHMaHHE  HMCTOPHHM  YCTHBIX |
XYIOXKECTBCHHBIX ~HAyK Ha YpOBHE
BOCTPEOOBaHHOCTHU

OyZymMx CHENHATUCTOB, IOHMMaHHUS
UCTOpHM,  pa3yma, Leled  IodTa,
Npe/ICTaBICHUS 0 CTPYKTYpe
KOMITO3HIIHH,

XY/10’)KECTBCHHBIX, SI3BIKOBBIX u
JCTETHYECKUX 0COOEHHOCTEH,
YIIIyONIeHUS NIOHUMAaHUS,
NPHOOPETEHHOTO B LIKOJIBHON
nporpamme.

Kparkoe onucanue:

[lpenmer  mpenmonaraeT  M3yYcHHUE
IIHNCbMCHHBIX, YCTHBIX H OTUYCCKHUX
HOPM JIeJIOBOTO 0O1IeHus1. 3ydaet THITbI
peuyd U THUIOJOTHUIO  OPaTOPCKOTO
UCKYCCTBA, PpacKIaIKy  OpaTOpCKOro
HCKYCCTBaA, KOMMYHUKAaTHBHbBIC
0COOCHHOCTH peyn, TpUEMbI

MyONMMYHOTO BBICTYIUICHUS, 00paboTKy
peun, TIpUeMbl 3allOMHHAHHS TEKCTa,
XYAOKECTBEHHOE  BBIp@)XCHHE  UJEH,
THUIIBI PEYH ¥ OCOOEHHOCTH ITyOJIMIHOTO
BBICTYIUICHHSI.

Pe3ysabTaThl 00yUeHuUs:

BoisiBisATE npodeccroHaIbHbIC
KOMITETEHTHOCTHBIE MeXaHU3MbI
CO3/IaHMs PEKJIaMBbl C HCIIOJIB30BaHUEM
COBPEMEHHBIX  METOJIOB  CBsA3€H ¢
00IIECTBEHHOCTHIO, CIoco0CTBOBATH
MOBBILIEHUIO PEHTHHTa padoOTHl uepes
YIpaBJICHYECKHE U OpPTraHU3aLHOHHBIC

HaBbIKH, n3y4arthb MEXaHHU3MBI
MPEIOTBPAIIECHUS KpU3Kca OpTraHMU3aIii
W YUYpeKAEHWH, 3HaTbe  OCHOBBI
Menuaau3aiHa. 3HaTh KyJIbTYpel U
METOJIOB  YCTHOTO U THCBMEHHOTO
W3JOXKEHHS  CIOCOOOB  IMyOIMKaIuu

OTYETOB O MPOJEIAHHON paboTe, yMETh
BBIOMpATh W PaCIpPOCTPAHATH IO PAIHO,
TEJIEBUICHUIO W JIPYTUM CpPEACTBaM
MaccoBoii  HH(GOpPMAIMUA  PEKJIAMHBIC
MaTepuaibl O JENOBBIX WM JPYTHX
OpraHW3alUsIX JIs  MyOJIuKanmuu B
mpecce.  YCTaHaBIMBaTH  CBS3b  C
MpOQpECCUOHANBHEIMA  aCCOLUAIHSIMH,
KOMMEPYECKUMHU OpTraHU3AIUSIMH,
FOCy}IapCTBeHHBIMI/I OpFaHaMI/I,
CpPeICTBaMH  MacCoBO  mH(pOpMAIHH,
OpFaHI/IBOBBIBaTB nu HpOBO}II/ITB
pa3iUYHbIE MEpONpHUATHS B 00jacTu
CBsI3€El C 00IIECTBEHHOCTHIO C

TIPUMEHECHUEM IU(PPOBBIX u
KOHBEPICHTHBIX ~ TEXHOJIOTHH,  3HATh
TpeOOBaHUs KOHBEPICHIIUU u
MYJbTHMEINA, yMETh MPOBOIUTH
COIIMOJIOTUYECKHE W  MAapKETUHTOBbIE

Relations Purpose: The spoken
words are the most important issues
of public life in the world, the art
ofexcellence. Slogans contain
bright truths reflected in Kazakh
life. To study the theoretical
understanding of the history of oral
and artistic sciences at the level of
demand for future specialists,
understanding of the history,
reason, goals of the poet, ideas
about the structure of composition,
artistic, linguistic and

aesthetic features, deepening the

understanding acquired in the
school curriculum.
Brief description:
The discipline  provides for

mastering the world of written, oral
norms of speech and Ethics in
business communication. Types of
speech and artistic typology,
models of public speaking,
communicative features of speech,
techniques of public speaking,
processing of the spoken word,
techniques of preserving the text in
the mind, artistic expression of
thought, types of speech and
features of oratorical art.

Expected results: ldentification of
mechanisms  of  professional
competence in advertising using
modern  methods of  Public
Relations. Contribute to improving
the rating of work through
management and organizational
skills. Study of mechanisms for
preventing crises in organizations
and institutions. Knowledge of the
basics of media design. Knowledge
of the culture and methods of oral
expression and written writing of
ways to publish reports on the work
done. Be able to select advertising
materials about business or other
organizations for publication in the
press and distribute them through
radio, television and other mass
media. Establishing contacts with
professional associations,
commercial organizations,
government agencies, and mass
media. Ability to organize and
conduct various events in the field
of Public Relations using digital
and  convergent technologies.
Knowledge of convergence and
Multimedia requirements. Be able
to conduct sociological and
Marketing Research in the field of
Public Relations.

Formed competencies:




CTHJIIHIH HAKTBI MBICAIIaPbI

©3iHIH KYHIIBUIBIKTApPhl TYpalibl ©3iHIH
HaKTBl  TYCIHITIH  KaJIBIITACTBHIPAIIBL;
TEOPUSIBIK ~ OLTiMAEpiH  IpaKTHKaza
KonmaHyra yihpeneni; Kocibm 3eprrey
Jarapuiapein  Aambitagel.  emenmix
ceiijiey  TYpJNepiH  aXbIpaTa  alajbl.
Ilemenaik ce3epiH HUJICSIIBIK,
JCTCTUKANBIK  Ma3MyHBIH  amradiiyre
nmaraputaHanel.  Llemenmik — ce3mepiH
Tanjgayldarsl OHBIH TaOWFaTHIH  Oijeni.
[lenrenaik co3aepaiH TypiepiH MEHIepe i

HCCICAOBaHUS B 00JIaCTH CBsI3eld ¢
00IIECTBEHHOCTEIO.
®opMupyeMble KOMIETEeHIHM:
O0CO3HAET MECTO B
HaI[MOHAJIBHBIX LIEHHOCTEH,
MIPUBEPKEHHOCTD ITHYECKUM
HEHHOCTAM, CTpEeMJICHHE K 100py H
ONTUMU3MY; crocoben OBITh
[1€JarOTUYECKH BOCIIUTaHHBIM u
TepnuMbIM. Ka3zaxckue repou u repou
BOCIIHUTEIBAIOTCS. HA OCHOBE HACIIEIUs,
MaTPUOTHU3MA. Pasnuuars BUBI
oparopckoi peud. PackpeiBaTh uaeiHoe,
ACTETUYECKOE COJEpIKaHHE OpPaTOPCKHIX
COB. 3HaeT ero MNpPHUPOAY B aHaIH3e
OopaTopcKkWx cloB. Bmameer Bumamu
KpacHOpedHrs

CHUCTEME

a place in the system of national
values, adherence to ethical values,
the desire for good and optimism;
ableto be pedagogical and tolerant.
Kazakh heroes and heroes are
brought up on the basis of heritage,
patriotism.  Distinguish between
types of oratory. To reveal the
ideological, aesthetic content of
oratorical words. Knows its nature
in the analysis of oratorical words.
Knows the types of eloquence

Monayas koapi: KbC-4
Moayabs  araybl:
OeJICEHIUTIK CHIHBIOBI
IIan aTraysl: PR Marepuanaapsli xa3y

KommyHUKaTHBTI-

IIpepexBusurTep: Korammen
GaiimaHbICKa Kipicrie
IHocTpexBu3uTTEp: -

Makcarpl  Oomamak Mamasaapna PR-

TEXHOJIOTHANIAP KOHE KOMMYHHKAIHSIIAP
calachlHAa OepiK TEOPHSIBIK OuTiM MeH
MPaKTUKAJBIK JaFIbUIapabl KAIBIITACTEIPY
Kpickaima cunarramachi:
Kypcrer oKy OappICBIHIAa CTYIOCHTTEp,
JKypHAJHCTEp MEH OJyorepiepre KaKeTTi
PR xyxar pacimaey OapbichiHna akri
MEH OKurajapiasl ipikreyre Oeiimaey
JKOHE OHBl MaKCaTThl ayJUTOpHsIIapFa
JKETKI3y TeTikTepiH MeHrepeni. IloH
aKMmapaTHeH JKYMBIC iCTeymeri oic MeH
amMas-ToCiepai KoJimaHyra OarbITTajFaH.
ConpiMeH KaTap cryneHT PR wmatepuan
JKa3yIbIH KBIP CHIPBIH YHPEHE]II.

OKy HoTHM:KECI:

KoramMmeH OaiinaHbIC HeTi3AepiH MeHrepe
OTBHIPHIT, KapHaMa jacay MeH KOFamra
BIKIIA eTy  TocuiaepiH MEHTepY,
KOMMYHUKAIUsI MeH OaiilaHbICKa TYCYyIiH
TEOPUSIIBIK HETI3[IepiH, omicTepiH, Macc-
MeaMa MeH OeWHenepaiH JAu3ailHIIiK
epeKIIeNiKTepiH  3aMaHayH  TYpFbIIa
MeHrepin, MiHaerTepai opbeiHIayra BAK
apKBUIBI  WIBIFYIBIH  OMIC-TOCUIICPIHIH
KYHeciH MeHrepy, MeauacayaT HeTi3iH
6imy, PR xaHpmapelH Tanmaii  any.
ATKapbUIFaH KYMBICTapAbIH €CenTepiH
KapUsIayIblH >KOJAAPBIH aybI3Iia alTy
MeH jka30amia >Xa3yAblH MOJCHHETI MeH
omictepin Oimy, Oacmacesie kapusiiay
YIIiH icKepiik Hemece Oacka yHbIMOap
Typajbl JKapHaMallblK MaTepuaiap/bl
TaHJAINl paguo, TeNeIuIap >koHe Oacka na
OyKapaJbIK aKmapar Kypajaapbl apKbUIBI
Taparyasl Oiry.

KaabinracaTsiH Ky3bIperTep:
TYIFaapaiblK  KOHE  MOJICHHUETAPAJIbIK
MocenenepAl  Iemy  ymiH  Tiepae

Kox moxynsi: KAK-4

Ha3zpanue moayasi: KoMMyHHUKaTHUBHO-
aKTUBHBIH KJIacc
Ha3BaHue 1MCIMIIJIMHBI:
PR marepuanos
IIpepexBH3UTHI:
00I11eCTBEHHOCTBIO
IHocTpexkBU3UTHI: -
Heas dopmupoBarne y Oymymux
CHEIHAHICTOB TBEPIBIX TEOPETHUCCKHUX
3HaHU W TIPAKTHUECKUX HABBHIKOB B
obxact PR-texHonmoruit u
KOMMYHHKaIUI

Kparkoe onucanne B xone usyueHus
Kypca  CTYICHTBI, JKypHAJUCTBI U
Gyorepsr OCBauBaIOT MEXaHHU3MBI
ajiantanuu K otoopy (akToB U COOBITHIA
B mporiecce 0(GOpMIICHUST HEOOXOAUMBIX
PR J0KyMEHTOB M [OBEIEHUSA HUX 10
ueneBod  aygutopuu.  JucuuninuHa
HaIrpaBJIcHa Ha HCIIOJIF30BaHUE METOMIOB
U TpUEeMOB B paboTe ¢ HWH(OpMAIHEH.
Taxke CTYIEHT HAYYHTCA TOHKOCTSIM
Hanucanus PR-matepuana.

Pe3yabraTt 00yuenus:

Bnagers OCHOBaMHU cBsI3el c
00IIIECTBEHHOCTHIO, crocobamu
PEKIIaMBl ¥ BO3AEHCTBUS Ha 0OIIECTBO, U
TEOPETHYECKUMH OCHOBAMHM, METOIaMHU
KOMMYHHKAIIWH, COBpPEMEHHBIMU
cnenmupuKkaMyd  TU3allHa Macc-Menua,
CHUCTEMOH METOJOB M NPUEMOB BBIXOJA
yepe3 CMU Ha BhIMONHEHHE 3ajad,
3HaTh ~ OCHOBBl  MEIUarpaMoOTHOCTH,
yMeHHEe aHamusupoBate PR xaHpbL
3HaTh KyJIbTYpbl U METOJOB YCTHOIO U
MICBMEHHOTO  H3JIOKEHHUsI  CIIOCOOOB
MyOMUKAIMd OTYETOB O MPOJICTAHHOMN

Hanucanue

BBenenue B cBsi3u C

pabore, YMETh BBIOWpATH u
pacnpocTpaHsTh 1o paauo,
TENEBUICHUIO ¥ JPYTUM CpPEACTBaM
MaccoBoil  MH(poOpMANKU  pEKIAMHbIC
Marepuaibl O JENOBBIX HIH JPYrux
OpraHu3alusX Jis [yOJauKanuu B
npecce.

DopmupyeMble KOMIIETEHIIUH

Code of module: CAC-4

Name of module:
Communicatively active class
Name of discipline Writing
Informational PR materials
Prerequisites Introduction to
public relations

Postrequisites: -

Purpose: formation of solid
theoretical knowledge and practical
skills in the field of PR
technologies and communications
among future specialists

Brief description:

During the course, students,
journalists and bloggers will master
the mechanisms for adapting facts
and events to the selection process
and bringing them to the target
audience in the process of creating
the necessary PR documents. The
discipline is aimed at applying
methods and techniques for
working with information. At the
same time, the student will learn
the subtleties of writing PR
material.

Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Knowledge of the culture
and methods of oral expression and
written writing of ways to publish
reports on the work done. Be able
to select advertising materials
about business or other




aybI3la )KOHE kaz0alla KapblM KaTbIHAcC
JKacayra KaOiJeTTi

e3apa opeKeTTecy;

- PR maTtepuangapas! a3y yIIiH KaKeTTi
aKmapaTTHl )KUHAY JKYHeJepiH maiganana
OTBIPHIIL,ICKEep CepiKTeCTepMEeH OaiTaHbIC
OpHATYIBI XKoHE KOIAayAbl Oineni.

CHOCOOCH K KOMMYHHKAIIUU B YCTHOM

Y TIMCBMEHHOH (popMax Ha  SA3BIKAX IS
pelieHuss 3a7ad  MEXJIMYHOCTHOIO U
MEXKYJIbTYPHOTO
B3aMMOJICHCTBHS;
- YyMEET OpraHu30BaTh U NOJAECPKHUBATH
CBSI3H C JICIIOBBIMH
MapTHEPAMI,UCIIOB3Ysl CHCTEMBI cOopa
HEOOXOIUMOM UHpOpMALIUU TUIS
Hanucanus PR marepuanos.

organizations for publication in the
press and distribute them through
radio, television and other mass
media.

Formed competencies:

capable of communication in oral
and written forms in languages to
solve problems of interpersonal and
intercultural

interaction;

- is able to organize and maintain
contacts with business partners,
using systems for collecting the
necessary information for writing
PR materials.

Monayas koapi: KbC-4
Moayabp  aTaysl:
OeJICEHIUTIK CHIHBIOBI
IIon aTtaysr: KorammeH OaiinaHbIC
caJlaChIHAAFbl MAaMaHHBIH COHIICY
MOJICHUETI

IIpepexBusutTep: Menuancuxonorus
IMocTpexBu3nuTTEP: -

Makcarbl Ka3ipri opebu Tingi, xazbaia
JKOHE aypI3lia KapbIM-KaTbIHAC
MOJICHUETIH  TPAKTHKAIBIK  MEHrepy
JICHreHiH apTTHIPY; TIIIH Oaif
KOMMYHHUKATUBTIK,  TaHBIMIBIK  JKOHE
3CTETHKAJIBIK oNeyeTiH MEHTepyre
Heri3fenreH OoJamak MaMaHAApIbIH OWH-
OpICIH KCHEHTY.

Kpickama cunarramacel:  [IoH ickepiix
OpeKeTTe KaThIHAC KacayAblH TOCUIi MeH
OaitnaHbICTBIH cO3 TYpiHIeTi (GopmanapbiH
3epaeneiai. BigiMrep KeMIIUIK aaablHIA
ColJIeyZliH KOMMYHHKATHBTI OeJrinepiH,
Oykapa auIblHIA CoMey TEeXHHUKACHIH,
ceileMIi Kypay OemepliepiH MeEHrepi,
KapHaMaJIbIK o3 MaKeTTEepiH jKacay.bIH
dmici MeH 9p TYpJi opTaga e3 Ce3iH epKiH
KypacThIpyFa KaOineTTi O0ambl.

OKy HoTHMIKECI:

KoramMmeH OaiiylaHbIC HETi3IEPiH MEHrepe
OTBIPBIIN, JKapHaMa jacay MEH KOFamfa
BIKITAJ ery Tocinepin MEHTepy,
KOMMYHUKAIUsl MeH OailllaHbICKa TYCYIiH
TEOPUSIIBIK HETI3JIepiH, omicTepiH, Macc-
Meaua MeH OeWHenepaiH JAu3ailHIiK
epeKIIeNIKTepiH  3aMaHayH  TYpFblJa
MeHrepir, MiHaeTTepai opbiHmayra BAK
apKBUIBI  WIBIFYIBIH  OIC-TOCLIICPIHIH
KYHeciH MeHrepy, MenuacayaT HeTi3iH
6imy, PR kaHpmapeiH Tanmaii - any.
ATKapbUIFaH KYMBICTapAbIH €CenTepiH
JKapusutayIblH KOIIapbIH aybI3lia aiTy
MeH jka30alia >Ka3yAblH MOJCHUETI MeH
omictepin Oimy, Oacmacesme kapusiiay
VIIH icKepiik Hemece Oacka YHbIMIap
Typajbl JKapHaMalblK MaTepHaIAapAbI
TaHJAN pajguo, TEeIeAUAap *KoHEe Oacka na
OyKapaJIblK aKmapaTr Kypanaapbl apKbLIbl
Taparysl Oiy.

KaapInTacaTslH Ky3bIperTep:

KommyHUKaTHBTI-

Koa moxynsi: KAK-4

Ha3zpanue moayasi: KoMMyHHKaTHUBHO-
aKTUBHBIH KJIacc

Ha3zBanue IMCHUTVIMHBI:
KylbTypa CICHHAIACTa B
CBsi3eii ¢ 00IIECTBEHHOCTHIO
IpepexBu3nThl: Meauancuxoyorus

PeueBas
obmacTu

IHocTpexkBU3UTHI: -

Henn MOBBIILICHUE YPOBHS
MIPAKTUYECKOTO BIIAJCHUS COBPEMEHHBIM
JUTEPaTypHBIM  SI3BIKOM,  KyJIbTYPBHI
MICBMEHHOTO W YCTHOTO OOIICHHS;
pacmmpeHne  Kpyrosopa  Oymaymmx
CHELHUAINCTOB,  ONHUPAIOIIETOCS  HA

BJIaJIcHIEe OOTaThIM KOMMYHHKATHBHBIM,
[MO3HABATCIbHBIM M 3CTETHYECKUM
IIOTCHIIAJIOM S3bIKA.

Kpatkoe onucanue Ilpenver usyuaer
CrocoObl  JeIOBOrO  OOIIeHHUs U
BepOanbHbie (opmbl obmieHuss. CTyaeHT
CMOXKET OBJIAACTH KOMMyHI/IKaTI/IBHbIMI/I
0COOEHHOCTSIMH My OJINYIHBIX
BBICTYIUICHHH, TEXHHKAMHU MYOIUIHBIX
BEICTYTUICHHH, obyerucHueM
MOCTPOCHUS TPEIIOKEHHUA, METOJIaMHU
CO3/IaHUs MAaKEeTOB DPEKIAMHBIX CIOB U
CBOOOJTHO COYHHATH CBOKO pedb B
pasIUYHBIX Cpeaax.

Pe3ysbTaT 00yuenus:

Brnanets OCHOBaMH CBsI3EH c
00IIIeCTBEHHOCTHIO, crocobamu
peKIIaMbl U BO3JIEHCTBUS HA OOIIECTBO, U
TeOpeTI/IqCCKI/IMH OCHOBaMHu, MCTOIaAMHU
KOMMYHHKAIIHY, COBpPEMCHHBIMU
cnenuukaMu  IU3aifHA ~ Macc-Meama,
CHUCTEMOW METOJIOB M IPHUEMOB BEIXOJA
yepe3 CMU Ha BbIMONHEHHE 3ajad,
3HaTh ~ OCHOBBI  MEIUArpaMOTHOCTH,
yMeHHEe aHanusupoBatb PR xaHpbL
3HaTB KyJ'[BTypI)I U MCTOIO0B yCTHOFO nu
IMUCbMEHHOTO  HM3JIOKECHHS  CIOCOOOB
MyOIUKAIMd OTYETOB O MPOJETAHHON
pabore, YMETh BBIOWPATH u
pPacIpoCTpaHATh o pazawo,
TEJICBUJICHUIO W JIPYTUM  CpPEICTBaM
MaccoBoii  MH(GOpPMAIMU  PEKIAMHBIC
MaTepuaibl O JCJOBBIX WM JPYIHX
OpraHu3alusX Jis  nyOJIuKanuu B

Code of module: CAC-4

Name of module:
Communicatively active class
Name of discipline Speech
culture of a specialist in the field of
Public relations

Prerequisites Media Psychology
Postrequisites: -

Purpose: improving the level of
practical knowledge of the modern
literary language, the culture of
written and oral communication;
expanding the horizons of future
specialists, based on the possession
of a rich communicative, cognitive
and aesthetic potential of the
language.

Brief description:

The subject studies the ways of
business communication and verbal
forms of communication. The
student will be able to master the
communicative features of public
speaking, techniques of public
speaking, facilitating the
construction of sentences, methods
of creating layouts of advertising
words and freely compose his
speech in various environments.
Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Knowledge of the culture
and methods of oral expression and
written writing of ways to publish
reports on the work done. Be able
to select advertising materials
about business or other




Cetiney oMl

MEHTEepIeH,

KBI3METI  TypaJibl

KOFaMM€EH OalIaHbBIC
CaJachIHIaFbl MaMaHHBIH, ceiney
MOJICHHETIH  JaMBITY  epeKIIeTiKTepiH
TYCiHei, HaKTHI XKaFaaiaapaa e3 Ou3HeciH
KYpy JKOHE KYPTizy Jundicnie
KOJITaHOaBl  JaFabliapel  Oap; KociOm
KBI3MET caJylaapbiH aKMapaTThIK-
TaNJaMAaJIBIK CYUEMEITICY TeXHOJIOTUACHIH
a3ipneyni Oinei.

npecce.
@DopMuUpyeMble KOMMETEHIIUH

Brnageer 3HaHHWAMH O  peuyeBOil
EITEILHOCTH, ITOHMMAaeT OCOOEHHOCTH
pa3BUTHA pedeBoit KYJIBTYPBI
cenuaincrta B 00JIaCTH  CBSA3E  C

0OIIeCTBEHHOCTHI0, UMEET IPUKIATHBIE

HaBBIKM 10 CO3J@HUI0 M BEACHUIO
COOCTBEHHOTO Ou3Heca B PEAIbHBIX
YCIIOBHUSX; ymeeT pa3pabaTbIBaTh
TEXHOJIOTHIO nHpopManoHHO-
AQHAJTUTUYECKOT O COIIPOBOXKJCHUS
npodeccroHaNbHBIX chep
JESATEIBHOCTH.

organizations for publication in the
press and distribute them through
radio, television and other mass
media.

Formed competencies:

Has knowledge of speech activity,
understands the peculiarities of the
development of speech culture of a
specialist in the field of public
relations, has applied skills in
creating and running his own
business in real conditions; is able
to develop technology for
information and analytical support
of professional fields of activity.

