	Educational program
	6B03202 Public Relations

	EP purpose 
	The purpose of the educational program is to train competitive public relations (PR) specialists who are in demand in the modern labor market in various spheres of public relations, are able to create high – quality PR content, have the skills to work with convergent technologies for collecting, processing and transmitting information.

	EP type
	Acting EP  

	Level on NQF
	6

	Level on SQF
	6

	EP distinctive features
	No

	The awarded academic degree
	Bachelor

	Period of study
	4

	Volume of the credits
	240

	Language of education
	[bookmark: _GoBack]Russian, Kazakh, Мultilingual

	Date of approval of the OP at the Board meeting
	27-04-2026

	Professional standard
	Activities of news agencies



	№
			Learning outcomes:

	1
	Expression of an innovative and active civic position. Assessment and description of ways to understand socially significant phenomena and processes in the media. Checking the accuracy and transparency of news and other documents.  Knowledge of methods for verifying the accuracy of information and data. Ability to create a business plan for the project.

	2
	Mastering the design of advertising and PR texts. Knowledge of the legality of media planning in advertising, the basics and methods of establishing cultural relations. Providing professional and personal experience in the field of Public Relations. Acquisition of systematic thinking skills that contribute to the rapid solution of practical tasks. application of theoretical knowledge in professional activities. Prepare and teach information in a foreign language.

	3
	Understand the essence and significance of interaction with society, know the psychological characteristics of professional communication, possess knowledge of the communicative features of public speaking, understand the legislation on copyright and ethical codes, use skills to determine the accuracy of open and hidden information, possess the ability to create a project business plan, use skills in writing PR materials.

	4
	Master the features of oratory, know the basic principles and characteristics of working in organizations, use methods of brand creation, understand marketing and strategic planning, possess the ability to make prompt decisions in crisis situations, use force-majeure techniques, understand the characteristics of contemporary designers.

	5
	Establishing contacts with professional associations, commercial organizations, government agencies, and mass media. Ability to organize and conduct various events in the field of Public Relations using digital and convergent technologies. Knowledge of convergence and Multimedia requirements. Be able to conduct sociological and Marketing Research in the field of Public Relations.

	6
	Have the ability to evaluate and apply research methods and innovative approaches to understanding social, socially significant phenomena and processes in the legal, economic, entrepreneurial, industrial, environmental environment, as well as in the field of financial literacy, values of inclusion, sustainable development and anti—corruption policy.

	7
	Use the basics of digital and legal culture in professional activities, possess the ability to form a professional image, know the history of interaction with society, understand the basics of creative thinking in advertising, know the legal norms regulating public relations activities abroad, use fact-checking methods for researching information, possess digital culture.

	8
	Mastering methods of advertising and influencing society, mastering the basics of Public Relations. Master the theoretical foundations, methods of communication and communication, design features of mass media and images in a modern way, master the system of methods and methods of media access to the tasks of the media. Knowledge of the basics of media literacy. Ability to analyze PR genres.

	9
	Understand the features of PR development considering current modern issues, use advertising creation methods, know the characteristics of a press secretary’s work, use modern technologies, possess skills to establish effective communication with contemporary society while adhering to professional communication and media ethics.

	10
	Use skills in content creation in the PR field, work with websites and online platforms, possess the ability to guide students toward commercial success, use structural and psychological features of advertising texts at a professional level, apply management methods.

	11
	Knowledge of methods of working through social networks, the system of compilation of Service texts and advertising of information, analysis of public opinion. Express your opinion in connection with the national culture, mastering the theories and basic methods of communication. Learn the methodology of Reputation Management.

	12
	Use of various types of Information and communication technologies. Ability to work in cloud and mobile services for internet resources, search, storage, processing, protection and dissemination of information. Mastering the mechanisms of PR and SMM in the network. Establishing communication in oral and written form in Kazakh, Russian and foreign languages to solve the tasks of interpersonal, intercultural and industrial (professional) communication.