Monayas koapi: KbC-4
Moayabp  aTaysl:
OeJICEHIUTIK CHIHBIOBI
IIon  araysI: KommyHnukanusiHel
YHBIMAACTHIPY JKOHE OacKapy
IIpepexBusurTep: Menuancuxonorus
IMocTpexBu3nTTEP: -
Makcatsl CTYyZIEHTTEep/ie KOFaMIbIK
KaTBIHACTAP/IbI JAMBITYIaF bl
CTpaTEerusITBIK TaKTHUKAJIBIK
MiHACTTEepi Ienry MakKcaThIHIa
agaMIapAbIH, ONApABIH  TONTAPHIHBIH,
KOFaMJBIK JKOHE CasiCH KYpPBUIBIMIApIBIH
aKMmapaTTHIK ©3apa ic-KUMBLI aFbIHAapBIH
FBUIBIMH OacKapy peTiHIe KOMMYHHKAIIUS
MeH OacKapyImblH  TYXKBIPBIMIaMaIbIK
Heri3mepi  Typanabl  oKydem — Oimimzai
KaJIBINITACThIPY.
Kpickama cunarramacel:  [loHni oky
OapbICbIHIa  KOFaMMeH  OaillaHbICTBIH
YHBIMIACTHIPYIIBUIBIK KaOlleTi MeH ajic-
TOCLIT TYPJIEPiH TepeH MeHrepei. bimiMrep
Ke3-KelIreH opTaga OacIIBLIBIK Kacayra,
mikip OLImipim, ©3 OHBIH ambIK, OyKImecis
aiiTyra, o3 MIKipiH Jonenaeyre KaOieTTi.
OKy HoTHMIKECI:
AKIapaTThIK-KOMMYHHUKAIHSITBIK
TEXHOJIOTHSUIApJBIH ~ OpPTYpJIi  TYpiepiH
naijanasy, HHTEpPHET-PECYpCTAap,
aKnaparThl i3iey, cakray, eHJey, KOpray
KOHE Tapary JKeHiHZeri OyITTHI JKOHE
MOOHMIIBAI CepBHUCTEP/E KYMEBIC JKacal aiy,
xemigeri PR xome SMM  TtertikTepin
MEHIrepy, TYIFaapaiblK, MOICHUETAPAIIBIK
JKOHE  OHJIPICTIK  (KOCINTIK)  KapbIM-
KaThIHAC MIiHJCTTEpPiH IIENIy YIUIH Ka3ak,
OpBIC JKOHE IIET TUTACPIHIC aybI3IIa JKOHE
’ka3bama HpIcaHAa OallaHBIC OpHATY.
KoramMmeH OaitiaHbIC HETi3EepiH MEHIrepe
OTBIPBIN, JKapHaMa jacay MeH KOFamfa
BIKITAJ ery Tocinepin MEHTepy,
KOMMYHUKAIUsl MeH OaiilaHbICKa TYCYyIiH
TEOPUSIBIK HETI3JIepiH, omicTepiH, Macc-
Meoua MeH OeWHenepliH JAu3ailHIiK
epeKIIeNiKTepiH  3amMaHayd  TYpFbIIa
MeHrepirn, MiHaeTTepai opbiHmayra BAK
apKbUIBI  IIBIFYIBIH  QMIC-TOCUIICPIHIH
JKYHeciH MeHrepy, Meauacayar HerTi3iH

KommyHUKaTHBTI-

JKOHC

Koa moxynsi: KAK-4

Ha3zpanue moayasi:. KoMMyHHKaTHBHO-
aKTUBHBIH KJIacc

Ha3BaHue THCHMTJIMHBI:

Opraan3anys KOMMYHHKAIUSIMHI A
yIpaBieHUe

IpepexBu3nThl: Meauancuxoyorus
IocTpeKBU3UTHI: -

Hean dhopMuUpoOBaHUE y CTYICHTOB
CHUCTEMHBIX 3HAHHU O KOHIICMITYaTbHBIX
OCHOBax

KOMMYHHUKAIlMd ®  YIpaBICHHE Kak
HAYIHOTO YIpaBICHUS MTOTOKaMH
HHPOPMAINOH-HOTOB3aUMOICHCTBIS
JMofel, WX TPYIN, OOIISCTBEHHBIX U
MOJMUTHYCCKUX (HOPMUPOBAHUIN C IIEITHIO
peneHus CTPaTErHYeCKUX u
TaKTHYECKUX  3aJa4 B  Pa3BUTHU
OOIIECTBEHHBIX OTHOIIEHH.

Kpatkoe onmcanme [lucrurimHa aact
BO3MOHOCTb IS yIIyOJICHHOTO
H3yUYCHHE OPraHU3AI[HOHHBIX HABBIKOB U
croco0OB  OOIIEHWS TPH H3YICHUHU
qucnutuinHeL.  CTYIGHT CMOXET BECTH
cebs yBepeHHO B IOOOH  cpene,
BEIpAXaTh MHEHHE, OTKPHITO, YECTHO
BEIpAXaTh CBOM MBICIH, JTOKa3bIBaTh
CBOIO TOUKY 3PEHHSL.

Pe3ysbTaT 00yuenus:

OnpenensTb pasIuYHbIE  BHIBI
HH(POPMAIMOHHO-KOMMYHHKAIIHOHHBIX
TEXHOJIOTHH,  yMeTh  paboraTh B
00NaYHBIX ¥ MOOWJIBHBIX CEPBHCAX IO
MOWCKY, XPaHEHUIO, 00paboTKe, 3aIiuTe
U paACHpOCTpaHEHHWIO  HH(GOpPMAIIHH,
HHTEPHET-PECYPCOB, BIIAJICTh
mexanmsmMamu PR u SMM B cern,
yCTaHABJIMBaTh OOIICHHE B YCTHOH U
MUCBMEHHOH (QopMe Ha Ka3axCKOM,
PYCCKOM M HWHOCTPAHHBIX SI3BIKAX IS
pemieHHs  3a7ad  MEXJIMYHOCTHOTO,
MEKKYJIBTYPHOTO U MPOU3BOACTBEHHOTO
(mpodeccruoHaIbHOT0) OOIICHMS.

3Hath METOJIbI pabotr uyepe3
COLMaIIbHBIE ceTH, CUCTEMBI
COCTAaBJICHUS CIY)KEOHOTO TEKCTa U
MHPOPMALIMOHHOM PEKIaMBI,
9KCIEpTU3bl OOIIECTBEHHOTO MHEHHUs,

Code of module: CAC-4

Name of module:
Communicatively active class
Name of discipline
Communication Organization and
Management

Prerequisites Media Psychology
Postrequisites: -

Purpose:  formation of students'
system knowledge about the
conceptual foundations of

communication and management
as a scientific management of the
flows of information interaction of
people, their groups, social and
political formations in order to
solve strategic and tactical tasks in

the  development of  public
relations.

Brief description:

The discipline will provide an

opportunity for in-depth study of
organizational skills and ways of
communication when studying the
discipline. The student will be able
to behave confidently in any
environment, express an opinion,
openly, honestly express his
thoughts, prove his point of view.
Learning outcome:

Use of various types of
Information and communication
technologies. Ability to work in
cloud and mobile services for
internet resources, search, storage,
processing, protection and
dissemination  of information.
Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in oral
and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,
intercultural and industrial
(professional) communication.
Knowledge of methods of working
through social networks, the
system of compilation of Service




61y, PR >xaHpnapbiH Tangaii any.
KansinTacaTbIn Ky3sIpeTTep:

Oimimai OipiKTipyTe, KUBIHABIKTapAbI
JKEHYTE KOHE TOJIBIK eMeC JKOHE LIeKTeyJI

aKmapaT Heri3iHzae masIMaayaap
KaJBINTACTRIPYFa KaOiIeTTi.

BBIp&XKaTh ~ MHEHHME B  CBS3AX C
HallUOHAJILHOW  KYJbTYpOH,  BIAIETh
TEOpHe W  OCHOBHBIMH  METOIaMHU
KOMMYHHUKAIINHA, H3y9aTb  METOAUKY

YIPaBJIEHUS peNyTalHeH.
®opmupyemble KOMIETeHIIMH
CIOCOOEH  WHTETPUpPOBATH  3HAHMUA,
COpPABIATBECA  CO  CIOXKHOCTSIMH U
(opMHpOBaTh CYXAEHUsT Ha OCHOBE

texts and advertising of
information, analysis of public
opinion. Express your opinion in
connection  with the national
culture, mastering the theories and
basic methods of communication.
Learn the methodology of
Reputation Management.

Formed competencies:

HETIOJTHOM u OTrpPaHUYCHHOU able to integrate knowledge,
nHdopManuH. cope with complexities and form
judgments based on incomplete and
limited information.
Monayas koabr: KIIH-5 Konx moaynsi: OIIM-5 Code of module: FPS-5
Moayas arayel: Koci6n mebeprik | HasBaume — moay.as: Ocnossr | Name of module:Fundamentals of
Heri3aepi npodeCCHOHALHOIO MacTepCTBAa Professional Skill
IMon  araysl: Kommeprwsineik | HazBanue mucummiauubi: PR cnyx6s1 | Name of discipline PR services in
yiteiMaapaarsel PR kpramertepi B KOMMEPUYECKHX OpraHU3aI[UK commercial organizations
IpepexBusurrep:  Menuacayartsuiblk | I[pepekBu3uThl: MeauarpaMOTHOCTh Prerequisites: Media Literacy
IMocTpexkBU3UTTEP: - IMocTpeKkBU3NTHI: - Postrequisites: -
Makcarbl IMonnin  makcatel - | Lean Hens  mucummimesl- | Purpose:  The purpose of the
CTYJCHTTEP/IH KOMMEPIMSUIBIK Tabbicka | (hopMUpOBaHHUE y crynentoB | discipline is to form students '
Oarmapnanrad  KasakCTaHHBIH ~ JKEKe | CIOCOOHOCTH muddepennuposars | ability to differentiate
¢bupManapbiHblH ~ KOMMYHHKalUsJIapblH | KOMMYHUKAIUU YaCTHBIX ¢upm | communications of private firms in
capaiay KabiIeTiH KaJbIITaCThIPY. Kazaxcrana, opuentupoBanHbix Ha | Kazakhstan, focused on
Kpickaima CHIIATTAMACHI: [lonHIH | KOMMepYeCKUi ycrex. commercial success.
MaKcaThl - CTYACHTTepAiH KomMmepimsuibik | KpaTkoe onucaHue VYuebuas | Brief description: The subject

TaOBICKA
JKEKE

Oarpmapnanran  KasakcTaHHBIH
(hupMamapeIHEIH

KOMMYHHUKAIMSJIAPBIH capaiay KaOileTiH

KaJIBINITACTHIPY. Oxky TIoHI

PR

TEOPIsUIApbIH KOJAAaHA OTBIPHIIN, IOCTYPIIi
JKOHE JKaHa Tayap HeMece KeMmiImIKTTI

aKnapaTThIK KEHICTiKKe
TETIKTEePIH yipereni.
KOMMEPIHSLIBIK
KbI3METTEPIiH YipeTei.

OKy HoTHMIKECI:

OJIEYyMETTIK JKeTiJiep apKBUIBI
ICTeYHIH  OMiCiH, KBI3METTIK
KYpacTsIpy MEH
KapHamMaJlay/iblH ~ KYHeciH,
mikipre = capanTama  Kacay/bl
KOMMYHUKAIIUSI TEOPUSCHl MEH
omicTepiH  MEHrepe OTBIPHII,
MOJICHUETIICH OaitnaHpICTHIPA
Oinmipy, Oemenmi

yiipeny. JKapnama MmeH PR

yibIMIapAarbl

Hiblrapy

Conpaii-ax,.

PR

JKYMBIC
MOTIHIL

aKMapTTHI
KOFaMIBIK

Oiny,
HeT13r1
VITTHIK
TiKip

Oackapy omicTeMeciH

MOTIHIH

KYPacCTbIpYAbl MCHI'CPY, )KapHaMa KacayJa

MeaHua Kocmapjay 3aHAbLUIbIFBIH,

MOJICHU

KapbIM-KaTbIHAC OPHATY/IbIH Heri3)16pi MCH

ozicTepiH Olny, KOFaMMeEH
calachlHAAa KoCciOM JKoHE IKeKe
TOXIpHOeciH  Kepcery,

OaliyIlaHbBIC

KBI3BMCT

MPAKTUKAJIBIK

MIHIETTEPl Kelle HIeyre bIKMal eTeTiH

Kyheni

KociOM  KBI3METTE TEOPHSIIBIK

oinay JaFbuUIapblH  MEHTepy,

OLTIMIH

KOJIJIaHy, IEeT TiTIHAE aKnapaT JadbrHaan

yipery. Kociou

KaybIMIaCTBIKTAPMCH,

KOMEPIISUTBIK, YHBIMAAPMEH, MEMIICKETTIK

OpraHiapMeH, OyKapasbIK
KypajiapbiMeH OaiyiaHbic OpHATY,

aKmapar
CaHBIK

JKOHC KOHBepFeHTTiK TCXHOJIOTUsJIap bl

TUCHHIUIMHA YYUT MEXaHH3MaM BBIBOJIA
B MHQOpPMAIMOHHOE  IPOCTPAHCTBO
TPaIUIMOHHBIX W HOBBIX TOBapOB WA
ycImyr,  yCOyr W TapaHTHH ¢
ucnoap3oBaHueM Tteopuil PR. Taxxe,.
obyuaer PR-ycnyram B KOMMeEpUeCKHX
OpraHU3aIHIX. .
Pe3ysbTaT 00yuenus:
3Hathb METO/IbI
COLIMAJIbHBIE ceTw,
COCTaBJICHUS CIY)XKEOHOTO TEKCTa U
HHPOPMAIMOHHON PeKIaMBL,
SKCIEPTU3Bl  OOIIECTBEHHOTO MHCHHS,
BEIpAXaTh ~ MHEHHE B  CBA3IX C
HAIIMOHANTBHOH  KYJNBTYypOW,  BIANETh
Teopueid W  OCHOBHBIMH  METOJIaMU
KOMMYHHKAIIMH, H3y4aTh  METOJIUKY
ynpaBneHust pemnyramueid. CocTaBisATh
TeKCT pexkimambl u PR,  3Hath
3aKOHOMEPHOCTH  MeJNaruIaHuPOBaHUS
NPy CO3JaHUM PEKJIaMbl, OCHOB |
METOJIOB YCTAHOBJEHHUS KYJIbTYPHOTO
OOIICHUs,  JIEMOHCTPUPOBATh  OIBIT
npogeCcCHOHATBHOM 51 JIMYHOMN
NESATETbHOCTH B O0JIaCTH CBsi3ed ¢
OOIIIECTBEHHOCTRIO, BIIAJICTh HABBIKAMU
CUCTEMHOT'0 MBIIIJICHHUS,
CHOCOOCTBYIOIIETO OTIEpaTHBHOMY
pENIeHHIO MIPaKTUIECKHUX 3am1ad,
MPUMEHSTh TEOPETHYECKUe 3HaHUS B
npodeccuoHaIbHOM eI TeTbHOCTH,
MOATOTOBKA M O0y4YeHHe HWHPOpPMAITUU
Ha MHOCTPAHHOM SI3bIKE. Y CTaHABJINBAThH

pabor depes
CHUCTEMBbI

CBSI3b c npodeccrnoHaAIBHBIMU
accolUanusaMu, KOMMEpPYECKUMU
OpraHu3alysIMy, rOCYAapCTBEHHBIMU

teaches the mechanisms of bringing
traditional and new goods or
services, services and guarantees
into the information space using
PR theories. Also. teaches PR

services in commercial
organizations.

Learning outcome:

Knowledge of methods of

working through social networks,
the system of compilation of
Service texts and advertising of
information, analysis of public
opinion. Express your opinion in
connection with the national
culture, mastering the theories and
basic methods of communication.
Learn the methodology of
Reputation Management.
Mastering the design of advertising
and PR texts. Knowledge of the
legality of media planning in
advertising, the basics and methods
of establishing cultural relations.
Providing professional and
personal experience in the field of
Public Relations. Acquisition of
systematic  thinking skills that
contribute to the rapid solution of
practical tasks. application of
theoretical knowledge in
professional activities. Prepare and
teach information in a foreign
language. Establishing contacts
with  professional  associations,
commercial organizations,




KOJIJAHY apKbUIbl KOFAMMCH OaiiJaHbIC
cajachIHIa ap-Typdi ic-Tmapanap bt
YUBIMAACTBIPY ~ JKOHE  OTKi3e  amy,
KOHBEPTCHIIMSI MEH  MYJIbTUMETUSHBIH
TaNanTapeiH Oiry, KoramMMeH OaiimaHbIC
caJlachIH/Ia COIIMOJIOTHSITBIK, JKOHE
MapKeTHHTTIK 3epTTey jKacaii aiy.

KansinracaTbin Ky3bIpeTTEp:

¥ WbIMIACTHIPYIIBLIBIK JKOHE

0acKapylIbUIBIK IICHriMaepai Taba amaabl
JKOHE ONap YIIiH kayar Oepyre TaibiH

PR HaykaH[bI 93ipiiey jKoHE iCKE achIpy
MPOLIECIHIe opiNTecCTepMeH o3apa ic-
KUMBUT JaFIbUIapbIH MEHTePreH.

opraHamu, CpeacTBaMu MacCcoBOM
nHpOpMAaLHH, OpraHNu30BBIBATH "
MPOBOJIUTD PA3IHYHBIC MEPONPUATHS B
00J1acTH CBS3EN C OOIIECTBEHHOCTHIO C

MPUMEHEHHAEM U(pPOBEIX u
KOHBEPICHTHBIX  TEXHOJOTWH, 3HAaThb
TpeboBaHUs KOHBEPICHIIUH u
MYJIbTUMENA, YMETh MPOBOUTH

COLIMOJIOTHYECKHE UM  MapKETUHIOBBIE
uccieqoBaHMs B o0nacTh CBs3e ¢
00ILECTBEHHOCTBIO.

®opMHpyeMble KOMIIETEHIHHA
CnocobeH HaxoAuTh OpraHU3alUOHHO-
YIpaBICHYECKHE PEHICHHS W TOTOB
HECTH 32 HUX OTBETCTBEHHOCTb
Brnaneer HaBbIKaM# B3aUMOJEHCTBUS C
KOJUIETaMH B TIpoIiecce pa3paboTKH 1
peanuzauuu PRxamnanum.

government agencies, and mass
media. Ability to organize and
conduct various events in the field
of Public Relations using digital
and  convergent  technologies.
Knowledge of convergence and
Multimedia requirements. Be able
to conduct sociological and
Marketing Research in the field of
Public Relations.

Formed competencies:

He is able to find organizational
and managerial decisions and is
ready to take responsibility for
them

Has the skills to interact with
colleagues in the process of
developing and implementing a PR

campaign.
Monayas koapi: KbC-4 Kox moxynsi: KAK-4 Code of module: CAC-4
Monyar  araysl:  KommyHukatuTi- | HazBanue moayas: KommyHukarusao- | Name of module:

OeJICeHIINTIK CHIHBIOBI

ITon araybl: Korammen Gaiinanbic
CaJlaChIHAAFbI )KOOAJBIK KbI3MET
IIpepexBusurTep: -
IMocTpexBu3nTTep: -

Makcatsl ’Kobamay  KbI3METiHIH
HETI3[epl Typaibl TYCIHIK KaJlbIITACTHIPY
JKOHE CTyNCHTTepre jko0anay KbI3METiHIH
HETI3T1 TPUHIOWNTEPiH YHpPETy, HaKTHI
JKaFaiimap MeH Marepuanaapasl TajaayFa
TEOPHSUIBIK OLTIMII KOJIIaHY;

Kpickama cunarramacel:  Kes-kenrex
icTi x00anlay MeH jkocmapiiay TeTiKTEepiH,
JKYMBICTBIH aTKapbuly QopmManapbl MeH

KYPrisily — TocuigepiH,  O9CeKeNecTikK
KYMBIC opeKeTTepiH JKocrmapiayra
KaOimeTTimikTi  yi#pereni. bimiMreprep

JKOCTIapJIaHFaH, >KOOaJaHFaH >KYMBICTapra
CepiKTeCTep MEH KapKbl Ke3JepiH TalyFa,
JKYMBICTBI KYHeNi JKypri3yre KaOinerti
0Oo0abl.

OKy HOTHM:KeCi:

Korammen GaiiaHbIC HeTi3/IepiH
MEHIrepe OTBIPBIN, JKapHaMa jkacay MeH
KOFaMFa BIKIaJ €Ty TOCUIZAEPiH MEHTepy,
KOMMYHUKAIUsl MeH OaiilaHbICKa TYCyIiH
TEOPUSIIBIK HETI3[IepiH, omicTepiH, Macc-
Meaua MeH OciHeNepaiH au3alHmiK
epeKIIeNIIKTepiH  3aMaHayd  Typ¥bljaa
MeHrepir, MiHaerTepai opbiHmayra BAK
apKBUIBI  WIBIFYIBIH  QMIC-TOCUIICPIHIH
KYHeciH MeHrepy, MenuacayaT HeTi3iH
6imy, PR xaHpmapelH Tanmaii  any.
unoBanusisIk-0encenai a3aMaTThIK
ycTaHeIMBIH Oinzmipy, BAK-ta KorammpIk
MaHBbI3bl Gap KyOBLTBICTap MEH
MIPOLIECTEPIi TYCIHY Tocuimepin Oaranay
JKOHE CHIATTAy, >KAaHAJBIKTap MEH Oacka
Ja  KYXKaTTapIblH  OYPBICTBIFBI  MEH
AIIBIKTBIFBIH ~ TEKCEpy,  akmapT  IeH
JIEPEKTiH OYPBICTHIFBIH TEKCEPY SJiCTEpiH
MEHrepy, >K00aHBIH OHM3HEC JKOCHAPBIH

aKTHUBHBIN KJ1acc

Haszpanue nucuumiaunbl: IIpoexktHas
NIEITEIBLHOCTD B 00JIACTHU CBS3€EH ¢
00I11eCTBEHHOCTBIO

IpepexkBU3UTHI: -

HocTpexkBU3MTHI: -

Henp ®dopmupoBaHue NpeAcTaBICHUN
00 OCHOBax HPOEKTHOH NEATENbHOCTH U
o0yueHme CTYZACHTOB OCHOBHBIM
NPUHIUIIAM TIPOCKTHOW J1eSTEIbHOCTH,
MIPUMEHEHHE TEOPETHYECKHX 3HAHHH K
aHaJ M3y KOHKPETHBIX CHUTyaluid u
MaTepHaJioB

Kparkoe onucanume Kypc o0yqaer
MeXaHU3MaM MOCTPOCHHUS u
TUTAHUPOBAHUS mo6oro 6m3Heca,
dbopmMamM m meromam paboOTHI, YMEHHUIO
IUIAHWPOBAaTh KOHKYPEHTHYIO TPYAOBYIO
JesaTesbHoCcTh. CTYyA€HTBI CMOTYT HalTH

TIapTHEPOB u NCTOYHHUKH
(uHAHCHpOBaHUS HaME4YeHHOMH,
IUTaHUpyeMOil  paboTel,  NPOBOAUTH

paboTy Ha peryaspHOl OCHOBE.
Pe3ysbTaT 00yuyenus:

Bnanets OCHOBaMH CBs3CH c
00IIIECTBEHHOCTHIO, crocodamu
peKIIaMBbl U BO3JIEHCTBUS HA OOIIECTBO, U
TEOPETUYECKUMH OCHOBaMH, METOJaMu
KOMMYHHKAIIHY, COBpPEMCHHBIMU
cnenuukaMu  IU3aifHA ~ Macc-MeAma,
CUCTEMOH METOJOB M IPHUEMOB BBIXOJA
yepe3 CMU Ha BhIMONHEHHE 3ajad,
3HaTh ~ OCHOBBI  MEIUArpaMOTHOCTH,
yMeHue aHaiu3upoBaTb PR xaHpsl.
Brlpaxxarb aKTUBHYI TI'PaXkIaHCKYIO
TIO3UIIHMIO, OLICHUBATH u OIIUCHIBATH
CIOCOOBI  OCMBICIIEHHSI  OOIIECTBEHHO
3HAYMMBIX SIBJICHUH © TPOIECCOB B
CMMU, Brnaaetb METOAAMH TIPOBEPKHU
JIOCTOBEPHOCTH UH(POPMALIUK U TAHHBIX,
YMETh COCTABIISATh OM3HEC-IIAH MPOCKTA.
CocTaBisTh TEKCT pekyambl U PR, 3HaTh

Communicatively active class
Name of discipline Project
activities in the field of Public
Relations

Prerequisites: -

Purpose To form an idea of the
basics of project activity and teach
students the basic principles of
project activity, apply theoretical
knowledge to the analysis of
specific situations and materials;
Postrequisites: -

Purpose:

Brief description:  The course
teaches the mechanisms of building
and planning any business, forms
and methods of work, the ability to
plan a competitive work activity.
Students will be able to find
partners and sources of funding for
the planned, planned work, to carry
out work on a regular basis.
Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Expression of an innovative
and active  civic  position.
Assessment and description of
ways to understand socially
significant phenomena and
processes in the media. Checking
the accuracy and transparency of




kypa amy. JKapumama men PR MotiHiH
KYPAacTHIPYIBI MEHIEPY, XKapHaMa xacayzna
MeIHa JKOCHapiay 3aHIbUIBIFBIH, MOICHU
KapbIM-KaTbIHAC OPHATYIBIH HETi3/epi MeH
omictepin Oimy, KOFaMMeH OaifyaHbIC
caJlachblHAa KOCIOM JKOHE JKEKE KBI3MET
TOXKipHOeCiH  KepceTy,  NpaKTHUKAIbIK
MIHACTTEP/l JKEACI HICHIYTe BIKIAT eTCTiH
KyHenl oiinay JaFablUIapblH  MEHTepy,
KoCciOM KBI3METTE TEOPHSUIBIK  OLTIMIH
KOJJIaHy, WIEeT TUTIHAE aKnapar JalblHAaI
yipery.

KanbmmracaTsii Ky3bIpeTTep:

OHBIH ~ OMIpIIK  UUKIIHIH  OapibIK
Ke3eHACPIHIe JKapHaMa J>OHE KOFaMMEH
GaitnaHsIc caachlHIaFbI
KOMMYHHUKAIMSIBIK  KOOAHBI  1ITepijieTy
Typaisl Oinimi Oap.

Op TYpii KOMMYHHUKaLUs apHAJapbIHBIH
epeKIIeNiKTepiH eckepe OTBIPBIIL,
MEMJICKETTIK JKoHE OHM3HEC KYpBUIBIMIAP
yuiH skapHamanblk, PR Hemece Oacka
KOMMYHUKALMSUIBIK ~ OHIMJIEp  JKacayra
KaOi1eTTi.

3aKOHOMEPHOCTH  MeJIUaIIaHUPOBaHMS
IOpY CO3JaHUM pEKIaMbl, OCHOB M
METOLOB YCTAQHOBJICHUS KYJIBbTYPHOTO
OOWIeHNs,  AEMOHCTPHPOBATH  OMBIT
npodeccHoHaTBHOM u JIYHON
JeATeIbHOCTH B O0JacTH CBsi3eH ¢
OOILIECTBEHHOCTBIO, BIAJETh HaBBIKAMH
CHCTEMHOT'O MBIIIICHUS,
CIOCOOCTBYIOILETO OIIepaTHBHOMY
pELICHUIO MPaKTHYECKUX 3ajad,
NPUMEHSTh TEOpPETHYECKHE 3HAHUS B
npodeccroHaNbHO JeSITEIIbHOCTH,
MOATOTOBKa M 0O0yueHHWe HHGPOpPMaIUU
Ha MHOCTPAHHOM S3bIKE.

KOMIIETEeHIIHH

Brageer 3HaHWAMH TPOJBHKCHHUS
KOMMYHHKAlIMOHHOTO TPOEKTa B cdepe
peKIaMbl U CBsi3el C OOIIECTBEHHOCTBIO
Ha BCEX 3Talax ero )KU3HEHHOTro IIUKJIA.
CrocobeH co3maBaTh pexiamuble, PR
501040 HUHBbIC KOMMY-HUKAIIMOHHBIC
NPOAYKTBl Uil TOCYNApCTBEHHBIX U
OM3HEC-CTPYKTYpP C YYETOM CHEIUPUKU
Ppa3HbIX KaHaJIOB KOMMYHHKAIIUH.

news and other documents.
Knowledge of methods for
verifying  the  accuracy  of

information and data. Ability to
create a business plan for the
project. Mastering the design of
advertising and PR texts.
Knowledge of the legality of media
planning in advertising, the basics

and methods of establishing
cultural relations. Providing
professional and personal

experience in the field of Public
Relations. Acquisition of
systematic thinking skills that
contribute to the rapid solution of
practical tasks. application of
theoretical knowledge in
professional activities. Prepare and
teach information in a foreign
language.

Formed competencies:

Has knowledge of the promotion
of a communication project in the
field of advertising and public
relations at all stages of its life
cycle.

Able to create advertising, PR or
other communication products for
government and business
structures, taking into account the
specifics of different
communication channels.

Monayas koasl: KbC-4
Mopayss  araysbl:
OeJICeH IITIK CHIHBIOBI
ITIon  araysr: KomMmyHHMKaMSHBI
3epTTey/iH ©3eKTi Macenenepi
IIpepexBusurtep: IlocTpekBH3UTTEP:
OHipicTiK ic-Taxipude

Makcarsl Ka3ipri 3aMaHFBl QICTEPi
KOJIZIaHa OTBIPBIN, FBUIBIMH 3€pTTeyNepi
YHBIMIACTBIPY/IBIH ~ JKOHE  0OacKapyblH
3aHJapBhl, MPUHITUITED,
TYXKBIpbIMAAMaapbl,  TEPMHUHOJIOTHSCHI,
Ma3MYHBI, epeKIIeTiKTepi Typanbl Oimimai
UrepyJieH Typajbl

Ksbickama CHIIATTAMACKI: JIE):
KOMMYHUKAalIUSHBIH ~ J1aMy  OapbIChIHIa
KQKETTI 3epTTey JKYprizyle KOoFaMMeH
OaiinaHpIc JaMyBIHBIH HETI3rl Ke3eHIep
epeKIIeNIKTepiH, KOMMYHHUKALUS TYpaJbl
OlmiMII MHTErpaIysiay JKOHE KOFaMIIBIK
eMipMeH OalylaHBICTBIPYABI ~ HeTi3re
amamel.  bimimrep — OyriHri  3aMaHFBI
3aMaHayH 3epTTey TypJepi MEH ofiCTepiH,
FBUIBIMH TEPMHHIED MEH CO3IIKTepMeH
JKYMBIC icTeyre KabisieTTi 00apl.

OKy HOTHaKecCi:

Korammen OaifiaHbIC HETi37epiH
MEHIepe OTBIPHIN, JKapHaMa jkacay MeH
KOFaMfa BIKIaJ €Ty TOCUIAEpiH MeHrepy,
KOMMYHHUKalUsi MEH OaiiJlaHbICKa TYCYIiH

KoMMyHUKaTHBTI-

Koa moaynsi: KAK-4

Ha3Banue moayasi. KoMMyHHKaTHBHO-
aKTHUBHBIN KJ1acc

Ha3Banue IMCIMIVIMHBI: AKTyaJbHBIE

BOTIPOCHI KOMMYHHKATHBHBIX
HCCIIEJOBAHUN

IIpepexkBU3UTHI:

HocrpexBu3urbl:  [IpousBojcTBEHHAs
MpaKTHKa

Ileab COCTOUT B OBJIAJICHUU 3HAHUSIMHU O
3aKOHAX, MIPUHIIHIIAX, MTOHATHSX,
TEPMHUHOJIOTHH, COIepKAHHH,
crienupUIecKux 0COOEHHOCTAX

OpraHu3anuu W YHOpaBJICHUU HAYYHBIMU
UCCIEOBAaHUAMH C  HCIIOJIb30BAHUEM
COBPEMEHHBIX METOJIOB

Kparkoe omucanue Kypc ocHoBaH Ha
crienudrKe OCHOBHBIX ITAIllOB Pa3BUTHS
KOMMYHUKaIUU c yOJIMKOH,
MHTETpaLUH 3HAHUH 0 KOMMYHUKalUU 1
X CBSI3U C OOIIECTBEHHOW >H3HBIO B
HGO6XO}II/IMHX HUCCICAOBAHUAX B
pa3BUTHHA KOMMYHHUKAIIUU. CTy}IeHT
CMOXeT paboTaTh C COBPEMEHHBIMH
BUJAMH W METOJAMH HCCIICIOBAHMUS,
HayYHBIMHU TEPMUHAMU U CIIOBAPAMH.
Pe3yabTaT 00ydyeHus:

Bnaners OCHOBaMHM  CBsizell ¢
00ILIECTBEHHOCTHIO, criocobamu
peKJIaMbl U BO3JICHCTBHS Ha OOLIECTBO, U

Code of module: CAC-4

Name of module:
Communicatively active class
Name of discipline Topical issues
of Communication Research
Prerequisites:

Postrequisites: Industrial practice
Purpose: it consists in mastering
knowledge about the laws,
principles, concepts, terminology,
content, specific features of the
organization and management of
scientific research using modern
methods

Brief description: The course is
based on the specifics of the main
stages of the development of
communication with the public, the
integration of knowledge about
communication and their
connection with public life in the
necessary  research  in  the
development of communication.
The student will be able to work
with modern types and methods of
research, scientific terms and
dictionaries.

Learning outcome:

Mastering methods of advertising
and influencing society, mastering




TEOPHMSUIBIK HETI3JIEPiH, OICTEepiH, Macc-
Meoua MeH OeWHenepHiH JAu3ailHIiK
epeKIIeNiKTepiH  3aMaHayH  TYPFbIIa
MeHrepimn, MiHgerTepai opeiHmayra BAK
apKBUIBI  IIBIFYOBIH  9IC-TOCLIAEepiHiH
JKYHeciH MeHrepy, MexuacayaT Heri3iH
Oimy, PR sxaHprapsiH Tanman amy.
KansinracaTbin Ky3bIpeTTEp:
KazakcTaHABIK  OHE  XaJIbIKApaJbIK
JKYMBICTapFa KaThICYFa NaHbIHIBIK

TEOPETHYECKUMH OCHOBaMH, METOJaMHU
KOMMYHUKAIINH, COBPEMEHHBIMHU
cnenudukamMu AW3aifHa ~Macc-Menua,
CHCTEMOW METONOB W INPHEMOB BBIXOZA
gyepes CMU Ha BHIIONHEHHWE 3amad,
3HaTh ~ OCHOBBl  MEAMAarpaMOTHOCTH,
yMeHHue aHanu3upoBath PR jxaHpBbL.
®opmupyembie KOMIETeHIINH
l'oToBHOCT,  y4acTBOBaTh B pabote
Ka3aXCTaHCKUX U MEXIyHapOJHbIX

the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR

FBUIBIMHA ~ JKOHE  FBUIBIMU-OUTIM  Oepy | MCCIeOoBaTeIbCKHX KOJUICKTHBOB IO | genres.
MIHJETTEpiH IIENly >KOHIHJIEeri 3epTTey | pelIeHHI0O  Hay4yHbIX M HaydHo- | Formed competencies:
YKbIMIAPBIHbIH; 00pa3oBaTeNbHBIX 3a/1a4; Willingness to participate in the
O3iHIH KociOM »oHe KociOm MiHmerTepid | cmocober IranmpoBath U  pemarth | wWork — of  Kazakhstani  and
JKocTapiiayra )oHe Ienryre KabineTri 3a1aun coberBennoro | international
TYJIFAIIBIK 1aMy. podeCCHOHANBLHOTO U research teams to solve scientific
JUYHOCTHOTO Pa3BHUTHSL. and scientific-educational tasks;
he is able to plan and solve
problems of his own professional
and personal development.
Monyab koasli: KBTH-6 Kon moxyns: TOCO-6 Code of module: TFPR-6
Monyan ataybl: Korammen Gaitnansictoiy | HazBanue wmoayas:  Teopernueckue | Name of module: Theoretical

TEOPHSUIBIK HEeTi3/epi

ITon araysI: XKobanbly Ou3Hec
JKOCTIapbIH KYPY

IIpepexBu3uTTEP:

IMocTpexBu3nTTEp:

Makcatsl CTYACHTTEPHIH onsHec-

JKoOanmapapl TaOBICTHI XKY3€re achlpy YIIiH
Om3Hec-)Kocmap Ko0alapeIH J3ipiey JKoHe
iCKe achIpy JardbUIaPBIH TaMBITY
Kbickama cunarramacel:  CTyaeHTTEp
KOFaM/IbIK JKOHE MEMJIEKETTIK,
KOMMEPLUSJIBIK ~cananapiarbl OW3HECTIK
PR-xo6amnap xKacay JIaF IbLIapBIH
yipeneni. Kypcrsl oxky OapwichiHma PR
yKobamap IbIH Kypamjac OesikTepi
KapacTeIpeUIafgsl. [IoH >k00aHBIH OW3HEC
JKOCTIApBIH KYpy OOMBIHINA ONEMIIIK KOHE
OTaHBIK KeicTep maiianaHblIa bl

OKy HoTHMIKECI:

KoramMmeH OaiinaHpIC HeTi3epiH MeHrepe
OTBIPBIN, KapHaMa jacay MEH KOoFamra
BIKITAJ ery Tocinepin MEHTepy,
KOMMYHHKAIMS MCH OallaHbICKa TYCYIiH
TEOPUSIIBIK HETI3JIepiH, omicTepiH, Macc-
Meaua MeH OeWHenepaiH JAu3ailHIiK
epeKIIeNiKTepiH  3aMaHayH  TYPFbIIa
MeHrepir, MiHaeTTepai opbiHmayra BAK
apKBUIBI  WIBIFYIBIH  QMIC-TOCUIICPIHIH
KYHeciH MeHrepy, MmenuacayarT HeTi3iH
6imy, PR kaHpmapelH Tanmaii  any.
MHHOBaUsUIIBIK-0eIceH i a3aMaTThIK
ycTaHbIMBIH Ounmipy, BAK-ta xoramuabIk
MaHBbI3bI Gap KyOBLTBICTap MEH
MpOLIECTepli TYCIHY Tocinnmepin Oaranay
)KOHE CHIATTay, JKaHAJBIKTap MeH Oacka
Ja  KYKarTapAblH  OYPBICTHIFBI  MEH
aIIBIKTBIFBIH ~ TEKCEpy,  aKmapT  IeH
JIEPEKTIH TYPBICTHIFBIH TEKCEPy omicTepiH
MEHrepy, >K00aHBIH OHM3HEC >KOCIApBIH
Kypa aly.

KansInracaTbln KY3bIpeTTEP:

OCHOBBI CBSI3€H C 00IIECTBEHHOCTHIO
Ha3zpanue nucuumiaunbl: CocTaBiieHue
Ou3Hec IU1aHa MpoeKTa

IIpepexkBU3UTHI:

HocTpexkBU3MTHI: -

Leas BBIpabOTKa y CTYICHTOB HABBHIKOB
pa3pabOTKH H peaNn3aldil  MPOCKTOB
OWM3HECIUTaHOB JUTS YCIICIITHOTO
OCYILIECTBIICHHS OM3HEC-TIPOCKTOB.
Kparkoe omnucanmue CryaeHTsI
MPUOOPETAIOT HABBIKU CO3/IaHUSI OU3HEC-
PR-ipoekToB B OOIIECTBEHHOW U
roCyJJapCTBEHHOM, KOMMEpUECKOH
chepax. B xome wm3ydeHus Kypca
paccMmarpuBaroTcsi coctasisitoiue PR-
MPOEKTOB. B AUCIIMILTIHE NCTIONB3YIOTCS
MHpPOBBIE M OTCYECTBCHHBIC KEHCHI IO
COCTaBJICHUIO OM3HEC-TIaHA TIPOCKTA.
Pe3yabraTt 00yuenus:

Bnaners OCHOBaMU cBs3el c
00IIECTBEHHOCTHIO, crocobamu
peKIIaMBbl U BO3JIEHCTBUS HA OOIIECTBO, U
TEOPETUIECKUMH OCHOBaMHU, METOJaMHU
KOMMYHHKAITIH, COBPEMEHHBIMHU
cnenmupukaMy  IuU3ailHa  Macc-Menua,
CHUCTEMOW METOJOB M TMPHEMOB BBIXOJa
yepe3 CMU Ha BhIMONHEHHE 3ajad,
3HaTb  OCHOBBl  MEIMAarpaMOTHOCTH,
yMeHHEe aHanusupoBatb PR xaHpbL
BrIpaxkaTb  aKTHBHYH TPaXXTaHCKYIO
MO3UIHMIO, OLEHUBAaTh U  OIUCHIBATh
CcrocoOBl  OCMBICIIEHUS  OOIIECTBEHHO
3HAYMMBIX SIBIICHUH W TPOIECCOB B
CMHU, BnaseTe METOJAMH TIPOBEPKH
JIOCTOBEPHOCTH MH(OpPMAIK U JTaHHBIX,
YMETb COCTABIISATh ON3HEC-TIIaH MPOEKTA.
®opMupyeMble KOMMIETeHIHH

BrnameeT 3HaHUAMU O CYITHOCTH, IEIH U
3aJ1auu OW3HeC-TUIAHUPOBAHUS,
MOHUMAET ycIoBus W (paKTOPBI
palMoHAJIbHONW OpraHu3aly mpoiecca

Foundations of Public Relations
Name of discipline Drafting a
business plan for the Project
Prerequisites

Postrequisites: -

Purpose: developing  students'
skills in developing and
implementing business plan
projects for the  successful
implementation of business
projects

Brief description: Students will

learn the skills of creating business
PR projects in the public and state,
commercial spheres. During the
course, the components of PR
projects are considered. The
discipline uses global and domestic
cases for drawing up a business
plan of the project.

Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Expression of an innovative
and active civic  position.
Assessment and description of
ways to understand socially
significant phenomena and
processes in the media. Checking
the accuracy and transparency of
news and other documents.




BusHec-xxocmapiayaplH MOHI, MaKCaThl
MEH MIHJeTTepi Typaisl Oimimi Oap,
(hYHKIMOHANIBIK, KEHICTIKTIK, yaKBITTHIK,

PEeCYPCTBIK  IapaMeTpiepli  OHTAMIIBI
yitnecriperin Om3HEC-)XoCTapiay
NPOLECiH  YTBIMABI  YHBIMIACTHIPYABIH

mIapTTapsl MeH (aKTOpJIapbIH TYCiHEl;
Ou3Hec-)Kocmapiay MPOIICCIHC o3
OM3HECIH Kypy JKoHE JKYprizy OoHbIHIIA
KOJITaHOAITBI JaFIbLIaphI Oap.

HAKTHI [IAPTTAP.

OM3HeC-TUITaHUPOBAHUS,
COYETAIOIIETO

HPOCTPAaHCTBEHHEIE,
pecypcHbIe HapaMeTpHl;

ONTUMAJIEHO
(YHKITMOHATILHBIE,
BpPEMEHHBIE,

nMeeT

TMPUKJIAAHBIE HABBIKKU 110 CO3JaHUIO U

BEIEHUIO COOCTBEHHOI0 OM3HECA B
pCabHBIX YCIOBHSIX.

Knowledge of methods for
verifying  the  accuracy  of
information and data. Ability to
create a business plan for the
project.

Formed competencies:

Has knowledge of the essence,
goals and objectives of business
planning, understands the
conditions and factors of the

rational  organization of the
business planning process,
optimally combining functional,
spatial, temporal, resource

parameters; has applied skills to
create and run their own business
in real conditions.

Mopayas koabi: KBTH-6

Mopayab ataysl: KoramMMmeH O0aiTaHBICTHIH
TEOPISUTBIK HeTi3/1epi

ITon aTraybl: Bpenauur Herizzaepi
IpepexBusntrep: IlocTpekBH3UTTEP:
OHipicTiK ic-ToXkKIpuOEe

MakcaTbl  CTyAEHTTEpAEH OpeH/I YFBhIMbI
MeH OpeHIUHT TPOLECi Typalibl, OHbI KYPY
JKOHIHZET] ic-Tapamap KeIIeHI peTiHAe,
COHMaii-ax  OpeHx  Typnepi, OpeHn
KYPBUTBIMBI JKOHE OpeHI COHKeCTiriHig
MoOJeNbAepi, OpeHA HWMHIKI >XOHE OHBI
KaJBINTACTRIPY  KYpaunapel, OpeHITIH
HETI3ri aTpuOyTTaphl, coHIaii-ak OpeHITi
OackapyaplH KehoOip acmekTiiiepi, OpeHn
nopT(HOINOCH], OHBIH KYPBUIBIMBI, OHBI
backapy Mozenbaepi Typajabl TYCiHIK
KaJIBIIITACTBIPY

Kpickama cunarramacbl:bpeH yrbiMbl,
HETI3ri Karujagapbl MeEH epexenepi,
MEpPKCHUHTITIK KoOalayjgarsl OpeHIHHT
TYCIHIr1, JKapHAMAITBIK KBI3METTE
KpEaTUBTI OWIAyABIH HETi3/IepiH, KeKe
agaM MeH YKBIM OeleliH KaJamnTacThIpy

epexenepi MeH OacekenecTepcH
epeKIeNCHYIIH  HETi3JepiH  OKBITAIbIL.
CoHBIMEH  KaTap, Ka3ipri 3amMaHayH
TEXHOJIOTHSUIAP/Abl  KOJJIaHA  OTBIPBIIL,
OpeHp JKacay/IbIH sic-Tacinaepin
yiperei.

OKy HOTHKeCi:
KoramMmeH OaiiiaHbIC xKacayIblH 3aMaHaAyH

O/IICTEpIH KOJIAaHAa OTBIPHIN, >KapHama
JKacayblH Kacion KY3BIPETTITIKTI
TETIKTEpiH  aHbIKTay, Oackapy  MeH
YHBIMIACTBIPYIIBUIBIK mebepIrikTep

apKbUIBl JKYMBIC PEWTHHTIH apTThIpyFa
BIKIIAJI €Ty, YHbIMAAp MEH MeKeMelepIiH
JAFIapBICBIH  OOJIBIPMAyABIH TETiKTepiH
YipeHy, Menua au3ailH HeTi3nepiH Oily.
ATKapbUTFaH KYMBICTapIBbIH €CENTepiH
KApUATAYIbIH JKOJIAPBIH aybl3ia anTy
MEH jkaz0amia >Ka3yAblH MOJCHUETI MeH
ozictepin Oiny, Oacmacesne kapusuiay
yliH ickepyik Hemece Oacka yiibIMaap
Typajbl JKapHaMaJblK  MaTepuajiap/bl

Koa moxyns: TOCO-6
Ha3zpanue mopayas:
OCHOBBI CBsI3€l ¢ 00IIECTBEHHOCTHIO

TeopeTnueckue

Ha3zpanme gucoumianabl:  OCHOBBI
OpeHauHra

IIpepekBU3NTHI

HocrpexBu3urbi:  IIpousBoacreeHHas
MpaKTUKa

Heasn COCTaBUTh IHPEICTABICHUE Y

CTYACHTOB (6] MNOHATHUN

Openna

u

npouecce OpeHAWHra Kak KOMILIEKce
JEWCTBHH IO €TO CO3AaHHIO, a TAKXKE O
BU/aX OpEHIOB, CTPYKType OpeHIOB H

MoOIeIIX  OpeHIOBOM

HUICHTUYHOCTH,

HMHIKEe OpeHJa W HHCTPYMEHTaX ero

(hopMupoBaHus,

OCHOBHBIX aTpHOyTax

6peH;:[a, a TaK¥XC O HCKOTOPLIX aACIEKTax

OpeHJ-MEeHeKMEeHTa, O
noprdene, ero CTPYKType,
YIIPaBIECHUSA UM

OpeHI0BOM
MOJCIIAX

Kparkoe onucanne H3yyaet noHstue,
OCHOBHBIC ITPUHIIMIIBI M TIpaBuiIa OpeHaa,
MOHATHE OpEeHIMHTa B MapKETHHIOBOM
MPOEKTUPOBAHUH, OCHOBBI KPEAaTHBHOTO
MBIIIIEHUS B PEKIIAMHON e TEIbHOCTH,

IpaBuiIa (dbopmupoBaHus

HUMUIKA

JUYHOCTM M KOJUIEKTUBA M OCHOBBI
OTIIM4MsL OT KOHKypeHTOB. Kpome Toro,
o0yJaeT MeToJaM M MpHeMaM CO3/aHHs

OpeHna c
COBPEMEHHBIX TEXHOJIOTHH.
PesysbTaT 00yuenus:
BrisaBisaTe
KOMIIETEHTHOCTHBIE

HCIIOJIB30BAHUECM

npodeccroHaNbHbBIE
MEXaHHU3MBI

CO31aHHd PCKJIIaMbl C HCHOJIb30BAHUEM

COBPEMEHHBIX
OOIIECTBEHHOCTBIO,

MCTOO0B

CBsA3eH
c110co0CTBOBATH

C

MOBBIIIEHUIO pelTHHra paboThl uepe3
YHOPaBJICHYECKUEC MW OPraHnu3alMOHHBIC

HaBBbIKH, n3y4datb

MCXaHHU3MbI

MIPEIOTBPAIICHNS KPHU3KCA OpTaHU3aLNH

U YYPEXKICHUH,  3HATHE
Meanaan3aiiHa.  3HaTh
METOJIOB  YCTHOTO
M3II0KEHUS  CIIOCOOO0B

OCHOBEI
KyJBTYpBI
U THCBMEHHOTO
myOJIMKanuu

n

OTYCTOB O HpOL[eHaHHOﬁ pa60Te, YMETH

Code of module: TFPR-6

Name of module: Theoretical
Foundations of Public Relations
Name of discipline Basics of
branding

Prerequisites:

Postrequisites: Industrial practice
Purpose: to give students an idea
of the concept of a brand and the
branding process as a set of actions
for its creation, as well as about the
types of brands, the structure of
brands and models of brand
identity, brand image and tools for
its formation, the main attributes of
the brand, as well as some aspects
of brand management, brand
portfolio, its structure, management
models

Brief description: Teaches the
concept, the basic principles and
rules of the brand, the concept of
branding in marketing design, the
basics of creative thinking in
advertising, the rules for the
formation of the image of the
individual and the team and the
basics of distinguishing from
competitors. In addition, teaches
methods and techniques of creating
a brand using modern technologies.

Learning outcome:

Identification of mechanisms of
professional competence in
advertising using modern methods
of Public Relations. Contribute to
improving the rating of work
through management and
organizational skills. Study of
mechanisms for preventing crises
in organizations and institutions.
Knowledge of the basics of media
design. Knowledge of the culture
and methods of oral expression and
written writing of ways to publish




TaHJaN pajuo, Teleauaap >koHe Oacka Jia
OyKapaJbIK akKmapaT Kypalaapbl apKbLIbI
taparynsl  Oimy. Kocibm  KpI3MerTeri
CaHIBIK  MOJCHHET TI€H  KYKBIKTBHIK
MOJICHHETTIH HeTi3aepiH Oifie OTBIPHII,
Ka3ipri akmaparTapIarbl JepeKTep MeH
JofieKTeMernep TyphIC Tangai Olry, HMUIK
KaJIBINTACTBIPY ~ YLIH  opinTecTepMeH
KociOm OailaHbIC OpHATy oJicTepiH,
KOFamJa JKaFBIMJIBI Oetine
KaJIBIITACTBIPYIBIH ~ TICLIAEPiH oixny,
aKHaparThl 3€pTTEeyHNiH TEOpHUsIChl MeH
omicteMeciH MeHrepy, PR camaceina
KOHTEHT JaiiblHaal amy.

KaubinTacaTelH Ky3bIpeTTep:
-KOMMYHUKAIUSIBIK ~ KOMITaHUSUIApAbI
JKOcTapiaid  KoHe yHWbIMIacTeipa Oiry
JKOHE

ic-mapaap

- KOMMYHHUKAIUAJIBIK KOMIIaHUATIAD MCH
ic-1apanap/ sl OaKpLIay1a oTKize Oty

- Kocmapjayra, JalblHAAyFa  KOHE
OTKi3yre KaThICy KabineTi
KOMMYHHUKAIMSJIBIK HAayKaHAap MeEH ic-
mapanap.

BBIOMPATh U PaclpOCTPaHsTh 10 PAaNoO,
TENEBUACHUIO M JPYTUM CpPEACTBAM
MaccoBoi  mH(pOpManmuum  peKIaMHBIC
Marepuanbl O [ENOBBIX WIM JPYTHX
OpraHM3anusiax s yOmukanuud B
mpecce. YMmern MIPaBWIBHO
aHAIM3MPOBATh JJaHHBIC M apTyMEHTHI B
cOoBpeMeHHOW  WH(popMauuu,  3HaTh
OCHOBBI ~ IU(POBOH  KYJNBTYpHl H
MIPaBOBOMH KYJIBTYPBI B
npodeccroHabHOI JeSITEIIbHOCTH,
3HaTh METOJIBI YCTaHOBIICHUS
npodeccroHaNbHBIX KOHTaKTOB c
KoJuteramMu Juisi ()OPMHUPOBAHUS MMUIKA,
cnoco0oB (OPMHUPOBAHUS TTO3UTHBHOTO
obpaza B o0IecTBe, BIaJeTh TEOpPUECH U
METOJUKOH HccIeoBaHus HHpopManu,
YMeTh TOTOBUTH KOHTEHT B cepe PR.
®opmupyemMble KOMMIETeHIMH

-YMETh IIJIAHUPOBATh u
OpraHU30BbIBATH oz KOHTPOJIEM
KOMMYHMKAIIUOHHbIE KOMIIAHUU U
MEpPOIIPUATHSL

-yMeTb IPOBOJUTH IOJ KOHTPOJIEM
KOMMYHHUKAllUOHHbIE ~ KOMIIAHUM U
MEpPONPUATHS

-CIIOCOOHOCTh NPUHMAMATH Yy4YacTHE B
IUTAHUPOBAHHH, MOJTOTOBKE u
MPOBENCHUH

KOMMYHHUKAallUOHHBIX ~ KOMIAHUH U
MEPOINIPUSITHIA.

reports on the work done. Be able
to select advertising materials
about business or other
organizations for publication in the
press and distribute them through
radio, television and other mass
media. The ability to correctly
analyze data and arguments in
modern information, knowing the
basics of Digital Culture and legal
culture in professional activities.
Knowledge of methods  of
establishing professional contacts
with  colleagues  for  image
formation, ways to create a positive
image in society. Master the theory
and methodology of Information
research. Ability to prepare content
in the field of PR.

Formed competencies:

-be able to plan and organize
communication companies and
events under control
-be able to conduct communication
companies and events under
control
-the ability to participate in the
planning, preparation and conduct
of communication campaigns and
events.

Monyab koawl: AK-2

Moayasb aTaybl: AKapaTThIK-
KOMMYHHKAIHSIIBIK

ITon araybl: JKacaHabl MHTEIUIEKT
Heri3aepi

IIpepexBu3urTeEp:

IMocTpexBu3nTTEP:

Makcarsbl: «Kacanger HHTEIJICKT
HeTi3Iepi» CTyJIEHTTEepre JKacaHIbl
AHTEIUIEKTTIH HeTi3T1
TY>KbIpbIMJaMallapblH, omicrepi MEH

KOCBIMINIANAPBIH YCBIHY OOJIBIN TaObIIabL.
Kpickama cunarramacel: [IoH KacaH/ipl
HUHTEJJIEKT KYHeciHiH TEOPHUSIIBIK
HETI3JEepiH TEPEeHIETe OKBITY apKbUIbI
CTYJIEHTTEeP/IiH aKnaparThIK-
KOMMYHUKALUSIIBIK KY3BIPETTITIK
JIeHreiiiH apTTBIPYFa, 3UATKEPIIiK
KyHenepli KypyIbslH JKaHa 3aMaHayd
TEXHOJIOTHSUIAPBIH ~ MEHIepyre  JKoHE
AJNBIHFAH OUTIMICp MEH  JTaFabLIapabl
NpaKTHKaJa KoJIaHyFa apHaJFaH.

Oky HITHIKeCi: AKnapaTThIK-
KOMMYHUKAIMSUIBIK ~ TEXHOJIOTHSIIAPIbIH
SPTYpJi TYpJepiH maiijganaHy, WHTEPHET-
pecypctap, akmapaTTel 37y, cakTay,
OHJIey, KOpFay JoHE Tapary >KeHiHIeri
OVATTBI JKOHE MOOWIBII CEepBUCTEPIE
JKYMBIC JKacail amy, skemigeri PR xone
SMM TeTiKTepiH MEHrepy, TYJIFaapalbk,
MOJIEHHETaPATIBIK JKOHE OHIpICTIK
(kocinTiK) KapbIM-KaThIHAC MIHIETTEpiH

Konx monynsi: UK-2
Ha3zanue moayns: WubopmannoHHO-

KOMMYHHMKaTUBHBIN

Ha3zpanme aucouminabl:  OCHOBBI
HCKYCCTBEHHOT'O MHTEIIJIEKTa
IIpepeKkBU3UTHI:

[ocTpexkBU3MTHI: -

Heasn «OCHOBBI HCKYCCTBEHHOTO
HMHTEJJIEKTa» 3aKJII0YaeTCsS B TOM, YTOOBI
MPEJCTaBUTh  CTYJIEHTaM  OCHOBHBIE
KOHUENIHUH, METOAbl M MPUIOKEHHS

HCKYCCTBEHHOTO MHTEIIIIEKTa
Kpatkoe onmucanue YMeTs NMpaBHIBHO
aQHATM3UPOBATh JAaHHBIE M apPTyMEHTH B

COBpeMEeHHOW  WH(pOpMaIMH,  3HATh
OCHOBBl  ITU(PPOBOH  KyIBTYpHl U
IIpaBOBOM KYJIBTYPBI B
npodeccroHaIbHOM JEeSTEIbHOCTH,
3HATb METObI YCTaHOBIIEHHUS
npodeccHoHaIBHBIX KOHTAKTOB c

KoJuleramMmu Juist (POpMHUpPOBAHUS NMUJIXKA,
croco6oB (GOpMHUPOBaHHS MO3UTHBHOI'O
obpaza B oflecTBe, BIaJeTh TEOpUeH u
METOJIUKOHN UccieoBanus HHGopManu,
YMETh TOTOBHUTH KOHTEHT B cepe PR.
Pe3ysbTaT 00yuenus:

Ompenensts pa3iInYHBIE  BHIBI
MH(POPMALMOHHO-KOMMYHHUKAIIHOHHBIX
TEeXHOJOTHH, yMeThb  paborath B
o0JIauHBIX M MOOMJIBHBIX CEpBHCaxX IO
MIOUCKY, XpaHEHHIO, 00padoTKe, 3aIuTe
U pacupocTpaHeHHi0  MHpopmauuw,

Code of module: IC-2
Name of module:

and communication
Name of discipline: Fundamentals
of artificial intelligence
Prerequisites

Postrequisites: -

Purpose: The «Fundamentals of
Artificial  Intelligence» is to
introduce students to the basic
concepts, methods and applications
of artificial intelligence.

Brief description: The discipline
is aimed at studying the basic
concepts, methods and algorithms
that underlie the creation and
application of artificial intelligence.
As part of this course, students will
learn the theoretical foundations of
machine learning, neural networks,
natural language processing
algorithms, and computer vision.
They will also get acquainted with
the ethical, social and legal aspects
of the application of artificial
intelligence in various areas of life.
Learning outcome:

Use of wvarious types of
Information and communication
technologies. Ability to work in
cloud and mobile services for
internet resources, search, storage,

Information




HIeNly VIIIH Ka3aK, OpBIC JKOHE IIeT
TinAepiHAe aybI3lia KoHe  kazdaria
HBICaH1a OaiiTaHbBIC OPHATY.
OJIEYMETTIK JKeJTiiep apKbUIBI
ICTEeYmiH  OMiCiH, KBI3METTIK
KYPAacTHIpy MEH aKIapTTHI
JKapHaMalayabelH  OKYHeciH, KOFaMJIBIK
mikipre  capanTtama  Jkacayael Oy,
KOMMYHHUKAIUsl TEOPUSCHl MEH Herisri
OMICTEpPiH  MEHrepe OTBIPHIN, YITTHIK
MOJICHUETIICH OaiinaHbICTBIpa iKip
Oinnipy, Oenmenni Oackapy omicremeciH
YipeHy.

KansinTacaTbin Ky3bIpeTTep:
JKacaHnpl MHTEIUIEKT SIiCTEpiH KoigaHa
OTHIPBIN,  MPAKTHKAIBIK  Macenenepi
mrenry KaOifieTiHe AeWiH HeTisri yFeIMaap
TypaJIsl OUTIMA1 KaJBIITaCTRIPAIBL.

KYMBIC
MOTIHII

UHTEPHET-PECYPCOB, BJIAJIETh
mexanm3smMamd PR uw SMM B cern,
yCTaHaBIMBaTh OONICHWE B YCTHOH H
MUCBMEHHOH QopMe Ha Ka3axCKOM,
PYCCKOM M HMHOCTPaHHBIX S3BIKax JUIs
pemieHust  3a7ad4  MEXIMYHOCTHOTO,
MEKKYIbTYPHOTO M IIPOU3BOJCTBEHHOTO
(npodeccuonanbHOro) oOIIeHUs. 3HATH
METOIbl PaboT uepe3 CouuabHbIE CETH,
CHCTEMBI  COCTaBJICHHUS  CIY)>KeOHOTO
TEeKCTa W WH()OPMALMOHHOH pEKIIaMBbl,
OKCIEPTU3bl  OOIIECTBEHHOTO MHEHHUS,
BBIpaXXaTh ~MHEHHE B  CB3SIX C
HallMOHAJbHOW  KYJNbTYpOH, BIAJETh
TEOpHe ¥ OCHOBHBIMH  METOJaMH
KOMMYHHUKallU{, M3y4aTb  METOJUKY
YIIPaBIICHUS pEITyTalneH.
®opmupyemMble KOMMIETeHIMH
@opmupyeT 3HaHUS 0a30BBIX MOHATHH
JI0 CIIOCOOHOCTH pelIaTh NMPaKTHYECKHE
3alayd  C HCIOJb30BaHHEM METOJIOB
HCKYCCTBEHHOTO MHTEIIEKTA.

processing, protection and
dissemination  of  information.
Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in oral
and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,
intercultural and industrial
(professional) communication.
Knowledge of methods of working
through social networks, the
system of compilation of Service
texts and advertising of
information, analysis of public
opinion. Express your opinion in
connection with the national
culture, mastering the theories and
basic methods of communication.
Learn the methodology of
Reputation Management.

Formed competencies:

Builds knowledge of basic
concepts up to the ability to solve
practical problems using artificial
intelligence methods.

Mopayas koabi: AK-2

Mogayab aTaybl: AKIapaTThIK-
KOMMYHHUKAIUSUIBIK

IIon araysl: bykapainblk aknapar
KypaJ1apbIHAAFbl KOMITBIOTEPITIK
TEXHOJIOTHsIIap

IIpepexBusurTep: -

IMocTpexBU3UTTEP: -

Makcarbl CTYAEHTTEP/iH KOMIIBIOTEPIIK
TEXHOJIOTHSIIAp TypaJibl TYCIHIKTEPiH jKOHE
omapasl Oip JkaFbIHaH, Meauachepana,
eKIHII JKarblHaH, OHBIMEH OaIaHBICTHI
FBUIBIMHU 3eprrTeynepae KOJITaHY bl
JKaJTbIIAY AbIH KaHa JeHreiine
IIBIFapBIHbI3.

Kpickama CHIIATTAMACHI: ITon
OinmiMrepiiepre 3amaHayd TEXHHKaJapMeH
KyYMBIC icTeyni yiperexmi. belinecroxerTi

’kacay TpOIECiHAe Ka3ipri  3aMaHFbI
OHJIpICTIH TEXHUKAJIBIK KOoHE
TEXHOJIOTUSIIBIK MYMKIHIIKTEpiH

naiiganaHaapl. beiiHeMOHTaxk HeTi3aepiH,
OHBIH KYpPBUIY TapHUXbIH KSHE TEXHOJIOTHS
HeTi3/1epiH, Gelinepnnemai xKacay
Ke3eHJIepiH yipereni. Binimrepnep
KOMITBIOTEPIIIK MOHTaX/1ay
Oarnmapnamanapsl MeH (DOTOIION >Kacay
oJliCiH, raseT-xKypHauaap xKacayna
KOJIIaHBUIAThIH OarapiamanapMeH
KYMBIC iCTey TeTIKTepiH MEHIepei.

OKy HOTHaKecCi:
AKXnapaTThIK-KOMMYHHUKALUSITBIK
TEXHOJOTHSUIAPABIH,  OPTYpPJi  TYpJiepiH
naiaanany, HHTEPHET-pecypcTap,
aKnaparThl i37ey, cakray, eHAey, KOopray
JKOHE Tapary >KeHIHJeri OYITTBl >KoHE
MOOMJIBJII cepBUCTEP/IE KYMBIC XKacail ainy,

Koa moxyns: NK-2

Ha3Banue moayas: MadopmannonHo-
KOMMYHHUKaTHBHBIHA

Ha3zBaHue Iy CHUNIMHBI
Komnerorepnsie Texnosnorun 8 CMU
IIpepexkBU3UTHI: -

IHocTpexkBU3UTHI: -

Henn BBIBECTM Ha HOBBIM YPOBEHb
0000I1IeHUs TIPEACTaBIEHHUS CTYIEHTOB O
KOMIBIOTEPHBIX TEXHOJOTHAX M HX
HCTIONB30BAaHUM, C OJHOM CTOPOHBI, B
menuacgepe, a ¢ APYroil CTOPOHBI, - B
HayYHBIX HCCIEIOBAaHUAX, TaK WIN
WHave

CBSI3aHHBIX C HEH.

Kparkoe ommcanue Ilpeamer yuur
CTYACHTOB paboTaTh C COBPEMEHHOM

TEXHUKOM. CTyneHTbl  HCIONB3YIOT
TCXHUYCCKHC u TCXHOJIOTHYCCKUC
BO3MOXXHOCTH COBPEMEHHOT'0
IPOU3BOACTBA B IIPOLECCE CO3MaHUA
Buaeoponnka. OOydaloTcs  OCHOBaM

pEeIaKTUPOBAaHUS BHJEO, HCTOPUH €ro
CO3JaHMSl M a3aM TEXHHUKH, OJTanam
cozmanusi Bupeo. CTyIEHTHl HW3y4aroT
KOMITBIOTEPHBIE IIPOrpaMMBbl
pPEeIaKTUPOBAHUS M METOABI CO3/1aHMs
¢oromona, MexaHW3MBl pabOTHl ¢
NpOrpaMMaMH, HCIIOJB3YEMbIMH  IPU
CO3JIaHUH T'a3€T U )KypPHAJIOB.

Pe3ysbTaT 00yuenus:

Ompenensitb pasIMYHBIe  BHIBI
MH(POPMALMOHHO-KOMMYHHUKAIIHOHHBIX
TEeXHOJOTHH, yMeThb  paborath B
o0JIauHBIX M MOOMJIBHBIX CEpBHCaxX IO
MIOUCKY, XpaHEHHIO, 00padoTKe, 3aIuTe
U pacupocTpaHeHHi0  MHpopmauuw,

Code of module: IC-2

Name of module: Information and
communication

Name of discipline: Computer
Technology in the Media
Prerequisites: -

Postrequisites: -

Purpose: to bring to a new level of
generalization students' ideas about
computer technologies and their
use, on the one hand, in the media
sphere, and on the other hand, in
scientific research, one way or
another related to it.

Brief description: The discipline
teaches students to work with
modern techniques. In the process
of creating a video clip, it uses the
technical and technological
capabilities of modern production.
Teaches the basics of video editing,
the history of its creation and the
basics of technology, the stages of
creating a video. Students will
master computer editing programs
and methods of Photoshop,
mechanisms for working with
programs used in the creation of
newspapers and magazines.
Learning outcome:

Use of various types of Information
and communication technologies.
Ability to work in cloud and
mobile  services for internet
resources, search, storage,
processing, protection and
dissemination  of information.




xemigeri PR sxome SMM  TerikTepin
MEHTepYy, TYJIFaapaiblK, MOJCHUETAPANIBIK
JKOHE  OHIIpiCTIK  (KOCINTIK)  KapbIM-
KaThIHAC MIHJETTEpPiH IIENly YIUIH Ka3ak,
OpBIC JKOHE IIET TUTAEpiHAe aybI3Ia jKOHE
’ka3bama HpIcaHAa OailaHBIC OpHATY.
OJIEYMETTIK JKeJIiJiep AapKbUIBI IKYMBIC
ICTeYMIH  OMiCiH, KBI3METTIK  MOTIH/I
KYpacTeIpy MeH aKIapTThl
KapHaMaJlayAblH ~ JKYHeciH, KOFaMIbIK
mikipre  capantama  Jkacayael  Oiny,
KOMMYHHUKAIUsl TEOPUSCHl MEH Herisri
OMICTEpPIH  MEHrepe OTBIPBIN, YJITTHIK
MOJICHUETIICH OaifmaHBICTHIpa TiKip
Oinmipy, Oemenmi Oackapy omicTeMeciH
yHpeHy.

KaabinracaTsIH Ky3bIperTep:

op Typ:i GarmapiamanblK Kypangap MeH

MOJiMeTTep 0a3acblH  KOJIJAaHBIHBI3,
JKYMBIC KaCaHbI3

FaJaMIblK KOMITBIOTEPJIK  JKelnijepJeri
aKnaparIieH;

- MaKcaTTapFa colikec 3aMaHayd LU(PIBIK
TEXHOJIOTHUIapAbl Naiianany

HUHTEPHET-PECYPCOB, BJIAJIETh
mexanm3smMamd PR uw SMM B cern,
yCTaHaBIMBaTh OONICHWE B YCTHOH H
MUCBMEHHOH (QopMe Ha Ka3axCKoM,
PYCCKOM M HMHOCTPaHHBIX S3BIKax JUIs
pemieHust  3a7ad4  MEXIMYHOCTHOTO,
MEKKYIbTYPHOTO M IIPOU3BOJCTBEHHOTO
(npodeccuonanbHOro) oOIIeHUs. 3HATH
METOIbl PaboT uepe3 CouuabHbIE CETH,
CHCTEMBI  COCTaBJICHHUS  CIY)>KeOHOTO
TEeKCTa W WH()OPMALMOHHOH pEKJIaMBbl,
OKCIEPTU3bl  OOIIECTBEHHOTO MHEHHUS,
BBIpaXXaTh ~MHEHHE B  CB3SIX C
HallMOHAJbHOW  KYJNbTYpOH, BIAJETh
TEOpHe ¥ OCHOBHBIMH  METOJaMH
KOMMYHHUKallU{, M3y4aTb  METOJUKY
YIIPaBIICHUS pEITyTalneH.
®opmupyemMble KOMMIETeHIMH
-HCTIOJIb30BATh pasyHbIe
MpOrpaMMHEBIE CPEJCTBA U 0a3bl JaHHBIX,
paboTath ¢
nndopmanueit B
KOMIIBIOTCPHBIX CETAX,
-HCTI0JIB30BaTh COBPEMEHHbIE II(POBbIE
TEXHOJIOTHH B COOTBETCTBHU C IEISIMU

rI100aIbHbBIX

Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in oral
and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,
intercultural and industrial
(professional) communication.
Knowledge of methods of working
through social networks, the
system of compilation of Service
texts and advertising of
information, analysis of public
opinion. Express your opinion in
connection  with the national
culture, mastering the theories and
basic methods of communication.
Learn the methodology of
Reputation Management.

Formed competencies:

use various software tools and
databases, work with
information in global
networks;

-use modern digital technologies in
accordance with the goals

computer

Monayas koasr: KIITH-5

Moayas araybl: Kocibm  meGepaix
HeTi31epi

IIon aTaysr: Wmumxenorus
IIpepexBu3uTTEP: Korammen
GaiimaHbpICKa Kipicrie
IMocTpexBU3UTTEP: -

Makcarbl: MMk JKacayzJarbl

KOMMYHHKAIUSJIBIK TEXHOJIOTHSIAD MEH
NpUHLMNTEPl, Oexenpi, Oomkamaapbl,
UMUK Oackapyra — apHanraH 1P
OarmapmamacbiH MeHrepy. JKammbel Oinmim
OepeTiH  JKOHE  OJEKTHBTI  TIOHICPIL
OKBITY/IBIH MaKCaTHI JKAITTIBI
WHTEJUICKTYaJIIBIK )KOFaphl OUTIM TeHreHin
KaMTaMachl3 €Ty, cayaTThl  Celiey
MOJICHHETIH MEHTEPY.

IIonre GepiyireH KbICKalia cumaTrama:

Nmumx ik ic-Tmapanapapt
YHBIMIACTBIPYFa JKOHE OTKi3yre
KOWBIJIATBIH  TalanTapisl  KOJJIaHAJbI,
UMHDKEIIOTHsIFa 3aMaHayu
TY>KbIPbIMJaMaJIbIK Tocimaep i
KapacThIpabl, UMHDKIIK
KOMMYHUKAIUSHBIH ~ TYpIl  MOZEIbIepi
Typasl TYCIHIKKE ue Gonapl.
NmuxmetkuHr TEOPUACBIMEH
OalilaHBICTBI  HETI3Ti  YFBIMIAp  MEH
TePMUHAEPHI,  KeJicce3dep,  iCKepIik
SHTiMeNecy, KeHec OTKi3y OapbIChIHIA
iCKepiik e3apa iC-KUMBUI epexelepiH,
UMHKEIIOTHANAFB  3€pPTTEYJIEp OpHBIH,
UMHDKENIOTHA ~ TpoOJIeManapbl  TypaJbl
oureni.

OKBITY HITH:KeJIepi:
KociOu KpI3MeTTeri caHIblK MOAEHHUET IIEH
KYKBIKTBIK MOJICHHCTTIH HETi3JIepiH Oine

Koa moxynsi: OIIM-5
HazBanmue MOAYJISA: OCHOBBI
po¢eCCHOHATBHOTO MaCTEPCTBA

Ha3zpanue JMCIHUIIUHBI:
Nmuokenorus

IlpepexBu3utrbl: BBeneHue B CBA3U C
00IIIeCTBEHHOCTBIO

IMocTpeKBU3UTHI: -

Heasn HU3YyUYCHHS: OBnanethb
KOMMYHHUKAITUOHHBIMH TEXHOJIOTHUSIMU U
MIPUHIIAIIAMHA MIPOU3BOJICTBA

N300paKEHUH, TMPECTHXKA, NPOCKIHUU H
YIIPaBICHUSI UMHDKEM.

Henbto HU3YUYECHUSI
001eo0pa3oBaTeNbHBIX M 3JIEKTUBHBIX
JUCLUIUIMH  SIBISIETCST  oOecriedeHue
BBICOKOTO YpOBHA o0rero
MHTEJIEKTYalbHOTO 00pazoBaHus,

OBJIZICHUE KYJIbTYpPOIl TPaMOTHOU peyu.
Kpartkoe onncanue 1MCUMILUINHBI:
[Tpumensier TpeGoBaHMsI K OpraHU3AIUU

" MIPOBEJICHUTO AMHIKEBBIX
MEpPOIPUITHH, paccmaTpuBaer
COBPEMEHHBIE KOHLENTya bHbIE
MMOOXOAbl K  HMHIDKCJIOTHH, HMEET
MpEJICTaBJICHUE O PA3NMYHBIX MOJIEIAX
AMU)KEBOH ~ KOMMYHHUKAllMU.  3HAET
OCHOBHBIE  TOHATHS W TEPMUHBIL,

CBS3aHHbIE C TEOPUEN MMUKMEUKUHIA,
MpaBUja AEJIOBOTO B3aWMOJICHCTBHS MPHU
IMPOBEACHUN IEPETroBOPOB, JCIIOBBIX
Oecel1, COBEIIAHNM, MECTO UCCIIETOBAHUI
B UMHIKEIOTHH, O  mpobiemax
UMUJKEIIOTHH.

PesysbTaThl 00yueHus:

YMeTs  mpaBUNBHO — aHAIU3UPOBATh
JJaHHbIE U apryMeHTHl B COBPEMEHHOMU

Code of module: FPS-5

Name of module: Fundamentals of
Professional Skill

Name of discipline Imageology
Prerequisites  Introduction to
public relations

Postrequisites: -

Aim of the study: To master
communication technologies and
principles of image production,
prestige, projection and image
management. The purpose of
studying general education and
elective disciplines is to ensure a
high level of general intellectual
education, mastering the culture of
literate speech.

Brief  description of  the
discipline:

Applies the requirements to the
organization and conduct of
different types of image events, to
consider ~ modern  conceptual
approaches to image-making, to

have an idea of the different
models of image communication.
Knows the basic concepts and
terms associated with the theory of

image-making, the rules of
business interaction during
negotiations, business

conversations, meetings, place of
research in image-making, the
problems of image-making.
Expected results:

The ability to correctly analyze
data and arguments in modern




OTBIPBIIL, Kazipri aKnaparTapAarbl
JEpEeKTep MEH JoMeKTeMenep AYphIC
Tangai Olry, UMUK KaJBIITACTEIPY YIIiH
opinrecTepMeH Kocibu OaimaHeIC OpHATY
omicTepiH, Kofamjaa JKarbIMABI  OcifHe
KaJBIITACTRIPYABIH  TOCUIACPiH oimy,
aKMaparThl 3€pTICydiH TEOPHUICHl MEH
onmicremeciH MeHrepy, PR canaceina
KOHTEHT JalbplHAall ay. ©OJEeyMeTTIK
JKEIiIep apKbUIBI KYMBIC iCTEY/IH OiCiH,
KBI3METTIK ~ MOTIHAI  KYpacTelpy  MeH
aKnapTThl  JKapHaMallayAblH  JKYHeciH,
KOFaMJIbIK TMIKIpre capanrama jacaymubl
Oimy, KOMMYHHKAIlUsl TEOPHSACHI MeEH
HeTIi3ri  omicTepiH MEHIepe OTBIPHII,
YITTBIK ~ MOJCHHUETICH  OaiflaHbICTHIpa
TiKip oinmipy, Oemenmi Oackapy
omicTeMeciH YHpeHy.
KaasinTacaTelH Ky3bIpeTTep:
CTyneHTTep WMU/DKEIOTUSHBIH  HETi31H
Oimemi; YHBIMHBIH ~ HUMHIDKIH — KOTEpY
HmIapajapblH Kyprize ajajipl; (pUpMaHbIH
Tayapiapbl MEH KBI3METIH
JKBUDKBITA anasel; KOFaMMeH
0aliJIaHBICTHIH JKOHE JKapHAMa KBI3METIHIH
THIMALTriH ~ OaFamalf ajmanmpl, akKmapaT
KO3IepiMEeH JXYMBIC icTei Oineni, HaKTHI
Marepuaniapaspl Tangaid anag; UMUIKIIH
TYpJIEpiH @XbIpaTa anajbl.

nHdopmanuy, 3HaTh OCHOBBI IU(POBOH

KyIbTypel ¥ TIPaBOBOH KYyJNbTYpbl B
npodeccrnoHanbHON JESITEIbHOCTH,
3HATH METOJIBI YCTaHOBJICHHSA
npodeccroHaNIbHBIX KOHTaKTOB c

KoJIeTaMu JUIt pOpMUPOBAHUS IMHUIKA,
croco0oB (OPMHUPOBAHUS TTO3UTHBHOTO
oOpaza B o0IecTBe, BIaJeTh TEOpUEH U
METOJIMKOH UcciIeoBanus HHpopManu,
YMETh TOTOBUTH KOHTEHT B cdepe PR.

3HaTh METO/IBI paboT  uepes
ColMabHbIC ceTH, CHCTEMBI
COCTaBJIGHUS CIY)KEOHOrO0 TEKCTa W
HHPOPMAMOHHON pEeKIIaMBl,
SKCTIEPTU3Bl OOIIECTBEHHOTO MHEHHS,
BBIp&XaTh ~MHEHHE B  CB3SIX C
HallMOHAJbHOW  KYJNbTYpOH, BIAJETh
TEOpHe ¥ OCHOBHBIMH  METOJaMH
KOMMYHHUKAallM{, M3y4aTb  METOIUKY

YIPAaBJIEHUS PEIyTalUEH.
®opMupyeMble KOMIECTCHIMH:

CryneHThl 3HAIOT OCHOBBI
UMHJDKEJIOTHH; ~ YMEIOT  NPOBOJAUTH
MEpPONPHUATHA 1O TMOBBIIICHUI0 MMHUIKA
OpTaHM3aINH; MOTYT MPOJIBUTaTh
TOBapbl W YCIYrH (GUPMBI; yMEIOT
ouneHnBaTh 3()(EKTHUBHOCTH CBs3EH ¢
00IIIECTBEHHOCTHIO " peKIIaMHOM
JIeITeNIBHOCTH;  yMEIOT pabortats ¢
HUCTOYHHKAMHU nHpOpMAaIHH,

AHAJIU3UPOBATh KOHKPECTHBIC MAaTCPUAJIbI;
YMEIOT pas3jinyaTb THUIIbI UMUJIKA.

information, knowing the basics of
Digital Culture and legal culture in
professional activities. Knowledge
of methods of establishing
professional contacts with
colleagues for image formation,
ways to create a positive image in
society. Master the theory and
methodology  of  Information
research. Ability to prepare content
in the field of PR.

Knowledge of methods of working
through  social networks, the
system of compilation of Service
texts and advertising of
information, analysis of public
opinion. Express your opinion in
connection with the national
culture, mastering the theories and
basic methods of communication.
Learn the methodology of
Reputation Management.

Formed competencies:

Students know the basics of image
studies; are able to carry out
activities to improve the image of
the organization; can promote the
goods and services of the company;
are able to evaluate the
effectiveness of public relations
and advertising activities; are able
to work with information sources,
analyze specific materials; are able
to distinguish between types of
image.

Monyab koawi: KBTH-6

MopnyJib araybl: Korammen
0aliJIaHBICTHIH TCOPUSIIBIK HETi3aepi

IIon araysl: Meauapuielias

IIpepexBu3uTTEP: MenunacayaTTbUIBIK
IMocTpexBu3nTTEP:

Makcatbl CTYACHTTEpHI Ka3ipri 3aMaHFbI
OykapaiplKk  akmapaT  KypajiaapbIMeH
(BAK) tmimMmi  e3apa  iC-KMMBUIABI
YHBIMIIACTBIPY/IBIH TEOPHSIIBIK
HETi3JepiMeH  JKOHE  KaFuJaTTapbIMEH

TaHbICTBIPY, BAK-TBIH amyan Typuimirin
Oarmaprmayra JKOHE HEFYpJBIM Oocekere

KaOlieTTl JKOHE Kociou TaHJayFa
MYMKIHJIK Oeperin 61im MeH
JIAFIbUTAPIBI KATBIITACTHIPY.

Kpickama cUIaTTaMachl: Ilon
KOFaMMEH  OalIaHBICTBIH  aWBIPBIKIIA
Kyreci — MeIuuapUIe I H3IbIH
epeKIIeNiKTepi, Heri3ri Karugaiapbl, OChI
3aMaHFbI KOFaMM€EH OaliIaHbBICTHIH
KYKBIKTBIH CHIIATTaMasiapbl MEH OJIapIbIH
TEOPHUSITBIK HETi37epiH,
KOMMYHHKAIUSHBIH Kbl  TEOPHSIIBIK
HeTri3aepi MEH METOIOJIOTHSIIAPHIH,
KOFaMMEH KapbIM-KaThIHACTAP IBIH

KYKBIKTBIK €pEKIIEIIKTEePiH, KaTbIHAC XKacy
ozicTepiH, OykapameH OaiylaHBIC OpHATy

Kon moxynsi: TOCO-6
Ha3Banme wmomyJs: Teopetuueckue
OCHOBBI CBsI3€H € 00IIECTBEHHOCTHIO

Ha3zpanue JAUCHUTIJIMHBI
Menuapuneins

[pepexkBu3utrbl:  MeauarpaMOTHOCTh
[ocTpexkBU3MTHI: -

Henn O03HAaKOMJICHUE CTYJIEHTOB C
TEOPETHIECKUMHU OCHOBaMH u
MPUHITUIIAMA OpTaHU3aAINH
3¢ exTuBHOTO B3aUMOJICHCTBUA €

COBPEMEHHBIMU CpECIACTBAMU MacCOBOM
napopmanmun  (CMU), dopmupoBanne
3HAHUHA ¥ HABBIKOB, [MO3BOJISIOIIUX
OpUCHTHUPOBATbCSI B MHOTO0Opa3uu
CMHU u BEIOMpATh Hanbosee
KOHKYPEHTOCIIOCOOHBIE u
poQeCcCUOHANBHEIE.

KpaTkoe onucanue Hucnuminza
packpbIBaeT 0co0yto CHCTEMY
00IIECTBEHHBIX OTHOIIEHUI -
OCOOEHHOCTH, OCHOBHBIE  MPHUHIIMITBI
MeIuapuiIehInH3a, XapaKTEePUCTUKU
COBPEMEHHOI'0 IIpaBa  OOIIECTBEHHBIX
OTHOIIGHMA M WX  TEOPETUYECKHE
OCHOBBI, OOIIETEOPETUYECKUE OCHOBBI U
METOJIOJIOTUN  OOIIEHHS,  IPABOBBIC
0COOCHHOCTH 0O0IIIECTBEHHBIX

Code of module: TFPR-6

Name of module: Theoretical
Foundations of Public Relation
Name of discipline Media
Relations

Prerequisites Media Literacy
Postrequisites: -

Purpose: familiarization of
students with the theoretical
foundations and principles of
organizing effective interaction
with modern mass media (mass
media), the  formation  of
knowledge and skills that allow
them to navigate the variety of

media and choose the most
competitive and professional.

Brief description:

The discipline studies specific

public relations systems — features,
basic principles of media relations,
legal characteristics of modern
public  relations and  their
theoretical foundations, general
theoretical foundations and
communication methodologies,
legal features of public relations,
communication methods,




TETIKTEPiH OKBITAIBI.

OKy HOTH:KecCi:

KoramMmen OaiinaHpIC HeTi3epiH MeHrepe
OTBIPHIN, JKapHaMa )acay MEH KOFaMFra
BIKIIAJl €Ty  TOCIIIepiH  MeHTrepy,
KOMMYHHKAIMg MeH OalnaHBICKa TYCYIiH
TEOPISUTBIK HETi3/epiH, 9miCTepiH, Macc-
Menua MeH OelHenepiiH  JAW3aifHIIK
epeKIIeNIKTepiH  3aMaHayd  TYpFblJa
MEHrepir, MiHaeTTepai opbiHmayra BAK
apKbUIbl  INBIFYABIH  9/IiC-TOCUIAEpPiHIH
JKyHeciH MeHrepy, Meauacayar HerTi3iH
6imy, PR kaHpmapelH Tanmaii  any.
ATKapbUIFaH O KYMBICTap/blH €CeNTepiH
KapUsUIayAblH OKOJOAapblH aybI3Iia auTy
MEH jKaz0alla >ka3yAblH MOICHHETI MeH
omictepiHn Oimy, Oacmacesne >Kapusuiay
YIIiH icKepiik Hemece Oacka yHBIMOap
TypaJisl  JKapHaMaJblK  MaTepuajIapisl
TaHJaN pajauo, Teleauaap koHe Oacka na
OyKapaJIblK aKmapar Kypajiaapbl apKbUIbI
taparyael  Oury.  Kasipri  3amaHfbI
TEXHOJIOTHSUIBIK ~TaJanTapel Oap Oacma
0aCBLILIMBIHBIH, Tenepaano
OarIapiaMachIHbIH, MYJTbTHMETHSITBIK
MaTepHaIABIH OHIIIPIiCTIK Tporiecine
KaTBICy, ©3¢KTi mpoOieManapasl Oaramay,
KOFaMJIBIK-CasiCH, QNICYMETTIK-
9KOHOMHUKAIIBIK HPOLECTEPAl JaMBITYIAFbI
KaJbINTACKaH YpHiC HETi3iHAe >Xarjaira
TYCIHIK 0epy, KypHAJIMCTIK 3epTTeyli e3
OeTiHIIEe  JKy3ere acelpy, KOFaMMEH
0aitaHBICTHIH TEOPHSCHI MeH
NPaKTHKAChIH O1ITy.

KaabinracaTrsiH Ky3bIperTep:

Kocibu KpI3MeTTeT! MiHACTTEP/II HICHIYe
pecypcTapra KaKeTTUTIKTI OaFanayra jKoHe

OTHOIICHHH, CITIOCOOBI 001IeHM S,
MyOMWYHBIE  OTHOIIEHHUS, MEXaHWU3MBbI
OTHOIIICHHUH.

PesyabraTt 00yuenus:

Bnanets OCHOBaMH CBsI3EH c
00IIIECTBEHHOCTHIO, criocobaMu

pEeKIIaMBI U BO3AECUCTBHS Ha 00IIECTBO, U
TEOPETUYECKMMU OCHOBaMM, MeETOIaMHU
KOMMYHHKAIIUY, COBpPEMEHHBIMU
cnenudukamMu AM3aiiHa ~ Macc-Menua,
CHUCTEMOM METOJOB M NPHUEMOB BBHIXOJA
yepe3 CMU Ha BhIMONHEHHE 3ajad,
3HaTh ~ OCHOBBl  MeIUarpaMoOTHOCTH,
yMEHUE aHaIu3upoBaTh PR kaHpBIL
3HaTh KyJIBTYPHl U METOIOB YCTHOTO U
MUCBMEHHOTO ~ W3JIOXKCHHSA  CIOCOOOB
MyONUKalui OTYETOB O TIPOJEIaHHON
pabore, YMETh BEIOHpATH u
pacIpoCTpaHATh o paauo,
TENEBUICHUIO U JPYTUM CpPEICTBaM
MaccoBoii  MHGOpPMAIMU  PEKJIAMHBIC
MaTepuaigsl O JEJOBBIX WM JAPYTHX
OpraHmMzanusx il [MyONuKanud B
rpecce. VYyacTBOBaTH B
MIPOU3BOJCTBEHHOM IPOLIECCE EYATHOTO
U3J1aHus, TeJIepaguoNpOrpaMmel,
MYJIbTUMEAUMHOTO Marepuaia c
COBPEMEHHBIMU TEXHOJIOTUYECKUMU
TpeOOBAaHUSAMH, OIICHUBATh AKTYyaJIbHBIC
MpoOJeMbl, JaBaTh MPEICTaBICHHE OO0
YCIOBHAX HAa OCHOBE CIIOXHBIIUXCS
TEHJEHIIMH B PAa3BUTUH OOIECTBEHHO-
MOJIUTUYECKHUX, COLIMAJIBHO-
SKOHOMHYECKUX MIPOIIECCOB,
CaMOCTOSTENIFHO OCYIIIECTBIIATh
KYPHAIHCTCKOE paccie/oBaHUe, 3HATh
TEOpPUI0 M  TPAKTHKY  CBsi3ed ¢

mechanisms for establishing public
relations.
Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Knowledge of the culture
and methods of oral expression and
written writing of ways to publish
reports on the work done. Be able
to select advertising materials
about business or other
organizations for publication in the
press and distribute them through
radio, television and other mass
media.  Participation in  the
production process of a printed
publication, a TV and radio
program, and multimedia material
with modern technological
requirements.  Assessment  of
current problems. Explanation of
the situation on the basis of
existing trends in the development
of socio-political, socio-economic
processes. independent
implementation  of  journalistic
research. Knowledge of the theory

onmapabl  HalgamaHyapl  KOcmapiayra | OOIIEeCTBEHHOCTHIO. and practice of Public Relations.
KabinerTi ®opmupyemMbie KOMIETEHIIMH Formed competencies:
KapbIM-KaTbIHACTBIH ~ MakcatTapbl MeH | CrnocobeH oineHuBath morpedHocth B | Able to assess the need for
JKarjaiiblHa CyHeHe OTBIPBIN, KapbiM- | pecypcax " [UIAHUPOBATh ux | resources and plan their use in
KaTBIHACTBI CayaTThl KYpyFa KaOiieTTi. HCIIONB30BaHMe MpH pemreHun 3amad B | solving problems in professional
npodeCcCHOHANBHOM JeITETLHOCTH activities
CnocoGen rpaMOTHO crpouts | Able to  competently  build
KOMMYHHKAIMIO, WCXOIs W3 menei u | communication based on the goals
CHUTYaIuu O0IIECHHS. and situation of communication.
Monayas koapi: KETH-6 Kon moxynsi: TOCO-6 Code of module: TFPR-6
Moayb aTaybl: Korammen | Hasanue wmoayas:  Teopernueckue | Name of module: Theoretical

0aliJIaHBICTHIH TCOPUSIIBIK HETi3epi

IIon araysr: XKemnizeri PR sxone SMM
IIpepexBusurTep: MenunacayaTThUIBIK
IMocTpexkBu3uTTEp:

Maxkcatbl KocinmopslHHEIH 0acekenecTik
CTpaTerusicblHa 3aMaHayu
TEXHOJIOTHSUIAP/Abl  KOJJIaHA  OTBIPBIIL,
QIeyMETTIK Meaua MapKeTHUHTIH
OackapyIblH TEOPHSUIBIK TOCUIAepl MeH
MPaKTUKAJIbIK JaFABIAPBIH UTEPY.

Kbickaiia CHIIATTAMACKI:
KazakcraHaplK jkKoHE METENIIK OYKapaIbiK
akmapar Kypajnapel MeH

KOHBEPICHIMACHIHBIH HETi3ri  Ke3eHIepi,
TocuIaepi, Typiiepi aMOe0an KypHaJIUCTIH

OCHOBBI CBSI3€H ¢ OOIECTBEHHOCTHIO
Ha3panue mucuuniaunbi: CereBoit PR
u SMM
IIpepexkBU3UTHI:
IHocTpexkBU3UTHI: -
Heanb OcBOUTb  TEOPETUYECKUE
MOAXOAbI W TPAKTHUECKHE HABBIKH
yIpaBIICHUS MapKETHHTOM B
COTMATTbHBIX CeTsX, WCTIONB3YS
COBpPEMEHHBIC TEXHOJIOTUHI B
KOHKYPEHTHOW CTPATEeTHH MPEAIPHUAITHS.
Kpatkoe onucanue [IpencraBneHst
OCHOBHBIE JTamlbl, METOJAbl U THIIbI
KOHBEPTeHLIUU Ka3aXxCTaHCKHUX u
3apybexxusix  CMM  kak  Benmyniue

MGI[I/Ial"paMOTHOCTI)

Foundations of Public Relation
Name of discipline Network
PR and SMM

Prerequisites Media Literacy
Postrequisites: -

Purpose: To master theoretical
approaches and practical skills of
marketing management in social
networks, using modern
technologies in the competitive
strategy of the enterprise..

Brief description:

The main stages, methods and
types of convergence of Kazakh
and foreign mass media as the




KaJBINTACYBIHBIH JKETCKINi (haKTOpIaphl
peTiHae KepceTiieni. ONEeyMETTIK XKeJire
cumattama Oepineni, jkaHa Meana MeH

HUHTEPHETTE KapHAMAJIBIK KbI3MET
KOpPCeTYAIH epekmiernirine OacTel Hazap
ayJapbUIaibl. dorora TYCipY,

panmoMaTepuan ka3y, 9JICYMETTIK JKeize
op TYpi MEIMaMaTiH KYpy/Ibl MEHIepeIi.
OKy HOTHM:KeCi:

Kacibu KpI3MeTTeri CaHIbIK MOJICHUET
NEH KYKBIKTBIK MOAEHHUETTIH Herizlepid
Oijie OTBHIPBIN, Ka3ipri akmaparTapaarbl
JepeKTep MEH JIoieKTeMenep  AyphIC
Tangai Olry, UMUK KaJIBIITACTHIPY YINiH
opinrecTepMeH Kocibu OaimaHeIC OpHATY
omicTepiH, Kofamzaa JKarbIMABI  OciiHe
KaJBIITACTRIPYABIH ~ TOCUIACPIH oimy,
aKHaparThl 3€pTTCyNiH TEOpPHUICHl MEH
omictemeciH MeHrepy, PR camaceiama
KOHTGHT  JailiplHmail  aiy. Koaciou
KaybIMIACTHIKTapMEH, KOMEPLIUSIIBIK
YHBIMIapMEH, MEMJICKETTIK OpraHIapMeH,
OykapanblK  aKmapaT  KypalaapbIMEH
Oailanpic ~ OpHATYy,  CaHABIK  JKOHE
KOHBEPTCHTTIK TEXHOJIOTHsUIAp b
KOJIIaHy apKbUIBI KOFaMMEH OaiyiaHbIC
callachlHAAa  Sp-TYpal  ic-Imapanapisl
YHBIMIACTBIPY ~ JKOHE  OTKi3e  any,
KOHBEPICHIMI MEH MYJIbTUMEIHUSHBIH
TaNanTapelH Oily, KOFaMMeH OaiimaHbIC
calachlHa COLIMOJIOTHSIIIBIK JKOHE
MapKEeTHHITIK 3epTTey jKacai aiy.
KaabinracaTsId Ky3bIperTep:

YUBIMHBIH MapKETHHITIK KOMMYHHUKAIIHS
JKYHeciH JaMbITyFa JkoHe Oackapyra
KaoinerTi

YUBIMHBIH CBIPTKBI JKOHE 1IIKI OPTACHIHBIH
(baxTOpIIAphI TYpANBl aKIapaTThl KUHAYFA,
OHJICYTE KOHE TaJiayFa KaOiIerTTi.

(axTopsI (dopMupoBaHus
YHUBEpCAIbHOTO XypHaiucTa. Onucana
COIMaNbHAs CeTh, OCHOBHOEC BHHMAaHHUE
yIEIeHO CrielU(UKe PEeKIaAMHBIX YCIyT B
HOBbIX Menua W Murepuere. CryneHT
yautcst  (dotorpadupoBaTh,  IHCATh
paaroMaTepHasl, CO3AaBaTh pa3IH4HbIe
THUIIBI MEIMATEKCTa B COLMAIBHBIX CETSIX.
Pe3yabTaT 00yuenus:

YMeTs  TIpaBWIBHO  aHAIU3UPOBATH
JIAaHHBIE W apTyMEHTBl B COBPEMEHHOU
nHdopmanuy, 3HaTh OCHOBBI IH(POBOIA

KyJIbTypbl ¥ TIPaBOBOW KYJIBTYpbl B
npodeccrnonanbHOM JEeSITEIbHOCTH,
3HATH METOJIBI YCTaHOBIICHHSA
npodeccHoHaNIBHBIX KOHTaKTOB c

KoJUIeTaMu U1 pOpPMUPOBAHUS IMUIKA,
croco0oB (OPMHUPOBAHUS TTO3UTHBHOTO
oOpasa B oOIIecTBe, BIAJETh TCOpHUEH U
METOMKOHN UCClieT0BaHus HH(OPMAIIHH,
yMETh TOTOBUTH KOHTEHT B cepe PR.

VYcranaBnuBaTh CBSI3b c
MpOoeCCUOHANBHBIMA  aCCOLHUAIMSIMH,
KOMMCPUYCCKUMU OpraHnuzalusaMu,
rOCYAapCTBEHHBIMH opraHamu,
CpeAcTBaMH  MaccoBoil  uH(opmanuu,
OpraHU30BHIBATH u MPOBOUTH

pa3JIM4YHbIC MCEPONPUATHUA B obmactu
cBs3CH C O6H.IGCTBCHHOCTBIO C

IPUMEHEHHEM uGPOBBIX u
KOHBEPTCHTHBIX ~ TEXHOJIOTHH,  3HAThH
TpeboBaHuUs KOHBEPreHLIUH u
MyJIBTAMEINA, yMETh TPOBOIUTH

COILIMOJIOTHYECKHE W MAapPKETHHTOBBIC
HCCIeIOBaHUS B 00JacTH CBs3eH C
00IIECTBEHHOCTBIO.

®opmupyemMbie KOMIETEHIIMH

CrnocobeH  pa3pabaTbiBaTh  CHCTEMY
MapKEeTHHTOBBIX KOMMYHHUKaLUH
OpraHU3alyy U YIPABJIATh CIO

Crocoben OCYIIECTBIIATH coop,

00paboTky ¥ aHamu3 HHPOPMAIMU O

leading factors in the formation of
a universal journalist are presented.
The social network is described,
the main attention is paid to the
specifics of advertising services in
new media and the Internet. The
student learns to take pictures,
write radio  materials, create
various types of media text in
social networks.

Learning outcome:

The ability to correctly analyze
data and arguments in modern
information, knowing the basics of
Digital Culture and legal culture in
professional activities. Knowledge
of methods of establishing
professional contacts with
colleagues for image formation,
ways to create a positive image in
society. Master the theory and
methodology ~ of  Information
research. Ability to prepare content
in the field of PR.

Establishing contacts with
professional associations,
commercial organizations,

government agencies, and mass
media. Ability to organize and
conduct various events in the field
of Public Relations using digital
and  convergent  technologies.

Knowledge of convergence and
Multimedia requirements. Be able
to conduct sociological and
Marketing Research in the field of
Public Relations.

Formed competencies:

Able to develop and manage an
organization's marketing
communications system
Capable of collecting, processing

¢dakropax BHemHe# wu BHyTpenne#t | and analyzing information about
Cpelbl OpraHu3aIuH. the factors of the external and
internal  environment  of  the
organization.
Monyas koabr: KbC-4 Kox monynsi: KAK-4 Code of module: CAC-4
Moayab araybl: KommynukatusTi- | Hazanue moayasi: KommynukatuHO- | Name of module:

OeJIceH TTIK CHIHBIOBI
IIon araysr:
oprannapsiHaarsl PR

MeMekeTTiKk Ok

IIpepexBusurTep: MenunacayaTThUIBIK
IMocTpexkBu3uTTEp:
Makcatsbl CTY/IGHTTEP/I MEMIICKETTIK

Oackapy kyHeciHaeri KoraMMeH OaiaHbIC
OpPHBI MEH peJli  TypaJbl  Heri3ri
KO3KapacTapMeH IKoHEe Ke3KapacTapMeH
TaHBICTHIPY,OUJTIK OpraHAaphl TapanblHAH
KOFaMMEH  OaillaHbICTBI  OacKapyIbIH
3aMaHayH 9MIicTepi MEH TEXHOJIOTHSIAPBIH
TYCIHY YLIH KaXeTTI TEOPHSUIBIK JKOHE
AHATUTHKAJIBIK OUTIMIL UTepy.

Kpickama cunarramacel:  CTyJaeHTTEp

AKTUBHBIH KJIacC

Ha3Banme aUCHMIIMHBI PR B
OpraHax roCyJapCTBEHHOW BIaCTH
I[IpepexkBu3uTbl:  MeauarpaMOTHOCTh
IHocTpexkBU3UTHI: -

Heanb 03HAaKOMIJIEHHE CTYJIEHTOB C
OCHOBHBIMH IIOAXOJAaMH U B3TJIsIJaMU Ha
MECTO U POJIb

CBsI3eil C OOIIECTBEHHOCTHIO B CHCTEME
TOCYTapCTBEHHOTO W MYHHIUIAIBEHOTO
YIpaBIICHUS,0BIaJCHIEC
TEOPETHYCCKUMHA ¥ aHATUTHICCKUMU
3HAHUSIMH, HEOO0XOAUMBIMU JUIst
OCMBICJICHHUSI COBPEMEHHBIX METOIOB U
TEXHOJIOTHIl yIpaBJeHHUsS CBS3SIMU C

Communicatively active class
Name of discipline:PR in Public
Authorities

Prerequisites Media Literacy
Postrequisites: -

Purpose: familiarization  of
students with the main approaches
and views on the place and role of
public relations in the system of

public administration, mastering
the theoretical and analytical
knowledge necessary for

understanding modern methods and
technologies of public relations
management by the authorities.




MEMJIEKETTIK MeEKeMeJep/eri KYKBIKTBIK,
casicu IeTITiM MEH ypaicrepi
MOHHTOPMHI ~ ’kacay  JKOHE  Tajjay
KaOimeTTepiH KanpmmTacTeipansl.  [loHmi
OKy OapbpICBIHAA XaNbIKIEH OaiaHbIC
Kacaymarel PR-kypanmmap MeHrepineni.
CTyneHT pecIryOIIKabIK jKOHE JKePTiTiKTi
MEMJICKETTIK ~ OpraHjapMeH OaiiaHbIC
OpHATYAbl YHpEHe .

OKy HOTHM:KeCi:
AKXnaparThIK-KOMMYHHKaIUSITBIK
TEXHOJIOTHSUIAP/ABIH ~ SPTYpJli  TYpJiepiH
naiaaiany, HUHTEPHET-pecypcTap,
aKmaparThl i3hey, cakray, eHIey, KOopray
JKOHE Tapary KeHiHAerl OYITTHI KoHE
MOOWIIBJII CePBUCTEPIIC KYMBIC JKacaii any,
xkemigeri PR xome SMM  rerikTepin
MEHrepy, TYIFaapajblK, MOICHUETapabIK
JKOHE  OHIIpicTIK  (KOCINTIK)  KapbIM-
KaThIHAC MIHJCTTEPIH IIENIy YIIH Ka3ak,
OpBIC JKOHE IICT TUTACPIHC aybI3Ia JKOHE
a3bama HeIcaHna OaiiylaHbIc  OpHATY.

Kacibu KaybIMIaCTBIKTapMEH,
KOMEPLMSIIBIK YHBIMAApMEH, MEMJICKETTIK
OpraHiapMeH, OyKapabIK aKrapar

KypaimapbIMeH OaifJlaHbIC OPHATY, CAHIBIK
JKOHE KOHBEPICeHTTIK TEXHOJOTHSIAPIBI
KOJIJaHy apKpUIBl KOFAMMCEH OaiJIaHbIC
caJlacBIHIA op-Typii ic-mapanapsl
YHBIMIACTRIPY JKOHE OTKI3e arny,
KOHBEPICHIUSI MEH  MYJIbTUMEIUSHBIH
TajantapelH Oiny, KOoFamMMeH OailiaHbIC
cajaceIHaa COILMOJIOTHSITIBIK, JKOHE
MapKEeTHHITIK 3epTTey jKacai aiy.
KanbinracaTbin KY3bIpeTTEp:
Koramaplk — mikipAi — Tammaid  anajisl,
OyKapainblK KOHII-KYHAiI aHBIKTai ajajbl;
KaOBUIIaHFaH IIeTIiMACPIiH MOHIH
TYCIHIIpIN,  JKYPTIOBUIBIKKA  JKETKi3e
ajajbl;

- aKIapaTThl
KOMMYHHUKATHUBTIK
KaJIBIITACTBIPY;
Koramupik oMK OpraHbIHBIH
KYPTIIBUIBIKIICH ~ KapblM  KATBIHACHIH
yinecTipyaiH NpaKTUKAIBIK JIaFJbUIapbIH
MEHIEPIreH.

Oaramnay,
KEHICTIKTI

KHUHAY,

00IIECTBEHHOCTBIO CO CTOPOHBI

OPTaHOB BIIACTH.

Kparkoe onmucanme Kypc nomoraer
OOBSICHATH OCHOBHI HH()OPMAIIOHHOH
rpamotHocty B CMMU,  BBIHECTH
CYXKICHHS, OCBOUTH HANMCAHHUE W
odpopmierre uHPOpMaUK (KapTUHKH,
BHUJICO, N300paKeHHs, rpaduky,
TaOITUIIBI). HNudopmanmonnas
rpamotHocTs B CMU yuut pasnuyats
MeXaHU3Mbl  IM(pOBOro  0oOIIeCTBa,
paspabaTbIBaTh nH(pOpPMaMOHHBIH
KOHTEHT, TOHHUMaTb W  OOBSICHSTS.
CTyZoeHT W3y4aeT METOJOJIOTHIECKIE
OCHOBBI ~ cOOopa  [aHHBIX,  METOJBI
00paboTKH, NyONUKAIlMKM W aHal3a
00IIIECTBEHHOTO MHEHHUS.

Pe3yabraTt 00yuenus:

Bnagets OCHOBaMH cBsI3ei c
00IIECTBEHHOCTHIO, crocobamu
peKJiaMbl U BO3JICHCTBHS Ha OOLIECTBO, U
TEOPETUYECKUMH OCHOBaMM, MeETOIaMHU
KOMMYHUKAIIWH, COBpPEMEHHBIMHU
cnenuukaMy  Iu3aiiHa ~ Macc-Meaua,
CHCTEMOW METONOB WM INIPHEMOB BBIXOZA
yepe3 CMMUM Ha BbINOJIHEHHE 3ajad,
3HaTb  OCHOBBI  MEIMArpaMOTHOCTH,
yMeHue aHanu3upoBaTh PR xaHpsl.
Y4acTBOBaTh B NPOU3BOJCTBEHHOM
nporuecce MIeYaTHOTO W3IaHUs,
TenepauoporpaMmEl,
MYJIBTUMEAUINHOTO Marepuana c
COBPEMEHHBIMHU TEXHOJIOTUYECKHUMHU
TpeOOBaHUSIMU, OLICHUBATH aKTyaJbHbIC
mpobJeMbl, JaBaTh MpeEJICTaBICHHE 00
YCIOBHAX HAa OCHOBE CIIOXHBIIUXCS
TEHJCHIMH B Ppa3BUTHUH OOIIECTBEHHO-
MOJIUTHYECKHUX, COIMAIEHO-
9KOHOMUYECKUX MIPOLIECCOB,
CaMOCTOSATEIHHO OCYIIECTBIISTH
JKYPHAJIUCTCKOE pacciefoBaHue, 3HaTh
TEOPUI0 U  IPaKTHKy CBs3ed ¢
0OIIIECTBEHHOCTHIO.

®opMupyemMbie KOMIETEHIIHH

YMeer aHaIM3UPOBATH OOIIECTBEHHOE
MHEHHE, BBISIBJIATh MacCOBBIE
HACTPOEHUs; OOBSACHITHh M JTOHOCHTH JI0
00IIIECTBEHHOCTH CYIIHOCTb
NPUHAMAEMBIX PEIICHHH;

- coOuparp, OLEHMBATH HH(OPMALHIO,
¢hopmupoBath KOMMYHUKaTHBHOE
MPOCTPAHCTBO;

Brnaneer npakTHuecKMMHU HaBBIKAMH
TrapMOHHU3AINH OTHOIIICHUH OpraHa
MyOITMYHON BJIACTHU C OOIIECTBEHHOCTHIO.

Brief description:

Students develop the ability to
monitor and analyze legal, political
decisions and processes in public
institutions. In the course of
studying the discipline, PR tools
for communicating with the
population are mastered. The
student will learn how to establish

contacts with national and local
government agencies.
Learning outcome:

Use of wvarious types of

Information and communication
technologies. Ability to work in
cloud and mobile services for
internet resources, search, storage,
processing, protection and
dissemination  of  information.
Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in oral
and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,

intercultural and industrial
(professional) communication.
Establishing contacts with
professional associations,
commercial organizations,

government agencies, and mass
media. Ability to organize and
conduct various events in the field
of Public Relations using digital
and  convergent  technologies.
Knowledge of convergence and
Multimedia requirements. Be able
to conduct sociological and
Marketing Research in the field of
Public Relations.

Formed competencies:

It is necessary to analyze the
public order, to identify mass
conflicts; to organize and donate to
the public the essence of the
decisions taken;

- send, receive information, form a
communicative act;

Practical principles of
harmonization of Public Authority.

Mopayab koabr: KIII-5
Moayab arayel: KoramMmeH OaliiaHbpIC

HeTri3aepi

Ilon araysi: Menuaun3zaiin
IMpepexkBu3uTTep: MenanacayaTThbUIbIK/
IMocTpexBu3uTTEP:

Makcarsl 0oJialak KOraMMeH OaillaHbIC
MaMaHJIapbIH 3aMaHayu IA3alH

Kon moayas: OIT-5

Ha3Banue moaynasa: OCHOBHI CBS3eH C

00IIECTBEHHOCTHIO

Ha3Banue JUCHMIIHHBI:
Menunuzaiin

IIpepexkBu3utbl:  MeauarpaMoOTHOCTh
IHocTpexkBU3UTHI: -

Hean MMO3HAKOMUTH HA MPAKTHKE

Code of module: FP-5

Name of module: Public relations
basics

Name of discipline Media design
Prerequisites Media Literacy
Postrequisites: -

Purpose: to introduce in practice
future public relations specialists




TEXHOJIOTHSUIAPBIMEH JKOHE JU3aiH MeH
OpeHn CTHITIH KYPYIbIH HET13T1
MPUHIANTEPIMEH TOXipuOeae TaHBICTHIPY,
JKETKUTIKTI TeOpIsUIBIK OimiM Oepy koHe
KaXETTI  TPaKTHKAIBIK  JIaFJbLIapabl
KaJBIITACTHIPY.

Kpickama cunarramacel: Ilon 3amanayun
TEXHOJIOTHsUIApMEH JKYMBIC ictey
JIAFIBICHIH JTAMBITAJIBL. 3amaHayu
JIU3aliHEepNIEpAIH  epeKIIeNiKTepl  KoHe
allBIPMAIIBUIBIKTAPBIH, TUIOTPapUKAHBIH
TapUXbl KHE EPEKIICIIKTEPiH, KOPKEMILY
TocUTaepiH,  OachUTBIMIAPABIH  KAJIIBI
IU3aifHBI MEH HHTEPaKTUBTLTIK ONiCTepiH
MeEHTepesi. Bimimrep Ka3aKCTaHIBIK
MeIMaAu3aiH HapBIFBIHA IIONY JKOHE
tangay kacaih amamel. octypmi BAK
IU3aifHBIHA capanrama >kacail OTBIPHII,

OHJIAMH Meaua IU3aiH JKacay
TEXHOJIOTHSIAPbIH, epeKIIeNIKTePiH,
KPCaTUBTIK  JAM3alH  OMICTEepi:  TJISHIL

JKYpPHaJIIAp MEH HWHTEpHET OachLIbIMIap
HETI3iHJe CalbICTRIPMAJIbl Tajmay xacaii
oineni. By moHge Oacma iciHme KEHiHEH
komaneuiaTeiH Adobe Page Maker, Corel

Draw, Adobe  Photoshop  cuskTeI
KOMIIBIOTEPIIIK OarjapiaamanapIbIH
OKBITBLUTYEI CTYICHTTEPAIH

KbI3BIFYIBUIBIFBIH TYFBI3aThIHBI CO3CI3.
OKy HoTHM:KECI:

KoramMmeH OaifylaHbIC HETi3IEPiH MEHrepe
OTBIPBIN, JKapHama jacay MeH KOFamFa
BIKIIAJ eTy  TocuiaepiH MEHTepY,
KOMMYHUKAIUsl MeH OaiiflaHbICKa TYCYIiH
TEOPHUSUIBIK HETi3/IepiH, OMICTEpiH, Macc-
MeaMa MeH OciHenepaiH  Au3alHmiK
epeKIIeNIKTepiH  3aMaHayd  TYpFbIaa
MeHrepir, MiHgeTTepai opbiHmayra BAK
apKBUTB  TIBIFYIBIH  QIC-TOCLIIEpiHIH
JKYHeciH MeHrepy, MeamacayaT HeTi3iH
O0imy, PR kaHpmapelH Tammai  aiy.
KoramMmen OaiinaHbIc xacayIblH 3aMaHayH
O/IICTEpIH KOJIIaHAa OTBIPBIN, JKapHama
KacayblH Kocioun KY3BIPETTITIKTI
TeTIKTEpiH  aHBIKTay, Oackapy MeH
YHBIMIACTBIPYIIBLIBIK, ebepIikTep
ApKBUIBI KYMBIC PCHTHHIIH apTThIpyFa
BIKITAJl €Ty, YHBIMIap MEH MEKeMelepIiH
JAFIapBICBIH  OOJIBIPMAYABIH TETIKTEPiH
y#ipeHy, Menua au3aiiH HerizzepiH Oiy.

Kaszipri 3aMaH¥bl TEXHOJIOTHSITBIK
Tanmanrapel Oap 0Oacna OachbUIBIMBIHBIH,
Tenepaano Garrap1aMachIHbIH,
MYJIbTHMEIUSIIBIK, MaTepuaibIH
OHJIIPICTIK TpOIeCiHe KATBICY, ©3€KTi
npoOiieManapasl  Oaranmay, KOFaMIIbIK-
casicH, QJIEYMETTIK-3KOHOMHKAJIBIK

HPOLIECTEePl aMBITYAAFbl KaJbIITACKAH
YpHic HeTi3iHAe XargaiiFa TyciHik Oepy,
KYpPHAJIUCTIK ~ 3epTreyai 3  OetiHue
JKy3ere acelpy, KOFaMMEH OalllIaHBICTBIH
TEOPHSCH MCH MPAKTHKACHIH Oiy.
KaasinTacaTblH Ky3bIpeTTep:

OyZylmMX  CHIELHAINCTOB I10 CBA3SIM C
OOIECTBEHHOCTBIO C  COBPEMECHHBIMHU
IU3aiHEPCKUMH  TEXHOJOTHSAMH  H
0a30BBIMM ~ NPUHOWIAMH  CO3JaHHSA
Iu3aiiHa W (UPMEHHOTO CTHIIS, IaTh
JOCTaTOYHBIE TEOPETUUECKHE 3HAHUS U
NPUBUTH HEOOXOJWMBIE TPAKTHYECKHE
HAaBBIKH.

Kpatkoe onucanue [peamer
pa3BHBaeT HaBBIKU paboTsl c
COBPEMECHHBIMHM TEXHOJIOTHSIMU. Y3HaeT
0COOCHHOCTH M OTJIMYUSI COBPEMEHHBIX
JIM3aliHEPOB, HCTOPUIO U OCOOEHHOCTH
TUIOTPapUKH, XYIO’KECTBCHHBIC
MpHUeMBbl, O0IMiA Iu3aitH MyOIuKaruii u
METOIbl  MHTEpakTHBHOCTUH. CTyneHT
MOXET IPOCMaTPHUBaTh U aHATM3UPOBATh
peIHOK ~ Menua-nam3aiiHa  KazaxcraHa.
AHamm3upysi OM3aliH  TpaJUIMOHHBIX
CMU, MOXHO IIPOBECTH CPAaBHUTEIHHBIN
aHaJIU3 TEXHOJIOTUM NH3aiiHa WHTEPHET-
Menua, OCOOGHHOCTEH  KpeaTUBHBIX
METOJIOB M3aiiHa: Ha OCHOBE TISHIIEBBIX

JKypHaJIOB u UHTEPHET-U3JaHuM.
HecomuenHo, CTYIEHTBI
3aMHTEPECOBAHBI B HU3Y4CHUH

KOMIBIOTEPHBIX MPOTpaMM, TaKUX Kak
Adobe Page Maker, Corel Draw, Adobe
Photoshop, KOTOpBIE IIAPOKO
HCTIONB3YIOTCS B ITyOIHKAIINH.
Pe3ysbTaT 00yuenus:

Bnaners OCHOBaMU cBsize c
00IIECTBEHHOCTHIO, crocobamu
pEeKIIaMbl U BO3JIEHCTBUS HA OOIIECTBO, U
TEOPETUYECKUMH OCHOBaMHU, METOJaMU
KOMMYHHKAIIWH, COBPEMECHHBIMU
cnenuukaMu  Iu3aifHA ~ Macc-Meama,
CHUCTEMOW METOJIOB M TPHUEMOB BEIXOJIA
yepe3 CMMUM Ha BbINOIHEHHE 3ajad,
3HaTh ~ OCHOBBI  MEIUArpaMOTHOCTH,
yMeHue aHaiu3upoBaTh PR kaHphl.
BoisiBisATE npodeccroHaIbHbIC
KOMITETEHTHOCTHBIE MEXaHU3MBI
CO3ZIaHMsI PEKJIaMbl C HUCIOJIb30BaHUEM
COBPEMEHHBIX  METOJIOB  CBs3ed ¢
00IIIECTBEHHOCTHIO, Ccroco0CTBOBATH
MOBBIIEHUIO pelTHHra paboThl uepe3
yIpaBJICHYECKAEC ¥ OpraHW3alMOHHBIC
HaBBIK, U3y4aTh MEXaHU3MBI
MPEIOTBPALICHUST KPU3KUCA OpTaHH3aIUi
U YYPSKICHWUH, 3HAThE  OCHOBBI
Meanaau3anHa. YyacTBOBaTH B
MIPOU3BOJCTBEHHOM IPOLIECCE MEYATHOTO
M3JIaHus, TeJIepaguopOrpaMMBbl,
MYJIBTUMEAUNHOTO Marepuana c
COBPEMEHHBIMH TEXHOJIOTHIECKUMHU
TpeOOBaHUSIMH, OIICHWBATH AaKTyalbHbIE
mpoOJIeMbl, JaBaTh MpPEACTaBICHHE 00
YCIOBHAX Ha OCHOBE CIIOKHBIIUXCS
TEHJICHIMI B Pa3BUTUU OOIICCTBEHHO-

HOJIUTHYCCKUX, COoMaJIbHO-
OKOHOMMHYCCKUX Mpoueccos,
CaMOCTOSATCIIBHO OCYHICCTBJIATH

with modern design technologies
and basic principles of creating
design and corporate identity, to
give sufficient theoretical
knowledge and to instill the
necessary practical skills.

Brief description: The subject
develops skills of working with
modern technologies. Learns the
features and differences of modern
designers, the  history and
peculiarities of typography, artistic
techniques, general design of
publications and methods of
interactivity. The student can view
and analyze the media design
market of Kazakhstan. Analyzing
the design of traditional media, it is
possible to conduct a comparative
analysis of Internet media design
technologies, features of creative
design methods: based on glossy
magazines and online publications.

Undoubtedly, students are
interested in studying computer
programs  such as  Adobe

PageMaker, CorelDRAW, Adobe
Photoshop, which are widely used
in publishing.

Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Identification of
mechanisms  of  professional
competence in advertising using
modern  methods of  Public
Relations. Contribute to improving
the rating of work through
management and organizational
skills. Study of mechanisms for
preventing crises in organizations
and institutions. Knowledge of the
basics of media design.
Participation in the production
process of a printed publication, a
TV and radio program, and
multimedia material with modern
technological requirements.
Assessment of current problems.
Explanation of the situation on the
basis of existing trends in the
development of socio-political,
socio-economic processes.




JuzaiiHepnik yeMeHTTepl, (QUpPMabIK
smbIieManapisl, STHKETKANApAbI
JKacay/blH MOHI MEH peji Typaisl Oimimi
Oap, Kazakcranma MeIuaau3anHIbI
JIAMBITY epeKIICNiKTepiH TYCiHemi, HaKTHI
KarJailapia KapHaMaJIBIK MaTepHasLIbl
KOMIIO3MLIVSJIBIK  OPHAJACTBIPYABI JKacay
JKOHE OKYprizy OoMbIHIIA KOJIIAHOATBI
JlaFbIIaph! 0ap.

JKYPHAJIMCTCKOE pacciieIoBaHue, 3HATh
TEOPUI0O W  TPAKTUKY  CBs3el ¢
00IIIECTBEHHOCTBIO.

®opmMupyeMble KOMMIETEeHIHH
Brageer 3HaHWSIMH O CYIIHOCTH W POJIH

CO3MaHMs JAW3aWHEPCKUX  DIEMEHTOB,
(hupMeHHBIX aMOTIEeM, TIeHOIIOoB,
MOHMMAaeT  OCOOEGHHOCTHM  Pa3BUTHS

Memunuzaitna B Kasaxcrane, wumeer
MPUKJIAJHbIE HAaBBIKM [0 CO3JAaHUI0 U
BEJICHUIO KOMITO3UIIMOHHOM
pacCcTaHOBKM PEKJIAMHOTO Marepuasa B
pE€aIbHBIX YCIOBUSX.

independent implementation  of
journalistic research. Knowledge of
the theory and practice of Public
Relations.

Formed competencies:

He has knowledge of the essence
and role of creating design
elements, corporate logos, labels,
understands the peculiarities of the
development of Media design in
Kazakhstan, has applied skills in

creating and maintaining
compositional placement  of
advertising  material in  real
conditions.

Mopayas koapi: KBTH-6

Moayiab araybl: Korammen
0aliJIaHBICTHIH TCOPUSIIBIK HETi3aepi

IMon araysri: Korammen OaiimaHbiC
OemiMIepiHiH )KYMBICHIH YHBIMAACTHIPY
IIpepexBu3nTTEp: Korammen
GaiimaHbICKa Kipicrie
IMocTpexBu3nTTEP:

Makcatsl CTYZIEHTTEp/IH KOFaMMeH

KapbIM-KaTbIHAC KYPBUIBIMJAPBIHBIH
KBI3METIHIE KOFaMIBIK TMiKipai Oackapy
YIIIH Ka)KeTTi Jaripulap MEH JaFabliap
JKydeci peTiHAe OpTYpil BIKMal eTy
Kypanjapbl apKbUIBIl KOFaMMEH e3apa
opeKeTTecy  CaJlaChIHIarbl  TEOPHSUIBIK
JKOHE TIPAKTHKAJIBIK JIaF ABIIap Ibl
KaJIBINITACTHIPY.

Kpickama cunarramachl:
OaitnaHblc 3aHIBUIBIKTapbIH eckepe
OTBIPBIIL, nabnuk PHICHIIH3IH
aKnaparThlK, IKapHaMallblK, KOFaMMEH
OaiinaHpic OeIMIIENEpiHiH KYMBbIC icTey
TYpJEpiH, OKYMBIC icTey  OmiCTepiH,
GaitnaHblc Kacay KypaJliapblH,
YHBIMIACTHIPYIIBLITBIK, KaOineTTepin
yiipeHeni. bemimmrenepae >kyMbIC icTeyaiH
HETI3T1 epeKIIeNiKTepi MEeH MPUHIUIITEPIH,
JKYMBIC ~ ayKbIMbIHa  caii  OaiiaHbIC
TeTIKTEepiH KOJIaHyFa KabiieTTi 601a bl
OKy HOTH:KecCi:

Korammen OaiyTaHbIC JKacayJIbIH
3aMaHayd OJICTEPiH KOJJIaHA OTBIPHIIL,
XKapHama JKacayJblH Kocion
KY3BIPETTUTIKTI ~ TETIKTEpiH  aHBIKTAY,
Oackapy  MeH  YHBIMIACTBHIPYIIBUIBIK
meOepIlikTep apKbUIbl JKYMBIC PEHTHHIIH
apTTBIpyFa BIKNAI €Ty, YWBIMAAp MeH
MeKeMeJIep/IiH JlaF1apbIChIH
GoJsiIbIpMay/IbIH TETIKTEPiH YHPEHY, Meana
nu3aitH Herizgepin Oimy. Kasipri 3amanfsi
TEXHOJIOTHSUIBIK ~Tayjanrtapbl Oap ©Oacma
0AaCBIILIMBIHBIH, Tenepaano
OarapraMachIHbIH, MYJIbTUMEIHSIIBIK
MaTepHaIblH ~ OHIIPICTIK  TpoleciHe
KaTbICy, ©3€KTi mpobiemanapasl Oaranay,
KOFaM/IbIK-CasiCH, QJICYMETTIK-
9KOHOMUKAJIBIK MPOLECTEPli JaMBITYIaFbl
KaJBINTACKAH YPIIC HETi3iHAe >Karjaiira

Korammen

Koa moxyns: TOCO-6

Ha3zpanue mopyas:  Teoperuyeckue
OCHOBBI CBSI3€H C 00IIIECTBEHHOCTHIO
Haszpanue nucuuniaunbl: Opranuzauuu

paboThI OTJIETIOB CBs3eH c
00I1IIECTBEHHOCTHIO

IIpepexBu3NTHI: Bgenenue B cBA3M
c 00IIECTBEHHOCTHIO
I[ocTpeKBU3UTHI: -

Heas dopMupoBanue y CTYICHTOB
TEOPETHICCKUX " MIPAKTHICCKUX
HaBBIKOB B OOJIACTH B3aMMOICUCTBHS C
00IIIeCTBEHHOCTEIO c TTOMOIIIBIO

Pa3JIMYHbIX UHCTPYMCHTOB BJIMSAHUA KakK

CUCTEMBI yMCHI/Iﬁ u HaBBbIKOB,
HECO 6XO,E[I/IMLIX JUIA yipaBjeHUus
O6HleCTBeHHBIM MHCHHECM B

JIESITETIBHOCTH CTPYKTYP OTHOIIEHHH ¢
0O0IIECTBEHHOCTHIO.

Kparkoe onucanue CTyaeHT U3ydaer
BUIbl  paboThl,  MeTOABl  PaboThI,
cpencTaa KOMMYHHKAIINY,
OpPTraHW3AIlMOHHBIC HABBEIKH pPabOTHl C
HHPOpPMALUEH, PEKIaMOi, MO CBSI3SIM C
00IIeCTBEHHOCTEIO PETHOHANBHBIX
OTJIENIOB TIO CBSI35M C OOIIECTBEHHOCTHIO

C YYeTOM 3aKOHOB OOIIECTBEHHBIX
OTHOIICHHUH. CryneHt CMOXET
NPUMEHUTh OCHOBHBIE (YHKIUH U
NPUHIUNE  paboThl B  PETHOHAIBHBIX

ocbncax, MEXaHU3Mbl KOMMYHHUKallUU B
COOTBETCTBHUH C 00bEMOM PadoT.
Pe3ysbTaT 00yuyenus:

BrusiBisTe npodeccroHaNbHbBIE
KOMIIETEHTHOCTHBIE MEXaHHU3MBI
CO3/1aHHUs PEKJIaMbl C HCIIOJIb30BaHUEM
COBPEMEHHBIX  METOIOB  CBs3€  C
00IIIECTBEHHOCTBIO, CHocoOCTBOBATh
MOBBILIEHUIO PEHTHHra padoOTHl uepe3
YHOPaBJICHYECKUE MW OPraHu3aliOHHBIC
HaBBbIKH, n3y4datb MEXaHHN3MBbI
[IPEeIOTBPALIEHUs] KpU3KUCa OpraHu3aLuil
W YUIPSKACHWH, 3HATbE€  OCHOBBI
MeIuaau3anHta. YyacTBOBaThH B
MPOM3BOJICTBEHHOM ITPOIIECCE MEYaTHOTO
W31aHus, TeNepasinonporpamMmal,
MYJIbTUMEAUHHOTO MaTepuana c
COBPEMEHHBIMU TEXHOJIOTUYECKHMHU

Code of module: TFPR-6

Name of module: Theoretical
Foundations of Public Relation
Name of discipline Organization
of work of Public Relations
Departments
Prerequisites
public relations
Postrequisites: -
Purpose: formation of students'
theoretical and practical skills in
the field of interaction with the
public with the help of various
instruments of influence as a
system of skills and abilities
necessary for managing public
opinion in the activities of public
relations structures.

Brief description:  Taking into
account the laws of Public
Relations, students learn the types
of work of Information,
advertising, and public relations
departments of public relations,
methods of work, communication
tools, and organizational skills. Be
able to apply the main features and
principles of work in departments,
communication mechanisms that
correspond to the scope of work.
Learning outcome:

Identification of mechanisms of
professional competence in
advertising using modern methods
of Public Relations. Contribute to

Introduction to

improving the rating of work
through management and
organizational skills. Study of

mechanisms for preventing crises
in organizations and institutions.
Knowledge of the basics of media
design.  Participation in  the
production process of a printed
publication, a TV and radio
program, and multimedia material
with modern technological
requirements.  Assessment  of
current problems. Explanation of




TYCIHIK 0epy, KypHAJIMCTIK 3epTTeyli o3

TpeGOBaHI/IﬂMI/I, OLICHMBATh AaKTYaJbHbLIC

the situation on the basis of

OeriHmie  >Ky3ere  acelpy, KOFamMMeH | mpoOiieMbl, jJaBaTh MpencTaBieHue o6 | existing trends in the development
OalillIaHBICTHIH TEOPHSICHI MeH | ycnmoBusAx Ha ocHoBe crioxkumBmmxcs | of socio-political, socio-economic
TPaKTHKACHIH OiiTy. TCHACHIMM B Pa3BUTHH OOMIECTBEHHO- | ProCESSes. independent
KansinracaTbiH Ky3bIpeTTep: HOJIUTUYECKUX, cormanbHo- | implementation  of  journalistic
MoieHreTapaBIK KEHICTIKTE | SKOHOMHYECKHUX nporieccos, | research. Knowledge of the theory
KOMMYHHUKAIHUS JaFIbLIAPIH MEHTEPTCH CaMOCTOSITEIILHO ocymrectBisiTh | and practice of Public Relations.
KOFAaMMEH  OaillaHbIC  CAJlaCBHIHJAFbl | KYPHAJIHUCTCKOE PAacCleOBAHKE, 3HATH
OpolecTepi  CUTYauWsUIbIK — TajjgayFa | TEOpUIO W TNpPakTUKy cBs3edl ¢ | Formed competencies:
KaOineTTi. 00IIIECTBEHHOCTBIO. Has communication skills in
®opMHpyeMble KOMIETEHIUH cross-cultural space
Brnageer HpiBakamu komMmyHuKanuu B | capable of situational analysis of
KPOCC-KyJIbTYPHOM ITPOCTPAHCTBE processes in the field of public
crmoco0eH K CHUTyal[MOHHOMY aHaium3y | relations.
mpomeccoB B chepe  cBsu3el ¢
00LIECTBEHHOCTBIO.
Mopayas koapi: KBTH-6 Koa moxyns: TOCO-6 Code of module: TFPR-6
Monysib araybl: Korammen | HazBanue wmonyas:  Teoperuueckue | Name of module: Theoretical

0aliJIaHBICTHIH TCOPUSIIBIK HETi3aepi
Ilon aTtaysl: PR-MOTiHHIH TEOpHSICH MEH

anicremeci

IIpepexBu3nTTEp: Korammen
GaiimaHbICKa Kipicrie
IMocTpexBu3nTTEP:

Makcatsl PR MoTiHiHIH epekuieniri

TYpaJIbl TYTac TYCIHIK KQJIBIITACTBIPY

Kpickama cunarramachl: [IoH Heri3iHeH
xapHaMa MeH PR camackiHmarsl MOTiHIIK
KYKaTTapAbIH TYypiepi MeH MilIiHIepiH,
MOTIHJEr1 KapHAMalbIK IailbIM MEH OHBI

KaObLI1ayIbIH IICUXOJIOTUSIIBIK
MaceJeNepiH TepeH KapacThIPbIl, MOTIHHIH
KYPBUIBIMIIBIK ~ HETI3NEpiH, aTKapaThiH
(YHKIMACHIH, Ka3y Tajanrapbl MeEH

epexenepin yiperei.

OKy HOTHM:KeCi:

KoramMeH OaitftaHBIC HETi3IEPiH MEHrepe
OTBHIPHIT, KapHaMa jacay MEH KOFaMmFa
BIKITAJl €Ty  TOCUINEepiH  MeHrepy,
KOMMYHHKAIHSA MEH OailaHBICKa TYCYIiH
TEOPISUTBIK HETI3JIepiH, 9MiCTepiH, Macc-
Menna MeH OciHeNepmiH Au3alHmIK
epeKIIeNiKTepiH  3aMaHayd  TypFblaa
MeHrepin, MiHgerTepai opbeiHmayra BAK
apKpUIBI  TIBIFYIBIH  9IiC-TOCUIAEPiHIH
KYHEeciH MeHrepy, MeauacayaT HeTi3iH
O0imy, PR okanpnmapelH Tanmai - aiy.
ATKapbUIFaH JKYMBICTapAbIH €CENTepiH
JKapUsUTayIbIH OKOJIIApBIH aybi3lIa auTy
MeH jka30amia >Xa3yAblH MOJCHHETI MeH
onmictepin Oiny, Oacmacesne Kapusuiay
YIIiH ickepyik Hemece Oacka yibIMaap
TypaJlbl  JKapHaMallblK  MaTepralIapIbl
TaHJaN pajuo, TeleAuaap >koHe Oacka Jia
OyKapaJiblK aknapar Kypajifapbl apKbUIbl
Taparyasl Oimy. XKapHama meH PR motiHiH
KYpacThIpy/ibl MEHIe€PY, JKapHaMa kacay/ia
Meana JKocrapiay 3aHIBUIBIFBIH, MOICHU
KapbhIM-KAaThIHAC OPHATYABIH HETi3Iepi MeH
omictepin  Oimy, KoramMMeH OaliaHbIC
cajachlHAAa KoCiOM JKOHE MEKe KbI3MET
TOXKIpUOECIH  KepceTy,  HPaKTHKAaJBIK
MIHACTTEPl JKEACI NICHIYTre BIKIAI STCTiH

OCHOBBI CBsI3€H ¢ 00IIECTBEHHOCTHIO
Haszpanme pmucumniamubl: Teopus u
metoabsl PR-tekcra

IIpepexBu3NTHI: Bgenenue B cBA3M
c 00ILIECTBEHHOCTHIO
IMocTpeKkBU3UTHI: -

Heasn chopMHUpOBAThH LIEJIOCTHOE

npencrasicHue o crenuduke PR Tekcra
Kparkoe onucanue

Kypc B OCHOBHOM MOCBANICH THIAM H
dbopMaM  TEKCTOBBIX JOKYMEHTOB B
cpepe pexitambl U PR, yrmyOneHHOMY
W3YUCHUIO BOCIPHATHS PEKIaMBl B
TEKCTe U TICUXOJOTMYeCKUX npoliem ee
BOCIHIPUSTHSL,  CTPYKTYPHOH  OCHOBBI
TeKkcTa, ero (GyHKIUH, TPeOOBaHUN K
HAIMCAHUIO U MPaBUIIa.

Pe3ysbTaT 00yuenus:

Buagets OCHOBaMHU cBA3eil c
0O0IIIeCTBEHHOCTEIO, criocobamu
pEeKJIaMBI U BO3ACHUCTBUS HAa OOIIECTBO, U
TEOPETHICCKIMH OCHOBAMH, METOIaMU
KOMMYHUKAIIHH, COBpPEMCHHBIMA
cnenuuKkaMu  Iu3aifHA ~Macc-Meama,
CHCTEMOI METOJIOB M INPUEMOB BBIXOJA
gyepe3 CMU Ha BeIMONHEHWE 3ajad,
3HaTh ~ OCHOBBl  MEIMArpaMOTHOCTH,
yMeHue aHaiu3upoBaTb PR kaHpBIL
3HaTh KyJNbTYPbl H METOJIOB YCTHOTO H
MUCBMEHHOTO  H3JIOXKEHHS  CIOCcOO0B
MyONUKAaUK OTYETOB O TPOJICIAHHOMN

pabore, yMETb BEIOMPATH u
pacmpoCTpaHsTh o panwo,
TENIEBUJCHUIO M JPYTUM CpPEACTBaM
MaccoBoii  HH(GOpPMAIMUA  PEKJIAMHBIC
MaTepuaibl O JENOBBIX WM JAPYTHX
OpraHu3anusax JJIs1 HyGHI/IKaHI/II/I B
npecce. CoCTaBIATH TEKCT pPEKIaMBl U
PR, 3HATh 3aKOHOMEPHOCTH
MEIMAIUIAHUPOBAHUSA TIPH  CO3ITaHUHU
PEKIIaMBlI, OCHOB u METOZIOB
YCTaHOBIICHHS KYJIBTYPHOTO OOIICHHSA,
JIEMOHCTPHPOBATH OIIBIT
npoQeCCUOHATBHOM u JIUYHOMN

NEATEIbHOCTH B 00JIaCTH  CBsI3€d  C

Foundations of Public Relation
Name of discipline  Theory and
methods of PR-text
Prerequisites
public relations
Postrequisites: -
Purpose: to form a holistic view
of the specifics of the PR text

Brief description:

The course is mainly devoted to the
types and forms of text documents
in the field of advertising and PR,
in-depth study of the perception of
advertising in the text and
psychological problems of its
perception, the structural basis of
the text, its function, writing
requirements and rules.

Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of
methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres. Knowledge of the culture
and methods of oral expression and
written writing of ways to publish
reports on the work done. Be able
to select advertising materials
about business or other
organizations for publication in the
press and distribute them through
radio, television and other mass
media. Mastering the design of
advertising and PR texts.
Knowledge of the legality of media
planning in advertising, the basics
and methods of establishing

Introduction to




JKydenm oiay JaFApUlapblH - MEHIepy,
KOCciOM  KBI3METTE TEOPHSIBIK  OimiMiH
KOJIIaHy, MeT TUTIHAE aKmapar JaibIHIam
yipery.

KansinracaTbin Ky3sIpeTTep:

Ceitney HeTi3/IepiH oieni, OHBIH
TYpJEpiH, CceWey O3THKETI MEH IUajior
epexenepiH, KOMIO3WIUSA MEH CTHIb
3aHJApBIH, CEHAIPY OMiCTepiH Oinemi,
KOFaMMeH OaiiaHbIC caJlachIH/1a
KOJIZIAHBLTATHIH MOTIHIEP MEH
Ky>KaTTap bl xKacay OOMBIHIIIA
KOJITaHOANbl  JaFabuiapbl  Oap, omeou
penaKknusiay, KOMHUPAWTHHT aFAbLIapbiH
MEHIepreH

Kocibm wmocenenepai TanKeUiayFa, o3
KO3KapachlH KOpFayFa, KYOBUIBICTapIbIH,
OKWFQJIapJblH,  MPOLECTePIiH  MOHIH
TYCIHIIpyTe, AoNenai jkayamrap Oepyre
KaOinerTi.

0O0IIIECTBEHHOCTBIO, BIIAJETh HaBBIKAMU
CHCTEMHOT0 MBIIUICHUS,
CIIOCOOCTBYIOLIETO OIIEPaTUBHOMY
PeILICHHUIO MPaKTUYECKUX 3ajad,
INPUMEHATh TEOPETUYECKUE 3HAHUS B
npo¢ecCHOHATBLHON JesATeIbHOCTH,
MOJATOTOBKAa W OOy4YeHHWe WHPOpPMAINH
Ha WHOCTPAHHOM SI3bIKE.

®opmupyembie KOMMIETeHIIMH
Brianeer ocHoBaMu peuw, 3HAaTh €€ BUJIBL,
NpaBWjia PEUeBOr0 ATUKETa W BEICHHMS
JIajora, 3aKOHbl KOMIIO3UIIMU U CTHJIS,
npueMbl  yOeXXIeHUs, nMeer
NPUKIAaIHbIE HABBIKM 110 CO3JaHHIO
TEKCTOB U JOKYMEHTOB, UCIIOJIB3yEMBbIX B
chepe cBs3ell ¢ OOMIECTBEHHOCTHIO

BaZiceT  HABBIKAMH  JIMTEPATYPHOTO
peIaKTUPOBAHUS, KOIUPaNTHHTa
Criocoben 00CyXIaTh
npo¢eCCUOHANbHBIC POOJIEMEI,
OTCTaWBaTh  CBOIO  TOYKY  3PEHWUs,
O0OBSICHATH CYLIHOCTh SIBJICHUH,
COOBITHIA, MIPOILIECCOB, JlaBaTh

APTYMCHTHUPOBAHHBIC OTBECTHI.

cultural relations. Providing
professional and personal
experience in the field of Public
Relations. Acquisition of
systematic thinking skills that
contribute to the rapid solution of
practical tasks. application of
theoretical knowledge in
professional activities. Prepare and
teach information in a foreign
language.

Formed competencies:

He knows the basics of speech,
knows its types, rules of speech
etiquette and dialogue, the laws of
composition and style, persuasion
techniques, has applied skills in
creating texts and documents used
in the field of public relations, has
the skills of literary editing,
copywriting
He is able to discuss professional
problems, defend his point of view,
explain the essence of phenomena,
events, processes, give reasoned
answers.

Monayas koapi: KbC-4
Moayab araybl:
OeJICEHIUTIK CHIHBIOBI
IIon aTaysr: Wureprerreri PR sxanpiapsi
IIpepexBu3uTTEp: MenuacayaTTbUIbIK
IMocTpexkBU3UTTEP:

Maxkcatsbl CTYACHTTEPIIH
MHTETpAlMsIAaHFaH KOMMYHHKaLUsIIap bl
Oackapy JKy#eciHaeri apHaMajbIK JKOHE
PR-morinHig Kazipri 3aMaHFbI
TEOPHUSICHIHBIH HETi3ri epexenepin Oinyi,
COH/ali-ak KoraMMeH OaifaHelc  KoHE
JKapHama  calachlHOa  KOJIJaHBLIATBIH
MOTIH/Ep MEH KYXKaTTapJIbl KypyIblH
Heri3ri JlaF AbLUIapbIH, KOTIMPANUTHHT
JIaFIBIIIAPBIH KAJIBIITACTHIPY.

Kbickama cunarramachl: ITon
OimiMrepre WHTEpPHETTE >KapHaMa Xacay
ToCiIZepi MEH ofiCTepiH, KYMBIC Jacay

KommyHUKaTHBTI-

TETIKTEepiH, OHJAWH JKYMBIC icTeyre,
WHTEPHET  OachbUIBIMIOAPBIHBIH ~ MOTIHIH
KYPacCThIPYFa, «KOMHMPANTHHI» jKacaymablH
ToCLIIepiH, MHTEPHETTE JKaHa
TEXHOJIOTHSIIAPBl  TalanaHa OTHIPHII,
TYpJi CaWTTapMEH JKYMBIC IKacay[bl,

caifTTapra »apHama Xacay TOCUIIEpiH,
OKBIDMaH TapTy OMICTEpiH, KOHTEHT
JKacayabl yipeTei.

OKy HOTH:KecCi:

KorammeHn OaiimaHbIC HETI3EpiH MEHTepe
OTBIPBIN, KapHaMa ’kacay MEH KOoramra
BIKIIAJT eTy  TOCUIIepiH MEHTepY,
KOMMYHHKAIMS MEH OaiaHbICKa TYCYIiH
TEOPUSIBIK HETI3JIepiH, omicTepiH, Macc-
Meaua MeH OciHeNepaiH  JAu3alHmiK
CPeKILCNIKTEpiH  3aMaHayW  TYPFbIIA
MEHrepimn, MiHaerTepai opbeiHmayra BAK

Koa moxynsi: KAK-4

Ha3zpanue monyasi: KoMMyHUKaTHUBHO-
aKTUBHBIH KJ1acc

Ha3zpanue mucuuniauabl: PR >xaHpbl B

UHTEPHETE
IIpepexBu3uTbl:  MeauarpaMOTHOCTh
IHocTpexkBU3UTHI: -

Ileab CcBOEHUE CTYJIEHTaMH OCHOBHBIX
MOJIOKEHUH  COBPEMEHHOW  TEOpuH
pexinamHoro u PR-texkcra B cucreme
yIpaBJeHUs UHTETPUPOBAHHBIMU
KOMMYHHUKaLUSIMHU, a TaKxKe
dopmMupoBanre  0a30BBIX  HAaBBIKOB
CO3JaHMsl TEKCTOB M  JIOKYMEHTOB,

HCHOJIb3YEMbIX B 0o0llacTH CBsI3eH ¢

00IIIECTBEHHOCTHIO u PEKJIaMBl,
HaBbIKaMU KOIMPANUTUHIA.

Kparkoe omucanme Kypc oOydaer
CTYZEHTOB CO3JIaHHIO, KOHTEHTA
METOaM UM IpUeMaM peKJIaMbl B
Wnteprere,  mexaHM3MaM  PabOTHI,

pa60Te B CC€TH, COCTaBJICHHIO TCKCTa

MHTEPHET-IYOIUKAINA, KOIHPOBAHUIO,
paboTe ¢ pasIUYHBIMH caiiTaMu C
HCIIOJIb30BAHMEM HOBBLIX TEXHOJOTHHA B
WutepHere, wMeromaM pekiaMbl Ha
cairax, METOJIaM TIPHUBIICYCHHUS
YypTaTeNeH.

Pe3ysbTaT 00yuyenus:

Brmanets OCHOBaMH cBsI3eH c
00IIIECTBEHHOCTHIO, crocobamu

peKIaMBbl U BO3JIEHCTBHUS HA OOIIECTBO, U
TEOPETHIECKUMH OCHOBaMHU, METOJaMHU
KOMMYHHKAITHH, COBPEMECHHBIMHU
cnenuduKkaMu  Iu3aiiHa ~ Macc-Meama,
CUCTEMOW METOJOB M IPHUEMOB BBIXOJA
yepe3 CMU wnHa BeImonHeHHWe 3ajad,

Code of module: CAC-4

Name of module:
Communicatively active class
Name of discipline PR genres on
the Internet

Prerequisites Media Literacy
Postrequisites: -

Purpose: students' mastering of the
main provisions of the modern
theory of advertising and PR text in
the integrated communications
management system, as well as the
formation of basic skills in creating
texts and documents used in the
field of public relations and
advertising, copywriting skills.
Brief description:  The course
teaches students how to create
content, methods and techniques of
advertising on the Internet,
mechanisms of work, working on
the web, composing the text of
Internet  publications, copying,
working with various sites using
new technologies on the Internet,
methods of  advertising on
websites, methods of attracting
readers.

Learning outcome:

The course teaches students
how to create content, methods and
techniques of advertising on the
Internet, mechanisms of work,
working on the web, composing the
text of Internet publications,
copying, working with various sites
using new technologies on the




apKbUIBI  WIBIFYIBIH  QMIC-TOCUIICPIHIH
JKYWeCciH MeHrepy, MeauacayaT HeTi3iH
O0imy, PR kaHpmapelH Tammai  aiy.
Kaprama men PR moTiHiH KypacTeIpyms!
MEHrepy, JKapHaMa oKkacayga —Meama
JKocIapiiay 3aHIbUIBIFEIH, MOJCHH KapbIM-
KaThIHAC ~ OPHATYIOBIH  HETizmepi MeH
omicTepiH OiuTy, KOFaMMCH OaiiylaHbIC
cajlachlHAAa KOCiOM JKOHE MEKe KbI3MEeT
TOXKIpUOECIH  KepceTy,  HpPaKTHKAaJbIK

3HaTb  OCHOBBI  MEIUArpaMOTHOCTH,
yMeHue aHaiausupoBaTth PR kxaHpbI
CocrtaBnaTh TeKcT pekiambl U PR, 3HaTh
3aKOHOMEPHOCTH  MEIUAIIaHUPOBAHUS
IIpU  CO3JaHUM pEKJIambl, OCHOB U
METOJIOB YCTAHOBJIEHHUS KYJIbTYpPHOTO
OOIIeHus,  IEMOHCTPHUPOBATh  OMBIT
npo¢heCCUOHATBHOM U JMYHOU
NEeATEILHOCTH B 00JACTH CBsI3EH C
0OIIECTBEHHOCTBIO, BJA/ETh HABBIKAMHU

Internet, methods of advertising on
websites, methods of attracting
readers. Mastering the design of
advertising and PR texts.
Knowledge of the legality of media
planning in advertising, the basics

and methods of establishing
cultural relations. Providing
professional and personal

experience in the field of Public

MIHACTTEPl JKEACI HICNIYTe BIKMAT €TETiH | CUCTEMHOTO Meienus, | Relations. Acquisition of
KyHenl oiinay JaFaplIapblH  MEHIepY, | CHOCOOCTBYIOIIETO omeparuBHoMy | Systematic thinking skills that
KoCiOM KBI3METTE TEOPWSUIBIK OUTIMIH | pelIeHHIo MPaKTHYECKUX 3amay, | contribute to the rapid solution of
KOJIIaHy, IeT TUTHAE akmapar AaiiblHan | MPHMEHATh TeopeTHUecKhe 3HaHus B | practical tasks. application of
yipery. poheCcCHOHATBHON nesitenbHOCTH, | theoretical knowledge in
KaabinracatrslH Ky3bIperTep: noaroroBka u obOydenue uHpopmanuu | professional activities. Prepare and
O3iHiH OoNalIaK MaMaH IbIFBIHBIH EPEKIIe | HA HHOCTPAHHOM SI3BIKE. teach information in a foreign
MaHBI3JBUIBIFBIH TYCiHE1, KOCiOM JKYMEIC, ®DopMupyeMble KOMIETEHIHI language.
KeTmie  JKYMBIC  iCTey,  HMHTEpHeT- | - O0CO3HalT chenuanbHyl 3Ha4uMocTh | Formed competencies:
KAPUSITAHBIMIAPABIH MOTIHIH KypacThipy, | cBoelt Oyaymiedr mpodeccun, obmamaer | he is aware of the special
Kelripy, Nurepuerreri KaHa | TOCTATOYHBIM ypoBrem | significance  of  his  future
TEXHOJOTHSsLIAPIB  KOJJaHa  OTHIPHIN, | mpodeccHoHansHOM paboThi, pabore B | profession, has a sufficient level of
OpTYpJi  caWTTapMeH JKYMBIC  iCTey, | CE€TH, COCTaBJeHHIO Tekcrta wuHTepHeT- | professional work, working on the
caiTTapaarsl »KapHaMa omicrepi, | mybnukamuii, komupoBaHuio, pabore c¢ | web, compiling the text of Internet
OKBIPMaHIAP/IbI TapTy ozicTepi | pasmUYHBIMU calitamu ¢ | publications, copying, working
JKCTKIITIKTI. HCIIOJIb30BAaHHEM HOBBIX TeXHoJoruii B | With various sites using new
Uurepuere, ™ertomam peknambl  Ha | technologies on the Internet,
caiirax, MeToHaM npusneueHus | methods  of  advertising  on
YUTaTeICH. websites, methods of attracting
readers.
Mopayas koabr: KBTH-7 Koa mogyns: TOCO-7 Code of module: TFPR-7
MoayJnb aTaybl: Korammen | HazBanue moayssi: Teopernueckue | Name of module: Theoretical

0aiiIaHBICTBIH TEOPHSUIBIK HETi3aepi
IIon araybl: KorammeHn OaiiaHBICTHIH
Kazipri TeXHOJIOTHsIaphl

IpepexkBU3UTTEP: Korammen
GaiimaHbpICKa Kipicrie
IMocTpexBu3nTTEP:

MakcaTtbl  CTYICHTTEpPIIH OJEYMETTIiK-

SKOHOMHKAIIBIK ~Callafia, KOMMEPIIUIIBIK
CEKTOpZIa, MEMIICKETTIK KYPBUIBIMIAp/a,
KOFaM OMIpiHIH KOFaMBIK-CasiCH, MOJICHU
cananapbiHaa PR OesTiMIIIeIePiHiH
KYMBICBIH ~YHBIMIACTBIPY MPHHIUITEP]
MEH JKYMBICHIHBIH epeKIIeNiri TypaJsl
TYCIHIKTEPiH KaJIBIITACTHIPY
KpicKalia cumaTrraMachbl:
OaphIChIHA Oimimrep
0aliJIaHBICTBIH
TEXHOJIOTHIIAPBIMEH ~ XYMBIC  JKacay
Tocinnepin MeHrepeni. KpaycopcuHrrig
KOFaMMEH OaiiiaHbIC xKacay
omicTeMeNepiH, KOFaMHBIH CYPaHBICHIH
KaHaFaTTaHIBIPYFa OarpITTaarad
SpeKeTTepi, KaHa omic-Tacinaepai
OpbIH/IayFa KaliIeTTi.

OKy HOTHaKecCi:

Korammen OaiimaHbpIC HETi3IEepiH MEHrepe
OTBIPHITI, KapHama acay MeH KOFaMfa
BIKIIAJT eTy  TOCUIIepiH MEHTepY,
KOMMYHHKAIIMS MCH OalIaHBICKAa TYCYIiH
TEOPHSUIBIK HETI3JIEPiH, OICTEepiH, Macc-
MeaMa MeEH OciHeNepaiH  Jau3aiHmiK

ITonai oky
KOFAaMMEH
3aMaHayu

OCHOBEI CBSI3€H C 00IIECTBEHHOCTRIO
HasBanue IUCHHUIIHHBI
CoBpeMEeHHbIE TEXHOJIOTMH CBSI3€i C
00IIECTBEHHOCTHIO

IlpepexBu3uTbl: BBeneHue B CBA3U C
00IIIECTBEHHOCTHIO

[ocTpexkBU3MTHI: -

Hear ¢opMupoBaHue y CTyICHTOB
MPE/ICTABICHUS 0 TIPUHINTIAX
opraHmzanuu paboThl M crHenuduke
paboThI MOJIpa3IeIICHHA PR B
COIMAITLHO-9KOHOMHYECKOH coepe,

KOMMEPYECKOM CEKTOpE, TOCCTPYKTYpax,
00IIECTBEHHO-TTOTUTHYECKOM,
KyJIBTYpHOH chepax KU3HU o0IIecTBa
Kparkoe onucanue B npomuecce
W3YUYCHUSI AUCIUILTHHBI CTYJCHT YYHUTCS
paborath [¢ COBPEMCHHBIMH
TEXHOJIOTHUSIMU cBsI3el c
0OIIIECTBEHHOCTBIO. YMEET BBIITOIHATE

KpayACOPCHUHIOBBIC TPHUEMBI CBsI3EH C
OOIIECTBEHHOCTBIO, JIEHCTBYS,
HamNpaBJICHHBIE HA  yIOBJICTBOPEHHE
noTpeOHOCTEH o0mecTBa, HOBBIC
METO/IBL..

Pe3yabTaTt 00yyeHnus:

Bnaners OCHOBaMH CBsI3eH c
00IIIECTBEHHOCTHIO, crocobaMu

PCKIIaMbI 1 BOSHGﬁCTBI/Iﬂ Ha 06HICCTBO, u
TCOPETUYCCKMMU OCHOBaMHU, METOAaMU
KOMMYHUKAIWUH, COBPCMCHHBIMU

Foundations of Public Relations
Name of discipline Modern
technologies of Public
Prerequisites  Introduction to
public relations,

Postrequisites: -

Purpose: formation of students'
understanding of the principles of
the organization of work and the
specifics of the work of PR units in
the socio-economic sphere,
commercial sector, government
agencies, socio-political, cultural
spheres of society

Brief description: In the process
of studying the discipline, the
student learns to work with modern
public relations technologies. He is
able to perform crowdsourcing
techniques of public relations,
actions aimed at meeting the needs
of society, new methods.

Learning outcome:

Mastering methods of advertising
and influencing society, mastering
the basics of Public Relations.
Master the theoretical foundations,
methods of communication and
communication, design features of
mass media and images in a
modern way, master the system of




CPeKILCNIKTEpiH  3aMaHayW  TYPFbIIa
MEHrepin, MiHaeTTepli opbiHmayra bAK
apKBUIBl  IIBIFYOBIH  9IC-TOCLIAEpiHiH
JKYHeciH MeHrepy, MexuacayaT Heri3iH
oimy, PR sxaHpnapen Tanmaii amy. Kasipri
3aMaHfbl TEXHOJIOTHSJIBIK Talantapsl 6ap

Oacma 0aChIIBIMBIHBIH, Tenepamno
OarapiamMachlIHbIH, MYJIbTUMEIMSIIBIK
MaTepuaIblH  OHJIPICTIK  TpoleciHe

KaTbICy, ©3eKTi mpoliemanapasl Oaranay,
KOFaM/JIbIK-CasiCH, QJICYMETTIK-
9KOHOMUKAJIBIK MPOLECTEP/li JaMBITYaFbl
KaJBINTACKAH YPIIC HETI3iHAE JKarmaiira
TYCiHIK Oepy, XYpHAJHCTIK 3epTTeydi o3

OeriHmIe JKy3ere acelpy, KOFaMMeH
OaitnaHbICTBIH TEOPUSCHI MEH
mpaKkTUKackH Olry. KorammeH OaiinmaHpIc
JAaMYBIHBIH HETI3T1 Ke3eHICPiHIH
epeKIIeIiKTepi TypaJbl Oimimmi
MHTETpalysiyiay JKOHE KOFaMJIBIK-CasiCh
eMipMeH  OalNaHBICTBIPDY,  KOFaMMEH
OalnaHBICTBIH ~ HETI3ri CyOBEeKT IKoHe
OOBEKTUIepiH, TypJiepiH, (QYHKIMSIAPEI

MEH TETIKTepiH axbIparta Oily, Ka3zak
TUTIHIET1, OPBIC, aFBUTIIBIH JXKoHE Oacka na
TiImepaeri Kasipri KoramMMeH OaiimaHbIC
KBI3METiHIH MOCeIeNepiH TYCIHAIPY.
KaabinracatrsiH Ky3bIperTep:
Kazakcran  PecnyOimkachiHma — KoHE
mieTene  OOJBIN  JKATKAH OKUFAapbl
Tangayra KaoineTTi;

- Ka3aKCTaHIBIK JkoHe meTeiamik BAK
PEUTHHITEpiH aHBIKTAY;

- PR-akuusnap etkisy;

- PR-xo00anapaa "KoraMabIK MaHBI3bI 0ap
aKmapar IMeH ">KaHaJbIKTap" Kypy.

cnenudukamMy AM3aiiHa  Macc-Menua,
CHCTEMOW METONOB WM NPHEMOB BBIXOJA
gyepes CMU Ha BHINONHEHHWE 3amad,
3HaTh ~ OCHOBBl  MEAMAarpaMOTHOCTH,
yMEHUE aHaIu3upoBaTh PR kaHpBIL.
Y4acTBOBaTh B NPOU3BOJCTBEHHOM
npouecce MIEYaTHOTO W3IaHUS,
TeNepasinonporpaMmel,

MYJIbTUMEAUHHOTO Marepuaia c
COBPEMEHHBIMU TEXHOJIOTUYECKIMHU
TpeOOBaHUSIMH, OLICHUBATH aKTyaJbHbIC
npoOsieMbl, JaBaTh MpeACTaBiIeHHE 00
YCIOBUSIX HA OCHOBE CJIOXKHMBIIMXCS
TCHACHIMH B Pa3BUTHUH OOIIECTBEHHO-

HOJIUTUYECKUX, COLIMAIBHO-
I9KOHOMUYECKHX MPOLIECCOB,
CaMOCTOSTEIIBHO OCYLIECTBIIATD
JKYPHAIUCTCKOE pacciefoBaHue, 3HAThH
TCOPHIO W  NPAKTUKy  CBs3eH ¢
0O0IIECTBEHHOCTHIO. CuHTe3upOoBaTh

MOJIyYE€HHBbIE 3HAaHUS 00 OCOOEHHOCTAX
OCHOBHBIX 3JOTaIlOB pa3BI/ITI/I$I CBH3eﬁ C
OOILIECTBEHHOCTRI0O M OOIIECTBEHHO-
HOJ'II/ITI/ILIGCKOI‘/II KU3HBIO, pa3m/1anL
OCHOBHbIE CYyOBEKTHl M OOBEKTHI, BUJIBI,

(yHKIIMM ¥ MEXaHHW3MBl CBs3eH ¢
00IIIECTBEHHOCTBIO, Pa3bACHATH
BONIPOCHI  COBPEMEHHOH  CIyXOBl IO

CBA3IM €  OOIIECTBEHHOCTHIO  Ha
Ka3aXCKOM, PYCCKOM, aHIJMICKOM |
JIPYTUX SI3BIKAX.

@opMupyeMble KOMNIETeHIUH

CriocobeH  aHaTM3UpPOBAaTh COOBITHA,
MIPOUCXOAIINE B PecnyGiinke
Kazaxcran u 3a pybexom;

- OIpEAEeNATh PEUTHHIU Ka3aXxCTaHCKUX
u 3apy0exnabx CMU;

- npoBouTh PR-akuuy;

- co3/aBaTh «OOIIECTBEHHO-3HAUNMYIO
nH(OpMALNIO U «HOBOCTHBIE ITOBOJBI» B
PR-mpoekrax.

methods and methods of media
access to the tasks of the media.
Knowledge of the basics of media
literacy. Ability to analyze PR
genres.  Participation in the
production process of a printed
publication, a TV and radio
program, and multimedia material
with modern technological
requirements.  Assessment  of
current problems. Explanation of
the situation on the basis of
existing trends in the development
of socio-political, socio-economic
processes. independent
implementation  of  journalistic
research. Knowledge of the theory
and practice of Public Relations.
Integration of knowledge about the
features of the main stages of the
development of public relations
and its connection with socio-
political life. Ability to distinguish
between the main subjects and
objects, types, functions and
mechanisms of Public Relations.
Explain the problems of modern
public relations activities in
Kazakh, Russian, English and other
languages.

Formed competencies:
Able to analyze events taking

place in the Republic of
Kazakhstan and abroad;
- determine the ratings of

Kazakhstani and foreign media;

- conduct PR campaigns;

- create "socially significant
information and "news stories™ in
PR projects.

Moayas koasl: KIITH-5

Moayab arayel: Kocibun  mebepaik
HeTi37ep

JIE) araybl: DKOJIOTHUSITBIK,
KYpPHATACTUKA

IIpepexBusuTTEp: Korammen
OaiiaHbICKa Kipicrme
IMocTpexkBu3uTTEp:

Makcarbl Oonamak PR MamaHmapbIHBIH
SKOJIOTHSUIBIK ©3CKTI MOcenenepIi
Meauana JKapusUiay IbIH HETI3r1
ePEeKIIENIKTEPiH, JKOJOTUS CallaChIHIAFbI
JCPEKTePiH  IIBIHAHBUIBIFBIH  TEKCEPY

TOCUIAEpiH, SKONOTHUSIIBIK CTOPHTEIUTHHT
KYPYIBIH O/IiCTePiH KaIbITACTHIPY.

Kpickama cunarraMachbl: DKOJOTHAJIBIK
JKypHAJIMCTUKAa — TEK Oip CalaHblH FaHa
emec, OipHeme canmaHblH ~ OipiryiHeH
TYBIHAAFaH KypPHAINCTUKAHBIH TYDI.

ATtan aWTKaHIa, OJI >KypHINCTHKAa MEH
9KOJIOTUSIHBI Oip apHara TOFBICTHIPATBHIH

Kon moayasi: OIIM-5

Haspanue MOAYJIA OCHOBHI
po¢ecCHOHATBHOTO MacTepCcTBa
Ha3Banue JUCHMIIHHBI:
OKoornyeckas )KypHaIUCTHKA
IIpepexBu3uTbl: BBeneHue B CBA3U C
00IIIECTBEHHOCTHIO

IHocTpexkBU3UTHI: -

Hear  ¢dopmupoBanue y Oyaymux PR
CIELHUAINCTOB OCHOBHBIX OCOOCHHOCTEN
OCBEIIEHUS] aKTyaJIbHBIX 3KOJIOIMYECKHX
npoGyieM B Meana, CHoCO0OB IPOBEPKH
JOCTOBEPHOCTHU JaHHBIX B obmacTu
9KOJIOTHUH, METOOB MIOCTPOCHHS
HKOJIOTHYECKOT'O CTOPHUTEIIIMHTA.
Kparkoe onucanme dopmupoBanue y
Oynymux PR crnemuamucToB OCHOBHBIX
0COOEHHOCTEH OCBEUICHUS aKTYyaJbHBIX
9KOJIOTMYECKHX TmpobieM B  Meaua,
CIOCOOOB  TPOBEPKH  JIOCTOBEPHOCTH
JIAaHHBIX B 00JIACTH JKOJIOTHH, METOJIOB

Code of module: FPS-5

Name of module:Fundamentals of
Professional Skill

Name of discipline Environmental
journalism
Prerequisites:
public relations
Postrequisites: -
Purpose: The goal is to form the
main features of the coverage of
current environmental problems in
the media, ways to verify the
reliability of data in the field of
ecology, methods of building
environmental storytelling among
future PR specialists.

Brief description:

Based on the results of
environmental  research, future
journalists and PR specialists will
be able to understand the opinions

Introduction  to




HBICAaH PETiH/E CHIaTTala/Ibl.

Kasip KypHAITHUCTHKA CaJIAaCBIHBIH
SKOJIOTHSUIIBIK OaFBITHI JKOHIHIC JKa3bUIFaH
FBUIBIMH €HOGKTepIiH a3JIbIFBIH ecKepe
OTBHIPHINT, OHBIH KAHIMAIBIKTHl JICHreHae
Oip i3mUTiKKe KOWBUIBIN, 3EpTTEITCHIH
aliKpIHAAy MaHBI3IBI OOJIBIT OTHIP.
Kypnanucr HIBIFapMallbUIbIFIHBIH
carnaJibl opi OKbIpMaHFa KOJDKETIMAI O0ITybI
XaJBIKTBl ~ KOpLIaFraH OpTaHbl KOpFay
MaceeNnepinie FaHa eMec, COHBIMEH KaTap
KOFaMJIaFbl KOJOTHSUIBIK MOACHHUETTIH e
KaJBINTACYBIHA BIKIIAJ €TEPi CO3CI3.

OKy HoTHIKeC:
AKIapaTTHIK-KOMMYHHUKAIHSIIBIK
TEXHOJIOTHANIAPIABIH ~ OPTYPIi  TYpJepiH
naianany, HHTEpPHET-pecypcTap,
aKmapaTThl i37ey, caKTay, eHaey, KOopray
JKOHE Tapary JKOHIHAETi OYITTHI KoHE
MOOWJIBJII CepBUCTEP/E KYMBIC XKacaii ainy,
xemineri PR sxome SMM  TerikTepin
MEHIepy, TYJIFaapaiblK, MOJCHUETAPAIBIK
JKOHE  OHJIPICTIK  (KOCINTIK)  KapbIM-
KaThIHAC MIHJCTTEPIH IIIENIy YIIH Ka3ak,
OpBIC JKOHE IICT TUTACpiHAS ayhI3IIa JKOHE
’ka3bama HpIcaHAa OalaHBIC OpHATY.
ATKapbUIFaH JKYMBICTapIBIH €CENTepiH
JKapUsUTayIbIH SKOJAAPBIH aybI3lia aiTy
MeH a30alma >Ka3yAblH MOACHUETI MeH
omictepiH Oimy, Oacmacesne Kapusuiay
yUIiH ickepyik Hemece Oacka yiibIMaap
Typajbl JKapHaMallblK MaTepuaiap.bl
TaHJaN pajuo, Teleauaap koHe Oacka Jia
OykapaibplK aKmapatr Kypaiaapbl apKbUIbI
TapaTty/sl Oiy.

KaabinracaTsIH Ky3bIperTep:

Ceitney MoneHHWETI MEH 3THUKACHIHBIH
HETI3Ti  YFRIMAAPBIH;  aybl3Ia  JKOHE
Jkasz0ama couyeymiH HOPMATHBTIK,
KOMMYHHUKATHBTIK, STHKAIBIK
ACTIeKTiNIepiH; Kazipri TIIOIH
(OYHKIMOHAIABIK CTH/IBACPIH; IICIICHIIK
OHEpJIIH Heri3JiepiH JkoHe ApryMeHTTIH
epeKIIeNiKTepiH Oineni;

MEMJICKETTIK  Tijie  aybl3lIa  JKOHE
kKa3bamma HBICAaHAAa ICKEpIIK akmapar
anMacynpl; TULAIK HOpMayapiasl Oimyxi,
TYIFaapajblK  KapbIM-KaTbIHACTa  JKOHE
Kocion KbI3METTE ceey iy
KOMMYHHUKAaTUBTIK 4 KacueTi TypaJsl
Oinmimai maiinaxany el Oinesi;
KapbIM-KaTblHAC MPOLECIHIE
aKNapaTTHIK-KOMMYHHUKATHBTIK
KYypaJap/sr; Kacibu cayajiarbl
KOMMYHUKAIIUS TaFAbLIapbIH MEHTePIeH.

3aMaHayu

HOCTPOEHHUS JKOJIOTUYECKOTO
CTOPUTEIIIMHIA.

OCHOBBIBAsCH Ha pe3ynbprarax
9KOJIOTUIECKUX HCCIIEIOBAaHUH,
Oymymme JKYPHAJIHUCTHI u PR-

CHELHUATNCTB CMOTYT MOHATh MHEHHS U
CYXKICHHS B COLHMAIBHBIX CETAX IPH
COCTaBJICHUH CTPATETHYECKHX IUIAHOB U
MO-HACTOSIEMY OBJAJETh OCHOBHBIMH
NPUHLOMIIAMU ~ Meaua B  HallMCaHUU
CJIOKHBIX 9KOJIOTHYECKUX MPOOIIEM.
Pe3yabTaT 00yuenus:

Omnpenensts pasyiuyHBle  BHBI
MH()OPMAIMOHHO-KOMMYHUKAIIHOHHBIX
TEeXHOJIOTHH, yMeTb  paboTath B
00JIauHBIX ¥ MOOWJIBHBIX CEpBHCaxX IO
MIOUCKY, XpaHEHHIO, 00padoTKe, 3aIuTe
W pacupocTpaHeHHio  HH(opmanuu,
HMHTEPHET-PECYpPCOB, BJIAJICTh
mexanusmMamMmu PR um SMM B cerwn,
yCTaHaBIMBaTh OOILIEHHE B YCTHOH H
MUCbMEHHOH (opMe Ha Ka3axCKOM,
PYCCKOM M HMHOCTPAHHBIX SI3bIKax JUIs
pemieHust  3aja4  MEXKJIMYHOCTHOTO,
MEXKYJIbTYPHOTO H IIPOU3BOJCTBEHHOTO
(mpodeccuonansHoro) 0OMmEHU. 3HATH
KyIbTypsl ¥ METOIOB YCTHOTO u
MICBMEHHOTO  H3JIOXKEHUS  CIIOCOOOB
MyONMMKAMK OTYETOB O MPOJCIaHHON
pabore, yMETh BEIOHpATH u
pacnpocTpaHsTh o panuo,
TENIEBUJCHUI0 M JPYTUM CpPEACTBaM
MaccoBoil  MH(OpMAIMK  PEKIaMHbBIE
Marepuaibl O JISNIOBBIX MM JIPYTrUX
opraHMzanusx il nyONuMKanud B
npecce.

®opmupyembie KOMMIETeHIMH

3HaeT OCHOBHBIC MOHATHS KYJIbTYPBI U

3THKH peuw; HOPMATHBHBIE,
KOMMYHUKaTHBHBIE, STHYECKHE ACTIEKTHI
YCTHOM u MUCbMEHHOUN peuy;

(hyHKIIMOHATIPHBIE CTHUIM COBPEMEHHOTO
SI3BIKA; OCHOBBI OPaTOPCKOTO HMCKYCCTBa
1 OCOOCHHOCTH apryMEHTAIIH;

yMmeeT BeCTH OOMEH  JeNOBOM
nHpOpManueil B yCTHOH M HMHCEMEHHOH
(opMax Ha TOCYIJapCTBEHHOM S3BIKE;
UCIIONIb30BaTh 3HAHUE SI3BIKOBBIX HOPM,
3HAHMS O  KOMMYHHMKaTHBHBIX 4

KayecTBaX pe4d B MEXIMYHOCTHOM
o01meHnu u npodeccHoHAIEHON
JIeSITEIbHOCTH;

BIajJceT COBPEMEHHBIMU
MHPOPMAIMOHHO-KOMMYHHKaTHBHBIE
CpeacTBaMH B TIporecce  OOIMIeHUS,
HaBBIKAMU KOMMYHHUKAIIH B

npodeccHoHaNBHON 007aCcTH

and judgments on social networks
when drawing up strategic plans
and truly master the basic
principles of media in writing
complex environmental issues.
Learning outcome:

Use of various types of Information
and communication technologies.
Ability to work in cloud and
mobile  services for internet
resources, search, storage,
processing, protection and
dissemination  of information.
Mastering the mechanisms of PR
and SMM in the network.
Establishing communication in oral
and written form in Kazakh,
Russian and foreign languages to
solve the tasks of interpersonal,
intercultural and industrial
(professional) communication.
Knowledge of the culture and
methods of oral expression and
written writing of ways to publish
reports on the work done. Be able
to select advertising materials
about business or other
organizations for publication in the
press and distribute them through
radio, television and other mass
media.

Formed competencies:

Knows the basic concepts of
culture and ethics of speech;
normative, communicative, ethical
aspects of oral and written speech;
functional styles of modern
language; fundamentals of oratory
and features of argumentation;

is able to exchange business
information orally and in writing in
the state language; use knowledge
of language norms, knowledge of
the communicative 4 qualities of

speech in interpersonal
communication and professional
activity;

possesses modern information and
communication tools in the process
of communication; communication
skills in the professional field.




